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Rezumat. 4sistenta financiara acordata de
UE in cadrul Mecanismului de redresare si re-
zilienta in valoare de 672,5 miliarde euro are
scopul de a impulsiona redresarea economica
europeand prin sprijinirea reformelor si a pro-
iectelor de investitii ale statelor membre. Ma-
surile aprobate in cadrul planurilor nationale
sunt axate pe sase domenii de politica prevazu-
te in regulamentul de instituire a Mecanismului
de redresare si rezilientd. Printre aceste dome-
nii se numdra tranzitia verde si cea digitald,
cresterea inteligentd, durabild §i favorabila
incluziunii, precum si coeziunea sociald si te-
ritoriala. Austria, Belgia, Danemarca, Franta,
Germania, Grecia, Italia, Letonia, Luxembur-
gul, Portugalia, Slovacia si Spania au primit
unda verde in vederea utilizarii fondurilor de
redresare si rezilienta ale UE pentru a-si stimu-
la economiile i a remedia consecintele negati-
ve ale pandemiei de COVID-19.

Cuvinte-cheie: cunostinte, crestere, favor-
abila incluziunii, criza, schimbare.

Traim vremuri furtunoase, pe o
mare agitata, confruntandu-ne cu o
criza sanitard, sociald si economica
fara precedent. Intreprinderile mici
si mijlocii au fost grav afectate. Im-
preuna cu statele membre, Comisia
Europeana a reactionat cu mare fle-
xibilitate la aceste nevoi emergente,
adaptand legislatia UE si facilitand
finantarea companiilor europene,

Abstract. EU financial assistance under
the € 672.5 billion Recovery and Resilience
Mechanism aims to boost Europes econom-
ic recovery by supporting Member States’ re-
forms and investment projects. The measures
approved under the national plans focus on six
policy areas set out in the Regulation establish-
ing the Recovery and Resilience Mechanism.
These areas include the green and digital tran-
sition, smart, sustainable and inclusive growth,
and social and territorial cohesion. Austria,
Belgium, Denmark, France, Germany, Greece,
Italy, Latvia, Luxembourg, Portugal, Slovakia
and Spain have been given the green light to
use EU recovery and resilience funds to boost
their economies and remedy the negative con-
sequences of the pandemic of COVID-19.

Keywords: knowledge, growth, inclusive
economy, crisis, challenge

We are going through stormy
times in rough seas, facing an unprec-
edented health, social and economic
crisis. Small and medium-sized en-
terprises have been hit hard. Togeth-
er with Member States, the European
Commission has responded to these
emerging needs in a very flexible way
by adapting EU legislation and facil-
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este si o responsabilitate majord, nu
numai pentru a realiza o redresare
eficace, ci si pentru a reconstrui mai
bine, a investi intelept intr-o econo-
mie mai ecologica, mai digitala si mai
competitivd, asigurand totodata fap-
tul ca nicio regiune nu este lasata in
urma. Comisarul a formulat o atenti-
onare, accentuand ca resursele finan-
ciare disponibile statelor membre vor
fi fara precedent - ca si nevoile de in-
vestitii si de reforme - si poate chiar
mai mari. Prin urmare, va fi nevoie de
o coordonare robusta intre toate sur-
sele de finantare ale UE, precum si de
mai multe instrumente financiare.
Intreprinderile mici si mijlocii ale
Europei sunt coloana vertebrala a eco-
nomiei europene, reprezentand 99%
din totalul companiilor din UE. Exista
insa loc de mai bine, in special in ran-
dul IMM-urilor care isi desfasoara ac-
tivitatea In regiunile frontaliere.
Impreuna cu parteneri din regiu-
nile frontaliere ale UE, Comisia Eu-
ropeand lucreaza pentru a promova
internationalizarea [MM-urilor din
aceste zone. IMM-urile detin o pozi-
tie-cheie In toate sectoarele economi-
ei europene, adaugand valoare com-
de munca. Chiar si in aceste vremuri
dificile, cum este pandemia actualg,
ele s-au dovedit a fi un fundament ro-
bust al economiei europene. Cu toate
acestea, frontierele care brazdeaza
Europa brazdeaza adesea direct pie-
tele pe care activeaza IMM-urile.
Exista numeroase motive pentru
care IMM-urile sunt reticente sa acti-
veze dincolo de frontiere. Pentru a le
consolida operatiunile transfrontalie-
re, Comisia Europeana ofera diverse
oportunitati pentru internationaliza-
rea intreprinderilor si pentru derula-
rea de afaceri in aceste regiuni. Recen-
ta ,Strategie pentru IMM-uri pentru o

The EU budget for the coming
years will almost double, to some
EUR 1.8 trillion. However, this
unique opportunity is also a major
responsibility, not only to achieve
an effective recovery, but also to
build back better, to invest wisely in
a greener, more digital, more com-
petitive economy while, at the same
time, ensuring no region is left be-
hind. The Commissioner sound-
ed a note of caution, emphasising
that financial resources available
to Member States will be unprece-
dented - as are the investment and
reform needs - and maybe even
greater. Therefore, we will need
strong coordination between all EU
funding sources plus more financial
instruments.

Europe’s small and medium-sized
enterprises form the backbone of
the European economy, represent-
ing 99 % of all businesses in the EU.
However, there is room for improve-
ment, especially among those SMEs
operating in border regions.

Together with partners in the
EU’s border regions, the European
Commission is working to promote
the internationalisation of SMEs in
these areas. SMEs hold a key posi-
tion in all sectors of the European
economy, adding value to European
competitiveness and employment.
Even in these challenging times,
such as the current pandemic, they
have proven to be a robust foun-
dation upon which the European
economy is based. However, the
borders that slice through Europe
often also slice directly through the
markets in which SMEs operate.

The challenge is to design tai-
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Europa sustenabila si digitald”, publi-
catd de Comisia Europeana in martie
2020, reflecta dorinta acesteia de a
internationaliza IMM-urile. Aceasta
strategie are la baza trei piloni: conso-
lidarea capacitatii si sprijinirea tranzi-
tiei acestora in directia sustenabilitatii
si a digitalizarii; reducerea poverilor
normative; si Imbunatatirea accesului
acestora pe piete si la finantare.
Potrivit comunicarii Comisiei:
,IMM-urile europene considera ca
legislatia este complexa si impova-
ratoare, in special din cauza proce-
durilor diferite din statele membre.
Aceste obstacole le descurajeaza pe
multe dintre ele sa desfasoare acti-
vitati transfrontaliere si sa se extin-
da. Atunci cand fac acest lucry, ele
utilizeaza adesea platforme mari ca
intermediari, ceea ce duce la niveluri
inegale ale puterii de negociere.”
Comisia, Impreuna cu guvernele na-
tionale, regionale si locale, cu camerele
de comert si cu alti parteneri, utilizeaza
diverse mijloace pentru a imbunatati
oportunitdtile transfrontaliere pentru
IMM-uri in Europa. Printre actiuni-
le-cheie se numara: numirea unui re-
prezentant la nivel inalt al IMM-urilor In
UE; mobilizarea statelor membre pen-
tru a partaja si a adopta cele mai bune
practici; si incurajarea statelor membre
sa implementeze portalul digital unic
intr-un mod favorabil IMM-urilor.
Provocarea constd in a concepe
masuri de sprijin financiar si practic
adaptate pentru cresterea economicg,
pe baza obiectivelor inrudite ale tran-
zitiei verzi si ale celei digitale, pentru
a reface convergenta la nivelul tuturor
tarilor UE. Obiectivul este de a investi
in intreprinderi, pentru a le ajuta sa
creasca si sa creeze valoare comuna.
Fondurile UE urmaresc sprijinirea
implicarii companiilor in solutii ino-
vatoare la provocdrile sociale, care sa

lored financial and practical sup-
port for economic growth based on
the twin objectives of a green and
digital transition to rebuild conver-
gence across all EU countries. The
objective is to invest in businesses
to help them grow and to create
shared value. The EU funds aim to
support businesses to engage in
innovative solutions for social chal-
lenges that coincide with prosperi-
ty and business goals. Some enter-
prises have explored the boundary
between purpose and profit, to do
the right thing and simultaneous-
ly build a business case to make it
happen. Both public and private
companies can serve a social pur-
pose as well as maximising on the
profit. Business decisions have an
impact on workers, customers,
suppliers, the community, and the
environment. Enterprises have to
play an active role in the green and
digital transition.

A combination of financial in-
struments and grants can deploy
the advantages offered by both de-
livery tools which could become a
very effective financing mechanism
for the green and digital transition.

In the current crisis, entrepre-
neurs need security and financial
and practical support even more.
The present situation also provides
us with an opportunity to reima-
gine the way businesses work. The
goal of EU funding is to motivate
and support entrepreneurs to im-
plement more ambitious changes
and innovative business models
that maximise the profit and cre-
ate shared value. So, what is the
best tool to deliver this - loans or
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coincida cu obiectivele de prosperitate
si de afaceri. Unele intreprinderi au ex-
plorat limita dintre a avea un scop si a
obtine profit, a face ceea ce trebuie si a
construi in acelasi timp un plan de afa-
ceri pentru a-si transpune intentiile in
realitate. Atat companiile publice, cat si
cele private pot servi unui scop social,
maximizandu-si in acelasi timp pro-
fitul. Deciziile de afaceri au un impact
asupra lucratorilor, a clientilor, a fur-
nizorilor, a comunitatii si a mediului.
Intreprinderile trebuie sa joace un rol
activ in tranzitia verde si in cea digitala.
Combinatia dintre instrumentele
financiare si granturi poate pune in
practica avantajele oferite de ambele
instrumente, devenind astfel un meca-
nism de finantare foarte eficace pentru
tranzitia verde si pentru tranzitia digi-
tala. In criza actuala, Intreprinzatorii
au nevoie mai mult ca oricand de sigu-
ranta si de sprijin financiar si practic.
Situatia actuala ne ofera, de asemenea,
o oportunitate de a regandi modul in
care functioneaza intreprinderile.
Obiectivul finantarii UE este de
a motiva si a sprijini intreprinzato-
rii sa implementeze schimbari mai
ambitioase si modele de afaceri ino-
vatoare, care sa maximizeze profitul
si se creeze valoare comuna. Asadar,
care este instrumentul optim pentru
realizarea acestui obiectiv: creditele
sau granturile? Pe de o parte, instru-
mentele financiare precum creditele,
garantiile si capitalul sunt o oportu-
nitate de colaborare public-privat,
deschizand calea catalizarii capitalu-
lui privat in investitii de impact.
Cerintele financiare sunt mari, iar
datoriile publice au atins cote-record
in contextul abordarii crizei COVID-19.
Este posibil ca banii publici sa nu fie
suficienti. Instrumentele financiare ale
fondurilor UE pot declansa investitii pri-
vate prin partajarea riscurilor cu inves-

grants? On the one hand, financial
instruments such as loans, guaran-
tees and equity, are an opportunity
for both public and private collab-
oration, paving the way to catalyse
private capital into impactful in-
vesting.

Financial demands are big and
government debts have reached
record highs to address the COV-
ID-19 crisis. Public money might
not be enough. EU funds’ financial
instruments can trigger private in-
vestment by sharing the risk with
investors with the aim of enhanc-
ing funding for entrepreneurs. On
the other hand, SMEs have been
taking harder hits. EU grants might
provide the necessary support
to rebuild and to implement new
business models in such times of
uncertainty. Putting these ‘hands’
together can create a new oppor-
tunity. A combination of financial
instruments and grants can deploy
the advantages offered by both de-
livery tools which could become a
very effective financing mechanism
for the green and digital transition.

Entrepreneurs might also need
this practical support when adapt-
ing business models to do well by
doing good. Advisory, assistance
and capacity-building roles are
crucial components of successful
financial instruments to further in-
crease the funding’s efficiency and
effectivity. Combined with grants,
these financial instruments can pro-
vide tailored financial and practical
support for recovery and growth
based on the twin objectives of a
green and digital transition. Pur-
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titorii, cu scopul de a spori finantarea
pentru intreprinzatori. Pe de alta par-
te, IMM-urile sufera socuri mai grave.
Granturile UE ar putea asigura sprijinul
necesar pentru reconstructie si pentru
implementarea unor modele noi de afa-
ceri In perioada aceasta incerta.

Intreprinzatorii ar putea avea nevo-
ie de acest sprijin practic si cand adap-
teaza modelele de afaceri pentru o evo-
lutie buna prin fapte bune. Rolurile de
consultanta, asistenta si consolidare a
capacitatii sunt componente vitale ale
instrumentelor financiare de succes
pentru a creste in continuare eficienta
si eficacitatea finantarii. Combinate cu
granturile, aceste instrumente finan-
ciare pot asigura sprijin financiar si
practic personalizat pentru redresare
Si crestere economicd, pe baza obiec-
tivelor ingemanate ale tranzitiei verzi
si ale celei digitale. Intreprinderile ani-
mate de un tel vor avea o contributie
esentiald la o economie In serviciul ce-
tatenilor; care asigura locuri de munca,
crestere economica si investitii.

Pandemia recenta s-a dovedit a fi
0 provocare pentru societatea letona
si pentru capacitatea fondurilor UE.
Criza economica cauzata de restrictii-
le impuse in timpul pandemiei provo-
cate de coronavirus va avea un impact
semnificativ asupra economiei si a so-
cietatii Letoniei. In prezent este dificil
de prevazut, deoarece evolutia pan-
demiei si alte efecte potentiale asupra
economiei globale, a UE si a Letoniei
raman neclare. Criza va duce la re-
structurarea pietelor internationale si
a structurilor economice interne, ceea
ce poate oferi si oportunitati pentru
dezvoltarea economiei letone.

In ciuda provocarilor pe care le adu-
ce cu sine COVID-19, investitiile din
fondurile UE In economia Letoniei au
ramas neschimbate in 2020. Prin ur-
mare, conform previziunilor macroe-

pose-driven enterprises will be es-
sential contributors to an economy
that works for people and delivers
jobs, growth and investment.

The recent pandemic has proved
to be a challenge for Latvian socie-
ty and for the capacity of EU funds.
The economic crisis caused by the
restrictions imposed during the
coronavirus pandemic will have a
significant impact on Latvia’s econ-
omy and society. Currently, this is
hard to predict as the pandemic’s
development and further potential
effect on the global, EU and Latvi-
an economies remain unclear. The
crisis will lead to restructuring of
the international markets and do-
mestic economic structures, which
can also offer opportunities for de-
veloping the Latvian economy. De-
spite the challenges arising from
COVID-19, investments from EU
funds in the Latvian economy have
remained unchanged in 2020.

Therefore, in accordance with
updated macro-economic fore-
casts, 2020, Latvia’s GDP will fall
by 7% compared to 2019, while the
contribution from EU fund invest-
ments will stay at 1.2 percentage
points (without such investments,
the country’s GDP would decline
by 8.2%). In July 2020, the Europe-
an Commission approved amend-
ments (submitted by Latvia) to
the Operational Programme which
envisaged the reallocation of EU
funds to mitigate the consequences
of COVID-19.

The amendments provided for
EUR 386 million of EU funding to
be allocated to economic recovery
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conomice actualizate, PIB-ul Letoniei
va scadea cu 7% in anul 2020 acesta
in comparatie cu 2019, In timp ce con-
tributia investitiilor din fondurile UE
se va mentine la 1,2 puncte procentu-
ale (in lipsa acestor investitii, PIB-ul
tarii ar scadea cu 8,2%). In luna iulie
a 2020, Comisia Europeana a aprobat
modificari (propuse de Letonia) ale
programului operational, vizand realo-
carea de fonduri ale UE pentru atenua-
rea consecintelor COVID-19. Modifica-
rile prevedeau alocarea unei finantari
de 386 de milioane EUR din partea UE
pentru masuri de redresare economi-
ca - proiecte care se pot implementa
rapid. Fondurile au fost alocate in prin-
cipal pentru consolidarea capacitatii
sistemului sanitar, prin furnizarea de
investitii urgente In domeniul tratarii
bolilor infectioase si al psihiatriei. De
asemenea, acestea sunt menite sa spri-
jine firmele oferind active curente pen-
tru intreprinderile exportatoare si pro-
ducdtoare, modernizand procesele de
productie si consolidand economia. In
plus, s-au canalizat investitii In direc-
tia atenuarii efectelor socioeconomice,
investindu-se in masuri de ocupare a
fortei de munca, precum si In diverse
proiecte de infrastructura.

In urmatoarea perioada de pro-
gramare, Letonia se va concentra pe
reforme si investitii care maresc pro-
ductivitatea economiei sale si com-
petitivitatea firmelor, concomitent cu
evolutia citre o economie bazata pe
cunostinte. In felul acesta, firmele din
Letonia vor putea beneficia de tran-
zitia verde si de cea digitala, dezvol-
tand noi produse si servicii.

Tendintele demografice si ale pie-
tei muncii, reducerea in continuare
a decalajului in raport cu tarile dez-
voltate este posibila numai daca se
imbunatateste semnificativ producti-
vitatea. Prin urmare, investitiile care

measures — projects which can be
quickly implemented. Primarily,
the funds have been allocated to
strengthening the capacity of the
healthcare system by providing
urgent investments in the areas of
infectology and psychiatry. They
are also intended to support busi-
nesses by providing current assets
for exporting and manufacturing
enterprises, modernising produc-
tion processes, and strengthening
the economy. Furthermore, invest-
ments have been directed towards
mitigating socio-economic effects
by investing in employment meas-
ures, as well as in various infra-
structure projects.

Demographic and labour market
trends, further catching up with de-
veloped countries is only possible if
productivity improves significantly.
Therefore, investments supporting
business should be viewed through
the productivity prism, as should
those in all other sectors of the
economy, too.

The motto of the National De-
velopment Plan of Latvia for 2021-
2027 is ‘Change of public behaviour
- aroad to development’. In accord-
ance with the National Develop-
ment Plan, Latvia has set five main
objectives for the next program-
ming period which fully match the
common Cohesion Policy objec-
tives:

e Asmarter Europe: innovative and
smart economic transformation
- enhancing research capacities
and developing skills, supporting
businesses and digitalisation;
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sustin afacerile ar trebui privite prin

prisma productivitatii, ca si cele din

alte sectoare economice.

Motto-ul Planului national de dez-
voltare al Letoniei pentru 2021-2027
este ,schimbarea comportamentului
public - o cale catre dezvoltare”. In con-
formitate cu Planul national de dezvol-
tare, Letonia si-a fixat cinci obiective
principale pentru urmatoarea perioa-
da de programare, perfect corelate cu
obiectivele politicii de coeziune:
¢ O Europa mai inteligenta: transforma-

re economica inovatoare si inteligenta
- consolidarea capacitatilor de cerceta-
re si dezvoltarea competentelor; spriji-
nirea companiilor si digitalizarea;

¢ O Europa mai verde: neutralitatea
climatica, adaptarea la schimbarile
climatice si protectia mediului;

e O Europa mai conectata: dezvolta-
rea de transporturi sigure, sustena-
bile si convenabile si sporirea co-
nectivitatii digitale;

¢ O Europa mai sociald: oportunitati
egale si acces la educatie, la sistemul
de sanatate si la piata muncii, con-
ditii de munca echitabile, protectie
sociala si incluziune;

¢ O Europa mai apropiata de cetateni:
dezvoltare regionala durabila si in-
tegrata.

CONCLUZIL:

O cheie a cresterii productivitatii
este realizarea inovarii inteligente in
stransa cooperare intre cercetatori si
industrie. Datorita finantarii prin poli-
tica de coeziune, s-au creat in Letonia
instrumente eficiente pentru promo-
varea inovarii si a productivitatii. Si in
stiinta si inovare este important sa se
obtina o schimbare de comportament,
astfel Incat cercetatorii si industria sa
poata lucra mana in mana pentru a
crea sinergii.

Continuarea dezvoltarii economi-

A greener Europe:
climate-neutrality, adaptation
to climate change and environ-
mental protection;
A more connected Europe:
developing secure, sustainable
and accessible transport and
enhancing digital connectivity;
e A more social Europe: equal op-
portunities and access to educa-
tion, healthcare and the labour
market, fair working conditions,
social protection and inclusion;
e A Europe closer to citizens:
sustainable and integrated re-
gional development.

CONCLUSIONS:

One of the keys to raising produc-
tivity is smart innovation achieved
in close cooperation between re-
searchers and industry. Thanks
to Cohesion Policy funding, effi-
cient instruments for promoting
innovation and productivity have
been created in Latvia. Achieving a
change of behaviour is also impor-
tant in science and innovation, so
that researchers and industry can
work hand in hand to create syner-
gies. Further economic growth and
a better standard of living will de-
pend on ability to build new knowl-
edge-based competitive advantage
in a rapidly changing environment.

This can be achieved by raising
productivity through investment
s in human capital, research and
innovation, as well as introducing
new digital technologies. A decisive
factor for building new competitive
advantage is changing companies’
business model, moving away from
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ce si cresterea nivelului de trai vor
depinde de capacitatea de a construi
un avantaj competitiv nou, bazat pe
cunostinte, intr-un mediu aflat in
schimbare rapida. Se poate realiza
acest lucru sporind productivitatea
prin investitii in capitalul uman, in
cercetare si in inovare, precum si in-
troducdnd tehnologii digitale noi. Un
factor decisiv pentru construirea unui
avantaj competitiv nou este schimba-
rea modelului de afaceri al compani-
ilor, trecand de la profitabilitatea pe
termen scurt spre productivitatea pe
termen lung si generdndu-se o profi-
tabilitate sustenabild.

Fondurile UE au contribuit deja la
incurajarea unui ecosistem adecvat si
a unor platforme de cooperare pentru
oamenii de stiinta si pentru industrie,
permitandu-le intreprinzatorilor le-
toni sa dezvolte produse unice, cu po-
tential de plusvaloare ridicat.

BIBLIOGRAFIE:

short-term profitability towards
long-term productivity, leading to
sustainable profitability.

EU funds have already helped
to foster a suitable ecosystem and
cooperation platforms for scien-
tists and industry, enabling Latvian
entrepreneurs to develop unique
products with high potential for
added value.
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Rezumat. Imbundtdtirea egalitdtii de gen
are numeroase efecte pozitive atdt asupra in-
divizilor, cdt si asupra societdtii in ansamblu. O
mai mare egalitate de gen ar beneficia de efecte
puternice si pozitive asupra PIB-ului - acestea
crescand odatd cu timpul, ar avea un nivel mai
ridicat de ocupare a fortei de muncd i de pro-
ductivitate si ar putea solutiona problemele
legate de imbdtrdnirea populatiei in Republica
Moldova. Eliminarea disparitdtilor de gen ar
crea un numdr de locuri de muncd noi echiva-
lent cu totalul locurilor de muncd. Egalitatea
de gen are efecte puternice si pozitive asupra
PIB-ului, care cresc odatd cu timpul si pot depd-
si impactul altor interventii din domeniul pietei
muncii si al educatiei.

Cuvinte-cheie:
gen,integrarea perspectivei de gen, egalita-
tea de gen, economia sociald.

Integrarea perspectivei de gen a
fost adoptata pe plan international
ca strategie pentru realizarea egali-
titii de gen. In practicd, integrarea
genului inseamnd integrarea unei
perspective de gen in pregatirea, ela-
borarea, implementarea, monitoriza-
rea si evaluarea politicilor, a masuri-
lor de reglementare si a programelor
de cheltuieli, cu scopul de a promova
egalitatea intre femei si barbati si de
a combate discriminarea.

Egalitatea de gen este o valoare

Summary. Improving gender equality has
many positive impacts on individuals and also
on the society at large. A more gender equal
would have strong, positive GDP impacts grow-
ing over time, higher level of employmentand
productivity and could respond to challenges
related to the ageing population. Closing the
gender gaps in the would create as many new
jobs as there are in a mid-sized country. Gender
equality has strong, positive impacts on GDR
which grow over time and can exceed impacts
of other labour market and education interven-
tions

Keywords:
gender, gender mainstreaming, gender
equality, social economy.

Gender mainstreaming has been
embraced internationally as a strategy
towards realising gender equality. In
practical terms gender mainstreaming
means the integration of a gender per-
spective into the preparation, design,
implementation, monitoring and eval-
uation of policies, regulatory meas-
ures and spending programmes, with
a view to promoting equality between
women and men, and combating dis-
crimination.

Gender equality is a core value of
the EU and a universally recognised
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fundamentala a UE si un drept al omu-
lui universal recunoscut, precum si un
imperativ pentru bunastare, crestere
economica, prosperitate, buna guver-
nantd, pace si securitate. Toti oamenii,
in Intreaga lor diversitate, ar trebui sa
fie liberi sa isi traiasca viata pe care
si-o doresc, sa prospere din punct de
vedere social si economic, sa participe
si sa se afirme de pe pozitii egale. UE
este pe primul loc la nivel mondial in
ceea ce priveste promovarea egalitatii
de gen,aceasta reprezentand un obiec-
tiv politic esential al actiunii externe
si al politicii externe si de securitate
comuna ale UE, menit sa accelereze
progresul catre obiectivele fixate la
nivel mondial, inclusiv obiectivele de
dezvoltare durabila (ODD), care stau
la baza Agendei 2030. UE urmareste
o abordare orientata pe trei axe, care
combina integrarea dimensiunii de
gen,actiunile specifice si dialogul po-
litic.

In multe locuri din lume, drepturi-
le femeilor si ale fetelor sunt puse sub
semnul Intrebarii si deseori refuzate.
Instabilitatea, fragilitatea, conflicte-
le, schimbarile climatice, degrada-
rea mediului, migratia, stramutarea
fortata si, mai recent, pandemia de
COVID-19 se numara printre factorii
critici care agraveaza inegalitatile si
pun in pericol progresele realizate cu
greu. Organizatiile societatii civile, in-
clusiv organizatiile pentru drepturile
femeilor; se confrunta cu restrangerea
spatiului de actiune civila si a spatiu-
lui civic si democratic.

Cu toate acestea, provocarile aduc
si oportunitati. Femeile si fetele parti-
cipa din ce In ce mai mult la conturarea
transformarilor globale, noile genera-
tii fiind active in miscarile mondiale
si cele locale pentru o tranzitie verde

human right, as well as an imperative
to well-being, economic growth, pros-
perity, good governance, peace and se-
curity. All people, in all their diversity,
should be free to live their chosen life,
thrive socially and economically, par-
ticipate and take a lead as equals.

The EU is a global front-runner in
promoting gender equality as a key
political objective of its external action
and common foreign and security pol-
icy, aimed at accelerating progress to-
wards global goals including the Sus-
tainable Development Goals (SDG) at
the core of the 2030 Agenda. The EU
pursues a three-pronged approach,
combining gender mainstreaming,
targeted actions and political dialogue.

The challenges to gender equality
are as varied as the contexts in which
they emerge and call for context specif-
ic responses. There is, however, not a
single country in the world thatis close
to achieving by 2030 gender equality
and empowerment of all women and
girls. In 2020, it is 25 years since the
Beijing Declaration and Platform for
Action and 20 years since UN Securi-
ty Council Resolution 1325 on Wom-
en, Peace and Security were adopted.
Some progress has been achieved, but
deep-rooted inequalities persist, in-
cluding on basic access to health, ed-
ucation and jobs, but also with regards
to widespread gender-based violence
everywhere in the world.

In many places, women’s and girls’
rights are called into question and of-
ten denied. Instability, fragility, con-
flict, climate change, environmental
degradation, migration, forced dis-
placement and lately the COVID-19
pandemic are among the critical fac-
tors exacerbating inequalities and
threatening hard-won gains. Civil soci-
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si justa, drepturi egale pentru toti, de-
mocratie,precum si pentru societati
pasnice si incluzive. Acest lucru arata
ca o schimbare pozitiva este posibila.
Redresarea post-COVID-19 trebuie
sa reprezinte o oportunitate pentru
a aborda inegalitatile structurale si a
construi societati mai incluzive.

Integrarea perspectivei de gen are
o dubla dimensiune: ea presupune
atat integrarea unei perspective de
gen in continutul diferitelor politici,
cat si rezolvarea problemei reprezen-
tarii femeilor si a barbatilor In politi-
cile respective. Ambele dimensiuni
- reprezentarea echilibrata a femeilor
si barbatilor si continutul atent la di-
mensiunea de gen - trebuie luate in
considerare in toate etapele procesu-
lui de elaborare a politicilor.

Desi cifrele sunt importante, trebu-
ie luatin considerare relatia dintre gen
si continutul masurilor adoptate in
cadrul unei politici, pentru a intelege
mai bine in ce fel barbatii si femeile ar
beneficia de aceasta. O politica atenta
la dimensiunea de gen asigura luarea
in considerare in mod egal a nevoilor
tuturor cetatenilor, barbati si femei.

In mod traditional, legislatia si poli-
ticile guvernamentale au fost conside-
rate instrumente neutre din perspec-
tiva genului, plecand de la ideea ca o
politica publica aduce beneficii egale
tuturor membrilor societatii.

Cu toate acestea, inegalitatile struc-
turale de gen sunt inca profund inra-
dacinate in societatea noastra. Chiar
daca legile trateaza in mod egal femei-
le si barbatii, femeile In continuare nu
au acelasi acces si control asupra re-
surselor si bunurilor. Situatia actuala
demonstreazd, asadar, ca un continut
atent la dimensiunea de gen al politi-
cilor este un element esential pentru

ety organisations, including women'’s
rights organisations, are facing shrink-
ing civil, civic and democratic space.

