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PLANUL EUROPEAN PENTRU ECONOMIE SOCIALA
Ce contine si cum va ajuta in mod concret
sectorul de intreprinderi sociale?!

ACTION PLAN FOR THE SOCIAL ECONOMY
What does it include and how it will help
social enterprises?

antreprenor social& ANGELA
ACHITEI

presedinte ADV Romdnia

Social entrepreneur &
ADV Romdnia President

Rezumat: /n fiecare zi, aproximativ 2,8
milioane de entitdti din sectorul economiei
sociale din Europa® oferd solutii concrete si
inovatoare la principalele provocdri cu care
ne confruntdm. Acestea creeazd §i mentin
locuri de muncd de calitate, contribuie la in-
cluziunea sociald si pe piata muncii a grupu-
rilor dezavantajate si la asigurarea egalitdtii
de sanse pentru toti, stimuleazd dezvoltarea
economicd si industriald durabild, promo-
veazd participarea activd a cetdtenilor in
societdtile noastre, joacd un rol important in
cadrul sistemelor de protectie sociald din Eu-
ropa si revitalizeazd zonele rurale? si zonele
depopulate din Europa®. Economia sociald
completeazd actiunile statelor membre in
ceea ce priveste furnizarea de servicii sociale
de calitate intr-un mod eficient din punctul
de vedere al costurilor. De asemenea, sprijind
eforturile de integrare a tinerilor si a grupu-

! Cifra referitoare la UE-28. A se vedea Comitetul Eco-
nomic si Social European - Monzon J. L. si Chaves R,
,Recent evolutions of the Social Economy in the Euro-
pean Union” (Evolutii recente ale economiei sociale in
Uniunea Europeana), 2017, p. 66.

2 A se vedea comunicarea Comisiei intitulata ,0 vi-
ziune pe termen lung pentru zonele rurale ale UE’,
COM(2021) 345 final.

3 Krlev G., Pasi G., Wruk D., Bernhard M., ,Reconcep-
tualizing the Social Economy” (Reconceptualizarea

economiei sociale), Stanford Social Innovation Review,
2021.

Summary: Every day some 2.8 million
social economy entities in Europe' offer
concrete and innovative solutions to key
challenges we are facing. They create and
retain quality jobs, contribute to social and
labour-market inclusion of disadvantaged
groups and equal opportunities for all, drive
sustainable economic and industrial de-
velopment, promote the active participation
of citizens in our societies, play an important
role in Europe’s welfare systems, and revital-
ise Europe’s rural’ and depopulated areas’.
The social economy complements Member
States’ action in delivering quality social
services in a cost-effective manner. It also
complements their efforts to integrate young
people and disadvantaged groups into the
labour market and in society at large*.

! Figure covering the EU 28. See European Economic
and Social Committee, Recent evolutions of the Social
Economy in the European Union, by Monzon ]J. L. and
Chaves R,, 2017, p. 66.

2 See Long-Term Vision for Rural Areas, COM (2021)
345 final.

3 Krlev G., Pasi G., Wruk D., Bernhard M., Reconceptu-
alizing the Social Economy, Stanford Social Innovation
Review, 2021.

* The importance of the social economy is also flagged

in the Commission’s Action plan on Integration and In-
clusion 2021-2027 (COM(2020) 758 final).
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rilor dezavantajate pe piata fortei de muncd
si in societate in general®.
Recunoscdnd rolul acestui sector, Comisia
Europeand a aprobat in data de 9 decembrie
2021 un Plan de Actiune pentru economia
sociald, care vizeazd 3 arii prioritare. Ce
contin aceste directii de dezvoltare, resurse-
le care vor fi alocate si rezultatele asteptate,
sunt prezentate in acest articol detaliat.
Cuvinte cheie: Economie sociald si soli-
dard, intreprinderi sociale, intreprinderi so-
ciale de insertie, plan de actiune, incluziune,
economie circulard, economie verde, finan-
tare sociald, ajutoare de stat, dezvoltare de
competente, surse de finantare.

1. Definirea conceptului de
economie sociala.

In contextul prezentului plan de
actiune, economia sociala cuprinde
entitati care Impartasesc urmatoa-
rele principii si caracteristici comu-
ne principale: intaietatea oamenilor,
precum si a obiectivului social si/
sau de mediu In raport cu profitul,
reinvestirea majoritatii profiturilor
si a surplusurilor pentru a desfasu-
ra activitati In interesul membrilor/
utilizatorilor (,interesul colectiv”)
sau al societatii in general (,intere-
sul general”) si guvernanta demo-
cratica si/sau participativa.

In mod traditional, termenul ,,eco-
nomie sociald” se refera la patru ti-
puri principale de entitati care fur-
nizeaza bunuri si servicii membrilor
lor sau societatii In general: coope-
rative, societati de ajutor reciproc,
asociatii (inclusiv organizatii carita-
bile) si fundatii. Acestea sunt entitati
private, independente de autoritatile
publice si cu forme juridice specifice.
Romania are integrata in legislatie si

* Importanta economiei sociale este subliniatd in-
clusiv in Planul de actiune al Comisiei privind inte-
grarea si incluziunea pentru perioada 2021-2027
[COM(2020) 758 final].

Keywords: Social and solidarity econ-
omy, social enterprises, work integration
social enterprises, action plan, inclusion, cir-
cular economy, green economy, social finan-
cing, state aid, skills development, funding
sources.

1. Definition of the concept of
social economy.

In the context of this action plan,
the social economy covers entities
sharing the following main common
principles and features: the primacy
of people as well as social and/or
environmental purpose over prof-
it, the reinvestment of most of the
profits and surpluses to carry out
activities in the interest of mem-
bers/users (“collective interest”) or
society at large (“general interest”)
and democratic and/or participa-
tory governance.

Traditionally, the term social econ-
omy refers to four main types of en-
tities providing goods and services
to their members or society at large:
cooperatives, mutual benefit societies,
associations (including charities), and
foundations. They are private entities,
independent of public authorities and
with specific legal forms. Romania
included in its legislation a fifth type,
limited liability companies, entities re-
specting the economic and social prin-
ciples of functioning specific to the so-
cial economy sector.

Social enterprises® are now gen-

5 Since the SBI, the term “social enterprise” has been de-
ployed in a number of EU legal texts for funding purposes.
See definitions in Regulation (EU) No 1296/2013 on a Eu-
ropean Union Programme for Employment and Social In-
novation; Regulation (EU) No 346/2013 on European so-
cial entrepreneurship funds; Regulation (EU) 2021/1057
establishing the European Social Fund Plus.
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a cincea categorie, cea a Societatilor
cu Raspundere Limitata (SRL) care
respecta principiile sociale si econo-
mice de functionare specifice secto-
rului de economie sociala.

In prezent, intreprinderile soci-
ale® sunt in general considerate ca
facind parte din economia sociald.
Intreprinderile sociale 1si desfasoara
activitatea prin furnizarea de bunuri
si de servicii pentru piata, in mod
antreprenorial si adesea inovator, ac-
tivitatea lor comerciala avand obiec-
tive sociale si/sau de mediu. Profitu-
rile sunt reinvestite, in principal, in
vederea indeplinirii obiectivului lor
social. Modul lor de organizare si de
asumare a responsabilitatii urmeaza,
de asemenea, principii democratice
sau participative sau se axeaza pe
progresul social®.

Termeni precum ,intreprinderi-
le sociale”, ,intreprinderile sociale si
solidare” si ,sectorul tertiar” sunt uti-
lizati, de asemenea, de catre anumi-
te parti interesate, tari si organizatii
internationale’ atunci cand se refera
la entitdtile din sectorul economiei
sociale. Intreprinderile sociale pen-
tru integrarea profesionala repre-
zinta un tip comun de intreprindere
sociala in Intreaga Europa. Acestea
sunt specializate in oferirea de opor-
tunitati de munca pentru persoanele
defavorizate si sunt denumite intre-
prinderi sociale de insertie.

5 Odata cu Initiativa pentru antreprenoriatul social, ter-
menul ,Intreprindere sociald” a fost introdus intr-o se-
rie de texte juridice ale UE in scopuri de finantare. A se
vedea definitiile din Regulamentul (UE) nr. 1296/2013
privind Programul Uniunii Europene pentru ocupa-
rea fortei de munca si inovare sociald, din Regulamen-
tul (UE) nr: 346/2013 privind fondurile europene de an-
treprenoriat social si din Regulamentul (UE) 2021/1057
de instituire a Fondului social european Plus.

6COM(2011) 682 final.
7 De exemplu, Organizatia Internationala a Muncii.

erally understood as part of the
social economy. Social enterprises
operate by providing goods and ser-
vices for the market in an entrepre-
neurial and often innovative fashion,
having social and/or environmental
objectives as the reason for their
commercial activity. Profits are
mainly reinvested with a view to
achieving their societal objective.
Their method of organisation and
ownership also follow democratic
or participatory principles or focus
on social progress®. Social enter-
prises adopt a variety of legal forms
depending on the national context.

Terms such as “social economy
enterprises”, “social and solidarity
enterprises” and “third sector” are
also used by some stakeholders,
countries and international organi-
sations’ to refer to social economy
entities. Work integration social en-
terprises are a common type of so-
cial enterprise across Europe. They
specialise in providing work oppor-
tunities for disadvantaged people
and are entitled work integration
social enterprises.

2. The European Action Plan.
Every day, approximately 2,8 mil-
lion entities from the social econ-
omy sector from Europe?® offer con-
crete and innovative solutions to the

5COM (2011) 682 final.

7 For example, the International Labour Organisation.
8 The amount refers to UE-28. See the European Eco-
nomic and Social Committee - Monzon J. L. si Chaves

R., ,Recent evolutions of the Social Economy in the Eu-
ropean Union”, 2017, p. 66.
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2. Planul European de Actiune.

In fiecare zi, aproximativ 2,8 mili-
oane de entitati din sectorul econo-
miei sociale din Europa® ofera solutii
concrete si inovatoare la principale-
le provocari cu care ne confruntam.
Acestea au creat peste 13 milioane
de locuri de munca platite, care re-
prezintda 6,3% din locurile de mun-
ca din toata Uniunea Europeana.
Economia sociala contribuie in mod
direct la dezvoltarea comunitatilor,
incluzunea sociala a grupurilor vul-
nerabile, dezvoltarea de servicii so-
ciale, dezvoltare sustenabild, tranzi-
tie verde si durabila.

in plus, economia sociala contri-
buie la diversitatea formelor de in-
treprinderi din Europa, promovand
0 gama mai larga de optiuni pentru
consumatori si o calitate mai buna
a produselor/serviciilor. Economia
sociala are o contributie importanta
la PIB in tarile in care aceasta a atins
cel mai ridicat nivel de dezvoltare,
de exemplu, 10 % in Franta®. Din
acest motiv, economia sociala a fost
considerata nucleul ecosistemului
,Proximitate si economie sociald”,
unul dintre cele 14 ecosisteme in-
dustriale identificate In cadrul Stra-
tegiei industriale actualizate a UE™.

Recunoscand avantajele sectoru-
lui de economie social3, In data de 9

8 Cifra referitoare la UE-28. A se vedea Comitetul Eco-
nomic si Social European - Monzon J. L. si Chaves R,
,Recent evolutions of the Social Economy in the Euro-
pean Union” (Evolutii recente ale economiei sociale in
Uniunea Europeana), 2017, p. 66.

‘https://www.economie.gouv.fr/leconomie-socia-
le-et-solidaire.

10 Strategia industriala actualizatd a UE propune 14
ecosisteme industriale pentru a tine seama de noile
circumstante ulterioare crizei provocate de pande-
mia de COVID-19 si urmareste sa stimuleze transfor-
marea economiei intr-una mai durabild, mai digitald,
mai rezilientd si mai competitiva la nivel mondial,
COM(2021) 350 final.

main challenges we are confronted
with. They have created over 13
paid workplaces, representing 6,3%
of the workplaces from the entire
European Union. The social econ-
omy contributes directly to com-
munity growth, social inclusion of
groups at risk, the development of
social services, sustainable develop-
ment, green and sustainable transi-
tion.

In addition, the social economy
contributes to the diversity of com-
pany forms in Europe, fostering
greater consumer choice and prod-
uct/service quality. The social econ-
omy makes an important contribu-
tion to GDP in the countries where
it is most developed, for example
10% in France®. For this reason, it
has been included as the core of
the “Proximity and social economy”
ecosystem, one of the 14 industrial
ecosystems identified in the update
of the EU Industrial Strategy'°.

Acknowledging the advantages
of the social economy sector, on De-
cember 9" 2021, the European Com-
mission has approved an action plan
for 2021-2030. The action plan aims
at consolidating social innovation,
supporting the growth of the social
economy and stimulating its power
for social and economic transforma-

*https://www.economie.gouv.fr/leconomie-socia-
le-et-solidaire

10 The EU’s updated industrial strategy proposes 14
industrial ecosystems to take account of the new cir-
cumstances following the COVID-19 crisis and aims
to drive the transformation to a more sustainable,
digital, resilient and globally competitive economy,
COM(2021) 350 final.
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decembrie 2021, Comisia Europeana
a aprobat un plan de actiune pentru
perioada 2021-2030. Acesta urma-
reste sa consolideze inovarea socia-
13, sa sprijine dezvoltarea economiei
sociale si sa stimuleze puterea sa de
transformare sociald si economica.
Planul de actiune a fost elaborat prin-
tr-un proces deschis si incluziv pen-
tru o perioada de doi ani'.

Planul contine 3 arii prioritare de
dezvoltare, pe care le vom detalia in
continuare in acest articol.

3. PRIORITATEA 1 - Crearea
unui cadru adecvat pentru ca eco-
nomia sociala sa poata lua avant

3.1. Elaborarea de cadre juri-
dice si de politica

Comisia va incuraja invatarea re-
ciproca si va oferi orientari si sprijin
statelor membre prin:

e organizarea de seminarii online
si de ateliere, Incepand cu 2022,
pentru functionarii publici, pe
baza unor exercitii de cartografie-

11 SWD(2021) 373 final.

tion. The action plan has been elab-
orated during two years through an
open and inclusive process'™.

The action plan includes three
priority areas of development, de-
veloped hereafter in the article.

3. PRIORITY 1 - Creating the
right framework for the social
economy to thrive

3.1. Developing policy and le-
gal frameworks

The Commission will encourage
mutual learning and provide guid-
ance and support to Member States
by:

e Organizing webinars and work-
shops as of 2022 for public offi-
cials based on mapping exercises,
collection and exchange of good
practices in relation to various
policy fields such as State aid, tax-
ation, social investment, business

11 SWD(2021) 373 final.
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re a colectdrii si a schimbului de
bune practici In legatura cu diver-
se domenii de politica, cum ar fi
ajutoarele de stat, fiscalitatea, in-
vestitiile sociale, transferurile de
intreprinderi catre salariati, eti-
chetele si sistemele de certificare,
masurarea impactului social;

¢ publicarea unor orientari privind
cadrele de impozitare relevan-
te pentru entitatile din sectorul
economiei sociale, pe baza anali-
zei disponibile si a contributiilor
furnizate de autoritatile statelor
membre si de partile interesate
din cadrul economiei sociale;

e publicarea unor orientari care sa
clarifice normele existente privind
tratamentul fiscal al donatiilor trans-
frontaliere de interes public, care
afecteaza fundatiile si asociatiile si
punerea in aplicare a principiului
nediscrimindrii In statele membre;

e lansarea unui studiu privind eti-
chetele/mecanismele de certi-
ficare nationale ale economiei
sociale, care sa cartografieze sis-
temele existente In statele mem-
bre, identificand bunele practici
si trasaturile si criteriile comune.
Comisia va urmari, de asemenea,
sa ofere o abordare si orientari
comune statelor membre si sa ex-
ploreze posibilitatea recunoaste-
rii reciproce voluntare.

Pentru punereain aplicare a aces-
tor actiuni si cu scopul de a oferi o
abordare cuprinzatoare a economi-
ei sociale si de a facilita dezvoltarea
uniforma a acesteia in toate statele
membre si regiunile din UE, Comisia
va propune in anu2023 o recoman-
dare a Consiliului privind dezvolta-
rea conditiilor-cadru pentru econo-
mia sociala. Aceasta recomandare:

transfers to employees, labels

and certification systems, social

impact measurement.

e Publishing guidance on relevant
taxation frameworks for social
economy entities, based on avail-
able analysis and input provided
by Member States’ authorities
and social economy stakehold-
ers.

e Publishing guidance clarify-
ing the existing rules on the tax
treatment of cross-border public
benefit donations affecting foun-
dations and associations and the
implementation of the principle
of non-discrimination with Mem-
ber States.

e Launching a study on national so-
cial economy labels/certification
schemes mapping those existing
in Member States, identifying
good practices and common fea-
tures and criteria. It will also aim
to provide a common approach
and guidance to Member States
and explore the possibility of vol-
untary mutual recognition.

While  implementing  these
actions, with a view to providing
a comprehensive approach to the
social economy and facilitating its
even development across the EU
Member States and regions, the
Commission will propose a Council
Recommendation on developing so-
cial economy framework conditions
in 2023. This will:

e Invite policy-makers to better
adapt policy and legal frame-



10

ECONOMIE SocIALA, NR. 4/2021

e va invita responsabilii cu elabo-
rarea politicilor sa adapteze mai
bine cadrele juridice si de politica
la nevoile entitatilor din sectorul
economiei sociale;

e va furniza recomandari in lega-
tura cu anumite politici, cum ar fi
politica privind ocuparea fortei de
munc3, ajutoarele de stat, achiziti-
ile publice, fiscalitatea, cercetarea,
educatia, competentele si forma-
rea, serviciile sociale si de Ingriji-
re, furnizarea de sprijin financiar
si nefinanciar adaptat la toate eta-
pele ciclului de viata al intreprin-
derilor, precum si statistici;

¢ va evidentia modul in care struc-
turile institutionale si implicarea
partilor interesate pot facilita ac-
tivitatea entitatilor din sectorul
economiei sociale.

3.2. Economia sociala si aju-
toarele de stat

In cadrul revizuirii Regulamentu-

lui general de exceptare pe categorii,
care va avea loc in perspectiva expi-
rarii acestuia la sfarsitul anului 2023,
Comisia va analiza daca dovezile dis-
ponibile justifica relaxarea normelor
in ceea ce priveste ajutoarele pentru
accesul Intreprinderilor sociale la fi-
nantare si ajutoarele pentru incadra-
rea In munca a lucratorilor defavori-
zati sau extrem de defavorizati.

3.3. Imbunititirea accesului
pe piete: achizitii publice respon-
sabile din punct de vedere social

Comisia:
¢ isi va intensifica eforturile de sensi-

bilizare, de promovare a schimbu-

lui de bune practici si de formare
atat a responsabililor din domeniul
achizitiilor publice, cat si a entitati-
lor din sectorul economiei sociale

works to the needs of social econ-
omy entities.

e Provide recommendations in re-
lation to specific policies such
as employment policy, state aid,
public procurement, taxation,
research, education, skills and
training, care and social services,
providing financial and non-fi-
nancial support tailored to all
stages of the business lifecycle,
and statistics.

e Highlight how institutional set-
ups and stakeholder engagement
can facilitate the work of social
economy entities.

3.2. Social economy and State
aid

The Commission will, in the re-
vision of the GBER that will take
place in view of its expiry at the
end of 2023, consider whether the
available evidence justifies easing
the rules in relation to aid for social
enterprises’ access to finance and as
regards aid for hiring disadvantaged
or severely disadvantaged workers.

3.3. Better access to markets:
socially responsible public procu-
rement

The Commission will:

e Reinforce its efforts to raise
awareness, foster the exchange
of good practices and train both
public procurement officials
and social economy entities on
how to use public procurements
and concessions procedures to
achieve social policy objectives.
To this end, workshops will be
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cu privire la modul de utilizare a
procedurilor de achizitii publice si
de concesiune in vederea atingerii
obiectivelor de politica sociala. In
acest scop, vor fi organizate ateliere
1n statele membre;

e valansa, In anul 2022, o noua initi-
ativa in cadrul Programului privind
piata unic3, care sa sprijine crearea
de parteneriate locale si regionale
intre entitatile din sectorul econo-
miei sociale si intreprinderile tra-
ditionale si care sa permita o piata
a ,achizitiilor responsabile social”
intre intreprinderi;

e va consolida, ori de cate ori este
posibil, utilizarea clauzelor soci-
ale in cadrul propriilor proceduri
de achizitii publice.

3.4. Promovarea economiei so-
ciale la nivel regional si local
Comisia:

e va sprijini statele membre si par-
tile interesate pentru stimularea
economiei sociale si a inovarii
sociale in zonele rurale prin vii-
toarea retea a UE pentru politica
agricola comuna si integrarea in
continuare a clusterelor de inova-
re sociala si ecologica (CSEI)* in
politica europeana privind clus-
terele industriale pentru a oferi
orientdri si pentru a sprijini cer-
cetarea si dezvoltarea de noi capa-
citati, schimbul de bune practici si
crearea de retele transfrontaliere;

12 Clusterele de inovare sociala si ecologica reunesc en-
titati din sectorul economiei sociale, autoritati locale si
institutii de invatamant si de cercetare Intr-o structura
sau Intr-un proiect gestionat in comun. Acestea coope-
reaza intr-o anumita zona geografica pentru a imbu-
ndtati prosperitatea economica, sociala si de mediu la
nivel local. Domeniile lor de activitate sunt diverse si
variaza de la economia circulard la ocuparea fortei de
munca si incluziunea profesionald, agricultura durabi-
14 sau incubatoarele de afaceri si sprijinul antrepreno-
rial social. A se vedea https://ec.europa.eu/growth/
industry/policy/cluster_en.

organised in Member States.

e Launch a new initiative under
the Single Market Programme in
2022 supporting the creation of
local and regional partnerships
between social economy entities
and mainstream businesses, en-
abling a ‘buy social’ business to
business market.

e Enhance the use of social clauses
in the Commission’s own ten-
dering procedures whenever
possible.

3.4. Promoting the social eco-
nomy at regional and local levels
The Commission will:

e Support Member States and
stakeholders to boost the social
economy and social innovation in
rural areas through the future EU
network for the Common Agri-
cultural Policy and further inte-
grate the Clusters of Social and
Ecological Innovation (CSEI)'?
in European industrial cluster
policy to provide guidance, sup-
port research and new capacity
building, exchange of good practi-
ces and cross-border networking.

e Expand the European Social
Economy Regions network to
reinforce new regional and lo-
cal partnerships in particular to

12 CSEI gather social economy entities, local authori-
ties and education and research institutions in a joint-
ly managed structure or project. They cooperate in a
particular geographical area to improve local econom-
ic, social and environmental prosperity. Their fields of
activity are diverse and range from circular economy
to employment and job inclusion, sustainable agricul-
ture, or incubation and social entrepreneurial support.
See  https://ec.europa.eu/growth/industry/policy/
cluster_en.
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va extinde reteaua europeana a
regiunilor economiei sociale pen-
tru a consolida noile parteneriate
regionale si locale, in special pen-
tru a stimula dubla tranzitie ver-
de si digitala in teritorii;

va consolida colaborarea in retea
intre intreprinderile rurale prin
intermediul Retelei intreprinderi-
lor europene, precum si prin ape-
luri la cooperare interregionala
prin intermediul misiunilor eu-
ropene privind economia sociala.
Viziunea pe termen lung pentru
zonele rurale va pune un accent
deosebit pe antreprenoriat si pe

boost digital and green transi-
tions in territories.

Enhance networking between
rural businesses through the En-
terprise Europe Network, as well
as through calls for inter-regional
cooperation through the Euro-
pean Social Economy Missions.
The Long-Term Vision for Rural
Areas will put a specific focus
on entrepreneurship and social
economy in rural areas.

3.5. Promoting the social eco-

nomy at international level

In particular, the Commission
will:
e Promote the targeting of social

economia sociala in zonele rurale.

3.5. Promovarea economiei so-
ciale la nivel international

in special, Comisia:

e va promova includerea economi-

ei sociale si a antreprenoriatului
social in programele din cadrul
Instrumentului de asistenta pen-
tru preaderare si al Instrumen-
tului de vecinatate, cooperare
pentru dezvoltare si cooperare
internationald, de exemplu, prin
colaborarea cu delegatiile UE si
cu autoritatile publice din tarile
terte, pentru a facilita elaborarea
unor masuri specifice pentru eco-
nomia social3;

va Imbunatati accesul la finantare
pentru antreprenorii sociali din
Balcanii de Vest, din cadrul Parte-
neriatului estic si din vecinatatea
sudica prin lansarea de actiuni
menite sa stimuleze initiativele de
baza si sa sprijine intermediarii in
dezvoltarea de produse financiare
adaptate la nevoile entitatilor din
sectorul economiei sociale.

economy and social entrepre-
neurship in the programmes
under the Instrument for Pre-ac-
cession Assistance and the Neigh-
bourhood, Development and
International Cooperation Instru-
ments, for example by engaging
with EU delegations and public
authorities in non-EU countries,
to facilitate the development of
dedicated measures for the social
economy.

Improve access to finance for so-
cial entrepreneurs in the Western
Balkans, the Eastern Partnership
and Southern Neighbourhood,
by launching actions to boost
grassroots initiatives and sup-
port intermediaries to develop
financial products adapted to the
needs of social economy entities.
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4. PRIORITATEA 2 - Crearea
de oportunitati de dezvoltare
pentru entitatile din sectorul eco-
nomiei sociale

4.1. Sprijin pentru intreprin-
deri si consolidarea capacitatilor
acestora

Comisia:
¢ 1n cadrul Pactului privind compe-

tentele, va facilita instituirea unui
parteneriat In materie de compe-
tente pentru ecosistemul indus-
trial ,Proximitate si economie so-
ciald”, in contextul Agendei pentru
competente si al Strategiei indus-
triale pentru Europa actualizate.
Incepand din 2022, vor fi institui-
te centre specializate pentru crea-
rea de retele, cunostinte, orientari
si resurse pentru a-i sprijini pe
semnatarii pactului in eforturile
lor de a oferi oportunitati de per-
fectionare si de recalificare pentru
persoanele in varsta de munca;

e va stimula extinderea economiei
sociale si va promova internatio-
nalizarea acesteia prin mobiliza-
rea retelelor de sprijinire a intre-
prinderilor si a platformelor de
parteneriat de la nivel european,
cum ar fi Reteaua intreprinderi-
lor europene!? si platforma de co-
operare a clusterelor europene'*;

e va lansa, in 2023, un nou portal
unic al UE privind economia so-
ciala pentru a oferi un punct clar
de acces pentru partile interesate
din cadrul economiei sociale, alti
actori relevanti si persoane fizice
care cauta informatii cu privire
la finantarea, politicile, retelele/
platformele si initiativele rele-

13 https://een.ec.europa.eu/.
4 https://clustercollaboration.eu.

4. PRIORITY 2 - Opening up
opportunities for social economy
entities to develop

4.1. Business support and ca-
pacity building

The Commission will:

e Under the Pact for Skills, facilitate
the setting up of a skills partner-
ship for the Proximity and Social
Economy industrial ecosystem,
in the context of the Skills Agen-
da and the updated European
Industrial Strategy. From 2022,
dedicated hubs for networking,
knowledge, guidance and resour-
ces will be put in place to support
the signatories of the Pact in their
efforts to offer upskilling and re-
skilling opportunities for people
of working age.

e Boost the scale-up and promote
the internationalisation of the
social economy by mobilising
European level business sup-
port networks and partnership
platforms such as the Enterprise
Europe Network13 and the Euro-
pean Cluster Collaboration Plat-
form14.

e Launch a new single EU Social
Economy Gateway in 2023 to
provide a clear entry point for so-
cial economy stakeholders, other
relevant actors and individuals
seeking information on relevant
EU funding, policies, networks/
platforms and initiatives. It will

13 https://een.ec.europa.eu/
4 https://clustercollaboration.eu
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vante ale UE. Portalul va simplifi-
ca accesul la sprijinul existent si
va spori gradul de constientizare
cu privire la actiunile UE 1n acest
domeniu. In plus, portalul va faci-
lita accesul la initiativele relevan-
te de consolidare a capacitatilor
si va oferi orientari specifice pri-
vind oportunitatile de finantare
din partea UE (cursuri de forma-
re, ateliere, seminarii online, ghi-
duri si instrumente practice);

in vederea consolidarii capacita-
tilor pe scarda mai larga, Comisia
va sprijini dezvoltarea de retele
reprezentative ale economiei so-
ciale, In special in statele membre
ale UE in care intreprinderile so-
ciale si ecosistemele economiei
sociale nu sunt dezvoltate la po-
tentialul lor maxim;

va lansa, In anul 2022, un nou
proiect intitulat , Youth Entrepre-
neurship Policy Academy” (aca-
demie de politici In domeniul an-
treprenoriatului pentru tineri) in
cadrul FSE+. Acesta va promova
antreprenoriatul in randul tine-
rilor, inclusiv pentru antrepreno-
rii femei si pentru antreprenorii
sociali, prin colaborarea cu deci-
dentii politici de la nivel national
si cu retelele de antreprenoriat
pentru tineri;

va stimula invatarea reciproca in-
tre antreprenorii din cadrul eco-
nomiei sociale printr-o mai buna
promovare a programului Eras-
mus pentru tineri antreprenori'®
in randul partilor interesate din
cadrul economiei sociale.

1S https://www.erasmus-entrepreneurs.eu/.

simplify access to existing sup-
port and enhance awareness
about EU actions in this field. In
addition, the Gateway will facili-
tate access to relevant capacity
building initiatives and provide
specific guidance on EU funding
opportunities (trainings, work-
shops, webinars, practical guides
and tools).

With a view to broader cap-
acity building, the Commission
will support the development
of social economy representa-
tive networks, in particular in
EU Member States where social
enterprises and social economy
ecosystems are not developed to
their full potential.

Launch a new Youth Entrepre-
neurship Policy Academy in 2022
under ESF+. It will foster youth
entrepreneurship, including for
female and social entrepreneurs,
by working with national policy
makers and youth entrepreneur-
ship networks.

Foster mutual learning between
social economy entrepreneurs
by better promoting the Eras-
mus for Young Entrepreneurs
programme!® to social economy
stakeholders.

4.2. Improving access to fun-

ding

The Commission will:

e Launch new financial products

in 2022 under the InvestEU pro-

15 https://www.erasmus-entrepreneurs.eu/
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4.2. Imbunititirea accesului la
finantare
Comisia:

e va lansa, in 2022, noi produse fi-
nanciare in cadrul programului
InvestEU, menite sa mobilizeze
finantare privata orientata catre
nevoile Intreprinderilor sociale
aflate in diferite stadii de dezvol-
tare. Aceste produse vor include
garantii care sa permita accesul
la credite pentru intreprinderile
sociale si microintreprinderi, in-
vestitii de capital si cvasicapital in
intreprinderi sociale si intreprin-
deri orientate catre impact, pre-
cum si investitii de capital in inter-
mediari financiari'®. Platforma de
consiliere InvestEU va oferi sprijin
intermediarilor financiari'’;

¢ in cooperare cu partenerii care se
ocupa de implementarea InvestEU,
va asigura identificarea usoara de
catre potentialii beneficiari a inter-
mediarilor financiari ai InvestEU
care ofera finantare intreprinderi-
lor sociale, inclusiv prin interme-
diul portalului InvestEU si al porta-
lului pentru economia sociala;

e va completa instrumentele fi-
nanciare cu sprijin sub forma de
granturi pentru crearea de piete
de finantare pentru intreprinde-
rile sociale in Europa prin spriji-
nirea crearii de noi instrumente

!¢ Pe langd produsele financiare enumerate in aceasta
actiune, Comisia va evalua in mod periodic lacunele de
pe piata si situatiile de investitii sub nivelul optim cu
care se confruntd entitdtile din sectorul economiei so-
ciale, atat in ceea ce priveste datoriile, cat si capitalul
propriu, si va dezvolta, acolo unde este necesar, teste
ale pietei si, dacd acestea se dovedesc concludente,
produse-pilot financiare inovatoare.

17 Intermediarii financiari eligibili sunt enume-
rati in sectiunea 6.4.2.1 din Regulamentul dele-
gat (UE) 2021/1078 al Comisiei din 14 aprilie 2021 de
stabilire a orientdrilor in materie de investitii pentru
Fondul InvestEU.

gramme aimed at mobilising
private financing targeted at the
needs of social enterprises at
different stages of development.
This will include guarantees to
enable access to credit for so-
cial enterprises and microenter-
prises, equity and quasi-equity
investments in social enterprises
and impact-driven enterprises,
as well as capital investments in
financial intermediaries'®. The
InvestEU Advisory Hub will pro-
vide support for financial inter-
mediaries'’.

e In cooperation with the InvestEU
implementing partners, ensure
that InvestEU financial intermedi-
aries providing finance to social
enterprises are easy to identify
by potential beneficiaries, includ-
ing through the InvestEU Portal
and the Social Economy Gateway.

e Complement financial instru-
ments with grant support for
building social enterprise finance
markets in Europe by supporting
the setting up of new financial in-
struments and investment readi-
ness programmes.

e Complement equity investment
instruments with grant support

16 In addition to the financial products listed in this
action, the Commission will assess on a regular basis
the market gaps and suboptimal investment situations
faced by social economy entities both in terms of debt
and equity, and develop, where required, market test-
ing and, if conclusive, innovative pilot financial prod-
ucts.

17 Eligible financial intermediaries are listed in sec-
tion 6.4.2.1. of Commission Delegated Regulation (EU)
2021/1078 of 14 April 2021 setting out the invest-
ment guidelines for the InvestEU Fund.
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financiare si de programe de pre-
gatire pentru investitii;

va completa instrumentele de in-
vestitii de capital cu sprijin sub
forma de granturi menite sa di-
minueze costurile de tranzactie
pentru investitiile de capital de
risc in Intreprinderile sociale;

va sprijini retelele UE active in
domeniul microfinantarii si al fi-
nantarii intreprinderilor sociale,
cu scopul de a Imbunatati gradul
de constientizare in ceea ce pri-
veste finantarea din partea UE si
directionarea catre aceasta, de a
ameliora capacitatea organizatii-
lor membre si de a furniza studii
de cercetare si date;

va sprijini dezvoltarea masurarii
si a gestionarii impactului social
prin cartografierea si revizuirea
practicilor existente si lansarea
de cursuri de formare destina-
te partilor interesate din cadrul
economiei sociale pentru a im-
bunatati intelegerea si a facilita
adoptarea unor astfel de practici.
In plus, Comisia va colabora cu
partile interesate pentru a elabo-
ra metodologii standard simple
de evaluare a impactului social
pentru actorii din sectorul econo-
miei sociale din UE in 2023.

4.3. Sporirea la maximum a con-

aimed at lowering transaction
costs for risk-capital investments
into social enterprises.

Support EU networks active in
the areas of microfinance and
social enterprise finance with
the aim of improving awareness
and signposting to EU funding,
improving the capacity of mem-
ber organisations, and providing
research and data.

Support the development of so-
cial impact measurement and
management by mapping and
reviewing existing practices and
launching trainings for social
economy stakeholders, to im-
prove understanding and facili-
tate uptake of such practices. In
addition, the Commission will
work with stakeholders to de-
velop simple standard methodol-
ogies for assessing social impact
for the social economy actors in
the EU in 2023.

4.3. Maximizing the contributi-

on of the social economy to the gre-
en and digital transitions

The Commission will:
Launch a transition pathway for

tributiei economiei sociale la dubla

tranzitie verde si digitala

e va lansa un parcurs de tranzitie
pentru ecosistemul industrial

the “Proximity and social econ-
omy” industrial ecosystem to fur-
ther work with public authorities

,Proximitate si economie socia-
13” in vederea continuarii colabo-
rarii cu autoritatile publice si cu
partile interesate pentru crearea
unui ecosistem al economiei soci-
ale consolidat si mai rezilient pe
parcursul dublei tranzitii verzi si

and stakeholders for a strength-
ened and more resilient social
economy ecosystem in the green
and digital transitions. The tran-
sition pathway will also contrib-
ute to the implementation of the
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digitale. Parcursul de tranzitie va
contribui totodatd la punerea in
aplicare a planului de actiune in
acest domeniu’s;

va sprijini cooperarea transnatio-
nala pentru a stimula capacitatea
economiei sociale de a adopta si
de a dezvolta practici, produse si
servicii mai ecologice si pentru a
imbunatati capacitatile digitale
ale acestora;

va lansa o actiune privind finan-
tarea inovatoare in cadrul labora-
torului noului Bauhaus european,
cu scopul de a crea un proiect-pi-
lot pentru mobilizarea contribu-
tiilor filantropice;

va elabora un cod de conduita
privind utilizarea si gestionarea
datelor In sectorul economiei so-
ciale, in cooperare cu partile inte-
resate, pentru a incuraja utiliza-
rea datelor si a tehnologiei;

va colabora cu orasele pentru a
elabora pacte verzi locale sau ac-
tiuni cetatenesti ecologice, prin
consolidarea implicarii actorilor
din sectorul economiei sociale
si a comunitatilor in Conventia
primarilor din UE, in Initiativa
europeana privind dezvoltarea
urbang, In initiativa privind ora-
sele inteligente (Intelligent Cities
Challenge) si In initiativa privind
promovarea economiei circulare
in orase si regiuni, in Platforma
pentru o tranzitie justd, in noul
Bauhaus european si in Pactul
climatic european;

va publica orientari privind mo-
dul de sprijinire a adoptarii eco-
nomiei circulare si a parteneria-
telor pentru economia circulara

18 A se vedea SWD(2021) 982 final.

action plan in this area®®.

Support transnational cooper-
ation to boost the capacity of
the social economy to adopt and
develop greener practices, prod-
ucts and services, and to improve
their digital capacities.

Launch an action on innovative
financing in the New European
Bauhaus Lab aiming at creating a
pilot project for mobilising phil-
anthropic contributions.

Develop a code of conduct on
data use and management in the
social economy, in cooperation
with stakeholders to support the
uptake of data and technology.
Work with cities to develop Lo-
cal Green Deals or green citizen-
ship actions, by reinforcing the
involvement of social economy
actors and communities in the
EU Covenant of Mayors, the Euro-
pean Urban Initiative, the Intel-
ligent Cities Challenge Initiative,
and the Circular Cities and Re-
gions Initiative, the Just Transi-
tion Platform, the New European
Bauhaus and the European Cli-
mate Pact.

Issue guidance on how to support
uptake and partnerships for the
circular economy between social
enterprises and other actors, in-
cluding mainstream businesses,
and raise awareness of the so-
cial economy in the context of
the European Circular Economy

18 See SWD (2021) 982.
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intre Intreprinderile sociale si alti

actori, inclusiv Intreprinderile

traditionale, precum si a cres-
terii gradului de constientizare
cu privire la economia sociala in

contextul Platformei europene a

partilor interesate privind econo-

mia circularg, al Retelei intreprin-
derilor europene si al altor retele.

4.4. Stimularea inovarii sociale

Comisia:

e va stimula inovarea sociala prin-
tr-o noua abordare a cooperarii
transnationale in cadrul FSE+. In
2022, va fi infiintat un nou ,centru
european de competente pentru
inovare sociald”. Acesta va organi-
za procesul de invatare reciproca
si de consolidare a capacitatilor
pentru autoritatile si structurile
de sprijin relevante. In plus, se va
institui un nou sistem de granturi
care sa faciliteze transferul si/sau
extinderea inovarii sociale;

e va propune, in 2022, un fond euro-
pean care sa serveasca drept cata-
lizator pentru inovarea sociala in
cadrul programului Orizont Europa
si care sa implice cetatenii, mediul
academic, antreprenorii, filantro-
pii, investitorii si administratorii
publici cu impact, cu scopul de a
sprijini reproducerea si extinderea
inovatiilor sociale de succes pentru
a promova obiectivele celor cinci
misiuni ale UE®,

5. PRIORITATEA 3 - imbuna-
tatirea nivelului de recunoastere
a economiei sociale si a potentia-
lului acesteia

Comisia:

19 https://ec.europa.eu/info/research-and-innovati-
on/funding/funding-opportunities/funding-program-
mes-and-open-calls/horizon-europe/missions-hori-
Zon-europe_en.

Stakeholder Platform, Enterprise
Europe Network and other net-
works.

4.4. Boosting social innovation
The Commission will:

e Boost social innovation through
a new approach to transnation-
al cooperation under the ESF+.
A new “European Competence
Centre for Social Innovation” will
be set up in 2022. It will organise
mutual learning and capacity
building for relevant authorities
and support structures. In addi-
tion, a new scheme of grants fa-
cilitating the transfer and/or
scaling up of social innovation
will be set up.

e Propose in 2022 a European So-
cial Innovation Catalyst Fund
under Horizon Europe engaging
citizens, academics, entrepre-
neurs, philanthropists, impact
investors and public administra-
tors, with the aim of supporting
the replication and scaling of
successful social innovations to
advance the objectives of the five
EU Missions'’.

5. PRIORITY 3 - Enhancing
recognition of the social economy
and its potential

The Commission will:

e Carry out regular communica-
tion activities under a long-term

19 https://ec.europa.eu/info/research-and-innovati-
on/funding/funding-opportunities/funding-program-
mes-and-open-calls/horizon-europe/missions-hori-
Zon-europe_en.
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e va desfasura activitati de comu-
nicare periodice in cadrul unei
abordari de comunicare pe ter-
men lung, subliniind rolul si ca-
racteristicile specifice ale econo-
miei sociale, inclusiv in cooperare
cu partile interesate din cadrul
economiei sociale;

¢ valansa un nou studiu pentru co-
lectarea de informatii cantitative
si calitative privind economia so-
ciala, care sa acopere toate state-
le membre ale UE;

e va lansa un studiu specific pri-
vind donatiile filantropice in UE.

6. CONCLUZII

In ultimul deceniu, Comisia a luat
masuri importante pentru a stimu-
la dezvoltarea economiei sociale si
a intreprinderilor sociale ca parte a
economiei sociale de piata europe-
ne. Realizarile anterioare trebuie sa
fie consolidate si intensificate, astfel
incat UE sa poata raspunde nevoilor
si sa profite de oportunitatile care
decurg din provocarile demografice
si din dubla tranzitie verde si digita-
13, construind totodata o economie
echitabila, favorabila incluziunii si
rezilientd, ca raspuns pe termen
lung la consecintele crizei provocate
de pandemia de COVID-19.

Prezentul plan de actiune ofera
un cadru european pana in 2030
pentru a sprijini in continuare
dezvoltarea economiei sociale.
Acesta stabileste o serie de actiuni
care urmeaza sa fie puse in aplicare
impreund cu implementarea Planu-
lui de actiune privind Pilonul eu-
ropean al drepturilor sociale si cu
indeplinirea obiectivelor sale in ma-
terie de ocupare a fortei de munca si
de reducere a saraciei.

communication approach em-
phasizing the role and specifici-
ties of the social economy, also in
cooperation with social economy
stakeholders.

e Launch a new study to collect
quantitative and qualitative in-
formation on the social economy
covering all EU Member States.

e Launch a specific study on phil-
anthropic donations in the EU.

6. CONCLUSIONS

During the last decade the Com-
mission has taken significant steps
to boost the development of the
social economy and social enter-
prises as part of the European social
market economy. The past achieve-
ments need to be consolidated and
enhanced so that the EU can meet
the needs and reap the opportun-
ities stemming from demographic
challenges and the green and digit-
al transitions, while building a fair,
inclusive and resilient economy as
a long-term answer to the conse-
quences of the Covid-19 crisis.

This action plan provides a
European framework until 2030
to further support the develop-
ment of the social economy. It sets
out a series of actions to be put in
place in conjunction with the im-
plementation of the European Pil-
lar of Social Rights Action Plan and
achievement of its employment and
poverty reduction targets.

Successful implementation will
also depend on joining forces with
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Punerea in aplicare cu succes a
prezentului plan va depinde, de ase-
menea, de coordonarea eforturilor
cu statele membre. Comisia incu-
rajeaza statele membre sa adopte
sau sa isi actualizeze strategiile si
masurile privind economia socia-
la in cooperare cu partile intere-
sate din cadrul economiei sociale.
In acest scop, aceasta invita statele
membre sa desemneze coordona-
tori in domeniul economiei soci-
ale in cadrul propriilor institutii,
care sa le coordoneze strategiile, sa
asigure coerenta procesului de ela-
borare a politicilor in cadrul tuturor
departamentelor guvernamentale
si sa faciliteze accesul la finantarea
din partea UE si la cea nationala si sa
asigure legatura cu autoritatile care
administreaza fondurile structurale.
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Member States. The Commission
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omy strategies and measures in
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stakeholders. To this end, it calls
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across government departments,
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authorities managing structural
funds.
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Rezumat. Cooperativele sociale sunt pu-
ternic inrdddcinate in forme de constiintd
colectivd, cum ar fi necesitatea de a promo-
va dreptatea sociald, protectia mediului si
sprijinirea integrdrii sociale si profesionale
a persoanelor dezavantajate. In cooperati-
vele sociale, beneficiile colective nu sunt pur
si simplu induse de activitatea economicd,
ci mai degrabd, ele sunt un element-cheie,
motivdnd membrii sd se angajeze in intre-
prinderea activitdtii. Rolul si important a
cooperativelor sunt din ce in ce mai eviden-
te in urma crizei economice si financiare
globale. In multe tdri, cooperativele au rds-
puns mai eficace crizei decdt firmele aflate
in proprietatea unui investitor. Capacitatea
de rezistentd a cooperativelor este din ce in
ce mai recunoscutd, iar factorii de opinie si
de decizie sunt dornici sd inteleagd in ce mod
cooperativele pot juca un rol in combaterea
consecintelor dramatice ale crizei globale si
in reformarea sistemului care a contribuit la
generarea sa.

Cuvinte-cheie: sectorul cooperatist, im-
pactul economic, valoarea sociald, coopera-
tive sociale.

Economia sociala are inca nevo-
ie de recunoastere politica. Desi-
gur, s-au Inregistrat unele progrese,
asa cum reiese din Declaratia de la
Luxemburg privind economia sociala
in Europa, intitulata ,Foaie de par-
curs catre un ecosistem mai amplu

Summary: Social cooperatives, for in-
stance, are strongly rooted in forms of col-
lective awareness, such as the need to pro-
mote social justice, protect the environment,
and support the social and professional inte-
gration of disadvantaged individuals. In so-
cial cooperatives, collective benefits are not
simply induced by economic activity; rather,
they are a key feature motivating members to
undertake the activity. The role and import-
ance of cooperatives is increasingly apparent
in the wake of the global financial and eco-
nomic crisis. In most countries, cooperatives
have responded more effectively to the crisis
than investor-owned firms. The resilience of
cooperatives has in creasingly been acknow-
ledged, and policy and opinion makers are
eager to understand how cooperatives can
play a role in tackling the dramatic conse-
quences of the global crisis and reforming
the system that has contributed to generat-
ing it..

Keywords: cooperative sector, economic
impact, social value, social cooperatives.

The social economy now needs
to be recognised by policy-makers.
Some progress has been made, as
evidenced by the Luxembourg Dec-
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pentru Intreprinderile din economia
sociald”, concluziile Consiliului UE
(EPSCO) privind ,promovarea eco-
nomiei sociale ca factor esential al
dezvoltarii economice si sociale in
Europa”, adoptate pentru prima data
in unanimitate de cele 28 de state
membre, reinnoirea de catre Comi-
sia Europeana in 2018 a grupului sau
de experti in economie sociala si in-
treprinderi sociale (GECES), de a se
asigura ca in procesul de elaborare a
politicilor europene se tine seama de
caracteristicile economiei sociale.

Pilonul european al drepturilor
sociale nu va putea deveni realitate
fara participarea Intreprinderilor
din economia sociala. Prin urmare,
este important sa se asigure In mod
concret participarea lor la dezvolta-
rea economica si sociala a Uniunii
Europene. Pe timp de criza, intre-
prinderile din economia sociald dau
dovada de o mai mare rezilienta si
atenueaza socurile sociale; totodata,
ele mentin si promoveaza coeziunea
sociala in viata de zi cu zi si sunt sur-
se de inovare sociald. In plus, multe
dintre ele corespund - in primul
rand prin principiile de functionare,
si apoi prin activitatile lor - obiec-
tivelor din cadrul pilonului: ele au
rolul de a indeplini in mod natural
obiective precum promovarea unor
locuri de munca sigure si adaptabile,
dialogul social si participarea lucra-
torilor, un mediu de lucru sigur, sa-
natos si adaptat, sau de a oferi ras-
punsuri inovatoare anumitor nevoi
sociale de baza.

Intreprinderile sociale existd in
fiecare tara europeand, dar uneori
sunt destul de invizibile si nu sunt
bine cunoscute. Multi dintre ei nici
madcar nu se identifica sau nu se nu-

laration on the Social and Solidarity
Economy in Europe — ‘A roadmap
towards a more comprehensive eco-
system for social economy enter-
prises’ — the conclusions of the Em-
ployment, Social Policy, Health and
Consumer Affairs (EPSCO) Coun-
cil on ‘The promotion of the social
economy as a key driver of economic
and social development in Europe’
— adopted for the first time unani-
mously by the 28 Member States —
the Commission’s renewal in 2018
of its Expert Group on the social
business initiative (GECES), and the
European Parliament’s call on the
Commission to ensure that the fea-
tures of the SE are taken into account
when framing EU policies [3].

The European Pillar of Social
Rights cannot become effective
without the participation of SEEs. It
is therefore important to ensure, in
practical terms, that they can take
part in the EU’s economic and social
development. While in times of crisis
SEEs demonstrate greater resilience
and act as a social shock absorber;, in
daily life they maintain and promote
social cohesion and are sources of
social innovation. Moreover, many
of them reflect the objectives of the
Pillar in their operational principles
as well as their activities: they are
by their nature intended to honour
objectives such as promoting se-
cure and adaptable employment,
social dialogue and involvement
of workers, and a healthy, safe and
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mesc Intreprinderi sociale.
Cooperativele exista de aproxima-
tiv doua sute de ani. Desi opereaza in
toate sectoarele de activitate econo-
mica, cooperativele au o longevitate
mai mare decat firmele pentru-pro-
fit. Modelul cooperatist s-a adaptat
continuu la condit iile in schimbare
si forme inovatoare de cooperare au
aparut pentru a raspunde noilor ne-
voi economice si sociale.
Cooperativele s-au dezvoltat in
tari caracterizate de condit ii politi-
ce, grade de dezvoltare economica,
caracteristici culturale si contexte
istorice foarte diverse. Cooperati-
vele de consum, cooperativele agri-
cole, societat ile de ajutor reciproc,
cooperativele si uniunile de credit,
precum si cooperativele de lucratori
au fost infiint ate aproape peste tot.
Intreprinderile cooperatiste sunt
institutii influente. Atat in tari dez-
voltate, cat si in cele in curs de dez-
voltare, cooperativele contribuie la
dezvoltarea socio-economica, spriji-
na cresterea ocupabilitatii si sustin
o redistribuire mai echilibrata a bo-
gatiei. In plus, un set extins de activi-
tati inovative sunt bazate pe eforturi
cooperatiste, In special in furnizarea
de noi servicii, precum software-ul
open-source si serviciile de interes
general care imbunatatesc calitatea
vietii pentru intregi comunitati.
Unele tipuri specifice de coo-
perative au inregistrat o crestere
extraordinara in anumite tari: de
exemplu, cooperativele de credit din
Germania, cooperative de locuinte
din Marea Britanie s i Suedia, pre-
cum si cooperativele de lucratori in
Franta si Italia.
Cooperativele sociale, care sunt
deosebit de raspandite in unele tari

well-adapted work environment, or
to offer innovative responses to cer-
tain basic social needs.

Social entreprises exist in every
European country, yet they are
sometimes rather invisible and not
well known. Many of them do not
even identify as or call themselves
social enterprises.

Cooperatives have existed for
around two hundred years. While
operating in all fields of economic
activity, cooperatives have greater
longevity than for-profit firms. The
cooperative model has continual-
ly adapted to changing conditions,
and innovative forms of cooperation
have emerged to address new eco-
nomic and social concerns.

Cooperatives have developed
in countries characterized by pro-
foundly diverse political condi-
tions, degrees of economic de-
velopment, cultural characteristics,
and historical backgrounds. Con-
sumer cooperatives, agricultural
cooperatives, mutual-aid societies,
credit unions, credit cooperatives,
and worker cooperatives have been
set up almost everywhere.

Cooperative enterprises are in-
fluential institutions. In both in-
dustrialized and developing coun-
tries, cooperatives contribute to
socio-economic development, sup-
port employment growth, and sus-
tain a more balanced redistribution
of wealth. Moreover, a widening set
of innovative activities are based



24

ECONOMIE SocIALA, NR. 4/2021

europene si in Canada, sunt o noua
forma de cooperativa care isi pro-
pune In mod explicit sa consolide-
ze beneficii colective. Ca tipologie,
cooperativa sociala este pozitiona-
ta intre cooperativa traditionala si
organizatia non-profit si in general
combind implicarea unei pluralitati
de parti interesate (membrii coope-
ratori) cu urmarirea obiectivelor de
interes general.

in Italia, unde acest tip de coope-
rare este cel mai dezvoltat, coopera-
tivele sociale au devenit de-a lungul
ultimelor doua decenii actori-cheie
in sistemul de protectie sociala.

on cooperative efforts, especially in
the provision of new services such
as open source software and gener-
al-interest services that improve the
quality of life for entire commun-
ities.

Some specific  types of
cooperatives have registered an
extraordinary growth in particu-
lar countries: for example, credit
cooperatives in Germany, housing
cooperatives in the United King-
dom and Sweden, and worker
cooperatives in France and Italy.

intre 1051 20 la suta.

Figura 1. Cooperativele sociale de-a lungul ultimelor doua decenii in sistemul
de protectie sociala a Italiei

Rolul si important a cooperative-
lor sunt din ce in ce mai evidente in
urma crizei economice Si financiare
globale. In multe tiri, cooperativele
au raspuns mai eficace crizei decat
firmele aflate in proprietatea unui
investitor [1]. Capacitatea de rezis-
tent a a cooperativelor este din ce in
ce mai recunoscuta, iar factorii de
opinie si de decizie sunt dornici sa
inteleaga in ce mod cooperativele
potjuca un rol in combaterea conse-
cintelor dramatice ale crizei globale
si in reformarea sistemului care a
contribuit la generarea sa.

Interesul scazut in cooperative si
existent a pe scara larga a intreprin-
derilor administrate de facto in mod

Sursa:

Social cooperatives, which are
especially widespread in some
European countries and in Canada,
are a new form of cooperative that
explicitly aims to enhance collect-
ive benefits. As a type, the social
cooperative is positioned between
the traditional cooperative and
the non-profit organization, and
it generally combines the involve-
ment of a plurality of stakeholders
(cooperative members) with the
pursuit of general-interest goals.

In Italy, where this type of
cooperative is the most de-
veloped, social cooperatives over
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from

10 to 20) per cent.

Figure 1. Social cooperatives over the last two decades in the Italian
social protection system
Surse: Promoting the understanding of cooperatives for a better world, Conference
“Promoting the understanding of cooperatives for a better world

cooperatist, dar care nu se denumesc
cooperative au impiedicat o aprecie-
re exactd a dimensiunii s i impactu-
lui acestor institut ii. Cooperativele
fie sunt definite In diverse moduri in
contexte diferite, fie nu sunt definite
deloc. In t drile Tn care cooperativele
nu sunt recunoscute de lege, oamenii
tind sa creeze intreprinderi colecti-
ve, dar nu le numesc cooperative, asa
cum uneori se intampla cand fermi-
erii se asociaza pentru a procesa sau
a-si vinde produsele, sau cand comu-
nitatile deservite inadecvat de catre
bancile comerciale creeaza uniuni de
credit informale.

Existd o nevoie evidenta de a
depasi contradict ia care exista in-
tre realitate s i recunoasterea co-
operativelor. Aceasta necesitate a
fost accentuata de actuala criza ale
carei urme se pot gasi in convinge-
rile - netestate - despre rolul com-
portamentelor competitive fata de
cele cooperative si in ideea conform
careia numai pietele pot asigura
cresterea economica si bunastarea.
Aceste convingeri au condus pe rand
la reglementarea inadecvata a pie-
telor financiare, la inegalitati pro-
funde si la cresterea veniturilor si a
distributiei bogatiei, la folosirea gre-
sitd a resurselor neregenerabile si la
predominanta unor modele de con-

the last two decades have be-
come Kkey players in the welfare
system.

The role and importance of
cooperatives is increasingly ap-
parent in the wake of the global
financial and economic crisis. In
most countries, cooperatives have
responded more effectively to the
crisis than investor-owned firms
[1]. The resilience of cooperatives is
increasingly recognized, and opin-
ion and decision-makers are eager
to understand how cooperatives
can play a role in combating the
dramatic consequences of the
global crisis and reforming the sys-
tem that contributed to its genera-
tion.

The scarce interest in
cooperatives and the widespread
existence of de facto cooperatively
managed enterprises that are not
designated as cooperatives have
prevented an accurate assessment
of the size and impact of these insti-
tutions. Cooperatives are defined in
various ways in different contexts
or not defined at all. In countries
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sum pe termen scurt, iresponsabile,
care ameninta mediul Inconjurator.

Dezvoltarea cooperatista este un
proces in curs de desfasurare. Noi
tipuri de cooperative - de exemplu,
cooperativele sociale si comunitare
- au aparut pentru a furniza servicii
care sunt caracterizate printr-o ofer-
ta nesatisfacatoare, incluzand servi-
cii educationale, sociale si de inte-
grare in munca pentru comunitatile
locale si persoanele dezavantajate.
In plus, noi cooperative au aparut
pentru a ajuta comunitatile sa valo-
rifice mai bine resursele locale.

In toatd lumea exista aproxima-
tiv 53.000 cooperative si uniuni de
credit. in Europa exista circa 4.200
de banci cooperatiste de credit cu
63.000 de sucursale. Aceste banci
cooperatiste au 50 de milioane de
membri (aproximativ 10 la suta din
populat ia continentului), 181 mi-
lioane de clienti, 5.65 miliarde de
euro active, o cota de piat d medie de
circa 20 la suta si angajeaza aproxi-
mativ 780.000 de persoane.

Orientarea sociald a cooperativelor
genereaza mai multe efecte benefice.

In primul rdnd, datorita inradaci-
narii lor locale, care este facilitata de
participarea unei pluralitati de parti
interesate, inclusiv a membrilor, be-
neficiarilor si a lucratorilor, coope-
rativele contribuie la consolidarea
capitalului social s i la consolidarea
relat iilor de incredere in cadrul
comunitatilor. Cooperativele pot fi,
prin urmare, considerate drept in-
strumente eficiente pentru dezvol-
tarea atitudinilor civice s i astfel ge-
neratoare de virtut i sociale. Influent
a pozitiva pe care cooperativele o au
asupra coeziunii sociale rezulta din
capacitatea lor de a institut ionaliza

where cooperatives are not recog-
nized by law, people tend to estab-
lish collective enterprises but not
to call them cooperatives, as some-
times occurs when farmers asso-
ciate to market their products or
communities inadequately served
by commercial banks establish in-
formal credit unions.

There is a clear need to over-
come the contradiction that exists
between the reality and the recog-
nition of cooperatives. This need
has been accentuated by the on-
going crisis, the origins of which
can be traced to unexamined be-
liefs about the role of competitive
versus cooperative behaviours
and the conviction that markets
alone can ensure growth and wel-
fare. These beliefs have in turn led
to inadequate regulation of finan-
cial markets, deep and increasing
inequalities in income and wealth
distribution, misuses of non-re-
newable resources, and the pre-
dominance of short-term and ir-
responsible consumption models
that threaten the environment.

Cooperative development is
an ongoing process. New types of
cooperatives—-for instance, social
and community cooperatives-have
emerged to provide services that
are characterized by an unsatis-
factory supply, including social,
educational, and work integration
services to local communities and
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reguli cheie care asigura realizarea
de tranzact ii reciproc avantajoase.

Cooperativele sunt caracteriza-
te printr-o afectiune reciproca care
decurge din Tmpartasirea de utilitat
i interdependente de catre membrii
cooperatori, iar membrii tind sa aiba o
dispozitie pro-sociald, deoarece au un
obiectiv comun, care de multe ori coin-
cide cu binele comun. Mai mult decat
atat, intrucat acestea ofera stimulente
membrilor pentru a-si tine promisiu-
nile, cooperativele pot fi considerate
institut ii care traduc acordul informal
dintre oamenii care-si pun in comun
resursele intr-un contract. Coopera-
tivele pot fi, prin urmare, considerate
un implementator extern de compor-
tamente orientate social.

In al doilea rdnd, protejand veni-
turile s i ocuparea fort ei de muncg,
cooperativele ajuta la rezolvarea
problemelor care altfel ar ramane o
responsabilitate a politicilor publice.
Cooperativele au demonstrat capaci-
tatea de a crea s i de a pastra locurile
de munca in conditii de piata deteri-
orate mai bine decat intreprinderile
aflate In proprietatea investitorului.
Procurarea de actiuni de catre lucra-
tori este In cres tere In unele tari, ca
reactie a angajatilor preocupati de
pierderea locurilor de munca. Asa
cum au demonstrat preluadrile recen-
te din mai multe tari, cooperative-
le pot salva locuri de munca atunci
cand apare o criza profunda. Este
tot mai mult recunoscut faptul ca s
omajul are efecte mai diverse decat
consecint ele sale strict economice,
in special asupra sanitit ii. In cazul
in care cooperativele de lucratori cre-
eaza sau pastreaza locuri de munca
pentru angajat i lor, au, de asemenea,
efecte pozitive asupra cheltuielilor

disadvantaged people.

Worldwide, there are around
53,000 credit cooperatives and
credit unions. In Europe, there
are some 4,200 credit cooperative
banks with 63,000 branches. These
cooperative banks have 50 million
members (about 10 per cent of the
continent’s population), 181 mil-
lion clients, 780,000 employees,
€5.65 billion of assets, and an aver-
age market share of about 20 per

cent [1].
The social orientation of
cooperatives generates several

beneficial effects.

First, the social orientation of
cooperatives generates several
beneficial effects. First, thanks to
their embeddedness at the local
level-which is facilitated by the
participation of a plurality of stake-
holders, including members, bene-
ficiaries and workers- cooperatives
contribute to enhancing social
capital and strengthening trust
relations within communities.
Cooperatives can therefore be re-
garded as effective tools for devel-
oping civic attitudes and, in turn,
generating social virtue.

Second, by protecting incomes
and employment, cooperatives help
solve problems that would other-
wise remain the responsibility of
public policies. Cooperatives have
demonstrated an ability to create
and preserve jobs in deteriorating
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publice si a sanatatii in comunitatile
lor. In plus, atunci cand cooperative-
le completeaza furnizarea de servicii
publice de asistent a sociala prin ofe-
rirea de servicii noi care acopera go-
lurile si nevoile, acestea creeaza noi
locuri de munca.

In al treilea rdnd, cooperativele
nu se limiteaza la crearea de opor-
tunitati de angajare; de multe ori ele
privilegiaza lucratorii defavorizati,
exclusi sau expusi riscului de exclu-
ziune de pe piat a muncii. In unele
tari, cooperativele favorizeaza in
mod explicit lucratorii discriminati
de catre intreprinderile aflate in
proprietatea investitorilor i le ofera
o formare adecvata la locul de mun-
ca pentru a i ajuta sa isi depaseasca
dezavantajele.

Cooperativele beneficiaza in mod
normal de politici publice proiectate
cu scopul de a sprijini infiint area s i
consolidarea init iativelor antrepre-
noriale. Intrucat uneori sunt introdu-
se masuri speciale pentru sprijinirea
cooperativelor, exista o convingere
larg raspandita conform careia co-
operativele sunt favorizate In com-
parat ie cu intreprinderile aflate in
proprietatea investitorului. Aceasta
este o concluzie simplisti. Intr-ade-
var, politicile de sprijin indreptate
catre cooperative sunt adesea slabe,
contradictorii, sau controversate. In
unele tari, politicile refuza coopera-
tivelor statutul deplin de "intreprin-
dere”, refuzandu-le astfel beneficiile
prevazute firmelor pentru-profit. De
exemplu, subvent iile de angajare
sunt uneori refuzate membrilor sau
angajatilor cooperativelor.

Managementul slab are mai mul-
te consecinte negative: incurajeaza
cooperativele sa imite practicile fir-

market conditions better than in-
vestor-owned enterprises. Work-
er buyouts are increasing in some
countries as a reaction by employ-
ees who are concerned about los-
ing their jobs. As recent takeovers
in several countries have demon-
strated, cooperatives can save jobs
when a deep crisis occurs

Third, cooperatives do not lim-
it themselves to creating employ-
ment opportunities; they often
privilege disadvantaged workers
excluded or at risk of exclusion by
the labour market. In some coun-
tries, cooperatives explicitly favour
workers discriminated against by
investor-owned enterprises and
provide them with appropriate on-
the-job training to help them over-
come their disadvantages.

The social benefits generat-
ed by cooperatives are seldom
taken into consideration by im-
pact analyses that compare the
performance of different types
of enterprises since these an-
alyses are usually based on nar-
row efficiency criteria. Most of
these comparisons are biased
towards investor-owned firms
since they do not consider the so-
cial aims, intrinsic outcomes, and
collective benefits generated by
cooperatives. This approach is not
only epistemologically flawed, but
also incapable of developing ad-
equate policies.
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melor pentru-profit; impiedica co-
operativele din a-s i exploata avan-
tajelor lor cheie, In special cele care
rezulta din angajamentul puternic
si activ al membrilor; stimuleaza
demutualizarea de catre membri si
manageri oportunisi.

Spre deosebire de intreprinderile
aflate In proprietatea investitorilor,
cooperativele se bazeaza In principal
pe cooperarea voluntara. Posibilita-
tea de a exploata mecanismele de co-
operare permite, In conditii specifice,
generarea de avantaje competitive, in
functie de tipul de tranzactii care au
loc. Cooperativele au avantaje speci-
fice in special atunci cand coordona-
rea nu poate fi realizata exclusiv prin
comportamente economice si egois-
te. Exista intr-adevar, cateva situatii
in care castigurile colective pot fi rea-
lizate cu conditia ca agentii sociali sa
aiba incredere unii 1n altii, sa adopte
comportamente de cooperare, mai
degraba decat - sau In plus de cele-
auto-interesate si sa activeze motiva-
tii si comportamente orientate spre
ceilalti sau bazate pe reciprocitate.
Cand acordurile inter-temporale ge-
nereaza castiguri mai mari decat cele
care provin din alte aranjamente,
cooperativele pot intrevedea avan-
tajele economiilor de scara; aceasta
situatie apare, de exemplu, in coope-
rativele agricole. Atunci cand apare
gruparea riscurilor unui numar mare
de membri, societatile mutualiste si
cooperativele de asigurare reusesc
sa realizeze solutii mai eficiente de-
cat schimburile de piata.

Viitorul prevede provocari majo-
re pentru cooperative. Criza globala
a demonstrat nu numai ca organizat
iile cooperatiste pot fi mai rezistente
decat cele aflate in proprietatea in-

Mainstream managerial practi-
ces are often inadequate for man-
aging cooperatives. The lack of edu-
cational and training programmes
tailored to the needs of cooperatives
leads managers to adopt practices
and tools inconsistent with the mis-
sion of cooperatives.

Unlike investor-owned enter-
prises, cooperatives are mainly
based on voluntary cooperation.

The possibility of exploiting.
the cooperative mechanism al-
lows for the generation of com-
petitive advantages in specif-
ic conditions, depending on the
type of transactions that take
place. Cooperatives have specific
advantages especially when co-
ordination cannot be achieved ex-
clusively through economic and
self-seeking behaviours. There are
indeed several situations in which
collective gains can be achieved
under the condition that social
agents trust each other, adopt
cooperative rather than or in addi-
tion to self-interested behaviours,
and activate motivations and be-
haviours that are other regarding
or based on reciprocity.

The future holds major challen-
ges for cooperatives. The global
crisis has not only demonstrated
that cooperatives can be more re-
silient than investor-owned enter-
prises, but also shed light on the
shortcomings of the predominant
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vestitorilor, dar, de asemenea, a pus
in lumina defectele modelului pre-
dominant de organizare economica,
centrat pe actiunea a doua tipuri de
institutii: Intreprinderi pentru-pro-
fit coordonate de piata si organizatii
publice bazate pe principiul autori-
tatii. Criza a confirmat incapacitatea
firmelor pentru-profit de a asigura
bunastarea, In special atunci cand
schimburile sunt In imposibilitatea
de oferi beneficii ambele parti ale
unei tranzactii. Mai mult decat atat,
a aratat In mod explicit pe de o parte
incapacitatea agentiilor publice de a
se confrunta cu toate esecurile pie-
telor si a firmelor pentru-profit, iar
pe de alta parte de a satisface nevoi-
le de crestere si diversificarea. Criza
a aratat ca politicile de privatizare
bazate pe realocarea sarcinilor si
rolurilor intre firmele pentru-profit
si agentiile publice nu este o solu-
tie viabila. Intr-adevir, strategia de
liberalizare si privatizare extensiva
care a fost urmata de majoritatea
guvernelor nat ionale Incepand din
anii 1980 a dus la rezultate nesa-
tisfacatoare. Aceste neajunsuri au
condus la o crestere dramatica a in-
egalitatilor, la abuzul de resurse ne-
regenerabile, precum si la cresterea
incertitudinii si a saraciei.
Domeniile de actiune necesare
includ sprijinirea infiint arii unor
noi cooperative, sprijinirea coope-
rativelor deja stabilite, precum si
consolidarea capacitatilor in cadrul
sectorului cooperatist. Politicile nat
ionale ar trebui sa se asigure ca in-
treprinderile de tip cooperatist au
acces la servicii antreprenoriale. In
plus, guvernele nat ionale ar trebui
sa elaboreze politici coerente de
sprijinire la toate nivelurile de gu-

model of economic organization,
which is centred on the action of
two types of institutions: for-prof-
it enterprises coordinated by the
market and public organizations
based on the principle of authority.
The crisis has confirmed the inabil-
ity of for-profit enterprises alone to
ensure well-being, especially when
exchanges fail to benefit both par-
ties of a transaction. Moreover, it
has made explicit the inability of
public agencies to confront all the
failures of markets and for-profit
enterprises on the one hand and to
meet the growth and diversification
of needs on the other. The crisis has
shown that privatization policies
based on the reallocation of tasks
and roles between for-profit enter-
prises and public agencies is not a
viable solution. Indeed, the strategy
of extensive liberalization and pri-
vatization that has been followed
by most national governments
since the 1980s has led to unsatis-
factory outcomes.

Necessary areas of action
include helping to start new
cooperatives, supporting estab-

lished cooperatives, and building
capacity within the cooperative
sector. National policies should en-
sure that cooperatives have access
to business services[1]. In addition,
national governments should de-
velop consistent support policies
at all levels of government. Given
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vernare. Avand In vedere natura lor
non-profit, cooperativele ar trebui
sa beneficieze de tratamente fiscale
mai favorabil decat Intreprinderile
aflate in proprietatea investitorilor.
Cutoate acestea, odata cu oferirea de
pauze fiscale legitime si de beneficii-
le speciale, legislatia specifica ar tre-
bui sa includa de asemenea obligatii
pentru cooperative pentru a preveni
demutualizarea, cum ar fi normele
de blocare a activelor. In acest con-
text, miscarile cooperatiste pot juca
un rol-cheie prin intermediul unor
organizatii umbreld, federatii, con-
sortii, precum si prin dezvoltarea de
fonduri ad-hoc de cooperare care sa
sprijine crearea de noi cooperative.

Concluzii:

In Europa, cooperativele s-au
dezvoltat cel mai rapid acolo unde
expansiunea lor nu a fost impiedica-
ta de reglementari inadecvate, unde
rolurile lor sunt pe deplin recunos-
cute, iar operatiunile lor nu au fost
limitate la anumite sectoare. Pentru
a dezvolta potentialul cooperative-
lor pe deplin, legislatia privind co-
operativele ar trebui sa recunoasca
intru totul rolul cooperativelor si
sa fie suficient de flexibila pentru a
le permite sa funct ioneze in orice
industrie in care se dovedesc utile.
Aceasta include sectoarele care au
fost in mod traditional publice, care
sunt de interes public, sau care be-
neficiaza de fonduri publice. Avand
in vedere natura lor non-profit, co-
operativele ar trebui sa beneficieze
de tratamente fiscale mai favorabil
decat intreprinderile aflate in pro-
prietatea investitorilor. Cu toate
acestea, odata cu oferirea de pauze
fiscale legitime si de beneficiile spe-

their not for-profit orientation,
cooperatives should be subject to
more favourable fiscal treatment
than investor-owned enterprises.
However, while providing for legit-
imate tax breaks and special bene-
fits, cooperative legislation should
include specific obligations for
cooperatives to prevent demutual-
ization, such as asset lock rules.
Against this backdrop, cooperative
movements can play a key role
through umbrella organizations,
federations, consortia, and the de-
velopment of ad hoc cooperative
funds supporting the creation of
new cooperatives.

Conclusions:

In Europe, cooperatives have de-
veloped most rapidly where their
expansion has been unhindered
by inadequate regulation, their
roles are fully recognized, and
their operations have not been
confined to specific sectors. To de-
velop cooperatives’ full potential,
cooperative law must recognize the
roles of cooperatives and be flexible
enough to permit cooperatives to
operate in whatever industry they
prove useful. This includes sectors
that have been traditionally pub-
lic, are of public interest, or benefit
from public funding. Accordingly,
the cooperative principles that
have been elaborated by the ICA
should be interpreted in a flexible
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ciale, legislatia specifica ar trebui sa
includa de asemenea obligatii pen-
tru cooperative pentru a preveni de-
mutualizarea, cum ar fi normele de
blocare a activelor. In acest context,
miscarile cooperatiste pot juca un
rol-cheie prin intermediul unor or-
ganizat ii umbrela, federat ii, conso-
rt ii, precum s i prin dezvoltarea de
fonduri ad-hoc de cooperare care sa
sprijine crearea de noi cooperative.
Un camp tot mai mare de activita-
te pentru cooperative este instituti-
onalizarea retelelor de intreprinderi
mici in afara sectoarelor traditionale
ale agriculturii si pescuitului. Coo-
perativele pot gestiona In mod efi-
cient activitati comune, inclusiv cer-
cetarea si dezvoltarea de produse si
pot promova extinderea pietelor si
cresterea productivitatii si competi-
tivitatii intreprinderilor membre.
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Rezumat. Capitalul uman, institutiile si
capitalul social sunt acum toate recunoscute
ca factori importanti de crestere. Politicile
de formare profesionald solide sunt esentiale
pentru promovarea unei forte de muncd cali-
ficate, pregdtite si adaptabile si a unor piete
ale fortei de muncd care sd fie receptive la
schimbdrile economice. Educatia, formarea
si competentele se afld in centrul politicii
UE. Pactul verde european, Noua strategie
industriald pentru Europa, Planul de actiune
privind economia circulard si Strategia UE
privind biodiversitatea, toate subliniazd ro-
lul important al competentelor si al formdrii
profesionale in sustinerea cresterii durabile
si a tranzitiei cdtre o economie verde

Cuvinte-cheie: Carta drepturilor fun-
damentale a UE, rata de ocupare a fortei de
muncd, educatie si formare profesionald,-
competente.

Transformarile intervenite, 1in
ultimii ani, in societate au produs
mutatii majore cu implicatii in toate
domeniile[1,p.10]. Mediul educatio-

Summary. Human capital, institutions
and social capital are now all recognised as
significant factors of growth. Strong voca-
tional policies are essential for promoting
a skilled, trained and adaptable workforce
and labour markets that are responsive to
economic change. Education, training and
skills are at the heart of EU policy. The Euro-
pean Green Deal, New Industrial Strategy for
Europe, Circular Economy Action Plan and
EU Biodiversity Strategy all emphasise the
important role of skills and training in sup-
porting sustainable growth and the transi-
tion to a green economy.

Keywords: Charter of Fundamental
Rights of the EU, employment rates, voca-
tional education and training, skills.

The transformations changes, in
recent years, in society they pro-
duced mutations with major im-
plications in all fields [1,p.10]. The
educational environment made no
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nal nu a facut exceptie. Din pacate,
majoritatea expertilor educationali
si nu numai, au pierdut din vedere
faptul ca, oamenii sunt productivi,
nu doar datorita sistemului social si
economic sau a calitatii tehnologii-
lor pe care le folosesc, ci, in primul
rand, datorita educatiei si formarii
cu care vin la locul de muncg, rolul
educatiei in dezvoltarea si progresul
unei societati fiind evidentiat de-a
lungul timpului, la nivel internatio-
nal [4,p.2].

Pe masura ce industriile si ocupa-
tiile se schimba3, la fel se vor schimba
si nevoile angajatorilor si cerintele
impuse lucratorilor. Educatia si for-
marea profesionala (EFP) de inalta
calitate joaca un rol esential In asi-
gurarea faptului ca oamenii au com-
petentele potrivite pentru a aborda
provocarile socioeconomice si pen-
tru a prospera in viata personala si
profesionala. Acest lucru este valabil
atat pentru tinerii de astazi, carora
EFP le ofera o cale usoara de intra-
re pe piata fortei de munca inca din
invatamantul obligatoriu, cat si pen-
tru adultii care trebuie sa se perfec-
tioneze si sa se recalifice pentru a se
adapta la o lume a muncii in schim-
bare.

Orice persoana din Europa ar tre-
bui sa aiba acces la educatie, forma-
re si invatare pe tot parcursul vietii,
indiferent daca locuieste intr-un
oras mare sau intr-o zona rurala izo-
lata. Carta drepturilor fundamentale
a UE recunoaste accesul la educatie
si la formare profesionala si con-

exception. Unfortunately, most of
the educational experts and not
only, they have lost sight of the fact
that the people are productive, not
only because of the economic and
social system, or the quality of the
technologies which are used, but,
in the first place, because of the
education and training which are
at work, the role of education.In
the development and progress of a
company being shown over time, at
international level[4,p.2].

As industries and occupations
change, so too will the needs of em-
ployers and the demands put on
workers. High-quality vocational
education and training (VET) has a
key role to play in ensuring people
have the right skills to help tack-
le socio-economic challenges and
thrive in their personal and profes-
sional lives. This applies both to the
youth of today, to whom VET pro-
vides a smooth pathway into the
labour market from compulsory
education, and to adults who need
to upskill and reskill to adapt to a
changing world of work.

Everyone in Europe should be
able to access education, training
and life-long learning, whether
they live in a large city or a remote,
rural area. The Charter of Funda-
mental Rights of the EU recognises
access to education and vocational
and continuing training as a funda-
mental right.
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tinua ca fiind un drept fundamen-
tal[3,p.9].

Primul principiu al Pilonului
european al drepturilor sociale
[3,p.9] este dreptul la educatie, for-
mare profesionala si invatare pe tot
parcursul vietii, incluziva si de Tnalta
calitate, iar al patrulea principiu, re-
feritor la sprijinul activ pentru ocu-
parea fortei de munca, subliniaza,
de asemenea, cad orice persoana are
dreptul la educatie si formare conti-
nua si la asistenta pentru a-si imbu-
natati perspectivele de incadrare in
munca. Aceste drepturi urmaresc sa
garanteze ca fiecare persoana poate
participa pe deplin In societate, poa-
te face o tranzitie cu succes pe piata
muncii si poate prospera in cariera
si In viata. Angajatorii au nevoie, de
asemenea, de lucratori cu compe-
tentele potrivite pentru locurile de
munca de astadzi si de maine, pentru
a sprijini tranzitia verde si digitala
a Europei si pentru a se redresa in
urma impactului pandemiei de CO-
VID-19.

Competentele se afla In centrul
eforturilor UE de a face din aceas-
ta viziune o realitate. Prin initiative
precum Agenda pentru competente
in Europa, Spatiul european al edu-
catiei si Planul de actiune privind
educatia digitala, UE depune efor-
turi pentru a dezvolta competente
mai bune si pentru a construi siste-
me de educatie si formare rezisten-
te si orientate spre viitor, care sa fie
adaptate la era digitala. Educatia si
formarea profesionala (EFP) sunt

The first principle of the Eu-
ropean Pillar of Social Rights
[3,p.9] is the right to quality and
inclusive education, training and
life-long learning, while the fourth
principle, about active support to
employment, also emphasises that
everyone has the right to continued
education and training, and support
to improve their employment pros-
pects. These rights seek to ensure
everyone can participate fully in so-
ciety, transition successfully into the
labour market, and thrive in their
careers and lives. Employers also
need workers with the right skills
for the jobs of today and tomorrow,
in order to support Europe’s twin
green and digital transitions and
its recovery from the impacts of
the COVID-19 pandemic. Skills are
at the heart of the EU’s efforts to
make this vision a reality. Through
initiatives such as the European
Skills Agenda, the European Edu-
cation Area and the Digital Educa-
tion Action Plan, the EU is working
to develop better skills and to build
resilient and forward-looking edu-
cation and training systems that are
fit for the digital age. Vocational ed-
ucation and training (VET) is key to
this process, as emphasised by the
Council Recommendation on VET
for sustainable competitiveness, so-
cial fairness and resilience, adopted
in November 2020[3,p.9]. Alongside
this, EU Member States and several
other countries have endorsed the
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esentiale pentru acest proces, dupa
cum se subliniaza In Recomandarea
Consiliului privind EFP pentru com-
petitivitate durabila, echitate socia-
13 si rezilienta, adoptata in noiem-
brie 2020 [3,p.9]. In paralel, statele
membre ale UE si alte cateva tari au
aprobat Declaratia de la Osnabriick,
care stabileste un angajament de a
lucra in directia unor actiuni concre-
te pentru a dezvolta in continuare
EFP in Europa pana in 2025.

In ultimii ani educatia si formare
profesionala au fost identificate ca
factori puternici generatori de capi-
tal social, economistii considerand
ca investitia in educatie si formare
profesionala produce capital uman,
facand analogie cu investitiile in ca-
pitalul fizic, folosit in intreprinderile
industriale. Desi, nu s-a stabilit, cu
certitudine, existenta unei legaturi
directe intre nivelul de educatie si
implicarea in societate, sunt cerce-
tari care arata faptul ca persoanele
cu un nivel superior de educatie tind
sa participe, In mai mare masurj,
in asociatii voluntare, manifesta un
mai mare interes fata de politica,
sunt implicate mai mult in activita-
tile politice, sunt mai angajati din
punct de vedere civic in comunitate
si sunt mult mai inclinate sa aiba in-
credere in ceilalti si In institutii.

Recomandarea Consiliului defi-
neste ,educatia si formarea profesi-
onald” ca fiind ,educatia si formarea
care vizeazad sa Inzestreze tinerii si
adultii cu cunostintele, abilitatile si
competentele necesare In anumi-

Osnabriuck Declaration, which sets
out a commitment to work towards
concrete actions to further develop
VET in Europe by 2025.

In the last years of education
and training have been identified
that factors strong causes of social
capital economists considering that
the investment in education and
training produces human capital, by
analogy to investments in physical
capital, used in industrial enterpris-
es. Although it has not been estab-
lished with certainty, the existence
of a direct links between the level
of education and involvement in so-
ciety, are research shows that peo-
ple with a higher level of education
tend to participate in greater extent,
in voluntary associations, show a
greater interest in politics, are in-
volved more in political activities,
are more employees from the point
of view of civic community and are
much more inclined to trust the oth-
ers and in institutions.

The Council Recommendation
defines ‘vocational education and
training’ as ‘education and training
which aims to equip young people
and adults with knowledge, skills
and competences required in par-
ticular occupations or more broad-
ly on the labour market’. Such train-
ing may be provided in formal and
non-formal settings, and at all lev-
els of the European Qualifications
Framework (EQF). VET is the sector
of education and training closest
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te profesii sau, mai pe larg, pe piata
muncii”. Acestea pot fi furnizate in
contexte formale si informale, la toa-
te nivelurile Cadrului european al
calificarilor (CEC). EFP este sectorul
de educatie si formare profesiona-
1a cel mai apropiat de piata muncii.
Aceasta forma adaptata de educatie
si formare este extrem de importanta
si eficientd, deoarece asigura compe-
tente care pregatesc lucratorii pentru
cariere si ocupatii specifice, oferind
in acelasi timp competente transfera-
bile valoroase si raspunzand in mod
eficient nevoilor economice.

Fie ca se adreseaza tinerilor aflati
la Inceput de cariera sau adultilor care
doresc sa se perfectioneze sau sa se re-
califice, EFP le ofera cursantilor com-
petente care le sprijina dezvoltarea
personala si profesionala [3,p.10]:

e EFP pregateste tinerii pentru a
intra cu succes in viata activa;

e 1i ajuta pe cei care au un loc de
munca sa isi imbunatateasca con-
tinuu competentele;

e le permite sa se adapteze la ce-
rintele in schimbare ale campului
muncii sau sa negocieze schimba-
rea locului de munca;

 1i ajuta pe someri sa dobandeas-
ca competentele de care au nevo-
ie pentru a se reintegra pe piata
muncii;

e mai general, le confera cursanti-
lor cunostintele, competentele si
caracteristicile necesare pentru
a se dezvolta pe plan profesional,
social si personal.

to the labour market. This tailored

form of education and training is

hugely important and effective, as it
provides skills that prepare work-
ers for specific careers and occupa-
tions, while also providing valuable
transferable skills and responding
effectively to economic needs.

Whether for young people getting
started in their careers or adults
looking to upskill and reskill, VET
provides learners with skills that
support their personal and profes-
sional development[3,p.10]:

e VET prepares young people to
successfully enter working life;

e it helps people in employment
continuously upgrade their
skills;

e it enables them to adjust to
the changing demands of the
working world or negotiate job
changes; it helps unemployed
people acquire the skills they
need to re-enter the labour mar-
ket;

e more generally, it empowers
learners with the knowledge,
skills and characteristics to thrive
in their professional, social and
personal development.
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Figura 1: Rata de ocupare a fortei de
munca de catre absolventii recenti ai
educatiei si formarii profesionale si ai
invatamantului general (cu varsta intre
20-34 de ani), 2020

Sursa: Eurostat (EU-LFS, 2020)

in intreaga UE, absolventii re-
centi ai programelor EFP (la nivel
liceal si postliceal) tind sa aiba un
potential de angajare semnificativ
mai mare decat absolventii recenti
ai Invatamantului general, potrivit
datelor din figura 1 [2] . Potrivit Eu-
rostat, rata de ocupare a fortei de
munca pentru absolventii EFP cu
varste cuprinse intre 20 si 34 de ani
era de 76,1 % in 2020, fata de doar
58,3 % pentru absolventii de Inva-
tamant general de aceeasi varsta.
Aceasta tendintd a fost evidenta si la
nivelul fiecarei tari in mod individu-
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Figure 1. Employment rates of recent
graduates of vocational education and
training and general education
(aged 20-34), 2020

Source: Eurostat (EU-LFS, 2020)

Across the EU, recent graduates
of VET programmes (at upper sec-
ondary level and post-secondary
level) tend to be significantly more
employable than recent graduates
of general education, as shown by
the data in Figure 1 [2]. According
to Eurostat, the employment rate
of VET graduates aged 20- 34 was
76.1 % in 2020, compared to just
58.3 % for general education gradu-
ates of the same age. This trend was
also clear in individual countries,
with 20 Member States displaying
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al, 20 de state membre inregistrand
rate de ocupare a fortei de munca
mai mari in randul absolventilor de
EFP si doar cinci state membre in-
registrand rate mai mari in randul
absolventilor de invatamant gene-
ral. Aceste statistici demonstreaza
eficacitatea programelor de EFP in
ceea ce priveste asigurarea compe-
tentelor care i fac pe cursanti mai
apti de munca si mai pregatiti sa in-
tre pe piata muncii.

In ultimul timp politicile publice
au Incurajat, in mod deosebit, doua
dimensiuni ale capitalului social: di-
mensiunea intrafamiliala si dimensi-
unea casa-scoala. Capitalul social in-
trafamilial este dezvoltat in familie,
printr-un comportament parental,
implicat si suportiv, care contribuie
la educatia copiilor si la dezvoltarea
capitalului uman al acestora.

Politicile de formare profesionala
solide sunt esentiale pentru promo-
varea unei forte de munca califica-
te, pregatite si adaptabile si a unor
piete ale fortei de munca care sa fie
receptive la schimbarile economice.
UE a pus bazele pentru sprijinirea
peisajului EFP in Europa printr-o se-
rie de initiative, inclusiv principii si
obiective-cheie pentru viitorul EFP.

Educatia, formarea si competen-
tele se afla in centrul politicii UE.
Pactul verde european, Noua stra-
tegie industriala pentru Europa,
Planul de actiune privind economia
circulara si Strategia UE privind bi-
odiversitatea, toate subliniaza rolul
important al competentelor si al
formarii profesionale in sustinerea
cresterii durabile si a tranzitiei catre

higher employment rates among
recent VET graduates, and just five
showing higher rates among general
education graduates. These statis-
tics demonstrate the effectiveness
of VET programmes in providing
skills that make learners more em-
ployable and prepared to enter the
labour market.

The last time the public policies
have encouraged, in particular, two
dimensions of social capital: the
size of the family and the size of the
house-school. Family social capital
is developed in the family, through
a parental behavior, involved and
bear, which contributes to the edu-
cation of the children and the devel-
opment of human capital.

Strong vocational policies are
essential for promoting a skilled,
trained and adaptable workforce
and labour markets that are respon-
sive to economic change. The EU
has put in place the foundations to
support the VET landscape in Eu-
rope through a range of initiatives,
including key principles and targets
for the future of VET.

Education, training and skills are
at the heart of EU policy. The Euro-
pean Green Deal, New Industrial
Strategy for Europe, Circular Econo-
my Action Plan and EU Biodiversity
Strategy all emphasise the import-
ant role of skills and training in sup-
porting sustainable growth and the
transition to a green economy. The
SME strategy for a sustainable and
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o economie verde. Strategia pentru
IMM-uri pentru o Europa sustena-
bila si digitala subliniaza valoarea
competentelor pentru intreprin-
deri, In timp ce Strategia pentru
egalitatea de gen 2020-2025 subli-
niaza importanta competentelor in
combaterea stereotipurilor de gen
si In realizarea unui echilibru intre
femei si barbati in multe profesii.
NextGenerationEU, planul menit sa
scoata UE din pandemia COVID-19,
prevede, de asemenea, o finantare
speciala pentru EFP, avand in vede-
re obiectivul sau de a face Europa si
economia sa mai verzi, mai digitale
si mai puternice ca niciodata.

O abordare noua si cuprinzatoare
privind educatia si formarea profe-
sionala Recomandarea Consiliului
privind EFP [3,p.15] pentru compe-
titivitate durabild, echitate sociala si
rezilienta defineste principiileche-
ie pentru a se asigura ca EFP ofera
oportunitati de invatare de calitate
pentru tineri si adulti. Recomanda-
rea pune un accent deosebit pe cres-
terea flexibilitatii, pe oportunitati
sporite de invatare la locul de mun-
ca si de ucenicie si pe o mai buna
asigurare a calitatii. Inspirata de avi-
zul din 2018 al CCFP privind viitorul
educatiei si formarii profesionale
dupa 2020, recomandarea Consiliu-
lui stabileste o viziune pentru o po-
litica EFP care[3,p.15]:

e finzestreaza tinerii si adultii cu
cunostintele, aptitudinile si com-
petentele necesare pentru a pros-
pera pe piata muncii si in societa-
tea In evolutie, pentru a gestiona
redresarea si tranzitia echitabila

digital Europe outlines the value of

skills for businesses, while the Gen-

der Equality Strategy 2020-2025

highlights the importance of skills

in tackling gender stereotypes and
achieving a gender balance in many
professions. NextGenerationEU,
the plan to lead the EU out of the

COVID-19 pandemic, also foresees

dedicated funding for VET as it aims

to make Europe and its economy
greener, more digital and stronger
than ever before.

A new, comprehensive approach
to vocational education and training
The Council Recommendation on
VET for sustainable competitive-
ness, social fairness and resilience
defines key [3,p.15] principles to
ensure VET provides quality learn-
ing opportunities for young people
and adults. The Recommendation
places a strong focus on increased
flexibility, reinforced opportunities
for work-based learning and ap-
prenticeships, and improved qual-
ity assurance. Inspired by the 2018
opinion from the ACVT on the future
of vocational education and training
post-2020, the Council Recommen-
dation sets out a vision for a VET
policy which[3,p.15]:

e equips young people and adults
with the knowledge, skills and
competences to thrive in the
evolving labour market and soci-
ety, to manage the recovery and
the just transition to a green and
digital economy, in times of de-
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catre o economie verde si digita-

13, in perioade de schimbare de-

mografica si pe parcursul tuturor

ciclurilor economice;

e favorizeaza incluziunea si egali-
tatea de sanse si contribuie la re-
alizarea rezilientei, a echitatii so-
ciale si a prosperitatii pentru toti;

e promoveazd sistemele europene
de educatie si formare profesio-
nala Intr-un context internatio-
nal, astfel Tncat acestea sa fie re-
cunoscute ca o referintd la nivel
mondial pentru cursantii din in-
vatamantul profesional.
Recomandarea stabileste, de ase-

menea, urmatoarele obiective la

nivelul UE, pe care urmareste sa le

atinga pana in 2025 [3,p.15]:

1. cel putin 82 % din absolventii de
EFP sa ocupe un loc de munca;

2. 60 % dintre proaspetii absolventi
de EFP sa beneficieze de o forma
de invatare la locul de munca in
timpul studiilor;

3. 8 % din cursantii de EFP sa ur-
meze un program educational in
strainatate.