However, challenges also bring op-
portunities. Women and girls increas-
ingly take part in shaping global trans-
formations, with new generations
active in global and grassroots move-
ments for a green and just transition,
equal rights for all, democracy, and for
peaceful and inclusive societies. This
shows that positive change is possible.
The post-COVID-19 recovery must be
an opportunity to address structural
inequalities and build more inclusive
societies.

Gender mainstreaming has a dou-
ble dimension: it requires both inte-
grating a gender perspective to the
content of the different policies, and
addressing the issue of representa-
tion of women and men in the given
policy area. Both dimensions - gender
representation and gender responsive
content - need to be taken into consid-
eration in all phases of the policy-mak-
ing process.

Although numbers are important,
it is relevant to also consider how
gender relates to the content of policy
measures, to gain a better understand-
ing of how women and men would
benefit from them. A gender respon-
sive policy ensures that the needs of all
citizens, women and men, are equally
addressed.

Traditionally, government policy
and legislation have been viewed as
gender-neutral instruments, on the
assumption that a public policy bene-
fits all members of the public equally.

However, structural gender ine-
qualities are still entrenched in our
society. Even if the laws treat women
and men as equals, women still do not
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o strategie adecvatad in domeniul ega-
litatii de gen.

Egalitatea Intre barbati si femei
este recunoscuta de UE ca un drept
fundamental, o valoare comuna la ni-
velul UE si o conditie necesara pentru
realizarea obiectivelor UE in materie
de crestere, ocupare a fortei de munca
si coeziune sociala.

Tncepénd din 1996, Comisia s-a
angajat sa adopte o ,abordare duala”
pentru realizarea egalitatii de gen.
Aceasta abordare presupune integra-
rea unei perspective de gen in toate
politicile, alaturi de implementarea
unor masuri specifice pentru elimina-
rea, prevenirea sau remedierea inega-
litatilor de gen. Ambele abordari sunt
complementare, fara ca una sa o poata
inlocui pe cealalta.

In Parlamentul European, Comisia
pentru drepturile femeii si egalitatea
de gen (Comisia FEMM) este princi-
palul organism responsabil de promo-
varea egalitatii de gen si a integrarii
perspectivei de gen in toate procesele
politice si legislative ale PE.

Practica recurgerii la ,amenda-
mente de integrare a perspectivei de
gen” In vederea includerii aspectelor
de gen in rapoartele altor comisii a
fost introdusa la inceputul celei de a
7-alegislaturi si continua sa fie aplica-
ta cu succes.

Din 2009, a fost creata o retea a
membrilor responsabili cu integrarea
perspectivei de gen in comisiile PE,
precum si o alta retea la nivelul per-
sonalului. Reteaua se reuneste peri-
odic si se fac schimburi de informatii
despre dosarele curente care prezinta
interes pentru membrii retelei si, de
asemenea, au loc schimburi de bune
practici. In ultima legislatura si delega-
tiile au desemnat membri responsabili

have equal access to and control over
resources and assets. Therefore the
current situation demonstrates that
the Gender responsive content of the
policies is a crucial element for a prop-
er gender equality strategy.

Equality between women and men
is recognised by the EU as a funda-
mental right, a common value of the
EU, and a necessary condition for the
achievement of the EU objectives of
growth, employment and social cohe-
sion.

Since 1996, the Commission com-
mitted itself to a ‘dual approach’ to-
wards realising gender equality. This
approach involves mainstreaming a
gender perspective inall policies, while
also implementing specific measures
to eliminate, prevent or remedy gen-
der inequalities. Both approaches go
hand in hand, and one cannot replace
the other.

Within the European Parliament,
the Committee on Women’s Rights
and Gender Equality (FEMM Commit-
tee) is the main body in charge of pro-
moting gender equality and gender
mainstreaming in all the EP’s policy
and legislative processes.

The practice of using “gender main-
streaming amendments” to integrate
the gender aspect in the reports of
other committees was also introduced
at the beginning of the 7th legislative
term and continues to be successfully
applied.

Since 2009 a network of Members
responsible for gender-mainstream-
ing in EP committees has been estab-
lished as well as an additional network
at staff level. The network meets regu-
larly and information is exchanged on
ongoing files of interest for the Mem-
bers of the network and best practice
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de integrarea perspectivei de gen.

Parlamentul European a construit
treptat o structura de integrare a per-
spectivei de gen. Evaluarea activitati-
lor fiecarui organism in parte este po-
zitiva, insa imaginea globala este frag-
mentata si lipsa de interactiune pare
sa submineze eficacitatea sistemului.

Integrarea dimensiunii de gen ra-
mane principalul mijloc de realizare a
egalitatii de gen. Scopul acesteia este
de a se asigura ca toate politicile si
programele 1si maximizeaza beneficii-
le pentru toate persoanele si contribu-
ie la stoparea perpetudrii inegalitatii.
Comisia Europeani si Inaltul Repre-
zentant se angajeaza sa integreze di-
mensiunea de gen In toate politicile si
actiunile ca o responsabilitate pentru
toate persoanele, inclusiv in institutiile
UE. Statele membre sunt incurajate sa
se alature acestui efort.

Obiectivul de Dezvoltare Durabila
(ODD) 5 este unul dintre cele trei cel
mai putin finantate ODD la nivel glo-
bal. UE si-a asumat angajamentul ca
cel putin 85 % din totalul noilor acti-
uni externe sa aiba ca obiectiv semni-
ficativ sau ca obiectiv principal egalita-
tea de gen si emanciparea femeilor si
fetelor pana in 2025.

UE ar trebui sa isi consolideze rolul
de lider in ceea ce priveste egalitatea
de gen, drepturile si emanciparea fe-
meilor si fetelor la nivel multilateral,
contribuind la promovarea acestei
agende In forumurile internationa-
le. Bazandu-se pe autoritatea sa si pe
puterea sa de mobilizare, UE ar trebui
sa fie pregatita sa initieze, sa sponso-
rizeze si sa co-sponsorizeze rezolutii
si declaratii privind egalitatea de gen
si sa promoveze In mod consecvent
includerea unui limbaj receptiv la di-
mensiunea de gen in cadrul tuturor

is shared. In the last legislature the
delegations have also appointed Mem-
bers responsible for gender main-
streaming.

The European Parliament gradu-
ally built up a Gender mainstream-
ing structure. The assessment of the
work of every individual body is pos-
itive, however the global picture looks
fragmented and a lack of interaction
seems to undermine the effectiveness
of the system.

Gender mainstreaming remains
the primary means to achieve gender
equality. Its purpose is to ensure that
all policies and programmes maxim-
ise their benefits for all and contribute
to stop the perpetuation of inequality.
The European Commission and the
High Representative are committed to
gender mainstreaming in all policies
and actions as a responsibility for all,
including in the EU institutions. Mem-
ber States are encouraged to join this
effort.

SDG 5 is one of the three least fi-
nanced SDGs globally. The EU has
made a commitment that at least 85%
of all new external actions will have
gender equality and women’s and
girls’ empowerment as a significant
objective or as a principal objective by
2025.

The EU should boost its leadership
role on gender equality, women’s and
girls’ rights and empowerment at mul-
tilateral level, contributing to advanc-
ing this agenda in international forums.
Building on its authority and convening
power, the EU should be ready to initi-
ate, sponsor and co-sponsor resolu-
tions and declarations on gender equal-
ity and to consistently promote the in-
clusion of gender-responsive language
in all resolutions and declarations.
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vanta pentru stimularea cresterii eco-
nomice.

Impactul estimat al cresterii egalita-
tii de gen asupra PIB-ului variaza con-
siderabil de la un stat membru la altul,
in functie de nivelul actual de realizare a
dezideratului acestei egalititi. n ansam-
blu, rezultatele sunt foarte bune, unele
state membre Inregistrand o crestere
cu aproximativ 4 % a PIB-ului, iar altele
depasind 10 %. De obicei, impactul cel
mai mare se observa in statele membre
in care egalitatea de gen nu este o priori-
tate. Studiul arata ca aceste state ar avea
mult de castigat daca ar pune egalitatea
de gen pe ordinea de zi. Acest lucru este
deosebit de important in contextul cres-
terii economice favorabile incluziunii
din UE, care vizeaza reducerea dispari-
tatilor dintre regiuni si asigurarea faptu-
lui ca beneficiile cresterii ajung in toate
regiunile Uniunii.

Statele membre in care situatia per-
mite o ameliorare importanta pot obtine
imbunatatiri economice substantiale de
pe urma unei mai mari egalitati de gen.
In medie, se preconizeaza ca in aceste
state Imbunatatirea egalitatii de gen ar
duce la cresterea PIB-ului cu aproxima-
tiv 12 % pana in 2050.

Statele membre care in prezent iau
putine masuri de promovare a egalitatii
de gen au cel mai mult de castigat de pe
urma eliminarii disparitatilor de gen.

Statele membre cu cele mai bune
performante in domeniul egalitatii de
gen au ajuns deja la o situatie buna in
acest sens si, prin urmare, se bucura
deja de unele dintre beneficiile econo-
mice aferente. Dar chiar si in aceste sta-
te 0 mai mare imbunatatire a egalitatii
de gen poate genera castiguri economi-
ce suplimentare, care adesea pot ajunge
la circa 4 % din PIB.

Imbunatitirea egalititii de gen ar pu-

the present level of achievement of
gender equality. Overall, the results
are very positive, with some individual
countries seeing around a 4% GDP in-
crease and others exceeding 10%. The
larger impacts are typically in coun-
tries where gender equality is a low
priority. The study shows that those
countries would gain much by putting
gender equality on the agenda. This is
particularly important in the context
of inclusive growth in the EU that aims
to diminish disparities among regions
and make sure that the benefits of
growth reach all parts of the EU.

Countries with a lot of room for
improvement can achieve substantial
economical improvements as a result
of more gender equality. On average,
improved gender equality in these
countries is expected to lead to an in-
crease in GDP of about 12% by 2050.

Member States that currently have
limited gender equality measures gain
the most by closing the gender gaps.
The best performing countries in the
area of gender equality, according to
EIGE’s Gender Equality Index, have al-
ready achieved good levels of gender
equality and therefore already enjoy
some of the associated economic ben-
efits. However, further improvements
in gender equality can generate addi-
tional economic gains even in these
Member States, often reaching around
4% of GDP.

Improved gender equality could
boost the long-term competitiveness
of the EU economy. Gender equality
measures could lead to an increase
in the potential productive capaci-
ty of the economy and lower prices.
Following these developments, the
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tea spori competitivitatea economiei UE
pe termen lung. Masurile de promovare
a egalitatii de gen ar putea duce la cres-
terea capacitatii potentiale de productie
a economiei si la scaderea preturilor.
In urma acestor evolutii, UE ar putea
sa produca mai multe bunuri si servicii
pe plan intern si, de asemenea, sa devina
mai competitiva pe pietele internationa-
le. Acest lucru ar duce la imbunatatirea
balantei comerciale, in care exporturile
UE ar creste cu 1,6-2,3 %, iar importuri-
le ar scadea cu 0,4-0,7 % pana in 2050,
ceea ce ar ajuta comertul international
sa ramana unul dintre motoarele impor-
tante ale cresterii economice a UE.
Egalitatea de gen reprezinta un anga-
jament politic cu traditie al Uniunii Eu-
ropene. Totusi, disparitatile de gen per-
sista In mai multe domenii, subminand
oportunitatile economice ale femeilor si
afectand economia in ansamblu.
Pe parcursul vietii femeilor se intal-
neste o combinatie de factori care con-
tribuie la mentinerea disparitatilor:
e  segregarea pe sexe
a optiunilor educationale;

e  participarea redusa
la forta de munca;
remunerarea mai scazuta;
precaritatea locurilor
de munca;

e  Impartirea inegala
a responsabilitatilor
neremunerate din gospodarie.

Inegalitatile persistente au un cost
semnificativ pentru femei si barbati,
pentru angajatori si Intreaga societate,
avand ca rezultat utilizarea insuficienta
a unei mari cantitati de talent.

EU would be able to produce more
goods and services domestically and
also become more competitive in in-
ternational markets. It would lead to
improvements in the trade balance,
where EU exports would increase by
1.6% to 2.3% and imports would de-
crease by 0.4% to 0.7% in 2050.
Gender equality has been a
long-standing policy commitment of
the European Union. However, gen-
der inequalities persist in several
areas, undermining women’s eco-
nomic opportunities and affecting
the global economy. A combination
of factors over the course of a wom-
an’s life contribute to persisting ine-
qualities:
e sexsegregated
educational choices;
e  low participation in the
workforce;
e lower pay;
precarious employment;
e unequal division of unpaid
responsibilities within
the household.

Persisting inequalities come at a
significant cost for women and men,
employers and society as a whole,
leaving a large part of talent under-uti-
lised.
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BAROMETRUL ACHIZITIILOR PUBLICE RESPONSABILE
SOCIAL IN ROMANIA 2021 - EVALUAREA AUTORITATILOR
CONTRACTANTE REZULTATE PRELIMINARE

THE ROMANIAN BAROMETER OF SOCIALLY RESPONSIBLE
PUBLIC PROCUREMENT FOR 2021 - ASSESSMENT
OF CONTRACTING AUTHORITIES PRELIMINARY RESULTS
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Rezumat. Prin achizitiile publice respon-
sabile social (APRS) cumpdratorii publici pot
promova oportunitdti de angajare, muncd
decentd, incluziune sociald, accesibilitate si
respectarea drepturilor sociale si ale muncii
in UE si la nivel global. De asemenea, furni-
zarea de servicii sociale de fnaltd calitate
este direct legatd de facilitarea accesului
intreprinderilor sociale la licitatii publice.
Desi potentialul achizitiilor sociale este recu-
noscut de mult timp, domeniul de aplicare al
utilizdrii sale legale in practicd a fost incert
si de aceea, cel putin in Romdnia achizitiile
sociale sunt o raritate. In 2014 Uniunea Eu-
ropeand a adoptat Directiva 2014/24/UE
care reglementeazd, printre altele, achizitiile
publice rezervate si introduce clauze sociale
in contractele de achizitii publice. Directiva
a fost transpusd si in Romdnia i aceste achi-
zitii au fost introduse explicit in art. 56, alin.
(1) din Legea 98/2016, respectiv art. 69, alin.
(1) din Legea 99/2016.

Fundatia ’Aldturi de Voi” Romdnia si-a
propus sd evalueze frecventa si calitatea
achizitiilor publice sociale in Romania si in
acest sens a lansat Barometrul Social al Achi-
zitiilor Publice - doud sondaje online: unul
adresat autoritdtilor contractante si celdlalt
operatorilor economici sociali - intreprinderi
sociale, intreprinderi sociale de insertie, uni-
tati protejate autorizate si ONG-uri cu pri-

Summary. Through socially responsible
public procurement (SRPP), public buyers can
promote employment opportunities, decent
work, social inclusion, accessibility and respect
for social and labour rights in the EU and glob-
ally, while also providing high-quality social
services and facilitating access for social enter-
prises to public tenders. Although the potential
of social procurement has been recognised for
a long time, the scope of its legal use in prac-
tice has been uncertain and that is why, at least
in Romania, social procurement is a rarity. In
2014 the European Union adopted Directive
2014/24/EU which regulates, inter alia, re-
served public procurement and introduces so-
cial clauses in public procurement contracts.
The Directive has also been transposed in Ro-
mania and these purchases have been explic-
itly introduced in Article 56, para. (1) of Law
98/2016, respectively Art. 69, para. (1) of Law
99/2016.

The “Aldturi de Voi” Romania Foundation
(Close to You Foundation) has set out to eval-
uate the frequency and quality of public social
procurement in Romania and in this regard
has launched the Social Barometer of Public
Procurement - two online surveys: one ad-
dressing contracting authorities and the other
social economic operators - social enterprises,
work integration social enterprises, protected
authorized units and NGOs. The questionnaire
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vire la gradul de cunoastere al prevederilor
legii achizitiilor publice sociale, mai precis
referitor la clauzele sociale si contractele
rezervate si aplicarea acestora in practica.
Pentru realizarea Barometrului social al
achizitiilor publice, s-a utilizat platforma de
sondaje a Comisiei Europene, sondajele de-
ruldndu-se in perioada 10 august - 13 sep-
tembrie 2021. Articolul prezintd cdteva din
rezultatele principale ale acestei cercetdri.

Cuvinte-cheie - achizitii publice, achizi-
tii sociale, contracte rezervate, clauze soci-
ale, intreprinderi sociale de insertie, unitdti
protejate autorizate, Romdnia

Cheltuielile publice pot fi utilizate
pentru a realiza obiectivele de politica
sociala prin intermediul achizitiilor soci-
ale.! Prin achizitiile publice responsa-
bile social (APRS) cumparatorii publici
pot promova oportunitdti de angajare,
munca decenta, incluziune sociala, acce-
sibilitate si respectarea drepturilor socia-
le si ale muncii in UE si la nivel global.
De asemenea, furnizarea de servicii so-
ciale de nalta calitate este direct legata
de facilitarea accesului intreprinderilor
sociale la licitatii publice. Desi potenti-
alul achizitiilor sociale este recunoscut
de mult timp, domeniul de aplicare al
utilizarii sale legale in practica a fost in-
cert si de aceea, cel putin in Romania,
achizitiile sociale sunt o raritate.

In 2014, Uniunea Europeani a adop-
tat Directiva 2014/24/UE care reglemen-
teazd, printre altele, achizitiile publice
rezervate si introduce clauze sociale in
contractele de achizitii publice. Astfel, au
fost elaborate, la nivel european, preve-
deri care permit cumparatorilor publici
sa acorde prioritate sau sa rezerve piete/
contracte operatorilor economici care au

T Amy Ludlow Social procurement: policy
and practice - European Labour Law Jour-
nal, Volume 7 (2016), No. 3

aimed at assessing their awareness and the de-
gree of knowledge of the provisions of the law
on social public procurement more precisely
regarding the social clauses and reserved con-
tracts and their application in practice. The So-
cial Barometer of public procurement used the
European Commission online survey platform
and the survey was open between August 10
and September 13, 2021. The article presents
the main results from contracting authorities.

Key words - public procurement, social
procurement, reserved contracts, social claus-
es, social insertion enterprises, authorized
protected units, Romania

Public expenses can be used to achieve
objectives of public policies through so-
cial procurement.! Through socially re-
sponsible public procurement (SRPP),
public buyers can promote employment
opportunities, decent work, social inclu-
sion, accessibility and respect for social
and labour rights in the EU and globally.
The provision of high-quality social ser-
vices is also directly linked to facilitating
the access of social enterprises to public
tenders. Although the potential of social
procurement has long been recognized,
the scope of its legal use in practice has
been uncertain and therefore, social pro-
curement is a rarity, at least in Romania.

In 2014, the European Union adopted
the Directive 2014/24/EU which regu-
lates, inter alia, reserved public pro-
curement and introduces social clauses
in public procurement agreements. This
way, provisions have been developed at
European level, allowing public purchas-
ers to give priority or reserve markets /
contracts to economic operators whose
main purpose is the social and profes-
sional integration of people with disabil-

I Amy Ludlow Social procurement: policy
and practice - European Labour Law Jour-
nal, Volume 7 (2016), No. 3
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drept scop principal integrarea sociald
si profesionald a persoanelor cu dizabi-
litati sau defavorizate (art. 20 Directiva
2014/24/UE). Directiva a fost transpusa
s1 in Romania si aceste achizitii au fost
introduse explicit in art. 56, alin. (1) din

Legea 98/2016, respectiv art. 69, alin. (1)

din Legea 99/2016. Astfel,

- autoritatea/entitatea contractantd poa-
te rezerva dreptul de participare la
procedura de atribuire doar unita-
tilor protejate autorizate conform
Legii nr. 448/2006 privind protectia
si promovarea drepturilor persoane-
lor cu handicap, republicatd, cu mo-
dificarile si completarile ulterioare si
intreprinderilor sociale de insertie pre-
vazute de Legea nr. 219/2015 privind
economia sociala;

- autoritatea/entitatea contractanta poate
stabili criterii de atribuire sociale in
legaturd cu obiectul contractului. De
asemenea, pentru fiecare factor de
evaluare, autoritatea contractanta sta-
bileste ponderea in care o caracteristica
poate reprezenta un avantaj inclusiv
social ce poate fi punctat.

Putem spune cd legislatia nationala din
domeniul achizitiilor publice incurajeaza
autoritatile contractante sa realizeze achi-
zitii publice care raspund unor obiective
sociale, acordand autoritatilor contrac-
tante posibilitatea de a rezerva dreptul
de participare la procedura de atribuire
doar unitatilor protejate autorizate si
intreprinderilor sociale de insertie.

In acest context, Fundatia ”Alaturi de
Voi” Romania a lansat Barometrul soci-
al al achizitiilor publice — doud sondaje
online: unul adresat autoritatilor contrac-
tante si celdlalt operatorilor economici
sociali - intreprinderi sociale, intreprin-
deri sociale de insertie, unitti protejate
autorizate st ONG-uri cu privire la gradul
de cunoastere a prevederilor legii achizi-

ities or from groups at risk (art. 20 Di-

rective 2014/24 / EU). The directive was

also transposed in Romania and these ac-
quisitions were explicitly introduced in
art. 56, par. (1) of Law 98/2016, respec-

tively art. 69, par. (1) of Law 99/2016:

- the contracting authority / entity may
reserve the right to participate in the
award procedure only to protected
units, authorized according to Law no.
448/2006 on the protection and promo-
tion of the rights of persons with dis-
abilities, republished, with subsequent
amendments and completions and to
work integration social enterprises in-
cluded in the Law no. 219/2015 on the
social economy;

- the contracting authority / entity may
establish social award criteria in rela-
tion to the object of the contract. Also,
for each evaluation factor, the con-
tracting authority establishes the per-
centage to which a certain characteris-
tic can be an advantage, including an
inclusive one, to be scored during the
evaluation process.

We may say that the national legis-
lation in the field of public procurement
encourages contracting authorities to
develop procedures answering social ob-
jectives, offering these entities the pos-
sibility to reserve the right to participate
only to authorized protected units and
to work integration social enterprises.

Given this context, the “Alaturi de
Voi” Romania Foundation has launched
the Social Barometer of Public Pro-
curement — two online queries: one ad-
dressing contracting authorities and the
other addressing social economic actors
— social enterprises, work integration
social enterprises, authorized protected
units and NGOs. The questions referred
to their degree of knowledge of the law
regarding social public procurement,
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tiilor publice sociale, mai precis referitor

la clauzele sociale si contractele rezerva-

te si aplicarea acestora in practica.

Pentru realizarea Barometrului so-
cial al achizitiilor publice, in perioada
10 august — 13 septembrie 2021 au fost
realizate doud sondaje online in randul
autoritdtilor contractante si operatorilor
economici sociali cu scopul de a stabili
gradul de cunoastere a prevederilor legii
achizitiilor publice sociale cu privire la
clauzele sociale si contractele rezervate
si aplicarea acestora in practica. Pe por-
talul de sondaje al Comisiei Europene
(EUSurvey - Welcome (europa.eu)), - au
fost create doua chestionare online pen-
tru cele doua categorii de entitati, respec-
tiv: un chestionar care a vizat operatorii
economici sociali si un chestionar des-
tinat autoritatilor si entitdti publice con-
tractante. S-au primit 20 de chestionare
completate de autorititi contractante si
27 de intreprinderi sociale si unitati pro-
tejate autorizate.

Sondajul in randul autoritatilor con-
tractante a avut ca obiective:

- Evaluarea gradului de cunoastere si
aplicare a prevederilor legale actuale
privind clauzele sociale 1n achizitiile
publice si a contractelor rezervate in
randul autoritdtilor contractante din
Romania;

- Identificarea unor masuri care ar pu-
tea duce la o imbunatatire a gradului
de cunoastere si aplicare a acestora in
Romania.

Au participat la cercetare autoritati
contractante din 15 judete: Bacau, Bistri-
ta-Nasdud, Botosani, Brasov, Bucuresti,
Constanta, Dolj, Gorj, Hunedoara, Mehe-
dinti, Salaj, Sibiu, Timis, Valcea si Vaslui.

Printre tipurile de institutii care au
raspuns la chestionare, se regasesc si ca-
teva agentii Judetene de Ocupare a Fortei
de Munca responsabile direct cu masu-

particularly with respect to social claus-

es, reserved agreements and how they

are put into practice.

In order to prepare the Social Ba-
rometer of Public Procurement , during
August 10 — September 13, 2021, two
online queries were developed: one ad-
dressing contracting authorities and the
other addressing social economic actors
— social enterprises, work integration
social enterprises, authorized protected
units and NGOs. The questions referred
to their degree of knowledge of the law
regarding social public procurement,
particularly with respect to social claus-
es, reserved agreements and how they
are put into practice. Through the que-
ry portal of the European Commission
were created two online queries for the
two categories of entities: one addressing
social economic actors, and one address-
ing authorities and public authorities. We
received 20 replies from contracting au-
thorities and 27 from social enterprises
and authorized protected units.

The query addressing contracting au-
thorities had as objectives:

- To assess the degree of knowledge and
applicability of current legal stipula-
tions on social clauses from public pro-
curement and reserved agreements of
contracting authorities from Romania;

- To identify measures that may lead to
improving the degree of knowledge
and applicability of these stipulations
in Romania.

In the research were involved con-
tracting authorities from 15 counties: Ba-
cau, Bistrita-Nasaud, Botosani, Brasov,
Bucuresti, Constanta, Dolj, Gorj, Hune-
doara, Mehedinti, Salaj, Sibiu, Timis,
Valcea and Vaslui.

Among the types of institutions hav-
ing replied the queries are also several
County Employment Agencies, entities
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rile active de ocupare a lucratorilor de-
favorizati si cu certificarea si sprijinirea
intreprinderilor sociale de insertie care
angajeaza tocmai astfel de lucratori.

Dintre autoritatile contractante res-
pondente, cele mai multe sunt autoritati
/ institutii publice de interes local 60%,
restul fiind de interes judetean, 35% sau
servicii deconcentrate si o autoritate
de interes national. Dintre autoritatile /
institutiile publice de interes local, juma-
tate au fost din mediul social. Functiile
respondentilor au fost diferite, cei mai
multi 25% fiind consilieri in achizitii pu-
blice, iar 5% experti in achizitii publice.

Am apreciat cd achizitiile publice so-
ciale sunt un domeniu la intersectia res-
ponsabilitatilor din domeniul achizitiilor
publice cu cele din domeniul social si ca
ar fi de asteptat ca acest tip de achizitii sa
se regaseasca mai degraba la institutiile
publice din domeniul social in special
serviciile deconcentrate ale Ministerului
Muncii si Protectiei Sociale (agentii de
ocupare a fortei de munca, ANDPDCA
s.a.). De asemenea, procedurile specifice
acestor achizitii, necesitd atat cunostin-
te din domeniul achizitiilor publice cat
si din cele specifice domeniului social.
Acest lucru e necesar, pentru identifica-
rea unor clauze sociale si a unor indica-
tori sociali, care ar putea fi folosite ca si
criterii de evaluare a ofertelor depuse de
operatorii economici.

Principalele rezultate

Este ingrijorator gradul mic de cu-
noastere al prevederilor legale privi-
toare la clauzele sociale si contrac-
tele rezervate — mai mult de jumatate
dintre respondenti avand cunostinte
insuficiente privind aceste prevederi
ale legislatiei din domeniul achizitii-
lor, 15% dintre ei neavand nici un fel
de cunostinte in materie.

directly responsible for active measures
of employment of workers at risk, as well
as with the accreditation and support ad-
dressing work integration social enter-
prises — employing such groups at risk.

Among the responding contracting
authorities, most are public authorities
/ nstitutions of local interest - 60%, the
rest being of county interest - 35% / de-
centralized services and an authority of
national interest. Among the public au-
thorities / institutions of local interest,
half were from the social field. The func-
tions of the respondents were different,
most of them - 25% - being public.

The study revealed that social public
procurement is at the intersection of re-
sponsibilities in the field of public pro-
curement and those in the social field.
One would expect this type of procure-
ment to be used in public institutions in
the social field, such as decentralized ser-
vices of the Ministry of Labor and Social
Protection (employment agencies, AND-
PDCA, etc.). In addition, the procedures
specific to these procurements require
both knowledge in the field of public
procurement and in the social field. Such
information is necessary in order to iden-
tify social clauses and social indicators
that could be used as criteria for evalu-
ating bids submitted by economic oper-
ators.

The main results

The main concern is the low level of
knowledge of the provisions on social
clauses and reserved contracts — more
than half of respondents have insufficient
knowledge of these provisions in the leg-
islation on procurement, 15% having no
knowledge of the matter.
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pe tema achizitiilor publice socia-  procurement - training and informa-

le - instruirea functionarilor publici tion sessions; information / promo-

responsabili si informarea acestora; tion campaigns at institutional level;

campanii de informare/promovare la development of a procedure’s manu-

nivel institutional; dezvoltarea unui al; debates.

manual de proceduri; dezbateri. e Measures for the procurement process
e Masuri destinate procesului de achi- as a whole - increasing the degree of

zitii in ansamblu - cresterea gradului transparency, procurement based on
de transparenta, achizitia pe baza de scoring / qualification to the offer;

punctaj/calificare la oferta; e Measures for the general climate - for
e Masuri destinate climatului general — better access of social enterprises to
pentru un acces mai bun al intreprin- the public market - better promotion
derilor sociale la piata publica - pro- of social enterprises, involvement of

movare mai buna a intreprinderilor local authorities.
sociale, implicarea autoritatilor loca-
le.