Declaratia de la Osnabriick, care
stabileste un angajament de a lucra
la diverse actiuni bazate pe Reco-
mandarea privind EFP pana in 2025,
a fost aprobata de ministrii respon-
sabili cu EFP din UE27, din Spatiul
Economic European/Asociatia Eu-
ropeand a Liberului Schimb si din
tarile candidate, de partenerii sociali
europeni si de Comisia Europeana.
Asociatiile furnizorilor de EFP din
UE si reprezentantii cursantilor au
sustinut, de asemenea, declaratia.
Aceasta completeaza recomandarea

mographic change and through-

out all economic cycles;

e fosters inclusiveness and equal
opportunities and contributes to
achieving resilience, social fair-
ness and prosperity for all;

e promotes European VET sys-
tems in an international context,
so that they are recognised as a
worldwide reference for voca-
tional learners.

The Recommendation also es-
tablishes the following EU-level
objectives, which it aims to achieve
by 2025[3,p.15]:

1. at least 82 % of VET graduates
are employed;

2. 60 % of recent VET graduates
benefit from any form of work-
based learning during their stud-
ies;

3. 8 % of VET learners undertake
learning abroad.

The Osnabriick Declaration,
which sets out a commitment to
work towards various actions based
on the VET Recommendation by
2025, has been endorsed by Minis-
ters in charge of VET in the EU27,
European Economic Area/Europe-
an Free Trade Association and can-
didate countries, European social
partners and the European Commis-
sion. EU VET providers’ associations
and learners’ representatives have
also supported the Declaration. It
complements the Council Recom-
mendation by defining concrete ac-
tions for the period 2021-2025 at
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Consiliului prin definirea unor acti-

uni concrete pentru perioada 2021-

2025 atat la nivel national, cat si la

nivelul UE, concentrandu-se pe pa-

tru domenii principale:

e Rezilienta si excelenta prin EFP
de inalta calitate, favorabila in-
cluziunii si flexibila: O EFP flexi-
bila si rezilienta ar trebui sa fie
capabila sa se adapteze la pertur-
bari si sa transforme probleme-
le in oportunititi. In acest fel, va
genera inovare, productivitate si
rezilienta Tn economii si societati
la nivel local, regional, national si
european. In timp ce EFP ii ajuti
pe cetateni sa faca fata schimba-
rilor, aceasta ar trebui sa i si abi-
liteze sa contureze schimbarea.
Inovarea in EFP este strans legata
de competente noi, programe di-
dactice, metodologii de predare
si instrumente de previzionare.

 Instituirea unei noi culturi a in-
vatarii pe tot parcursul vietii: O
noua cultura a invatarii pe tot
parcursul vietii ar trebui sa le
permita indivizilor sa beneficieze
de orientare profesionalda pe tot
parcursul vietii lor. De asemenea,
ar trebui sa-i ajute sa se angajeze
in programe de EFP de calitate si
incluzive si sa dobandeasca com-
petente-cheie pentru a-si gestio-
na in mod activ educatia, forma-
rea si ocuparea fortei de munca
cu sprijinul partilor interesate.

e Sustenabilitatea: Intreprinderi-
le, organizatiile din sectorul pri-
vat si initiativele societale sunt
vectori majori ai sustenabilitatii.
Educatia si formarea profesiona-

both national and EU level, focusing
on four main areas:
e Resilience and excellence through

quality, inclusive, and flexible
VET: Flexible and resilient VET
should be able to adjust to dis-
ruptions and turn problems into
opportunities. In this way, it will
bring innovation, productivity
and resilience in economies and
societies at local, regional, na-
tional, and European level. While
VET enables citizens to cope with
change, it should also enable
them to shape change. Innovation
in VET is linked closely to new
skills, curricula, teaching meth-
ods, and forecasting tools.
Establishing a new life-long
learning culture: A new lifelong
learning culture should enable
individuals to benefit from career
guidance throughout their lives.
It should also help them engage
in quality and inclusive VET pro-
grammes, and acquire key skills
to actively manage their educa-
tion, training and employment
with support from stakeholders.
Sustainability: Companies, pri-
vate sector organisations, and so-
cietal initiatives are major drivers
for sustainability. Initial and con-
tinuing vocational education and
training should strive to embed
skills for sustainability in their
regulations and practices. Tech-
nological developments are also
driving growth in many sectors,
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1 initiald si continuad ar trebui sa
depuna eforturi pentru a Incor-
pora competente privind durabi-
litatea in propriile reglementari
si practici. Evolutiile tehnologice
sunt, de asemenea, un motor de
crestere in multe sectoare, inclu-
siv In cel al educatiei si formarii
profesionale. Mediile de invatare
digitale/cu sursa deschisa fac mai
accesibila educatia privind dez-
voltarea durabila.

e Spatiul european al educatiei si
formarii si EFP internationala:
Globalizarea pietelor si tendintele
demografice inseamna ca sisteme-
le si institutiile EFP la nivel natio-
nal, regional si sectorial trebuie sa
se adapteze si sa se modernizeze.
Cu toate acestea, ofera, de aseme-

nea, un mare potential de consolida-

re a Europei ca centru de educatie
si formare. Declaratia reprezinta un
angajament clar al statelor membre
de a Iimbunatati sistemele de EFP in
intreaga UE in urmatorii ani, in siner-
gie cu principiile si actiunile din Re-
comandarea Consiliului privind EFP.

UE a depus in permanenta efor-
turi pentru a sprijini statele membre
in reformele lor in domeniul EFP. UE
urmareste sa incurajeze cooperarea
intre statele membre si sa faciliteze
coordonarea in domeniul ocuparii
fortei de munca si al EFP, respectand
in acelasi timp pe deplin responsa-
bilitatea statelor membre in ceea ce
priveste continutul si organizarea
acestei formari. O serie de initiative
ale UE ofera instrumente utile si spri-
jin pentru partile interesate din do-
meniul EFP si pot ajuta statele mem-

including education and training.

Open source/ digital learning en-

vironments make education on

sustainable development more
accessible.

e The European Education and
Training Area and international
VET: The globalisation of mar-
kets and demographic trends
means VET systems and institu-
tions at national, regional, and
sectoral level need to adapt and
modernise. However, it also of-
fers great potential to strengthen
Europe as a hub of education and
training.

The Declaration represents a
clear commitment by Member States
to improve VET systems across the
EU over the coming years, in syner-
gy with the principles and actions
of the Council Recommendation on
VET.

The EU has continually worked to
support Member States in their VET
reforms. The EU aims to encour-
age cooperation between Member
States and facilitate coordination in
the areas of employment and VET,
while fully respecting the respon-
sibility of Member States for the
content and organisation of such
training. A number of EU initiatives
provide useful tools and support
for VET stakeholders and can help
Member States improve the qual-
ity and transparency of their VET
systems and make the EU’s vision
for VET become a reality across Eu-
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bre sa imbunatdteasca calitatea si
transparenta sistemelor lor de EFP si
sa faca din viziunea UE pentru EFP o
realitate In intreaga Europa [3,p.21] :

1. Centre de excelenta profesi-
onala (CoVEs) CoVE-urile sunt rete-
le transnationale de colaborare care
urmaresc sa stimuleze inovarea si ex-
celenta in domeniul EFP. Acestea reu-
nesc o gama larga de parteneri locali si
regionali, inclusiv furnizori de educa-
tie si formare profesionala (la nivel se-
cundar superior si tertiar), angajatori,
centre de cercetare si parteneri sociali,
pentru a co-crea ,ecosisteme de com-
petente”. In acest fel, ele contribuie la o
economie inovatoare, favorabila inclu-
ziunii si durabila.

2. Sprijin consolidat pentru
ucenicii. Initiative precum Garantia
pentru tineret, Alianta europeana
pentru ucenicii (EAfA) si Serviciile
de sprijinire a uceniciei reunesc gu-
vernele si partile interesate pentru a
consolida sprijinul pentru ucenicie
si pentru a spori gradul de constien-
tizare si angajamentele de imbuna-
tatire a EFP. EAfA reinnoita promo-
veaza coalitiile nationale, sprijina
IMM-urile si consolideaza implica-
rea partenerilor sociali, inclusiv la
nivel sectorial. De asemenea, EAfA
mobilizeaza autoritatile locale si
regionale si sprijina reprezentarea
ucenicilor in statele membre. Aceas-
ta fncurajeaza uceniciile ecologice,
digitale si incluzive, care aduc be-
neficii atat angajatorilor, cat si tine-
rilor, creand o forta de munca cali-
ficata intr-o gama larga de sectoare.
Serviciile de sprijin ale Aliantei lu-
creazd pentru a imbunatati calita-

rope[3,p.21]:

1. Centres ofVocational Excel-
lence (CoVEs). CoVEs are transna-
tional collaborative networks aimed
at driving innovation and excellence
in VET. They bring together a wide
range of local and regional partners,
including VET providers (at upper
secondary and tertiary levels), em-
ployers, research centres, and social
partners, to co-create ‘skills ecosys-
tems’. In doing so, they contribute
to an innovative, inclusive, and sus-
tainable economy.

2. Strengthened support for
apprenticeships. Initiatives such
as the Youth Guarantee, the Euro-
pean Alliance for Apprenticeships
(EAfA) and the Apprenticeship Sup-
port Services bring together govern-
ments and stakeholders to strength-
en support for apprenticeships and
enhance awareness and commit-
ments to improve VET. The renewed
EAfA promotes national coalitions,
supports SMEs and reinforces the
involvement of social partners, in-
cluding at sectoral level. The EAfA
also mobilises local and regional au-
thorities and supports the represen-
tation of apprentices in the Member
States. It encourages green, digital
and inclusive apprenticeships that
benefit both employers and young
people, building a skilled labour
force in a wide range of sectors. The
Alliance’s Support Services work to
improve the quality of apprentice-
ships in Europe by providing online



EcoNoMIE SocIALA, NR. 4/2021

45

tea stagiilor de ucenicie in Europa
prin furnizarea de resurse online si
oportunitati de networking, permi-
tand persoanelor sa se conecteze, sa
invete si sa actioneze.

3. Competente ecologice si di-
gitale. UE a subliniat importanta ac-
tiunilor de promovare a celor doua
tranzitii, verde si digitala, pentru a
face economia europeand mai echi-
tabild, mai rezistenta si mai durabila.
Cele doua tranzitii se afla In centrul
agendei politice a Comisiei, dupa cum
reiese din Agenda pentru competente
in Europa 2020, din Planul de actiune
privind educatia digitala si din Pactul
verde european. Institutiile si siste-
mele de EFP sunt bine plasate pentru
a facilita perfectionarea si recalifica-
rea, care reprezinta o conditie esenti-
ala pentru ca tranzitia sa fie echitabila
si favorabila incluziunii.

Finantarea UE joaca un rol esen-
tial in realizarea actiunilor descrise
mai sus si in asigurarea unei dezvol-
tari si consolidari suficiente a EFP
in toate statele membre. Fondurile
si programele UE, cum ar fi Next-
GenerationEU si pilonii sai, meca-
nismul de redresare si rezilienta si
REACT-UE, FSE+, Erasmus+, Fondul
european de dezvoltare regionala,
InvestEU, Orizont Europa, Interreg,
Europa digitala, mecanismul de
tranzitie echitabila si Fondul euro-
pean agricol pentru dezvoltare rura-
1a sunt disponibile pentru a sprijini
realizarea angajamentelor nationa-
le privind viitorul EFP. Programul
Erasmus+ pentru perioada 2021-
2027 include, de asemenea, fonduri
pentru a sprijini mobilitatea inter-

resources and networking opportu-
nities, enabling individuals to con-
nect, learn, and act.

3. Green and digital skills.
The EU has outlined the importance
of actions promoting the twin green
and digital transitions to make the
European economy more fair, re-
silient, and sustainable. The twin
transitions are at the heart of the
Commission’s political agenda, as
evidenced by the 2020 European
Skills Agenda, the Digital Education
Action Plan and the European Green
Deal. VET institutions and systems
are well placed to facilitate upskill-
ing and reskilling, which are an es-
sential condition for the transition
to be fair and inclusive.

EU funds and programmes such
as NextGenerationEU and its pillars,
the Recovery and Resilience Facility
and REACT-EU, ESF+, Erasmus+, the
European Regional Development
Fund, InvestEU, Horizon Europe, In-
terreg, Digital Europe, the Just Tran-
sition Mechanism, and the European
Agricultural Fund for Rural Devel-
opment are available to support the
realisation of national commitments
to the future of VET. The Erasmus+
programme for 2021-2027 also
includes funding to support the in-
ternational mobility of almost 2 mil-
lion VET learners and staff, as well
as a budget of €400 million to fund
100 CoVE networks during this pe-
riod. These funding opportunities
can help reinforce support for ap-
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nationald a aproape 2 milioane de
cursanti si personal din domeniul
EFP, precum si un buget de 400 de
milioane EUR pentru finantarea a
100 de retele CoVE in aceasta peri-
oada. Aceste oportunitati de finanta-
re pot contribui la consolidarea spri-
jinului pentru ucenicie, digitalizarea
institutiilor de EFP si reformele EFP
pentru a Imbunatati programele de
recalificare, In special pentru cei
care lucreaza in sectoare puternic
afectate de pandemia COVID-19.

Concluzii. In plan profesional, in-
divizii mai bogati in capital social au o
probabilitate mai ridicata de promo-
vare rapida si de a obtine salarii mai
mari, precum si de a fi evaluati favo-
rabil de catre colegi, a trai mai mult si
de a fi mai eficienti In Indeplinire sar-
cinilor. De cealalta parte, persoanele
sarace au o retea sociald restransa,
iar capitalul de legatura, care le-ar
permite sa aiba acces la institutii for-
male, este aproape inexistent.
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improve reskilling programmes, es-
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deeply impacted by the COVID-19
pandemic.

Conclusions. In professionally,
the richest men in the capital have a
high probability of quick promotion
and to get higher wages, as well as
to be assessed favorably by peers, to
live longer and to be more efficient
in carrying out the tasks. On the oth-
er hand, poor people have a social
network restricted, and the capital,
which would enable them to have
access to the formal institutions, it is
virtually non-existent.

1. Becker G., Capitalul uman - o analizd teoreticd si empiricd cu referire speciald la educatie,

Editura All, Bucuresti, 1997

2. Eurostat - Statistici europene | Comisia Europeand

3. Educatie si formare profesionald Competente pentru prezent si pentru viitor. Luxemburg:
Oficiul pentru Publicatii al Uniunii Europene, Uniunea Europeand, 2022

4. Trocan Laura Magdalena, Rolul capitalului uman in dezvoltarea sociald, Analele Universitdtii
“Constantin Brdncusi” din Targu Jiu, Seria Stiinte Juridice, Nr.1/2017, pp.33-42

REFERENCES:
1. Becker G., Human capital - a theoretical analysis and empirical with special reference to
education, Publishing House All, Bucharest, 1997
2. Eurostat - Statistical Atlas - European Union
3. Vocational education and training Skills for today and for the future. Luxembourg: Publi-
cations Office of the European Union, European Union, 2022
4.

Trocan Laura Magdalena,The role of human capital in social development, Analele Uni-
versitatii “Constantin Brdncusi” din Targu Jiu, Seria Stiinte Juridice, Nr.1/2017, pp.33-42



EcoNoMIE SocIALA, NR. 4/2021

47

INTERCONECTAREA PRINCIPIILOR ECONOMIEI SOCIALE
SI ECONOMIEI CIRCULARE IN ERA POST-COVID-19

THE INTERCONNECTION OF THE PRINCIPLES OF THE
SOCIAL ECONOMY AND THE CIRCULAR ECONOMY
IN THE POST-COVID-19 ERA

dr., conferentiar cercetdtor,
Institutul National
de Cercetari Economice

IORDACHI
VICTORIA National Institute for

PhD., associate researcher,

Economic Research

Abstract: Pandemia COVID-19 a gene-
rat pierderi umane si economice catastrofa-
le, expundnd tdrile la o varietate de riscuri.
Tot mai multe voci sustin cd in procesul de
redresare din crizd, accentul ar trebui sd fie
pus pe crearea unui model economic global
mai puternic, consolidarea sistemelor de sd-
ndtate si protectie sociald, introducerea teh-
nologiilor verzi si combaterea schimbdrilor
climatice. Totodatd, s-a recunoscut nevoia
si oportunitatea unei redresdri durabile, fo-
losind principiile economiei circulare. Criza
actuald, de asemenea, impune regdndirea te-
oriilor economice care guverneazd politica,
dar si planificarea unor actiuni colective in
vederea obtinerii bundstdrii sociale. Astfel,
economia sociald are un rol esential in re-
zolvarea problemelor economice si sociale,
deoarece oferd solutii adecvate de aplicare
care nu sunt acoperite de sectoarele private
sau publice. In acest articol sunt analizate
notiunile de economia circulard si economie
sociald in vederea determindrii modului in
care principiile acestor doud concepte se in-
terconecteazd pentru generarea beneficiilor
comunitare.

Cuvinte cheie: bunastare, economie so-
ciald, economie circularg, obiective de dez-
voltare durabila, recuperare verde, reciclare.
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Abstract: The COVID-19 pandemic has
caused catastrophic human and econom-
ic losses, exposing countries to a variety of
risks. More and more voices say that in the
process of recovering from the crisis, the
focus should be on creating a stronger global
economic model, strengthening health and
social protection systems, introducing green
technologies and combating climate change.
At the same time, the need and opportunity
for a sustainable recovery was recognized,
using the principles of the circular economy.
The current crisis also requires rethinking
the economic theories that govern politics,
but also planning collective action to achieve
social welfare. Thus, the social economy has
a key role to play in solving economic and
social problems, as it offers appropriate im-
plementation solutions that are not covered
by the private or public sectors. This article
examines the concepts of circular economy
and social economy in order to determine
how the principles of these two concepts are
interconnected in order to generate com-
munity benefits.
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goals, green recovery, recycling.
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Introducere. Pandemia de CO-
VID-19 a fost catastrofald, generand
pierderi umane si economice dezas-
truoase, expunand economia globa-
1a la o varietate de riscuri. Acestea
sunt realitatile zilei. Pe masura ce
factorii de decizie se confrunta cu
aceasta criza de sanatate publica, ei
trebuie sa faca fatda, de asemenea,
eforturilor de redresare pentru a
revitaliza economia. ONU considera
ca, in procesul de redresare din cri-
zd, accentul ar trebui sa fie pus pe
crearea unui model economic global
mai puternic, consolidarea sisteme-
lor de sanatate si protectie socialg,
introducerea tehnologiilor verzi si
combaterea schimbarilor climati-
ce. Autoritatile multor tari au recu-
noscut nevoia si oportunitatea unei
redresari durabile folosind notiuni
precum recuperare verde. Asadar,
apelul pentru un model de afaceri
mai rezistent, circular si cu emisii
reduse de carbon pare, in aceste cir-
cumstante, mai relevant ca nicioda-
ta.

Criza actuala impune regandirea
teoriilor economice care guvernea-
za politica, dar si planificarea unor
actiuni colective in vederea obtine-
rii bunastarii sociale. Astfel, eco-
nomia sociala are un rol esential in
rezolvarea problemelor economice
si sociale, deoarece ofera solutii
adecvate de aplicare care nu sunt
acoperite de sectoarele private sau
publice.

In acest articol sunt analizate
notiunile de economia circulara si
economie sociald, in vederea deter-
mindrii modului in care principiile

Introduction. The COVID-19
pandemic has been catastrophic,
causing disastrous human and eco-
nomic losses, exposing the global
economy to a variety of risks. These
are the realities of the day. As policy-
makers face this public health crisis,
they must also cope with recovery
efforts to revitalize the economy.
The UN believes that, in the process
of recovery from the crisis, the focus
should be on creating a stronger
global economic model, strength-
ening health and social protection
systems, introducing green technol-
ogies and combating climate change.
Authorities in many countries have
recognized the need and opportun-
ity for a sustainable recovery using
notions such as green recovery.
Therefore, the call for a more resili-
ent, circular, low-carbon business
model seems more relevant than
ever in these circumstances.

The current crisis requires a re-
thinking of the economic theories
that govern politics, but also the
planning of collective actions in or-
der to obtain social welfare. Thus,
the social economy has a key role to
play in solving economic and social
problems, as it offers appropriate
implementation solutions that are
not covered by the private or public
sectors.

This article examines the con-
cepts of circular economy and social
economy, in order to determine how
the principles of these two concepts
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acestor doua concepte se interco-
necteaza pentru generarea benefici-
ilor comunitare.

1. Rolul economiei circulare
in procesul de redresare econo-
mica post-criza.

Cu mult inainte de producerea
situatiei pandemice provocata de
coronavirus, planeta noastra se
confrunta cu o alta mare problema
generata de schimbarile climatice,
care deja produce efecte economi-
ce, sociale si de mediu foarte gra-
ve. Omenirea a intrat In secolul XXI
cu o serie de probleme ecologice,
deseurile reprezentand una din-
tre cele mai mari probleme cu care
omenirea este nevoita sa se con-
frunte.

De ce este necesar sa adoptam un
model de economie circulara? Eco-
nomia circulara pune accent pe reci-
clarea deseurilor dar si pe modul in
care sunt realizate produsele, astfel
incat deseurile rezultate sa fie in-
tr-o cantitate cat mai mica. Din 2015
existd un plan de actiune adoptat
de Uniunea Europeana cu un set de
masuri multisectoriale legate de de-
seuri, inclusiv, deseuri rezultate din
echipamente electrice si electronice,
vehicule scoase din uz, ape uzate si
alte masuri care ar trebui sa condu-
ca statele membre UE la tinte bine
stabilite de CE.

Se estimeaza ca cantitatea de de-
seuri generata va creste cu 70% in
urmatorii 30 de ani, ceea ce inseam-
na ca pe planeta se va genera pana la
3,4 miliarde de tone de deseuri anu-
al pana in 2050 (vezi figura 1).

are interconnected in order to gen-
erate community benefits.

1. The role of the circular
economy in the process of post-
crisis economic recovery

Long before the pandemic caused
by the coronavirus, our planet is fa-
cing another major problem posed
by climate change, which is already
producing very serious economic,
social and environmental -effects.
Mankind has entered the 21st cen-
tury with a number of environment-
al problems, with waste being one of
the biggest problems facing human-
ity.

Why is it necessary to adopt a cir-
cular economy model? The circular
economy focuses on waste recycling
but also on how products are made,
so that the resulting waste is as
small as possible.

Since 2015, there has been an
action plan adopted by the Euro-
pean Union with a set of multi-sec-
toral measures related to waste,
including waste from electrical and
electronic equipment, end-of-life ve-
hicles, wastewater and other meas-
ures that should lead EU Member
States to well-established EC tar-
gets.

The amount of waste generated
is expected to increase by 70% over
the next 30 years, which means that
up to 3.4 billion tonnes of waste
will be generated annually by 2050
(see Figure 1).
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2016

Fig. 1. Prognozarea cantitatii genera-
te de deseuri municipal solide din 2016
pana in 2050 (in mlrd. t.m.)

Sursa: date preluate de pe saitul https://

recast/

Tarile in curs de dezvoltare se
confrunta cu diverse bariere pentru
o gestionare adecvata si durabila a
deseurilor, deoarece autoritatile nu
sunt capabile sa gestioneze cores-
punzator aceasta problema, una din
cauze fiind determinata de faptul ca
procesul de gestionare a deseurilor
necesita mari resurse financiare.

Un alt moment, care ne indica
asupra necesitatii implementarii
principiilor economiei circulare por-
neste de la ideea ca populatia lumii
este In continua crestere, iar aprovi-
zionarea cu materii prime de prima
importantd este limitata. Tarile sunt
dependente de materia prima. Ex-
tragerea materiilor prime sporeste
consumul de energie si emisiile de
CO2. Economia circulara, astfel, este

2030

20%0=

Fig. 1. Forecast of the amount generated
by municipal solid waste from 2016 to
2050 (in billion m.t.)

Source: data retrieved from https://

www.statista.com/statistics/916625/
global-generation-of-municipal-sol-

Developing countries face vari-
ous barriers to proper and sustain-
able waste management, as the au-
thorities are not able to properly
manage this problem, one of the rea-
sons being that the waste manage-
ment process requires large finan-
cial resources.

Another moment, which indicates
the need to implement the princi-
ples of the circular economy starts
from the idea that the world’s popu-
lation is constantly growing and the
supply of essential raw materials is
limited. Countries are dependent
on raw materials. Extraction of raw
materials increases energy con-
sumption and CO2 emissions. The
circular economy is thus positioned
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pozitionata drept cel mai eficient in-
strument in eforturile comune de a
stopa cresterea temperaturii cu mai
mult de 1,5 ° C. Aceste obiective au
fost stabilite prin Conventia-cadru
a Organizatiei Natiunilor Unite pri-
vind schimbarile climatice (CCO-
NUSC) - acordul international pen-
tru abordarea provocarii climatice
(CE, 2018).

Economia circulara va avea bene-
ficii nete pozitive sub forma creste-
rii PIB-ului si a crearii de locuri de
munca, deoarece aplicarea in Euro-
pa a unor masuri ambitioase legate
de economia circulara poate duce la
cresterea PIB-ului UE cu inca 0,5 %
pana in 2030 si la crearea a aproxi-
mativ 700 000 de noi locuri de mun-
ca. Totodata, oportunitatile econo-
miei circulare sunt direct asociate
cu protectia mediului.

Guvernele multor tari au facut
pasi enormi in promovarea dez-
voltarii unei economii circulare pe
teritoriile lor, iar organizatiile in-
ternationale precum Fundatia Ellen
MacArthur, Forumul Mondial al Eco-
nomiei Circulare, ONU, dar si multe
alte organizatii la nivel global, au
inclus principiile economiei circu-
lare 1n cadrul celor 17 Obiective de
Dezvoltare Durabila (ODD).

E de mentionat, totodata, Pactul
verde european creat de catre Co-
misia Europeana in anul 2019, care
are ca obiectiv transformarea UE
intr-o economie moderna, competi-
tiva si eficienta din punctul de vede-
re al utilizarii resurselor (CE, 2019).
Acest document strategic isi propu-
ne ca pana in 2050 tarile UE sa de-

as the most effective tool in joint ef-
forts to halt the rise in temperature
by more than 1.5 ° C. These targets
have been set by the United Nations
Framework Convention on Climate
Change (UNFCCC) - international
agreement to address the climate
challenge (EC, 2018).

The circular economy will have
net positive benefits in terms of GDP
growth and job creation, as the im-
plementation of ambitious circular
measures in Europe could lead to
an increase in EU GDP by a further
0.5% by 2030 and the creation of
about 700,000 new jobs.

At the same time, the opportun-
ities of the circular economy are dir-
ectly associated with environment-
al protection. The governments of
many countries have taken enor-
mous steps to promote the develop-
ment of a circular economy in their
territories, and international organ-
izations such as the Ellen MacArthur
Foundation, the World Econom-
ic Forum, the UN, and many other
global organizations have included
the principles of the circular econ-
omy within 17 Sustainable Develop-
ment Goals (SDGs).

It is also worth mentioning the
European Green Pact created by
the European Commission in 2019,
which aims to transform the EU into
a modern, competitive and resource
efficient economy (EC, 2019). This
strategy paper aims to make EU
countries climate-neutral by 2050
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vind neutre din punctul de vedere al
impactului asupra climei, prin im-
binarea celor doua urgente - relan-
sarea economiei si transformarea
acesteia pentru a incetini schimba-
rile climatice, prin cresterea tintelor
climatice pentru 2030 (GreenPeace,
2020).

Mai mult, se invoca importan-
ta stringenta pentru mentinerea si
consolidarea instrumentelor de re-
glementare ale UE, precum Schema
de comercializare a certificatelor
de emisii de gaze cu efect de sera,
standardele de mediu si politicile
sectoriale; eficientizarea lor in pro-
cesul de reducere a emisiilor in cel
mai eficient mod, asigurand, totoda-
ta, mediului european de afaceri un
parcurs viabil spre o economie ver-
de si circulara.

S-a ajuns la o intelegere ca tarile
UE trebuie sa se asigure ca redresa-
rea economica post-criza de la coro-
navirus se adapteaza la provocarile
din Pactul Verde European, astfel,
instaurdnd economia circulard ca
noul model de crestere economi-
cd, care va permite crearea de noi
companii si proiecte, generarea
de noi locuri de munca, prin asi-
gurarea combaterii schimbdrilor
climaterice.

Economia circulara are nevoie de
industrii si de antreprenori care vor
implementa noi modele de afaceri
conform noilor principii - generam
mai mult cu resurse mai putine, prin
regandirea serviciilor si produselor
furnizate. Totusi, dincolo de inova-
tiile si progress tehnologic care ar
permite prelungirea vietii produ-

by combining the two emergencies -
relaunching the economy and trans-
forming it to slow climate change,
by raising climate targets for 2030
(GreenPeace, 2020).

Furthermore, the importance of
maintaining and strengthening EU
regulatory instruments, such as the
Greenhouse Gas Emissions Trading
Scheme, environmental standards
and sectoral policies, is underlined;
making them more efficient in reduc-
ing emissions in the most efficient
way, while ensuring the European
business environment a viable path
to a green and circular economy.

It was agreed that EU countries
must ensure that the post-crisis eco-
nomic recovery from coronavirus
adapts to the challenges of the Euro-
pean Green Pact, thus establishing
the circular economy as the new
model of growth that will allow
the creation of new companies and
projects, generating new jobs, by
ensuring the fight against climate
change.

The circular economy needs in-
dustries and entrepreneurs who will
implement new business models ac-
cording to the new principles - to
generate more with less resources,
by rethinking the services and prod-
ucts provided. However, beyond the
innovations and technological prog-
ress that would prolong the life of
products, the best innovations will
not come from technology, but from
social change.
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selor, cele mai bune inovatii nu vor
veni din tehnologie, ci din schimbari
sociale.

2. Contributia economiei so-
ciale la bunastarea economica si
sociala.

Criza actuala impune regandirea
teoriilor economice care guvernea-
za politica, dar si planificarea unor
actiuni colective in vederea obtine-
rii bunastarii sociale. Fondul Mone-
tar International anticipeaza un risc
sporit al falimentelor si disponibi-
lizari masive pe intreg glob, iar po-
trivit Organizatiei Internationale a
Muncii, pentru anul 2022 se progno-
zeaza la nivel global ca 207 milioane
persoane ar putea deveni someri,
inregistrand pierderi colosale a ve-
niturilor din munca (0OIM, 2022).

Astfel, afacerile sociale si an-
treprenoriatul social reprezinta
economia viitorului, alaturi de cla-
sicele afaceri care sunt axate pe pro-
fit. Economia sociala apare in tari
in care problemele comunitatilor
nu sunt totalmente solutionate de
sectorul public sau privat, deoarece
obiectivul principal al economiei so-
ciale nu este profitul, asa cum indi-
ca principiile economiei de piata, ci
imbunatatirea conditiilor de viata si
oferirea de noi oportunitati pentru
persoanele vulnerabile sau pentru
membrii comunitatii care nu au ac-
ces la suficiente resurse pentru a se
dezvolta.

Principiile economiei sociale pot
fi regasite In diferite sectoare de ac-
tivitate, rolul activ fiind exercitat de
catre intreprinderile sociale, care se
aseamana prin cateva caracteristici:

2. Contribution of social
economy to economic and social
welfare.

The current crisis requires a re-
thinking of the economic theories
that govern politics, but also the
planning of collective actions in or-
der to obtain social welfare. The
International Monetary Fund antici-
pates an increased risk of bankrupt-
cy and massive layoffs worldwide,
and according to the International
Labor Organization, by 2022 it is
globally projected that 207 million
people could become unemployed,
suffering colossal job losses (ILO,
2022).

Thus, social business and social
entrepreneurship represent the
economy of the future, along with
the classic businesses that are fo-
cused on profit. The social economy
appears in countries where com-
munity problems are not fully solved
by the public or private sector, be-
cause the main goal of the social
economy is not to generate profit, as
market economy principles indicate,
but to improve living conditions and
provide new opportunities for vul-
nerable people, or for community
members who do not have access to
sufficient resources to develop.

The principles of the social econ-
omy can be found in different sec-
tors of activity, the active role being
played by social enterprises, which
are similar in several characteris-
tics:
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» Reinvestirea profitului pentru
dezvoltarea obiectivelor sociale,
luand in consideratie faptul ca
indeplinirea obiectivelor sociale
este mai presus decat obtinerea
de capital;

» Comuniune intre interesele mem-
brilor intreprinderii si interesul
comunitatii;

» Independenta fata de autoritatile
publice;

» Sprijinirea obiectivelor sociale
stabilite prin politicile guverna-
mentale;

» Lansarea initiativelor in comuni-
tate pentru rezolvarea probleme-
lor locale.

Dezvoltarea organizatiilor dedi-
cate principiilor economiei sociale
este In continua crestere, contribu-
ind la crearea locurilor de munca.
O multime de asociatii si fundatii,
bazate in mare parte pe voluntariat,
devin factori vizibili in comunitatile
lor, reusind sa contribuie la dezvol-
tarea economica si incluziunea soci-
ala din toata lumea.

Conceptul de economie socia-
la are origini europene si se refe-
ra la intreprinderi ce actioneaza
in sectoarele de interes comuni-
tar si care desfasoara activitati
al caror profit il reinvestesc in
dezvoltarea afacerii sau in interesul
comunitatii. Definitia conceptuala
curentd a economiei sociale de catre
propriile sale organizatii este cea a
Cartei principiilor economiei sociale
promovatd de Social Economy Euro-
pe, institutia reprezentativa la nivelul
Uniunii Europene pentru organizati-
ile economiei sociale (CEDAG, 2019).

» Reinvestment of profit for the
development of social object-
ives, considering the fact that the
fulfilment of social objectives is
higher than obtaining capital;

» Communion between the inter-
ests of the members of the enter-
prise and the interest of the com-
munity;

» Independence from public au-
thorities;

» Supporting social objectives set
by government policies;

» Launching community initiatives
to solve local problems.

The development of organiza-
tions dedicated to the principles
of the social economy is constantly
growing, contributing to the cre-
ation of jobs. Many associations and
foundations, mostly based on volun-
teering, are becoming visible factors
in their communities, managing to
contribute to economic develop-
ment and social inclusion around
the world.

The concept of social economy
has European origins and refers to
companies that operate in sectors
of Community interest and carry-
ing out activities whose profit they
reinvest in business development
or in the interest of the community.
The current conceptual definition
of the social economy by its own or-
ganizations is that of the Charter of
Social Economy Principles promot-
ed by Social Economy Europe, the
representative institution at Euro-
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Antreprenoriatul social in schimb,
este un concept american, foarte pre-
zent in scolile de business, care inclu-
de o gamad mai larga de intreprinderi,
avand ponderi diferite ale implicatiei
in scopul social, dar si abordari dife-
rite ale profitului realizat.

Formele de organizare ale antre-
prenoriatului social includ organiza-
tii non-profit sau firme pentru profit
care se implica in activitati sociale.

Beneficiile economiei sociale re-
iesa din principiile care stau la
baza intreprinderilor sociale:

1. Principiul reciprocitatii: pre-
supune o disponibilitate a intre-
prinderii de economie sociala de
a face un bine fara a astepta vreo
rasplata.

2. Principiul responsabilitatii so-
ciale: Responsabilitatea sociala,
in cadrul economiei sociale, este
asumata benevol, fara a urmari
anumite beneficii de imagine,
facilitati fiscale sau comerciale,
scopul imediat fiind satisfacerea
unei nevoi comunitare.

3. Principiul subsidiaritatii: asu-
marea de catre economia sociala
a unui rol secundar In satisface-
rea nevoilor sociale, misiunea
principala revenindu-i statului,
prin institutiile sale. Statul ra-
mane astfel principalul actor in
domeniul social, fara a se putea
degreva de obligatiile sale fata de
cetateni. Rolul sau nu trebuie sa
fie unul rigid: acolo unde econo-
mia sociald este suficienta prin
rolul social asumat, statul poate
sa treaca din postura de actor in
cea de garant.

pean Union level for social economy

organizations (CEDAG, 2019).

Social entrepreneurship, on the
other hand, is an American concept,
very present in business schools,
which includes a wider range of en-
terprises, with different weights of
involvement in social purpose, but
also different approaches to profit.

Forms of organizing social entre-
preneurship include non-profit or-
ganizations or for-profit firms that
engage in social activities.

The benefits of the social econ-
omy stem from the principles
underlying social enterprises:

1. The principle of reciprocity: im-
plies a willingness of the social
economy enterprise to do good
without expecting any reward.

2. The principle of social respons-
ibility:  Social responsibility,
within the social economy, is as-
sumed voluntarily, without pur-
suing certain image benefits, fis-
cal or commercial facilities, the
immediate goal being to satisfy a
community need.

3. The principle of subsidiarity:
the social economy assumes a
secondary role in meeting social
needs, the main mission going to
the state, through its institutions.
The state thus remains the main
actor in the social field, without
being able to relieve itself of its
obligations towards the citizens.
Its role does not have to be rigid:
where the social economy is suf-
ficient through its social role, the
state can move from the position
of actor to that of guarantor.
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4. Principiul independentei eco-
nomice: intreprinderile de eco-
nomie sociala au libertate atat fi-
nanciara, cat si decizionala. Odata
degrevat de unele dintre obliga-
tiile sale, este firesc ca statul sa
scuteasca Intreprinderile de eco-
nomie sociala de plata unor im-
pozite Impovaratoare, insa doar
atat timp cat, prin activitatea lor,
se reuseste sa fie exercitat un rol
activ in satisfacerea anumitor ne-
voi sociale.

5. Principiul simetriei sociale: pre-
supune recunoasterea de catre
stat rolului economiei sociale in
satisfacerea nevoilor sociale.

6. Principiul distribuirii bunds-
tarii: porneste de la ideea c3, la
nivel individual, antreprenorul
social dezvolta Intreprinderea
sociala astfel incat, la final, anga-
jatii si / sau grupurile cointeresa-
te sa fie recompensati in functie
de nevoile sociale existente. Cum
profitul se intoarce in comunita-
te, intreprinderea sociala poate
raspunde diverselor nevoi sociale
(FEE Moldova. 2013.)

Totodata, activitati de antrepre-
noriat social sunt considerate acti-
vitatile din domeniile orientate
spre:

» crearea locurilor de munca si in-
cadrarea, in mod prioritar, a per-
soanelor din categoriile defavori-
zate ale populatiei;

» protectia si promovarea dreptu-
rilor persoanelor cu dizabilitati si
ale familiilor lor;

» realizarea activitatilor extrasco-
lare;

4. The principle of economic in-
dependence: social economy
enterprises have both financial
and decision-making freedom.
Once relieved of some of its obli-
gations, it is natural for the state
to exempt social economy enter-
prises from paying burdensome
taxes, but only as long as, through
their activity, it manages to play
an active role in satisfying certain
social needs.

5. The principle of social sym-
metry: involves the recognition
by the state of the role of the so-
cial economy in meeting social
needs.

6. The principle of welfare distri-
bution: it starts from the idea
that, at the individual level, the
social entrepreneur develops the
social enterprise so that, in the
end, the employees and / or the
interested groups are rewarded
according to the existing social
needs. As profit returns to the
community, the social enterprise
can meet various social needs
(FEE Moldova. 2013.)

At the same time, social entre-
preneurship activities are con-
sidered the activities in the fields
oriented towards:

» job creation and employment,
as a priority, of people from dis-
advantaged categories of the
population;

» protection and promotion of the
rights of persons with disabilities
and their families;

» carrying out extracurricular ac-
tivities;
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» promovarea posibilitatilor de in-
cadrare a persoanelor din cate-
goriile defavorizate ale populatiei
prin realizarea serviciilor de in-
termediere a muncii, de informa-
re si consigliere profesionala, de
orientare si formare profesionala,
de consultanta si asistenta la ini-
tierea unei activitati de intreprin-
zator;

» realizarea activitatilor de turism
si sport In scopul recreerii si al
socializarii;

» realizarea activitatilor care sa
contribuie la implementarea po-
liticilor publice de dezvoltare
regionald, inclusiv reducerea de-
zechilibrelor dintre nivelurile de
dezvoltare social-economica in
regiuni si in interiorul lor;

» prestarea si dezvoltarea servicii-
lor sociale, precum si spre extin-
derea serviciilor sociale;

» promovarea activitatilor de pro-
tectie a mediului;

» gestionarea deseurilor In scopul
reducerii acestora si reintroduce-
rii lor maximale In circuitul eco-
nomic;

» promovarea activitatilor de pro-
tectie a patrimoniului national;

» realizarea activitatilor din dome-
niile educatiei, culturii, ocrotirii
sanatatii, protectiei si asistentei
sociale, a celor ce tin de cresterea
bunastarii si dezvoltarea comuni-
tara.

In prezent, in majoritatea tarilor,
economiei sociale i se atribuie un rol
predominant in corectarea dezechi-
librelor ale pietei muncii, datorita
contributiei acesteia la cresterea

» promoting the possibilities of
employing people from disadvan-
taged categories of the popula-
tion by providing employment
intermediation services, informa-
tion and professional counseling,
vocational guidance and training,
consulting and assistance in initi-
ating an entrepreneurial activity;

» carrying out tourism and sports
activities for the purpose of
recreation and socialization;

» carrying out activities that con-
tribute to the implementation of
public policies for regional de-
velopment, including reducing
imbalances between levels of
socio-economic development in
regions and within them;

» providing and developing social
services, as well as expanding so-
cial services;

» promoting environmental pro-
tection activities;

» waste management in order to
reduce them and their maximum
reintroduction into the economic
circuit;

» promoting the activities of na-
tional heritage protection;

» carrying outactivities in the fields
of education, culture, health care,
protection and social assistance,
those related to increasing wel-
fare and community develop-
ment.

Currently, in most countries, the
social economy is given a predomin-
ant role in correcting labor market
imbalances, due to its contribution
to increasing the employment rate
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ratei de ocupare a lucratorilor defa-
vorizati si implicit la internalizarea
efectelor externe si a costurilor soci-
ale ale somajului si excluderii socia-
le. Astfel functia de integrare a lucra-
torilor defavorizati este considerata
o caracteristica cu adevadrat inova-
toare a economiei sociale din ultimii
30 ani, contribuind direct la crearea
de noi locuri de munca in domeniul
serviciilor sociale sau in domeniul
serviciilor de ocupare si al formarii
profesionale.

Totodata, organizatiile economi-
ei sociale devin din ce in ce mai ac-
tive pe piata incipienta a serviciilor
sociale, care contribuie indirect la
imbunatatirea sanselor de angajare
a lucratorilor defavorizati.

3. Implementarea principii-
lor economiei circulare in activi-
tati sociale

Studiind principiile economiei
sociale, dar si domeniile de acti-
vitate a antreprenoriatului social,
putem cu siguranta constata ca eco-
nomia circulara trebuie sa fie rega-
sita Tn modelele de afaceri sociale,
deoarece conditiile in care ne aflam
in prezent determina subiectii eco-
nomici sa produca bunurile si ser-
viciile reiesind din putinele resurse
puse la dispozitie, dar si sa faca fata
cerintelor de protejare a mediului
ambiant (figura 2).

of disadvantaged workers and thus
to internalizing the external effects
and social costs of unemployment
and social exclusion. Thus, the in-
tegration function of disadvantaged
workers is considered a truly innov-
ative feature of the social economy
for the last 30 years, directly con-
tributing to the creation of new jobs
in the field of social services or in
the field of employment and voca-
tional training.

At the same time, social econ-
omy organizations are becoming
increasingly active in the incipient
social services market, which in-
directly contributes to improving
the employment opportunities of
disadvantaged workers.

3. Implementing circular
economy principles within social
activities

Studying the principles of social
economy, but also the fields of ac-
tivity of social entrepreneurship,
we can certainly see that the circu-
lar economy must be found in social
business models, because the condi-
tions we are in at present determine
economic subjects to produce goods
and services from the few resources
that made available, but also to meet
the requirements of environmental
protection (figure 2).
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Fig. 2. Interconectarea principiilor economiei circulare cu economia sociala.
Sursa: realizat de autor
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Fig. 2. Interconnecting the principles of the circular economy
with the social economy
Source: realised by author
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Din figura 2 putem observa mo-
dul in care sunt interconectate prin-
cipiile economiei circulare cu econo-
mia sociala. Astfel, pilonii de baza pe
care se bazeaza activitatile sociale
trebuie sa fie:

1. Crearea locurilor de munca in
baza de voluntariat sau conform
remunerarii muncii.

2. Asigurarea bunastarii populatiei.

3. Protejarea mediului ambiant.

4. Implementarea principiilor celor
3 R - reduce - reutilizeaza - reci-
cleaza in activitati sociale.

Este adevarat ca, actualmen-
te, exista putine studii cu privire la
dezvoltarea modelelor economiei
sociale in contextul economiei cir-
culare. Schimbarea accentului de
la obtinrea profitului la producerea
unui impact social poate genera be-
neficii importante pentru bunasta-
rea populatiei, dar si pentru rezolva-
rea problemelor de mediu. Astfel, in
procesul de regandire a modelelor
si strategiilor de afaceri, accentele
trebuie sa fie schimbate astfel incat
sa corespunda principiilor economi-
ei circulare, care ar fi posibila doar
cu o schimbare a modelelor de viata
si a modelelor de consum.

In primul rand, economia circu-
lara implica o scadere a cerintelor
de materie prima, datorita schim-
barii tiparelor de utilizare a bunu-
rilor si serviciilor si a refabricarii
acestora.

Intr-al doilea rand, proiectarea
produselor se realizeaza anticipand
dezasamblarea, refolosirea si cicla-

From figure 2 we can see how the
principles of the circular economy
are interconnected with the social
economy. Thus, the basic pillars on
which social activities are based
must be:

1. Creating jobs on a voluntary basis
or according to the remuneration
of work.

2. Ensuring the well-being of the

population.

. Environmental protection.

4. Implementation of the principles
of the 3 Rs - reduces - reuses - re-
cycles in social activities.

w

It is true that there are current-
ly few studies on the development
of social economy models in the
context of the circular economy.
Changing the focus from making a
profit to producing a social impact
can generate important benefits for
the well-being of the population, but
also for solving environmental prob-
lems. Thus, in the process of rethink-
ing business models and strategies,
the emphasis must be changed so
as to correspond to the principles of
the circular economy, which would
be possible only with a change in life
patterns and consumption patterns.

Firstly, the circular economy im-
plies a decrease in raw material re-
quirements due to the changing pat-
terns of use of goods and services
and their remanufacturing.

Secondly, product design is done
by anticipating the disassembly,
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rea materialelor biologice si tehni-
ce, garantand cd materialele sunt
devalorizate cat mai putin posibil,
astfel Incat sa poata fi reintroduse in
procesul de productie, si, deci, anti-
cipand o a doua viata a produsului.