BIBLIOGRAFIE:
Amy Ludlow Social procurement: policy and practice - European Labour Law
Journal, Volume 7 (2016), No. 3
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IMPLICAREA BISERICII ORTODOXE ROMANE
IN ECONOMIA SOCIALA SI DEZVOLTAREA DURABILA (III)

- De la implicare sociald la intreprinderi de economie sociald -

INVOLVEMENT OF THE ROMANIAN ORTHODOX
CHURCH IN SOCIAL ECONOMY
AND SUSTAINABLE DEVELOPMENT

- From social involvement to social economy enterprises -

VASILE

preot, Arhiepiscopia Romanului si
Bacdului

NISTOR

priest, Archdiocese of Roman
and Bacdu

Rezumat. Biserica Ortodoxa are o traditie
indelungata si in Romania de implicare filantro-
picd, modele de economie sociala fiind regasite
in cadrul manastirilor ortodoxe, unde se imbi-
nau activitatile economice cu ajutorarea saraci-
lor si a celor bolnavi inca din sec. XVII in Tarile
Romane si in Transilvania din sec. XIX. Con-
sideram ca se poate face mai mult, ca Biserica
poate adopta si se poate implica si in domeniul
economiei sociale si al intreprinderilor socia-
le, spre ajutorarea si prosperitatea materiala si
spirituala a tuturor persoanelor si comunitatilor
locale. Economia sociald reprezintd un pilon im-
portant in contextul necesitatii reducerii dispa-
ritatilor sociale dintre state, regiuni, comunitati
si persoane. Combinarea politicilor sociale, de
dezvoltare economicad si a politicilor privind pia-
ta muncii reprezintd o inovatie de proportii pen-
tru societatea romdneasca Si pentru institutiile
din cadrul Bisericii. Intreprinderile de economie
sociala contribuie si la remodelarea sistemului
economic global, prin includerea pe piata fortei
de munca a persoanelor aflate in somaj, promo-
varea dialogului, oferirea de sprijin suplimentar
si crearea unor noi aliante, oferirea de modele
pentru alti operatori economici si ONG-uri.

Termeni-cheie: Biserica Ortodoxa Romdnd,
economie sociald, intreprinderi de sociala, piata
muncii, profit.

Abstract. The Orthodox Church has a long
tradition in Romania for social philanthropy,
models of social economy being found in Or-
thodox monasteries, where economic activities
were combined with the help of the poor and
sick since 17th century. The Romanian Ortho-
dox Church can adopt and get involved in the
field of social economy and social enterprises,
to help for material and spiritual prosperity of
all people and local communities. The social
economy is an important pillar in the context
of the need to reduce social disparities between
states, regions, communities and individuals.
The combination of social policies, economic
development and labor market policies is a ma-
Jjor innovation for Romanian society and Ro-
manian Orthodox Church. Social economy en-
terprises can contribute to reshaping the global
economy system, by including the unemployed
in the labor market, promoting dialogue, pro-
viding additional support and creating new
alliances, providing models for other economic
operators and NGOs.

Key terms: Romanian Orthodox Church,
social economy, social economy enterprises,
labor market, profit.
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Crestinismul celebreaza demnitatea
fundamentald a omului drept ,,chip al
lui Dumnezeu” si incununare a Creati-
ei divine. Toti oamenii sunt considerati
frati si egali In virtutea acestui fapt, si
cu atat mai mult dupa intruparea Fiu-
lui lui Dumnezeu. In acest sens, funda-
mentul filantropiei crestine se gaseste
in antropologia crestina.

Compasiunea fatd de bolnavi, saraci,
nevoiasi este o tema recurentd a Evan-
gheliilor, si preocuparea pentru Ingrijirea
acestora a fost asumatd inca de timpu-
riu de catre membrii Bisericii crestine si
aceasta expresie a imperativului ajutora-
rii celor in nevoi s-a institutionalizat inca
din primele secole ale crestinismului.

Biserica are o traditie Indelungata si
in Roménia de implicare filantropica,
modele de economie sociald se regasesc
in cadrul manastirilor ortodoxe, unde se
imbinau activititile economice cu ajuto-
rarea sdracilor si a celor bolnavi — Bolni-
ta de la Manastirea Dragomirna (1605),
Manastirea si Spitalul Coltea din Bucu-
resti (1695), Ménastirea si Spitalul Pan-
telimon din Bucuresti (1735), Manastirea
si Spitalul Sfantul Spiridon Tasi (1753)).
In Transilvania, institutii caritabile orto-
doxe incep sa se dezvolte in secolul al
XIX-lea, indeosebi din vremea mitro-
politului Andrei Saguna, care creeaza el
insusi mai multe fundatii de binefacere.

Unele asociatii ortodoxe, functio-
nand cu binecuvantarea Bisericii, pre-
cum Societatea Nationald a Femeilor
Ortodoxe, Infiintata in 1876, si-au asu-
mat drept sarcina crearea de biblioteci
populare, institutii educative (indeosebi
institute pentru fete, insa si scoli de ba-
ietl) si de binefacere — cantine pentru
saraci, gradinite pentru copiii fara posi-
bilitati, burse pentru sprijinirea elevilor
saraci, camine pentru refugiati, Insa ul-
terior si farmacii i spitale.

Christianity fundamental celebrates
the dignity of man as the “image of
God” and “crown” of the Divine Cre-
ation of our Planet. All men are con-
sidered brothers and sisters and equals
especially after the incarnation of the
Son of God — Our Lord Jesus Christ
on Earth. In this sense, the foundation
of Christian philanthropy is found in
Christian anthropology, in divine and
merciful Love of God for all people.

Compassion for the sick, the poor,
the needy is a recurring theme in the
Gospels, and concern for their care has
been assumed by early members of the
Christian Church, and this expression
of the imperative to help those in need
has been institutionalized since the first
centuries of Christianity until today.

The Church in Romania has a long
tradition of philanthropic involvement,
models of social economy are found in
Orthodox monasteries, where econom-
ic activities were combined with the
help of the poor and sick - Dragomir-
na Monastery Hospital (1605), Coltea
Monastery and Hospital in Bucharest
(1695), “Sfantul Pantelimon” Monas-
tery and Hospital in Bucharest (1735),
“Sfantul Spiridon” Monastery and Hos-
pital in Iasi (1753)). In Transylvania,
Orthodox charities began to develop in
the 19th century, especially in the time
of Metropolitan Andrei Saguna, who
himself created several charitable foun-
dations.!

Some Orthodox associations, oper-
ating with the blessing of the Church,
such as Societatea Nationala a Femeilor
Ortodoxe (the National Society of Or-

! https://www.historia.ro/sectiune/
portret/articol/mitropolitul-andrei-sa-
guna-un-luptator-pentru-cauza-romani-
lor-din-ardeal
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Dupa primul Razboi Mondial, in
care Romania a avut pierderi umane
foarte mari, un rol important l-au avut
orfelinatele si institutiile menite sa-i
sprijine pe invalizii de razboi si pe orfa-
nii de razboi si familiile acestora.

Alte organizatii, precum Oastea Dom-
nului, au desfasurat la randul lor o serie de
activitati sociale, organizand cantine pen-
tru saraci, scoli profesionale .a. Aceasta a
organizat totodatd o campanie impotriva
alcoolismului si a fumatului care a avut
un impact semnificativ in epoca. Fratia
Ortodoxa Romana a desfasurat si ea o se-
rie de societati de binefacere.

Indeosebi in perioada interbelica,
activitatile sociale si caritabile ale Bi-
sericii au luat amploare. Astfel, in 1936
functionau 50 de unitati de asistenta so-
ciala de stat §i 471 apartinand Bisericii'.

Activitatile asociatiilor si fundatiilor
caritabile si de educatie ale tuturor cul-
telor din Romaénia au fost intrerupte in
timpul regimului comunist. Singurele
forme de asistentd a saracilor care au
supravietuit au fost organizarea de co-
lecte pentru sprijinirea victimelor cala-
mitatilor naturale sau ajutorarea directa
a saracilor, in parohii.

Dupa 1989, Biserica si asociatiile
apropiate acesteia au rendscut, nsa,
odata cu caderea comunismului, Bise-
rica Ortodoxa s-a (re)gasit In situatia de
a se confrunta cu o serie de probleme
noi, pe care le intdmpind si permanent
se reinventeaza astazi si se adapteaza la
noua realitate a economiei sociale, prin-
tr-un stil nou, proaspat si solid.

Amintim aici Asociatia “’Pro Vita” de

! lonut Mihai Oprea, Asistenta sociald comu-
nitard. Rolul Bisericii in dezvoltarea servi-
ciilor de asistenta socialda, Teza de doctorat,
Facultatea de Sociologie si Asistenta Sociala,
Universitatea din Bucuresti, 2007, p. 101.

thodox Women), established in 1876
and reactivated in 1910, have taken
on the task of creating popular librar-
ies, educational institutions (especially
girls ‘institutes, but also boys’ schools)
and charity-canteens. for the poor, kin-
dergartens for children without oppor-
tunities, scholarships to support poor
students, shelters for refugees, but later
also pharmacies and hospitals.'

After the First World War, in which
Romania had very high human losses,
an important role was played by or-
phanages and institutions meant to sup-
port war invalids and war orphans and
their families.

Other organizations, such as the
Oastea Domnului?, also carried out
a series of social activities, organiz-
ing canteens for the poor, vocational
schools, etc. It also organized a cam-
paign against alcoholism and smoking
that had a significant impact at the time.

Especially in the interwar period, the
social and charitable activities of the
Church increased. Thus, in 1936, there
were 50 state social assistance units and
471 belonging to the Church.

The activities of charitable and ed-
ucational associations and foundations
of all cults in Romania were interrupted
during the communist regime. The only
forms of assistance to the surviving
poor were the organization of collec-
tions to support victims of natural dis-
asters or direct aid to the poor in local
parishes.

After 1989, the Church and its close

! https://limbaromana.org/revista/dimensiu-
nea-ortodoxa-a-societatii-ortodoxe-nationa-
le-a-femeilor-romane/

? https://oasteadomnului.ro/scurt-istoric/
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la Valea Plopului, condusa de parintele
Nicolae Tanase, care gazduieste sute de
copii abandonati sau orfani, de Aseza-
mantul social pentru copii Sfantul Leon-
tie de la Radauti”, de Fundatia pentru
copii ,,Sfantul Sava“ de la Buzau si in
special de Federatia Filantropia a Patri-
arhiel Romane, care aduna sub umbrela
22 dintre cele mai active Asociatii si Fun-
datii din Patriarhia Romana, conlucreaza
in sprijinirea Bisericii, in lucrarea ei so-
cial-filantropica pentru oameni $i comu-
nitatile lor, in spiritul invataturii crestine'.

Dar consideram ca se poate face
mai mult, ca Biserica poate adopta si se
poate implica si in domeniul economi-
ei sociale si al intreprinderilor sociale,
spre ajutorarea si prosperitatea materi-
ala si spirituala a tuturor persoanelor
si comunitatilor locale .

Economia sociala reprezintd un pilon
important in contextul necesitatii redu-
cerii disparitatilor sociale dintre state,
regiuni, comunitati si persoane. Suntem
cu totii de acord ca activitatile economi-
ce trebuie s se desfasoare intr-un cadru
moral holistic: onestitate si responsabi-
litate, respect pentru demnitatea umana,
corectitudine, precum si o viziune pentru
dezvoltarea integrala si autentica a indi-
vizilor si a comunitatilor, care s mearga
dincolo de profiturile materiale.

Din cadrul intreprinderilor de eco-
nomie sociald fac parte: societitile co-
operative de gradul I, cooperativele de
credit, asociatiile, fundatiile, case de
ajutor reciproc ale salariatilor sau ale
pensionarilor, societatile agricole, dar
si alte categorii de persoane juridice de
drept privat, care demonstreaza si care
desfasoara o activitate cu rol social pot
deveni intreprinderi sociale prin obtine-

! https://federatia-filantropia.ro/wp-con-
tent/uploads/2020/08/Raport-anu-
al-2019.pdf

associations were reborn, but with
the fall of communism, the Orthodox
Church (re)found itself in the situation
of facing a series of new problems,
which it encounters and constantly rein-
vents itself today and adapts to the new
reality of the social economy, through a
new, fresh and solid style.

We mention here the “Pro Vita” As-
sociation from Valea Plopului, led by
Father Nicolae Tanase, which hosts hun-
dreds of abandoned or orphaned children,
the “Sfantul Leontie de la Radauti” So-
cial Settlement for Children, the “Sfantul
Sava” Children’s Foundation from Buzau
and especially the "Federatia Filantropia”
of the Romanian Patriarchate, which
gathers under the umbrella 22 of the most
active Associations and Foundations of
the Romanian Patriarchate, works to sup-
port the Church, in its social-philanthrop-
ic work for people and their communities,
in the spirit of Christian teachings.'

But we believe that more can be
done, and the Romanian Orthodox
Church can adopt and get involved in
the field of social economy and social
enterprises, to help and material and
spiritual prosperity of all people and lo-
cal communities.

The social economy is an important
pillar in the context of the need to re-
duce social disparities between states,
regions, communities and individuals.
We all agree that economic activities
must take place in a holistic moral
framework: honesty and responsibility,
respect for human dignity, fairness, and
a vision for the full and authentic devel-
opment of individuals and communities
that goes beyond material profits.

! https://federatia-filantropia.ro/membri
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rea unui atestat, ce are o valabilitate de

5 ani de zile din momentul eliberarii.

Pentru a obtine acest atestat, entitati-

le interesate trebuie sa transmitd catre

agentia de ocupare a fortei de munca,

in a cdrei raza teritoriald isi au sediul, o

cerere pentru acordarea atestatului.

In Romania, cadrul legal care face
referire la acest tip de intreprinderi a
fost instituit prin Legea nr. 219/2015
privind economia sociala.

Initierea si dezvoltarea unei afaceri
de succes este o provocare in sine si
cu atat mai mult atunci cand este vor-
ba despre infiintarea unei intreprinderi
sociale. Intreprinderile sociale constitu-
ie unul dintre modelele de munca si de
ocupare a fortei de munca ce fac parte
din economia sociald, jucand un rol im-
portant la nivel european si national.

Intreprinderile de economie sociala
plaseazad oamenii inaintea profiturilor.
Ele abordeaza intr-un mod inovator ne-
voile sociale, economice si ecologice
ale societatii, care nu si-au gasit o rezol-
vare adecvatd prin actiunile sectorului
public si al celui privat.

In acelasi timp, intreprinderile de
economie sociald trebuie sd genereze
profit. Ele functioneaza conform prin-
cipiilor economiei de piatd, oferind bu-
nuri $i servicii si urmdrind satisfactia
clientilor.

Diferenta principald consta in faptul
ca intreprinderile de economie sociala
isi investesc profiturile in obiective so-
ciale, in loc sd genereze imbogétire in-
dividuala, prin:

e crearea de spatii pentru participare
si pentru schimburi de idei, in cadrul
unei intreprinderi de economie soci-
ala;

e promovarea cooperarii, constientiza-
rii si implicarii in cadrul comunitatii;

e dezvoltarea unor relatii mai stranse

Social economy enterprises include
first-degree cooperatives, credit unions,
associations, foundations, mutual aid
houses for employees or pensioners,
agricultural companies, but also other
categories of legal persons governed by
private law, which demonstrate and who
carry out an activity with a social role can
become social enterprises by obtaining
a certificate, which is valid for 5 years
from the moment of issuance. To obtain
this certificate, the entities concerned
must submit an application for the certif-
icate to the employment agency in whose
territorial area they are established.

In Romania, the legal framework re-
ferring to this type of enterprises was
established by Law no. 219/2015 on the
social economy.

Starting and developing a successful
business is a challenge and even more
so when it comes to setting up a social
enterprise. Social enterprises are one of
the models of work and employment
that are part of the social economy,
playing an important role at European
and national level.

Social economy enterprises put peo-
ple before profits. They address in an in-
novative way the social, economic and
environmental need of society, which
have not been adequately addressed
through public and private sector action.

At the same time, social economy
enterprises need to make a profit. They
operate according to the principles of
the market economy, offering goods
and services and pursuing customer
satisfaction.

The main difference is that social
economy enterprises invest their profits
in social goals, instead of generating in-
dividual enrichment, by:

e creating spaces for participation and
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intre locuitori, comunitatea locala si
societate In ansamblul ei, promovand
in acelasi timp raspunderea colectiva;

e contributia adusa la protectia mediu-
lui inconjurator.

Economia sociald este o modalitate
inovatoare si mai eficienta prin care se
vine In intampinarea nevoilor sociale,
in comparatie cu abordarile traditiona-
le. Ea activeaza sinergii pe multiple ni-
veluri, care cauta solutii la probleme de
interes colectiv, dar si implementarea
de actiuni specifice, destinate persoane-
lor si familiilor vulnerabile. Astfel, se
faciliteazd o abordare dincolo de per-
spectiva de asistentd sociala, se activea-
za practici de reciprocitate si, in acelasi
timp, se produce atat valoare sociala,
cat si economicd, deoarece:

e Persoanele implicate sunt mai in-
crezatoare pe mdsurd ce invatd cum
sa-si1 Inceapa propria afacere. Existd
beneficii si pentru alte persoane, care
au acces la locuri de munca de o mai
buna calitate si dezvolta un sentiment
de apartenenta.

e Comunitatile devin mai unite, deoa-
rece intreprinderile de economie soci-
ala pot stimula dezvoltarea de politici
locale incluzive si pot contribui la bi-
nele comun al comunitétii locale.

e Societatea, In ansamblul ei, benefi-
ciaza de pe urma ideilor si solutiilor
inovatoare care raspund la nevoile
acesteia si contribuie la schimbarea
modului de géndire.

In acest sens, este nevoie de partici-
parea activa a institutiilor si a comuni-
tatilor locale in initiativele de economie
sociald, pe langa colaborarea dintre di-
feritele parti interesate din sectorul pu-
blic si cel privat.

Astfel, combinarea politicilor sociale,
de dezvoltare economica si a politicilor
privind piata muncii reprezintd o inova-

exchanges of ideas, within a social
economy enterprise.

e promoting cooperation, awareness
and involvement in the community.

e developing closer relationships be-
tween residents, the local community
and society, while promoting collec-
tive responsibility.

e contribution to environmental pro-
tection. The social economy is an
innovative and more efficient way
of meeting social needs, compared
to traditional approaches. It activates
synergies on multiple levels, which
seek solutions to problems of collec-
tive interest, but also the implementa-
tion of specific actions for vulnerable
people and families.

This facilitates an approach beyond
the perspective of social assistance, ac-
tivates reciprocal practices and, at the
same time, produces both social and
economic value, because:

e The people involved are more confi-
dent as they learn how to start their
own business. There are benefits for
other people as well, who have access
to better quality jobs and develop a
sense of belonging.

e Communities become more united as
social economy enterprises can stimu-
late the development of inclusive local
policies and contribute to the common
good of the local community.

e Society benefits from innovative ide-
as and solutions that meet its needs
and contribute to changing the way
we think.

In this regard, the active participa-
tion of local institutions and commu-
nities in social economy initiatives is
needed, in addition to the collaboration
between different public and private
sector stakeholders.
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tie de proportii pentru societatea roma-
neasca si pentru institutiile din cadrul
Bisericii (parohii, manastiri, ONG-uri).

In plus, intreprinderile de economie
sociala contribuie si la remodelarea sis-
temului economic global, prin una dintre
caracteristicile lor principale: n loc de
»actionari”, ele raspund in fata unei serii
de ,parti interesate” si, desi furnizeaza
bunuri si servicii pe piete de desfacere
bine definite, nu sunt ele insele ,,pe pia-
ta”. Stim cd o mare parte din profiturile
obtinute 1n prezent de companii nu mai
rezultd din vanzarea de bunuri si servicii,
ci din fuziuni si achizitii, precum si din
alte operatiuni bursiere, mai mult sau mai
putin complexe; astfel, aceasta forma de
intreprindere este imuna la astfel de prac-
tici ,,agresive” si toxice.

Inegalitatile economice si sociale im-
pun urgent decizii care sa aiba ca scop
crearea unei noi ordini economice, eco-
logice si sociale. In aceste vremuri de
schimbari fundamentale, avem nevoie
de o doza suplimentard de curaj si de
creativitate, care sd activeze noi procese
de dezvoltare globala care, la randul lor,
sa le permita oamenilor, in special celor
din categoriile cele mai vulnerabile, sd-si
imbunatateasca situatia. Avem nevoie de
acest curaj ca sd dezvoltim o economie
care sd promoveze o lume mai buna si sa
puna accent pe calitatea vietii, astfel incat
bogatia sa fie distribuitd mai uniform.

In acest sens, este extrem de impor-
tant sa se implementeze reforme structu-
rale profunde. Pentru a reusi, este nevoie
de consolidarea diferitelor forme de so-
lidaritate, pe baza simtului comunitatii,
precum si de urmadrirea binelui comun,
pentru un viitor mai sustenabil pentru
intreaga planetd si pentru toti locuitorii
acestela. De asemenea, este nevoie de
implementarea de reforme structurale
care sa nu fie bazate numai pe munca vo-

Thus, the combination of social pol-
icies, economic development and labor
market policies is a major innovation
for Romanian society and for the in-
stitutions within the Church (parishes,
monasteries, NGOs).

In addition, social economy enter-
prises also contribute to the reshaping
of the global economic system, through
one of their main characteristics: in-
stead of “shareholders”, they are ac-
countable to several ‘stakeholders”
and, although they provide goods and
services in well-defined sales, they are
not themselves “on the market”.

We know that a large part of the
profits currently obtained by compa-
nies no longer result from the sale of
goods and services, but from mergers
and acquisitions, as well as from other
stock exchange operations, more or less
complex; thus, this form of enterprise is
immune to such “aggressive” and toxic
practices.

Economic and social inequalities ur-
gently require decisions aimed at creat-
ing a new economic, ecological and so-
cial order. In these times of fundamental
change, we need an additional dose of
courage and creativity to activate new
processes of global development that,
in turn, will enable people, especially
those in the most vulnerable categories,
to improve the situation. We need this
courage to develop an economy that
promotes a better world and emphasiz-
es quality of life so that wealth is more
evenly distributed.

In this regard, it is extremely impor-
tant to implement profound structural
reforms. To succeed, it is necessary to
strengthen the various forms of solidar-
ity, based on a sense of community, as
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luntarilor si pe interventiile privind cres-
terea nivelului de bunastare.

Pentru a implementa modificari struc-
turale profunde, nu este indeajuns sa
existe doar un angajament pentru obti-
nerea unei usoare imbunatatiri a situatiei
economice si sociale a persoanelor din
grupurile cele mai vulnerabile - econo-
mia trebuie sa sufere transformari la toate
nivelurile. Trebuie sa fie gasite si puse in
practica solutii cu impact real.

Este de datoria celor care promovea-
za intreprinderile de economie sociala
sa 1si stabileasca prioritatile cheie. Cu
toate acestea, fiabilitatea financiara ar
trebui sa fie un obiectiv intrinsec, co-
mun tuturor intreprinderilor. Activitatea
operatorilor economici din sectorul pri-
vat este mai complexa decat activitatile
obisnuite ale organizatiilor sociale, la
fel cum o agenda sociala se poate situa
in afara operatiunilor economice de zi
cu zi ale unei companii.

Intreprinderile de economie sociald
pot oferi o componenta incluziva supli-
mentard, prin dezvoltarea competente-
lor si a punctelor forte ale individului
printr-o abordare care sprijind gasirea
unei solutii la provocarile aparute, ceea
ce Inseamna ca intreprinderile de eco-
nomie sociald trebuie sd concureze cu
succes cu companiile ,,obisnuite” de pe
piata.

Prin urmare, intreprinderile de eco-
nomie sociala oferd considerabil mai
multe posibilitati, in special pentru cei
care au o disponibilitate mai mare de
a-si cauta un loc de munca si un poten-
tial ridicat de includere pe piata muncii.

Lucrand intr-un mediu care i sus-
tine sd gaseasca solutii la provocarile
aparute, aceste persoane au sansa sa-si
dezvolte noi abilitati si sa dobandeasca
mai multd incredere in propriile forte,
iar Intreprinderea, la randul sau, concu-

well as to pursue the common good, for
a more sustainable future for the entire
planet and for all its inhabitants. There
is also a need to implement structural
reforms that are not based solely on the
work of volunteers and interventions to
increase the level of well-being.

To implement profound structural
changes, it is not enough to have only
a commitment to slightly improve the
economic and social situation of peo-
ple in the most vulnerable groups - the
economy must undergo transformations
at all levels. Solutions with real impact
must be found and put into practice.

It is the duty of those who promote
social economy enterprises to set their
key priorities. However, financial reli-
ability should be an intrinsic goal com-
mon to all businesses. The activity of
economic operators in the private sec-
tor is more complex than the usual ac-
tivities of social organizations, just as a
social agenda can be outside the day-to-
day economic operations of a company.

Social economy enterprises can pro-
vide an additional inclusive component,
by developing the skills and strengths
of the individual through an approach
that supports finding a solution to the
challenges that arise, which means that
social economy enterprises must suc-
cessfully compete with “regular” com-
panies from the market.

As a result, social economy enter-
prises offer considerably more oppor-
tunities, especially for those who are
more willing to look for a job and have
a high potential for inclusion in the la-
bor market.

Working in an environment that sup-
ports them to find solutions to the chal-
lenges, these people have the chance
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reaza pe piatd aproape la fel ca restul
operatorilor economici.

Includerea pe piata fortei de munca
a persoanelor aflate in somaj

Intreprinderile de economie sociald
ofera o noua optiune suplimentara, de in-
struire si de angajare a persoanelor some-
re, putand astfel reduce decalajul dintre
programele traditionale de calificare pro-
fesionala si cerintele pietei muncii.

Locurile de munca si ucenicia in
cadrul unei intreprinderi de economie
sociald pot fi considerate o etapd inter-
mediara pentru persoanele care au fina-
lizat cu succes programele traditionale
de calificare profesionald, dar care inca
isi gasesc cu dificultate un loc pe piata
muncii.

Intreprinderile sociale le oferd aces-
tor persoane posibilitatea de a dobandi
experientd practica la locul de munca,
intr-un mediu foarte asemanator cu cel
de pe piata ,,obisnuita” a muncii $i, in
consecinta, de a avea sanse mai bune de
a gasi un loc de munca mai bun.

Promovarea dialogului, oferirea
de sprijin suplimentar si crearea unor
noi aliante

Schimbarile curente din societatea
noastra determind Biserica sd joace un
rol mai important, sd opteze pentru o
abordare colaborativa si sa creeze alian-
te cu diferite parti interesate din sectorul
public si din cel privat. Intreprinderile de
economie sociald pot oferi noi posibili-
tati de dialog si de cooperare cu alti ope-
ratori economici, cu comunitatile locale
si cu beneficiarii insisi.

Aceste aliante redau increderea bene-
ficiarilor si a comunitdtilor locale, care
devin co-creatori si factori de schim-
bare, Tmbogatind resursele disponibile
prin oferirea unui numar tot mai mare de
oportunitati sociale si economice persoa-
nelor in nevoie.

to develop new skills and gain more
confidence in their own strengths, and
the company, in turn, competes in the
market almost like the rest economic
operators.

Inclusion of the unemployed in the
labor market

Social economy enterprises offer a
new additional option for training and
employment of the unemployed, thus
reducing the gap between traditional
vocational training programs and labor
market requirements.

Jobs and apprenticeships in a social
economy enterprise can be seen as an
intermediate stage for people who have
successfully completed traditional vo-
cational training programs, but who are
still struggling to find a place in the la-
bor market.

Social enterprises offer these people
the opportunity to gain practical expe-
rience in the workplace, in an environ-
ment very similar to that of the “ordi-
nary” labor market and, consequently,
to have a better chance of finding a job.
better work.

Promoting dialogue, providing ad-
ditional support, and creating new al-
liances

The current changes in our society
determine the Church to play a more
important role for a collaborative ap-
proach and to create alliances with dif-
ferent stakeholders in the public and
private sectors. Social economy enter-
prises can offer new opportunities for
dialogue and cooperation with other
economic operators, local communities
and the beneficiaries themselves.

These alliances restore the trust of
beneficiaries and local communities,
who become co-creators and factors of
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Oferirea de modele pentru alfi ope-
ratori economici si ONG-uri

Oferind modele de succes, care com-
bind impactul social major cu sustena-
bilitatea financiara, intreprinderile de
economie sociald pot fi considerate des-
chizatoare de drumuri cédtre un nou mod
de a face afaceri, centrat pe bunistarea
fiecarei persoane.

Ele reprezinta modele de buna practi-
cd, cu potential de a inspira mari corpo-
ratii, dar si societdti nou-infiintate si an-
treprenori, sd pund bazele propriilor lor
intreprinderi de economie sociala sau sa
dezvolte companiile existente, astfel n-
cat activitatea acestora sa fie centrata pe
bunastarea individului.