Intr-al treilea rand, fabricarea si
productia de bunuri si servicii se
bazeaza pe bune practici si tehnolo-
gii ecologice pentru ca procesul de
productie sa nu genereze pierderi
de energie sau deseuri, fiind cat mai
durabil posibil.

intr-al patrulea rand, comercia-
lizarea de bunuri si servicii trebuie
sa reflecte preturile reale ale produ-
selor, fara externalizarea costurilor
sociale si de mediu.

Schimbarea modelelor actuale
de consum este o conditie necesara
pentru a face fata provocarilor pla-
netei generate de pandemia corona-
virusului, dar si de alte crize sociale
si economice. Acestea ar trebui sa se
orienteze catre modele de consum
bazate pe nevoi reale, mai colective,
bazate pe achizitionarea de servi-
cii prin imprumut, schimb, barter,
schimb si inchiriere de bunuri si
servicii, pentru a reduce produsele
subutilizate.

Totodata, in economia circula-
rd, deseurile finale sunt recuperate
pentru a fi Incorporate in biosfera
prin compostare sau digestie anae-
roba sau pentru a fi reintroduse in
procesul industrial.

Activitatile sociale pot implemen-
ta principiile economiei circulare
prin adoptarea modelelor de afaceri
care va crea valoare pe baza utiliza-

reuse, and cycling of biological and
technical materials, ensuring that
materials are devalued as little as
possible so that they can be reintro-
duced into the production process,
and thus anticipating a second life.
of the product.

Thirdly, the manufacture and pro-
duction of goods and services are
based on good environmental prac-
tices and technologies so that the
production process does not gener-
ate energy losses or waste, being as
sustainable as possible.

Fourthly, the marketing of goods
and services must reflect the real
prices of products, without out-
sourcing social and environmental
costs.

Changing current consumption
patterns is a necessary condition
for meeting the challenges posed by
the coronavirus pandemic, as well
as other social and economic crises.
They should focus on consumer
models based on real, more collect-
ive needs, based on the purchase of
services through lending, exchange,
barter, rental of goods and services,
in order to reduce underutilized
products.

At the same time, in the circu-
lar economy, the final waste is re-
covered to be incorporated into the
biosphere by composting or anaer-
obic digestion or to be reintroduced
into the industrial process.

Social activities can implement
the principles of the circular econ-
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rii valorii economice a produselor

dupa utilizare. Inovatia in modelele

de afaceri cu aceasta abordare poate
fi promovata prin diverse cai pe care
companiile le pot aplica:

» Permiterea clientilor sa returne-
ze produsul dupa utilizare, pen-
tru a-i prelungi ciclul de viata
prin servicii post-vanzare sau de
intretinere.

» Promovarea modelului ,Sistemul
de servicii pentru produse”, ceea
ce Inseamna oferirea utilizarii
bunurilor prin servicii. In acest
fel, proprietatea si administrarea
bunului sunt mentinute de pro-
ducatorul sau distribuitorul ser-
viciului.

» Interactionarea companiilor in-
tr-o retea comuna pentru im-
partasirea resurselor, ceea ce ar
permite reevaluarea sau reuti-
lizarea deseurilor (similar par-
curilor ecologice industriale in
cadrul simbiozei industriale). La
nivel macro, pot exista initiative
dezvoltate In zone regionale sau
nationale, cum ar fi eco-orasele,
eco-municipalitatile sau provin-
ciile ecologice.

» Controlarea fluxului de produse
de la consumator la producator
prin asa numitul model ,logis-
tica inversa” sau ,ciclul invers”.
Acest model deschide posibilitati
de afaceri in ceea ce priveste re-
cuperarea produselor pentru re-
turnare, reparare, reutilizare sau
reciclare.

Organizatiile sociale vor imple-
mentarea principiile economiei cir-

omy by adopting business models
that will create value based on the
use of the economic value of prod-
ucts after use. Innovation in busi-
ness models with this approach can
be promoted through various ways
that companies can apply:

» Allowing customers to return the
product after use, to extend its
life cycle through after-sales or
maintenance services.

» Promoting the “Product Service
System” model, which means of-
fering the use of goods through
services. In this way, the owner-
ship and administration of the
good is maintained by the manu-
facturer or distributor of the ser-
vice.

» Interaction of companies in a
common network for sharing re-
sources, which would allow the
revaluation or reuse of waste
(similar to industrial green parks
in industrial symbiosis). At the
macro level, there may be initia-
tives developed in regional or
national areas, such as eco-cities,
eco-municipalities or green prov-
inces.

» Controlling the flow of prod-
ucts from consumer to producer
through the so-called “reverse
logistics” or “reverse cycle” mod-
el. This model opens up business
opportunities for recovering
products for return, repair, reuse
or recycling.

Social organizations will imple-
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culare prin adoptarea unui nou stil
de afaceri prietenoase mediului,
spre ex prin dezvoltarea de produ-
se si tehnologii de productie care
sa inimizeze cantitatea de deseuri
generatad. Ce asta ar insemna? Pro-
dusul trebuie astfel proiectat Incat
impactul sau asupra mediului sa fie
minim pe durata intregului ciclu de
viata.

Printre domeniile care oferd
oportunitdti mai mari pentru dez-
voltarea principiilor economiei cir-
culare in cadrul activitdtilor sociale
putem mentiona gestionarea de-
seurilor si gestionarea resurselor
de apa, generarea de energie, con-
structia si mediul urban, industria,
agricultura si alimentatia, mobilita-
tea si logistica si, desigur, activitati-
le de mediu.

Circularitatea in cazul sistemului
agroalimentar se refera la recupe-
rarea decalajelor de productivitate,
diversificarea sistemelor de culturi,
folosirea ingrasamintelor organice.
Eforturile trebuie directionate spre:
performanta generalad a durabilita-
tii ciclului de viata a produselor ali-
mentare si bauturilor; mentinerea
deseurilor ca sursa de energie, fiind
0 optiune de gestionare a deseuri-
lor, maximizarea valorii materiilor
prime, promovarea imbunatatirii
continue a performantei de mediu
a produselor alimentare si bauturi-
lor pe tot parcursul ciclului lor de
viata.

Domeniul prelucrarii deseurilor
reprezenta un element esential in
majoritatea strategiilor de econo-
mie circulare, fie la nivel central, sau

ment the principles of the circular
economy by adopting a new environ-
mentally friendly business style, for
example by developing products
and production technologies that
will reduce the amount of waste
generated. What would that mean?
The product must be designed to
minimize its impact on the environ-
ment throughout its life cycle.

Among the areas that offer great-
er opportunities for the development
of the principles of the circular econ-
omy in social activities we can men-
tion waste management and water
resources management, energy gen-
eration, construction and urban en-
vironment, industry, agriculture and
food, mobility and logistics and, of
course, environment activities.

Circularity in the case of the agri-
food system refers to the recovery
of productivity gaps, diversification
of crop systems, use of organic fer-
tilizers. Efforts should be directed
towards: the overall performance of
the food and beverage life cycle sus-
tainability; maintaining waste as an
energy source, being an option for
waste management, maximizing the
value of raw materials, promoting
the continuous improvement of the
environmental performance of food
and beverages throughout their life
cycle.

The domain of waste processing
is an essential element in most cir-
cular economy strategies, either at
central or local level, targeting both
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local, vizand atat deseurile munici-
pale, cat si cele industriale. Miza este
impiedicarea ajungerii deseurilor la
groapa de gunoi, sau stoparea inci-
nerarii. Totodata, se tintesc optiuni-
le cum ar fi reutilizarea, reciclarea si
recuperarea.

Organizatiile sociale vor exercita
un rol cheie in promovarea schim-
bdrii de paradigmd. Totodatd, pot
actiona si ca mediatori intre autori-
tatile publice si populatie in vederea
disemindrii practicilor prietenaose
mediului, campaniilor de sprijinire
pentru un consum durabil de alimen-
te, descurajarea utilizdrii excesive a
resurselor, prevenirea generdrii de-
seurilor, activitati de reutilizare si re-
ciclare, prevnirea risipei alimentare
etc.

municipal and industrial waste. The
goal is to prevent the waste from
reaching the landfill, or to stop in-
cineration. At the same time, op-
tions such as reuse, recycling and
recovery are targeted.

Social organizations will play a
key role in promoting the paradigm
shift. At the same time, they can act
as mediators between public author-
ities and the population in order to
disseminate environmentally friendly
practices, campaigns to support sus-
tainable food consumption, discour-
age overuse of resources, prevent
waste generation, reuse and recyc-
ling activities, prevent food waste,
etc.

Principiile economiei circulare

Principiile economiei sociale

Contributia economiei sociale

RO Refuza
R1 Regéandeste
R2 Reduce

Binele comun

Prin prioritizarea obiectivelor sociale, economia
sociala contribuie la satisfacerea in mod inovator a
unor nevoi sociale, economice si ecologice din
societate. Prin urmare, ea poate satisface acele
nevoi care au fost trecute cu vederea sau care au
fost abordate necorespunzitor de catre sectorul
public sau cel privat.

R3 Reutilizeaza
R4 Repara
RS Renoveaza
R6 Refabrica
R7 Remodeleaza

Solidaritate si incluziune

Economia sociald investeste in oameni, in
capacitatile si in creativitatea lor, si le oferd
autonomie, mai ales in cazul persoanelor
marginalizate. De  asemenea, promoveaza
cooperarea, constientizarea si implicarea in cadrul
comunitatii

R8 Recicleaza
R9 Recupereaza

Cresterea circularitatii

Durabilitate

Economia sociala contribuie in mod pozitiv la cei
trei piloni ai dezvoltarii durabile (social, economic,
de mediu).

Reciprocitate

Economia sociala activeaza sinergii care cautd
solutii la probleme de interes colectiv. Acest lucru
fi permite sa depaseasca dimensiunea de asistenta
sociald, sa activeze practici de reciprocitate si sa
produci valoare sociald si economica.

Subsidiaritate si proportionalitate

Economia sociald promoveaza dialogul intre
diferitele parti interesate. Ea contribuie la
dezvoltarea unor relatii mai stranse intre locuitori,
comunitatea locald si societate in ansamblul ei,
promovénd in acelasi timp raspunderea colectiva.

Tabel 1. Contributia economiei sociale la realizarea principiilor
economiei circulare

Sursa: elaborat de autor
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Circular economy principles

Social economy principles

Social economy contribution

RO Refuse
R1 Rethink

Common good

By prioritizing social objectives, the social
economy contributes to the innovative meeting of
social, economic and environmental needs in
society. Therefore, it can satisfy those needs that
have been overlooked or that have been improperly
addressed by the public or private sector.

R2 Reduce
R3 Reuse
R4 Repare
RS Renew

Solidarity and inclusion

The social economy invests in people, in their
abilities and in their creativity, and gives them
autonomy, especially in the case of marginalized
people. It also promotes cooperation, awareness
and involvement in the community.

R6 Remanufacture
R7 Repurpose

Durability

The social economy contributes positively to the
three pillars of sustainable development (social,
economic, environmental).

R8 Recycle
R9 Recover

Increasing circularity

Reciprocity

The social economy activates synergies that seek
solutions to problems of collective interest. This
allows them to go beyond the social welfare
dimension, engage in reciprocal practices and
produce social and economic value.

Subsidiarity and proportionality

The social economy promotes the dialogue
between the various stakeholders. It contributes to
the development of closer relations between the
inhabitants, the local community and society as a
whole, while promoting collective responsibility.

Table 1. Social economy contribution to the realization
of circular economy principles

Source: elaborated by author

Intreprinderile sociale, prin im-
plementarea principiilor economiei
sociale, vor obtine beneficii impor-
tante sub forma diminuarii costuri-
lor, obtinerii noilor surse de venituri,
cresterii competitivitatii pe termen
lung, conservarii resurselor, materi-
ilor prime, acoperirii unui segment
mai larg al beneficiarilor, etc.

Nu trebuie de uitat faptul ca in-
treprinderile de economie sociala
isi investesc profiturile In obiective
sociale, In loc sa genereze imbogati-
re individualg, prin:

» crearea de spatii pentru partici-
pare si pentru schimburi de idei;

» promovarea cooperarii, constien-
tizarii si implicarii In cadrul co-
munitatii;

» dezvoltarea unor relatii mai
stranse intre locuitori, comuni-
tatea locala si societate, promo-
vand 1n acelasi timp raspunderea
colectiva;

Social enterprises, by imple-
menting the principles of the so-
cial economy, will obtain important
benefits in the form of reducing
costs, obtaining new sources of in-
come, increasing long-term com-
petitiveness, conserving resources,
raw materials, covering a wider seg-
ment of beneficiaries, etc.

We must not forget that social
economy enterprises invest their
profits in social goals, instead of
generating individual enrichment,
by:

» creating spaces for participation
and exchanges of ideas;

» promoting cooperation, aware-
ness and involvement in the com-
munity;

» developing closer relationships
between residents, the local com-
munity and society, while promo-
ting collective responsibility;
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» contributia adusa la protectia
mediului Inconjurator.
Combinarea dimensiunilor indi-

viduale si comunitare ale economi-
ei sociale se apropie foarte mult de
principiile economiei circulare, care,
la randul sau, exprima o profunda
ingrijorare cu privire la modul In
care sunt utilizate resursele plane-
tare. Intr-o mare misuri, economia
socialda impartaseste aceleasi motive
de ingrijorare si are ca scop proteja-
rea acelorasi valori de baza.

Intabelul 1 este realizati o descri-
ere a contributiei economiei sociale
la realizarea principiilor economiei
circulare in vederea realizarii unei
demonstratii a celor mentionate an-
terior.

La final, este important de a men-
tiona eforturile ONU in elaborarea
Obiectivelor de Dezvoltare Durabila
(ODD), altfel cunoscute ca Obiective-
le Globale, care fac apel universal la
actiune pentru a pune capat saraciei,
pentru a proteja planeta si pentru a
asigura faptul ca toti oamenii se bu-
cura de pace si de prosperitate (UN,
2015). Aceste 17 obiective acopera
domenii precum schimbarile clima-
tice, inegalitatea economica, ino-
vatiile, consumul durabil, etc. Toto-
data, analizdnd obiectivele Agendei
2030 pentru Dezvoltare Durabild,
observdam interconectarea domeni-
ilor economiei sociale, dar si econo-
miei circulare cu alte sectoare, ceea
ce demonstreazd faptul cd, de multe
ori, cheia succesului intr-un domeniu
va implica abordarea unor aspecte
mali frecvent asociate cu alt domeniu
(vezi tabelul 3).

» contribution to environmental
protection.

The combination of individual
and community dimensions of the
social economy is very close to the
principles of the circular economy;,
which in turn expresses a deep con-
cern about how planetary resources
are used. To a large extent, the social
economy shares the same concerns
and aims to protect the same core
values.

Table 1 describes the contribu-
tion of the social economy to the im-
plementation of the principles of the
circular economy in order to dem-
onstrate the above mentioned.

Finally, it is important to mention
the UN’s efforts to develop the Sus-
tainable Development Goals (SDGs),
otherwise known as the Global
Goals, which call for universal action
to end poverty, protect the plan-
et and ensure that all people enjoy
peace and prosperity (UN, 2015).
These 17 objectives cover areas
such as climate change, economic
inequality, innovation, sustainable
consumption, etc. At the same time,
analysing the objectives of the 2030
Agenda for Sustainable Develop-
ment, we see the interconnection of
the social economy, but also the cir-
cular economy with other sectors,
which shows that often the key to
success in one area will involve ad-
dressing issues that are more often
associated with another domain (see
table 3).
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Tabelul 3. Economia sociala si obiectivele dezvoltarii durabile

Foamete, alimentatie si agriculturd

0ODD 2:
Zero foamete

2.3;2.4;2.5

O mare parte din activitatea intreprinderilor de eco-
nomie sociald se concentreaza pe agricultura si ali-
mentatie publica: producatori organizati in coopera-
tive, agricultura comunitard urbana, comert echitabil
si retele alternative de produse alimentare.

Servicii sociale si asistentd

Multe intreprinderi de economie social oferd servicii
sociale si asistenta, cum ar fi asistenta medicald, ser-

ODD 3: 3.3; 3.7; 3.8;
Sanatate si bunastare 3.c

ODD 4: 4.1;4.2; 4.4;

Educatie de calitate 4.5;4.6; 4.7

vicii de Ingrijire pentru copii si persoanele varstnice
si asistentd pentru persoanele cu dizabilitati. Educa-
tia si instruirea reprezinta un alt domeniu important
pentru intreprinderile de economie sociala.

Piata muncii, infrastr

ucturd si dezvoltare incluziva

0DD 8:
Conditii decente de
munca si crestere

8.3; 8.4; 8.5;
8.9; 8.1

Un numar tot mai mare de guverne recunoaste rolul
intreprinderilor de economie sociala in generarea de
locuri de munca dupa trecerea crizei financiare mon-

si a gestiondrii sustenabile
a apei si a serviciilor de
canalizare pentru tot

economica diale. De asemenea, Intreprinderile de economie so-
ciala contribuie si la combaterea cresterii numarului
de locuri de munca in conditii precare si a incapa-
citatii sectorului formal traditional de a-si indeplini
rolul de absorbtie a surplusului de forta de munca

provenitd, spre exemplu, din zonele rurale.

Calitatea vietii in asezdrile umane

0ODD 11: 11.1;11.2; |Calitatea vietii In asezdrile umane va creste prin in-
Orase si comunitati 11.3; 11.4; |curajarea cetateniei active, asociata cu intreprinderi-
sustenabile 11.6;11 le de economie sociala. Acest lucru este cheia pentru
oDD 6: 6.1; 6.2; 6.3; |promovarea sistemelor de guvernare participativa,
Asigurarea disponibilititii 6.b esentiald pentru reinnoirea comunitatii si dezvolta-

rea incluziva in centrele urbane, in zonele rurale si
in orase.

Pddurile, oceanele si ecosistemele costiere

Intreprinderile de economie socialda nu numai ca
implica forme de organizare si procese collective de

0ODD 15: 15.1; 15.2;
Viata pe uscat 15.3;15.5
ODD 14: 14.2; 14.4;

Viata animalelor marine 14.b

luare a deciziilor care au ca rezultat protejarea pa-
durilor, a oceanelor si a ecosistemelor costiere, ci si
promovarea practicilor agricole sustenabile si gesti-
onarea sustenabila a resurselor naturale

si consumul responsabil si schimbdrile climatice

intreprinderile sociale contribuie la combaterea
schimbadrilor climatice, In special prin sustinerea
economiei circulare (in special reciclarea si reutili-

zarea), precum si prin reducerea deseurilor si a pier-
derilor inregistrate dupa recoltare. Intreprinderile
sociale au un rol crucial in transformarea modelelor

Actiunea climatica

Productia
ODD 7: 7.2;7.a
Energie curata si
accesibila
ODD 12: 12.2;12.3;
Producere si consum res- |12.5; 12.6; 12.
ponsabil
ODD 13: 13.1;13.3

de consum si introduc o schimbare culturala care
cauta sa contracareze tendintele asociate cu consu-
merismul si consumul excesiv, precum si cu compro-
misul dintre cresterea economica si asigurarea sus-
tenabilitatii ecologice.

Sursa: elaborat de autor in baza Obiectivelor de Dezvoltare Durabild (UN, 2015)
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Table 3. Social economy and sustainable development goals

Hunger, food and agriculture

SDG 2:
Zero hunger

2.3;2.4; 2.5

Much of the activity of social economy enterpris-
es is focused on agriculture and public catering:
producers organized in cooperatives, urban com-
munity agriculture, fair trade and alternative food
networks.

Social services and assistance

Decent work and eco-
nomic growth

SDG 3: 3.3;3.7;3.8; 3.c Many social economy enterprises provide social
Good Health and services and assistance, such as health care, child-
Well-being care and care for the elderly, and care for people
SDG 4- 4.1;4.2; 4.4; 45; |withdisabilities. Education and training are anoth-
Quality education 4.6;4.7 er important area for social economy enterprises.
Labor market, infrastructure and inclusive development
SDG 8: 8.3; 8.4; 8.5; 8.9; 8.1 | A growing number of governments recognize the

role of social economy enterprises in job creation
after the global financial crisis. Social economy en-
terprises also contribute to combating the growth
of precarious employment and the inability of the
traditional formal sector to fulfill its role of absorb-
ing surplus labor from, for example, rural areas.

human settlements

Ensure availability and
sustainable manage-
ment of water and
sanitation for all

Quality of life in
SDG 11: 11.1; 11.2; 11.3;
Sustainable cities and 11.4;11.6; 11
communities
SDG 6: 6.1;6.2;6.3; 6.b

The quality of life in human settlements will in-
crease by encouraging active citizenship, associat-
ed with social economy enterprises. This is the key
to promoting participatory governance, which is
essential for community renewal and inclusive de-
velopment in urban centers, rural areas and cities.

Forests, oceans and coastal ecosystems

Life below water

SDG 15: 15.1; 15.2; 15.3;
Life on land 15.5
SDG 14: 14.2;14.4; 14.b

Social economy enterprises not only involve forms
of organization and collective decision-making
processes that result in the protection of forests,
oceans and coastal ecosystems, but also the pro-
motion of sustainable agricultural practices and
the sustainable management of natural resources.

Responsible production and consumption and climate change

Climate action

SDG 7: 7.2;7.a
Affordable and clean
energy
SDG12: 12.2;12.3; 12.5;
Responsible production 12.6; 12.
and consumption
SDG 13: 13.1;13.3

Social enterprises contribute to combating climate
change, in particular by supporting the circular
economy (in particular recycling and reuse) and
by reducing waste and post-harvest losses. Thus,
enterprises social networks play a crucial role in
transforming consumption patterns and introduce
cultural change that seeks to counteract the trends
associated with consumerism and excessive con-
sumption, as well as the trade-off between eco-
nomic growth and environmental sustainability.

Source: elaborated by author in base of Sustainable Development Goals (UN, 2015)
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Agenda 2030 pentru Dezvolta-
re Durabila si Obiectivele de Dez-
voltare Durabila (ODD) (UN, 2015)
reprezinta un nou angajament glo-
bal nu numai de a pune capat sara-
ciei si foametei, dar si de a atinge
la scara universala obiectivele de
protectie sociald, reducerea inegali-
tatilor si sustenabilitatea mediului.
Astfel, spre exemplu, solutionarea
ODD nr. 12 vizeaza direct principi-
ile economiei circulare. Totodata,
trecerea la economia circulara va
permite gasirea solutiilor pentru
un sir de alte obiective mentionate
in Agenda 2030, precum ODD nr.
6,7,11,13,14,15, toate acestea sunt
direct legate de calitatea vietii, pro-
tectia mediului ambiant, cresterea
economica durabild, inovatii si teh-
nologii modern. Agenda 2030 re-
cunoaste nevoia unei abordari ho-
listice si importanta strategiilor de
dezvoltare alternative si de modele
economice care promoveaza suste-
nabilitatea si incluziunea.

Astfel, cu certitudine putem con-
stata ca Agenda 2030 subliniaza
nevoia de a obtine dezvoltare du-
rabila pe toate cele trei planuri -
economic, social si de mediu - in-
tr-un mod echilibrat si integrat.
Insd aceastdi abordare echilibrati
std la baza economiei sociale, dar
si se regdseste in carul principi-
ilor economiei circulare. Astfel,
economia sociald in tandem cu
economia circulard pot contribui
foarte mult in realizarea Agendei
2030 si a ODD-urilor, prin promo-
varea dezvoltdrii incluzive si du-
rabile prin intermediul inovatiilor
in domeniul social, institutional
si tehnologic si care nu dduneaza
mediului.

The 2030 Agenda for Sustainable
Development and Sustainable De-
velopment Goals (SDGs) (UN, 2015)
is a new global commitment not
only to end poverty and hunger on
a universal scale, but also to achieve
the goals of social protection, re-
ducing inequality and environment
sustainability. Thus, for example, the
solution of SDG no. 12 directly ad-
dresses the principles of the circular
economy. At the same time, the tran-
sition to the circular economy will
allow finding solutions for a num-
ber of other objectives mentioned
in the 2030 Agenda, such as SDG no.
6,7,11,13,14,15, all these are direct-
ly related to quality of life, environ-
mental protection, sustainable eco-
nomic growth, modern innovations
and technologies. The 2030 Agenda
recognizes the need for a holistic
approach and the importance of al-
ternative development strategies
and business models that promote
sustainability and inclusion.

Thus, we can certainly affirm
that the 2030 Agenda emphasizes
the need to achieve sustainable de-
velopment on all three levels - eco-
nomic, social and environmental - in
a balanced and integrated way. But
this balanced approach underlies the
social economy, but it is also found
in the principles of the circular econ-
omy. the 2030 Agenda and the SDGs,
by promoting inclusive and sustain-
able development through social, in-
stitutional and technological innov-
ations that are not harmful to the
environment.
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Concluzii:

Schimbarea modelelor actuale
de consum este o conditie nece-
sara pentru a face fata provoca-
rilor planetei generate de pan-
demia coronavirusului, dar si de
alte crize sociale si economice.
Acestea ar trebui sa se orienteze
catre modele de consum bazate
pe nevoi reale, mai colective, ba-
zate pe achizitionarea de servicii
prin imprumut, schimb, barter,
schimb si Inchiriere de bunuri si
servicii, pentru a reduce produ-
sele subutilizate.

Organizatiile sociale vor exer-
cita un rol cheie In promovarea
schimbarii de paradigma. Toto-
datd, pot actiona si ca mediatori
intre autoritatile publice si po-
pulatie in vederea diseminarii
practicilor prietenaose mediului,
campaniilor de sprijinire pentru
un consum durabil de alimente,
descurajarea utilizarii excesive a
resurselor, prevenirea generarii
deseurilor, activitati de reutiliza-
re si reciclare, prevnirea risipei
alimentare etc.

Organizatiile sociale vor imple-
mentarea principiile economiei
circulare prin adoptarea unui nou
stil de afaceri prietenoase mediu-
lui. Printre domeniile care ofe-
ra oportunitati mai mari pentru
dezvoltarea principiilor econo-
miei circulare in cadrul activitati-
lor sociale putem mentiona gesti-
onarea deseurilor si gestionarea
resurselor de apa, generarea de
energie, constructia si mediul ur-
ban, industria, agricultura si ali-
mentatia, mobilitatea si logistica
si, desigur, activitatile de mediu.
Tandemul dintre economie cir-

>

>

Conclusions:

Changing current consumption
patterns is a necessary condition
to face the challenges of the plan-
et generated by the coronavirus
pandemic, but also by other social
and economic crises. They should
focus on consumer models based
on real, more collective needs,
based on the purchase of services
through lending, exchange, bar-
ter, exchange and rental of goods
and services, in order to reduce
underutilized products.

Social organizations will play a
key role in promoting the para-
digm shift. At the same time, they
can act as mediators between
public authorities and the popu-
lation in order to disseminate en-
vironmentally friendly practices,
campaigns to support sustain-
able food consumption, discour-
age of the overuse of resources,
waste minimization, reuse and
recycling activities, food waste
prevention, etc.

Social organizations will imple-
ment the principles of the circular
economy by adopting a new en-
vironmentally friendly business
style. Among the areas that offer
greater opportunities for the de-
velopment of the principles of
the circular economy in social
activities we can mention waste
management and water resources
management, energy generation,
construction and urban environ-
ment, industry, agriculture and
food, mobility and logistics and, of
course, environment activities.
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culara si economie socialda va
permite intensificarea eforturi-
lor in lupta impotriva degradarii
planetei, inclusiv printr-un con-
sum si productie durabile, gesti-
onarea durabila a resurselor sale
naturale si adoptarea de masuri
urgente in privinta schimbarilor
climatice, astfel incat aceasta sa
poata raspunde nevoilor genera-
tiilor actuale si viitoare. Totoda-
ta, aceasta va permite asigurarea
conditiilor optime pentru omeni-
re la o viatd prospera si implinita,
in care progresul economic, so-
cial si tehnologic se va realiza in
armonie cu natura.
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CONTRIBUTIA FONDULUI DE AJUTOR EUROPEAN DESTINAT
CELOR MAI DEFAVORIZATE PERSOANE LA ABORDAREA CELOR
MAI GRAVE FORME DE SARACIE DIN UNIUNEA EUROPENA

THE CONTRIBUTION OFFUND FOR EUROPEAN AID TO THE
MOST DEPRIVED HELPS ADDRESS THE WORST FORMS OF
POVERTY IN THE EUROPEAN UNION

Consultant national in gestionarea
fondurilor europene

VIOLETA
BULAT

National consultant in the
management of European funds

Rezumat. 22,4% din populatia Uniunii
Europene se afld in risc de sdrdcie sau exclu-
ziune sociald.Criza actuald i afecteazd mai
ales pe acesti oameni, care de multe ori sunt
invizibili in societate. Distantarea sociald
nu este o optiune in locuintele si cartierele
aglomerate si sdrace, pierderea locurilor de
muncd (majoritatea oricum temporare sau
sezoniere) nu face decdt sd accentueze si
mai mult starea de sdrdcie, iar discrimina-
rea in ceea ce priveste accesul la informatii
si la serviciile de bazd fi plaseazd intr-un
risc si mai mare de excluziune sociald si de
fmbolndvire. La nivel european existd doud
mecanisme principale care au ca scop com-
baterea sdrdciei si a excluziunii sociale: Fon-
dul Social European (FSE) si Fondul de aju-
tor european destinat celor mai defavorizate
persoane (FEAD), asupra cdrora si grupul
Renew Europe a solicitat Comisiei Europe-
ne interventia pentru a rdspunde efectelor
generate de pandemie. FEAD sustine doud
tipuri de actiuni: prima constd in furnizarea
de alimente si materiale de bazd, iar a doua
presupune asistentd nefinanciard, nemateri-
ald care vizeazd incluziunea sociald a celor
mai defavorizate persoane.

Cuvinte-cheie: persoane defavorizate,
fondul de ajutor european destinat celor mai
defavorizate persoane, comunitdtile sdrace,
pandemia COVID-19.

Summary. 22.4% of the European
Union’s population is at risk of poverty or
social exclusion. The current crisis mainly
affects these people, who are often invisible
in society. Social distancing is not an option
in crowded and poor housing and neighbor-
hoods, job losses (mostly temporary or sea-
sonal anyway) only exacerbate poverty and
discrimination in access to information and
services. It puts them at an even greater risk
of social exclusion and illness. At European
level, there are two main mechanisms aimed
at combating poverty and social exclusion:
the European Social Fund (ESF) and the
European Aid to the Most Deprived (FEAD),
on which the Renew Europe Group has also
called on the European Commission to inter-
vene. respond to the effects of the pandemic.
FEAD supports two types of action: the first
involves the provision of food and basic ma-
terials, and the second involves non-finan-
cial, non-material assistance aimed at the
social inclusion of the most disadvantaged.

Keywords: disadvantaged people, Euro-
pean Aid to the Most Deprived, poor com-
munities, coronavirus (COVID-19) pandemic.
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Accesul persoanelor defavorizate
la piata muncii este limitat, Insa in
conditiile actuale va fi si mai dificil
pentru acestea sa iIsi gaseasca un loc
de munca. Copiii din comunitatile
sdrace nu au acces la lectiile online,
sunt expusi riscului violentei do-
mestice si abandonului scolar dupa
incheierea starii de urgenta.

Fondul de ajutor european desti-
nat celor mai defavorizate persoane
(FEAD) contribuie la abordarea ce-
lor mai grave forme de saracie din
UE, cum ar fi precaritatea alimenta-
ra, saracia copiilor si lipsa unei lo-
cuinte. Pentru perioada 2014-2020,
FEAD! dispune de o suma totala de
3,8 miliarde EUR (in preturi curen-
te). UE ofera o finantare de pana la
85 %, care este completata de re-
sursele proprii ale statelor membre.
Astfel, valoarea totald a fondului
se ridica la aproximativ 4,5 miliar-
de EUR.

Pentru autoritdtile de manage-
ment, grupul de experti FEAD rama-
ne principalul forum de schimb de
informatii privind punerea In apli-
care a fondului. Grupul de experti
s-a reunit de doua ori in 2019 si de
patru ori In 2020 pentru a discuta
aspecte referitoare la implementa-
rea programului FEAD, in special la
masurile auxiliare, la donatiile de
alimente, la audituri, la coordonarea
cu alte fonduri ale UE, optiuni simp-

1 Regulamentul (UE) nr. 223 /2014 al Parlamentului Eu-
ropean si al Consiliului din 11 martie 2014 privind Fon-
dul de ajutor european destinat celor mai defavorizate
persoane (JOL72,12.3.2014, p. 1). Regulamentul a fost
modificat in august 2018, prin revizuirea Regulamen-
tului financiar: https://eur-lex.europa.eu/legal-con-

tent/RO/TXT/?qid=1537946431022&uri=CELEX-
:02014R0223-20180802.

The access of disadvantaged
people to the labor market is lim-
ited, but in the current conditions it
will be even more difficult for them
to find a job. Children in poor com-
munities do not have access to on-
line lessons, they are at risk of do-
mestic violence and dropping out of
school after the emergency is over.

The Fund for European Aid to the
Most Deprived (FEAD) helps address
the worst forms of poverty in the
EU, such as food deprivation, child
poverty and homelessness. A total
of EUR 3.8 billion (current prices) is
available from the FEAD! for 2014-
2020. The EU provides up to 85% of
funding, which is complemented by
the Member States’ own resources.
This brings the total value of the fund
to around EUR 4.5 billion.

The FEAD expert group remains
the main forum for managing au-
thorities to exchange information
on the fund’s implementation. The
expert group met twice in 2019
and four times in 2020 to discuss
aspects of the FEAD programme’s
implementation, notably accom-
panying measures, food donations,
audits, coordination with other EU
funds, simplified cost options and
e-vouchers.

! Regulation (EU) No 223/2014 of the European Par-
liament and of the Council of 11 March 2014 on the
Fund for European Aid to the Most Deprived (O] L
72, 12.3.2014, p. 1). The Regulation was amended
in August 2018, through a revision of the Financial
Regulation: https://eur-lex.europa.eu/legal-con-
tent/EN/TXT/?qid=1537946431022&uri=CELEX-
:02014R0223-20180802
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lificate privind costurile si vouchere
electronice. In 2020, ordinea de zi a
reuniunilor a inclus, de asemenea,
raspunsul la criza legata de pande-
mia de COVID-19, inclusiv modifi-
carile relevante ale Regulamentului
FEAD. In lunile octombrie si decem-
brie 2020, grupul de experti FEAD
s-a reunit Impreuna cu grupul de
lucru tehnic al FSE (Fondul social
european).

Articolul 5 din Regulamentul
FEAD identifica principiile care ar
trebui aplicate la nivel general in
conceperea si implementarea fon-
dului. Acestea includ complementa-
ritatea finantarii, egalitatea de gen,
nediscriminarea, evitarea risipei de
alimente, o dieta echilibrati, sanata-
tea publica si aspecte legate de me-
diu si clima. Statele membre trebuie
sa respecte aceste principii si sa ra-
porteze cu privire la acest lucru in
rapoartele lor anuale de implemen-
tare.

Statele membre raporteaza cu
privire la modul in care tin seama de
aceste principii generale.

Acestea respecta principiul com-
plementaritatii prin coordonarea cu
alte instrumente de finantare, pen-
tru a evita dubla finantare si pentru
a extinde domeniul de aplicare al
asistentei.

Asistenta de redresare pen-
tru coeziune si teritoriile Europei
(REACT-EU) a intrat in vigoare in
decembrie 2020, ca parte a instru-
mentului de redresare ,Next Ge-
neration EU” Initiativa REACT-EU
ofera resurse suplimentare pentru
programele actuale ale politicii de

In 2020, the agenda of the meet-
ings also included the response to
the crisis linked to the COVID-19
pandemic, including the relevant
FEAD Regulation amendments. In
October and December 2020, the
FEAD expert group met jointly with
the ESF technical working group.

Article 5 of the FEAD Regulation
identifies principles that should
be applied across the board when
designing and implementing the
Fund. These include complemen-
tarity of funding, gender equality,
anti-discrimination, avoidance of
food waste, a balanced diet, pub-
lic health, and environmental and
climate-related aspects. Member
States should abide by these prin-
ciples and report on them in their
annual implementation reports.
Member States report on how they
take these general principles into
account.They fulfil the complemen-
tarity principle by coordinating
with other funding instruments to
avoid double funding and increase
the scope of assistance.

The Recovery Assistance for Co-
hesion and the Territories of Eur-
ope (REACT-EU)? came into force in
December 2020 as part of the ‘Next
Generation EU’ recovery scheme.
REACT-EU provides additional re-
sources to current cohesion policy
programmes, while also allowing
Member States to inject further re-

2 https://ec.europa.eu/commission/presscorner/de-
tail/en/QANDA_20_948
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coeziune, permitand in acelasi timp
statelor membre sa injecteze resur-
se suplimentare In programul FEAD.
Pentru a asigura livrarea rapida, sta-
tele membre vor primi o plata sub-
stantiala de prefinantare (11 %),
astfel incat sa poata mobiliza ime-
diat resursele suplimentare si, din
nou, nu vor fi obligate sa contribuie
la cofinantarea nationala.

La sfarsitul anului 2019, valoarea
fondurilor angajate cumulate (pen-
tru perioada 2014-2019) s-a ridicat
la aproape 3 340 de milioane EUR,
reprezentand 74 % din resursele
totale ale programelor (care includ
fonduri UE si cofinantare nationala).
In 2019, plitile citre beneficiari au
scazut usor (478,5 milioane EUR) in
comparatie cu 2018 (501,2 milioa-
ne EUR), Insa s-au mentinut la un ni-
vel cu mult peste cele din anii prece-
denti (412,8 milioane EUR in 2017
si 435,2 milioane EUR in 2016).

In 2019, s-a acordat in continuare
sprijin FEAD in 26 de state membre,
pe baza progreselor inregistrate in
anii anteriori. Majoritatea statelor
membre (22 din 26) au distribuit
produse alimentare si/sau asisten-
ta materiala de baza si au furnizat
masuri, IT raportand, pentru prima
dat3, cifre in sistemul de monitori-
zare cu privire la asistenta materi-
ala de baza. Patru state membre au
continuat sa deruleze programe de
incluziune sociala.

sources into the FEAD programme.
To ensure quick delivery, Member
States will receive a substantial
pre-financing payment (11%) so
they can immediately deploy the
additional resources and will again
not be required to contribute na-
tional co-financing.

Atthe end 0f 2019, the cumulative
funds committed (for 2014-2019)
amounted to nearly EUR 3 340 mil-
lion, or 74% of the total resources
of the programmes (which include
EU funds and national co-financing).
Payments to beneficiaries decreased
slightly in 2019 (EUR 478.5 million)
against 2018 (EUR 501.2 million)
but remained well above those in
previous years (EUR 412.8 million
in 2017 and EUR 435.2 million in
2016).

FEAD support continued
in 2019 in 26 Member States,
building on the progress made
in previous years. Most Member
States (22 out of 26) distributed
food and/or basic material assist-
ance and provided accompanying
measures, with IT reporting, for
the first time, figures in the mon-
itoring system about basic materi-
al assistance. Four Member States
continued to run social inclusion
programmes.
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Tabelul 1
Tip de asistenta acordata in 2019
Progr.a m Tip de asistenta Stat membru
Operational
PO1 Ajutor alimentar |BE, BG, EE, ES, FI, FR, MT, PL, PT, SI
(10)
Asistenta AT (1)
materiald de baza
Ambele CY, CZ, EL, HR, HU, IE, IT, LT, LU, LV,
SK (11)
POII Incluziune DE, DK, NL, SE (4)
sociala

Sursa: Rezumat al rapoartelor anuale de implementare pentru programele operationale cofi-
nantate prin Fondul de ajutor european destinat celor mai defavorizate persoane in 2019

Table 1

Type of assistance delivered in 2019

(0) Type of assistance Member State
OP1 Food BE, BG, EE, ES, FI, FR, MT, PL, PT, SI (10)
Basic material AT (1)
Both CY, CZ, EL, HR, HU, IE, IT, LT, LU, LV, SK (11)
OP1II Social inclusion DE, DK, NL, SE (4)

Source: Summary of the annual implementation reports for the operational programmes
co-financed by the Fund for European Aid to the Most Deprived in 2019

Se estimeaza ca, In 2019, 12,2 mi-
lioane de persoane au beneficiat de
asistenta alimentara prin FEAD, peste
800 000 de persoane au primit asis-
tentd materiala si aproximativ 30 000
de persoane au beneficiat de sprijin
pentru incluziune sociala. Peste 12,5
milioane de persoane in total au be-
neficiat de sprijin FEAD, potrivit unei
estimari prudente. Cele mai semnifi-
cative cresteri ale numarului de desti-
natari finali s-au inregistrat in FR (cu
450 132 de persoane mai mult decat
in 2018), in HR (cu 132 675 de per-
soane mai mult), in LV (cu 58 904 de
persoane mai mult), IE (cu 42 713 de

In 2019, an estimated 12.2 million
people benefited from FEAD food as-
sistance, over 800 000 received ma-
terial assistance, and around 30 000
benefited from social inclusion sup-
port. Over 12.5 million people in total
benefitted from FEAD support, ac-
cording to a conservative estimate®.
The most significant increases in end
recipients were found in FR (450 132
more than in 2018), HR (132 675
more), LV (58 904 more), IE (42 713

3 In operational programmes where both food support
and basic material assistance is provided to the same
people, the apparent overlap from annual implemen-
tation report data has been subtracted for the purpose
of reporting aggregated figures.
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persoane mai mult) siin FI (cu 34 229
de persoane mai mult). In schimb, 17
state membre au Inregistrat un numar
redus al destinatarilor finali, in special
IT (cu 594 297 mai putine persoane
decatin 2018), EL (70 961 de persoa-
ne), precum si CZ, BG, PLsi SK. In plus,
RO continua sa se confrunte cu proble-
me legate de implementare.

more), and FI (34 229 more). Con-
versely, 17 Member States recorded
a reduced number of end recipients,
especially IT (594 297 fewer than
in 2018), EL (70 961), as well as CZ,
BG, PL and SK. Furthermore, RO con-
tinues to face implementation issues
(see below).

97
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Figura 1. Numarul de persoane care beneficiaza de sprijin alimentar
si/sau asistenta materiala de baza (milioane)
Sursa: Rezumat al rapoartelor anuale de implementare pentru programele operationale cofi-
nantate prin Fondul de ajutor european destinat celor mai defavorizate persoane in 2019

Figure 1. Number of people receiving food support
and/or basic material assistance (millions)
Source: Summary of the annual implementation reports for the operational programmes
co-financed by the Fund for European Aid to the Most Deprived in 2019

Profilul general al destinatarilor
finali ai sprijinului FEAD a ramas
in mare parte neschimbat. La fel ca
in anii anteriori, putin sub jumatate
(49 %) din numarul total de persoa-
ne care au beneficiat de asistenta au
fost femei. Copiii au beneficiat de
peste 30 % din sprijinul disponibil,
urmati de migranti, de persoanele
de origine strdina sau de minoritati
(10 %) si de persoanele fara adapost
(7 %).1n 2019, 8 % dintre destinata-

The overall profile of end recipients
of FEAD support has remained broad-
ly unchanged. As in previous years, just
under half (49%) of all those assisted
were women. Children received over
30% of the available support, followed
by migrants, people with a foreign back-
ground or minorities (10%), and the
homeless (7%). In 2019, 8% of FEAD
end recipients were people aged 65 or
above and slightly less than 5% were
people with disabilities. These figures
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rii finali ai FEAD au fost persoane in
varsta de cel putin 65 de ani si putin
sub 5 % au fost persoane cu handi-
cap. Aceste cifre reprezinta estimari
ale organizatiilor partenere si ar tre-
bui tratate cu prudenta.

Copiii au reprezentat aproximativ
30 % dintre persoanele care au pri-
mit ajutor alimentar, asistenta ma-
teriala de baza sau asistenta pentru
incluziune sociald In 2019. Aceasta
proportie a crescut usor in compara-
tie cu anii anteriori. In mai multe sta-
te membre, copiii au primit cea mai
mare pondere a ajutorului alimentar
- in special in CY, CZ, HR, HU si MT -
situandu-se intre 42 % si 92 % din
totalul destinatarilor finali. In mod
similar, in CY, IE, HU si AT copiii au
reprezentat, intr-o proportie ridi-
cata, destinatarii finali ai asistentei
materiale de baza - cu procentele
cuprinse intre 86 % si 100 %. Pro-
gramele din aceste tari prevad spri-
jin specific pentru copii.

Copiii - in special cei ai caror
parinti au un nivel scazut de califi-
care - si persoanele cu handicap se
confrunta cu un risc de sdracie sau
de excluziune sociala care este in
mod considerabil mai ridicat. In to-
tal, 23,1 % dintre copii (cu varsta de
16 ani sau mai putin) erau expusi
riscului de saracie sau de excluziune
sociald in 2019. In 2019, procentul
persoanelor care se confruntau cu
privarea severa de locuinta?, una

2 Rata privarii severe de locuintd este definita ca pro-
centajul populatiei care locuieste in locuinte consider-
ate supraaglomerate si care prezinta, in acelasi timp,
cel putin una dintre urmatoarele conditii caracteristici
ale privarii de locuintd: acoperis deteriorat, fard baie/
dus si fara toaleta Induntrul locuintei sau locuinte con-
siderate foarte intunecoase.

are estimated by the partner organisa-
tions and should be treated with caution.

Children account for around 30%
of those who received food, basic ma-
terial or social inclusion assistance in
2019. This share has slightly increased
compared to previous years. In several
Member States, children received the
largest share of food support - particu-
larly in CY, CZ, HR, HU and MT - where
itranged between 42% and 92% of the
total end recipients. Similarly, CY, I[E, HU
and AT had a high proportion of chil-
dren as end recipients of basic material
assistance - ranging between 86% and
100%. Programmes in these countries
feature specific support to children.

Children - particularly those with
low skilled parents - and people
with disabilities face a substantially
higher risk of poverty or social ex-
clusion. Overall, 23.1% of children
(16 years or younger) were at risk of
poverty or social exclusion in 2019.
Those experiencing severe housing
deprivation®, one of the starkest mani-
festations of poverty, stood at 3.8% in
2019, down only 0.2% since 2018. Put
together, these statistics show that,
overall, the situation with poverty in
the EU improved up to 2019.

In 2019, most of the Member
States that targeted support towards
children continued to implement ac-
tivities already started in 2018.

Czechia: CZ provides subsidised
meals to disadvantaged children in
schools. High-quality school catering

* The severe housing deprivation rate is defined as the
percentage of the population living in a dwelling which
is considered as overcrowded, while also exhibiting at
least one of the following features of housing depri-
vation: a leaking roof, no bath/shower and no indoor
toilet, or a dwelling considered too dark.
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dintre cele mai evidente manifes-
tari ale saraciei, a scazut la 3,8 %, cu
doar 0,2 % fata de 2018. Tmpreuné,
aceste statistici arata ca, per ansam-
blu, situatia saraciei in UE s-a imbu-
natatit pana in 2019.

In 2019, majoritatea statelor
membre care au directionat spriji-
nul catre copii au continuat sa des-
fasoare activitati incepute in 2018.

Cehia: CZ ofera mese subventio-
nate copiilor defavorizati din scoli.
Se considera ca alimentatia publica
de fnalta calitate in scoli pentru co-
piii de varsta prescolara si scolara
incurajeaza frecventarea scolii in-
tr-o mai mare masura de catre elevi.
Numarul scolilor care participa la
astfel de scheme creste in mod con-
stant. In ceea ce priveste asistenta
materiald, bunurile distribuite in CZ
includ cinci tipuri de preparate pen-
tru sugari si de lapte pentru copii
din diferite grupe de varsta, precum
si hrana pentru bebelusi.

Cipru: copiii reprezinta cea mai
mare proportie a destinatarilor finalj,
atat ai ajutorului alimentar (92 %),
cat si ai asistentei materiale (100 %).
Scolarilor defavorizati li se ofera mese
gratuite pregatite in cantinele scolare.
In ceea ce priveste asistenta materiala,
pachetul ,baby dowry”, care include
bunuri de consum de baza pentru in-
grijirea bebelusilor; este pus la dispo-
zitia noilor parinti vulnerabili.

Croatia: un program scolar ofera
asistenta copiilor care trdiesc in sa-
racie sau care sunt expusi riscului de
saracie. Acesti copii primesc mese
in scoli, precum si ghiozdane si alte
materiale scolare.

for children in preschool and primary
school age is thought to encourage
better school attendance by pupils.
The number of schools participating
in such schemes is growing steadily.
On material assistance, goods dis-
tributed in CZ include five types of
infant formula and follow-on milk for
different age groups, and baby food.
Cyprus: Children account for the
largest proportion of end recipients
of both food (92%) and material
assistance (100%). Free meals pre-
pared in school canteens are provid-
ed to deprived schoolchildren. On
material assistance, a ‘baby dowry’
package, which includes basic con-
sumer goods for baby care, is pro-
vided to vulnerable new parents.
Croatia: A school programme
provides assistance to children liv-
ing in poverty or who are at risk
of poverty. These children receive
school meals, as well as school bags
and other school material.
Germany: DE targets its support to-
wards children of EU-migrants in pre-
school age (up to 7 years old) offering
them early education. DE also support
their parents offering parental support.
Hungary: Children represent a
large proportion of end recipients.
Children of poor families receive
supportin the form of food packages
and basic material assistance. Food
support provided to poor, pregnant
women can also help prevent their
new-born children from being sub-
jected to material deprivation.
Ireland: Children from families
using food banks also benefit from
these schemes. Home-starter kits (that
include baby kits) that are given to refu-
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Germania: DE Isi directioneaza spri-
jinul catre copiii migrantilor din UE care
au varsta prescolara (pana la 7 ani), ofe-
rindu-le educatie timpurie. DE 1i spriji-
na, de asemenea, pe parintii acestor co-
pii, oferindu-le sprijin parental

Ungaria: copiii constituie o pro-
portie ridicata a destinatarilor finali.
Copiii proveniti din familii sarace
primesc sprijin sub forma de pache-
te de produse alimentare si de asis-
tentd materiala de baza. Sprijinul
alimentar acordat femeilor sarace si
insarcinate poate contribui, de ase-
menea, la prevenirea deprivarii ma-
teriale a copiilor nou-nascuti.

Aproximativ 10 % dintre destinata-
rii finali au fost migranti, persoane de
origine strdind sau apartinand unei mi-
noritati. Totusi, aceasta proportie poate
fi subestimatd, deoarece informatiile
privind migrantii care primesc sprijin
nu sunt Intotdeauna raportate din mo-
tive legate de protectia datelor (EL, FR
si SK). Migrantii constituie, in general,
cel mai mare grup, fiind urmati de refu-
giati si de solicitantii de azil.

Se estimeaza ca 7 % dintre destina-
tarii finali ai FEAD au fost persoane fara
adapost, aceasta proportie ramanand
stabila Tn 2018 si 2019. Totusi, este
deosebit de dificil de estimat numarul
de persoane fara adapost, deoarece
acestea nu sunt inregistrate si adesea
sunt reticente in a furniza informatii cu
caracter personal. In CZ, FR si IE, pes-
te 13 % dintre destinatarii finali care
au primit asistentd alimentara au fost
persoane fird adapost. In IT, proportia
persoanelor fara adapost care benefici-
aza de asistentd a continuat sa scada in
comparatie cu 2018 si 2017.

gee families moving into new homes
also benefit children. Furthermore, in
2019, children of international protec-
tion applicants living in state-provided
accommodation received school kits.

Austria: Support in the form of
school bags and other school ma-
terials is directly targeted to school-
aged children whose families re-
ceive minimum income.

Greece: Children benefit from
food aid distribution and also receive
specific material assistance, including
school bags and stationary material.
Children are targeted by specific ac-
companying measures such as chil-
dren-specific psychosocial support,
empowerment and social inclusion
services, social tutoring, and cultural
and creative activities.

Latvia: Children receive specif-
ic aid. This includes i) food pack-
ages for infants and young children
split into three types of packages
based on age: 7-12 months, 13-18
months, and 19-24 months; ii) sets
of hygiene products for infants and
young children aged 0 to 24 months
- four types of sets, 0-6 months,
7-12 months, 13-18 months, 19-24
months; iii) individual teaching aids
for children aged 5 to 10; and iv) in-
dividual teaching aids for children
aged 11 to 16. To prevent discrimin-
ation, LV specifically ensures that
school materials (such as school
bags) do not include colours, shapes
and drawings that encourage stereo-
typical perceptions of girls and boys.

Around 10% of end recipients were
migrants, people with a foreign back-
ground or minorities. However, this
share can be underestimated as infor-



82

ECONOMIE SocIALA, NR. 4/2021

Rechizitele scolare si produsele de
ingrijire personala pentru familiile cu
copii au reprezentat, in continuare,
principalele articole din cadrul asis-
tentei materiale de baza distribuite
prin FEAD. In 2019, articolele livrate
familiilor cu copii au inclus articole
de papetarie si materiale scolare (AT,
EL, HR, HU, IE si LV), ghiozdane (AT,
EL, HR si LV), pachete pentru ingriji-
rea bebelusilor (CY, EL, HR, HU si IE),
echipamente sportive (EL si HR) si
imbracaminte (EL, HR si IT). In EL,
HU, LU, LV si SK, au fost distribuite, de
asemenea, articole precum detergent
de rufe, crema si sapun pentru bebe-
lusi si copii de varsta mica, servetele
umede si scutece.

2.507.163 7.516.626
4,286.680
. 2.443.711
n a9 o R 142.107

2014 2015 2016

mation on migrants receiving support
is not always reported for data protec-
tion reasons (EL, FR and SK). Migrants
in general are the largest group, fol-
lowed by refugees and asylum seekers.

An estimated 7% of FEAD end recipi-
ents were homeless people, with this
proportion remaining stable in 2018 and
2019. However, the number of homeless
people is particularly difficult to estimate
as they are not registered and are often
reluctant to provide any personal infor-
mation. In CZ, FR, and IE, more than 13%
of end recipients who received food as-
sistance were homeless people. In IT, the
proportion of homeless people receiving
assistance continued to fall compared to
2018 and 2017.

- 10.385.681
4.872.735
293.006 111.620 1.067.921
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m Valoarea monetard totald a bunurilor distribuite
I'Valoarea monetard totald a bunurilor destinate copiilor
Valoarea monetard totald a bunurilor destinate persoanelor fard adapost

Figura 2. Valoarea monetara totala a bunurilor distribuite
in perioada 2014-2019, per tip
Sursa: Rezumat al rapoartelor anuale de implementare pentru programele operationale cofi-
nantate prin Fondul de ajutor european destinat celor mai defavorizate persoane in 2019

Toate statele membre raportea-
za respectarea principiilor egalitatii
de gen si a politicilor de combatere
a discriminarii. Majoritatea statelor
membre au definit criterii obiecti-
ve de eligibilitate - si anume statu-
tul socioeconomic al unei persoane

School supplies and personal care
products for families with children
continued to be the main basic ma-
terial assistance items distributed
through FEAD. In 2019, items deliv-
ered to families with children included
stationery and school materials (AT, EL,
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- pentru a identifica grupul-tinta si
destinatarii finali, prevenind discri-
minarea la orice nivel al distribuirii
ajutoarelor.

2,507,163 7,516,626
4,286,680
244311
ﬂ g 0 = 0
2014 2015 2016

142,107

HR, HU, IE and LV), school bags (AT, EL,
HR and LV), baby-care packages (CY, EL,
HR, HU and IE), sports equipment (EL
and HR) and clothes (EL, HR and IT). In
EL,HU, LU, LV and SK, items such as laun-
dry detergent, cream and soap for babies
and toddlers, wet wipes and diapers

were also distributed.
10,385,681
9,406,254 5,673,753
2872735
2‘3.5,24:'5 111,62 1067921
2017 2018 2019

B Total monetary value of goods distributed

Total monetary value of goods for children

Total monetary value of goods for the homeless

Figure 2. Total monetary value of goods 2014-2019 by type
Source: Summary of the annual implementation reports for the operational programmes
co-financed by the Fund for European Aid to the Most Deprived in 2019

Concluzii. Copiii reprezinta apro-
ximativ 30 % dintre cei care au pri-
mit sprijin, in timp ce persoanele
fara adapost au reprezentat 7 %, iar
persoanele cu handicap au reprezen-
tat 5 %. Se estimeaza ca 10 % dintre
toate persoanele care au beneficiat
de sprijin erau migranti, persoane de
origine strdind sau apartinand unei
minoritati, iar 8 % erau persoane in
varsta de peste 65 de ani.

La fel ca in anii precedenti, rapoar-
tele arata ca flexibilitatea FEAD a fost
esentiala pentru implementarea sa in
mod eficace si eficient. Organizatiile
partenere au avut un rol semnificativ
din punctul de vedere al cunoasterii
grupurilor tinta si al informarii. To-

All Member States report com-
pliance with gender-equality prin-
ciples and anti-discrimination
policies. Most Member States have
defined objective eligibility criteria
- i.e. an individual’s socio-economic
status - to identify the target group
and the end recipients, preventing
discrimination from occurring at
any level of the aid distribution.

Conclusions: Children account for
around 30% of those who received
support, while homeless people ac-
counted for 7% and people with
disabilities accounted for 5%. An es-
timated 10% of all those supported
were migrants, people with a foreign
background or minorities, and 8%
were people aged 65 or above.
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tusi, FEAD a sprijinit, de asemenea,
organizatiile partenere pentru a de-
veni mai eficiente, inclusiv In ceea
ce priveste termenele de livrare si
cooperarea institutionala. Mai mul-
te intarzieri ale programelor au fost
cauzate de obstacolele in materie
de achizitii publice intalnite in anii
anteriori. In plus, statele membre si
organizatiile partenere au reusit sa
redirectioneze grupurile tinta catre
servicii adecvate pe termen lung, iar
acest lucru a fost esential pentru sta-
bilirea unor relatii de incredere reci-
proca cu destinatarii finali.

In 2020, izbucnirea pandemiei de
COVID-19 a schimbat in mod sub-
stantial peisajul in care functionea-
zad programul FEAD. Criza economi-
ca si sociala care a urmat a afectat in
mod disproportionat anumite gru-
puri si persoane dezavantajate, in-
clusiv cele mai defavorizate persoa-
ne. Grupuri noi de persoane care se
aflau anterior in situatii vulnerabile
s-au regasit intr-o situatie de saracie
si de excluziune sociala. Restrictiile
sociale care au fost instituite pentru
a aborda urgenta sanitara au schim-
bat modul in care functioneaza or-
ganizatiile care furnizeaza alimente
si asistenta materiala.

Ca raspuns la criza actuald, Re-
gulamentul FEAD a fost modificat
de doua ori in 2020 si in 2021 in
cadrul initiativelor CRII, CRII+ si RE-
ACT-EU, pentru a asigura un sprijin
mai puternic in perioada premerga-
toare noii perioade de programare
si pentru a facilita punerea in aplica-
re a programului.

in perioada 2021-2027, FEAD va

As in previous years, reports
show that FEAD’s flexibility has been
instrumental to its effective and ef-
ficient implementation. The role of
the partner organisations in terms
of knowledge of the target groups
and outreach has been significant.
However, the FEAD also helped
partner organisations become more
efficient, including in terms of deliv-
ery times and institutional cooper-
ation. Several delays experienced by
the programmes were due to pro-
curement obstacles encountered in
previous years. Moreover, Member
States and partner organisations
have been able to redirect target
groups to appropriate longer-term
services, and this was key to estab-
lishing mutually trusting relation-
ships with end recipients.

In 2020, after the period covered
by the present report, the outbreak
of the COVID-19 pandemic sub-
stantially changed the landscape in
which the FEAD programme oper-
ates. The economic and social crisis
that followed has disproportionately
hit certain disadvantaged groups and
individuals, including the most de-
prived. New groups of individuals that
were previously in vulnerable situa-
tions found themselves in a situation
of poverty and social exclusion. The
social restrictions that have been put
in place to address the health emer-
gency have changed the way organi-
sations delivering food and material
assistance operate.

In response to the current crisis,
the FEAD regulation was amended
twice in 2020 and 2021 under the
CRII, CRII+ and REACT-EU initia-
tives, in order to ensure stronger
support in the lead-up to the new
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deveni parte integranta a FSE+, inte-
grand astfel si mai mult atentia acor-
data combaterii celor mai grave forme
de saracie in cadrul unor strategii mai
ample de incluziune sociala si al finan-
tarii. Programul FSE+ va fi esential
pentru sprijinirea redresarii econo-
mice si sociale dupa pandemia de co-
ronavirus si pentru promovarea unei
tranzitii echitabile catre o economie
neutra din punct de vedere climatic,
in conformitate cu ambitiile Pactului
verde european si In combinatie cu
Fondul pentru o tranzitie justa. Acesta
va fi, de asemenea, un program-cheie
pentru reusita Pilonului european al
drepturilor sociale.
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In 2021-2027, the FEAD will be-
come an integral part of the ESF+,
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clusion strategies and funding. The
ESF+ programmes will be key to sup-
porting economic and social recov-
ery after the coronavirus pandemic,
and to fostering a just transition to a
climate-neutral economy in line with
the ambitions of the European Green
Deal, and in combination with the
Just Transition Fund®. It will also be a
key programme for delivering on the
European Pillar of Social Rights.
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EXPERIENTA FRANTEI iN DEZVOLTAREA
ECONOMIEI SOCIALE

FRANCE'S EXPERIENCE IN DEVELOPING

THE SOCIAL ECONOMY
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Rezumat. Conceptul de economie soci-
ala si solidara (ESS) desemneaza un ansam-
blu de companii organizate sub forma de
cooperative, mutuale, asociatii sau fundatii,
ale caror functionare si activitati interne
se bazeaza pe un principiu de solidaritate
si utilitate sociala. Aceste companii adop-
ta metode de management democratice si
participative. Ei supravegheaza cu strictete
utilizarea profiturilor pe care le realizeaza:
profitul individual este interzis si rezultate-
le sunt reinvestite. Resursele lor financiare
sunt in general partial publice.

Cuvinte-cheie: economie sociald, com-
panii, resurse financiare, dezvoltare econo-
mica, solidaritate.

Principiile unei economii care
servesc nevoilor sociale au inceput
sa prinda contur in urma cu mai
bine de un secol, in timpul revolutiei
industriale.

[ata cateva perioade cheie din is-
toria acesteia:

1. in secolul al XIX-lea s-a orga-
nizat o economie sociala in fata
problemelor sociale cauzate de
revolutia industriala: ea s-a ca-
racterizat prin aparitia societa-
tilor mutuale - viitoare mutuale
- si a cooperativelor de credit re-

Summary. The concept of social and
solidarity economy (ESS) refers to a set of
companies organized in the form of coop-
eratives, mutual societies, associations, or
foundations, whose functioning and inter-
nal activities are based on a principle of sol-
idarity and social utility. These companies
adopt democratic and participatory man-
agement methods. They strictly monitor
the use of the profits they make: individual
profit is prohibited and the results are rein-
vested. Their financial resources are gener-
ally partially public.

Keywords: social economy, companies,
financial resources, economic develop-
ment, solidarity.

The principles of an economy
that serves social needs began to
take shape more than a century ago,
during the Industrial Revolution.

Here are some key periods in its
history:

1. In the nineteenth century a so-
cial economy was organized in
the face of the social problems
caused by the industrial revo-
lution: it was characterized by
the emergence of mutual societ-
ies - mutual future - and mutual
credit cooperatives, production,
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ciproc, productie, consumatori si
prime cooperative agricole. .

2.In 1901, 0 lege a instituit liberta-
tea de asociere, marcand incepu-
tul dezvoltarii asociative. Aceasta
a luat un nou avant dupa Elibera-
rea din 1945, mai ales In anumite
sectoare: tineret, protectia copi-
lului, sport, cultura si educatie
populara.

3.In anii 1970-1980 s-a niscut
economia solidarg, in special prin
dezvoltarea integrarii prin activi-
tate economica. Scopul este com-
baterea efectelor somajului si ex-
cluziunii sociale.

4. In anii 2000, au aparut noi dina-
mici antreprenoriale pentru a sa-
tisface nevoile sociale neacoperi-
te sau slab satisfacute de serviciile
publice. O politica publica de ESS
declanseaza apoi si promoveaza
aparitia unor fonduri si sisteme
de sprijin dedicate precum in-
cubatoarele sau Dispozitivul local
de sprijin (DLA), al carui operator
national Avise este din 2002. Or-
ganizatii si retele, precum Avise si
Miscarea Antreprenorilor Sociali
(Mouves) a fost creatad si pentru
a promova dezvoltarea afacerilor
ESS.

5. Legea Economiei socialesi soli-
dara (ESS) adoptata la 31 iulie
2014 marcheaza un pas impor-
tant in structurarea ESS: recu-
noaste oficial ESS ca unitate care
reuneste economia sociald, eco-
nomia solidara si antreprenoria-
lul social.

Economia sociala si solidara

(ESS) reuneste companii care cauta

consumers, and first agricultural
cooperatives.

2. In 1901, a law established free-
dom of association, marking the
beginning of associative develop-
ment. It gained momentum after
the 1945 Liberation, especially in
certain sectors: youth, child pro-
tection, sports, culture, and pop-
ular education.

3. The solidarity economy was
born in the years 1970-1980,
especially through the develop-
ment of integration through eco-
nomic activity. The aim is to com-
bat the effects of unemployment
and social exclusion.

4. In the 2000s, new entrepreneur-

ial dynamics emerged to meet the
social needs not covered or poor-
ly met by public services. A pub-
lic ESS policy then triggers and
promotes the emergence of ded-
icated funds and support systems
such as incubators or the Local
Support Facility (DLA), whose
national operator Avise has been
since 2002. Organizations and
networks such as Avise and the
Social Entrepreneurs Movement
(Moves) were also created to
promote the development of ESS
business.

5. The ESS Act adopted on 31 July
2014 marks an important step in
the structuring of the ESS: it offi-
cially recognizes the ESS as a unit
that brings together the social
economy, the solidarity economy,
and social entrepreneurship.

The Social and Solidarity Econ-
omy (ESS) brings together compa-
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sa concilieze solidaritatea, perfor-
manta economica si utilitatea so-
ciala. Un jucator economic impor-
tant, ESS reprezinta 10% din PIB si
aproape 14% din locurile de munca
private din Franta. Acest sector are
aproximativ 200.000 de companii si
structuri si 2,38 milioane de anga-
jati.

Principiile ESS:

e management democratic,

 utilitatea colectiva sau sociala a
proiectului,

e amestec de resurse,

e individual nonprofit.

Ca parte a unei istorii stravechi,
ESS 1si are radacinile in secolul al
XIX-lea in primele asociatii de mun-
citori, cooperative de consum si rezi-
denti si societati de beneficii mutua-
le. Pionier in logica inovatiei sociale,
ESS gaseste un public tot mai mare
in randul tinerelor generatii in cau-
tarea sensului angajamentelor lor,
fie ca sunt voluntari sau profesio-
nisti.

Inzestrati cu un cadru legal gra-
tie legii din 31 iulie 2014 care si-a
trasat contururile si prerogativele,
ESS are o ambitie puternica de anga-
jament, care depdseste cu mult sec-
torul pe care il acopera. Pentru c3,
daca angajamentul este un concept
fundamental In societatea noastra
contemporand, este la latitudinea
fiecaruia sa contribuie la el in activi-
tatea de zi cu zi, fie ca provin din or-
ganizatii publice, private, non-profit
sau cu scop de profit, fie ca sunt per-
soane publice sau private. persoana.

Astfel, In diversitatea formelor
lor, companiile de ESS se mobili-

nies that seek to reconcile solidarity,

economic performance, and social

utility. A major economic player,

ESS accounts for 10% of GDP and

almost 14% of private employment

in France. This sector has approx-

imately 200,000 companies and

structures and 2.38 million employ-

ees.

ESS principles:

e democratic management,

e the collective or social utility of
the project,

e mixture of resources,

e individual nonprofit.

As part of ancient history, the ESS
has its roots in the 19th century in
the first workers’ associations, con-
sumer cooperatives, and residents
and mutual benefit societies. A pio-
neer in the logic of social innovation,
ESS is finding a growing audience
among the younger generations
looking for meaning in their com-
mitments, whether they are volun-
teers or professionals.

Endowed with a legal framework
thanks to the law of July 31, 2014,
that outlined its prerogatives and
prerogatives, ESS has a strong ambi-
tion of commitment, which goes far
beyond the sector it covers. Because,
if commitment is a fundamental con-
cept in our contemporary society, it
is up to everyone to contribute to itin
their daily work, whether they come
from public, private, non-profit, or
for-profit organizations, or are public
or private persons. the person.

Thus, in the diversity of their
forms, ESS companies mobilize to
put people back at the center of the
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zeaza pentru a repune oamenii in
centrul economiei si a raspunde
provocarilor majore ale societatii:
lupta impotriva analfabetismului si
abandonului scolar, sprijinirea au-
tonomiei persoanelor in varsta si
a persoanelor cu dizabilitati, lupta
impotriva excluziunii si somajului,
dezvoltarea economiei circulare,
promovarea economiei partajate
datorita digitalizatiei.

Companiile ESS inoveaza, experi-
menteaza si aduc solutii concrete in
teritorii, alaturi de actori economici
,clasici” si autoritati publice.

Cateva cifre cheie:

e 14% din locurile de munca salari-
ate private

e 2,4 milioane de angajati si 12 mi-
lioane de voluntari

e 10% din PIB

e 200.000 de afaceri

economy and respond to the ma-
jor challenges of society: the fight
against illiteracy and school drop-
out, supporting the autonomy of the
elderly and people with disabilities,
the fight against exclusion and un-
employment, the development of
the circular economy, the promotion
of the sharing economy due to digi-
talization.

ESS companies innovate, experi-
ment, and bring concrete solutions
to their territories, together with
“classic” economic actors and public
authorities.

Some key figures:

e 14% of private salaried jobs

e 2.4 million employees and 12
million volunteers

e 10% of GDP

e 200,000 businesses

Les principaux domaines d'emploi de I'économie sociale et solidaire

Activités fmanciéres et
rassurance

Sports el loisirs

Arts el spectacies Santé

Figura 1. Principalele domenii de ocupare in economia sociala si solidara

Sursa:

Conseil national des chambres régionales de I'’économie sociale et solidaire

(CNCRESS)

Figurel. The main areas of employment in the social and solidarity economy

Source:

Conseil national des chambres régionales de I'économie sociale et solidaire

(CNCRESS)
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Actorii prezentati mai jos arata
structurarea economiei sociale si so-
lidare din Franta, la nivel national si
regional. Organizarea sa reflecta di-
versitatea practicilor si domeniilor
de activitate ESS. Acesti actori par-
ticipa la construirea unui mesaj coe-
rent si unificator in jurul ESS. Aces-
tia lucreaza din unghiuri diferite si
complementare pentru a transporta
si apara valorile si interesele tuturor
companiilor ESS pentru a sprijini si
dezvolta dezvoltarea acestora.

Reprezentarea ESS la nivel natio-
nal

Generalisti
e ESS France (fuzionata cu CN-

CRESS 1n 2020) reprezinta si pro-

moveaza ESS cu autoritatile pu-

blice la nivel national.

e Mouvement Impact France unes-
te antreprenorii sociali in jurul
unei comunitati active si deschi-
se si aduce asteptarile si solutiile
acestora in dezbaterea publica si
politicile publice.

e Miscarea pentru Economie Soli-
dara (MES) promoveaza econo-
mia solidara si promoveaza coo-
perarea si crearea de retele intre
actorii sai.

e Uniunea Patronatului din Econo-
mie Sociala si Solidara (UDES) re-
uneste 23 de grupuri patronale si
sindicate (asociatii, mutuale, coo-
perative) si 16 ramuri si sectoare
profesionale. Este singura orga-
nizatie multiprofesionala a eco-
nomiei sociale si solidare. Acesta
reuneste 80% dintre angajatorii
federati din economia sociala si
solidara.

The actors presented below show
the structuring of the social and sol-
idarity economy in France, at the
national and regional levels. Its orga-
nization reflects the diversity of ESS
practices and areas of activity. These
actors participate in building a coher-
ent and unifying message around the
ESS. They work from different and
complementary angles to transport
and defend the values and interests
of all ESS companies to support and
develop their development.

Representation ESS nationwide

General
e ESS France (merged with CN-

CRESS in 2020) represents and

promotes ESS with public autho-

rities at the national level.

¢ Mouvement Impact France unites
social entrepreneurs around an ac-
tive and open community and brin-
gs their expectations and solutions
into public debate and public policy.

e The Solidarity Economy Move-
ment (MES) promotes the soli-
darity economy and promotes
cooperation and networking be-
tween its actors.

e The Union of Employers in Social
and Solidarity Economy (UDES)
brings together 23 employers
‘and trade unions’ groups (asso-
ciations, mutual societies, coo-
peratives) and 16 professional
branches and sectors. It is the
only multi-professional organi-
zation in the social and solidarity
economy. It brings together 80%
of the federated employers in the
social and solidarity economy.

e The Network of Territorial Com-
munities for a Solidarity Economy
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Reteaua Comunitatilor Teritori-
ale pentru o Economie Solidara
(RTES) reuneste peste 140 de au-
toritati locale, cu scopul de a pro-
mova, ameliora si dezvolta Eco-
nomia Sociala si Solidara (ESS) pe
teritoriul lor.

Asociatiile
Miscarea Asociativa este vocea di-
namicii asociative. Rolul sau este
de a promova asociatiile, de a face
auzitd vocea asociatiilor (angajati
si neangajati, adica formate nu-
mai din voluntari) in dezbaterea
publica si de a permite asociatii-
lor sa ,merce mai departe”.

Cooperative
CoopFR este o organizatie mem-
bra a Aliantei Cooperative In-
ternationale, care reprezinta
miscarea cooperatista franceza,
aparand si promovand interesele
acestora.
Cooperate for entrepreneurship
este o retea care reuneste 75 de
cooperative de afaceri si de ocu-
pare a fortei de munca (CAE) si isi
propune sa pozitioneze antrepre-
noriatul colectiv si cooperativ ca
forma esentiala de antreprenori-
at in Franta.
Copea este o retea de cooperative
de afaceri axata pe punerea in co-
mun a cunostintelor, instrumen-
telor, Impartasirii experientelor
si know-how-ului pentru a dez-
volta si sustine activitatile antre-
prenorilor pe termen lung.
Confederatia Generala Scop (CG
Scop) este purtadtorul de cuvant al
miscarii Societatilor Cooperative

(RTES) brings together over 140
local authorities, to promote,
improve and develop the Social
and Solidarity Economy (ESS) on
their territory.

Associations

The Associative Movement is the
voice of associative dynamics. Its
role is to promote associations,
to make the voice of associations
(employees and non-employees,
ie only volunteers) heard in the
public debate, and to allow asso-
ciations to “move forward”.
Cooperation

CoopFR is a member organization
of the International Cooperative Al-
liance, which represents the French
co-operative movement, defending
and promoting their interests.
Cooperate for entrepreneurship
is a network of 75 business and
employment cooperatives (CAEs)
and aims to position collective
and cooperative entrepreneur-
ship as an essential form of entre-
preneurship in France.

Copa is a network of business
cooperatives focused on pooling
knowledge, tools, and sharing ex-
periences, and know-how to de-
velop and support the long-term
activities of entrepreneurs.

The General Confederation Scop
(CG Scop) is the spokesperson
for the Movement of Production
Cooperative Societies (SCOP) and
Cooperative Societies of Collec-
tive Interest (SCIC) with public
authorities and political, eco-
nomic, and social actors.
Fundations

The French Center for Funds



92

ECONOMIE SocIALA, NR. 4/2021

de Productie (SCOP) si Societati-
lor Cooperative de Interes Colec-
tiv (SCIC) cu autoritatile publice
si actorii politici, economici si so-
ciali.

Fundatii

e Centrul francez pentru fonduri si
fundatii din Franta (CFF) reunes-
te peste 300 de membri pentru a
promova si apara interesele initi-
ativelor filantropice cu autoritati-
le publice si publicul larg.
Mutuale
Federatia nationala de reciproci-

tate franceza (Fédération Nationale

de la Mutualité Francaise) reuneste
aproape toate companiile mutuale
de asigurari de sandtate din Fran-
ta. Reprezinta miscarea mutualist3,
promoveaza activitatile si interesele
acestora in fata autoritatilor publice
si a actorilor din sanatate si protec-
tie sociala. Federatia este reprezen-
tata la nivel local de 17 sindicate re-
gionale prezente in teritoriu.

Integrarea prin activitate eco-
nomica

e Structurile de integrare prin acti-
vitate economica (SIAE) pot ale-
ge sa se alature diferitelor retele
care le reprezinta cu autoritatile
publice si sa le puna la dispozi-
tie instrumente de promovare a
profesionalizarii, dezvoltarii si
inter-cunoasterii.

e COORACE este o federatie care
reuneste peste 500 de companii
ESS in serviciul ocuparii fortei de
muncd, integrarii si dezvoltarii te-
ritoriilor unite. Membrii sai sunt
in special structuri de integrare
prin activitate economica (apro-

and Foundations in France (CFF)
brings together more than 300
members to promote and defend
the interests of philanthropic ini-
tiatives with public authorities
and the general public.

Mutual

The Fédération Nationale de la

Mutualité Frangaise brings togeth-

er almost all the mutual health in-

surance companies in France. Rep-
resents the mutualist movement,
and promotes their activities and in-
terests before public authorities and
actors in health and social protec-
tion. The federation is represented
locally by 17 regional unions pres-
ent in the territory.

Integration through economic
activity

e Economic Integration Structures
(SIAEs) can choose to join the
various networks they represent
with public authorities and pro-
vide them with tools to promote
professionalization, develop-
ment, and inter-knowledge.

e COORACE is a federation that
brings together over 500 ESS
companies in the service of em-
ployment, integration, and devel-
opment of the united territories.
Its members are mainly econom-
ic integration structures (approx-
imately 400), economic solidarity
groups, and personal service or-
ganizations (PSOs) grouped un-
der the Proxim’Services brand.

e The formation of integration en-
terprises brings together over
600 entrepreneurs, integration
enterprises (IEs), and temporary
integration work enterprises
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ximativ 400), grupuri economice
de solidaritate si organizatii de
servicii personale (OSP) grupate
sub marca Proxim’Services.
Formarea intreprinderilor de in-
tegrare reuneste peste 600 de
antreprenori, intreprinderi de
integrare (IE) si Intreprinderi de
munca de integrare temporara
(ETTI), care au in comun sa-si
puna proiectul economic in sluj-
ba unui scop social.

Exista si retele specializate, tema-
tice si regionale: descoperiti-le in
articolul din Avizul privind rete-
lele de integrare prin activitate
economica.

Invaliditate

Structurile care permit persoa-
nelor cu dizabilitati sa aiba acces
la angajare In conditii adaptate
abilitatilor lor au si retele dedica-
te pentru a le reprezenta in fata
autoritatilor publice, beneficiaza
de instrumente de promovare a
profesionalizarii, dezvoltarii si
cunoasterii acestora.

Uniunea nationala a fintreprin-
derilor adaptate (UNEA) este o

(ETTIs), who have in common to
put their economic project in the
service of a social purpose.

There are also specialized, the-
matic, and regional networks:
find them in the article in the
Opinion on economic activity in-
tegration networks.

Invalidity

The structures that allow people
with disabilities to have access to
employment in conditions adapt-
ed to their abilities also have dedi-
cated networks to represent them
before the public authorities, they
benefit from tools to promote
their professionalization, devel-
opment, and knowledge.

The National Union of Adapted En-
terprises (UNEA) is a professional
association that federates Adapted
Companies (EAs) and represents
them with public and private actors.
The GESAT network is an expert
in the economic relationship be-
tween protected and adapted la-
bor service providers (ESAT and
EA) and client companies (pri-
vate/public, SMEs / large groups)
ESS representation at the re-

asociatie profesionala care fede- gional level

ra Companiile Adaptate (EA) si A number of actors (such as Mu-

le reprezintid cu actori publici si tualité Francaise, Mouvement Asso-

privati. ciati f, Coorace, Udes, CGSCOP etc.)
o Reteaua GESAT este expert in re- have territorial variations with the

latia economici dintre prestatorii regional brgnches. All these actors
de servicii din sectorul muncii are found in the Chambers of the

protejate si adaptate (ESAT si EA) Regional Social and Solidarity Econ-

- 1 lienti (pr CRESON).
si companiile clienti (private/pu- °™Y ( _ _
blice, IMM-uri/grupuri mari) e The Regional Chambers of Social

mActori care sprijind si finan- and Soh.darlty Ecopomy (.CRESS)
teazd present in each region, brings to-
’ gether companies and ESS net-
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De la aparitia proiectelor si pana
la schimbarea de scara a organiza-
tiilor, exista multi jucatori in finan-
tarea si sustinerea companiilor ESS,
raspunzand la marea varietate de
nevoi ale liderilor de proiecte si li-
derilor in functie de stadiul de dez-
voltare a solutiilor acestora.
¢ Comunitatea Emergence & Ac-

celeration, condusa de Avise, re-
uneste peste 120 de structuri,
prezente pe intreg teritoriul si
purtand peste 180 de sisteme de
sprijin pentru aparitia si accele-
rarea companiilor de economie
sociala si de solidaritate (ESS) si
inovatii sociale 1n teritorii.

e DLA - Sistemul de sprijin local
pentru ESS, este primul sistem
de sprijin pentru ESS din Franta.
Sustine structurile de utilitate
sociala in consolidarea si dezvol-
tarea locurilor de munca si a pro-
iectelor lor. Prezenta pe intreg
teritoriul, DLA ofera suport per-
sonalizat si gratuit si are aproape
6.000 de beneficiari in fiecare an.
Multi alti jucatori si sisteme de

suport sunt dedicate companiilor

SSE.

e Actorii de finantare

e France Active este o retea asoci-
ativa care accelereaza succesul
antreprenorilor, oferindu-le con-
siliere, finantare si conexiune cu
o mare retea de parteneri.

e Fair, o fuziune a Finansol si iiLab,
este un colectiv care reuneste ac-
tori din finantarea cu impact so-
cial. Targul poarta eticheta Finan-
sol care, de la crearea sa in 1997,
distinge produsele de economi-

works present in the territory.
They provide a role in the rep-
resentation, coordination, and
structuring of the ESS in their re-
gion. They also support the devel-
opment and consolidation of ESS
business and promote networking
with the ESS regional ecosystem.

— Actors who inform and
support the development of ESS
at the national level
e The mission of Avise is to devel-

op the social and solidarity econ-
omy (ESS) and social innovation
in France, by supporting project
leaders and contributing to the
structuring of an ecosystem con-
ducive to their development.

e La Fonda is a collective intelli-
gence platform, co-producing in-
sights to fuel the strategic choices
of actors in the associative world.

e SSE Labis athink tank that builds,
through  collaborative  work,
structuring axes of the social and
solidarity economy, based on
concrete, innovative and inspir-
ing initiatives in the territories.

e Social Value France is a French de-
bate and exchange network, led by
Avise, which brings together practi-
tioners and organizations involved
in social impact assessment.

From the emergence of projects
to the change of scale of organiza-
tions, there are many players in fi-
nancing and supporting ESS compa-
nies, responding to the wide variety
of needs of project leaders and lead-
ers depending on the stage of devel-
opment of their solutions.

e The Emergence & Acceleration
community, led by Avise, brings
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sire solidara de alte produse de
economisire.

e Banca Teritoriilor (Banque des
Territoires) este un actor public
care ofera jucatorilor locali con-
siliere si solutii de finantare in
imprumuturi si investitii cu sco-
pul de a promova dezvoltarea
economica si coeziunea sociala a
teritoriilor.

Context european, national si
local

e SSE si Europa
In 2010, Europa a adoptat strate-
gia ,,Europa 2020” plasand eco-
nomia sociala si solidara (ESS)
in centrul preocuparilor Uniunii
Europene, atat in ceea ce prives-
te coeziunea teritoriala, cat si
cautarea de solutii inovatoare la
problemele sociale (In special in
lupta Impotriva saraciei si exclu-
ziunii). Mai multe initiative sustin
apoi acest angajament politic. In
Franta, munca depusa pentru re-
cunoasterea si dezvoltarea ESS
insoteste aceasta miscare euro-
peana.

e SSE si Regiunile
Dezvoltarea economicg, inovarea,
formarea profesionald, turismul,
transportul si: economia sociala
si solidara (ESS) se refera la toate
competentele regionale. Prin ur-
mare, Consiliile Regionale joaca
un rol esential In recunoasterea
si dezvoltarea ESS si a actorilor
sai. Pentru a face acest lucru, ei
co-construiesc si conduc compo-
nenta ESS a Schemei Regionale
de Dezvoltare Economica, Inova-
re si Internationalizare (SRDEII)

together over 120 structures, pres-
ent throughout the territory and
carrying over 180 support systems
for the emergence and acceleration
of social economy and solidarity
(ESS) companies and social innova-
tions in the territories.

e DLA - The local ESS support sys-
tem, is the first ESS support sys-
tem in France. Supports social
utility structures in consolidat-
ing and developing jobs and their
projects. Present throughout the
country, DLA offers personalized
and free support and has almost
6,000 beneficiaries each year.
European, national and local context

e ESS and Europe
In 2010, Europe adopted the Eu-

rope 2020 strategy, placing the so-

cial and solidarity economy (ESS) at
the heart of the European Union’s
concerns, both in terms of territorial
cohesion and the search for innova-
tive solutions to social problems (es-
pecially in the fight against poverty).
and exclusion). Several initiatives then
support this political commitment. In

France, the work done for the recog-

nition and development of the ESS ac-

companies this European movement.

e ESS and Regions
Economic development, innova-

tion, vocational training, tourism,

transport, and: social and solidari-
ty economy (ESS) cover all regional
competencies. Therefore, the Re-
gional Councils play a key role in the
recognition and development of the

ESS and its actors. To do this, they

co-build and lead the ESS component

of the Regional Scheme for Econom-
ic Development, Innovation and In-
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pentru teritoriul lor si implemen-
teaza sisteme de sprijin dedicate
actorilor ESS.

SSE si Ruralitatile

in Franta, zonele rurale sunt ade-
sea puternic afectate de proble-
mele de acces la locuri de munca
si formare, mobilitate, accesibili-
tatea la serviciile locale etc. Pu-
nand urmarirea utilitatii socia-
le In centrul activitatii, in timp
ce dezvolta proiecte viabile din
punct de vedere economic cu gu-
vernare democratica, economia
sociala si solidara (ESS) ofera
solutii inovatoare cu un puternic
impact social si de mediu pentru
a face fata provocarilor acestor
teritorii. Desi se refera la diver-
se realitati socio-economice, ESS
reprezintd un vector puternic de
dezvoltare si revitalizare rurala.
SSE si Metropolele

Metropolele au un rol major de
jucat In implementarea sinergi-
ilor teritoriale si a dinamicilor
favorabile aparitiei inovatiilor so-
ciale. Parghiile de actiune pe care
le desfasoara sunt variate: dez-
voltarea achizitiei responsabile,
sprijin pentru structurarea sec-
toarelor de solidaritate, constien-
tizarea ESS si animarea dinamicii
locale...

SSE si cartierele prioritare ale
orasului

Teritoriile definite drept cartiere
prioritare pentru politica urbana
(QPV) sunt printre cele mai dez-
avantajate din Franta si, prin ur-
mare, se confrunta cu multe pro-
vocari socio-economice. Pentru a

ternationalization (SRDEII) for their
territory and implement support
systems dedicated to ESS actors.
e ESS and Ruralities

In France, rural areas are often
severely affected by problems with
access to employment and training,
mobility, access to local services,
etc. By pursuing social utility at the
heart of the business, while devel-
oping economically viable projects
with democratic governance, the
social and solidarity economy (ESS)
offers innovative solutions with a
strong social and environmental im-
pact to meet the challenges of these
territories. Although it refers to var-
ious socio-economic realities, ESS is
a strong vector of rural development
and revitalization.
« ESS and Metropolises

Metropolises have a major role to
play in implementing territorial syn-
ergies and dynamics conducive to
the emergence of social innovations.
The levers of The actions they carry
out are varied: the development of
responsible procurement, support
for the structuring of solidarity sec-
tors, ESS awareness, and the anima-
tion of local dynamics ...
o ESSand the city’s priority districts

Territories defined as priority dis-
tricts for urban policy (QPV) areamong
the most disadvantaged in France and
therefore face many socio-economic
challenges. To meet these challenges,
the social and solidarity economy and
social innovation offer collective solu-
tions to the needs of residents, creat-
ing value and social ties.
e Support ecosystem

In the territories, support struc-
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face fata acestor provocari, eco-

nomia sociala si solidara si inova-

tia sociala ofera solutii colective
la nevoile rezidentilor, creand va-
loare si legaturi sociale.

e Ecosistemul de suport

In teritorii, structurile de sprijin
dezvolta inginerie de specialitate in
materie de inovare sociala si econo-
mie sociala si solidara (ESS) si sustin
proiecte indiferent de cine le poarta
si de stadiul lor de dezvoltare: antre-
prenori individuali, colective, comu-
nitati si organizatii ale ESS. Alaturi
de retele si anumiti jucatori tradi-
tionali de sprijin antreprenorial, ei
faciliteaza un impuls antreprenorial
de impact, incurajeaza construirea
colectiva de raspunsuri la nevoile
sociale, consiliaza si sprijina compa-
niile In momentele cheie ale dezvol-
tarii lor etc.

Observatorul National al Eco-
nomiei Sociale si Solidare, editia
»,Panorama economiei sociale si so-
lidare in Franta si in regiuni” arunca
o lumina sintetica asupra specificu-
lui si evolutiilor unei socio-economii
care reprezinta aproape 10% de an-
gajare in Franta.

Cifre cheie:

* 9,9% din ocuparea fortei de mun-
ca in Franta;

e 2,3 milioane de persoane angaja-
te;

e 53,1 miliarde euro compensatii
brute;

e 215.000 unitati vizate;

e Peste 100.000 de locuri de munca
sunt create in fiecare an.

In fiecare an, in Franta, 1 din 5 lo-
curi de munca este creat de compa-

tures develop specialized engineering
in the field of social innovation and so-
cial and solidarity economy (ESS) and
support projects regardless of who
carries them and their stage of devel-
opment: individual entrepreneurs,
collectives, communities, and organi-
zations of ESS. Along with networks
and certain traditional entrepreneur-
ial support players, they facilitate an
entrepreneurial impulse of impact,
encourage the collective construction
of responses to social needs, advise
and support companies in the key mo-
ments of their development, etc.

The National Observatory of So-
cial and Solidarity Economy, edition
“Panorama of the social and solidar-
ity economy in France and the re-
gions” sheds a synthetic light on the
specifics and developments of a so-
cio-economy that represents almost
10% of employment in France.

Key figures:

e 9.9% of employment in France;

e 2.3 million people employed;

e € 53.1 billion in gross compensa-
tion;

e 215,000 targeted units;

e Over 100,000 jobs are created
each year.

Every year; in France, 1 in 5 jobs is
created by social economy companies.
The average increase in employment
in the sector is significantly higher
than in the case of private companies
and public organizations. Most staff
members, including directors, are
women. Social economy organizations
are a driving force for employment
and must anticipate the mass retire-
ment expected in the coming years.

The social economy responds to
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niile din economia sociala. Cresterea
medie a ocuparii fortei de munca in
sector este semnificativ mai mare
decat In cazul firmelor private si
organizatiilor publice. Majoritatea
membrilor personalului, inclusiv di-
rectorii, sunt femei. Organizatiile din
economia sociala sunt o forta motri-
ce pentru ocuparea fortei de munca
si trebuie sa anticipeze pensionarea
in masa asteptata in anii urmatori.

150

140
= Economie sociale

w== Ensemble du secteur prive
130

120
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100

a0 1 1 1 1 1 1 1

local needs, focuses on disadvan-
taged communities, implements
public policies, and shows a strong
capacity for innovation. It has a po-
sitive impact on social cohesion. A
convincing sign of the sector’s vita-
lity is the steady growth of its acti-
vities and paid jobs over the last 30
years. New organizations are being
created to further encourage and
promote this vision of the economy.

(Economia sociald)

(Ansamblul sectorului privat)
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Figura 2. Evolutia comparativa a ESS/angajarea privata cu exceptia ESS 2000-2015
Sursa: Acoss-Urssaf et MSA

Figure 2. Comparative evolution of ESS / private employment except ESS 2000-2015
Source: Acoss-Urssaf et MSA

Concluzii:Economia sociala reu-
neste un set de structuri bazate pe
valori si principii comune: utilitate
sociala, cooperare, ancorare locala
adaptata nevoilor fiecarui teritoriu
si ale locuitorilor acestuia. Activita-
tile lor nu vizeaza imbogatirea per-
sonald, ci Impartasirea si solidarita-
tea pentru o economie care respecta
oamenii si mediul lor.

Recunoasterea economiei socia-

Conclusions:The social econo-
my brings together a set of struc-
tures based on common values and
principles: social utility, coopera-
tion, and local anchoring adapted
to the needs of each territory and
its inhabitants. Their activities are
not about personal enrichment, but
about sharing and solidarity for an
economy that respects people and
their environment.

Recognition of the social and sol-



EcoNoMIE SocIALA, NR. 4/2021

99

le si solidare este esentiala pentru
dezvoltarea acesteia. Influentarea
peisajului economic si politic face
posibila atragerea antreprenorilor,
incurajarea crearii de mecanisme de
sprijin si finantare sau chiar impli-
carea partenerilor privati si publici.
De-a lungul anilor, au aparut ac-
tori care sa reprezinte si sa promo-
veze companiile ESS in diversitatea
lor. Datorita solutiilor locale si uni-
te, aceasta contribuie la dezvolta-
rea incluziva a teritoriilor. Includeti
aceasta economie locala In politicile
teritoriale, faceti-o un atu pentru re-
vitalizarea teritoriilor fragile si pro-
movati cooperarea teritoriala: des-
coperiti parghiile pentru a face din
ESS un motor al dezvoltarii locale.
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idarity economy is essential for its
development. Influencing the eco-
nomic and political landscape makes
it possible to attract entrepreneurs,
encourage the creation of support
and financing mechanisms or even
involve private and public partners.