Credibilitate suplimentara pentru
campaniile de sensibilizare

Administrarea de catre Bisericd a
propriilor sale intreprinderi de econo-
mie sociald poate contribui si la cresterea
pentru o economie centratd mai mult pe
bunastarea persoanei.

Prin faptul ca se poate implica direct,
Biserica poate intelege mai bine dificul-
tatile de ordin practic din cadrul adminis-
trarii unei Intreprinderi de economie so-
ciala si poate avea mai multa credibilitate
in dezbaterile publice in care se sustine
necesitatea unei economii sociale.

Autonomie crescutd

Majoritatea serviciilor si proiectelor
sociale existente sunt finantate, cel putin
partial, din surse publice sau prin spon-
sorizari private (de exemplu, fundatiile).

Avand in vedere acest lucru, intre-
prinderile de economie sociald dispun
adesea de autonomie limitatd in elabo-
rarea proiectelor. Institutiile de finantare
influenteaza de multe ori elaborarea si
desfasurarea proiectelor sociale, prin sta-
bilirea de indicatori de evaluare si orien-
tari specifice.

change, enriching the available resourc-
es by providing an increasing number
of social and economic opportunities to
people in need.

Providing models for other eco-
nomic operators and NGOs

By offering successful models that
combine major social impact with finan-
cial sustainability, social economy enter-
prises can be seen as paving the way for
anew way of doing business, focused on
the well-being of each person.

They are models of good practice,
with the potential to inspire large cor-
porations, but also start-ups and en-
trepreneurs, to set up their own social
economy enterprises or to develop ex-
isting companies, so that their activity
is focused on the well-being of the in-
dividual.

Additional credibility for awareness
campaigns

The Church’s administration of its
own social economy enterprises can
also help increase the credibility of
awareness campaigns for an economy
that is more focused on the well-being
of the person.

By being directly involved, the
Church can better understand the prac-
tical difficulties of running a social
economy enterprise and can have more
credibility in public debates that sup-
port the need for a social economy.

Increased autonomy

Most existing social services and
projects are funded, at least in part,
from public sources or private sponsor-
ships (foundations).

In view of this, social economy en-
terprises often have limited autonomy
in drawing up projects. Financing insti-
tutions often influence the elaboration
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Acest lucru nu este valabil in cazul
fondurilor care sunt obtinute din vanza-
rea de bunuri sau servicii pe piata.

Din acest punct de vedere, o intreprin-
dere de economie sociald poate oferi au-
tonomie mai ridicatd in ceea ce priveste
elaborarea si implementarea unui proiect.

Surse suplimentare de finantare

Derularea unui proiect social sub
forma unei intreprinderi sociale oferda
zarea de bunuri sau servicii pe piata,
intreprinderile sociale obtin venituri
suplimentare care pot fi considerate fie
ca o alternativa, fie ca o completare la
resursele de finantare mai traditionale -
subventiile, fondurile publice, sponso-
rizdrile sau donatiile.

Aceastd activitate oferd o sursd de
finantare suplimentara si ajuta la redu-
cerea dependentelor existente. Cu toate
acestea, trebuie sa subliniem ca, In majo-
ritatea cazurilor, veniturile din vanzari nu
sunt obtinute foarte rapid si ca, la fel ca
in orice alta afacere, existd si un anumit
grad de risc. In plus, inainte ca afacerea
sa se dezvolte, ar putea fi necesare inves-

De obicei, este nevoie de timp pana
la generarea unui venit substantial din
activitati comerciale. Prin urmare, intre-
prinderile sociale oferd posibilitatea unor
resurse suplimentare de finantare, dar, in
ale, de un bun plan de afaceri, precum si
de rabdare si de disponibilitatea de asu-
mare a riscurilor.

Activitatea operatorilor economici
din sectorul privat este mai complexa de-
cat activitatile obisnuite ale organizatiilor
sociale, la fel cum o agenda sociala se
poate situa in afara operatiunilor econo-
mice de zi cu zi ale unei companii.

Este de datoria celor care promovea-
za Intreprinderile de economie sociald sa

and development of social projects, by
establishing evaluation indicators and
specific guidelines. This does not ap-
ply to funds that are obtained from the
sale of goods or services on the market.
From this point of view, a social econ-
omy enterprise can offer greater auton-
omy in designing and implementing a
project.

Additional sources of funding

Carrying out a social project in the
form of a social enterprise offers new
funding opportunities. By selling goods
or services on the market, social enter-
prises obtain additional income that can
be considered either as an alternative
or as a supplement to more tradition-
al financing resources - grants, public
funds, sponsorships or donations.

This activity provides an additional
source of funding and helps reduce ex-
isting dependencies. However, we must
point out that, in most cases, sales rev-
enue is not obtained very quickly and
that, as in any other business, there is a
certain degree of risk. In addition, ini-
tial business may be required before the
business can grow.

It usually takes time to generate
a substantial income from business.
Therefore, social enterprises offer the
possibility of additional financing re-
sources, but for this purpose, initial
investments, a good business plan, as
well as patience and willingness to take
needed risks.

The activity of economic operators
in the private sector is more complex
than the usual activities of social organ-
izations, just as a social agenda can be
outside the day-to-day economic oper-
ations of a company.

It is the duty of those who promote
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isi stabileasca prioritatile cheie. Cu toate
acestea, fiabilitatea financiara ar trebui sa
fie un obiectiv intrinsec, comun tuturor
intreprinderilor.

CONCLUZII

Biserica are o traditie indelungata si
in Romania, modele de economie soci-
ald fiind regasite in cadrul manastirilor
ortodoxe, unde se mbinau activitatile
economice cu ajutorarea saracilor si a ce-
lor bolnavi inca din sec. XVII in Tarile
Romaéne si in Transilvania din sec. XIX.

Dar consideram ca se poate face mai
mult, ca Biserica poate adopta si se poate
implica si in domeniul economiei sociale
si al intreprinderilor sociale, spre ajutora-
rea si prosperitatea materiald si spirituala
a tuturor persoanelor si comunitatilor lo-
cale.

Economia sociala reprezinta un pilon
important in contextul necesitatii reduce-
rii disparitatilor sociale dintre state, regi-
uni, comunitati i persoane.

Combinarea politicilor sociale, de
dezvoltare economica si a politicilor pri-
vind piata muncii reprezinta o inovatie de
proportii pentru societatea romaneasca si
pentru institutiile din cadrul Bisericii (pa-
rohii, manastiri, ONG-uri).

Intreprinderile de economie sociala
contribuie si la remodelarea sistemului
economic global, prin punerea accentu-
lui pe fiecare persoana in parte si nu pe
profit, prin includerea pe piata fortei de
munca a persoanelor aflate in somaj, pro-
movarea dialogului, oferirea de sprijin
suplimentar si crearea unor noi aliante,
oferirea de modele pentru alti operatori
economici st ONG-uri.

social economy enterprises to set their
key priorities. However, financial reli-
ability should be an intrinsic goal com-
mon to all businesses.

CONCLUSIONS

The Church has a long tradition in
Romania, models of social economy
being found in Orthodox monasteries,
where economic activities were com-
bined with the help of the poor and sick
since the 17th century in the Romanian
historical regions and in Transylvania
from the 19th century.

But we believe that more can be
done, that the Church can adopt and get
involved in the field of the social econ-
omy and social enterprises, to help and
material and spiritual prosperity of all
local people and communities.

The social economy is an important
pillar in the context of the need to re-
duce social disparities between states,
regions, communities and individuals.

The combination of social policies,
economic development and labor mar-
ket policies is a major innovation for
Romanian society and for the institu-
tions within the Church (parishes, mon-
asteries, NGOs).

Social economy enterprises also
contribute to reshaping the global eco-
nomic system, by focusing on the indi-
vidual and not on profit, by including
the unemployed on the labor market,
promoting dialogue, providing addi-
tional support and creating new allianc-
es, providing models for other econom-
ic operators and NGOs.
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Rezumat. Este demonstrat stiintific faptul
ca cresterea economicd a unei tari este mult
mai intensa si durabila atunci cand distribu-
irea veniturilor in cadrul sau este echitabila
si atunci cdnd fiecare persoand are acces la
un loc de munca si venituri decente. Analiza
situatiei social-economice in Republica Mol-
dova, ne duce la concluzia ca societatea noas-
trd nici pe de parte nu a atins inca un astfel
de echilibru, desi actiunile asumate de catre
autoritatile administratiei publice centrale cu
competente cheie in acest aspect, in liniile de
prioritati in diverse documente de politici eco-
nomice i sociale, indica cu fermitate o astfel
de tendinta. Aceste aspiratii de construire a
unei societati cu o economie durabila si inclu-
ziva, deriva atat din angajamentele asumate
de catre Republica Moldova in cadrul Acor-
dului de Asociere cu Uniunea Europeand, din
faptul asumarii de catre tara noastrd a imple-
mentarii obiectivelor de dezvoltare durabila
reflectate in Agenda 2030, dar si din faptul
recunoasterii prin lege a antreprenoriatului
social si principiilor sale ca si instrument
eficient de realizare a acestor obiective si ca
raspuns la principalele provocari social-eco-
nomice, implementand astfel obiectivul final
de “a nu ldsa pe nimeni in spate”.

Cuvinte cheie: economie sociala, antre-
prenoriat social, intreprindere sociala de in-
sertie, incluziune sociald, echitate sociala, lo-
curi de muncad, dezvoltare durabild, economie
incluziva.

Summary. /t is scientifically proven that a
country’s economic growth is much more in-
tense and sustainable when the distribution of
income within it is fair and when every person
has access to a decent job and income. The
analysis of the socio-economic situation in the
Republic of Moldova leads us to the conclu-
sion that our society has not yet reached such
a balance, although the actions taken by the
central public administration authorities with
key competences in this regard, in the priori-
ty lines in various economic and social poli-
cy documents strongly indicate such a trend.
These aspirations to build a society with a
sustainable and inclusive economy derive
both from the commitments assumed by the
Republic of Moldova under the Association
Agreement with the European Union, from the
fact that our country undertakes to implement
the sustainable development objectives reflect-
ed in the 2030 Agenda. But also, from the fact
of recognizing by law the social entrepreneur-
ship and its principles as an effective tool to
achieve these objectives and in response to the
main socio-economic challenges, thus imple-
menting the ultimate goal of “leaving no one
behind”.

Keywords: social economy, social entre-
preneurship, social inclusion enterprise, so-
cial inclusion, social equity, jobs, sustainable
development, inclusive economy.
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Promovarea principiilor eco-
nomiei sociale ca raspuns la
principalele provocari soci-
al-economice ale statului
Republica Moldova se confrunta
cu o serie de probleme atat econo-
mice cat si sociale, cum ar fi scade-
rea numarului populatiei atat din
contul migratiei, cat si din cauza
special in randul grupurilor de per-
soane vulnerabile - tineri, copii, ba-
trani, persoane cu dizabilitati; rata
somajului, migratia tinerilor, dispa-
ritati disproportionate de dezvol-
tare Intre localitatile rurale si cele
urbane; consecintele crizei provo-
cate de pandemia Covid-19. In Re-
publica Moldova, sprijinul acordat
persoanelor cu dizabilitati si din alte
grupuri vulnerabile pentru a obtine
un loc de munca independent si de
a avea acces la piata muncii, are un
caracter modest si este destul de li-
mitat. In acest sens se pune accent
in principal pe acordarea de asisten-
ta sociala, prestatii sociale, asistenta
medicala si mai putin pe dezvoltarea
de abilitati de viata independenta.

Analiza situatiei privind exis-
tenta preconditiilor sociale
care invoca implementarea
obiectivelor si principiilor eco-
nomiei sociale.

Populatia Republicii Moldova la
inceputul anului 2021 a constituit 2
597 107, inregistrand o scadere de
1,8% comparativ cu numarul popu-
latiei la Tnceputul anului 2020. Fe-
meile constituie 52,3% din numarul
total al populatiei. Persoanele care
pe parcursul anului 2020 au avut
0 activitate economica sau sociala
producatoare de bunuri sau servi-

Promoting the principles

of the social economy in re-

sponse to the main socio-eco-

nomic challenges of the state

The Republic of Moldova faces a
number of both economic and social
problems, such as declining popu-
lation numbers both due to migra-
tion and low birth rates; poverty
rate especially among vulnerable
groups - young people, children, the
elderly, people with disabilities; un-
employment rate, youth migration,
disproportionate development dis-
parities between rural and urban
localities; the consequences of the
crisis caused by the Covid-19 pan-
demic. In the Republic of Moldova,
support for people with disabilities
and other vulnerable groups to gain
employment and access to the labor
market is modest and quite limited.
In this sense, the emphasis is mainly
on the provision of social assistance,
social benefits, medical assistance
and less on the development of in-
dependent living skills.

Analysis of the situation

regarding the existence

of social preconditions that

invoke the implementation

of the objectives and princi-

ples of the social economy.

The population of the Republic
of Moldova at the beginning of 2021
amounted to 2,597,107, register-
ing a decrease of 1,8% compared
to the population at the beginning
of 2020. Women constitute 52,3%
of the total population. The persons
who during 2020 had an economic
or social activity producing goods or
services for at least one hour con-
stituted 834,2 thousand persons,
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cii de cel putin o ora au constituit
834,2 mii persoane, fiind mai mica
cu 4,4% fata de anul 2019 (872,4
mii). Rata de ocupare a barbatilor
(43,1%) a fost mai nalta in compa-
ratie cu cea a femeilor (35,0%). in
distribuirea pe medii de resedinta
acest indicator a avut valoarea de
44,4% in mediul urban si 35,1% in
mediul rural.

In anul 2020 numairul somerilor a
fost de 33,1 mii, fiind in descrestere
fata de nivelul anului 2019 (46,9 mii).
Somajul a afectat intr-o proportie
mai mare barbatii, care au constituit
59,5% din total someri si persoanele
din mediul rural - 53,2%. Acest lucru
se explica prin rata de ocupare/inca-
drarea mai mare a barbatilor in cam-
pul muncii comparativ cu femeile.
Femeile raman in zona de risc anume
prin numarul mic Incadrat in campul
muncii si prin faptul ca nu sunt inre-
gistrate oficial in calitate de someri.
Totodata, de regula femeile sunt
principalii ingrijitori, atunci cind un
membru al familiei este bolnay, fiind
nevoite s plece de la lucru. In acelasi
timp, in astfel de situatii, femeile nu
pot cauta oficial un loc de munca de-
oarece nu pot lucra cu norma intrea-
g4, iar angajatori care ofera grafic de
munca flexibil sunt putini.

Ponderea tinerilor NEET (Not
in Education, Employment or Trai-
ning), In acelasi an, a constituit
17,6% din numarul total de tineri cu
varsta de 15-24 ani, 26,0% - in ran-
dul tinerilor de 15-29 ani si, respec-
tiv, 31,2% 1n randul celor de 15-34
ani. In toate aceste grupe de varsti
indicatorul Inregistreaza valori mai
mari In randul femeilor in compara-
tie cu barbatii.

being lower by 4,4% compared to
2019 (872,4 thousand). The em-
ployment rate of men (43,1%) was
higher compared to that of women
(35,0%). In the distribution by areas
of residence this indicator had the
value of 44,4% in urban areas and
35,1% in rural areas.

In 2020, the number of unem-
ployed was 33,1 thousand, decreas-
ing compared to the level of 2019
(46,9 thousand). Unemployment
affected to a greater extent men,
who accounted for 59,5% of the to-
tal unemployed and people in rural
areas - 53,2%. This is explained by
the higher employment rate of men
compared to women. Women remain
in the risk zone precisely because of
the small number employed and the
fact that they are not officially reg-
istered as unemployed. At the same
time, women are usually the main
caregivers, when a family member is
ill, being forced to leave work. At the
same time, in such situations, wom-
en cannot officially look for a job
because they cannot work full time,
and there are few employers who of-
fer flexible work schedules.

The share of NEET (Not in Edu-
cation, Employment or Training)
young people, in the same year, con-
stituted 17,6% of the total number
of young people aged 15-24, 26,0%
- among young people aged 15-29
and, respectively, 31,2% among
those aged 15-34. In all these age
groups the indicator shows higher
values among women compared to
men.
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Figura 1. Figure 1.

Ponderea tinerilor NEET pe grupe de
vdrstd si sexe, 2019-2020

0 cauza a numarului mai mare de
femei tinere care nu sunt Incadrate
nici in institutii de Tnvatamant si nici
in campul de munca poate fi faptul
ca femeile tinere se casatoresc mai
devreme comparativ cu barbatii ti-
neri. in anul 2020 s-au incheiat 15,5
mii casatorii. Numarul casatoriilor
incheiate pentru prima data a con-
stituit 10,7 mii. Majoritatea (90%) fi-
ind inregistrate de persoanele tinere
cu varsta de 16-34 ani. Cei mai multi
barbati, care s-au casatorit in 2020,
apartin grupei de varsta 25-29 ani
(43,3%), iar cele mai multe femei ca-
satorite - grupei de varsta 20-24 ani
(49,0%). Varsta medie la prima casa-
torie a fost de 29 ani pentru barbati si
26 ani pentru femei.

La 1 ianuarie 2020, conform date-
lor Casei Nationale de Asigurari Soci-
ale, numarul estimat al persoanelor
cu dizabilitati in Republica Moldova
a constituit 177,0 mii persoane, in-
clusiv 10,7 mii copii cu varsta de 0-17

The share of young NEETs by age
groups and sexes, 2019-2020

One reason for the higher number
of young women who are not em-
ployed in educational institutions or
in the workplace may be that young
women marry earlier than young
men. In 2020, 15,5 thousand mar-
riages were concluded. The number
of marriages concluded for the first
time was 10.7 thousand. The major-
ity (90%) being registered by young
people aged 16-34. Most men, who
got married in 2020, belong to the
age group 25-29 years (43,3%), and
most married women - to the age
group 20-24 years (49,0%). The av-
erage age at first marriage was 29
years for men and 26 years for wom-
en.

On January 1, 2020, according to
the National Social Insurance House,
the estimated number of people with
disabilities in the Republic of Moldo-
va was 177,0 thousand people, in-
cluding 10,7 thousand children aged
0-17 years. People with disabilities
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ani. Persoanele cu dizabilitati au re-
prezentat 6,7% din populatia totala a
tarii cu resedinta obisnuita, iar copiii
cu dizabilitati au constituit 1,9% din
numarul total al copiilor cu resedinta
obisnuita din Republica Moldova.

In anul 2019 majoritatea per-
soanelor cu dizabilitati beneficiau
de pensie de dizabilitate, iar circa
28,7% beneficiau de alocatii. Per-
soanele cu dizabilitati preponde-
rent sunt din mediul rural (57%).

Numarul persoanelor recunos-
cute pentru prima data cu dizabi-
litate este in crestere. Conform da-
telor Consiliului National pentru De-
terminarea Dizabilitatii si Capacitatii
de Munca, in anul 2019, s-au adresat
17,2 mii persoane pentru a fi experti-
zate. Dintre acestea, au fost recunos-
cute cu dizabilitate primara 15,1 mii
persoane (88%), inclusiv 13,7 mii
adulti (88%) si 1,4 mii copii (95%).
Ponderea persoanelor cu dizabilitate
primara a fost mai mare in mediul ru-
ral si a constituit 62,9% in anul 2019.

Marimea medie a pensiei de di-
zabilitate este mai mica decat ma-
rimea medie a pensiei pentru pen-
sionari in general, la 1 ianuarie 2020
mdrimea medie a pensiei de dizabili-
tate a constituit 1430,5 lei, comparativ
cu 1901,1 lei per total pensionari. In
functie de gradul de dizabilitate, ma-
rimea medie a pensiei s-a diferentiat,
constituind 988,1 lei pentru persoa-
nele cu dizabilitate medie si 1763,9 lei
pentru cele cu dizabilitate severa.

Rata de ocupare a persoanelor
cu dizabilitati in anul 2020, a con-
stituit 13,7%. In distributia pe sexe
acest indicator a inregistrat valori-
le: 12,8% pentru barbati si 14,7%
pentru femei. Rata de ocupare a per-
soanelor cu dizabilitati din mediul

accounted for 6,7% of the total pop-
ulation of the country with habitual
residence, and children with disabil-
ities accounted for 1,9% of the total
number of children with habitual
residence in the Republic of Moldova.

In 2019, most people with dis-
abilities received a disability pen-
sion, and about 28,7% received
benefits. People with disabilities
are mostly from rural areas (57%).

The number of people recog-
nized for the first time with a dis-
ability is increasing. According to
the data of the National Council for
Determining Disability and Work Ca-
pacity, in 2019, 17,2 thousand people
applied for expertise. Of these, 15,1
thousand people (88%) were recog-
nized with primary disabilities, in-
cluding 13,7 thousand adults (88%)
and 1,4 thousand children (95%).
The share of people with primary
disabilities was higher in rural areas
and was 62,9% in 2019.

The average size of the disability
pension is lower than the average
size of the pension for pensioners
in general, on January 1, 2020 the
average size of the disability pension
was 1430,5 lei, compared to 1901,1
lei for total retirees. Depending on
the degree of disability, the average
size of the pension differed, amount-
ing to 988,1 lei for people with medi-
um disability and 1763,9 lei for those
with severe disability

The employment rate of peo-
ple with disabilities in 2020 was
13,7%. In the distribution by sex,
this indicator registered the values:
12,8% for men and 14.7% for wom-
en. The employment rate of people
with disabilities in urban areas was
higher (14,9%) compared to the rate
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urban a fost mai inalta (14,9%) in
comparatie cu rata pentru persoa-
nele din mediul rural (13,0%). Asa-
dar, persoanele cu dizabilitati din
mediul urban au mai multe opor-
tunitati de a se incadra in campul
muncii comparativ cu persoanele cu
dizabilitati din mediul rural.

Din distributia persoanelor ocupa-
te cu dizabilitati pe activitati econo-
mice rezulta ca o treime au lucrat in
sectorul agricol (33,9%). La fel, intr-o
proportie mai mare aceste persoane
s-au regasit In activitatile de comert
cu ridicata si cu amanuntul, hoteluri
si restaurante (15,2%), urmate de
activitatile din invatamant (13,0%) si
industrie si constructii (12,5%).

Inanul 2019, rata somajuluila per-
soanele cu dizabilitati a fost de 3,8%
fata de 5,1% In randul somerilor fara
dizabilitate. In distributia pe sexe
acest indicator a Inregistrat valorile:
5,6% pentru barbati si 1,9% pentru
femei. Rata somajului la persoane-
le cu dizabilitati din mediul urban a
fost mai Tnalta (5,9%) in comparatie
cu rata pentru cele din mediul rural
(2,8%).

Someri'sunt considerate persoa-
nele care sunt in cdutarea unui loc de
munca si sunt Inscrisi la ANOFM sau
intreprind alte metode de a se Incadra
in campul muncii. Rata somajului mai

! Someri conform definitiei BIM: persoanele
de 15 ani si peste, care in cursul perioadei de
referintda indeplinesc simultan urmatoarele
conditii: (a) nu au un loc de munca si nu
desfasoara o activitate in scopul obtinerii unor
venituri; (b) sunt in cautarea unui loc de munca,
utilizdnd in ultimele 4 sdptdamani diverse
metode pentru a-1 gasi; (c) sunt disponibile sa
inceapa lucrul in urmatoarele 15 zile, daca s-ar
gasi imediat un loc de munca.

for people in rural areas (13,0%).
Therefore, people with disabilities
in urban areas have more opportuni-
ties to work compared to people with
disabilities in rural areas.

The distribution of people em-
ployed with disabilities by economic
activities shows that a third worked
in the agricultural sector (33,9%).
Similarly, to a greater extent these
people were found in the activities
of wholesale and retail trade, hotels
and restaurants (15,2%), followed by
activities in education (13,0%) and
industry and construction. (12,5%).

In 2019, the unemployment rate
for people with disabilities was 3,8%
compared to 5,1% among the unem-
ployed without disabilities. In the
distribution by sex, this indicator
registered the values: 5,6% for men
and 1,9% for women. The unemploy-
ment rate for people with disabilities
in urban areas was higher (5,9%)
compared to the rate for those in ru-
ral areas (2,8%).

Unemployed! are considered to
be people who are looking for a job
and are registered with ANOFM or
undertake other methods of employ-
ment. The higher unemployment
rate of people with disabilities in
urban areas is due to the fact that a
higher number of people with dis-

! Unemployed according to the ILO defini-
tion: persons aged 15 and over who, during
the reference period, simultaneously meet the
following conditions: (a) are not in employ-
ment and do not engage in any activity for the
purpose of earning an income; (b) are looking
for a job, using various methods to find it in
the last 4 weeks; (c) are available to start work
within the next 15 days if a job is found im-
mediately.
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mare a persoanelor cu dizabilitati din
mediul urban se datoreaza faptului ca
un numdr mai mare de persoane cu
dizabilitati sunt Inregistrati oficial ca
fiind someri. In acelasi in mediul rural
din lipsa de oportunitati de angajare
inregistrarea oficiald a acestora in ca-
litate de someri nu are loc.

Populatia din mediul rural este
expusa unui risc de saracie mult mai
mare decat populatia din mediul ur-
ban. Rata saraciei in anul 2019 in me-
diul rural a constituit 34,5% fata de
11,2% in mediul urban. De asemenea,
in profil regional se observa, ca nivelul
saraciei este mult mai mare in regiu-
nea de Sud (40,4%), In timp ce In mun.
Chisindu este mult mai redus (4,4%).

In functie de tipul gospodariei,
cele mai scazute rate ale saraciei s-au
inregistrat la gospodariile formate
dintr-un singur membru In varsta de
pana la 60 ani si la gospodariile for-
mate din cuplu familial fara copii cu
capul gospodariei in varsta de pana
la 60 ani (13,0%). Cea mai ridicata
rata (38,1%) s-a inregistrat la gospo-
dariile formate dintr-un singur mem-
bru in varsta de 60 de ani si peste,
precum si la gospodariile cu trei sau
mai multi copii.

Sardcia variaza si In functie de nive-
lul de educatie al capului gospodariei
si, respectiv, probabilitatea de a fi sarac
este mai mica In cazul gospodariilor cu
un nivel mai inalt de instruire al prin-
cipalului intretinator. Fiecare nivel de
educatie In plus al capului gospodari-
ei Inseamna o scadere a ratei saraciei,
de la 78,3% pentru gospodariile unde
capul gospodariei are studii primare
sau nu are studii, pana la 4,6% 1n cazul
gospodariilor unde capul gospodariei
are studii superioare.

In functie de sursa principala de ve-

abilities are officially registered as
unemployed. In the same rural area,
due to the lack of employment op-
portunities, their official registration
as unemployed does not take place.

The rural population is at much
higher risk of poverty than the urban
population. The poverty rate in 2019
in rural areas was 34,5% compared
to 11,2% in urban areas. Also, in the
regional profile it is observed that
the poverty level is much higher in
the Southern region (40,4%), while
in Chisinau municipality it is much
lower (4,4%).

Depending on the type of house-
hold, the lowest poverty rates were
recorded in households consisting
of a single member up to the age of
60 and in households consisting of a
family couple without children with
a head of the household up to the
age of 60 (13,0%). The highest rate
(38,1%) was recorded in households
consisting of a single member aged
60 and over, as well as in households
with three or more children.

Poverty also varies depending on
the level of education of the head of
the household and, respectively, the
probability of being poor is lower in
the case of households with a higher
level of training of the main breadwin-
ner. Each additional level of education
of the head of the household means
a decrease in the poverty rate, from
78,3% for households where the head
of the household has primary educa-
tion or no education, to 4,6% in the
case of households where the head of
the household has higher education.

Depending on the main source of
income of the head of the household,
the most vulnerable to poverty are
households where the head of the
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nit al capului gospodariei cele mai vul-
nerabile la saracie sunt gospodariile
unde capul gospodariei este salariat in
sectorul agricol (43,2%) sau benefici-
aza de alte transferuri, cum ar fi platile
sociale, pensiile alimentare, bursele
etc. (46,2%), precum si gospodariile
cu capul gospodariei fiind lucrator pe
cont propriu in sectorul agricol sau
pensionar (circa 38% fiecare).

Biroul National de Statistica in-
formeaza ca, in anul 2019, mari-
mea minimului de existenta a con-
stituit, in medie, pe luna pentru o
persoana 2031,2 lei.

Delimitarea minimului de existen-
ta pe medii de resedinta releva di-
ferente semnificative, cea mai mare
valoare fiind Inregistrata pentru po-
pulatia din orase mari (mun. Chisi-
nau si Balti) - 2292,3 lei sau cu 13,8%
mai mult comparativ cu minimul de
existenta pentru alte orase - 2013,5
lei si cu 18,3% mai mult comparativ
cu mediul rural - 1938,4 lei.

In anul 2020, mirimea mini-
mului de existenta a constituit, in
medie, pe luna pentru o persoana
3096,6 lei.

Principiile economiei

sociale ca raspuns la principa-

lele provocari social-economice

ale statului.

Unul dintre instrumentele care
poate raspunde la provocdrile pre-
cum si tendintele pe termen lung,
atat la nivel national, cat si la nivel re-
gional si global cu care se confrunta
Republica Moldova si care ar putea
reduce discrepantele sociale, dispa-
ritdtile In dezvoltare a regiunilor, dar
si identificarea posibilelor solutii la
problemele de mediu, este antrepre-
noriatul social. Acesta vine cu solutii

household is employed in the agri-
cultural sector (43,2%) or benefits
from other transfers, such as social
payments, alimony, scholarships, etc.
(46,2%), as well as households with
a head of household being self-em-
ployed in the agricultural or pension
sector (about 38% each).

The National Bureau of Statis-
tics informs that, in 2019, the size
of the subsistence minimum con-
stituted, on average, per month for
aperson 2031,2! lei.

The delimitation of the subsist-
ence minimum by areas of residence
reveals significant differences, the
highest value being registered for the
population of large cities (Chisinau
and Balti municipalities) - 2292,3
lei or 13,8% more compared to the
subsistence minimum for other cities
- 2013,5 lei and 18,3% more com-
pared to rural areas - 1938,4 lei.

In 2020, the size of the subsist-
ence minimum constituted, on av-
erage, per month for one person
3096,6 lei.

The principles of the social

economy in response

to the main socio-economic

challenges of the state.

One of the tools that can respond
to the challenges as well as the long-
term trends, both at national and
regional and global level that the
Republic of Moldova faces and that
could reduce social disparities, dis-
parities in the development of re-
gions, but also the identification
possible solutions to environmental
problems, is social entrepreneur-
ship. It comes with solutions for the
future of education, jobs, social order,
citizen-state relations, demographic
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privind viitorul educatiei, locurilor
de munca, ordinii sociale, relatiilor
dintre cetateni si stat, schimbarilor
demografice si schimbarii climei, asi-
gurarii egalitatii si justitiei sociale.
Antreprenoriatul Social este orien-
tat prin definitie, spre Imbunatatirea
conditiilor de viata si oferirea de opor-
tunitati persoanelor din categoriile
defavorizate ale populatiei prin con-
solidarea coeziunii economice si soci-
ale, inclusiv la nivelul colectivitatilor
locale, prin ocuparea fortei de muncs,
prin dezvoltarea serviciilor sociale in
interesul comunitatii si prin creste-
rea incluziunii sociale. Acest deziderat
poate fi desprins cu usurinta si din art.
36! alin. (1) din Legea 845/1992 cu
privire la antreprenoriat si intreprin-
deri conform caruia ” Activitatea de
antreprenoriat social, desfasurata de
intreprinderile sociale si intreprinde-
rile sociale de insertie, este orientata
spre Imbunatatirea conditiilor de via-
ta si oferirea de oportunitati persoa-
nelor din categoriile defavorizate ale
populatiei prin consolidarea coeziunii
economice si sociale, inclusiv la nivelul
colectivitatilor locale, prin ocuparea
fortei de muncg, prin dezvoltarea ser-
viciilor sociale 1n interesul comunita-
tii, prin cresterea incluziunii sociale.”
In timp ce antreprenoriatul este
tratat In general ca o componentd
cheie a cresterii economice, antre-
prenoriatul social este perceput de
factorii de decizie la nivel european,
atat ca un instrument pentru dezvol-
tarea unei economii inteligente si du-
rabile, dar si ca un mijloc de comba-
tere a dezavantajelor pe piata muncii
si a excluziunii sociale in general.
Guvernul spaniol spre exemplu, a
privit economia sociald ca pe un in-
strument de lupta impotriva somaju-

change and climate change, ensuring
equality and social justice.

Social entrepreneurship is defined
by definition, towards improving liv-
ing conditions and providing oppor-
tunities for people from disadvan-
taged sections of the population by
strengthening economic and social
cohesion, including in local commu-
nities, by employment, by developing
social services in the interest of the
community and by increasing social
inclusion. This desideratum can be
easily detached from art. 36! para.
(1) of Law 845/1992 on Entrepre-
neurship and Enterprises according
to which “The activity of social en-
trepreneurship, carried out by so-
cial enterprises and social insertion
enterprises, is aimed at improving
living conditions and providing op-
portunities to people from disadvan-
taged sections of the population by
strengthening economic and social
cohesion, including at the level of lo-
cal authorities, by employment, by
developing social services in the in-
terest of the community, by increas-
ing social inclusion”.

While entrepreneurship is gen-
erally treated as a key component
of economic growth, social entre-
preneurship is perceived by deci-
sion-makers at European level, both
as a tool for developing a smart and
sustainable economy, but also as a
means of combating the disadvan-
tages of labor market and social ex-
clusion in general.

The Spanish government, for ex-
ample, saw the social economy as an
instrument in the fight against un-
employment, poverty and social ex-
clusion. In Spain, the unemployment
rate rose from about 2% in the early
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lui, a sdrdciei si a excluderii sociale.
In Spania, rata somajului a crescut de
la aproximativ 2% la Inceputul anilor
1970 la mai mult de 10% la sfarsitul
anilor 1970 si a atins cel mai inalt ni-
vel, de 24,2%, in anul 1994. Apoi rata
somajului a scazut treptat de la 18,8%
1n anul 1998 la 8,5% 1n anul 2006. Po-
trivit guvernului, un motiv important
al scaderii ratei somajului a fost cres-
terea economiei sociale. Statisticile
Directiei Generale pentru Promovarea
Economiei Sociale si a Fondului Soci-
al European arata ca, din anul 1995
pana in anul 2005, sectorul economi-
ei sociale a creat un total de 420.000
de locuri de munca, reprezentand o
crestere de 67% (care a fost mai mare
decat cresterea corespunzatoare de
41% de pe piata muncii in general).

In Spania, cooperativele, organiza-
tiile de voluntariat, fundatiile ca si alte
organizatii nonprofit sunt parte, de
ani de zile, a intreprinderilor genera-
toare de venituri in scopuri mai degra-
ba sociale decat comerciale. Incepand
cu anii 1990, astfel de Intreprinderi au
fost clasificate drept ,,economie socia-
13”. Termenul se refera la orice feno-
men economic care are o dimensiune
sociald sau orice fenomen social care
are o dimensiune economica.

Rolul atribuit economiei sociale in
sistemul de ajutor social al tarilor eu-
ropene precum Grecia, Franta, Spania,
etc, a fost supus procesului de adapta-
re si schimbare In ultimii doudzeci de
ani. Pana la mijlocul anilor 1980, or-
ganizatiile nonprofit traditionale care
asigurau servicii persoanelor vulnera-
bile erau considerate rudimentare si
pe cale de disparitie, asemenea orga-
nizatiilor caritabile mari, cu impor-
tanta istorica, precum Crucea Rosie si
organizatia catolica Caritas.

1970s to more than 10% in the late
1970s and reached its highest level of
24,2% in 1994. Then the unemploy-
ment rate gradually fell from 18,8%
in 1998 to 8,5% in 2006. According
to the government, an important
reason for the decrease in the un-
employment rate was the growth of
the social economy. Statistics from
the Directorate-General for the Pro-
motion of the Social Economy and
the European Social Fund show that,
from 1995 to 2005, the social econo-
my sector created a total of 420,000
jobs, representing an increase of
67% (which was higher than corre-
sponding increase of 41% in the la-
bor market in general).

In Spain, cooperatives, voluntary
organizations, foundations and other
non-profit organizations have been
part of income-generating enterpris-
es for social rather than commercial
purposes for years. Since the 1990s,
such enterprises have been classified
as “social economy”. The term refers
to any economic phenomenon that
has a social dimension or any social
phenomenon that has an economic
dimension.

The role attributed to the social
economy in the social assistance sys-
tem of European countries such as
Greece, France, Spain, etc., has under-
gone the process of adaptation and
change over the last twenty years.
Until the mid - 1980s, traditional
nonprofits that provided services
to vulnerable people were consid-
ered rudimentary and endangered,
as were large, historically important
charities such as the Red Cross and
the Catholic organization Caritas.

Leaders of European countries be-
tween 1980 and 1990 believed that
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Conducatorii tarilor europene
intre anii 1980 si 1990 considerau,
ca sistemul de ajutor social ar fi tre-
buit sa preia controlul asupra ma-
nagementului, proiectarii, finanta-
rii si administrarii tuturor nevoilor
sociale, de sanatate si culturale. In
contrast cu aceasta opinie si In pa-
ralel cu construirea noului sistem de
ajutor social gratuit, au aparut noi
organizatii din randul societatii civile
care acopereau, de asemenea, noi do-
menii de activitate. Perioada in care
s-a Inregistrat cea mai mare crestere
a numarului de asociatii si organiza-
tii nonprofit a fost cea a anilor 1980
si 1990, o perioada care, de fapt, a
coincis cu construirea acestui sistem
de ajutor social gratuit.

Ca sa revenim la exemplul Spani-
ei, deja in anul 2006 aceasta a avut
mai mult de 51.500 de intreprinderi
de economie sociala care au angajat
mai mult de 2,4 milioane de oameni,
reprezentand peste 25% din totalul
populatiei active a Spaniei.

Aceasta experienta poate fi repli-
cata si In Republica Moldova inclusiv
in contextul aspiratiilor de integrare
europeand, dar si a implementarii
Acordului de Asociere dintre Repu-
blica Moldova si Uniunea Europea-
na, care desi In prevederile sale nu
utilizeaza in mod specific notiunea
de economie sociala sau antrepre-
noriat social, acesta prevede promo-
varea unor piete ale muncii inclu-
zive si a unor sisteme de securitate
sociala care sa integreze persoanele
defavorizate, inclusiv persoanele cu
dizabilitati si persoanele din grupu-
rile minoritare. Suplimentar se pune
accent pe eliminarea discriminarii
privind angajarea la locul de munca.

Proiectul Programului National

the welfare system should have taken
control of the management, design,
financing and administration of all
social, health and cultural needs. In
contrast to this view and in parallel
with the construction of the new free
social assistance system, new civil
society organizations have emerged
that also covered new areas of activ-
ity. The period in which the largest
increase in the number of non-profit
associations and organizations was
recorded was that of the 1980s and
1990s, a period which, in fact, coin-
cided with the construction of this
free social assistance system.

To return to the example of Spain,
already in 2006 it had more than
51,500 social economy enterprises
that employed more than 2,4 million
people, representing over 25% of the
total active population of Spain.

This experience can be replicat-
ed in the Republic of Moldova in-
cluding in the context of European
integration aspirations, but also the
implementation of the Association
Agreement between the Republic of
Moldova and the European Union,
which although in its provisions does
not specifically use the notion of so-
cial economy or social entrepreneur-
ship. provides for the promotion of
inclusive labor markets and social
security systems that integrate dis-
advantaged people, including people
with disabilities and people from mi-
nority groups. In addition, the em-
phasis is on eliminating discrimina-
tion in employment.

The draft National Program for
the Development of Social Entrepre-
neurship developed by the Ministry
of Economy states that the imple-
mentation of public policies that pro-
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pentru Dezvoltarea Antreprenoriatu-
lui Social elaborat de catre Ministerul
Economiei constata argumentat ca pu-
nerea in aplicare a unor politici publice
care sa ofere un cadru favorabil dezvol-
tarii economiei sociale prin infiintarea
de intreprinderi sociale si dezvoltarea
celor existente, este cruciala pentru
ca aceste intreprinderi sa-si poata in-
deplini potentialul social si de mediu.
Politicile ar trebui sa se concentreze pe
promovarea antreprenoriatului social,
construirea unui cadru normativ favo-
rabil, introducerea de facilitati fiscale si
non-fiscale in special pentru intreprin-
derile sociale de insertie, Infiintarea de
sisteme diferite de finantare, subven-
tionare si creditare a afacerilor soci-
ale, dezvoltarea resurselor umane in
domeniu, facilitarea accesului la piete
rezervate, cercetarea continua a secto-
rului si sprijinirea digitalizarii, inovati-
ei si a competitivitatii in piata.
Conformraportului, Evolutiirecen-
te ale Economiei Sociale in Uniunea
Europeand”, emis de catre CIRIEC-In-
ternational, in Europa functioneaza
peste 2,8 milioane de intreprinderi
in economia socialda, reprezentand
10% din afacerile din UE, iar mai mult
de 13,6 milioane de oameni lucreaza
pentru acestea, adica 6,3% din anga-
jatii din Uniune. Sectorul economiei
sociale implica mai mult de 82,8 mi-
lioane de voluntari, echivalentul a 5,5
milioane de lucratori cu norma intrea-
ga. De asemenea, din sector fac parte
peste 232 milioane de membiri ai coo-
perativelor si societatilor mutuale.

Principiile economiei sociale si

avantajele acesteia.

Conform analizei situatiei soci-
al-economice descrise mai sus, in
ultimii ani, acoperirea populatiei ce-

vide a favorable framework for the
development of the social economy
through the establishment of social
enterprises and the development
of existing ones, is crucial for these
enterprises. can fulfill its social and
environmental potential. Policies
should focus on promoting social en-
trepreneurship, building a favorable
regulatory framework, introducing
fiscal and non-fiscal facilities espe-
cially for social inclusion enterpris-
es, setting up different systems for
financing, subsidizing and lending
social affairs, developing human re-
sources. in this area, facilitating ac-
cess to reserved markets, continuing
research in the sector and supporting
digitalization, innovation and market
competitiveness.

According to the report “Recent
Developments of the Social Econo-
my in the European Union”, issued by
CIRIEC-International, over 2,8 mil-
lion enterprises in the social econo-
my operate in Europe, representing
10% of EU business, and more than
13,6 million people work for them,
ie 6,3% of employees in the Union.
The social economy sector involves
more than 82,8 million volunteers,
the equivalent of 5,5 million full-time
workers. The sector also includes
over 232 million members of cooper-
atives and mutual societies.

The principles of the social

economy and its advantages.

According to the analysis of the
socio-economic situation described
above, in recent years, the coverage
of the poorest population (those be-
longing to the poorest 20% of house-
holds) with social assistance benefits
has been steadily increasing, from
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lei mai sarace (cele care apartin ce-
lor mai sarace 20% din gospodarii)
cu prestatii de ajutor social a fost in
crestere permanentd, de la 10% in
2014 la peste 20% in 2019. Prestati-
ile sociale au rolul de a diminua ris-
cul de saracie si a servi drept o plasa
de siguranta pe termen scurt si nici-
decum de a majora veniturile, iar in
contextul constrangerilor bugetare
datorate crizei economice generate
de pandemia Covid-19, a Imbatrani-
rii demografice, acestea vor servi mai
curand drept sursa de riscuri si vul-
nerabilitati sociale. Pentru realizarea
angajamentelor din cadrul Agendei
de Dezvoltare Durabila 2030 cu pri-
vire la reducerea saraciei si asigu-
rarea unei bunastari incluzive, au-
toritatile urmeaza sa-si propuna o
abordare mai comprehensiva. Con-
form exemplului bunelor practici a
tarilor europene, aceasta urmeaza a
se baza, pe langa oferirea prestatiilor
sociale, pe Imputernicirea si impul-
sionarea acumularii de venituri din
surse durabile - activitatea salariala
si cea economici. In acest sens, poli-
ticile publice vor Incuraja oamenii, in
special categoriile vulnerabile, sa isi
realizeze aspiratiile profesionale atat
in calitate de angajati, cat si in cali-
tate de angajatori, ceea ce va duce la
dezvoltarea unei economii robuste,
incluzive si prospere. Corelarea acor-
darii prestatiilor sociale cu accesarea
serviciilor sociale si celor de insertie
socio-profesionala furnizate de ca-
tre intreprinderile sociale, ar putea
accelera tranzitia persoanelor din
grupuri vulnerabile de la statutul de
asistat social, la cel de contribuitor
si persoana care genereaza venituri
in comunitate. Pe termen mediu si
lung, s-ar putea diminua povara pusa

10% in 2014 to over 20% in 2019.
Social benefits are intended to re-
duce the risk of poverty and serve
as a short-term safety net and not to
increase revenues, and in the context
of budgetary constraints due to the
economic crisis caused by the Cov-
id-19 pandemic, aging demograph-
ic, they will rather serve as a source
of social risks and vulnerabilities. In
order to achieve the commitments
of the 2030 Agenda for Sustainable
Development 20 on poverty reduc-
tion and ensuring inclusive well-be-
ing, the authorities are to propose a
more comprehensive approach. Ac-
cording to the example of good prac-
tices of European countries, it is to be
based, in addition to providing social
benefits, on empowering and boost-
ing the accumulation of income from
sustainable sources - wage and eco-
nomic activity. In this regard, public
policies will encourage people, espe-
cially vulnerable groups, to achieve
their professional aspirations both
as employees and as employers,
which will lead to the development
of a robust, inclusive and prosper-
ous economy. The correlation of the
granting of social benefits with the
access to social services and those
of socio-professional insertion pro-
vided by social enterprises, could ac-
celerate the transition of people from
vulnerable groups from the status of
social worker, to that of contributor
and person generating income in the
community. In the medium and long
term, the burden on local and central
budgets allocated to social benefits
could be reduced.

The benefits of the social economy
or social entrepreneurship also fol-
low from the principles underlying
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pe bugetele locale si centrale alocate

prestatiilor sociale.
Beneficiile economiei sociale sau
antreprenoriatului social, reiese si
din principiile care stau la baza acti-
vitatii intreprinderilor sociale:
1.Principiul reciprocitatii - presupune
o disponibilitate a intreprinderii de
economie sociala (IS) de a face un
bine fara a astepta vreo rasplata, dar
contand pe faptul ca aceasta exist3,
chiar daca nu se intoarce direct catre
intreprinderea sociala In cauza.

2.Principiul responsabilitatii sociale -
Responsabilitatea sociald, in cadrul
economieisociale,esteasumatabene-
vol, fara a urmari anumite beneficii de
imagine, facilitati fiscale sau comerci-
ale, scopul imediat, cat si cel mediat,
fiind satisfacerea unei nevoi comuni-
tare.

3.Principiul subsidiaritatii - asuma-
rea de catre economia sociala a unui
rol secundar 1n satisfacerea nevoilor
sociale, misiunea principala reve-
nindu-i statului, prin institutiile sale.
Statul ramane astfel principalul actor
in domeniul social, fara a se putea de-
greva de obligatiile sale fata de ceta-
teni. Rolul sau nu trebuie sa fie unul
rigid: acolo unde economia sociala
este suficienta prin rolul social asu-
mat, statul poate sa treaca din postu-
ra de actor in cea de garant.

4. Principiul independentei
economice - Conform principiului
independentei economice, intre-
prinderile de economie sociala au
libertate atat financiara, cat si de-
cizionala. Odata degrevat de unele
dintre obligatiile sale, este firesc ca
statul sa scuteasca intreprinderile
de economie sociala de plata unor
impozite impovaratoare, insa doar
atat timp cat, prin activitatea lor, IS

the activity of social enterprises:

1. The principle of reciprocity
- implies a willingness of the social
economy enterprise (SE) to do good
without expecting any reward, but
relying on the fact that it exists, even
if it does not return directly to the
social enterprise concerned.

2. The principle of social respon-
sibility - Social responsibility, in the
social economy, is assumed voluntar-
ily, without pursuing certain image
benefits, fiscal or commercial facili-
ties, the immediate purpose as well as
the mediated one, being the satisfac-
tion of a community need.

3. The principle of subsidiar-
ity - the social economy assumes a
secondary role in satisfying social
needs, the main mission going to the
state, through its institutions. The
state thus remains the main actor in
the social field, without being able
to relieve itself of its obligations to-
wards the citizens. Its role does not
have to be rigid: where the social
economy is sufficient through its so-
cial role, the state can move from the
position of actor to that of guarantor.

4. The principle of economic in-
dependence - According to the prin-
ciple of economic independence,
social economy enterprises have
both financial and decision-making
freedom. Once relieved of some of
its obligations, it is natural for the
state to exempt social economy en-
terprises from paying burdensome
taxes, but only as long as, through
their activity, SEs manage to replace
their active role in meeting certain
social needs.

5. The principle of social sym-
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reusesc sa-i suplineasca rolul activ
in satisfacerea anumitor nevoi so-
ciale.

5.Principiul simetriei sociale - Prin-
cipiul simetriei sociale presupune
recunoasterea de catre stat a rolului
economiei sociale in satisfacerea ne-
voilor sociale. Drept urmare, statul
trebuie sa recunoasca rolul intre-
prinderii sociale, inclusiv prin scuti-
rea de taxe si impozite, platite de alte
entititi juridice. In conditiile in care
IS isi indeplineste rolul social, plata
cdtre stat a unor taxe sociale este ne-
justificata.

6.Principiul  distribuirii  bunastarii
- Principiul distribuirii bunastarii
porneste de la ideea c3, la nivel indi-
vidual, antreprenorul social dezvolta
intreprinderea sociala astfel Incat, la
final, angajatii si/sau grupurile coin-
teresate sa fie recompensati in func-
tie de nevoile sociale existente. Cum
profitul se intoarce in comunitate, in-
treprinderea sociala poate raspunde
diverselor nevoi sociale.

CONCLUZII

Analizand diverse studii, literatu-
ra de specialitate, dar si practica unor
tari care au trecut prin perioade di-
ficile din punct de vedere economic
si social, si care au aplicat principiile
economiei sociale, putem concluzio-
na ca afacerile sociale sunt orientate
mult mai mult spre societate si om
si identificarea de solutii incluzive
si durabile ca efect pe termen lung
decat afacerile clasice, si de aici si in-
teresul Republicii Moldova, Comisiei
Europene si a multor state europene
de a aduce acest subiect pe agenda
publica si a crea un cadru favorabil
de dezvoltare.

metry - The principle of social sym-
metry involves the recognition by
the state of the role of the social
economy in meeting social needs.
As a result, the state must recognize
the role of the social enterprise, in-
cluding by exemption from taxes
and duties, paid by other legal enti-
ties. Given that the SE fulfills its so-
cial role, the payment of social taxes
to the state is unjustified.

6. The principle of welfare dis-
tribution - The principle of welfare
distribution starts from the idea
that, at the individual level, the so-
cial entrepreneur develops the so-
cial enterprise so that, in the end,
employees and / or stakeholders
are rewarded according to exist-
ing social needs. As profit returns
to the community, the social enter-
prise can respond to various social
needs.

CONCLUSION

Analyzing various studies, liter-
ature, but also the practice of coun-
tries that have gone through difficult
times economically and socially and
have applied the principles of social
economy, we can conclude that social
affairs are much more oriented to-
wards society and man and the iden-
tification of inclusive and sustainable
solutions as a long-term effect than
traditional business, and hence the
interest of the Republic of Moldova,
the European Commission and many
European states to bring this issue
on the public agenda and create a fa-
vorable framework for development.

Social inclusion enterprises set up
to provide jobs for people in vulner-
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Intreprinderile sociale de inser-
tie create pentru a asigura cu locuri
de munca persoanelor din grupuri
vulnerabile sunt un instrument util
in combaterea sardciei si reducerea
inechitatilor sociale si au o puternica
dimensiune pedagogica.

Intreprinderile sociale pot fi mai
eficiente Tn atingerea scopurilor publi-
ce decat intreprinderile clasice private
din cauza radacinilor si cunostintelor
lor privind nevoile locale si a misiunii
lor sociale, precum si datoritd caracte-
risticilor sale specifice atdt din punct de
vedere social, cdt si economic si anume:

a. Aspecte economice ale intre-
prinderilor din economia sociala:

1. Sunt in mod direct si continuu
implicate in productia de bunuri si
servicil.

2. Sunt infiintate voluntar si con-
duse de un grup de entitati care nu se
supun controlului organizatiilor pu-
blice sau private, desi pot fi subven-
tionate din granturi publice.

3. Viabilitatea lor financiara de-
pinde de eforturile membrilor si ale
muncitorilor de a garanta resurse su-
ficiente.

4. Detin o parte importanta sau in
crestere din veniturile activitatii co-
merciale de pe piatd sau din contrac-
te cu autoritatile publice

5. Au un numar minim de angajati.

b. De asemenea pot fi scoase in
evidentd urmdtoarele aspecte sociale
ale intreprinderilor din economia so-
ciald si anume:

1. Promoveaza un simt al res-
ponsabilitatii sociale pentru a servi
comunitatea sau un grup specific de
oameni la nivel local.

2. Sunt infiintate de un grup de oa-
meni care Impartasesc anumite nevoi
sau obiective si doresc sa contribuie

able groups are a useful tool in com-
bating poverty and reducing social
inequities and have a strong peda-
gogical dimension.

Social enterprises can be more ef-
ficient in achieving public goals than
traditional private enterprises be-
cause of their roots and knowledge of
local needs and their social mission,
as well as because of its specific char-
acteristics both socially and economi-
cally, namely:

a. Economic aspects of enterpris-
es in the social economy:

1. They are directly and continu-
ously involved in the production of
goods and services.

2. They are set up voluntarily and
run by a group of entities that are
not subject to the control of public
or private organizations, although
they may be subsidized by public
grants.

3. Their financial viability depends
on the efforts of members and work-
ers to guarantee sufficient resources.

4. They hold a significant or grow-
ing share of the revenues from the
commercial activity on the market or
from contracts with public authori-
ties.

5. They have a minimum number
of employees.

b. The following social aspects of
social economy enterprises can also be
highlighted, namely:

1. Promotes a sense of social re-
sponsibility to serve the community
or a specific group of people locally.

2. They are set up by a group of
people who share certain needs or
goals and want to contribute in one
way or another to the well-being of
the community.

3. Their profits will not be shared
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intr-un mod sau altul la bunastarea
comunitatii.

3. Profiturile lor nu vor fi imparti-
te sau vor fi Impartite intr-o anumi-
ta masura intre membrii lor.

4. Au un management democra-
tic si clientii sau consumatorii lor
sunt reprezentati in organismele de
conducere.

Mai mult, antreprenoriatul social
este un instrument util in atingerea
Obiectivelor de Dezvoltare Durabila
2030 la care si Republica Moldova
a aderat, iar dezvoltarea unui eco-
sistem favorabil pentru antrepreno-
riatul social urmeaza sa devina un
deziderat, daca se doreste de a fruc-
tifica la maxim potentialul pe care
il pot avea Intreprinderile sociale In
crearea de locuri de munca incluzive,
in dezvoltarea de produse si servicii
prietenoase cu omul si mediul, dez-
voltarea unei societati in care ,ni-
meni nu este lasat in urma”.
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Rezumat. Una dintre sarcinile cheie in
dezvoltarea oricarui sistem economic este cre-
area conditiilor pentru o crestere economica
durabila, care poate fi realizata prin imbund-
tatirea utilizarii resurselor atrase si a potenti-
alului economic disponibil. In aceastd etapd
a dezvoltarii economice, o atentie speciald in
Republica Moldova este acordata implemen-
tarii politicii de investitii in contextul tendin-
telor globale in miscarea fluxurilor de capital
si reglementarea acestora.

Cuvinte cheie: investitii, politica investitiona-
la, eficienta socio-economica, investitii de impact.

Manifestarea elementelor econo-
miei sociale intr-o anumita societate
vorbeste simultan despre noul sau
nivel de dezvoltare si o revenire la
originile sale. De fapt, economia so-
ciala este autogestionarea societatii
prin activitate economica. Problema
investitiilor a fost si ramane relevan-
ta in economia sociald; nu isi pierde
semnificatia economica si sociala.

Investitiile sunt de o mare im-
portanta nu numai pentru pozitia
viitoare a intreprinderilor sociale, ci
si pentru economia tarii In ansam-
blu. Cu ajutorul lor, se realizeaza o
reproducere extinsa a mijloacelor
fixe atat de natura de productie, cat
si de neproductie, se consolideaza

Summary. One of the key tasks in devel-
oping any economic system is to create condi-
tions for sustainable economic growth, which
can be ensured by improving attracted re-
sources and the available economic potential.
At this stage of economic development, special
attention in the Republic of Moldova is paid to
implementing investment policy in the context
of global trends in the movement of capital
flows and their regulation.

Keywords: investments, investment policy,
socio-economic efficiency, impact investments.

The manifestation of elements
of the social economy in a particu-
lar society simultaneously speaks
of its new level of development and
a return to its origins. The social
economy is the self-management
of society by economic activity. The
problem of investment has been and
remains relevant in the social econ-
omy; it does not lose its economic
and social significance.

Investments are of great impor-
tance for the future position of so-
cial enterprises and the country’s
economy as a whole. With their
help, an expanded reproduction of
fixed assets of both production and
non-production nature is carried
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baza materiala si tehnica a entitati-
lor economice.

In doctrinele economice si juri-
dice, prevederile privind semnifi-
catia sociala a investitiilor, rolul lor
ca factor de stabilizare a dezvoltarii
sociale sunt insuficient justificate si
este foarte semnificativ. Investind
capital, investitorul este interesat de
dezvoltarea progresiva si previzibila
a societatii, fara rasturnari sociale si
cataclisme care pot provoca daune
semnificative intereselor sale eco-
nomice.

Istoria investitiilor s-a dezvoltat
destul de dinamic in mai multe eta-
pe si momente diferite, iar piata in-
vestitiilor s-a format in moduri des-
tul de diferite.

Cuvantul ,investitie” a aparut cu
mult timp in urma si are o origine
latinda. Mai mult, a fost tradus initi-
al prin ,imbracat, a imbraca”. Mai
tarziu, termenul investitie, sau mai
bine zis cuvantul latin ,investi”, a
dobandit un nou concept - a investi
ceva.

Investitiile sunt principiul fun-
damental al dezvoltarii economice.
Acestea sunt necesare in mod obiec-
tiv pentru dezvoltarea sa stabila si
0 crestere economica durabila. Un
proces activ de investitii predeter-
mina potentialul economic al tarii
in ansamblu, contribuie la cresterea
nivelului de trai al populatiei. Acti-
vitatea economica a entitatilor eco-
nomice individuale depinde in mare
masura de volumele si formele de
investitii efectuate.