Over the years, actors have
emerged to represent and promote
ESS companies in their diversity.
Thanks local and united solutions,
contribute to the inclusive develop-
ment of territories. Include this local
economy in territorial policies, make
it an asset for the revitalization of
fragile territories and promote ter-
ritorial cooperation: discover the
levers to make the ESS an engine of
local development.

BIBLIOGRAPHY:

1. Eric Bidet, L'économie sociale et soli-
daire en France, un secteur en expansi-
on,Dans Informations sociales 2019/1
(n°199), pages 10 a 13

2. Les structures de I'ESS inscrivent un
projet social au coeur de leurs statuts
https://www.avise.org/decouvrir/eco-
nomie-sociale-et-solidaire/ess-de-quoi-
parle-t-on

3. Acteurs représentatifs en France. htt-
ps://www.avise.org/decouvrir/ess/ac-
teurs-representatifs-en-france

4. Contexte européen, national et local. htt-
ps://www.avise.org/decouvrir-less/eco-
nomie-sociale-et-solidaire/contexte-eu-
ropeen-national-et-local

5. Qu’est-ce que I'économie sociale et so-
lidaire (ESS) ?. https://www.economie.
gouv.fr/cedef/economie-sociale-et-soli-
daire



100

ECONOMIE SocIALA, NR. 4/2021

ACCELERATORUL DE INTREPRINDERI SOCIALE:
INCUBATOR PENTRU DEZVOLTAREA SUSTENABILA
A SECTORULUI ECONOMIEI SOCIALE

THE ACCELERATOR OF SOCIAL ENTERPRISES:
INCUBATOR FOR THE SUSTAINABLE GROWTH
OF THE SOCIAL ECONOMY SECTOR

Director Programe Europene
Fundatia “Aldturi de Voi” Romdnia

MANUELA  European Programs Director, “
ITIMOAEI

Alaturi de Voi” Romania Foundation

Rezumat: Prezentul articol isi propune
sd prezinte principalele rezultate ale progra-
mului Acceleratorul de Intreprinderi Sociale
dezvoltat de Fundatia ,Aldturi de Voi” Romd-
nia prin intermediul a doud proiecte cofinan-
tate din Fondul Social European, pe un dome-
niu major de interventie dedicat economiei
sociale. Prin acest program au fost infiintate
un numdr de 42 de intreprinderi sociale, din
care 18 si-au obtinut si marca sociald, fiind
create 215 locuri de muncd, din care 41 locuri
de muncd au fost create si mentinute pentru
persoane din grupuri vulnerabile, inclusiv
persoane cu dizabilitdti. De asemenea, prin
intermediul programului Acceleratorul de
Intreprinderi Sociale au fost dezvoltate doud
instrumente utile sectorului, respectiv Har-
ta virtuald a intreprinderilor sociale in care
sunt prezentate un numdr de 69 intreprin-
deri sociale din Romdnia, pe domenii de ac-
tivitate si servicii oferite, precum si Observa-
torul Economiei Sociale Romdnia, instrument
de colectare si publicare a datelor anuale cu
privire la impactul social si economic generat
de cdtre intreprinderile sociale.

Cuvinte cheie: antreprenoriat social, in-
treprinderi sociale, Accelerator, finantare

Odata cu lansarea Programului
Operational Sectorial Dezvoltarea

Summary: This article aims at present-
ing the main results of the Accelerator of
Social Enterprises program developed by
the “Alaturi de Voi” Romania Foundation
through two projects co-financed by the
European Social Fund, on a major area of
intervention dedicated to the social econo-
my. Through this program, a number of 42
social enterprises were set up, of which 18
also obtained their social brand, creating
215 jobs of which 41 created and maintained
for people from vulnerable groups, including
persons with disabilities. Also, through the
Accelerator of Social Enterprises program,
two tools useful to the sector were developed,
namely the Virtual Map of Social Enter-
prises, which presents a number of 69 social
enterprises in Romania, according to fields
of activity and services offered, as well as the
Observer of Social Economy in Romania,
a tool for collecting and publishing annual
data on the social and economic impact gen-
erated by social enterprises.

Key words: social entrepreneurship,
social enterprise, Accelerator, funding

With the launch of the Human Re-
sources Development Sectoral Op-
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Resurselor Umane (POSDRU) 2007
- 2013, finantat din Fondul Social
European cu un Domeniu Major de
Interventie 6.1 dedicat Economiei
Sociale si, ulterior, prin Programul
Operational Capital Uman 2014-
2020, acest sector a luat un avant
considerabil, prin dezvoltarea de
initiative care isi propun atat imbu-
natatirea cadrului de politica publi-
ca, realizarea de analize asupra do-
meniului, cat si crearea de locuri de
munca, inclusiv pentru persoane din
grupuri vulnerabile, precum si enti-
tati noi de economie sociala.

Daca primul program de finantare
dedicat dezvoltarii domeniului eco-
nomiei sociale a pus accentul pe re-
alizarea de studii si cercetari asupra
rolului economic al sectorului negu-
vernamental din Romania, studierii
tendintelor si literaturii de speciali-
tate europene, respectiv imbunatati-
rea sistemului legislativ in domeniul
economiei sociale din Romania, oda-
ta cu Programul Operational Capital
Uman 2014-2020 au fost finantate si
dezvoltate primele structuri de eco-
nomie sociala de tip start-up.

Fundatia ,Alaturi i” Ro-
mania (ADV Romaénia) s-a inscris
in linia dezvoltarii sectorului econo-
miei sociale in Romania, evidentiin-
du-se, in timp, prin proiectele des-
fasurate, ca promotor al Economiei
Sociale: a contribuit la aparitia Legii
Economiei Sociale din Romania si a
normelor de reglementare; a dez-
voltat cea mai mare intreprindere
sociala din tara noastra - UtilDeco
- model de bune practici recunoscut
de Comisia Europeana si EY Social

erational Program (SOP HRD) 2007
- 2013, financed by the European So-
cial Fund with a Major Area of Inter-
vention 6.1 dedicated to the Social
Economy and subsequently through
the Human Capital Operational Pro-
gramme 2014-2020, this sector has
gained considerable momentum
by developing initiatives aimed at
improving the public policy frame-
work, conducting analyzes in the
field, and creating jobs, including for
people from vulnerable groups, as
well as new social economy entities.

If the first funding programme
dedicated to the development of the
social economy focused on conduct-
ing studies and researches regarding
the economic role of the non-gov-
ernmental sector in Romania, stud-
ying European trends and literature,
and improving the legislative system
in the social economy in Romania,
with the Human Capital Operation-
al Programme 2014 - 2020, the first
start-up social economy structures
were financed and developed.

Tl Alaturi de Voi” R .
Foundation (ADV Romania) con-
tributed a lot to the development of
the social economy sector in Roma-
nia through the projects carried out
being a promoter of the Social Econ-
omy. Our foundation contributed to
the emergence of the Romanian So-
cial Economy Law and its regulatory
norms; developed the largest social
enterprise in our country - UtilDeco
- best practice recognized by the Eu-
ropean Commission and EY Social
Entrepreneur of the Year 2016; con-
tributed to the elaboration of the Na-
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Entrepreneur of the Year 2016; a
contribuit la elaborarea Programu-
lui National de Dezvoltare a Antre-
prenoriatului Social in Republica
Moldova 2021-2025; a sprijinit in-
fiintarea si dezvoltarea unui numar
de alte 42 de intreprinderi sociale la
nivel national, acest lucru find reali-
zat prin intermediul a doua proiecte
cu finantare nerambursabila, cunos-
cute generic cu titlul ,Acceleratorul
de intreprinderi sociale’.

Scopul programului Acceleratorul
de intreprinderi sociale a fost infiin-
tarea unui numar minim de 42 intre-
prinderi sociale la nivel national ca
solutie sustenabild pentru reducerea
disparitatilor sociale, combaterea sa-
raciei si crearea de locuri de munca
incluzive pentru persoane care apar-
tin grupurilor defavorizate.

Valoarea finantarii nerambursa-
bile accesate a fost de aproximativ
5,506,948.00 Euro, din care suma
4,200,000.00 Euro a fost alocata
pentru finantarea intreprinderilor
sociale nou create, unei intreprin-
deri sociale fiindu-i prevazutd, in
functie de planul de afaceri castigat
in competitie, o valoare de maxim
100,000.00 Euro, cu obligativitatea
credrii si mentinerii unui numar de
5 locuri de munca.

Strategia programului Accelera-
torul de Intreprinderi Sociale a vizat
urmatoarele aspecte:

1. Oferirea de sprijin pentru infiin-
tarea de intreprinderi sociale;

2. Implementarea planurilor de afa-
ceri si monitorizarea functionarii
intreprinderilor sociale;

3. Dezvoltarea sectorului prin co-

tional Programme for the Develop-

ment of Social Entrepreneurship in

the Republic of Moldova 2021-2025;

supported the establishment and

development of a number of other

42 social enterprises at national lev-

el, this being achieved through two

non-reimbursable projects, known
generically as ,The Social Enter-
prises Accelerator’.

The goal of the Social Enterprises
Accelerator program was to set up
a minimum of 42 social enterpris-
es at national level as a sustainable
solution to lower social disparities,
combat poverty and create inclusive
jobs for people from disadvantaged
groups.

The value of the accessed non-re-
imbursable financing was approxi-
mately 5,506,948.00 Euro, of which
4,200,000.00 Euro were allocated
for the financing of the newly cre-
ated social enterprises, each so-
cial enterprise receiving, according
to the business plan submitted in
competition, a maximum value of
100,000.00 Euro, with the obliga-
tion to create and maintain a num-
ber of 5 jobs.

The strategy of the Social Enter-
prises Accelerator aimed at the fol-
lowing:

1. Offering support for the estab-
lishment of social enterprises;

2. Implementing the business plans
and monitoring the functioning
of the social enterprises;

3. Sector development through
connecting them to national and
European marketplaces and net-
works in the field, through the




EcoNoMIE SocIALA, NR. 4/2021

103

nectarea la market place / retele
nationale si europene in dome-
niu, colectarea periodica de date
din sector la nivel national, pro-
movarea marcii sociale si dezvol-
tarea de parteneriate strategice.

Astfel, obiectivele urmarite au
vizat urmatoarele dimensiuni:

1. Informarea a cel putin 20.000 de
persoane din Romaénia privind
oportunitatea de a dezvolta en-
titati de economie sociala in co-
munitate si de a realiza produse
si servicii care sa contribuie la
reducerea disparitatilor sociale
si la crearea de locuri de munca
incluzive;

2. Cresterea competentelor profesi-
onale In domeniul economiei so-
ciale pentru un numar minim de
210 persoane din Romania, in ve-
derea infiintarii si dezvoltarii de
intreprinderi sociale;

3. Dezvoltarea unui numar minim
de 42 de intreprinderi sociale la
nivel national, in mediul urban si
rural, atat pe perioada de 18 luni
de implementare a proiectului,
cat si in cea de sustenabilitate de
minim 6 luni;

4. Crearea unei retele de sprijin si de
dezvoltare a economiei sociale si
conectarea acestora cu alte comu-
nitati si actori relevanti la nivel de
tara sau alte state membre UE.

Pe termen mediu si lung, dorim
sa dezvoltam o comunitate antre-
prenoriala conectata la un ecosis-
tem functional si generator de noi
oportunitati si idei, cu impact social
vizibil In comunitatile in care aces-
tea s-au dezvoltat.

periodical gathering of informa-

tion from the sector at national

level, through promoting the so-
cial label and the development of
strategic partnerships.

The objectives of the programme
were the following:

1. To inform at least 20.000 people
from Romania on the opportuni-
ty to develop social economy en-
tities in their communities and to
develop products and services to
contribute to lowering social dis-
parities and to creating inclusive
workplaces.

2. To increase professional abilities
in the field of social economy for
atleast 210 people from Romania
in view of establishing and devel-
oping social enterprises.

3. To develop at least 42 social en-
terprises at national level, both in
rural and in urban areas, during
the 18 months of project imple-
mentation and in the sustainabil-
ity period of at least 6 months.

4. To create a network of support
and development of social econ-
omy and to connect them to oth-
er communities and relevant
actors in the country or in other
EU-member states.

On medium and long term, we
wish to develop an entrepreneuri-
al community connected to a func-
tional eco-system, generating new
opportunities and ideas and having
a visible impact on the communities
in which they were developed.

During the first stage of the So-
cial Enterprises Accelerator, took
place the professional capacity
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In prima etapi a programului Ac-
celeratorul de intreprinderi socia-
le a avut loc formarea profesionala
a unui numar de 238 persoane in
domeniul economiei sociale, prin
absolvirea unuia dintre cursurile
autorizate ANC , Antreprenor in eco-
nomia sociala” si ,Manager de intre-
prindere sociald”. Aceste cursuri au
urmarit, pe de o parte, transferul de
cunostinte si formarea de noi com-
petente in randul participantilor, lu-
and In considerare asteptarile, ide-
ile si gandurile cu care acestia s-au
inscris in programul de formare. Pe
de alta parte, cursurile au urmarit ca
participantii sa dobandeasca abilita-
tile necesare pentru realizarea unui
plan de afaceri cu care acestia, ulte-
rior, au intrat in competitia dedicata
finantarii acestora.

Formatorii care au sustinut cele
doua programe de formare au fost
desemnati din partea Fundatiei
,2Alaturi de Voi” Romania, persoane
cu peste 15 ani de experienta pro-
fesionalda in domeniul antreprenori-
atului social care au Impartasit din
experienta practica avuta in dezvol-
tarea celor 3 intreprinderi sociale
ale ADV Romania: Util Deco Grup
SRL, Job Direct, Wise Travel.

De asemenea, persoanele care au
urmat cursurile de formare au lucrat
cu expertii ADV Romania la elabo-
rarea propriilor planuri de afaceri, a
caror structura a fost identica cu cea
din etapa de depunere In competitie,
tocmai pentru a identifica particula-
ritatile antreprenoriatului social in
structura unui plan de afaceri, pentru
a defini indicatorii sociali In raport cu
activitatile sociale planificate si, foar-

building of 238 people in the field
of social economy, by graduating
from one of the authorized courses
“Entrepreneur in the social econo-
my” and “Manager of a Social Enter-
prise”. These courses aimed, on the
one hand, at the transfer of knowl-
edge and the formation of new skills
among the participants, taking into
account the expectations, ideas and
thoughts with which they accessed
the training program. On the other
hand, the courses aimed at giving
the participants the skills necessary
to carry out a business plan with
which they subsequently entered
the competition dedicated to financ-
ing these business plans.

The trainers in the two pro-
grammes have been specialists on
behalf of the “Alaturi de Voi” Ro-
mania Foundation, with over 15 of
professional experience in the field
of social entrepreneurship and who
have shared from their practical ex-
perience in the development of the
3 social enterprises of ADV Roma-
nia: Util Deco Grup S.R.L., Job Direct,
Wise Travel.

Also, the people who attended
the training worked with ADV Ro-
mania experts to develop their own
business plans, which were identical
in structure to that submitted in the
competition, precisely to identify
the particularities of social entre-
preneurship in the structure of a
business plan, to define social indi-
cators in relation to the planned so-
cial activities and, most importantly,
to be able to assess the social impact
of the business on people, the envi-
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te important, pentru a putea masura
impactul social al afacerii asupra oa-
menilor, a mediului si a comunitatii.
Astfel, la finalul programului de for-
mare, cursantii aveau deja un plan de
afaceri bine consolidat si cu toate as-
pectele clarificate (pe parcursul pro-
gramului de formare au fost derulate
si sesiuni de lucru unu la unu forma-
tor-cursant).

Din cele 238 persoane care au ur-
mat unul dintre cele doua cursuri, 212
persoane au sustinut examenul ANC si
au obtinut certificatul de absolvire.

Ulterior acestei etape, au fost de-
puse In competitia ,Acceleratorul
de Intreprinderi Sociale” un numar
de 112 planuri de afaceri, evaluarea
acestora realizandu-se in 3 etape,
respectiv:

1. Faza 1 - Evaluarea admi-
nistrativa: verificarea eligibilitatii
si conformitatii documentelor depu-
se In competitie;

2. Faza 2 - Evaluarea tehnica:
planurile de afaceri admise dupa
Faza 1 au fost evaluate din punct de
vedere tehnic, In conformitate cu
prevederile grilei de evaluare. Eva-
luarea a fost realizata de o comisie
de evaluare / juriu, fiind formata
din 3 membri: un expert in dome-
niul economiei sociale, un expert /
reprezentant al mediului de afaceri
local si un reprezentant al mediului
bancar sau financiar nonbancar. Re-
zultatele finale ale evaluarii au fost
transmie pe email tuturor partici-
pantilor, acestia putand transmite
contestatiile in maxim 2 zile lucra-
toare de la primirea comunicarii de
la administratorul schemei de grant.
Contestatiile au fost solutionate in

ronment and the community. Thus,
at the end of the training program,
the students already had a well-es-
tablished business plan and with all
aspects clarified (during the train-
ing program, one-on-one training
sessions were also held).

Of the 238 people attending any
of the two trainings, 212 passed the
exam and received a graduation cer-
tificate.

After this stage, 112 business
plans were submitted in the “Accel-
erator of Social Enterprises” compe-
tition, being assessed in 3 stages:

1. Stage 1 - Administrative
assessment: checking the eligibili-
ty and the conformity of documents
submitted in the competition;

2. Stage 2 - Technical assess-
ment: the business plans admitted
after Stage 1 have been technical-
ly assessed, in accordance with the
provisions of the evaluation grid.
The evaluation was carried out by
an evaluation committee / jury, con-
sisting of 3 members: an expert in
the field of social economy, an expert
/ representative of the local busi-
ness environment and a represent-
ative of the non-banking or financial
environment. The final results of the
evaluation were sent by email to all
participants, who were also able to
appeal the evaluation within a max-
imum of 2 working days from the
receipt of the communication from
the grant scheme administrator. The
appeals were resolved within 14
working days by another evaluation
committee / reserve jury, also con-
sisting of 3 people with experience
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maxim 14 zile lucratoare de catre o
alta comisie de evaluare / juriu de
rezerva, formata tot din 3 persoane
cu expertiza in domeniul economiei
sociale, domeniul de business si me-
diu bancar sau financiar nonbancar.

3. Faza 3 - Prezentarea ideii
de afaceri in fata membrilor comi-
siei de evaluare (Pitch).

Selectia planurilor de afaceri care
au primit finantare in cadrul proiec-
tului s-a realizat in ordinea descres-
catoare a punctajului final obtinut
conform unui algoritm, pana la epu-
izarea bugetului disponibil pentru
ajutorul de minimis acordat prin pro-
iecte. S-a tinut cont si de obiectivele
proiectului asumate de catre ADV
Romania In calitate de administrator
de schema de grant, in ceea ce prives-
te numarul de locuri de munca Infiin-
tate prin Intreprinderile sociale si su-
mele alocate pentru subventionare.

Ulterior finantarii primite, in con-
formitate cu metodologia de con-
tractare si implementare a planuri-
lor de afaceri, au fost create cele 42
de entitati juridice, dintre care 6 en-
titati s-au infiintat ca ONG-uri si alte
36 ca societati de tip SRL, 8 dintre
acestea avand sediul in mediul ru-
ral. Toate entitatile s-au autorizat la
Agentiile Judetene de Ocupare a For-
tei de Munca de pe raza teritoriala
unde acestea au sediul social ca in-
treprinderi sociale, din care 18 si-au
obtinut si marca sociala (s-au autori-
zat ca intreprinderi sociale de inser-
tie deoarece au angajat In procent
de minim 30% persoane apartinand
grupului vulnerabil). Toate cele 42
de intreprinderi sociale au creat un
numar total de 215 locuri de munca,

in the field of social economy, busi-
ness and non-banking or financial
environment.

3. Stage 3 - Presentation of
the business idea to the members
of the evaluation committee (Pitch).

The selection of the business
plans that received financing with-
in the project was made in the de-
scending order of the final score
obtained according to an algorithm,
until the exhaustion of the available
budget for the minimis aid granted
through the projects. The project
objectives assumed by ADV Roma-
nia as grant administrator were also
taken into account, especially with
regard to the number of jobs set up
through the social enterprises and
the amounts allocated for subsidy.

Following the funding received, in
accordance with the methodology of
contracting and implementing busi-
ness plans, the 42 legal entities were
created, of which 6 entities were es-
tablished as NGOs and another 36
as companies, 8 of them based in
rural areas. All the entities were au-
thorized at the County Employment
Agencies in the counties where they
have their registered office as social
enterprises, and 18 also obtained
their social brand (they were au-
thorized as work integration social
enterprises, because they employ at
least 30% of persons belonging to
the vulnerable group). The 42 social
enterprises created a total of 215
jobs, of which 41 were created and
maintained for people in vulnerable
groups, including people with disa-
bilities.
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din care 41 locuri de munca au fost

create si mentinute pentru persoane

in grupuri vulnerabile, inclusiv per-
soane cu dizabilitati.

Pentru a veni in sprijnul intre-
prinderilor nou create, cat si pentru
dezvoltarea sectorului de economie
sociala din Romania, prin interme-
diul programului Acceleratorul de
intreprinderi sociale au fost dez-
voltate doua instrumente utile sec-
torului, si anume:

1. Harta virtuald a intreprinde-
rilor sociale din Romdnia care
cuprinde un numar de 69 intre-
prinderi sociale din Romania,
aceste entitati fiind prezentate
pe domenii de activitate econo-
mica si sociala, tipuri de servicii
oferite, descrierea impactului so-
cial, precum si datele de contact
ale acestora. Astfel, am identificat
11 domenii de activitate distinc-
te in care functioneaza aceste in-
treprinderi sociale: Productie de
bunuri si servicii, Comert, Edu-
catie, HoReCa, Reciclare, Beauty,
Sdndtate, Servicii/consultanta,
Servicii sociale, Servicii veteri-
nare, Turism/timp liber.

2. Observatorul Economiei Sociale
Romania, dezvoltat de ADV Roma-
nia in anul 2021, in acest observa-
tor fiind publicate date anuale cu
privire la impactul social si econo-
mic generat de catre intreprinderi-
le sociale. De asemenea, a fost rea-
lizat si publicat primul Barometru
al economiei sociale din Romania
care prezinta o radiografie comple-
ta si la zi a sectorului de economie
sociala - un document unic in Ro-
mania.

In order to support the newly cre-
ated enterprises, as well as for the
development of the social economy
sector in Romania, through the Ac-
celerator of Social Enterprises pro-
gram, two tools useful to the sector
have been developed:

1. The virtual map of social en-
terprises from Romania which

includes a number of 69 social
enterprises in Romania, present-
ed according to their fields of eco-
nomic and social activity, types
of services offered, description
of social impact, as well as their
contact details. Thus, we identi-
fied 11 distinct areas of activity
in which these social enterpris-
es operate: Production of goods
and services, Trade, Education,

HoReCa, Recycling, Beauty,

Health, Services / consulting,

Social services, Veterinary ser-

vices, Tourism / leisure.

2. The Observer of the Social Econ-
omy in Romania, developed by
ADV Romania in 2021, including
annual data on the social and the
economic impact generated by
social enterprises. Also, the first
Barometer of the social economy
in Romania was developed and
and published, presenting a com-
plete and up-to-date X-ray of the
social economy sector - a one-of-
a-kind document in Romania.

We intend to expand both instru-
ments so as to include entities in
the field of the social economy from
the European Union, the Republic of
Moldova and Ukraine.
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Ambele instrumente intentionam sa
le extindem la nivelul sectorului econo-
miei sociale a Uniunii Europene, pre-
cum si in Republica Moldova si Ucraina.

Deoarece sectorul economiei
sociale trebuie sa fie unul suste-
nabil, mai ales pentru a mentine si
a crea noi locuri de munca pentru
persoane din grupuri vulnerabile,
este nevoie de a identifica solutii de
co-finantare rambursabila si neram-
bursabild, precum de a initia masuri
legislative si fiscale pentru sprijini-
rea intreprinderilor sociale.

In acest sens, ADV Romania a cre-
at in luna octombrie 2021, primul
cluster dedicat structurilor de eco-
nomie sociale din Romania intitulat
Accelerator of Social Enterprises
format din 48 de entitati juridice,
respectiv: Fundatia Alaturi de Voi
Romania, 3 intreprinderi sociale din
structura acesteia, alte 42 de intre-
prinderi sociale dezvoltate de ADV
la nivel national, o institutie publi-
ca locala si o universitate. Scopul
acestui cluster este de a ajuta intre-
prinderile sociale sa se dezvolte si
sa devina mai competitive, multipli-
cand astfel impactul pozitiv pe care
il au asupra comunitatilor locale si
asupra mediului. Ne dorim sa fim
prima alegere a antreprenorilor so-
ciali care au nevoie de sprijin pentru
dezvoltarea proiectelor sociale si de
mediu, punand astfel umarul pe suc-
cesul acestora si al sectorului econo-
miei sociale.

In anul 2022, am initiat prima in-
stitutie financiara nebancara din Ro-
mania - AFIN IFN S.A - dedicata in
exclusivitate sectorului de economie
sociald, creata la initiativa Intreprin-

Since the social economy sector
needs to be sustainable, especial-
ly in order to maintain and create
new jobs for people from vulnerable
groups, there is a need to identify re-
imbursable and non-reimbursable
co-financing solutions, as well as to
initiate legislative and fiscal meas-
ures to support social enterprises.

To this end, ADV Romania creat-
ed in October 2021 the first cluster
dedicated to the social economy
structures in Romania entitled Ac-
celerator of Social Enterprises,
consisting of 48 legal entities: the
“Alaturi de Voi” Romania Founda-
tion, the 3 social enterprises in its
structure, other 42 social enterpris-
es developed by ADV at national
level, a local public institution and a
university. The aim of this cluster is
to help social enterprises grow and
become more competitive, multiply-
ing the positive impact they have on
local communities and the environ-
ment. We want to be the first choice
of social entrepreneurs who need
support for the development of so-
cial and environmental projects,
thus contributing to their success
and to the development of the social
economy sector.

In 2022, our foundation initiated
the first non-banking financial in-
stitution in Romania - AFIN IFN S.A.
- dedicated exclusively to the social
economy sector, created at the ini-
tiative of social entrepreneurs from
Romania. This project represents
a new stage in the development of
the social economy in Romania and
in the Romania - Republic of Mol-
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zatorilor sociali din Romania. Acest
proiect reprezinta o noud etapa in
dezvoltarea economiei sociale din
Romania precum si din regiunea
transfrontaliera Romania - Republi-
ca Moldova - Ucraina. Aceasta insti-
tutie financiara nebancara va pune in
functiune un sistem integrat de asis-
tenta specializata pentru domeniul
economiei sociale, reunind expertiza
a trei parteneri nationali si internati-
onali din domeniul economiei sociale
si a investitiilor care sustin dezvolta-
rea durabila a comunitatilor - Fun-
datia “Alaturi de Voi” Romania (ADV),
Patria Credit IFN si Federatia Euro-
peanad a Bancilor Etice si Alternative
(FEBEA). Aceasta institutie financia-
ra nebancare va fi specializata in sus-
tinerea investitiilor cu impact social,
va facilita accesul la finantare pentru
intreprinderile sociale din Romania
care au trecut de faza de start-up si
au nevoie de resurse de capital pen-
tru a progresa.

Concluzie

Prin intermediul programului Ac-
celeratorul de intreprinderi sociale
am dezvoltat un sector al economiei
sociale sustenabil din punct de ve-
dere economic si social, tocmai prin
prisma instrumentelor alternative
de sustinere si finantare iar faptul
ca, aproximativ 50% dintre intre-
prinderi au obtinut marca sociala
arata ca, Incadrarea pe piata muncii
este calea calea cea mai eficace de a
le asigura oamenilor independents,
siguranta financiara si un sentiment
de apartenenta la un climat organi-
zational.

dova - Ukraine cross-border region.
This non-bank financial institution
will launch an integrated system of
specialized assistance for the so-
cial economy, bringing together the
expertise of three national and in-
ternational partners in the field of
social economy and investments
supporting the sustainable devel-
opment of communities - “Alaturi
de Voi” Foundation Romania (ADV),
Patria Credit IFN and the European
Federation of Ethical and Alterna-
tive Banks (FEBEA). This non-bank-
ing financial institution will special-
ize in supporting investments with a
social impact, will facilitate access to
finance for social enterprises in Ro-
mania that have passed the start-up
phase and need capital resources to
progress.

Thus, through the Accelerator
of Social Enterprises program, we
have developed a sector of the social
economy that is economically and
socially sustainable, from the per-
spective of alternative instruments
of support and financing. The fact
that about 50% of enterprises have
obtained the social mark shows that
employment is the most effective
way to ensure people’s independ-
ence, their financial security and a
sense of belonging to an organiza-
tional climate.
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Rezumat. Antreprenoriatul social este
orientat spre imbundtdtirea conditiilor de
viatd si oferirea de oportunitdti persoane-
lor din categoriile defavorizate ale popula-
tiei prin consolidarea coeziunii economice
si sociale, inclusiv la nivelul colectivitdtilor
locale, prin ocuparea fortei de muncd, prin
dezvoltarea serviciilor sociale in interesul
comunitdtii si prin cresterea incluziunii so-
ciale. Ideile inovative isi pot gdsi realizarea
eficientd in incinta incubatoarelor de afa-
ceri. Acestea oferd sprijinul necesar pentru
un start sigur si o cale de lungd duratd. In-
cubatoarele contribuie direct la dezvoltarea
infrastructurii locale ale regiunilor prin des-
chiderea noilor afaceri, care permit implica-
rea in piata de muncd a populatiei locale din
diferite categorii sociale. Antreprenoriatul
social in Republica Moldova se afld in prime-
le sale etape de dezvoltare si nu poate creste
fdrd o serie de eforturi constante si sustinute
de toti actorii implicati.

Cuvinte-cheie: antreprenoriat social in-
cubator de afaceri, incubare, inovare, dezvol-
tare, incluziune.

Republica Moldova se confrunta
cu un sir de provocari atat la nivel
national, cat si la nivel regional si glo-
bal, care vor determina parcursul ta-
rii spre o orientare mult mai aproape
de om, mediu si comunitate. Unul din

Summary. Social entrepreneurship is
aimed at improving living conditions and
providing opportunities for disadvantaged
people by strengthening economic and social
cohesion, including at the level of local au-
thorities, by employment, by developing so-
cial services in the interest of the community
and by increasing social inclusion. Innovative
ideas can be efficient realized in business in-
cubators. They provide the support you need
for a safe start and a long journey. Incuba-
tors directly contribute to the development
of the local infrastructure of the regions by
opening new businesses, which allow the in-
volvement in the labor market of the local
population from different social categories.
Social entrepreneurship in the Republic of
Moldova is in its early stages of development
and cannot grow without the constant ef-
forts and support of all the actors involved.

Keywords: social entrepreneurship,
business incubator, incubation, innovation,
development, inclusion.

The Republic of Moldova faces a
series of challenges both at the na-
tional level and at the regional and
global level, which will determine
the course of the country towards
an orientation much closer to man,
environment and community. One
of the tools that can answer these
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instrumentele care poate raspunde
la aceste provocari si reduce discre-
pantele sociale, este antreprenoriatul
social care vine cu solutii privind vii-
torul educatiei, locurilor de muncg,
ordinii sociale, relatiilor dintre ceta-
teni si stat, schimbarilor demografice
si schimbarii climei, asigurarii egali-
tatii si justitiei sociale.
Antreprenorii cu afaceri mici la
moment isi aduc aportul la conso-
lidarea comunitatilor locale si dez-
voltarii regionale. Companiile star-
tup au multe obstacole de depasit si
anume: planificarea, asigurarea unui
birou, finantare, recrutarea perso-
nalului cu arie distincta de experti-
zd, marketing. Pentru a fi eficiente,
afacerile pornite si antreprenoriatul
necesita organizare si modernizare.
Ideile inovative 1si pot gasi rea-
lizarea eficientda In incinta incuba-
toarelor de afaceri (IA). Acestea
ofera sprijinul necesar pentru un
start sigur si o cale de lunga dura-
ta. Incubatoarele contribuie direct
la dezvoltarea infrastructurii locale
ale regiunilor prin deschiderea no-
ilor afaceri, care permit implicarea
in piata de munca a populatiei locale
din diferite categorii sociale.
Antreprenoriatul social este ori-
entat spre imbunatatirea conditiilor
de viata si oferirea de oportunitati
persoanelor din categoriile defavo-
rizate ale populatiei prin consolida-
rea coeziunii economice si sociale,
inclusiv la nivelul colectivitatilor lo-
cale, prin ocuparea fortei de munca,
prin dezvoltarea serviciilor sociale
in interesul comunitatii si prin cres-
terea incluziunii sociale.
Acceptiunea generald a notiunii
de incubator de afaceri consta in

challenges and reduce social dispar-
ities is social entrepreneurship that
comes with solutions for the future
of education, jobs, social order, cit-
izen-state relations, demographic
change and climate change, ensur-
ing equality and social justice.

Small business entrepreneurs
are currently contributing to the
strengthening of local communities
and regional development. Start-
up companies have many obstacles
to overcome, namely: planning,
providing an office, financing, re-
cruiting staff with a distinct area
of expertise, marketing. In order to
be efficient, start-ups and entrepre-
neurship need to be organized and
modernized.

Innovative ideas can found effec-
tively realization in business incuba-
tors (IAs). They provide the support
you need for a safe start and a long
journey. Incubators directly con-
tribute to the development of the
local infrastructure of the regions
by opening new businesses, which
allow the involvement in the labor
market of the local population from
different social categories.

Social entrepreneurship is aimed
at providing living conditions and
opportunities for disadvantaged
people by strengthening economic
and social cohesion, including the
level of local communities, by em-
ployment, by developing social ser-
vices in the common interest and by
increasing social inclusion.

The general meaning of the no-
tion of business incubator consists
in defining such an institution as a
local or regional partnership struc-
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definirea unei astfel de institutii, ca
fiind o structura parteneriala locala
sau regionald, care ofera intreprin-
derilor mici si mijlocii o gama com-
plexa de servicii In conditii avanta-
joase, fiind focalizata, in principal,
pe introducerea proceselor inovati-
ve in industrie si in servicii destina-
te industriei [Braguta, p.38].
Procesul de incubare a afacerilor
reprezintd o abordare economica
globala si sistematica, verificata pe
durata a multor decenii. Initial, era
orientata spre cresterea intreprin-
derilor aflate in faza de Inceput, prin
utilizarea eficienta a resurselor afa-
cerii. Procesul de incubare a afacerii
prevede un vast program de ajutor
in afacere pentru a facilita progresul
noilor afaceri. Studiile europene de-
monstreaza ca, afacerile sociale sunt
orientate mult mai mult spre socie-
tate si om decat afacerile clasice, si
de aici si interesul Republicii Mol-
dova, Comisiei Europene si a multor
state europene de a aduce acest su-
biect pe agenda publica si a crea un
cadru favorabil de dezvoltare. Intre-
prinderile sociale produc profit eco-
nomic si social, avand un puternic
caracter incluziv si durabil.
Cercetarile economice au demon-
strat ca incubatoarele de afaceri
pot constitui un instrument eficient
in sustinerea inovdrii locale si In
crearea de business. Incubatoare-
le reduc substantial rata de esec a
IMM-urilor. Scopul incubarii este de
a crea companii durabile si competi-
tive. In plus, In ultimii ani, procesul
de incubare a afacerilor aduce un
plus de valoare si Intreprinderilor
deja consolidate, care au nevoie de o
schimbare. Incubatoarele de afaceri

ture, which offers small and medium
enterprises a complex range of ser-
vices in advantageous conditions,
being focused mainly on the intro-
duction of innovative processes in
industry and in services intended
for industry [Braguta, p.38].

The business incubation process
is a global and systematic econom-
ic approach, verified over many
decades. Initially, it was aimed
at growing start-up businesses
through the efficient use of business
resources. The business incubation
process provides an extensive busi-
ness support program to facilitate
the progress of new business. Euro-
pean studies show that social affairs
are much more oriented towards
society and man than traditional
business, hence the interest of the
Republic of Moldova, the Europe-
an Commission and many Europe-
an states to bring this issue on the
public agenda and create a favorable
framework for development. Social
enterprises produce economic and
social profit, with a strong inclusive
and sustainable character.

Economic research has shown
that business incubators can be an
effective tool in supporting local
innovation and business creation.
Incubators substantially reduce the
failure rate of SMEs. The purpose of
the incubator is to create sustain-
able and competitive companies. In
addition, in recent years, the busi-
ness incubation process has added
value to already established busi-
nesses, which need a change. Busi-
ness incubators contribute to the
development of entrepreneurship



EcoNoMIE SocIALA, NR. 4/2021

113

contribuie la dezvoltarea spiritului
antreprenorial si cresterea coope-
rarii Intre antreprenorii din acelasi
sector. Ele pot crea, de asemenea,
cunostinte specializate sau centre
de producere.

Dezvoltarea unui ecosistem favo-
rabil pentru antreprenoriatul social
este un deziderat, daca se doreste de
a fructifica la maxim potentialul pe
care 1l pot avea intreprinderile so-
ciale in crearea de locuri de munca
incluzive, in dezvoltarea de produ-
se si servicii prietenoase cu omul si
mediul, dezvoltarea unei societati in
care ,nimeni nu este lasat In spate”.
Inclusiv viziunea Strategiei Natio-
nale de Dezvoltare ,Moldova 2030”
este ca pana in anul 2030 Republica
Moldova sa devina o tara in care oa-
menii vor dori sa traiasca, vor vedea
oportunitati pentru dezvoltare indi-
viduala si de care isi vor lega aspi-
ratiile, o tara pe care parintii o vor
vedea ca loc bun de trai si de dezvol-
tare pentru copiii lor.

Dezvoltarea si promovarea in-
treprinderilor sociale poate avea ca
rezultat castiguri pe termen scurt si
lung pentru bugetele publice prin
reducerea cheltuielilor publice si
cresterea veniturilor fiscale in com-
paratie cu alte metode de abordare a
problemelor sociale. Intreprinderile
sociale pot fi mai eficiente in atinge-
rea scopurilor publice decat intre-
prinderile clasice private din cauza
radacinilor si cunostintelor lor pri-
vind nevoile locale si a misiunii lor
sociale.

Conform OECD si a Forumului
pentru Dezvoltarea Antreprenoria-
tului si Intreprinderilor (FEED), in-
cubatoarele de afaceri sunt definite

and increased cooperation between
entrepreneurs in the same sector.
They can also create specialized
knowledge or production centers.

The development of an ecosystem
conducive to social entrepreneur-
ship is a goal, if the full potential of
social enterprises in creating inclu-
sive jobs, developing human and en-
vironmentally friendly products and
services, developing a society is to
be fully realized in which “no one is
left behind.” Including the vision of
the National Development Strategy
“Moldova 2030” is that by 2030 the
Republic of Moldova will become a
country where people will want to
live, will see opportunities for indi-
vidual development and to which
they will link their aspirations, a
country that parents they will see it
as a good place to live and develop
for their children.

The development and promotion
of social enterprises can result in
short- and long-term gains for public
budgets by reducing public spend-
ing and increasing tax revenues
compared to other ways of tackling
social problems. Social enterprises
may be more effective in achieving
public goals than traditional private
enterprises because of their roots
and knowledge of local needs and
their social mission.

According to the OECD and the
Forum for Entrepreneurship and
Enterprise Development (FEED),
business incubators are defined as
special areas for new, developing
businesses. They provide the prem-
ises, infrastructure and a clear set
of services and utilities to strength-
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ca arii speciale pentru afacerile noi,
in curs de dezvoltare. Acestea asigu-
ra premise, infrastructura si o serie
clara de servicii si utilitati pentru
fortificarea capacitatilor de a pune
pe roate mecanismul de functiona-
re a afacerii pe parcursul unui an de
dezvoltare. Companiile ramin in in-
cubatoarele de afaceri pe un termen
mediu de 2,5 - 3 ani si trec, In mod
obligatoriu, prin urmatoarele faze:

e Perioada de pre-incubare pentru
inregistrarea si crearea compani-
ei;

e Perioada de incubare pentru pro-
gresul si dezvoltarea companiei;

e Perioada de post-incubare pen-
tru monitorizarea si sustinerea
companiilor care au parasit in-
cubatorul [Usurelu, p.12]
Dezvoltarea antreprenoriatului

social si a Intreprinderilor sociale
de insertie, este imperios necesara
pentru activarea persoanelor din
grupuri vulnerabile si valorificarea
acestui potential in Republica Mol-
dova, si alte grupuri vulnerabile,
cum ar fi fosti detinuti, persoane fara
adapost, consumatori de droguri,
persoane dependente de ajutoare
sociale sau cele care provin din sis-
temul de protectie al copilului, pot
beneficia de serviciile integrate de
suport pe care le ofera intreprinde-
rile sociale de insertie.

Pe parcursul anilor 2011-2017
Organizatia pentru Dezvoltarea Sec-
torului Intreprinderilor Mici si Mij-
locii (ODIMM) in parteneriat cu Mi-
nisterul Economiei si Infrastructurii,
administratia publica locala, cu su-
portul financiar al Uniunii Europe-
ne, a creat o retea de Incubatoare
de Afaceri in raioanele: Stefan Voda,

en the capacity to put in place the
mechanism for running the business
during a year of development. The
companies remain in the business
incubators for an average period of
2.5 - 3 years and go through the fol-
lowing phases:

Pre-incubation period for regis-
tration and creation of the company;

Incubation period for the progress
and development of the company;

Post-incubation period for mon-
itoring and supporting companies
that have left the incubator [Usure-
lu, p.12]

The development of social entre-
preneurship and social inclusion en-
terprises is imperative for activating
people from vulnerable groups and
exploiting this potential in the Re-
public of Moldova, and other vulner-
able groups, such as former detain-
ees, homeless people, drug users,
dependents or those coming from
the child protection system, can
benefit from the integrated support
services provided by social inclu-
sion enterprises.

During the years 2011-2017, the
Organization for the Development
of the Small and Medium Enterpris-
es Sector (ODIMM) in partnership
with the Ministry of Economy and
Infrastructure, the local public ad-
ministration, with the financial sup-
port of the European Union, created
a network of Business Incubators
in the districts: Stefan Voda, Leova,
Rezina, Singerei, Dubdsari (Cosnita
village), Ceadir-Lunga, Nisporeni,
Cimislia, Calarasi, Cahul. ODIMM is
the authority responsible for orga-
nizing the process of renovation of
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Leova, Rezina, Singerei, Dubasari (s.
Cosnita), Ceadir-Lunga, Nisporeni,
Cimislia, Calarasi, Cahul. ODIMM
este autoritatea responsabila de or-
ganizarea procesului de renovare a
cladirilor oferite de catre autoritatile
publice locale si inregistrarea legala
a Incubatorului de Afaceri. ODIMM
impreund cu partenerii din Turcia,
Grecia, Romania, Armenia si Ucrai-
na au dat start proiectului ,Reteaua
Regionald a Incubatoarelor de Afa-
ceri” (Black Sea BI-NET). Proiectul a
avut drept scop crearea unei Retele
Internationale de Incubatoare In ba-
zinul Marii Negre, transferul de teh-
nologii, schimbul de bune practici si
sustinerea IMM-urilor incubate si
internationalizeze.

[A sunt structuri legale indepen-
dente constituite de autoritatile pu-
blice locale sub forma de Institutii
Publice. Toate Incubatoarele de Afa-
ceri sunt amplasate in cladiri cu 2-4
etaje cu o suprafata ce variaza intre
app- 1000 m2 si 2100 m2. Locatiile
au fost oferite de catre autoritatile
publice locale si renovate cu supor-
tul financiar al Uniunii Europene.
Noile intreprinderi beneficiaza de
cele mai avantajoase conditii, biro-
uri dotate, suport consultativ si sus-
tinere financiarg, vitale pentru faza
initiala de dezvoltare a unei afaceri.
In afara de asigurarea sprijinului lo-
gistic necesar demararii activitatii,
incubatoarele organizeaza instruiri,
cursuri de pregatire, acorda asisten-
ta In realizarea strategiilor de afa-
ceri. Fluxul de informatii intre mem-
brii incubatoarelor asigura cresterea
continua a afacerii, capatarea noilor
cunostinte si experiente. Rezidentii
incubatoarelor beneficiaza de sfa-

buildings provided by local public
authorities and the legal registra-
tion of the Business Incubator.

ODIMM together with partners
from Turkey, Greece, Romania, Ar-
menia and Ukraine started the proj-
ect “Regional Network of Business
Incubators” (Black Sea BI-NET). The
project aimed to create an Interna-
tional Network of Incubators in the
Black Sea basin, transfer of tech-
nologies, exchange of best practices
and support for incubated SMEs to
internationalize.

IAs are independent legal struc-
tures set up by local public authori-
ties in the form of Public Institutions.
All Business Incubators are located
in 2-4 storey buildings with an area
that varies between apps. 1000 m2
and 2100 m2. The locations were
provided by the local public authori-
ties and renovated with the financial
support of the European Union. New
businesses benefit from the most
advantageous conditions, equipped
offices, advisory support and finan-
cial support, which are vital for the
initial phase of developing a busi-
ness. In addition to providing the
logistical support needed to start
the activity, the incubators organize
trainings, training courses, provide
assistance in carrying out business
strategies. The flow of information
between the members of the incuba-
tors ensures the continuous growth
of the business, the acquisition of
new knowledge and experienc-
es. The residents of the incubators
benefit from practical advice, being
guided by the experience of special-
ists in the field.
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turi practice, fiind ghidati de experi-

enta specialistilor in domeniu.

Pe linga spatiul modern pus la
dispozitie, fiecare IA ofera servicii
tehnice si administrative. Aceste
servicii sunt servicii de baza pentru
asigurarea conditiilor de munca si
siguranta pentru desfasurarea acti-
vitatii companiilor incubate.

Rezidentii IA beneficiaza de ur-
matoarele servicii logistice:

- Asigurarea infrastructurii nece-
sare comunicatiei: Internet, wi-fi,
telefonie, fax etc.;

- Servicii de curatenie: curatarea si
intretinerea al spatiului comun;

- Servicii de asigurare a securitatii:
asigurarea pazei 24 /24, suprave-
chere video;

- Servicii secretariale: presupune
trimiterea de faxuri, asigurarea
corespondentei etc.;

- Servicii de receptie: asigurate in
de un receptionist angajat de in-
cubator;

- Parcare, etc.