Astazi, majoritatea tarilor dezvol-
tate sustin in mod activ fluxul de in-
vestitii straine siincurajeaza in toate

out, and economic entities’ material
and technical base is strengthened.

In the economic and legal doc-
trines, the provisions on the social
significance of investments, their
role as a factor stabilizing social
development are insufficiently sub-
stantiated, and it is very significant.
By investing capital, the investor is
interested in society’s progressive
and predictable development, with-
out social upheavals and cataclysms
that can cause significant damage to
his economic interests.

Investment history has devel-
oped quite dynamically over many
stages and various moments, and
the investment market has been
formed in quite different ways.

The word “investment” appeared
a long time ago and has a Latin or-
igin. Moreover, it was originally
translated as “to clothe”. Later, the
term investment, or rather the Latin
word “invest”, acquired a new con-
cept - to invest something.

Investments are the fundamental
principle of economic development.
They are objectively necessary for
its stable development and sustain-
able economic growth. An active
investment process predetermines
the country’s economic potential as
a whole, contributing to an increase
in the population’s living standards.
The economic activity of individual
economic entities depends largely
on the volumes and forms of invest-
ments made.

Today, most developed countries
actively support the inflow of all for-
eign investments and in every pos-
sible way encourages deposits from
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modurile depozitele de la persoane

fizice pentru dezvoltarea diferitelor

companii de stat, intreprinderi si
sectoare ale economiei.

Investitiile, ca categorie econo-
mica, Indeplinesc o serie de functii
importante, fara de care dezvoltarea
normald a economiei statului este
imposibild. In teoria economici, se
disting urmatoarele functii princi-
pale de investitii:

1. Functia de reglementare: in-
seamna ca investitiile sunt ca-
pabile sa corecteze procesele de
reproducere a capitalului si sa
isi mentina ratele de crestere.

2. Functia de distributie: Prin in-
termediul investitiilor, produsul
social creat este distribuit intre
subiecti.

3. Functiade stimulare:
Investitiile stimuleaza
toate elementele procesului de
reproducere.

Investitiile au doua caracteristici
importante: risc si rentabilitate. Re-
latia dintre risc si rentabilitate este
cel mai adesea direct proportionala.
Adica, cu cat este mai mare renta-
bilitatea potentiald, cu atat este mai
mare riscul de a suferi pierderi. Nu
exista o investitie riscanta. Pentru a
putea obtine profit, trebuie sa va asu-
mati un risc justificat. Daca riscul de
pierdere este mare si sansa de a ob-
tine profit este mica, atunci aceasta
este o investitie proasta. Daca sunteti
de acord sa va asumati un risc mare,
atunci profitul ar trebui sa fie adec-
vat. Prin urmare, urmeaza o definitie
mai usor de inteles: Investitia este
arta de a creste banii.

Rolul central al proceselor de in-

individuals for the development of

various state-owned companies, en-

terprises and sectors of the econo-
my.

As an economical category, in-
vestments perform several impor-
tant functions, without which the
normal development of the state’s
economy is impossible. In economic
theory, the following main invest-
ment functions are distinguished:

1. The regulatory function.

It means that investments can

correct the processes of capital

reproduction and maintain their
growth rates.

2. The distribution function.
Through investment, the creat-
ed social product is distributed
among the subjects.

3. The stimulating function. In-
vestments stimulate all elements
of the reproduction process.

Investments have two important
characteristics: risk and return. The
relationship between risk and re-
turn is most often directly propor-
tional. That is, the higher the po-
tential profitability, the higher the
risk of incurring losses. There is no
such thing as a risky investment. To
be able to make a profit, you need
to take a justified risk. If the risk of
loss is high and the chance of mak-
ing a profit is small, then this is a
bad investment. If you agree to take
a big risk, then the profit should be
appropriate. Hence a more under-
standable definition follows: Invest-
ing is the art of increasing money.

The central role of investment
processes in the modern economy
necessitates their effective manage-
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vestitii in economia moderna nece-
sitd o gestionare eficienta a acesto-
ra, desfasurata atat la scara intregu-
lui stat (macrolevel), cat si la nivelul
unitatilor economice individuale
(microlevel). Astfel, investitiile re-
prezinta principala categorie econo-
mica si joaca un rol semnificativ, atat
la nivel macro, cat si la nivel micro.

Activitatea investitionala in Mol-
dova moderna se bazeaza pe o va-
rietate de forme de proprietate, se
desfasoara la niveluri micro, macro
si mega, cu participarea activa a sta-
tului ca regulator al relatiilor de in-
vestitii si ca investitor.

Din punct de vedere macroeco-
nomic, investitia este o parte din
cheltuielile totale directionate catre
noi mijloace de productie, o crestere
a stocurilor, construirea de infras-
tructuri etc. Cu alte cuvinte, investi-
tia este o parte din PIB care nu este
consumata (economisitd) in perioa-
da actuala si vizeaza o crestere ge-
nerala a capitalului In economie.

Investitiile la nivel macro ofera:

politica de reproducere extinsa;

. restructurarea productiei sociale
si dezvoltarea echilibrata a tutu-
ror sectoarelor economiei;

3. crearea bazei de materii prime

necesare pentru industrie;

4. accelerarea progresului stiintific si
tehnologic, imbunatatirea calitatii

5. competitivitatea produselor in-
terne;

6. inginerie civila, dezvoltarea asis-
tentei medicale, cultura, scoli
superioare si secundare, precum
si solutionarea altor probleme
sociale;

N —

ment, carried out both on the scale
of the whole state (macrolevel) and
at the level of individual econom-
ic units (microlevel). Thus, invest-
ments are the main economic cat-
egory and play a significant role at
the macro and micro levels.

Investment activity in modern
Moldova is based on various forms
of ownership, is carried out at mi-
cro, macro and mega-levels, with the
active participation of the state as a
regulator of investment relations
and as an investor.

From a macroeconomic point of
view, investments are part of the
total expenditures directed to new
means of production, an increase
in inventories, the construction of
infrastructure facilities, et cetera. In
other words, investment is a part of
GDP that is not consumed (saved) in
the current period and is aimed at
a general increase in capital in the
economy.

Investments at the macro
level provide:

1. Expanded reproduction policy;

2. Restructuring of social produc-
tion and balanced development
of all sectors of the economy;

3. Creation of the necessary raw
material base for the industry;

4. Acceleration of scientific and
technological progress, improve-
ment of quality;

5. Competitiveness  of
products;

6. Civil engineering, development of
health care, culture, higher and
secondary schools, as well as the
solution of other social problems;

domestic



EcoNoMIE SocIALA, NR. 2/2021

65

7. conversia complexului militar-in-
dustrial;

8. asigurarea capacitatii de aparare
a statului;

9. atenuarea sau solutionarea pro-
blemei somajului;

10. protectia mediului natural.
in microeconomie, investitia este

inteleasa ca investitie in crearea de

capital nou, incluzand atat mijloacele

de productie, cat si forta de munca.

Investitiile la nivel micro ofera:

e extinderea si dezvoltarea produc-
tiei;

e Imbunatatirea calitatii si competi-
tivitatii produselor unei anumite
intreprinderi;

e cumpararea de valori mobiliare si
investitii in active ale altor com-
panii;

e cresterea nivelului tehnic al pro-
ductiei;

e functionarea normala a Intreprin-
derii in viitor, starea financiara
stabila si maximizarea profitului.

in sens financiar, o investitie este
un schimb de o anumita valoare pre-
zentd pentru o anumita valoare vii-
toare, posibil incerta. Cu alte cuvinte,
acestea sunt costurile actuale, al ca-
ror scop este obtinerea de venituri
sau beneficii viitoare. Investitiile joa-
ca un rol cheie in economia moder-
na, deoarece este unul dintre cei mai
importanti factori ai cresterii econo-
mice. Practica dezvoltarii mondiale
arata ca o activitate investitionala
eficienta, desfasurata pe principiile
autosuficientei si profitabilitatii, ser-
veste drept principala parghie pen-
tru redresarea economica.

7. Conversion of the military-indus-
trial complex;

8. Ensuring the defence capability
of the state;

9. Mitigation or resolution of the
problem of unemployment;

10.  Protection of the natural en-
vironment;

In microeconomics, investment
is understood as an investment in
creating new capital, including both
means of production and labour.

Micro investments provide:

e Expansion and development of
production;

¢ Improving the quality and compet-
itiveness of the products of a par-
ticular enterprise;

e Purchase of securities and invest-
ment in assets of other companies;

¢ Raising the technical level of pro-
duction;

e Normal functioning of the enter-
prise in the future, stable financial
condition and profit maximization.

In a financial sense, an investment
exchanges a certain present value for
some, possibly uncertain, future val-
ue. In other words, these are today’s
costs, the purpose of which is to ob-
tain future income or benefits.

Investment plays a key role in the
modern economy, as it is one of the
most important factors in econom-
ic growth. Moreover, the practice of
world development shows that ef-
fective investment activity, carried
out on the principles of self-suffi-
ciency and profitability, serves as
the main lever for economic recov-
ery.
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In general, investitiile sunt fon-
duri investite in economie, in obiec-
te economice si proiecte menite sa
asigure productia cu resurse econo-
mice 1n viitor.

Obiectele activitdtii de investitii sunt:

¢ mijloace fixe nou create si moder-
nizate,

e fond de rulment;

e valori mobiliare;

e teren si asa mai departe. Subiecte-
le activitatii de investitii pot fi:

e investitori (clienti);

e contractantii si utilizatorii instala-
tiilor;

e furnizorii de articole de inventar;

e banci;

e companii de investitii;

e cetateni ai statului si ai tarilor stra-
ine.

Activitatea investitionala efici-
entd este posibila cu organizarea
corectd a interactiunii dintre subiec-
tii sdi, care se realizeaza prin auto-
reglare si pe baza reglementarii de
stat a proceselor si relatiilor de in-
vestitii. In acest sens, problema ra-
portului lor, interactiunea pietei si a
mecanismelor de stat pentru regle-
mentarea investitiilor.

In prezent, principiile si metodele
de gestionare a proceselor de inves-
titii fac obiectul cercetarii intr-o dis-
ciplina stiintifica speciala - manage-
mentul investitiilor. Scopul principal
al managementului investitiilor este
de a asigura cea mai eficienta imple-
mentare a strategiei de investitii a
entitatilor de afaceri. Pentru a face
acest lucru, este necesar sa rezolvati
urmatoarele sarcini principale:

Generally speaking, investments
are funds invested in the economy,
in economic objects and projects de-
signed to provide production with
economic resources in the future.

The objects of investment activity

are:

e Newly created and modernized
fixed assets,

e Working capital;

e Securities;

e Land and so forth.

e The subjects of investment activity
can be:

¢ [nvestors (customers);

e Contractors and users of facilities;

e Suppliers of inventory items;

e Banks;

¢ Investment companies;

e Citizens of the state and foreign
countries.

Effective investment activity is
possible with the proper interac-
tion between its subjects, which is
carried out through self-regulation
and based on state regulation of in-
vestment processes and relations.
In this regard, their correlation and
the interaction of market and state
mechanisms for regulating invest-
ments are relevant.

The principles and methods of
managing investment processes are
research subjects in a particular sci-
entific discipline - investment man-
agement. The main goal of invest-
ment management is to ensure the
most effective implementation of
the investment strategy of business
entities. For this, it is necessary to
solve the following main tasks:
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e sd asigure o rata ridicata de dez-
voltare economica a entitdtilor de
afaceri prin implementarea activi-
tatilor de investitii eficiente, extin-
derea volumelor acestora, precum
si prin diversificarea sectorialg,
sortimentala si regionala a acestei
activitati;

e maximizarea profitului din acti-
vitati de investitii, deoarece reali-
zarea unui profit este principalul
obiectiv al entitatilor de afaceri;

e minimalizarea riscurilor investiti-
onale, deoarece in conditii nefavo-
rabile pot duce la pierderea nu nu-
mai a profiturilor, ci si a unei parti
din capitalul de investitii;

e sd asigure stabilitatea financiara si
solvabilitatea entitatilor de afaceri
in procesul de implementare a pro-
gramelor de investitii. Deoarece ac-
tivitatea de investitii este asociata
cu investitia unor resurse financia-
re semnificative, de regula, pentru
o perioada lunga de timp, aceasta
poate duce la o scadere a solvabi-
litatii investitorului, la Intarzierea
platii facturilor curente si obligatii
de plata catre contrapartide, bu-
getul de stat, etc. Prin urmare, in
timpul formarii surselor de resurse
financiare, este necesar sa se preva-
da impactul activitatii de investitii
asupra activitatii financiare a enti-
tatii si a solvabilitatii acesteia;

e sa identifice posibile optiuni pentru
accelerarea implementarii progra-
melor de investitii. Acesta din urma
trebuie implementat cat mai cu-
rand posibil, deoarece acest lucru
va contribui la accelerarea dezvol-
tarii economice a intreprinderilor
(organizatiilor), la formarea rapida

¢ Ensuring a high rate of economic
development of business entities
by implementing effective invest-
ment activities, expanding their
volumes, as well as by sectoral, as-
sortment and regional diversifica-
tion of this activity;

e Maximizing profit from investment
activities, since making a profit is
the main goal of business entities;

e Minimizing investment risks, since
under unfavourable conditions
they can lead to the loss of not only
profits but also a part of invest-
ment capital;

e Ensuring financial stability and
solvency of business entities in the
process of implementing invest-
ment programs. Since investment
activity is associated with the in-
vestment of significant financial
resources, as a rule, for a long pe-
riod, this can lead to a decrease
in the investor’s solvency, late
payment of current bills and pay-
ment obligations to counterpar-
ties, the state budget, and the like.
Therefore, during the formation of
sources of financial resources, it is
necessary to predict the impact of
investment activity on the finan-
cial activity of the entity and its
solvency;

e [dentifying possible options for
accelerating the implementation
of investment programs. The lat-
ter must be implemented as soon
as possible since this will contrib-
ute to the acceleration of the eco-
nomic development of enterprises
(organizations), the rapid forma-
tion of cash flows in the form of
profit from investments and de-
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a fluxurilor de numerar sub forma
de profit din investitii si deduceri
din amortizare, o reducere a terme-
nilor utilizarea resurselor de credit
si o scadere a riscurilor investitio-
nale asociate cu schimbari nefavo-
rabile 1n climatul investitional;

e sarcinile luate in considerare
definesc urmatoarele functii
principale ale managementului
investitiilor:

e cercetarea mediului de investitii
externe si prognozarea mediului
de investitii;

e dezvoltarea directiilor strategice
ale activitatilor de investitii ale
unei entitati de afaceri;

e dezvoltarea unei strategii pentru
formarea resurselor de investitii ale
subiectului activitatii de investitii;

e cautarea si evaluarea valorii in-
vestitionale a proiectelor reale si
selectarea celor mai eficiente;

e evaluarea calitatilor investitionale
ale instrumentelor financiare si
alegerea celor mai eficiente;

e formarea si evaluarea portofoliu-
lui de investitii pe baza criteriilor
de rentabilitate, risc si lichiditate;

e planificarea curenta si manage-
mentul operational al implemen-
tarii programelor si proiectelor
individuale;

e organizarea monitorizarii progra-
melor si proiectelor de investitii;

e pregatirea deciziilor privind res-
pingerea la timp a proiectelor
ineficiente (vanzarea anumitor
instrumente financiare).

In ultimii ani, lumea a invatat din
ce In ce mai mult si din ce In ce mai
mult folosind asa- numitele investi-
tii de impact, al caror scop este acela

preciation deductions, a reduction
in terms of use of credit resourc-
es, and a decrease in investment
risks associated with unfavourable
changes in the investment climate.

e The tasks considered define the
following main functions of invest-
ment management:

¢ Researching of the external invest-
ment environment and forecasting
of the investment environment;

e The development of strategic di-
rections of investment activities of
a business entity;

e The development of a strategy
for the formation of investment
resources of the subject of invest-
ment activity;

e Search and evaluation of the in-
vestment value of real projects
and the selection of the most effec-
tive ones;

e Evaluating the investment quali-
ties of financial instruments and
choosing the most effective ones;

e Formation and assessment of the
investment portfolio based on the
criteria of profitability, risk and li-
quidity;

e Current planning and operational
management of the implementa-
tion of individual programs and
projects;

e Organization of monitoring of in-
vestment programs and projects;

e Preparation of decisions on a time-
ly rejection of ineffective projects
(sale of certain financial instru-
ments).

In recent years, the world has
been learning more and more and
more and more using the so-called
impact investments, the purpose of
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de a obtine simultan un rezultat so-
cial si financiar pozitiv semnificativ,
adica beneficii pentru societate si
venituri pentru investitor. Aceasta
este principala lor diferenta fata de
caritate, ceea ce nu implica primirea
de beneficii financiare.

Expertii observa ca volumul pietei
investitiilor de impact creste in fieca-
re an si depaseste deja 500 de miliar-
de de dolari. Investitiile de impact au
doua obiective. Primul este obtinerea
unui impact social sau de mediu pozi-
tiv semnificativ si masurabil, al doilea
este obtinerea unui rezultat financiar.
Cel mai adesea, investitiile de impact
sunt directionate catre intreprinde-
rile sociale si efectul lor este in mod
necesar evaluat. Este adevarat, nu
exista Inca o metodologie dezvoltata
pentru aceasta evaluare.

Reteaua globala de investitii cu
impact (Global Impact Investing Ne-
twork, GIIN) identifica patru criterii
dupa care o investitie este clasificata
ca ,transformativa”:

e obiective sociale sau de mediu
prestabilite si rezultatul care tre-
buie atins;

e randamentul investitiilor;relatia
dintre rezultatele sociale sau de
mediu si beneficiile economice;

e masurarea impactului social sau de
mediu, permitandu-va sa spuneti
ca obiectivul stabilit in primul pa-
ragraf a fost atins sau nu.

e Pentru a proteja investitorii de ris-
curi, sunt create forme organizato-
rice si juridice speciale ale activi-
tatii intreprinderii sociale, inclusiv
blocarea activelor (incapacitatea de
a retrage active din capitalul unei
intreprinderi sociale in caz de fali-

which is to simultaneously achieve a
significant positive social and finan-
cial result, that is, benefits for socie-
ty and income for the investor. This
is their main difference from chari-
ty, which does not imply receiving
financial benefits.

Experts note that the volume of
the impact investment market is
growing every year and already ex-
ceeds $ 500 billion. Impact invest-
ments serve two purposes. The first
is to achieve a significant and meas-
urable positive social or environ-
mental impact, and the second is to
obtain a financial result. Most often,
impact investments are directed to
social enterprises, and their effect is
necessarily assessed. True, there is
still no single developed methodol-
ogy for this assessment.

The Global Impact Investing Net-
work (GIIN) identifies four criteria
by which an investment is classified
as ,transformative”:

* Predetermined social or environ-
mental goals and the result to be
achieved;

* Return on investment;

* The relationship between social or
environmental outcomes and eco-
nomic benefits;

* Measurement of social or environ-
mental impact, allowing you to say
that the goal set in the first para-
graph has been achieved or not
achieved. Special organizational
and legal forms of social enter-
prise activity are created, includ-
ing the blocking of assets (the ina-
bility to withdraw assets from the
capital of a social enterprise in the
event of bankruptcy and transfer
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ment si de a transfera aceste active these assets to another social en-

catre o alta intreprindere sociala) , terprise), the priority of the social
prioritatea misiunii sociale si rapor- mission and mandatory social and
tarea sociala si de mediu obligatorie. environmental reporting is to pro-

tect investors from risks.
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Rezumat. In Romdnia, primele intreprin-
deri sociale au fost fondate de cdtre ONG-uri cu
experientd, cu scopul de a-si spori sustenabili-
tatea financiard si pentru a reduce dependenta
fatd de donatori. Acest trend continud chiar si
astazi, 10-15 ani mai tdrziu, cdnd multe din in-
treprinderile sociale de succes sunt organizate
ca o activitate economicd in cadrul unui ONG.

Aceste ONG-uri cu activitate economicd au
numeroase fluxuri de venit, unele din activitatea
non-profit, ce tin de misiunea lor;, provenind din
donatii, granturi si subventii, altele economi-
ce, obtinute ca urmare a vanzdrii de produse si
servicii. ONG-urile, cel mai adesea, isi desfdsoard
activitatea economicd in scopul obtinerii unui ex-
cedent folosit ulterior de cdtre organizatie pentru
a-si finanta programele sociale ori pentru a oferi
locuri de muncd unor beneficiari vulnerabili.

De multe ori, activitatea economicd a unui
ONG devine rentabild intr-un timp indelungat,
perioadd in care organizatia mamd accesea-
zd granturi pentru subventionarea partiald a
costurilor de operare a intreprinderii sociale.
Alteori, rentabilitatea nu este posibild, mai ales
in cazul unor intreprinderi sociale de insertie,
unde costurile sociale trebuie subventionate,
total sau partial, pentru a mentine locurile de
muncd create pentru persoane vulnerabile.

Construirea unui model financiar pentru
intreprinderi sociale este o misiune grea. Instru-
mentele uzuale cu care putem determina cu usu-
rintd profitabilitatea unei afaceri traditionale,
cum ar fi balanta contabild, nu ne ajutd in mod
necesar sd avem claritate in cazul intreprinderi-
lor sociale. Determinarea costurilor de operare
reale ale unei intreprinderi sociale este aproa-
pe imposibild fard coroborarea unor informatii
calitative si cantitative suplimentare, cum ar fi

Summary. The first social enterprises in
Romania were founded by experienced NGOs
aiming to increase their financial sustainabil-
ity and reduce their dependence on donations.
This trend continues today, 10-15 years later,
when many successful social enterprises are
operating within established NGOs.

Such NGOs have many revenue streams,
some linked to their non-profit activities, i.e.
donations, grants and subsidies, others from
selling goods and services. Most often, these
NGOs invest their revenues into their social
programmes, such as providing employment
to vulnerable people.

It often takes a long time for these so-
cial enterprises to become profitable, during
which time the parent NGO finances their
operating costs via external grants and subsi-
dies. Other times, profitability is not possible,
especially for social integration-type enter-
prises whose costs must be at least partially
subsidized in order to provide job creation for
vulnerable people.

Building a financial model for social en-
terprises is a difficult task. The usual tools
used to measure profitability for traditional
businesses, such as the trial balance, do not
necessarily help. It is almost impossible to
determine the real operating costs of a social
enterprise without corroborating addition-
al qualitative and quantitative information,
such as funding contracts, production re-
ports, guidelines and regulations, organisa-
tional structure and, last but not least, exten-
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contractele de finantare, rapoarte de productie,
retetare, structura de personal si, nu in ultimul
rdnd, interviuri extinse cu antreprenorii sociali.

Modelul financiar al unei intreprinderi
sociale poate fi o misiune pentru James Bond.
Nicio discutie pe teme financiare cu o intre-
prindere sociald nu este e caldtorie simpld
din punctul A in punctul B. Construirea sau
intelegerea modelului financiar al unei intre-
prinderi sociale aduce la suprafatd o serie de
intrebdri despre care sunt si ce dimensiune au
costurile ,reale”. Raspunsul la aceste intrebdri
cel mai adesea va fi: “E mai complicat...”

Cuvinte cheie: indrumar financiar, per-
formantd financiard, intreprinderi sociale

Am facut primii pasi catre o cari-
erd in domeniul financiar acum zece
ani, cand am intrat, tematoare, in bi-
roul uneia dintre cele mai mari firme
de servicii financiare din lume. La
vremea respectiva, desi invatasem in
facultate despre diagnoza afacerilor,
contabilitatea financiara si de gestiu-
ne, aceste subiecte imi pareau lipsite
de viata si aplicabilitate.

Interesul meu se Indrepta mai de-
graba spre materii mai putin tehnice,
atractive, spre exemplu management
si marketing. Stiam, totusi, ca pentru
a Intelege cum functioneaza motorul
economic al oricarei afaceri, o inte-
legere solida a domeniului financiar
este critica.

In anii care au urmat am perseve-
rat in domeniu, in mare parte datorita
unei colege devenita prietend, un fel de
general responsabil de procesul meu
de Tnvatare, care se asigura ca atentia
mea este Indreptata la locul potrivit:
spre intelegerea strategica a cifrelor.
Ea mi-a explicat, prima data in cuvinte
simple, dinamica gestiunii stocurilor si
am inteles atunci ca toti termenii teh-
nici au corespondenti in limbaj ,,uman”.

Pana sa plec din domeniul de audit
financiar, am facut parte din peste 40
de misiuni de audit, fiind de multe ori

sive interviews with the social entrepreneurs
themselves.

Financial modelling for social enterprises
is a James Bond-like mission ... if James Bond
worked with spreadsheets. There is no easy
way to tackle this as the conversation always
revolves around the “real” costs and how high
they are. To most questions, the answer will
most often be, ‘It's more complicated than
that...

Keywords: financial guidance, financial
performance, social enterprises

[ took the first steps towards a fi-
nancial career ten years ago when I
joined one of the world’s largest fi-
nancial services firms. At the time,
even though [ had studied them at
university, I failed to see the prac-
tical application of concepts such
as business diagnosis, financial and
management accounting.

My interests gravitated towards
more appealing and less technical
fields, such as management and
marketing. I knew, however, that in
order to understand how the eco-
nomic engine of any business works,
a sound understanding of the finan-
cial sector would be critical.

Over the following years I perse-
vered in the area of financial anal-
ysis, largely thanks to a colleague
who became my friend and mentor,
and who made sure [ was focusing
on gaining a strategic understanding
of finance and accounting concepts.
She opened my eyes to the dynamics
of stock management and showed
me how to translate highly technical
financial terms in simple language
that even non-experts could under-
stand.

My career in financial services
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responsabila de coordonarea echipe-
lor pe teren, la client. Am fost parte
din auditul unor firme cu cifre de afa-
ceri de sute de milioane de euro, firme
in expansiune si firme in insolventa,
activand in domenii dintre cele mai
variate, de la automotive, la bunuri de
larg consum, transport de marfa, ser-
vicii medicale si multe altele.

Primul contact

cu intreprinderile sociale

In acelasi timp, in perioada respec-
tiva, in Romania se finantau primele
intreprinderi sociale. Eram fascinata
de acest nou model hibrid si de im-
pactul social pe care-l promiteau, dar
intuiam ca o afacere sociala este, ina-
inte de toate, o afacere, si ca, pentru a
face ceva util in sector, ar trebui intai
sa invat si sa deslusesc din ,misterele
motorului economic” al acestor mici
afaceri de impact.

Cand am facut tranzitia catre do-
meniul de antreprenoriat social, eram
convinsa ca aceasta noua lume nu
ascunde prea multe secrete. La urma
urmei, avusesem de a face cu Gulive-
rii economiei. Cat de greu poate fi, Imi
ziceam, sa lucrez cu modele de afaceri
mult mai mici? Realitatea a fost ca mi-
am petrecut luni bune la inceput doar
pentru a intelege cele mai stringente
si complexe provocari ale sectorului.

In aproape sase ani de cand acti-
vez in sector, am intalnit antreprenori
ambitiosi, cu ochii pe cifre si pixul
in mang, absorbind fiecare gram de
knowledge disponibil, antreprenori
care lucreaza an de an la proiectii si
cauta, neobositi, sa isi inteleaga per-
formanta in cifre, antreprenori re-
semnati si infranti de multiplele ten-
tative esuate de a intelege limbajul
pe care ei il percep ca fiind mult prea
tehnic, antreprenori furiosi ca, desi
vorbesc aceeasi limba cu contabilul,

involved working on over 40 audit
projects, often in charge of coor-
dinating teams in clients’ offices.
[ worked on audits of companies
worth hundreds of millions of eu-
ros, | dealt with both growing com-
panies and insolvent businesses,
across a variety of sectors, from the
automotive industry to consumer
goods, freight transport, healthcare
and many more.

First contact with social

enterprises

When | made the transition to
working with social enterprises, |
was convinced it would not be dif-
ficult to make a success of this new
financial model and my own career
move. After all, I had dealt with no-
table and major corporations. How
difficult could it be to work with
much smaller albeit different type of
business?

In reality, | spent many of those
initial months trying to understand
the most pressing and complex chal-
lenges within that sector. This new
hybrid-financing business model
that aimed for social impact was
fascinating to me. Though different
than traditional business, a social
enterprise is still first and foremost
a business, and in order for it to be a
success, it needs to ramp up its eco-
nomic drivers.

In the six years since, | have met
many ambitious, hands-on, high-
ly-focused entrepreneurs who use
all the available knowledge re-
sources and work tirelessly on their
company performance and under-
standing its financial factors. I've
also encountered others who were
ultimately defeated by the constant
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nu prea se inteleg, antreprenori umi-
liti in relatia cu diferiti investitori, de-
oarece nu au reusit sa treaca de etapa
prezentdrii unor proiectii financiare
multianuale care sa convinga.

Fara pretentia de a fi exhaustiva,
mi-am propus in acest articol sa deta-
liez, in termeni simpli, cateva aspecte
legate de analiza financiara a unei in-
treprinderi sociale care se pregateste
sau cauta sa obtina o investitie. Sco-
pul meu este de a contribui la cres-
terea increderii antreprenorilor si
managerilor de intreprinderi sociale
in propriile abilitati de a Intelege un
model financiar, pentru ca acestia sa
poata purta o conversatie in cunos-
tinta de cauza cu partenerii lor - de
exemplu investitorii de impact!.

Modelul financiar al unei intreprin-
deri sociale poate fi o0 misiune pentru
James Bond. Nicio discutie pe teme
financiare cu o Intreprindere sociala
nu este e calatorie simpla din punctul
A in punctul B. Construirea sau inte-
legerea modelului financiar al unei in-
treprinderi sociale aduce la suprafata
o serie de intrebari despre care sunt
si ce dimensiune au costurile ,reale”.
Raspunsul la aceste intrebari cel mai
adesea va fi: “E mai complicat...”

Costurile reale de functionare

pentru intreprinderile sociale

sub umbrela unor ONG-uri

In Romania, primele intreprinderi
sociale au fost fondate de catre ONG-
uri cu experienta, cu scopul de a-si
spori sustenabilitatea financiara si
pentru a reduce dependenta fata de
donatori. Acest trend continua chiar
si astazi, 10-15 ani mai tarziu, cand
multe din Intreprinderile sociale de
succes sunt organizate ca o activitate

! Strategia investitorilor de impact are in vede-
re, pe langa castigul financiar, generarea de be-
neficii sociale si de mediu in urma investitiilor

struggle to understand the more
technical sides of the business;
some frustrated by their dealings
with their own accountants, others
humiliated by their own investors
on account of failing to deliver con-
vincing multi-annual financial pro-
jections.

In this article I will attempt to
touch on the mostimportant aspects
of financial analysis for social enter-
prises seeking financing. My aim is
to help increase the confidence of
entrepreneurs and social enterprise
managers in understanding finan-
cial modelling so that they can have
an informed conversation with their
partners, such as impact investors.

Financial modelling for social en-
terprises is a James Bond-like mis-
sion ... if James Bond worked with
spreadsheets. There is no easy way
to tackle this as the conversation
always revolves around the ,real”
costs and how high they are. To most
questions, the answer will most of-
ten be, ‘It's more complicated than
that....

Actual operating costs

of NGO-type social enterprises

The first social enterprises in Ro-
mania were founded by experienced
NGOs aiming to increase their finan-
cial sustainability and reduce their
dependence on donations. This trend
continues today, 10-15 years later,
when many successful social enter-
prises are operating within estab-
lished NGOs.

Such NGOs have many revenue
streams, some linked to their non-prof-
it activities, i.e. donations, grants and
subsidies, others from selling goods
and services. Most often, these NGOs
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economica in cadrul unui ONG.

Aceste ONG-uri cu activitate eco-
nomica au numeroase fluxuri de ve-
nit, unele din activitatea non-profit,
ce tin de misiunea lor, provenind din
donatii, granturi si subventii, altele
economice, obtinute ca urmare a van-
zarii de produse si servicii. ONG-urile,
cel mai adesea, isi desfasoara activita-
tea economica in scopul obtinerii unui
excedent folosit ulterior de catre orga-
nizatie pentru a-si finanta programe-
le sociale ori pentru a oferi locuri de
munca unor beneficiari vulnerabili.

De multe ori, activitatea economica
a unui ONG devine rentabild Intr-un
timp Indelungat, perioada in care orga-
nizatia mama acceseaza granturi pen-
tru subventionarea partiala a costuri-
lor de operare a intreprinderii sociale.
Alteori, rentabilitatea nu este posibila,
mai ales In cazul unor Intreprinderi so-
ciale de insertie, unde costurile sociale
trebuie subventionate, total sau parti-
al, pentru a mentine locurile de munca
create pentru persoane vulnerabile.

Daca un investitor de impact va
studia contul de profit si pierdere al
unui ONG cu activitate economicg,
poate sa constate, Increzator, ca acti-
vitatea economica este profitabila si
genereaza excedent pentru organiza-
tie, fara sa-si dea seama la o analiza
de suprafata ca, de fapt, exista posi-
bilitatea ca organizatia sa-si acopere
partial costurile operationale ale in-
treprinderii sociale printr-un grant.

Altfel spus, o parte din costurile de
operare ale Intreprinderii sociale pot fi
“ascunse” neintentionat, prin incadrarea
acestor costuri la cheltuielile operationa-
le ale activitatii non-profit, cheltuieli ce
sunt acoperite din venituri din grant.

In acest caz, rezultatele financiare ale
organizatiei nu reflecta de fapt perfor-
manta intreprinderii sociale. Intalnim
des aceasta situatie, dintr-o multitudine

invest their revenues into their so-
cial programmes, such as providing
employment to vulnerable people. It
often takes a long time for these so-
cial enterprises to become profitable,
during which time the parent NGO fi-
nances their operating costs via exter-
nal grants and subsidies. Other times,
profitability is not possible, especially
for social integration-type enterprises
whose costs must be at least partially
subsidized in order to provide job cre-
ation for vulnerable people.

When impact investors assess the
profit/loss accounts of an econom-
ically active NGO, they will find that
the economic activity is profitable
and generates surplus cash for the
parent organisation, without realis-
ing, at first glance, that the organisa-
tion itself is in fact likely to cover part
of the operating costs of the social
enterprise through an external grant.
In other words, part of the operating
costs of the social enterprise may be
unintentionally “hidden”.

In this case, the financial assess-
ment of the economic activity might
not accurately reflect the perfor-
mance of the social enterprise. This is
due to a number of reasons, namely:
the complexity of the financing con-
tracts framework, particularly when
it comes to framing projected operat-
ing costs; the lack of in-depth finan-
cial management knowledge within
the parent organisation, and not hav-
ing separate management systems
for the economic and non-profit ac-
tivities, respectively.

Other types of subsidised costs are
those covered by the social enterprise
arm within an NGO through the use
of volunteer resources: for example,
the production manager works pro
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de cauze: complexitatea contractelor de
finantare in care sunt prevazute modali-
tatile de a Incadra unele cheltuieli, lipsa
de cunostinte aprofundate in manage-
ment financiar si lipsa sistemelor de
gestiune separate pe activitati economi-
ce si activitati non-profit.

Un alt exemplu relevant de cos-
turi subventionate sunt costurile
acoperite de catre intreprinderea
sociala prin utilizarea unor resur-
se primite pro bono. Spre exemplu,
managerul de productie lucreaza
pro bono (temporar) pentru intre-
prinderea sociala sau, alt exemplu,
sediul in care functioneaza intre-
prinderea sociala este pus la dispo-
zitie gratuit de catre un sustinator
al organizatiei. Aceste situatii pot fi
temporare sau nu, pe termen lung
sau scurt, dar este foarte important
ca aceste costuri sa fie luate in cal-
cul in determinarea costului real de
operare al intreprinderii sociale.

Construirea unui model financiar
pentru intreprinderi sociale este o
misiune grea. Instrumentele uzuale
cu care putem determina cu usurin-
ta profitabilitatea unei afaceri tradi-
tionale, cum ar fi balanta contabil3,
nu ne ajutda in mod necesar sa avem
claritate in cazul intreprinderilor
sociale. Determinarea costurilor de
operare reale ale unei intreprinderi
sociale este aproape imposibila fara
coroborarea unor informatii calita-
tive si cantitative suplimentare, cum
ar fi contractele de finantare, rapoar-
te de productie, retetare, structura de
personal si, nu in ultimul rand, inter-
viuri extinse cu antreprenorii sociali.

Dimensiunea costurilor sociale
si trei practici utile pentru
determinarea costurilor reale
Indiferent de forma de inregistra-
re, orice Intreprindere sociald are o

bono (temporarily) for the social en-
terprise, or the office of the social en-
terprise is provided free of charge by a
supporter of the parent organisation.
Irrespective of their duration, these
costs must be taken into account
when determining the actual operat-
ing costs of the social enterprise itself.

Building a financial model for so-
cial enterprises is a difficult task. The
usual tools used to measure profita-
bility for traditional businesses, such
as the trial balance, do not necessari-
ly help. It is almost impossible to de-
termine the real operating costs of a
social enterprise without corroborat-
ing additional qualitative and quanti-
tative information, such as funding
contracts, production reports, guide-
lines and regulations, organisational
structure and, last but not least, ex-
tensive interviews with the social en-
trepreneurs themselves.

Three ways to assess

the real costs of running

a social enterprise

All social enterprises have a so-
cial mission, and therefore face a
number of additional social costs,
which I detailed here: Despre costul
misiunii social (RO) (synerb.org).
Firstly, and most importantly, any
social entrepreneur needs to know
the nature and level of social costs,
and understand their impact on
profitability.

When seeking funds for expan-
sion, social entrepreneurs will often
negotiate with third parties, such as
investors or bank representatives,
on the basis of financial statements.
Given the realities described above,
this interaction may lead to confu-
sion and mistrust on both sides, and
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misiune sociala. Afacerile sociale, spre
deosebire de alte entitati din aceeasi
industrie care nu au o misiune socia-
13, Intdmpina o serie de costuri sociale
suplimentare care trebuie acoperite.
Despre costurile sociale, am mai scris
in detaliu, aici: Despre costul misiunii
social (RO) (synerb.org).

Un antreprenor social trebuie sa
cunoasca natura si dimensiunea cos-
turilor sociale si sa inteleaga impac-
tul acestora asupra profitabilitatii.

De multe ori, atunci cdnd antre-
prenorii sociali cautd bani pentru a se
dezvolta, vor negocia cu terte parti -
cel mai des, investitori sau reprezen-
tantii unor banci - pe baza situatiilor
financiare. Data fiind realitatea descri-
sa mai sus, aceastad interactiune poate
sa genereze confuzie si neincredere
de ambele parti, fara ca la final sa se
ajunga la un consens si sa se deschida
posibilitatea semnarii unui contract.

Exista insa o serie de practici mi-
nimale la Indemana oricarei intre-
prinderi sociale care pot facilita de-
terminarea costurilor reale de ope-
rare si pot usura munca de analiza a
oricarui potential investitor.

In primul rand, gestiunea sepa-
rata si corecta pe centrele de cost
non-profit si al activitatii economice
poate conduce la o imagine clara asu-
pra structurii reale a costurilor. Ast-
fel, antreprenorul poate vedea clar
costurile activitatii non-profit si, mai
ales, costurile integrale ale activitatii
economice din cadrul organizatiei.

Apoi, in ceea ce priveste activitatea
economica, o evidenta operationala
a productiei, care sa contina, prin-
tre altele, evidenta unitatilor produse
intr-un interval de timp, preturile de
vanzare, costurile directe ale diferite-
lor produse, justificabile pe baza de
retetar, pot ajuta In construirea unui
model financiar corect si determinarea

may ultimately end up fruitless.

Nevertheless, there are a number
of minimal best practices that social
enterprises can use to gauge and
measure the real operating costs
and help potential investors per-
form an accurate assessment of the
business.

1. Establish separate and ade-
quate management for the non-prof-
it and the economic activity in order
to generate a clear picture of the actu-
al cost structure and the overall oper-
ating costs for the entire organisation.

2. Maintain an operational re-
cord of production for the econom-
ic activity detailing sales volumes,
variable costs and price per unit,
production costs. This information
will give an accurate overview of the
financial cost per unit and overall,
will help determine profitability per
product.

3. Perform periodical reconcil-
iation between operational and fi-
nancial statements. This will show-
case the organisation’s financial and
operational control and will help
increase the confidence of potential
investors, who like to see maturity
and stability over time in a business.

Three key profitability
indicators: gross profit,
operating profit and net profit
Any social enterprise not using
the three best practices recom-
mended above, could have major
difficulties in measuring its profit-
ability. Note that profit indicators
may also be skewed if the financial
data does not accurately reflect the
financial situation of the social en-
terprise. Only by using data collect-
ed and corroborated across sepa-
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Profit and loss account

@—.. Net income

Direct production cost

——® Gross profit

Operational expenses
Staff

Rent

Utilities

Transport

Insurance

Services

Etc.

—® Operating profit (EBITDA)

Interest expense
Depreciation expense
Profit / income tax expense

@ Net profit

Gross profit margin = Gross profit / Net income (as a percentage)

Operating profit margin = Operating profit / Net income (as a percentage)

L/ [
Net profit margin = Net profit / Net income (as a percentage)

profitabilitatii pe unitatea de produs.

Nu in ultimul rand, o practica de
reconciliere periodica intre situati-
ile operationale si situatiile financia-
re pot creste increderea unui investi-
tor 1n controlul financiar si operatio-
nal al intreprinderii sociale, fiind un
argument in plus In ceea ce priveste
maturitatea Intreprinderii si stabili-
tatea proceselor operationale.

Indicatori financiari de profita-

bilitate: profitul brut, profitul

operational si profitul net

Este important sa subliniem fap-
tul ca, daca o Intreprindere sociala nu
adopta cele trei practici recomandate
mai sus, calculul indicatorilor finan-
ciari de profitabilitate poate deveni
destul de complicat. Indicatorii in
sine nu vor reflecta fidel situatia fi-
nanciara a intreprinderii sociale, mai
ales atunci cand in calculul acestor
indicatori s-au folosit date inexacte.

Altfel, daca exista o gestiune separa-
ta, evidenta operationald a productiei
si o practica de reconciliere periodics,
intreprinderea sociala poate avea toa-
te informatiile sa realizeze un model

rate administration and operational
records of production, coupled with
the practice of financial reconcilia-
tion, can give the social enterprise
the necessary tools to develop a sim-
ple financial model, as shown in the
figure below.

Gross profit, i.e. the difference
between net income (excluding
VAT) and costs directly attributed to
production, is the first indicator of
operational sustainability.

The gross profit margin indicates
what percentage of net income rep-
resents gross profit. It can vary by
industry and location, i.e. there is no
“standard” gross profit margin, but
it must cover operational costs.

Example: for business models with
large staff (bakeries, restaurants), an
acceptable gross profit margin would
be at least 50%, as the highest per-
centage of operational expenditure is
staff costs.

Operating profit, known as
EBITDA, is the surplus available to
cover financial expenses and depre-
ciation, after covering operational
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financiar simpluy, ca in figura alaturata.

Profitul brut, cunoscut sub denu-
mirea de gross profit', respectiv dife-
renta Intre venitul net (fara TVA) si
costurile direct atribuite productiei,
este prima informatie despre suste-
nabilitatea operatiunilor. Marja de
profit brut (gross profit margin) ne
arata cate procente din venitul net
reprezinta profitul brut.

Marja de profit brut difera in func-
tie de industrie si loc, de exempluy, si
nu exista marja de profit brut stan-
dard acceptabila. Marja de profit brut
trebuie sa fie suficient de mare astfel
incat sa permita acoperirea costurilor
operationale. Spre exemplu, in cazul
modelelor de afacere care necesita o
structura crescuta de personal (bruta-
rii, restaurante), o marja de profit brut

Cont de profit si pierdere

Venit net
Cost direct de productie
Profitul brut

Cheltuieli operationale
Personal

Chirie

Utilitati

Transport

Asigurari

Servicii

Etc.

Profitul operational (EBITDA)

Cheltuiala cu dobanda
Cheltuiala cu amortizarea
Cheltuiala cu impozitul pe profit / venit

L———@ Profitul net

! Multe materiale din domeniul financiar si de
investitii de impact sunt scrise in limba engle-
za, ca atare in acest articol am ales sd mentio-
nez si denumirile in limba engleza a anumitor
termeni cheie, pentru a sprijini antreprenorii
sociali sa inteleaga mai bine documentatia in-
ternationald pe acest subiect si sa faca analogii
in limba roméana.

costs (staff, utilities, transport, in-
surance, etc.). The operating profit
margin is what percentage of the net
income represents operating profit.

Net profit means pure profit, af-
ter all expenses related to the enter-
prise’s activity have been deducted,
including depreciation, interest and
taxes. The net profit margin shows
what percentage of net income rep-
resents net profit.

EBITDA and social enterprise
profit margins

Having gone through a financial
assessment process for a loan or in-
vestment funding, many social en-
trepreneurs may be more familiar
with EBITDA than net profit. They
may also have pondered why oper-

Marja de profit brut = Profit brut/ Venit net (in procente)

Marja de profit operational = Profit operational/ Venit net (in procente)

Marja de profit net = Profit net / Venit net (in procente)

ating profit is so important for in-
vestors.

Operating profit is a better finan-
cial indicator of operational effi-
ciency than net profit, as the latter
is affected by expenditure outside
of management’s control or results
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acceptabila ar fi de cel putin 50% de-
oarece cel mai mare procent din chel-
tuieli se va regasi la capitolul personal,
in cadrul cheltuielilor operationale.

Profitul operational, cunoscut sub
abrevierea de EBITDA! ne aratd exce-
dentul disponibil pentru acoperirea
cheltuielilor financiare si a amortizarii,
dupa acoperirea costurilor operationale
precum costurile de personal, utilitati,
transport, asigurari s.a. Marja de profit
operational (operating profit margin)
ne arata cate procente din venitul net
reprezinta profitul operational.

Profitul net (net profit) reprezinta
profitabilitatea purd, dupa ce au fost
deduse toate cheltuielile aferente acti-
vitatii intreprinderii, inclusiv cheltuie-
lile cu amortizarea, dobanda si taxele,
iar marja de profit net (net profit mar-
gin) ne arata cate procente din venitul
net reprezinta profitul net.

EBITDA si marjele unei intre-
prinderi sociale

Este posibil ca multi antreprenori,
trecuti printr-un proces de evaluare
pentru un credit sau o investitie, sa
fi auzit vorbindu-se mai mult despre
EBITDA, decat despre profitul net.
Intrebarea fireasca pe care acestia
si-au pus-o este de ce este profitul
operational atat de important pentru
investitori? Profitul operational este
un indicator mai bun al eficientei ope-
rationale decat profitul net, deoarece
acesta din urma este afectat de cheltu-
ieli care fie nu sunt sub controlul ma-
nagementului, fie sunt rezultatul unor
decizii financiare luate Tnaintea peri-
oadei de analiza. Spre exemplu, inves-
titia in tehnologie de ultima generatie
pentru o entitate care ofera servicii
medicale va genera, cel mai probabil,

! Earnings Before Interest, Tax, Depreciation
and Amortisation — Profitul inaintea cheltuie-
lii cu dobanda, taxele si amortizarea

from financial decisions taken be-
fore the evaluation period.

Example: investing in state-of-
the-art technology for a healthcare
entity will most likely generate, de-
pending on the amortisation peri-
od, high depreciation charges in the
years following the investment. At the
same time, if the same company has
taken loans in a foreign currency or
has a variable interest rate loan, it
will incur higher or lower financial
costs depending on national or glob-
al macroeconomic dynamics outside
of its control, but which affect the
exchange rate or interest rate. Net
profit is also subject to tax rate var-
iations.

A vertical analysis of the gross,
operating and net profit margin is
the best way for social entrepre-
neurs to understand which costs
erode its profitability. A low gross
profit margin generated by high pro-
duction costs may raise questions
about the financial sustainability of
the initial design of the product/ser-
vice, the efficiency of the production
process or may impose growing to
scale as the only strategy possible to
achieve profitability.

Gross profit margin calculation
directly affects an enterprise’s busi-
ness model and many social entre-
preneurs are keen to rethink it on
that basis. A significant difference
in profitability margins (for exam-
ple, 45% - resulting from 50% gross
profit margin and 5% operating
profit margin) certainly requires an
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in functie de perioada de amortizare,
mari cheltuieli cu amortizarea in anii
urmatori investitiei. Totodata, daca
aceeasi intreprindere s-a Imprumu-
tat in valuta sau are un Iimprumut cu
dobinda variabila, va avea cheltuieli
financiare mai mari sau mai mici in
functie de dinamici macroeconomice
nationale sau mondiale aflate in afara
controlului sau, care influenteaza cur-
sul valutar sau rata dobanzilor. Nu in
ultimul rand, profitabilitatea neta este
afectata de politica de taxare, stabilita
de organele competente nationale.
Facand o analiza verticala a celor
3 marje - marja de profit brut, marja
de profit operational si marja de profit
net - un antreprenor social poate Inte-
lege cu usurinta ce costuri {i erodeaza

Vertical margin analysis - example

Net income
Direct production cost
Gross profit

Operational expenses
Staff

Rent

Utilities

Transport

Insurance

Services

Etc.

Operating profit (EBITDA)

Interest expense
Depreciation expense
Profit / income tax expense

Net profit

profitabilitatea. O marja de profit brut
mica, generata de costuri de productie
mari, poate naste semne de intrebare
despre fezabilitatea produsului sau
serviciului asa cum a fost el conceput,
eficienta procesului de productie sau
poate impune scalarea ca unic mod de
atingere a profitabilitatii.

Aceasta informatie despre marja
brutd, odata obtinuta si dupa determi-
narea corectd a cauzelor, poate pune

in-depth assessment of what opera-
tional costs tend to dry up resourc-
es.

Last but not least, a social entre-
preneur needs to pay attention to
the social costs of the business.

Example: An environmental social
enterprise has higher than average
production costs as it most likely uses
more expensive, sustainable sources,
which in turn results in additional
social costs. If this enterprise charg-
es average-level market prices, it will
have a lower gross profit margin.
Therefore, its financial performance
is lower when compared to a similar
but for-profit enterprise that does not
have an environmental social mission.

Gross profit margin - 50%

Operating profit margin = 5%

Net profit margin -?

Number crunching

and impact investors

Regular funding opportunities or
needs will arise over the lifecycle of
a social enterprise. Many times, so-
cial entrepreneurs or managers of
social enterprises approach me with
this question, ‘A funding opportuni-
ty has just opened up that fits well
with our activity and objectives, but
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presiune pe modelul de business si
multi antreprenori sociali incep un
proces de regandire a intregului mo-
del de afacere. O diferenta semnifica-
tiva intre marjele de profitabilitate,
de exemplu de 45% - diferenta dintre
50% marja de profit brut la 5% marja
de profit operational - va atrage dupa

Analiza verticald a marjelor - exemplu

Venit net
Cost direct de productie
Profitul brut

Cheltuieli operationale
Personal

Chirie

Utilitati

Transport

Asigurdri

Servicii

Ete.

Profitul operational (EBITDA)

Cheltuiala cu dobanda

Cheltuiala cu amortizarea

Cheltuiala cu impozitul pe profit / venit
Profitul net

sine, In mod necesar, o analiza mai de-
taliata pentru a Intelege ce costuri ope-
rationale “usucad” afacerea de resurse.
Nu in ultimul rand, un antrepre-
nor social trebuie sa stie in ce catego-
rie se incadreaza costurile sociale ale
intreprinderii sale. Spre exemplu, o
intreprindere sociala cu o misiune de
mediu va avea costuri de productie
mai mari, deoarece se va aproviziona,
cel mai probabil, din surse sustenabile,
mai scumpe, aceasta decizie generand
un cost social suplimentar in afacere.
Daca preturile practicate de aceasta in-
treprindere vor fi comparabile cu cele
de pe piata mainstream, implicit aceas-
ta va avea o marja de profit brut mai
mica, datorita costurilor suplimentare
»de sustenabilizare” pe care le absoar-
be modelul. Prin urmare, performanta
sa financiara va pali In comparatie cu

we usually generate low profit, and
sometimes a loss. Would we be eli-
gible?. To which I almost always re-
spond, much like a potential investor
would, ‘What are the reasons behind
this low financial performance, and
how will the funding help you rem-
edy that?.

Marja de profit brut - 50%

Marja de profit operational = 5%

Marja de profit net - ?

On the one hand, if social entre-
preneurs are able to explain the low
gross profitability of their business,
they can also explain the nature and
need of its social costs to any poten-
tial investor. On the other hand, an
impact investor will want to know
that his financing solves a social
problem and will help the organi-
sation grow. Nevertheless, where
growth is not realistic, the invest-
ment could be earmarked for busi-
ness consolidation, which is when
impactinvestors assign short-to-me-
dium term funding to resolve finan-
cial difficulties before growing the
social enterprise overall.

Before sitting down with any po-
tential investors, social enterprise
owners and management need to
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o intreprindere similara care nu are o
misiune sociala de mediu.

Cifrele si investitorii de impact

Cunoscand motivele profitabilitatii
brute scazute 1n afacerea sa, un antre-
prenor social poate oferi argumente
convingatoare referitoare la perfor-
manta sa din cifre si poate explica clar
unui potential investitor natura si ne-
cesitatea costurilor sale sociale.

In ciclul de viata al unei intreprin-
deri sociale vor apdrea - mai des sau
mai rar - diverse oportunitati sau ne-
voi de finantare. De nenumarate ori,
antreprenorii sociali sau managerii
unor intreprinderi sociale m-au intam-
pinat cu intrebarea: “S-a lansat o linie
de finantare care se potriveste foarte
bine cu activitatea si obiectivele noas-
tre, dar noi in general avem un profit
foarte mic, ba chiar uneori suntem pe
pierdere. Oare suntem eligibili?”

Aproape de fiecare data intorc in-
trebarea, la fel ca multi investitori,
catre organizatie: “Care sunt motive-
le pentru aceasta lipsa de performan-
ta si cum va va ajuta finantarea aceea
sa iesiti din aceasta situatie?”

De partea cealalta, un investitor
de impact va dori sa stie ca investitia
sa rezolva o problema sociala si ca va
ajuta organizatia sa creasca. Uneori
cresterea nu este posibila, iar inves-
titia este solicitata si alocata pentru
consolidarea afacerii. Investitori so-
ciali pot alege, in acest caz, sa spriji-
ne intreprinderea sociala pe termen
scurt sau mediu, pentru ca aceasta
sa-si rezolve o serie de dificultati,
inainte de a creste afacerea sociala.

Conditia esentiala pentru ca aceas-
ta negociere sa aiba loc este ca mana-
gementul intreprinderii sociale sa stie
cauzele acestor dificultati, cum se
reflecta aceste probleme in modelul
financiar si sa aiba trasate niste direc-
tii realiste pentru iesirea din dificultate.

have a clear understanding of the
underlying causes of the finan-
cial difficulties, how these are re-
flected in the business’s financial
model and have a realistic plan to
overcome these.

[1] The impact investor strategy
will take into account financial rev-
enue as well as the social and envi-
ronmental benefits of the business.

[2] Many financial and impact in-
vestment resources are in English,
so in this article I will use certain
key terms in English. This is to help
social entrepreneurs become famil-
iar with international terminology.

[3] Earnings Before Interest, Tax,
Depreciation and Amortisation -
Profit before interest, taxes and de-
preciation.

Article first published
by Synerb / Articol publicat initial
de Synerb : https://synerb.org/.
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AUTISMUL SI OCUPAREA FORTEI DE MUNCA
FAVORABILA INCLUZIUNII

AUTISM AND INCLUSIVE EMPLOYMENT

doctor in medicind, conferentiar uni-
versitar, catedra medicind de familie,
USMF ,Nicolae Testemitanu”

Luminita
SUVEICA

doctor of medicine, associate profes-
sor, Department of Family Medicine,
USMF «Nicolae Testemitanu»

Rezumat. Orice dizabilitate este un obsta-
col in plus pentru a accesa educatia si oportu-
nitatile de a te angaja. Autismul afecteaza co-
municarea i relationarea cu cei din jur insa cu
toate acestea persoanele cu autism dispun de
un set de abilitati extraordinare. Am avut oca-
zia sa cunosc persoane care sunt cu tulburari
de spectru autist si m-au impresionat cu modul
in care interactioneazd, cu emotia pe care o
pot intelege, capacitatea de calcul si de a pu-
tea pune problemele. Toate aceste lucruri ne
fac sa intelegem ca situatia precard in care ne
aflam acum in ceea ce priveste oportunitdtile
de angajare pentru persoanele cu dizabilitati,
in general si in special cele cu tulburari din
spectrul autist, sunt in mare masurd declansate
de ignoranta din societate, de faptul ca nu in-
telegem poate care sunt problemele, nu intele-
gem modul in care le putem solutiona si pentru
aceasta avem nevoie de o actiune comund, atdt
in sectorul public, in sectorul privat si in secto-
rul neguvernamental.

Cuvinte-cheie: dizabilitate, autism, ocupa-
rea fortei de muncd, angajare pentru persoane-
le cu dizabilitati.

Un loc de munca este vital in viata
noastra. Acesta este esential pentru a
participa la interactiuni umane, pen-
tru a obtine mijloacele financiare ne-
cesare pentru a duce o viata fericita
si sandtoasa, pentru a ne realiza po-
tentialul uman, pentru a participa la
societatea noastra. Cu toate acestea,
noi, persoanele cu dizabilitati, suntem
private ITn mod sistematic de , dreptul

~n

la munca”, care este protejat si promo-

Summary. Any disability is an additional
obstacle to accessing education and employ-
ment opportunities. Autism affects commu-
nication and relationships with others, but
people with autism have an extraordinary set
of skills. I had the opportunity to meet peo-
ple who have autism spectrum disorders and [
was impressed with the way they interact, with
the emotion they can understand, the ability
to calculate and be able to pose problems.
All these things make us understand that the
precarious situation we are in now in terms
of employment opportunities for people with
disabilities, in general and especially those
with autism spectrum disorders, are largely
triggered by ignorance in society, by the fact
that we may not understand what the problems
are, we do not understand how we can solve
them and for this we need joint action, both in
the public sector, in the private sector and in
the non-governmental sector.

Keywords: disability, autism, employ-
ment, employment for people with disabilities.