Beneficiari ai serviciilor IA sunt
nu doar rezidentii acestora, IA avind
rolul de centre de informare si con-
sultanta pentru antreprenorii din
regiunile unde sunt amplasate. in
acest sens, IA au gazduit si au orga-
nizat multiple evenimente, cursuri
de instruire, seminare, ateliere de
lucru - menite sa contribuie la dez-
voltarea abilitatilor antreprenoria-
le ale managerilor companiilor in-
cubate, dar si a agentilor economici
din regiune.

Astfel, pe parcursul anilor 2009-
2020, de serviciile Incubatoarelor
de Afaceri au beneficiat 663 de com-
panii rezidente dintre care 251 sunt
rezidenti actuali si 412 companii

In addition to the modern space
provided, each Al provides technical
and administrative services. These
services are basic services for en-
suring working conditions and safe-
ty for the activity of the incubated
companies.

IA residents benefit from the fol-
lowing logistics services:

- Ensuring the necessary infra-
structure for communication: In-
ternet, Wi-Fi, telephony, fax, etc.;

- Cleaning services: cleaning and
maintenance of the common
area;

- Security services: 24 /24 security,
video surveillance;

- Secretarial services: involves
sending faxes, providing corre-
spondence, etc.;

- Reception services: provided by a
receptionist hired by the incuba-
tor;

- Parking, etc.

Beneficiaries of Al services are
not only their residents, Al having
the role of information and consult-
ing centers for entrepreneurs in the
regions where they are located. In
this regard, Al hosted and organized
multiple events, training courses,
seminars, workshops - designed to
contribute to the development of
entrepreneurial skills of managers
of incubated companies, but also of
economic agents in the region.

Thus, during the years 2009-
2020, the services of Business In-
cubators benefited 663 resident
companies, of which 251 are cur-
rent residents and 412 graduate
companies, the survival rate of
graduate companies is 75%. Of the
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absolvente, rata de supravietuire

a companiilor absolvente este de

75%. Dintre rezidentii actuali 191

de companii sunt companiile din do-

meniul prestarii serviciilor, iar altele

60 - companii de producere, dintre

care 141 sunt start-up, 136 sunt

gestionate de tineri si 134 de com-
panii administrate de femei. Aces-
te companii au creat 881 locuri de
munca, dintre care 449 de locuri de
munca pentru femei si 324 de locuri
de munca pentru persoanele tinere

[Raport 2020, p.7].

In vederea cooperirii si conso-
lidarii eforturilor IA din Republica
Moldova a fost fondata Reteaua In-
cubatoarelor de Afaceri din Moldo-
va (RIAM). RIAM este o platforma
creata printr-o Intelegere benevo-
la a membrilor sai, cu scopul de a
promova rolul Incubatoarelor de
Afaceri in dezvoltarea economica si
recunoasterea acestora la nivel na-
tional si international. Reteaua de
incubatoare faciliteaza elaborarea si
implementarea eficienta a proiecte-
lor si programelor de dezvoltare ne-
cesare. RIAM contribuie la:

— promovarea principiilor de in-
cubare a afacerilor in randul po-
pulatiei si in special a antrepre-
norilor incepatori;

— extinderea capacitatilor de dez-
voltare a Incubatoarelor de Afa-
ceri si a rezidentilor lor;

— consolidarea capacitatii de ab-
sorbtie si utilizare eficienta a fon-
durilor publice / donatoare.
Membrii RIAM beneficiaza si de

consultanta pe tot parcursul proce-

sului de initiere. Atit pe plan financi-
ar, cit siinformational, Reteaua de in-
cubatoare permite antreprenorilor

current residents, 191 are service

companies, and another 60 are pro-

duction companies, of which 141

are start-ups, 136 are run by young

people, and 134 are run by women.

These companies created 881 jobs,

of which 449 were jobs for women

and 324 were jobs for young people

[2020 Report, p.7].

In order to cooperate and consol-
idate the IA efforts in the Republic of
Moldova, the Network of Business
Incubators of Moldova (RIAM) was
founded. RIAM is a platform created
through a voluntary understanding
of its members, in order to promote
the role of Business Incubators in
economic development and their
recognition at national and inter-
national level. The network of in-
cubators facilitates the efficient de-
velopment and implementation of
the necessary development projects
and programs. RIAM contributes to:
e promoting the principles of busi-

ness incubation among the pop-

ulation and especially for start-
ups;

e expanding the development ca-
pacities of Business Incubators
and their residents;

e strengthening the absorption ca-
pacity and efficient use of public
/ donor funds.

RIAM members also receive ad-
vice throughout the initiation pro-
cess. Both financially and informally,
the Incubator Network allows en-
trepreneurs to achieve their goals,
benefiting from vital support when
starting a business. Organized meet-
ings allow members of Business In-
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sa-si realizeze scopurile, beneficiind
de ajutorul vital In momentul initie-
rii unei afaceri. Reuniunile organiza-
te permit membrilor Incubatoarelor
de afaceri sa Impartaseasca proprii-
le idei, precum si cele capatate, sa in-
vete multe lucruri noi si sa deprinda
noi calitati necesare pentru a condu-
ce o afacere de succes. Incubatoarele
de Afaceri sunt menite sa Intareas-
ca puterea reprezentativa a noilor
intreprinderi, in prisma propriului
nume. Astfel, noile business-uri pot
beneficia de statutul RIAM in timpul
tratativelor si semnarii contractelor
cu alte intreprinderi.

In regiunile cu un mediu antre-
prenorial subdezvoltat, incubatoa-
rele sunt deosebit de importante.
In economiile de tranzitie ele au rol
esential In directionarea atitudinilor
spre initiativa personald, creativita-
te, inovatie si afacerile de tip star-
tup. Ele contribuie si la dezvoltarea
unei culturi antreprenoriale. In-
cubatoarele de afaceri pot sa devina
sursa a competitivitatii regionale si
sa atraga atentie si investitii supli-
mentare. Incubatoarele de afaceri
sunt deseori simboluri evidente ale
succesului regional, ale progresului
si loialitatii fata de antreprenoriat.

Un incubator poate fi conceput
ca un business producator de busi-
nessuri. Are misiune, scopuri, obiec-
tive, strategii, salarizare, angajati,
circuit financiar si alte caracteristici
ale afacerilor. Mai mult, incubatorul
este un business care contribuie la
crearea si alimentarea altor afaceri.
Produsele finale ale incubatorului
sunt companiile sustenabile. Ince-
pe cu recrutarea antreprenorilor,
transformarea lor in beneficiari si

cubators to share their ideas as well
as those they have learned, to learn
many new things, and to learn new
skills needed to run a successful
business. Business incubators are
meant to strengthen the represen-
tative power of new businesses in
terms of their own name. Thus, new
businesses can benefit from RIAM
status during negotiations and the
signing of contracts with other com-
panies.

In regions with an underdevel-
oped business environment, incu-
bators are particularly important.
In transition economies, they play
a key role in directing attitudes to-
ward personal initiative, creativity,
innovation and startup business.
They also contribute to the develop-
ment of an entrepreneurial culture.
Business incubators can become a
source of regional competitiveness
and attract additional investment.
Business incubators are often ob-
vious symbols of regional success,
progress and loyalty to entrepre-
neurship.

An incubator can be designed
as a business-to-business concept.
It has a mission, goals, objectives,
strategies, payroll, employees, fi-
nancial circuit and other business
characteristics. Moreover, the incu-
bator is a business that contributes
to the creation and supply of other
businesses. The end products of the
incubator are sustainable compa-
nies. [t starts with recruiting entre-
preneurs, transforming them into
beneficiaries and developing them
into healthy economic entities. This
developmental chain is often called
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dezvoltarea acestora in entitati eco-
nomice sanadtoase. Acest lant de dez-
voltare este deseori numit proces de
incubare [Usurelu, p.20].

Este important a evidentia ca ac-
tivitatea IA are urmatorul impact
asupra dezvoltdrii regiunii trans-
frontaliere: fortificarea activitatii
economice si promovarea unei cul-
turi antreprenoriale in regiune; dez-
voltarea pietelor interne; diversifi-
carea ideilor de afaceri; contributia
la cresterea intreprinderilor mici;
asigurarea viabilitatii intreprinde-
rilor; respectiv, majorarea bazei im-
pozabile a veniturilor bugetar; utili-
zarea eficienta a resurselor umane,
de producere, tehnologice, naturale
etc.; majorarea nivelului de ocu-
pare a fortei de munca; sporirea si
sustinerea activitatii inovationale;
introducerea noilor tehnologii si de
know-how; crearea si fortificarea
relatiilor intre micul business si ce-
lelalte sectoare ale economiei nati-
onale, inclusiv: Intreprinderi mari,
mediul academic, autoritati publice
locale si alti stakeholderi.

In final, concluziondm ci an-
treprenoriatul social in Republica
Moldova se afla in primele sale eta-
pe de dezvoltare si nu poate creste
fara o serie de eforturi constante si
sustinute de toti actorii implicati. Pe
langa cadrul normativ este necesar
sa se initieze masuri concrete pen-
tru crearea unui ecosistem favorabil
dezvoltarii: accesul la diferite instru-
mente de finantare si piete, structuri
de sprijin pentru afaceri, dezvoltare
resurse umane si cercetare, facilitati
fiscale si non-fiscale diferentiate pe
tipuri de intreprinderi sociale.

the incubation process [Usureluy,
p.20].

[t is important to point out that Al
activity has the following impact on
the development of the cross-bor-
der region: strengthening econom-
ic activity and promoting an entre-
preneurial culture in the region;
development of internal markets;
diversification of business ideas;
contributing to the growth of small
businesses; ensuring the viability of
enterprises; respectively, increasing
the taxable base of budget revenues;
efficient use of human, production,
technological, natural resources,
etc .; increasing the level of employ-
ment; increasing and supporting
innovation activity; introduction of
new technologies and know-how;
creating and strengthening relation-
ships between small business and
other sectors of the national econo-
my, including: large enterprises, ac-
ademia, local public authorities and
other stakeholders.

Finally, we conclude that social
entrepreneurship in the Republic of
Moldova is in its early stages of de-
velopment and cannot grow with-
out a series of constant efforts and
sustained by all actors involved. In
addition to the regulatory frame-
work, it is necessary to initiate con-
crete measures to create a develop-
ment-friendly ecosystem: access to
various financing instruments and
markets, business support struc-
tures, human resources develop-
ment and research, differentiated
tax and non-fiscal facilities by type
of social enterprise.
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Guvernul, pentru urmatorii ani a
trasat urmatoarele obiective gene-
rale care vor asigura cadrul necesar
pentru crearea unui ecosistem favo-
rabil dezvoltdrii antreprenoriatului
social In Republica Moldova prin:

v' Dezvoltarea si promovarea unei
culturi a antreprenoriatului soci-
al in randul populatiei din Repu-

blica Moldova;
v" Crearea unui cadru normativ fa-
vorabil antreprenoriatului so-

cial si valorificarea potentialu-
lui acestui sector in dezvoltarea
economica si sociala a Republicii
Moldova;

v Facilitarea accesului la piata si
instrumente financiare specifice
sectorului de antreprenoriat so-
cial din Republica Moldova;

v' Imbunititirea abilititilor si com-
petentelor profesionale in dome-
niul antreprenoriatului social.
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For the next few years, the Gov-
ernment has outlined the following
general objectives that will provide
the necessary framework for creat-
ing an ecosystem conducive to the
development of social entrepreneur-
ship in the Republic of Moldova by:

v Development and promotion of
a culture of social entrepreneur-
ship among the population of the
Republic of Moldova;

v" Creating a normative framework
favorable to social entrepreneur-
ship and capitalizing on the po-
tential of this sector in the eco-
nomic and social development of
the Republic of Moldova;

v Facilitating market access and
financial instruments specific to
the social entrepreneurship sec-
tor in the Republic of Moldova;

v" Improving professional skills and
competences in the field of social
entrepreneurship.
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ACCESUL LA FINANTARE AL INTREPRINDERILOR
DIN ECONOMIA SOCIALA DIN ROMANIA

THE ACCESS TO FINANCING OF SOCIAL ECONOMY
ENTERPRISES FROM ROMANIA

expert economie sociald & presedinte ANCUTA Expert in social economy & President
RISE Romdnia VAME S'U of RISE Romania

REZUMAT. Fundatia ,Aldturi de Voi” Ro-
mdnia a realizat in 2021 prima cercetare
privind necesarul si oferta de finantare a
intreprinderilor de economie sociala din
Romdnia. Raportul, dat publicitdtii in [imba
romdnd si in limba englezd, analizeazd date
statistice oficiale, rezultatele unui sondaj in
randul intreprinderilor de economie socia-
ld si un sondaj in randul institutiilor finan-
ciar bancare si non-bancare din Romdnia,
privind oferta acestora pentru acest sector.
Raportul analizeazd in premierd sursele de
finantare utilizate pentru infiintarea si/sau
dezvoltarea activitdtii intreprinderii, identi-
ficd sursele de finantare vizate de intreprin-
deri in viitor, nevoile de credite de investitii,
de capital rulant, capacitatea de garantare
si nevoile de asistentd / consultantd financi-
ard pentru elaborarea documentatiei de cre-
ditare/ finantare.

Cuvinte cheie: economie sociald, baro-
metru, surse de finantare

O proportie semnificativa din
economia Romaniei este destinata
sa obtina profituri pentru alte per-
soane decat investitorii sau pro-
prietarii. Cunoscuta sub numele de
,economie sociald”, aceasta include
cooperative, societati mutuale, aso-
ciatii non-profit, fundatii si intre-
prinderi sociale. Economia sociala

SUMMARY. The “Alaturi de Voi” Roma-
nia Foundation conducted in 2021 the first
research on the needs (demand) and the
financing offer for social economy enter-
prises in Romania. The report, released in
Romanian and English, analyzes official sta-
tistical data, the results of a survey among
social economy enterprises and a survey
among financial banking and non-banking
institutions in Romania on their offer for this
sector. The report analyzes for the first time
the financing sources used for the establish-
ment and/or development of the enterprise,
identifies the sources of financing envisaged
by the enterprises in the future, the needs for
investment loans, rolling stock, the guaran-
tee capacity and the needs for financial as-
sistance/ advice for the elaboration of the
credit / financing documentation.

Key words: social economy, barometer,
sources of financing

A significant percentage of Eu-
rope’s economy is meant for obtain-
ing profit for other persons than the
investors or the owners. Known as
the “social economy”, it includes co-
operatives, mutual societies, not-for-
profit associations, foundations and
social enterprises. The social econo-
my operates a large number of com-
mercial activities, offers a wide range
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opereaza un numar foarte mare de
activitati comerciale, ofera o gama
larga de produse si servicii pe piata
unica europeana si genereaza mili-
oane de locuri de munca. Intreprin-
derile sociale sunt, de asemenea,
motorul inovarii sociale.

Potentialul de crestere si de dise-
minare a modelului intreprinderilor
sociale continud sa fie insa subex-
ploatat in Romania, acestea con-
fruntandu-se cu diverse obstacole.
Pe langa faptul ca se confrunta cu
aceleasi provocari ca si orice IMM,
intreprinderile sociale intampina di-
ficultati care le sunt proprii, mai ales
in ce priveste accesul la finantare.

Nevoile si circumstantele financi-
are difera de la un tip de intreprin-
dere la altul, in functie de nivelul de
dezvoltare al Intreprinderii (sprijin
conceptual - start-up, dezvoltarea
de proiecte pilot sau prototipuri,
dezvoltare la scara larga - scalarea).

Intreprinderile respondente la
Barometrul Accesului la Finantare
pentru Intreprinderi Sociale (2021)
(Ia sondaj au raspuns 195 de repre-
zentanti de intreprinderi din sectorul
economiei sociale din principalele ti-
puri de Intreprinderi vizate din toate
formele juridice si din toate zonele
tarii) folosesc in general mai multe
surse de finantare, diversitatea aces-
tora fiind destul de mare. Singurele
intreprinderi care au mentionat sur-
se de finantare unice sunt cele care
au apelat la Grant - Fonduri europe-
ne - POSDRU/POCU, 14 intreprin-
deri fiind in aceasta situatie. Alte 7
intreprinderi au combinat finantarea
POSDRU - POCU cu sursele proprii.

of products and services in the Eu-
ropean single market and generates
millions of jobs. Social enterprises are
also the engine of social innovation.

The potential for growth and dis-
semination of the social enterprise
model continues to be under-ex-
ploited in Romania, as they face var-
ious difficulties, especially in terms
of access to finance.

Financial needs and circumstanc-
es differ from one type of business
to another. In many European coun-
tries, social enterprises working for
the social and professional integra-
tion of people with disabilities or
from other groups at risk (WISE)
benefit of public funding, but are
also active on the free market for
goods and services, and often use a
combination of funding sources.

Financial needs also vary depend-
ing on the level of development of
the enterprise (conceptual support
- start-up, development of pilot pro-
jects or prototypes, development at
a large scale -scaling).

Enterprises contributing to the
Barometer of Access to Financing for
Social Enterprises (2021) (the survey
was answered by 195 representa-
tives of social economy enterprises
from the main types of enterprises
concerned in all legal forms and in
all areas of the country) generally
benefit of a diversity of sources of
funding. The only companies that
mentioned single sources of funding
are those that used European Funds
- POSDRU / POCU, 14 companies be-
ing in this situation. Another 7 com-
panies combined POSDRU - POCU
financing with their own sources.
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Surse de finantare utilizate pentru infiintarea si/sau dezvoltarea
activititii intreprinderii in ultimii 3 ani
(% din intreprinderile respondente)

Sources of financing used for establishing and / or for developing the activity
of the enterprise within the past 3 years
(% of the enterprises)

Surseproprii [

Own sources

Cotizatiile/contributiile/participatiile la capital ale membrilor; [NNIENINININTS

Fees / contributions / shares to the capital

Grant- Fonduri europene POSDRU/POCU 28,2%
Grants - European Funds - POSDRU/POCU

Directionarea a 2% / 3,5% din impozitul pe venit al persoanelor fizice; 14,9%
2% / 3,5% from the tax on income

Imprumuturi de Ia alte persoane fizice sau juridice;  [IIIEENEN
Loans from other physical or juridical entities

Donatii 8,7%
Donations

Sponsorizari din partea unor societati comerciale;
Sponsorships from commercial entities

[7.2% |
Alte fonduri europene | 5,6%
3

Other European funds

Alte surse de finantare
Other sources of financing

Legea 76/2002 privind stimularea ocupirii;  [HlF%
The Law 76/2002 on stimulating employment;

Subventii de la bugetul de stat ~ [Ill1%

Subsidies from the state budget
Campanii de strangere de fonduri on line — finantare participativa crowd- s
funding; o

Online fundraising / crowdfunding campaigns

Credit bancar pentru investitii; B1%
Loans for investments

Linie de credit pentru cofinantarea /implementarea proiectelor [l1,5%
Credit lines for project co-financing / implementation

Grant- Fonduri europene POR/PNDR 1,5%
Grants - European Funds - POR/PNDR

Microcredite de la institutii financiare nebancare IFN; ] 1,0%
Micro-loans from non-banking financial institutions

Credit bancar pe termen scurt pentru capital circulant: materii prime — 1 0,5%
materiale, salarii, utilitati; 5%
Short - term bank loan

Grant - Fonduri publice locale 0,5%
Grants - Local public funds

Grant- Fonduri publice nationale | 0,5%
Grants - National public funds

Fonduri de investitii locale / externe 0,0%
Local / external investment funds

0,0% 10,0% 20,0% 30,0% 40,0% 50,0% 60,0%

% din intreprinderile respondente

Figura 1: Surse de finantare utilizate pentru infiintarea si/sau dezvoltarea activitatii
intreprinderii in ultimii 3ani (% din intreprinderile respondente)

Figure 1: Sources of financing used for the establishment and / or the growth of the activ-
ities developed by the enterprise within the past 3 years
(% of enterprises contributing to the barometer)
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Cat priveste accesul la fondurile
publice, acesta este inc3, deseori, ob-
structionat de criterii de eligibilitate
care privesc forma juridica, dispozi-
tive prea rigide sau prea birocratice.
Constrangeri similare le pot bara
accesul pentru accesarea fondurilor
structurale destinate intreprinde-
rilor prin criteriile de eligibilitate -
privind solicitantii eligibili, acestea
fiind, de exemplu, limitate la forma
juridica de societate comerciala si
cooperativa, excluzand formele juri-
dice farar scop patrimonial.

Intreprinderile sociale din Ro-
mania, care sunt in general mici si
ancorate, a priori, doar In comuni-
tatile locale, sunt afectate si de con-
strangeri care le restrang accesul,
de exemplu, la finantare privata sau
bancara, de care au nevoie in func-
tie de nivelul lor dezvoltare (start-
up, dezvoltarea de proiecte - pilot
sau prototipuri, scalare si crestere).
Constrangerile legate de redistri-
buirea profiturilor sau de ocuparea
lucratorilor vulnerabili dau, deseori,
investitorilor potentiali sentimentul
ca acestea constituie intreprinderi
mai riscante si mai putin rentabile
decat altele.

Intrebate despre sursele de fi-
nantare pe care intentioneaza sa le
acceseze in viitor Intreprinderile
participante la Barometru au avut
optiuni diferite.

As far as the access to public
funds is concerned, it is often still
obstructed by eligibility criteria re-
garding legal form, by overly rigid
or bureaucratic financing mecha-
nisms. Similar constraints may pre-
vent them from accessing structur-
al funds for businesses through the
eligibility criteria for eligible appli-
cants, being limited to the legal form
of a commercial and cooperative
society, excluding non-equity legal
forms.

Social enterprises in Romania
which are generally small and a pri-
ori anchored in local communities
are also affected by constraints that
restrict their access, for example, to
private or bank financing, which
they need depending on their level
of development (start - up, develop-
ment of pilot projects or prototypes,
scaling and growth). Constraints re-
lated to profit redistribution, or the
employment of vulnerable workers
often give potential investors the
impression that they are more risky
and less profitable than other busi-
nesses.

When asked about the sources of
financing they plan to access in the
future, social enterprises contribut-
ing to the Barometer have had dif-
ferent opinions.
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Sursele de finantare vizate de intreprinderile participante la
Barometru

Financing sources of enterprises contributing to the Barometer

Mix de finantare (crowdfunding, credit si grant
nerambursabil)
Combination of financing (crowdfunding, loans
and non-reimbursable grants)

Grant nerambursabil
Non-reimbursable grants

Credit bancar - institutie financiara non-bancara
Loan from a banking or non-banking financial
institution

Crowdfunding - platforma de finantare online
Crowdfunding - online financing platform

0%
m2 Util
2 Useful

m | Foarte util
1 Very useful

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

u 4 Inutil
4 Useless

3 Putin util
3 Very little useful

Figura 2: Sursele de finantare vizate de intreprinderile participante la Barometru

Figure 2: Financing sources of enterprises contributing to the Barometer

O mare parte, 50%, vizeaza in
continuare sa atraga granturi, dar o
mare parte, 32,8%, considera gran-
turile inutile si vizeaza alte surse
de finantare. Imbucuritor este ci
un numar mare de intreprinderi,
44,1%, vizeaza un mix de surse de
finantare care include atat finanta-
rea participativa, cat si creditele si
granturile nerambursabile, aceasta
fiind urmatoarea clasa de intreprin-
deri hotarate sa isi diversifice surse-
le de finantare.

Cele mai multe iIntreprinderi -
16,9% dintre respondentii Barome-
trului - au un necesar de finantare
cuprins Intre 50 si 100.000 Euro, iar
26.7% de peste 100.000 Euro.

An important percentage - 50%,
aim at continuing to attract grants,
but at the same time a considera-
ble percentage of 32,8% believe the
grants are useless and aim at other
financing sources. We are happy to
see that a high number of enterpris-
es - 44,1%, aim at a combination of
financing sources, including both
participatory financing and also
loans and non-reimbursable grants,
this being the next category of en-
terprises determined to diversify
their financing sources.

Most enterprises - 16,9% of the
contributors to the Barometer (as
can be seen in Figure 12)), have fi-
nancing needs between 50.000 and
100.000 Euro, while 26.7% need fi-
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Aproape una din patru (43) intre-
prinderi respondente la Barometru
ar avea nevoie de un credit pentru
investitii si una din 10 pentru capital
rulant - vezi fig. 3.

nancing of over 100.000 Euro.

Almost one in four (43) enter-
prises contributing to the Barom-
eter would require an investment
loan and one in 10 for a loan for cur-
rent needs - see figure 3.

Aveti/veti avea nevoie de un...?

Do you need / will you need ... ?

credit pe termen scurt/linie de credit pentru
CAPITAL CIRCULANT?
Short - term loan / credit line for EQUITIES?

credit de INVESTITII pentru infiintarea /
dezvoltarea capacitatii de productie/prestari
servicii a intreprinderii dvs
INVESTMENT loan for the establishment /
development of the capacity to produce / deliver

services for your enterprise 0% 20% 40% 60% 80% 100%
mDa mNu
Yes No

Figura 3: Necesarul de finantare al intreprinderilor participante la Barometru

Figure 3: Financing needs of enterprises contributing to the Barometer

Aproape una din patru intreprin-
deri participante la Barometru ar
avea capacitate de garantare - vezi
fig. 4, putin peste numarul celor care
ar solicita unul. Dintre intreprinde-
rile care ar avea nevoie, 23 (53%) ar
avea cu ce sa garanteze. Pe de alta
parte, daca excludem intreprinderi-
le care au raspuns ca nu intentionea-
za sa ia un credit, din Intreprinderile
care ar avea acest lucru in vedere,
63% ar avea cu ce garanta.

Almost one in four enterpris-
es contributing to the Barometer
would have warranting capacity -
see figure 4, a little above the num-
ber of enterprises demanding war-
ranties. Of the enterprises requiring
a loan, only 23 (53%) would have
something to warrant it with. On the
other hand, if we leave out the en-
terprises stating they do not intend
to take on a loan, of the enterprises
considering to do, 63% would be ca-
pable to warrant it.
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Aveti/veti avea suficiente garantii penfru a
accesa resursele financiare necesare

dezvoltarii intreprinderii dvs.?

Figura 4: Capacitatea de garantare a intreprinderilor participante la Barometru

Do you / will you have sufficient warranties to access
financial resources necessary for the development of your
enterprise?

Figure 4: Warranting capacities of enterprises contributing to the Barometer
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Figura 5: Ponderea intreprinderilor care ar avea garantii in eventualitatea accesarii
unui credit
Figure 5: The percentage of enterprises who could have warranties in the event
of accessing a loan

Ecosistemul finantarii economiei
sociale din Romania a fost evaluat
folosind Metologia OECD Better En-
trepreneurship Policy Tool de evalu-
are a accesului la finantare a econo-
miei sociale.

Punctajul obtinut cu privire la
masurarea accesului la finantare
a intreprinderilor sociale in Ro-
mania, folosind matricea OECD,
este de 2,9 puncte din maxim 10
puncte, ceea ce se traduce in ac-
ces slab la finantare, respectiv:

» Necesitatea sprijinirii crearii si dez-
voltarii intermediarilor care pot
contribui la consolidarea capaci-
tatii si a disponibilitatii finantarii
pentru intreprinderile sociale.

e Necesitatea Incurajarii participa-
rii furnizorilor principali de fi-
nantare si a investitorilor sociali

We evaluated the eco-system for
financing Romanian social enter-
prises using the Better Entrepre-
neurship Policy Tool for assessing
the access to financing of social
economy.

The score obtained regarding
the measurement of access to fi-
nance for social enterprises in
Romania using the OECD matrix
is 2.9 out of a maximum of 10
points, which translates into poor
access to finance, meaning:
¢ The need to support the creation

and development of intermediar-

ies that can help strengthen the
capacity and availability of fund-
ing for social enterprises.

¢ The need to encourage the par-
ticipation of major funding pro-
viders and social investors in the
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la finantarea Intreprinderilor so-
ciale, oferind stimulente si atenu-
and barierele de reglementare in
calea investitiilor si
e Folosirea finantarii publice limi-

tat prin utilizarea acesteia pen-

tru a dezvolta mecanisme hibride
care sa combine investitiile publi-

ce si private.

Cererea:
Asociatii, Fundatii
Cooperative

Fonduri mutuale de pensii non-profit
Alte organizatii non-profit

Intreprinderi sociale societati
comerciale cu misiune sociala

financing of social enterprises,
providing incentives and mitigat-
ing regulatory barriers to invest-
ment, and

The limited use of public funding
through its use to develop hybrid
mechanisms that combine public
and private investment.

Oferta

Persoane Mzice

Membri, actionari si alte parti
interesate

Fundatii si entitati filantropice
Intermediari financiari

Sector public

Figura 6: Ecosistemul finantarii economiei sociale

Yy N

Demand; Financial
Assoclations, Foundations mechanisms

Internal financial

Cooperatives R
Not-for-profit retirement mutial
fimds

Other not-for-profitorganizations

Offer

Physical individuals

Members, stakeholders and other
interested parties

Philantropical foundations and
entities

Soclal enterprises - commerelal B tisim b i Financial intermediaries

entities with @ social mission

The public secto

Figure 6: The eco-system for financing social economy



Concluzie

in Romania, intreprinderile soci-
ale au dificultati in asigurarea finan-
tarii activitatii. Ecosistemul finanta-
rii economiei sociale din Romania
are inca multe elemente lipsa ce as-
teapta sa apara pe piata economiei
sociale.

Conclusion

In Romania, social enterpris-
es have difficulties in ensuring the
financing for their activities. The
eco-system for financing the social
economy in Romania still has many
missing elements which are waiting
to appear in the field.
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RECRUTAREA, PLASAREA SI ASISTENTA LA LOCUL DE MUNCA
A PERSOANELOR CU DIZABILITATI

RECRUITMENT, PLACEMENT AND JOB ASSISTANCE
OF PEOPLE WITH DISABILITIES

Autor
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REZUMAT. In prezent, in UE, 47% dintre
persoanele cu dizabilitdti au un loc de mun-
cd, comparativ cu Romdnia, unde doar 7,25%
sunt integrate pe piata muncii. Job Direct - este
singura agentie de plasare si asistentd la locul
de muncd de tip intreprindere sociald din tard,
care contribuie la cresterea gradului de ocu-
pare a persoanelor cu dizabilitdti si rdspunde
deficitului de servicii de incluziune adresate
acestora. Agentia este infiintatd de ADV Romd-
nia, in anul 2016, ca rdspuns la nevoile persoa-
nelor cu dizabilitdti de a avea locuri de muncd
si ca alternativd fiabild la dependenta acestora
de prestatiile sociale oferite de statul romdn.
Job Direct incearcd sd schimbe viziunea pe pia-
ta muncii, promovdnd ideea cd persoanele cu
dizabilitdti pot completa deficitul de fortd de
muncd si cd, dincolo de bariere, std un potential
insuficient valorificat.

Cuvinte cheie: economie sociald, intre-
prindere sociald, integrare profesionald, di-
zabilitate

In calitate de masterand al Facul-
tatii de Economie si Administrarea
Afacerilor din cadrul Universitatii
»2Alexandru loan Cuza” din lasi, spe-
cializarea Managementul Resurselor
Umane, in luna ianuarie 2022 am re-
alizat o cercetare in vederea elaborarii
lucrarii de disertatie intitulata , Recru-
tarea, plasarea si asistenta persoane-
lor cu dizabilitati la locul de munca”.

SUMMARY. In the EU, 47% of people with
disabilities have a job, compared to Romania
where only 7,25% of the persons with disabil-
ities are integrated on the labor market. Job
Direct - is the only social enterprise place-
ment and assistance agency in the country,
which contributes to increasing the employ-
ment rate of people with disabilities and re-
sponds to the deficit of inclusion services ad-
dressed to them. The agency was established
by ADV Romania in 2016, in response to the
need for people with disabilities to have a job
and as a reliable alternative to their depend-
ence on social benefits. Job Direct seeks to
change its view of the labor market by pro-
moting the idea that people with disabilities
can make up for the labor shortage and that
there is insufficient potential in the labor
market beyond barriers.

Keywords: social economy, social enter-
prise, professional integration, disability

As a master student of the Facul-
ty of Economics and Business Ad-
ministration at the “Alexandru Ioan
Cuza” University of lasi, specializing
in Human Resource Management, in
January 2022 I conducted a study to
develop my dissertation paper en-
titled “Recruitment, placement and
assistance of people with disabilities
at work”. In this context, in order to
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In acest context, pentru a intelege di-
versele aspecte privind procesul de
angajare a persoanelor cu dizabilitati,
am avut prilejul de a discuta cu Ramo-
na Marian, managerul Agentiei Job
Direct, o intreprindere sociala din lasi
specializata in integrarea profesionala
a persoanelor cu dizabilitati si din alte
categorii vulnerabile.

Incd de la inceput fac mentiunea
c3, la rAndul meu, am beneficiat de
serviciile acestei agentii, In calitate
de persoana cu dizabilitati aflata in
dificultate in a-si gasi un loc de mun-
ca, dupa finalizarea studiilor de licen-
ta, lovindu-ma adeseori de reticenta
angajatorilor. In prezent, ca urmare
a sprijinul primit din partea specia-
listilor Job Direct, lucrez in Bucuresti
si desfasor activitati de monitorizare
legislativa la o companie foarte cu-
noscuta la nivel national.

1. Care credeti ca este situatia
persoanelor cu dizabilitati pe
piata muncii din Romania?

In Romania, prezenta pe piata
muncii a persoanelor cu dizabilitati
este scazutd comparativ cu situatia din
Uniunea Europeana. Fara mai amin-
ti de raportul total inechitabil fata de
persoanele fara dizabilitati. De exem-
plu, datele oficiale ne indica faptul ca
in UE, 47% dintre persoanele cu diza-
bilitati au loc de munca, comparativ
cu Romania, unde doar 7,25% sunt
integrate pe piata muncii, mai exact
35.213 persoane, conform rapoartelor
din luna decembrie 2021.

Desi legislatia din Romaénia creea-
za premisele integrarii profesionale

understand the various aspects con-
cerning the employment of people
with disabilities, I had the opportu-
nity to discuss with Ramona Marian,
manager of the Job Direct Agency,
a social enterprise in lasi which is
specialized in the professional inte-
gration of people with disabilities.

From the very beginning I men-
tion that, in my turn, I benefited
from the services of this agency, as
a person with disabilities who was
having difficulty finding a job af-
ter completing his undergraduate
studies, often being struck by the
reluctance of employers. Currently,
as a result of the support received
from Job Direct specialists, I work
in Bucharest and carry out legisla-
tive monitoring activities at a very
well-known company at national
level.

1. What do you think is the situa-
tion of people with disabilities
on the Romanian labor mar-
ket?

On the Romanian labor market
persons with disabilities are rela-
tively low included, if we compare
our situation to the European Un-
ion, not to mention the completely
unfair percentage of persons with
disabilities employed. For instance,
official data show that in the EU
47% of the persons with disabilities
have a workplace, whereas in Roma-
nia, only 7,25% (35.213 individuals)
of the disabled people are currently
employed, according to reports from
December 2021.
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ale persoanelor cu dizabilitati, prin
faptul ca obliga firmele / institutii-
le care au peste 50 de angajati de a
avea 4% din personal din categoria
»cu dizabilitati”, acest lucru nu se re-
flecta, din pacate, si in realitate.

2. Cum credeti ca se explica rata
scazuta de ocupare a locurilor
de munca de catre persoanele
cu dizabilitati in Romania?

Rata scazuta de ocupare a locu-
rilor de munca de catre persoanele
cu dizabilitati in Romania poate sa
fie explicatd, pe de o parte, prin inte-
resul scazut al angajatorilor fatd de
persoanele cu dizabilitdti, care este
posibil sa aiba la baza o perceptie
deformata asupra dizabilitatii sau
diverse stereotipuri si prejudecati,
precum: persoana cu dizabilitati
nu poate munci, este grav bolnava,
este dependenta de alte persoane,
este periculoasa (In cazul persoanei
cu afectiuni psihice). Avand aceasta
perceptie, angajatorii pierd o cate-
gorie de resurse umane foarte valo-
roasa, care ar putea aduce producti-
vitate si diversitate companiilor.

Pe de alta parte, rata scazuta de
ocupare poate sa fie explicata si de
profilul persoanelor cu dizabilitdti
din Romania si de lipsa serviciilor de
suport pentru integrarea si adapta-
rea acestora la locul de munca. Din
motive obiective, multe dintre aceste
persoane au un nivel scazut de edu-
catie, slabe competente profesionale
si un cumul de nevoi sociale si psi-
hologice, iar angajatorii nu sunt pre-
gatiti sa asigure suport suplimentar

Although the Romanian legisla-
tion creates premises for the pro-
fessional integration of people with
disabilities by requiring companies
/ institutions with more than 50 em-
ployees to have 4% of staff from the
category “with disabilities”, this is
not reflected in reality.

2. How do you think the low em-
ployment rate of people with
disabilities in Romania is ex-
plained?

The low employment rate of peo-
ple with disabilities can have several
explanations.

On the one hand, there is a low
interest of employers in employing
people with disabilities due to a dis-
torted perception of disability, to
different stereotypes and prejudic-
es, such as: the person with disabil-
ities cannot work, is seriously ill, is
dependent on other people, is dan-
gerous (in the case of a person with
mental illness). With this perception
in mind, employers are missing out
on a very valuable category of hu-
man resources, which might bring

r ivity and diversity for com-
panies.

On the other hand, the low em-
ployment rate can also be explained
by the profile of people with disa-
bilities in Romania and the lack of
support services for their integra-
tion and adaptation to the work-
place. For objective reasons, many of
them have a low level of education,
poor professional skills and a com-
bination of social and psychological
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pentru gestionarea interferentelor
sociale si psihologice si pentru for-
marea unor competente si conduite
profesionale acestor persoane.

La acestea se adauga lipsa acce-
sibilizdrilor si tehnologiilor asistive.
Avem in evidenta persoane cu diza-
bilitati locomotorii care au abilitati
si competente foarte bune pentru a
face fata cu succes cerintelor anumi-
tor tipuri de posturi, insa nu pot in-
tra in sediile firmelor si institutiilor,
unele dintre ele aflate in cladiri noi si
moderne. Sau avem in evidenta per-
soane cu deficiente de vedere care
nu pot accesa locurile de munca, cel
putin in municipiul Iasi, deoarece la
niciunul dintre cele la care au aplicat
nu au gasit disponibilitate pentru
asigurarea unei tehnologii asistive.
[ar exemplele pot continua...

3. Cum raspunde Job Direct aces-
tei situatii?

Agentia Job Direct este o intre-
prindere sociala construita de ADV
Romania (Fundatia “Alaturi de Voi”
Romania), in anul 2016, ca o continu-
are fireasca a serviciilor oferite pen-
tru atingerea misiunii asumate, cea
de incluziune a persoanelor cu diza-
bilitati si din alte grupuri vulnerabile
si, totodata, pentru consolidarea or-
ganizatiei ca promotor al economiei
sociale, venind cu un pachet de solu-
tii 1a una dintre cele mai stringente
probleme ale persoanelor cu dizabi-
litati - integrarea profesionala.

in Romania, un numir covarsi-
tor de persoane cu dizabilitati nu
beneficiaza de servicii sociale com-

needs. Employers are not always
prepared to provide additional sup-
port for managing social and psy-
chological interference and training,
skills and professional conduct of
these persons.

Another aspect worth mention-
ing is the lack of accessibility and
assistive technologies. We have peo-
ple with locomotor disabilities who
have very good skills and competen-
cies to successfully cope with cer-
tain types of jobs, but cannot enter
the headquarters of companies and
institutions, some of them in new
and modern buildings. Or we have
people with visual impairments
who cannot access jobs, at least
in the city of Iasi, because they did
not find availability for providing
assistive technology. And the exam-
ples can go on.

3. How does Job Direct respond to
this situation?

The Job Direct Agency is a so-
cial enterprise established by ADV
Romania (“Alaturi de Voi” Romania
Foundation), in 2016, as a natural
continuation of the services offered
to achieve its mission, that of in-
cluding people with disabilities and
other vulnerable groups and, at the
same time, for the consolidation of
the organization as a promoter of
the social economy, coming with a
package of solutions to one of the
most pressing problems of people
with disabilities - professional inte-
gration.

In Romania, an overwhelming
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plexe si integrate, care sa raspunda
nevoilor lor de incluziune, ocupare
si dezvoltare, cele mai multe dintre
acestea fiind dependente de stat si
de stimulentele acordate de acesta,
traind la limita saraciei si a excluzi-
unii sociale.

Cu o experienta de 20 de ani in
domeniul incluziunii, timp in care
am creat peste 100 de locuri de
munca in propria intreprindere so-
ciala de insertie (UtilDeco), noi, la
ADV Romania, avem convingerea ca
angajatii cu dizabilitati sunt angajati
valorosi si c3, dincolo de bariere, sta
un potential insuficient valorificat
pe piata muncii.

4. Ce servicii ofera agentia Job Di-
rect?

Job Direct activeaza la nivelul regi-
unii Nord-Est, oferind persoanelor cu
dizabilitati si companiilor interesate
sa angajeze persoane cu dizabilitati,
un pachet de servicii directe de ocu-
pare si plasare, si la nivel national,
prin platforma www.jobdirect.ro.

Persoanelor cu dizabilitati le ofe-
rim, in mod gratuit, un pachet inte-
grat de servicii sociale si de ocupare
ce consta In: consiliere si orientare
profesionald; testarea capacitdtii de
muncd, pe care o realizam cu bate-
ria CASPER, un instrument com-
plex de evaluare a persoanelor cu
dizabilitati, ce permite conturarea
unui ,profil ocupational” si potrivi-
rea persoana - post; internship sau
activitdati de formare profesionald
in intreprinderea sociald de insertie
UtilDeco. Prin intermediul acestui

number of people with disabilities
do not benefit from complex and
integrated social services that meet
their needs for inclusion, employ-
ment and development, most of
which are dependent on the state
and the incentives provided by it,
living on the edge poverty and social
exclusion.

With 20 years of experience in the
field of inclusion, during which time
the foundation has created over 100
jobs in its own social insertion en-
terprise (UtilDeco), ADV Romania is
convinced that the employees with
disabilities are a valuable employee
and that, beyond the barriers, there
is an insufficient potential exploited
on the labor market.

4. What services does the Job Di-
rect agency offer?

Job Direct operates in the North-
East region, offering people with
disabilities and companies interest-
ed in hiring people with disabilities
a package of direct employment and
placement services, and also nation-
ally, through the platform www.job-

irect.ro.

We offer people with disabili-
ties, free of charge, an integrated
package of social and employment
services consisting of: counseling
and career guidance; testing the
work capacity through the CASPER
battery of tests, a complex tool for
assessing people with disabilities,
which allows shaping an “occupa-
tional profile” and matching per-
son - job; internship or training
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serviciu, ajutam persoanele cu di-
zabilitati sa deprinda abilitati de
baza in domenii variate si cautate
pe piata muncii, precum: legatorie
manuald, arhivare, croitorie, tipo-
grafie, si, totodata, sa se familiari-
zeze cu rigorile unui loc de muncg;
si serviciul de job-coaching, un ser-
viciu inovativ, preluat dupa un mo-
del finlandez, care presupune acor-
darea de asistenta specializata atat
persoanelor cu dizabilitati plasate,
pentru integrarea la locul de munca,
cat si angajatorilor lor, pentru adop-
tarea celor mai potrivite masuri in
vederea adaptarii locului de munca
la particularitatile persoanelor cu
dizabilitati angajate.

Companiilor interesate sa angaje-
ze persoane cu dizabilitati le oferim
un h ializ rvicii
recrutare si ocupare: pornind de la
promovarea posturilor disponibile
in cadrul companiei, pe mai multe
canale on-line, centralizarea si se-
lectia aplicatiilor primite, evaluarea
initiald a candidatilor (interviu initi-
al), evaluarea si testarea capacitatii
de munca a persoanelor recrutate,
prin intermediul bateriilor de teste
CAS ++ si CASPER, crearea profilului
profesional al candidatilor, stabili-
rea gradului de potrivire candidat
- post si Intocmirea raportului de
potrivire candidat - post, ierarhi-
zarea si selectia candidatilor, pana
la insotirea persoanelor care au un
procent de potrivire cu postul de
minim 50%, la interviul de selectie
derulat de angajator si la oferirea de
asistentd pentru integrarea si adap-
tarea persoanei la locul de munca

activities in the UtilDeco social in-
sertion enterprise. Through this
service, we help people with disabil-
ities learn various and sought-after
skills in basic fields, such as: manual
book-binding, archiving, tailoring,
printing, and, at the same time, to
become familiar with the rigors of
a job. The job coaching service is an
innovative service modeled on the
Finnish model of providing special-
ized assistance to both people with
disabilities, for integration into the
workplace, and also to their em-
ployers, for the adoption of the most
appropriate measures to adapt the
particularities of people with disa-
bilities employed.

For companies interested in hir-
ing people with disabilities, we offer
a specialized package of recruitment
and employment services: starting
from the promotion of available
positions within the company, on
several online channels, centraliza-
tion and selection of applications
received, initial evaluation of candi-
dates (initial interview), evaluation
and testing of the work capacity of
the recruited persons, through the
CAS ++ and CASPER test batteries,
creation of the professional profile
of the candidates, establishment
of the candidate-job matching de-
gree and preparation of the candi-
date-job matching report, ranking
and selection of candidates, up to
accompanying people who have a
job matching rate of at least 50%,
to the employer interview and to of-
fering assistance for the integration
and adaptation of the person to the
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(job-coaching), in lipsa experientei
companiei de a lucra cu persoane cu
cerinte speciale.

Suplimentar, furnizam servicii
de HR si de securitate si sanatate in
munca.

TESTARE
¥ EVALIGARE
ARILITATL

s

5. Care este profilul persoanelor
care solicita sprijinul agentiei
in gasirea unui loc de munca?

Serviciile agentiei sunt accesate in
mod special de persoane cu dizabi-
litati din categoria “greu angajabile”,
adica se confruntad cu un cumul de pro-
bleme de natura medicala, sociala, psi-
hologica, educationala. De exemplu, au
afectiuni fizice si psihice grave sau alte
conditii medicale care le afecteaza via-
ta, provin din centre de plasament sau
din familii cu venituri foarte scazute,
au un nivel scazut de educatie, nu au
calificare profesionald, au autonomie
scazuta si au avut esecuri repetate in
gasirea unui loc de munca.

6. Care credeti ca sunt motivele
pentru care candidatii - per-
soane cu dizabilitati apeleaza
la serviciile agentiei?

Motivele pentru care candidatii
apeleaza la serviciile agentiei au la

job (job-coaching), in the absence of
company experience to work with
people with special needs.

In addition, we provide HR and
occupational safety and health ser-
vices.

INSOTIRE PENTRE
EVALUARE $5u
51 M RCINA MUNCEL

PAZA

- X( -(?l

M3 COACHING PENTER
MENTD LOC BE NUNCR
PE TOATA DURATA ARDARRI

5. What is the profile of jobseek-
ers?

The agency’s services are espe-
cially accessible to people with dis-
abilities from the category “hard to
employ”, which means they face a
number of problems of a medical,
social, psychological, educational
nature. For example, they have seri-
ous physical and mental illnesses or
other medical conditions that affect
their lives, come from foster care or
from low-income families, have a
low level of education, have no pro-
fessional qualifications, have low
autonomy, and have had repeated
failures to find a job.

6. What do you think are the rea-
sons why candidates with disa-
bilities use the agency'’s servic-
es?

The reasons why candidates turn
to the agency’s services are based on
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baza cateva nevoi: in primul rand,
nevoia de sprijin pentru orientare pe
piata muncii si in selectarea posturi-
lor potrivite. Sunt foarte multe per-
soane cu sau fara dizabilitati care nu
stiu ce profesii sau meserii li se po-
trivesc si in acest fel se expun esecu-
rilor in accesarea sau In mentinerea
locurilor de munca.

in al doilea rand, strans legat de
prima, se contureaza nevoia de spri-
jin in identificarea si crearea profilu-
lui personal. Cine sunt eu? Ce abilitati
si competente am? Ce interese profe-
sionale am? Ce tipuri de job-uri mi se
potrivesc? Sunt intrebari esentiale la
care gasim raspunsul in cadrul se-
siunilor de consiliere si testare pe
care le realizam in cadrul agentiei,
ca parte importanta in procesul de
orientare a persoanelor cu dizabili-
tati pe piata muncii.

Apoi, avem nevoia de realizare a
marketing-ului personal. Foarte mul-
te dintre persoanele care se adre-
seaza agentiei nu au avut niciodata
ocazia sa Invete cum se realizeaza
CV-ul si scrisoarea de intentie, doua
elemente importante care ghideaza
angajatorul in procesul de selectie,
iar noi ne asumam sa le sprijinim
in acest sens. De asemenea, ne asu-
mam sa le pregatim pentru inter-
viul de angajare, oferindu-le suges-
tii pentru imbunatatirea atitudinii,
comportamentului, vestimentatiei
din timpul interviului, inclusiv le
oferim posibilitatea de exersa in ca-
drul unor simulari sau jocuri de rol.

O ultima nevoie pe care reusesc
sa o identific este nevoia de sprijin in
gestionarea relatiilor cu diversi anga-

a number of needs: firstly, the sup-
port they get for labor market guid-
ance and the selection of suitable
positions. There are many people
with or without disabilities who do
not know which professions or jobs
suits them and, in this way,090 they
are exposed to failures in accessing
or maintaining jobs.

Secondly, closely related to the
first, the need for supportin identify-
ing and creating a personal profile is
outlined. Who am I? What skills and
competencies do I have? What pro-
fessional interests do I have? What
types of jobs are right for me? These
are essential questions that we find
answered in the counseling and
testing sessions we conduct within
the agency, as an important part of
the process of targeting people with
disabilities in the labor market.

Then we need to do personal
marketing. Many of the people who
apply to the agency have never had
the opportunity to learn how to
write a resume or a cover letter, two
important elements that guide the
employer in the selection process,
and we are committed to supporting
them in this regard. We also under-
take to prepare them for the job in-
terview, offering them suggestions
for improving their attitude, behav-
ior, and attire during the interview,
including giving them the oppor-
tunity to practice in simulations or
role-playing games.

One last need I can identify is the
need for support in managing rela-
tionships with various employers,
implicitly in managing their possi-
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jatori, implicit in gestionarea posibi-
lelor atitudini negative ale acestora.
Cele mai multe dintre persoanele cu
dizabilitati care s-au adresat agenti-
ei au spus ca au fost privite diferit in
momentul in care au declarat ca au o
dizabilitate, atat in timpul interviului
cu reprezentantii angajatorului, prin
schimbarea atitudinii, cat si dupa fi-
nalizarea interviului, prin absenta
vreunui raspuns cu privire la rezul-
tatul selectiei, chiar daca indeplineau
cerintele pentru posturile respective.

7. Ce presupune asistenta per-
soanelor cu dizabilitati la locul
de munca?

Asistenta la locul de munca
(job-coaching) este un serviciu de
suport pe care il acordam in con-
textul particularitatilor persoanelor
cu dizabilitati si In lipsa experientei
companiilor de a angaja persoane
cu dizabilitati. In cadrul acestui ser-
viciu, specialistul in job-coaching
sprijind atat angajatul cu dizabili-
tati pentru integrarea acestuia in
mediul profesional, prin explicarea
sarcinilor, responsabilitatilor si a
regulamentului, monitorizarea pro-
gresului, acordarea de sprijin in ges-
tionarea dificultatilor de adaptare,
medierea relatiilor de munca, cat
si angajatorului, in comunicarea cu
angajatul cu dizabilitati, adaptarea
spatiului si a sarcinilor, adoptarea
unor masuri de integrare in echipa a
angajatului si alte aspecte solicitate
de partile implicate in proces.

ble negative attitudes. Most of the
people with disabilities who ap-
proached the agency said that they
have been looked at in a different
manner when they declared that
they had a disability, both during
the interview with the employer’s
representatives, by changing their
attitude and after the interview, by
the absence of any answer regard-
ing the result of the selection, even
if they met the requirements for the
respective positions.

7. What does it mean to assist
people with disabilities in the
workplace?

Job coaching is a support service
that we provide in the context of the
particularities of people with dis-
abilities and the lack of experience
of companies to hire people with
disabilities. Within this service, the
job-coaching specialist supports
both the employee with disabilities
for his integration in the profession-
al environment, by explaining the
tasks, responsibilities and regula-
tions, monitoring the progress, pro-
viding support in managing difficul-
ties of adaptation, mediating labor
relations, and to the employer, in the
communication with the employee
with disabilities, the adaptation of
the space and the tasks, the adop-
tion of measures for the team inte-
gration of the employee and other
aspects requested by the parties in-
volved in the process.
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8. Ce fel de companii isi cauta an-
gajati prin intermediul agenti-
ei dumneavoastra?

Profilul companiilor este variat,
insd, in general, ne contacteaza fir-
me din domenii precum: confectii,
tipografie, alimentatie, retail, care
recruteaza personal pentru posturi
de executie, ce nu necesita califica-
re: operator, lucrator universal, con-
fectioner fara experientd, ambalator.
Dar avem In portofoliu si firme din
domeniul consultantei si policitici-
lor publice, de exemplu.

9. Care sunt criteriile de selectie
a candidatilor-persoane cu di-
zabilitati?

Criteriile de selectie sunt stabili-
te Impreuna cu angajatorul, in func-
tie de profilul posturilor pe care le
are disponibile In cadrul companiei,
profil stabilit pornind nivelul de stu-
dii, experienta profesionala, compe-
tente si abilitati, autonomie, grad de
potrivire cu postul, conform evalua-
rii facute cu bateriile de teste CAS++
sau/si CASPER.

10. Ce fel de intrebari adresati
candidatilor din acest segment
al populatiei in cadrul inter-
viului initial?

De obicei, adresam intrebarile stan-
dard din cadrul unui interviu de anga-
jare, prin intermediul carora exploram
nivelul de studii, calificarile si certifica-
rile, experienta profesionald, punctele
tari, punctele slabe, interesele, astep-

8. What kind of companies are
looking for employees through
your agency?

The profile of the companies is
varied, but, in general, we are con-
tacted by companies in fields such
as: clothing, printing, food, retail,
which recruit staff for execution po-
sitions, which do not require quali-
fication: operator, universal worker,
inexperienced manufacturer, pack-
er. Our portfolio also includes, for
instance, companies in the field of
consultancy and public policies.

9, What are the selection criteria
for candidates with disabili-
ties?

The selection criteria are estab-
lished together with the employer,
depending on the profile of the po-
sitions available within the compa-
ny, profile established starting from
the level of education, professional
experience, skills and abilities, au-
tonomy, degree of matching the po-
sition, according to the evaluation
made with batteries of CAS ++ and /
or CASPER tests.

10. What kind of questions do you
ask the candidates in this seg-
ment of the population in the
initial interview?

We usually ask “standard” ques-
tions in a job interview, through
which we explore the level of ed-
ucation, qualifications and certifi-
cations, professional experience,
strengths, weaknesses, interests,
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tarile de la locul de munca si astepta-
rile de la serviciile agentiei.

11. Care este intervalul de timp in
care angajatii recrutati prin inter-
mediul agentiei dumneavoastra
isi mentin locul de munca?

Persoanele plasate cu sprijinul
agentiei 1si mentin locurile de mun-
ca pe termen lung. De exemplu,
avem in evidenta persoane plasate
in urma cu patru ani care ocupa ace-
lasi loc de munca.

Studiile ne arata ca, in general,
persoanele cu dizabilitati au o rata
mai mare de mentinere a locului
de munca si mai putine incidente
de sanatate si securitate la locul de
munca, decat cele fara dizabilitati,
iar aceasta este o realitate pe care
putini angajatori o cunosc.

De asemenea, in cazul nostru, re-
tentia la locul de munca este asigu-
ratd, pe de o parte, de procesul de
potrivire persoana - post pe care il
realizam, care duce la cresterea san-
selor de adaptare la locul de muncg,
de obtinere a reusitelor si satisfacti-
ilor si de gestionarea cu usurinta a
situatiilor dificile care pot aparea, iar
pe de alta parte, de asistenta pe care o
acordam angajatului si angajatorului
pentru integrarea la locul de munca.

12. Ati intalnit cazuri in care an-
gajatii cu dizabilitati care s-au
declarat nemultumiti de locul
de munca pe care a fost plasat?
Care au fost principalele moti-
ve ale acestora?

job expectations, and expectations
of agency services.

11. How long do employees re-
cruited through your agency
Kkeep their jobs?

People placed with the support of
the agency maintain their long-term
jobs. For example, we have people
who have been in the same job for
four years.

Studies show that people with
disabilities generally have a higher
retention rate and fewer health and
safety incidents at work than those
without disabilities, and this is a re-
ality that very few employers know.

Also, in our case, the retention at
work is ensured, on the one hand, by
the process of matching person - job
that we achieve, which leads to the
increase of the chances of adapta-
tion to the workplace, of obtaining
successes and satisfactions, and the
easy management of difficult situa-
tions that may arise, and on the oth-
er hand, the assistance we provide
to the employee and the employer
for integration in the workplace.

12. Have you encountered cases
in which employees with disa-
bilities have expressed dissat-
isfaction with the job they have
been placed in? What were
their main reasons?

Yes, we have had a few people
quit their jobs for reasons of dis-
tance between home and work or to
identify better opportunities in the
job market.
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Da, am avut cateva persoane care
au renuntat la locul de munca, din mo-
tive legate de distanta dintre casa si
locul de munca sau identificarea unor
oportunitati mai bune pe piata muncii.

13. Un gand final?

Participarea limitata pe piata
muncii a persoanelor cu dizabilitati
nu este un efect al deficientelor lor; ci
al barierelor mentinute in continuare
la un nivel ridicat de societate. Multe
persoane cu dizabilitati sunt depen-
dente de familii, institutii de reziden-
ta si de prestatii sociale, iar perspec-
tivele de castigare a autonomiei sunt
aproape inexistente, de multe ori.

In aceasti realitate activim noi,
incercand sa schimbam viziuni, ati-
tudini, vieti. Credem ca reusim sa le
insuflam tuturor persoanelor cu di-
zabilitati, care apeleaza la noi, incre-
derea ca exista solutii pentru gasirea
unui loc de muncé. In cele mai multe
situatii, personele care ne-au solici-
tat sprijinul, aveau deja mai multe
esecuri In a-si gasi un loc de mun-
ca, erau deznadajduite si demotiva-
te, iar ghidajul oferit de specialistii
agentiei le-a ajutat sa inteleaga ca au
toate atuurile unui angajat model si
ca au dreptul sa-si traiasca viata cu
demnitate, indiferent de dificultatile
pe care le intampina.

Datorita agentiei Job Direct, pana
in prezent 60 de persoane cu dizabi-
litati se bucura de statutul de anga-
jat si de un grad ridicat de autono-
mie, iar 10 companii si-au schimbat
viziunea asupra dizabilitatii si au
,castigat” statutul de firma incluziva,
oferind sanse reale de integrare pro-
fesionala persoanelor cu dizabilitati.

13. A final thought?

The limited participation of peo-
ple with disabilities in the labor mar-
ket is not an effect of their shortcom-
ings, but of the barriers maintained
at a high level by the society. Many
people with disabilities are depend-
ent on their families, institutions of
residence and social benefits, and
the prospects of gaining autonomy
are almost non-existent.

In this reality we are trying to
change visions, attitudes, lives. We
believe that we are able to instill
confidence in everyone that there
are ways to find a job. Most of them,
when they asked for our support,
already had many failures to find a
job, were hopeless and demotivated,
and the guidance provided by the
agency’s specialists helped them to
understand that they have all the ad-
vantages of an employee model and
that they have the right to live their
lives with dignity, regardless of the
difficulties they face.

Thanks to the Job Direct agency,
so far 60 people with disabilities en-
joy the status of employee and a high
degree of autonomy, and 10 compa-
nies have changed their vision on
disability and “gained” the status
of inclusive company, offering real
chances professional integration of
people with disabilities.
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DE UNDE VIN IDEILE BUNE, CUM LE GESTIONAM
SI CUM LE ADUCEM LA VIATA?

Sfaturi si exemple practice de la antreprenori sociali cu experienta

WHERE DO GOOD IDEAS COME FROM, HOW DO WE MANAGE
THEM AND HOW DO WE BRING THEM TO LIFE?

Practical tips and examples from experienced social entrepreneurs

manager proiect Federatia
ONG-urilor Sociale din Transilvania

manager laborator inovare sociald
Dedication Lab

MARIANA
TINTAREAN,

LAURA
ISTRATE

European Programs Director, “
Alaturi de Voi” Romania Foundation

Dedication Social innovation
lab manager

Rezumat: Valorificarea experientei
practice a antreprenorilor sociali, intr-un
moment in care, in tara noastrd, acest tip
de business este incd incipient si se confrun-
td cu nenumdrate provocdri, vine in artico-
lul de fatd printr-o serie de sfaturi practice
de la experti si exemple concrete menite sd
inspire. Cum apar ideile, prin ce proces de
filtrare trec ele, cum facem sd le aducem la
viatd sub formd de afaceri sociale viabile si
sustenabile? Cu ce provocdri s-au confruntat
antreprenorii cu care am discutat si cum au
fost depdsite? Drumul de la o simpld idee la
concretizarea acesteia intr-o afacere sociald,
nu este usor, necesitd efort fizic si mental,
determinare si trece prin mai multe etape:
identificarea problemei, validarea ideii prin
testare, revizuirea ideii, prototiparea aces-
teia si punerea in practicd. loana Bejan, co
fondator al Muzeului Amintirior din Comu-
nism, Anna Toth, director Fundatia Crestind
Diakonia Filiala Sfantu Gheorghe si Andreea
Bucin, manager financiar Dedication Labo-
rator de inovare sociald, au impdrtdsit cu noi
sfaturi utile, experiente proprii si modele de
bund practica.

Summary: Capitalizing on the practical
experience of social entrepreneurs, at a time
when in our country this type of business is
still in the beginning and facing countless
challenges comes in the article in the form
of practical tips and concrete example from
experts meant to inspire. How do ideas arise,
what filtering process do they go through,
how do we bring them to life in the form of
viable and sustainable social businesses?
What challenges did the entrepreneurs we
talked to face and how did they overcome
them? The road from a simple idea to a so-
cial business is not easy, it takes physical and
intellectual effort, needs determination and
goes through several stages: problem iden-
tification, idea validation through testing,
review of ideas, prototyping and implemen-
tation. loana Bejan, co-founder of the Memo-
rial Museum of Communism, Anna Toth, di-
rector of the Diakonia Christian Foundation
Sfdntu Gheorghe Branch and Andreea Bucin,
financial manager of the Dedication Social
Innovation Lab, shared with us useful tips,
personal experiences and examples of good
practice.
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Cuvinte-cheie: inovare, antreprenoriat
social, idei, inspiratie, management, labora-
tor de inovare sociala Dedication Lab

In cadrul primului laborator de
inovare sociald din Brasov, Dedica-
tion Lab, activitatea de baza in ve-
derea credrii de solutii inovatoare
la probleme sociale complexe, este
generarea de noi idei. In laborator,
participantii trec print-un proces
complex de creatie, analiza, ajusta-
re/ adaptare, testare si prototipare
a ideilor. Astfel, inca de la Inceputul
proiectului, echipa implicata a fost
preocupata de modul in care apar
ideile, cum pot fi ele gestionate si
cum le aducem la viata.

Pentru a raspunde la aceste intre-
bari, am discutat cu cateva persoane
care ne-au inspirat in activitatile de-
rulate in cadrul Dedication - Labo-
rator de inovare sociala.

Astfel loana Bejan - Roatd, antre-
prenor cu multe idei transformate
1n realitate, de la structuri de cazare
turistica, la centru de escalada sau
design si productie de incaltaminte,
co-fondator al Muzeului Amintirilor
din Comunism, ne-a spus: “Ideile vin
din observare directd. Cred cd esen-
tial in a genera idei este sd fii atent
la ce-i in jurul tdu, sd compari, sd
analizezi. Nu-i mare lucru si din cdte
observ toatd lumea are idei. Mai greu
este drumul de la idee la vis si la ma-
terializare a visului si aici cred cd e
important un plan bun de care sd te
tii si sd incerci sd faci in fiecare zi cate
ceva care sd te ducd mai aproape de
ce ti-ai propus.” loana ne-a imparta-
sit faptul ca, multitudinea de idei pe

Keywords: innovation, social entrepre-
neurship, ideas, inspiration, management,
social innovation lab Dedication Lab

In the first social innovation lab
in Brasov (Dedication Lab), for cre-
ating innovative solutions to com-
plex social problems, generating
new ideas is key. In the lab, partici-
pants go through a complex process
of creating, analysing, adjusting /
adapting, testing and prototyping
ideas. Thus, from the beginning of
the project, the team was interest-
ed on how do the ideas appear, how
they can be managed and how can
we bring them to life.

To answer these questions, we
talked to a number of people who
inspired us in our Dedication - So-
cial Innovation Lab.

loana Bejan - Roata, entrepre-
neur with many ideas transformed
in reality, from tourist accommo-
dation structures to climbing can-
ter or shoe design and production,
co-founder of the Museum of Mem-
ories of Communism told us “Ideas
come from direct observation. I
think that the key to generating
ideas is to pay attention to what is
around you, to compare and analyse.
It's no big deal, and as far as I can
tell, everyone has ideas. The road
from the idea to the dream and then
to the materialization of the dream
is more difficult and here I think it
is important to have a good plan to
stick to and try to do something ev-
ery day that will bring you closer to
your objective.”

loana shared with us the fact that
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care le are, sunt supuse unui proces
ce duce la aducerea acestora la via-
ta: “La un moment dat imi notam tot
felul de ganduri si idei care cum ve-
neau. Nu mai fac asta pentru cd am
observat cd unele ramdn cumva si
revin obsesiv din cdnd in cdnd. Apoi,
incep sd vorbesc despre ele. Mult. Cu
toti prietenii, cu familia, cu toatd lu-
mea care md intreabd. Si cdnd deja
incepe sa se contureze si un plan/
strategie incep sd vdd in jur semne
care imi confirmd cd e momentul
pentru ele.”

Anna Té6th, Director Fundatia
Crestina Diakonia Filiala Sfantu
Gheorghe, organizatie cu experienta
in dezvoltarea de servicii inovative
menite sa creasca calitatea vietii be-
neficiarilor si cu mai multe proiecte
de afaceri sociale In implementare,
ne spune ca: “Ideile apar din echipd,
de la colege, din practica de zi de zi.
Mai intervin si colabordri sau schim-
buri de experientd de unde vin noi
concepte, idei, metode de bund prac-
ticd, inovative, eficiente.”

Andreea Bucin, expert contabil,
manager financiar atat in cadrul
proiectului D-care Labs, dar si im-
plicata Tn mai multe afaceri sociale
de succes, ce a lucrat indeaproape
cu echipele din Dedication - labora-
tor de inovare sociald, ne spune ca:
“Pentru ca o idee bund sd nu ramdnd
la stadiul de idee, trebuie adusd cdt
mai aproape de specialisti, impreund
cu care sd o transformi intr-un plan
de afaceri foarte bine gandit. Deseori,
ideile bune sunt abandonate, in mo-
mentul in care este conceput planul
de afaceri si realizezi care sunt costu-

the multitude of ideas she has are
subject to a process that leads to
their happening: “At one point I was
writing down all sorts of thoughts
and ideas that were coming. I don’t
do this anymore because I've noticed
that some of them remain somehow
and return obsessively from time to
time. Then I start talking about them.
A lot. With all my friends, my fami-
ly, everyone who asks me. And when
also a plan / strategy starts to take,
I look around for signs that confirm
that it’s time for them.”

Anna Téth, Director of Diakonia
Christian Foundation, Sfantu Gheo-
rghe Branch, an organisation with
experience in developing innova-
tive services aimed at increasing the
quality of life of beneficiaries and
with several social business proj-
ects in implementation, tells us that
“Ideas come from the team, from col-
leagues, from daily practice. There
are also collaborations or exchang-
es of experience from which new
concepts, ideas, innovative, effective
methods of good practice come.”

Andreea Bucin, expert accoun-
tant, financial manager in the D-care
Labs project and involved in sev-
eral successful social businesses,
who has worked closely with the
Dedication - social innovation lab
teams, tells us that “For a good idea
not to remain at the stage of idea, it
must be brought as close as possible
to specialists, together with whom to
transform it into a very good busi-
ness plan. Often good ideas are aban-
doned by the time the business plan
is designed and you realise what the
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rile si ce implicd cu adevdrat. Cred cd
e nevoie de sfatul a cel putin trei spe-
cialisti pentru a te ajuta sd afli dacd
ai o idee bund sau nu, si anume: un
consultant scriere proiecte, un con-
sultant financiar si un antreprenor
mentor care activeazd in domeniul in
care doresti sd iti incepi afacerea. Nu
ignorati calculele, chiar dacad stiu ca
multi oameni fug de cifre. Calculati
cat se poate de bine pragul de renta-
bilitate (Indicator financiar care ex-
primd acel nivel de activitate pentru
care firma nu obtine nici profit, nici
pierdere) si cash flow-ul (diferen-
ta dintre intrdrile si iesirile

de numerar). Dacd pragul ~

costs are and what it really entails. 1
think you need the advice of at least
three specialists to help you find out
whether you have a good idea or not,
namely: a project writing consultant,
a financial consultant and a mentor
entrepreneur who works in the field
you want to start your business. Don’t
ignore the math, even though I know
many people run away from num-
bers. Calculate as well as possible the
break-even point (financial indicator
that expresses that level of activity
for which the company makes nei-
ther profit nor loss) and the cash
flow (the difference between

. T cashinand cash out). If the

de rentabilitate e calcu- .. & EEs break-even point is calcu-
lat cat mai aproape de 40 s . lated as close to reality
realitate, poti descoperi ERSY . aspossible, you can find
dacd o idee de afacere A L out whether a busi-
e rentabild sau nu. lar . ness idea is profitable
dacd poti sustine cash- B 1 2 ) or not. And if you can
flow-ul, atunci nu te ] sustain the cash-flow,
blochezi financiar in AP : then you are not fi-
activitatea ta’. s nancially stuck in your
Steven Johnson, ! FLla T business.”
autorul cartii ,Where =5 Steven Johnson, au-
Good Ideas Come From: ‘l’\f\-\ s thor of “Where Good
The Natural History of 5‘[;?&[;] Ideas Come From: The
Innovation” sugereazi ci JOHN Natural History of Innova-

exista sapte Intrebari pe care

ar trebui sa le adresam pentru a
gasi semintele unei idei grozave. Ce
posibilitati noi exista astazi si care
nu existau acum un an? Ce iti spu-
ne instinctul cu privire la ce sa faci?
Cum vad altii ce ar trebui sa faci? Ce
a functionat si te-a surprins? (prin-
cipiul serendipitatii - construiti pe
ce surprinde, pe intamplari/ ha-
zard) Care este cea mai buna lectie

tion” suggests that there are
seven questions we should ask to
find the seeds of a great idea. What
new possibilities exist today that
didn’t exist a year ago? What does
your gut tell you about what to do?
How do others see what you should
do? What has worked and sur-
prised you? (Serendipity principle
- build on what surprises, serendip-
ity/chance) What is the best lesson
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invatata din cea mai mare greseala?
In ce alt scop poate fi folosit produ-
sul sau serviciul? Pe ce mare suc-
ces/ reusita poti construi? Johnson
isi rezuma cunostintele despre cum
putem creste sansele de a contribui
la dezvoltarea ideilor bune de ino-
vare, astfel: “Tiparele sunt simple,
dar urmate impreund, formeazd un
intreg care este mai bun decdt suma
padrtilor sale. Mergi la plimbare, ur-
meazd-ti instinctul, noteazd totul,
imbrdtiseazd serendipitatea, fa gre-
seli, practicd mai multe hobby-uri,
frecventeazad cafenele sau alte spatii
de socializare, lasd-i pe altii sd con-
struiascd pe ideile tale, imprumutd,
recicleazd, reinventeazd.”

learned from your biggest mistake?
What other purpose can the product
or service be used for? What great
success/achievement can you build
on? Johnson sums up his knowledge
of how we can increase our chances
of helping to develop good innova-
tion ideas like this “Patterns are sim-
ple, but followed together they form
a whole that is better than the sum
of its parts. Go for a walk, follow your
instincts, write everything down, em-
brace serendipity, make mistakes,
take up multiple hobbies, frequent
coffee shops or other social spaces, let
others build on your ideas, borrow,
recycle, reinvent.’

Afacere sociala inedita: Muzeul
amintirilor din comunism.

Alina Beteringhe, antropolog si
producator de film documentar, si
loana Bejan-Roat3, antreprenor sunt
co fondatorii acestei afaceri sociale.

Unique social business: Mu-
seum of memories from commu-
nism.

Alina Beteringhe, anthropologist
and documentary film producer, and
loana Bejan-Roata, entrepreneur,
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Pentru articolul acesta, loana Be-
jan-Roata ne-a raspuns la urmatoa-
rele Intrebari:

I: Cum a apdrut ideea Muzeului
Amintirilor din Comunism?

R: Cred ca prin 2014, am vizitat
Museum of Broken Relationship din
Zagreb care m-a impresionat atat
din punct de vedere al experientei
de vizitare, dar mai ales ca idee de
afacere. Povestea acestui muzeu e
foarte interesantd, chiar funny. Doi
artisti din Zagreb, Olinka Vistica pro-
ducator de film si DraZen Grubisic,
sculptor; s-au despartit in 2003, glu-
mind despre faptul ca ar putea face
un muzeu cu toate obiectele perso-
nale ramase in urma relatiei. 3 ani
mai tarziu si-au materializat idea si
cu ajutorul multor altor obiecte cu
povesti, donate de prieteni, au orga-
nizat o expozitie In Zagreb, care mai
apoi a facut inconjurul lumii, adu-
nand din ce In ce mai multe obiecte
cu povesti despre relatii destramate.
Pana in 2010 aveau deja 200000 de
vizitatori in orasele unde organiza-
sera expozitii si au solicitat Ministe-
rului Culturii din Croatia un spatiu
unde sd organizeze un muzeu per-
manent. Nu au primit nici un sprijin,
dar asta i-a ambitionat sa inchirieze
o casa in centrul Zagrebului, dand
astfel nastere primului muzeu privat
din oras. Experienta vizitarii e un ca-
rusel emotional. Am ras, am plans si
am plecat de acolo impresionata de
idee.

Un an mai tarziu impreuna cu
Emil, sotul meu, am inceput sa gaz-

are the co-founders of this social
business.

For this article, loana Bejan-Roata
answered the following questions:

Q: How did the idea of the Muse-
um of Memories of Communism come
about?

A: I think around 2014, I visited
the Museum of Broken Relationship
in Zagreb which impressed me both
in terms of the visiting experience
and especially asabusinessidea. The
story of this museum is very inter-
esting, even funny. Two artists from
Zagreb, Olinka Vistica a film produc-
er and DraZen GrubiSi¢, a sculptor,
broke up in 2003 joking that they
could make a museum with all the
personal objects left over from their
relationship. 3 years later they ma-
terialized their idea and with the
help of many other objects with sto-
ries donated by friends they orga-
nized an exhibition in Zagreb, which
later went around the world collect-
ing more and more objects with sto-
ries about broken relationships. By
2010 they had 200,000 visitors in
the cities where they had held exhi-
bitions and applied to the Croatian
Ministry of Culture for space to set
up a permanent museum. They re-
ceived no support, but this inspired
them to rent a house in the centre of
Zagreb, giving birth to the city’s first
private museum. The experience of
visiting is an emotional rollercoast-
er. | laughed I cried and I left there
impressed with the idea. A year lat-
er together with Emil, my husband,
we started hosting guests through
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duim oaspeti prin Airbnb in dormi-
torul liber din apartamentul nostru.
Cererea era mare, Airbnb era in plin
avant si foarte multi turisti din toa-
ta lumea foloseau aceasta platforma
care le asigura un pret mai mic si
interactiune mai multa cu localni-
cii. Actiunea asta a crescut In cativa
ani intr-o casuta de oaspeti in toata
regula si asa am avut ocazia sa in-
teractionam cu foarte multi turisti
straini. Cei mai multi sunt curiosi de
istoria recenta a locurilor pe care le
viziteaza pentru ca inteleg ca trecu-
tul recent modeleaza si explica pre-
zentul. Plus ca au cultura muzeelor,
sunt obisnuiti sa faca research si sa
aleaga cateva obiective interesante
si emblematice de vizitat in orasele/
zonele In care merg. Pe langa clasi-
cele recomandari solicitate, unde
sa manance, ce sa viziteze, daca au
doar o zi/doud/trei/etc, ne intrebau
mereu despre comunism si pareau
interesati de aspectele de zi cu zi,
mai degraba decat de date si fapte
istorice. Cum era viata, cum se dis-
trau tinerii, ce citeau, ce mancau, etc.
Asa am ajuns sa combin observatiile
directe despre interesele turistilor
cu amintirea muzeului din Zagreb
si sa conturez ideea realizarii unui
muzeu al amintirilor din comunism,
cu exponate si povesti adunate de
la oameni. Si, ca sa exemplific ce zi-
ceam mai sus, cred ca prin 2017 in-
cepuse sa ma obsedeze ideea aces-
tui muzeu si s-au Intamplat chestii
care m-au convins ca e o idee buna.
Intr-o singurd saptimand am nime-
rit intamplator la 2 proiectii de film

Airbnb in the spare bedroom of our
apartment. Demand was high, Airb-
nb was booming and many tourists
from all over the world were using
the platform to get a lower price and
more interaction with locals. This
action grew in a few years into a full-
fledged guesthouse and that’s how
we had the opportunity to interact
with a lot of foreign tourists.

Most are curious about the re-
cent history of the places they visit
because they understand that the
recent past shapes and explains the
present. Plus, they have a museum
culture, are used to doing research
and choosing some interesting and
iconic sights to visit in the cities/
areas they visit. Besides the clas-
sic requested recommendations,
where to eat, what to visit if they
only have a day/two/three/etc,
they always asked us about com-
munism and seemed interested in
the day-to-day aspects rather than
historical facts and dates. What life
was like, how young people had fun,
what they read, what they ate, etc.
That's how [ ended up combining
direct observations about tourists’
interests with the memory of the
museum in Zagreb and shaping the
idea of making a museum of mem-
ories of communism with exhibits
and stories collected from people.
And to exemplify what I was say-
ing above I think that by 2017 the
idea of this museum started to ob-
sess me and things happened that
convinced me it was a good idea. In
a single week I happened to stum-
ble upon 2 film screenings about
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despre perioada comunista si tot ce
auzeam in jur era ca a sosit momen-
tul sa “exploatam" acea perioada din
punct de vedere cultural. Toti priete-
nii pareau super Incantati de idee si
m-au Incurajat, ca sa nu mai vorbesc
de familie. N-a fost brusca treaba. 3
ani si o finantare refuzata mai tarziu,
plus alte proiecte demarate, dar a
venit si semnul cel mai cel ca trebuie
materializatd aceasta idee. Alina, an-
tropolog, ghid turistic si producator
de film documentar s-a intors din
State pusa pe facut chestii faine in
tara. Dupa cateva beri au curs ideile
si visele, dar cand am ajuns la Mu-
zeul Amintirilor din Comunism am
facut click. De pe vremea cand ghida
turisti straini pe meleagurile roma-
nesti visa la aceeasi chestie. Vis si
facut. Nu am mai stat prea mult pe
ganduri, ne-am pus pe cautat finan-
tari si, 2 ani mai tarziu, deschidem
in 2 saptamani. 2 ani suna putin si
usor...dar au fost 2 ani cat 10. O sa
ma opresc totusi aici, ca Intrebarea
era despre cum a aparut ideea, nu
despre cat de greu a fost.

I: Ce este Muzeul amintirilor din
comunism? (https://madc.ro)

R: Este un muzeu privat in care
am adunat obiecte si povesti de la
oamenii de rand care prezinta viata
cotidiana din perioada comunista,
cu bune si rele. Este vocea oameni-
lor care au trdit in comunism si vor
sa isi aduca aminte. Locul unde po-
vestile lor vor fi aduse in atentia pu-
blicului. Este locul unde generatiile
tinere si vizitatorii straini afla cum

the communist period and all [ was
hearing around was that it was time
to “explore” that period culturally.
All my friends seemed super excited
about the idea and encouraged me,
not to mention my family. It wasn’t
sudden. 3 years and a rejected grant
later, plus other projects started, but
the most important sign came that
this idea had to materialize. Alina,
an anthropologist, tour guide and
documentary filmmaker, came back
from the States to do cool stuff in the
country. After a few beers the ideas
and dreams flowed but when we ar-
rived at the Museum of Memories of
Communism we clicked. Since the
days when she was guiding foreign
tourists in Romania, she dreamed
of the same thing. Dream and done.
We didn’t think about it too long,
we started looking for funding and
2 years later, we opened in 2 weeks.
2 years sounds short and easy...but
it was 2 years as long as 10. I'll stop
here though because the question
was about how the idea came up not
about how hard it was.

Q: What is the Museum of Memories
of Communism? (https://madc.ro)

A: It is a private museum where
we have collected objects and sto-
ries from ordinary people that show
everyday life during the communist
period with its good and bad. It is
the voice of people who lived under
communism and want to remember.
The place where their stories will be
brought to the public’s attention. It
is the place where younger genera-
tions and foreign visitors learn what
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se trdia pe vremea aia, afla greutati-
le, afla bucuriile, afla bancurile, vad
obiectele, ating bibelourile, asculta
radio, vad emisiuni, gusta parizer,
beau nechezol sau un brifcor racori-
tor. Este locul care va gazdui expo-
zitii si evenimente culturale pe tema
comunismului. Este locul in care se
vor organiza ceaiuri dansante, seri
de joc sau proiectii de diapozitive.
Dar, nu 1n ultimul rand, este o aface-
re sociala. Adica, cu profitul obtinut,
cand se va ajunge la el, vom organiza
activitati pentru socializarea copii-
lor din grupuri vulnerabile (excursii,
vizite la muzee, tabere, etc). Este un
proiect care poate creste intr-o mul-
time de feluri care mai de care mai
interesante de la extinderea spatiu-
lui de expozitie la diversificarea ar-
ticolelor din gift shop la o conside-
rabila arhiva digitala de imagini, la
filme documentare si multe eveni-
mente culturale si istorice.

I: Ce impact pozitiv are Muzeul in
cadrul comunitatii?

R: Noi ziceam c3, in primul rand,
va da ocazia societatii civile, la 32
de ani de la Revolutie, sa-si spuna
povestile. Dar dupa ce am lansat
campania #MADCesidespretine
ne-am dat seama cd oamenii nu fsi
amintesc asa usor. De fapt, rectific.
Tgi amintesc usor, dar nu sunt dis-
pusi sa puna pe hartie. Greu a fost
cu colectarea de povesti. Am tras
de toatd lumea si prietenii au intrat
la Tnaintare. De gura noastra, dar
si pentru ca ne sustin, au cotrobait
prin cotloanele caselor parintilor

life was like in those days, learn
the hardships, learn the joys, learn
the jokes, see the objects, touch the
knick-knacks, listen to the radio,
watch broadcasts, taste the sausage,
drink the nechezol or a refreshing
brifcor. It is the place that will host
exhibitions and cultural events on
the theme of communism. It's the
place to hold tea dances, game nights
and slide shows. But last but not
least it’s a social affair. That is, with
the profits made when it comes ©,
we will organize activities to social-
ize children from vulnerable groups
(trips, visits to museums, camps,
etc). It's a project that can grow in a
lot of interesting ways from expand-
ing the exhibition space to diversi-
fying the items in the gift shop to a
considerable digital archive of imag-
es, to documentary films and many
cultural and historical events.

Q: What positive impact does the
Museum have in the community?

A: We say that first and foremost
it gives civil society the opportunity,
32 years after the Revolution, to tell
its stories. But after we launched the
#MADCesidespretine campaign we
realized that people don’t remember
so easily. Actually, I stand corrected.
They remember easily but are not
willing to put it down on paper. The
hard part was collecting stories. We
pulled everyone and friends came
forward. By word of mouth but also
because they support us they rum-
maged through the nooks and cran-
nies of parents’ homes and mem-
ories and laid down some stories.
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si prin amintiri si au asternut ceva
povesti. Dar putine. Am schimbat
tactica si Alina s-a apucat de ce stie
mai bine. Adica sa vorbeasca cu oa-
menii si sa-i faca sa se deschida si sa
povesteasca. Asa a mers. Mai greu,
dar a mers. Deci, daca e sa ne dorim
ceva, este ca acest muzeu sa pri-
measca din ce in ce mai multe po-
vesti si vocile oamenilor care au tra-
it comunismul sa fie auzite. Pentru
ca istoria trebuie cunoscuta ca sa nu
se repete si mai ales pentru genera-
tiile tinere pentru care e important
sa inteleaga de ce este Roméania cum
este. Si asta reiese din amintirile
oamenilor mai mult decat din date
istorice, manuale si statistici. Asta e
ca un fel de misiune educativa sau
culturalda. Cat despre misiunea so-
ciala, aceea de a socializa copii din
grupuri vulnerabile, ea s-a conturat
in paralel cu ideea muzeului. Era
clar ca un astfel de muzeu va trebui
sa aiba un ecou in societate, sa in-
cerce sa rezolve/sa imbunatateasca
ceva. Ne-am dat seama ca nu putem
cere societatii sa-si aminteasca, sa
doneze, sa sustind, fara sa oferim
ceva In schimb. Am ales sa lucram
cu copii pentru ca am simtit ca acolo
munca noastra va avea cel mai mare
impact. lar din observatiile noastre
si ce am mai aflat de la organizatiile
sociale partenere, acesti copii duc
lipsa de socializare, au nevoie sa fie
scosi din mediile lor. Sa li se arate
alte lumi, cu muzee, cu plimbari, cu
sport, cu tabere. Asta vom Incerca
sa facem si asa ne dorim sa dovedim

But few. We changed tactics and
Alina went back to what she does
best. That is, talking to people and
getting them to open up and tell sto-
ries. That's how it worked. Harder,
but it worked. So if there’s one thing
we want, it’s for this museum to get
more and more stories and for the
voices of people who lived through
communism to be heard. Because
history needs to be known so that
it doesn’t repeat itself, and especial-
ly for the younger generations for
whom it is important to understand
why Romania is the way it is.

And this is more evident from
people’s memories than from his-
torical data, textbooks and statis-
tics. That’s a kind of educational or
cultural mission. As for the social
mission, that of socialising children
from vulnerable groups, it has tak-
en shape in parallel with the idea of
the museum. It was clear that such
a museum would have to have an
echo in society, to try to solve/im-
prove something. We realised that
we cannot ask society to remember,
to donate, to support, without giving
something in return. We chose to
work with children because we felt
that this is where our work would
have the biggest impact. And from
our observations and what we have
learned from our partner social or-
ganisations, these children lack so-
cialisation, they need to be taken out
of their environments. To be shown
other worlds, with museums with
walks, with sports with camps. This
is what we will try to do and this is
how we want to prove the positive
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impactul pozitiv al Muzeului in ca-
drul comunitatii.

I: Ce sfaturi ai pentru cei care vor
sa dezvolte idei de antreprenoriat so-
cial?

R: In primul rand, trebuie sa se
asigure ca e o idee de business via-
bila. Cu plan de afaceri, estimari de
vanzari si tot tacamul. Din pacate, in
momentul acesta ideea muzeului ca
business viabil care genereaza profit
nu e tocmai testata. Am facut scena-
rii, am facut socoteli si pe Excel, pe
timp de pace si turism in floare arata
bine. Deci, toata lumea e optimist3,
dar numai timpul va dovedi daca es-
timarile noastre de vizitatori si inca-
sari au fost realiste sau nu. Asadar,
primul sfat e sa fie afacere pe bune.
Cel putin pe previziuni. In al doilea
rand, misiunea sociald trebuie sa fie
clar argumentata si justificata de re-
alitate. Trebuie consultate statistici
si persoane sau entitati care activea-
za in domeniu si au expertiza. Nici
aici nu vorbesc din experienta pen-
tru ca nu am inceput inca sa organi-
zam activitati ca parte din misiunea
noastra sociala. Dar ne-am asigurat
ca este nevoie de ce putem sa oferim
noi prin semnarea unor parteneriate
cu organizatii care sunt mai aproape
de copiii din grupurile vulnerabile
si le cunosc nevoile reale. Totodat3,
suntem pregdtite sa adaptam misi-
unea sociala daca va fi nevoie astfel
incat sa le oferim acestor copii ce le
lipseste cu adevarat. Ne bazam si pe
partenerii nostri pentru a ne asigu-
ra ca intervenim unde e nevoie si

impact of the Museum in the com-
munity.

Q: What advice do you have for
those who want to develop social en-
trepreneurship ideas?

A: First of all, they need to make
sure it's a viable business idea. With
a business plan, sales estimates and
everything. Unfortunately, at the
moment the idea of the museum as a
viable business that generates prof-
it is not exactly tested. We’ve done
scenarios, we've done the math and
Excel, in peacetime and tourism in
bloom it looks good. So, everyone is
optimistic, but only time will prove
whether our estimates of visitors
and takings were realistic or not. So,
the first piece of advice is to be the
real deal. At least on the forecast.
Second, the social mission must be
clearly argued and justified by real-
ity. Statistics and people or entities
working in the field with expertise
should be consulted. I am not speak-
ing from experience here either be-
cause we have not yet started organ-
ising activities as part of our social
mission. But we have made sure
that what we can offer is needed by
signing partnerships with organisa-
tions that are closer to children from
vulnerable groups and know their
real needs. At the same time, we are
ready to adapt our social mission if
necessary, so that we can give these
children what they really need. We
also rely on our partners to ensure
that we intervene where and with
what is needed.

Thirdly, funding is very important
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cu ce este nevoie. in al treilea rand,
finantarea este foarte importanta si
avand in vedere ca antreprenoriatul
social este Inca foarte tanar in Ro-
mania, existd programe de finantare
si organizatii care pot oferi consul-
tanta/mentorat pe tema asta. Asa
ca, daca exista posibilitatea accesa-
rii unor fonduri, nu le ratati! Da, va fi
greu, veti fi verificati si rasverificati,
veti face rapoarte lunare, trimestri-
ale, semestriale, anuale, bilanturi,
balante, vizite de monitorizare si
cate si mai cate, dar veti lucra orga-
nizat si veti primi ajutor. Si ce e cel
mai important, nu veti mai putea da
inapoi...asa ca...tot ce va va ramane
de facut va fi sa mergeti Inainte. lar
asta e de multe ori cel mai important
pentru a avea succes. De la Andreea
Bucin, aflam citeva modele de buna
practica de afaceri sociale: “Ideile de
afacerisociale pe care le-am observat
s-au ndscut din dorinta unor oameni
frumosi de a se implica in comunita-
te. Am luat contact cu economia so-
ciald in anul 2009, iar ideile intdlnite
s-au ndscut pentru a rdspunde unei
anumite nevoi din comunitate, care
ulterior s-au transformat in afaceri,
pentru a sustine activitatea sociala a
unui ONG. Primele afaceri sociale cu
care am colaborat au fost: Hostel Pia-
tra Craiului, apartindnd Organizatiei
Cercetasii Romdniei - filiala Brasov
“Virgil Onitiu’, Atelier Diversis, ateli-
erul de croitorie al Fondatiei pentru
Copii Abandonati si Sectia IMPACT
PLUS a Fondatiei de Dezvoltare Loca-
la “Speranta” Targu Neamt. Acestea

and given that social entrepreneur-
ship is still very young in Romania,
there are funding programmes and
organisations that can provide ad-
vice/mentoring on this. So, if there
is a possibility to access some funds,
don’t miss them! Yes, it will be hard,
you will be checked and rechecked,
you will do monthly, quarterly,
half-yearly, annual reports, balance
sheets, balance sheets, monitoring
visits and so on, but you will work
organised and you will get help. And
most importantly, you won’t be able
to back out...so...all you’ll have to do
is keep moving forward. And that’s
often the most important thing for
success. From Andreea Bucin, we
learn some best-practice social
business models: “The social busi-
ness ideas I've observed were born
out of the desire of beautiful people
to get involved in the community. |
got in touch with the social econo-
my in 2009, and the ideas  met were
born to respond to a certain need in
the community, which later turned
into a business to support the so-
cial work of an NGO. The first so-
cial businesses I worked with were:
Hostel Piatra Craiului, belonging to
the Romanian Scouts Organization -
Brasov branch “Virgil Onitiu”, Atelier
Diversis, the tailoring workshop of
the Foundation for Abandoned Chil-
dren and the IMPACT PLUS section
of the Local Development Founda-
tion “Speranta” Targu Neamt. These
have been operating for many years
and are models of good practice.”
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functioneazad de multi ani, fiind mo-
dele de buna practica.”

Concluzii

Esential in a genera idei este sa
fii atent la ce-i in jurul tau, sa com-
pari sa analizezi. E nevoie de sfatul
a cel putin trei specialisti pentru a te
ajuta sa afli daca ai o idee buna sau
nu: un consultant scriere proiec-
te, unul financiar si un antreprenor
mentor care activeaza In domeniul
in care doresti sa iti incepi afacerea.
Calculati cat se poate de bine pragul
de rentabilitate si cash flow-ul. Mi-
siunea sociala trebuie sa fie clar ar-
gumentata si justificata de realitate.
Daca exista posibilitatea accesarii
unor fonduri, nu le ratati!

Bibliografia:

Conclusions

The key to generating ideas is to
pay attention to what is around you,
to compare and analyse. You need
the advice of at least three special-
ists to help you find out if you have
a good idea or not: a project writing
consultant, a financial consultant
and a mentor entrepreneur working
in the field you want to start your
business. Calculate your break-even
point and cash flow as best you can.
The social mission must be clear-
ly argued and justified by reality.
If there is an opportunity to access
funds, don’t miss it!
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