Having a job is vital in our lives. It
is essential for engaging in human in-
teractions, for gaining the necessary
financial means to lead a happy and
healthy life, for realising our human
potential, for becoming part of our so-
ciety. However, we, persons with dis-
abilities, are systematically deprived
of our ‘right to engage in work’, which
right is protected and promoted by
several international human rights
documents and by the EU Charter of
Fundamental Rights, and we are ex-
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vat de mai multe documente interna-
tionale privind drepturile omului si de
Carta drepturilor fundamentale a UE,
si suntem exclusi de pe piata muncii.
In intreaga Uniune Europeand, anga-
jatorii platesc adesea o amenda mai
degraba decat sa ne angajeze.

Statisticile oficiale privind persoa-
nele cu dizabilitati sunt putine si nu
sunt defalcate in functie de tipul de
dizabilitate, de rasa/origine etnica, de
orientare sexuala etc.; de asemenea,
exista extrem de putine date privind ti-
pul de locuri de munca la care au acces
persoanele cu dizabilitati; totusi, avem
la dispozitie urmatoarele date: numai
50,6 % dintre persoanele cu dizabili-
tati sunt Incadrate in munca (48,3 %
dintre femei si 53,3 % dintre barbati),
fata de 74,8 % dintre persoanele fara
dizabilitati. Cele mai recente statistici
disponibile arata ca numai 20,7 % din-
tre femeile cu dizabilitati sunt Incadra-
te in munca cu norma intreagd, com-
parativ cu 28,6 % dintre barbatii cu di-
zabilitati. Totusi, aceste cifre nu indica
numarul de persoane angajate pe pia-
ta deschisa a fortei de munca si exclud
persoanele cu dizabilitati care traiesc
in centre de plasament si care sunt
mult mai putin susceptibile sa aiba un
loc de munca sau sa fie integrate in co-
munitate in orice mod posibil. Puteti
gasi mai multe informatii mai jos.

Este de la sine inteles ca ocuparea
fortei de munca nu este singurul do-
meniu in care discriminarea impotriva
noastra, a persoanelqr cu dizabilitati,
este larg raspandita. Insa acesta este,
in mod cert, un domeniu care - prin
garantarea unor drepturi si sanse ega-
le - ar putea aduce schimbari trans-
formationale atat pentru persoanele
cu dizabilitati In cauza, cat si pentru
intreaga societate.

cluded from the labour market. Across
the European Union, employers often
rather pay a fine than employ us.

Official disability statistics are
scarce and mostly not disaggregat-
ed by type of disability, race/ethnic
origin, sexual orientation, etc, and
there is hardly any data on the type
of employment persons with disa-
bilities have access to, still we know
this much: only 50.6% of persons
with disabilities are in employment
(48.3% of women and 53.3% of
men), compared to 74.8% for persons
without disabilities. The most recent
statistics available reveal that only
20.7% of women with disabilities are
in full-time employment, compared to
28.6% of men with disabilities. Never-
theless, these figures do not uncover
how many people are employed in
the open labour market, and exclude
persons with disabilities living in in-
stitutional care who are far less likely
to have a job or to be included in the
community in any possible way. You
can find further data below.

It goes without saying that em-
ployment is not the only area where
discrimination against us, persons
with disabilities, is widespread. But it
is definitely an area, which - through
safeguarding equal rights and oppor-
tunities - could bring about transfor-
mational changes both for the per-
sons with disabilities concerned but
also for the entire society.

Our societies are not homogene-
ous. We all have different identities,
capabilities, knowledge and skills, and
in the European Union, which prides
itself of being in the forefront of the
fight for fundamental rights, equality
and non-discrimination should be en-
sured for everyone, including for per-
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Societatile noastre nu sunt omo-
gene. Avem cu totii identitati, capaci-
tati, cunostinte si competente diferi-
te, iar in Uniunea Europeana, care se
mandreste ca se afla in fruntea luptei
pentru drepturile fundamentale, ega-
litatea si nediscriminarea ar trebui
asigurate pentru toti, inclusiv pentru
persoanele cu dizabilitati, care consti-
tuie, la randul lor, un grup eterogen de
persoane cu multiple identitati si cu
abilitati diferite care coexista.

Cu toate acestea, In pofida tuturor
valorilor si tratatelor noastre conveni-
te in comun, minoritatile noastre, in-
clusiv persoanele cu dizabilitati, conti-
nua sa fie private in mod generalizat si
sistemic de drepturile lor, Incepand de
la educatie, accesul la justitie, accesul
la drepturile In materie de sanatate se-
xuala si reproductiva, dreptul de a trai
independent si de a trai fara violenta
si abuz, de a avea un nivel adecvat de
trai si de protectie sociala etc. Este tim-
pul sa intelegem cu totii ca toti avem
identitati multiple/intersectionale, ca
asigurarea drepturilor omului nu este
o favoare pe care trebuie sa o cerem
altora, ci este minimul necesar pe care
trebuie sa ni-1 oferim unii altora.

Suntem o societate diversa, iar di-
versitatea este o valoare si o forta care
ne va ajuta sa facem fata provocarilor
mereu In schimbare la nivel local si
mondial.

Pentru a demonstra efectele gra-
ve ale inegalitatii si ale discriminarii
impotriva persoanelor cu dizabilitati
pe piata fortei de munca, raportoarea
intentioneaza sa va atraga atentia asu-
pra celor mai recente constatari ale
sondajelor si rezultate ale cercetarilor
disponibile care indic3, de asemenea,
eterogenitatea si diversitatea in ca-
drul grupului:

sons with disabilities, who themselves
are a heterogeneous group of people
with several coexisting identities and
different abilities.

Nevertheless, in spite of all our com-
monly agreed upon values and treaties,
our minorities, including persons with
disabilities, continue to experience
widespread and systemic deprivation
of their rights starting from education,
access to justice, access to sexual and
reproductive health rights, to the right
to live independently and live free from
violence and abuse, to have adequate
standard of living and social protec-
tion, etc. It is high time that we all un-
derstood that all of us have multiple/
intersectional identities, that the pro-
vision of human rights is not a favour
we should ask for from others but it is
the bare minimum that we have to give
to each other. We are a diverse society
and diversity is a value and strength
that will help us rise to our ever-chang-
ing set of local and global challenges.

One of the most prevailing rights
violations that we, persons with disa-
bilities, experience is the denial of our
participation.

In order to demonstrate the grave
effects of the inequality of and the
discrimination against persons with
disabilities in the labour market, your
rapporteur intends to draw your at-
tention to the latest available survey
findings and research results which
also reveal the heterogeneity and di-
versity within the group:

The rate of unemployment of per-
sons with disabilities (17,1%) is al-
most twice of the general population
(10,2%), and the unemployment of
persons with disabilities lasts longer
than that of the persons without disa-
bilities regardless of qualifications.
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Rata somajului In randul persoa-
nelor cu dizabilitati (17,1 %) este
aproape de doua ori mai mare decat in
randul populatiei generale (10,2 %),
iar somajul in randul persoanelor cu
dizabilitati dureaza mai mult decat cel
al persoanelor fara dizabilitati, indife-
rent de calificarile acestora.

Rata somajului este cea mai ridi-
catd 1n randul tinerilor cu dizabilitati
(grupa de varsta 16-24), 24,9 % din-
tre acestia fiind someri, comparativ cu
16,6 % in randul populatiei generale,
ceea ce este indisolubil legat de opor-
tunitatile de educatie.

Femeile cu dizabilitati, care repre-
zinta 16 % din populatia totala a fe-
meilor si 60 % din populatia totala a
persoanelor cu dizabilitati din UE, se
confrunta in continuare cu discrimina-
rea multipla si intersectoriala in toate
domeniile vietii. Numai 20,7 % dintre
femeile cu dizabilitati sunt incadrate
in munca cu norma intreaga, compara-
tiv cu 28,6 % dintre barbatii cu dizabi-
litati. Rata de inactivitate economica in
randul femeilor cu dizabilitati este de
peste doua treimi din populatia totala
a femeilor de varsta activa (16-64 ani).

In intreaga Europa existd peste 30
de milioane de persoane nevazatoare
si care sufera de cecitate partiald; rata
medie a somajului in randul acestora
este de 75 % - si chiar mai mare in
randul femeilor - ceea ce duce la ex-
cluziunea lor sociala si la saracie.

In UE exista aproximativ un milion
de persoane cu surditate care utilizea-
za limbajul semnelor si 51 de milioane
de persoane cu deficiente de auz, din-
tre care multe utilizeaza, de asemenea,
limbajul semnelor; iar somajul 1n ran-
dul acestor persoane este insuficient
raportat si nu este cercetat corespun-
zator.

The rate of unemployment is the
highest amongst young persons with
disabilities (age group 16-24) with
249% of them being unemployed
compared to 16,6% in the gener-
al population, which is inextricably
linked with education opportunities.

Women with disabilities, who con-
stitute 16% of the total population of
women, and 60% of the overall pop-
ulation of persons with disabilities in
the EU, continue to face multiple and
intersectional discrimination in all
areas of life. Only 20,7% of women
with disabilities are in full time em-
ployment, compared to 28,6% of men
with disabilities. The economic inac-
tivity rate among women with disa-
bilities is over two thirds of the total
population of women of working age
(16-64 years).

There are over 30 million blind
and partially sighted persons in wider
Europe; the average unemployment
rate of them is 75% - and even higher
among women - leading to their so-
cial exclusion and poverty.

There are approximately one mil-
lion deaf sign language users in the
EU and 51 million hard-of-hearing
people, many of whom are also sign
language users whose unemployment
is underreported and inadequately
researched.

There are approximately seven
million persons with intellectual dis-
abilities in the EU whose employment
level is considerably low.

Autism is a complex lifelong disa-
bility experienced differently by each
affected person. Autism is a lifelong,
complex and diverse neurodevel-
opmental condition affecting brain
development and behaviour. It is a
spectrum condition, which means
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In UE existd aproximativ sapte mi-
lioane de persoane cu dizabilitati inte-
lectuale, al caror nivel de ocupare a for-
tei de munca este deosebit de scazut.

Autismul este o dizabilitate com-
plexa definitiva, care este diferita pen-
tru fiecare persoana afectata.

Autismul este o afectiune neuro-
dezvoltare pe tot parcursul vietii, com-
plexa si diversa, care afecteaza dezvol-
tarea si comportamentul creierului.
Este o afectiune a spectrului, ceea ce
inseamna c3, in timp ce oamenii im-
partasesc anumite dificultati, autismul
le va afecta In moduri diferite. Unele
persoane cu autism sunt capabile sa
duca o viata independenta, dar multe
dintre acestea au dizabilitati de inva-
tare sau conditii de ingrijire a sanatatii
care necesita adesea necesitand o via-
ta de sprijin de specialitate. Autismul
afecteaza abilitatile de comunicare
socialg, tiparele de comportament si
procesarea senzoriala.

Se estimeaza ca in Europa, apro-
ximativ cinci milioane de persoane
sufera de afectiuni din spectrul autis-
mului. Persoanele autiste, indiferent
de nevoile lor de sprijin, se confrunta
cu un nivel ridicat de discriminare in
toate aspectele vietii, inclusiv privind
educatia si formarea profesionald,
ceea ce duce la rezultate slabe legate
de ocuparea fortei de munca. Soma-
jul afecteaza in mod disproportionat
persoanele autiste, inclusiv pe cele
cu un nivel de educatie peste medie.
Rata de ocupare a acestora este mai
mica de 10 % cu mult sub rata de 47
% pentru persoanele cu dizabilitati si
de 72 % pentru persoanele fara diza-
bilitati. Aceste persoane sunt de multe
ori subocupate, au locuri de munca
precare si/sau pe termen scurt, cu sa-
larii foarte mici, adesea in institutii si

that while people share certain diffi-
culties, their autism will affect them
in different ways. Some autistic peo-
ple are able to live independent lives
but many have learning disabilities or
co-occurring healthcare conditions
often requiring a lifetime of specialist
support.

Autism affects social communica-
tion abilities, patterns of behaviour
and sensory processing. An estimated
five million people in Europe are on
the autism spectrum.

Autistic people, irrespective of
their support needs, face a high level
of discrimination in all aspects of life,
including education and vocational
training, resulting in poor employ-
ment outcomes.

Unemployment disproportionate-
ly affects autistic people, including
those with an above-average level of
education. Their employment rate is
less than 10 %, far below the rates of
47 % for persons with disabilities and
72 % for persons without disabilities.

They are often underemployed,
work in precarious and/or short term
jobs with very low pay, often in insti-
tutions and sheltered settings, and are
at high risk of poverty and social ex-
clusion. Employment rate of autistic
people:
¢ < 10% people on the autism spec-

trum (mostly employed in low-paid
jobs or in sheltered settings);

e Most of autistic people with high
support needs are not in education,
employment and training and are
not counted in statistics (i.e. live in
institutions or in unsupported fam-
ilies).

e Unemployment also affects dis-
proportionally autistic people with
above-average level of general edu-
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nului scolar, a disponibilizarii si a sus-
pendadrii serviciilor de sprijin si a in-
terventiilor bazate pe dovezi. Referitor
la dreptul lor de a participa pe deplin
in societate, In conditii de egalitate cu
ceilalti, si referitor la noua Strategie
privind drepturile persoanelor cu han-
dicap, Directiva privind egalitatea de
tratament in ceea ce priveste incadra-
rea in munca, Planul de actiune privind

Pilonul european al drepturilor sociale,

obiectivele de dezvoltare durabila ale

ONU si Conventia ONU privind dreptu-

rile persoanelor cu handicap.

Factori de succes pentru a favoriza
accesul la ocuparea fortei de munca si
pastrarea locului de munca. Cercetarile
existente sugereaza ca:

e Programele care ajuta oamenii sa
obtina locuri de munca si sa ramana
angajate ar trebui sa ia In considerare
punctele forte ale persoanelor autiste.

e Adoptati abordari individualizate
centrate pe persoand pentru a iden-
tifica nevoile, lucrand pentru a imbu-
natati calitatea vietii fiecarei persoa-
ne In functie de ceea ce Isi doreste

» Cazarea la locul de munca este esen-
tiald, inclusiv modificarea formatului
sarcinii si a mediului de lucru, cum ar
fi iluminarea si sunetul.

e Experienta la locul de munca este
cheia succesului. Este esential sa dez-
volti programe pentru a castiga expe-
rientd si pentru a dezvolta rezultatele
ocuparii fortei de munca.

 Angajatorii au nevoie de valori mai
bune pentru a sti care strategii func-
tioneaza si nu functioneaza, cu acces
rapid la resurse.

 Angajatorii ar trebui sa sporeasca in-
telegerea autismului la locul de mun-
ca oferind instrumente educationale
managerilor si celor cu contact direct
cu angajatul autist.

e Procesul trebuie sa inceapa la ince-
putul adolescentei pentru a construi

are essential, including modifying
the task format and the work en-
vironment, such as lighting and
sound.

¢ On-the-job experience is key to
success. It is key to develop pro-
grams to gain experience and de-
velop employment outcomes.

e Employers need better metrics to
know which strategies work and
do not work, with ready access to
resources.

e Employers should increase un-
derstanding of autism in the
workplace by offering education-
al tools to managers and those
with direct contact with the autis-
tic employee.

e The process needs to start early in
adolescence to build “pathways”
to employment.

Recommendations

at national level.

At national level, in cooperation
with autism organisations govern-
ment should:

1. Collect data and monitor the
number of autistic people in employ-
ment and set targets to improve em-
ployment rates.

2. Develop autism employment
pathways including endto-end spe-
cialist support and monitor out-
comes.

3. Launch programmes to pro-
mote the employment potential of
autistic people to employers, includ-
ing develop programmes to match
their skills with the labour market.

4. Investinresearch to study the
outcomes of autistic adults, identify
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,Cai” catre angajare.

Recomandari la nivel national.

La nivel national, In cooperare cu or-
ganizatiile pentru autism, guvernul ar
trebui:

1. Colectarea datelor si monitoriza-
rea numarului persoanelor cu autism
ocupat si stabilirea obiectivelor pentru
imbunatatirea ratelor de ocupare.

2. Elaborarea cailor de angajare in
autism, inclusiv asistenta de speciali-
tate de la capat la cap si monitorizarea
rezultatelor.

3. Lansarea de programe pentru
promovarea potentialului de ocupare
a fortei de munca pentru persoanele cu
autism catre angajatori, inclusiv dezvol-
tarea de programe care sa corespunda
abilitatilor lor cu piata muncii.

4. Investiti In cercetare pentru a
studia rezultatele adultilor cu autism,
identificarea si dezvoltarea programe
eficiente de sprijin.

5. Asigurareaca serviciilor care acor-
da asistenta persoanelor in cdutarea
unui loc de munca sunt instruite in au-
tism si ofera o acomodare rezonabila.

6. Promovarea accesului la formare
profesionala si ucenicie, inclusiv prin
oferirea de stimulente angajatorilor.

7. Rularea programelor pilot pentru
ucenicie pentru a promova standardele
de aur.

8. Conducerea prin exemplu si cres-
terea experientei profesionale pentru
adulti cu autism in administratia publi-
ca.

9. Abordara problemei capcanei be-
neficiilor.

10. Cooperarea cu organizatiile re-
prezentative.

Persoanele cu dizabilitati au dreptul
la sprijin pentru venituri, care asigura o
viata demna, servicii care le permit sa
participe pe piata muncii si in societate,
precum si un mediu de lucru adaptat
nevoilor lor.

and develop effective support pro-
grammes.

5. Make sure that services as-
sisting job seekers are trained in au-
tism and provide reasonable accom-
modation.

6. Promote access to vocational
training and apprenticeship, includ-
ing by providing incentives to em-
ployers.

7. Run pilot programmes for
apprenticeships to foster gold stand-
ards.

8. Leadbyexampleand increase
work experience schemes for autistic
adults in public administration.

9. Address the issue of benefits
trap.

10. Cooperating with representa-
tive organisations.

People with disabilities have the
right to income support that en-
sures living in dignity, services that
enable them to participate in the
labour market and in society, and a
work environment adapted to their
needs.
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Rezumat. “Responsabilitatea social-corpo-
rativa (RSC) ar trebui sd fie o strategie de afa-
ceri, sau, mai exact, o filosofie care sa stea la
baza afacerii. In sens restrdns, aceasta este vi-
zuta doar ca o strategie de dezvoltare de ima-
gine, prin promisiuni §i actiuni de natura filan-
tropica si implicarea in proiecte sociale. Acest
angajament trece dincolo de obligatiile statuta-
re de a respecta legislatia si se manifestd in ac-
tiuni voluntare de imbunatatire a calitatii vietii
pentru angajati si familiile acestora, a comuni-
tatii §i a intregii societati”.

Responsabilitatea Sociala Corpora-
tiva reprezintd o intreaga cultura de
afaceri care include etica de afaceri,
drepturile consumatorului, echitatea
economica si sociald, tehnologii ce nu
dauneaza mediului ambiant, tratarea
justa a fortei de munca, relatii trans-
parente cu oficialii publici, integritate
morala si investitii In comunitate.!

Comisia Europeana a agreat o
definitie pentru Responsabilitatea
Sociala Corporativa (RSC), prin care
aceasta reprezinta ,un concept prin
care companiile integreazd preocupd-
rile sociale si de mediu in activitdtile
lor comerciale si in interactiunea cu

! https://www.qgreferat.com/referate/economie/
Responsabilitatea-sociala-corp712.php

Summary. “Corporate social responsibility
(CSR) should be a business strategy, or, more
precisely, a philosophy that underlies the busi-
ness. In a narrow sense, it is seen only as an
image development strategy, through promises
and actions of a philanthropic nature and in-
volvement in social projects. This commitment
goes beyond the statutory obligations to comply
with the law and is manifested in voluntary ac-
tions to improve the quality of life for employ-
ees and their families, the community and soci-
ety as a whole”.

Corporate Social Responsibility
is a whole business culture that in-
cludes business ethics, consumer
rights, economic and social equity,
environmentally friendly technolo-
gies, fair treatment of the workforce,
transparent relationships with pub-
lic officials, moral integrity and com-
munity investment.

The European Commission has
agreed on a definition of Corporate
Social Responsibility (CSR), which is
»a concept by which companies inte-
grate social and environmental con-
cerns into their business activities
and interact with stakeholders on a
voluntary basis”.

In 2010, the International Organ-
ization for Standardization (ISO)
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factorii implicati, pe o bazd voluntara’.

In anul 2010, Organizatia Interna-
tionala pentru Standardizare (ISO) a
lansat ISO 26000, un set de standarde
voluntare menite sa ajute companiile
sa implementeze responsabilitatea
sociala corporativa. Spre deosebire de
alte standarde ISO, ISO 26000 ofera
mai degraba indrumari decat cerin-
te, deoarece specificul RSC este mai
degraba calitativ decat cantitativ, iar
standardele sale nu pot fi certificate.
ISO 26000 clarifica ce este responsa-
bilitatea sociala si ajuta organizatiile
sa transpuna principiile RSC in actiuni
practice. Standardul se adreseaza tu-
turor tipurilor de organizatii, indife-
rent de activitatea, dimensiunea sau
locatia acestora.

In anul 2011 Expert-Grup au elabo-
rat o cercetare intitulata ,,Responsabi-
litatea Sociala Corporativa in Republi-
ca Moldova: Ce poate face guvernul?”.
In aceasta lucrarea se mentioneaza ca
conceptul RSC este unul relativ nou
pentru mediul de afaceri din Rep. Mol-
dova. Situatia pare sa fie neschimbata
panad in prezent, multi antreprenori in
special din sectorul IMM adesea con-
fundand activitatile de caritate/ filan-
tropia cu activitatile de RSC.

In literatura de specialitate (jurnale,
reviste, portaluri de afaceri) nationale
catsiinternationale se gasesc multe ar-
ticole privind impactul pozitiv al com-
paniilor care aplica principiile RSC atat
pentru mediul de afaceri cat si pentru
comunitate si mediul ambiant.

Caracteristicile principale

ale Responsabilitatii Sociale

in intreprinderi:

a. Adoptarea voluntara de catre
intreprinderi a masurilor prin care sa
contribuie la rezolvarea problemelor
sociale si de mediu;

launched ISO 26000, a set of vol-
untary standards designed to help
companies implement corporate
social responsibility. Unlike other
[SO standards, ISO 26000 provides
guidance rather than requirements,
because the specificity of CSR is
qualitative rather than quantitative,
and its standards cannot be certi-
fied. ISO 26000 clarifies what social
responsibility is and helps organiza-
tions to transfer CSR principles into
practice. The standard is addressed
to all types of organizations, regard-
less of their activity, size or location.

In 2011 Expert-Grup developed
a research entitled ,Corporate So-
cial Responsibility in the Republic of
Moldova: What can the government
do?”. In this study it’s stated that the
concept of CSR is a relatively new
one for the business environment in
Rep. Moldova. The situation seems
to be unchanged so far, with many
entrepreneurs, especially in the
SME sector, often confusing charity
/ philanthropy with CSR.

In the national and internation-
al literature (journals, magazines,
business portals) there are many ar-
ticles on the positive impact of com-
panies that apply the principles of
CSR for the business environment,
for the community and the environ-
ment.

The main characteristics of

Corporate Social Responsibility:

a. Voluntary adoption by enter-
prises of measures to contribute to
solving social and environmental
problems;

b. Contribute to sustainable de-
velopment: businesses must include
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b. Contribuie la dezvoltarea du-
rabila: afacerile trebuie sa includa im-
pactul economic, social si de mediu in
operatiunile lor;

c. Responsabilitatea Sociala nu
este un "accesoriu” optional al acti-
vitatilor principale ale afacerilor - ci
este vorba despre modul in care sunt
administrate afacerile;

d. Responsabilitatea Sociala nu
este doar simpla donatie in cadrul unor
actiuni filantropice. Ceea ce diferentia-
za Responsabilitatea Sociala de filan-
tropie, este faptul ca Responsabilita-
tea Sociala in Intreprinderi presupune
dezvoltarea unei strategii de implicare
in comunitate si un parteneriat din care
compania are la randul sau de castigat.

economic, social and environmental
impact in their operations;

c. Social Responsibility is not an
optional “accessory” of the main ac-
tivities of the business - but it is about
the way the business is managed;

d. Social responsibility is not just
a simple donation in philanthropic
actions. What differentiates Social
Responsibility from philanthropy,
is the fact that Social Responsibility
in enterprises involves the develop-
ment of a strategy of involvement in
the community and a partnership
from which the company in turn has
to gain.

Beneficii pentru comunitate

Beneficii pentru mediul de afaceri

niment local;

¢. Organizarea evenimen-

de voluntariat 1n scoli si
proiecte comunitare.

a. Sustinerea financiara a a.
unei organizatii caritabile

locale;

b. Sponsorizarea unui eve- b.

telor de curatare a spatiului d.
public;
d. Sustinerea activitatilor e.

Produse imbundtdtite si/sau procese
de productie mai eficiente ce garantea-
za 0 mai mare satisfactie si loialitate a
clientilor;

Mai mare motivatie si loialitate a an-
gajatilor, ceea ce conduce la un grad
mai mare de creativitate si inovatie;
Mai buna promovare datoratd recu-
noasterii publice sporite;

Mai buna pozitionare pe piatd si o mai
buna relationare cu partenerii de afa-
ceri si autoritatile locale;

Reducerea costurilor si cresterea pro-
fitabilitatii gratie utilizarii mai eficien-
te a resurselor umane si de productie;
Cresterea cifrei de afaceri/ datoritd
avantajului competitiv;

Accesul la piata externd, in special a
UE, si extinderea oportunitdtilor de
parteneriat la nivel international.
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Care sunt avantajele

pentru IMM?

In conditiile unei cresteri acce-
lerate a economiei imaginea intre-
prinderii depinde nu numai de in-
dicatorii economico-financiari, de
calitatea produselor, de locurile de
munca noi create, dar este influen-
tata considerabil si de modul cum
contribuie la dezvoltarea durabila.
Responsabilitatea Social Corporati-
va (RSC) este considerata o investi-
tie inteligentd, care aduce beneficii
atat companiei, cat si Intregii comu-
nitati.

Which are the benefits

for SMEs?

In the context of an accelerated
growth of the economy, the image
of an enterprise depends not only
on the economic-financial indica-
tors, on the quality of the products,
on the newly created jobs, but it is
also considerably influenced by the
way it contributes to the sustaina-
ble development. Corporate Social
Responsibility (CSR) is considered
a smart investment, which benefits
both the company and the entire
community.

Community benefits

Benefits for the business environment

a. Financial support of a a.
local charity;

b. Sponsorship of a local
event;

c¢. Organizing public space
cleaning events; d.

d. Supporting volunteer e.
activities in schools and
community projects.

Improved products and / or more effici-

ent production processes that guarantee

greater customer satisfaction and loyalty;

b. Greater motivation and loyalty of em-
ployees, which leads to a greater degree
of creativity and innovation,;

c. Better promotion due to increased public

recognition;

Better market positioning and better rela-

tionship with business partners and local

authorities;

Reducing costs and increasing profitabi-

lity through more efficient use of human

and production resources;

f. Increase in turnover / due to competitive
advantage;

g. Access to the external market, especi-

ally the EU, and expanding international

partnership opportunities.
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Majoritatea intreprinderilor care
aplica principiile RSC au ajuns la un
nivel de dezvoltare foarte inalt, astfel
incat pot acorda o parte din venitul lor
pentru activitati si proiecte de dezvol-
tare a comunitatii. Cu toate acestea,
Responsabilitatea sociald corporativa
nu este caracteristica doar marilor
corporatii si intreprinderilor interna-
tionale. Intreprinderile mici si mijlocii
au capacitatea de a contribui la dez-
voltarea comunitatii in care activea-
z4. Multe IMM-uri realizeazi astfel de
actiuni Insa fara a avea anumite pro-
ceduri de RSC formalizate in cadrul
intreprinderii.

In cadrul cercetarilor realizate la ni-
vel international in domeniul integrarii
principiilor RSC in cadrul IMM-urilor,
s-a observat ca multe intreprinderi
mici ,adesea adopta, fara sa stie, prac-
tici responsabile din punct de vedere
social ”. Datorita amplasarii si nivelului
inalt de integrare In comunitate a intre-
prinderilor mici si mijlocii, adoptarea
de cdtre acestea a unui model de afa-
ceri responsabil social, poate contribui
la dezvoltarea comunitatii si a intre-
prinderilor. Exemple de practici RSC in
randul IMM-urilor pot fi: conectarea la
furnizori de energie ecologica, identifi-
carea si incurajarea activitatilor de ca-
ritate Tn randul angajatilor, sponsoriza-
rea echipelor sportive locale, donarea
directa la organizatii de caritate locale,
integrarea managementului documen-
telor interne in format electronic etc.

Care sunt avantajele
entru IMM?

In conditiile unei cresteri acce-
lerate a economiei imaginea intre-
prinderii depinde nu numai de in-
dicatorii economico-financiari, de
calitatea produselor, de locurile de

Most companies that apply CSR
principles have reached a very high
level of development, so they can
provide part of their income for
community development activities
and projects. However, Corporate
Social Responsibility is not just for
large corporations and internation-
al corporations. Small and medi-
um-sized enterprises also have the
capacity to contribute to the devel-
opment of the community in which
they operate. Many SMEs carry out
such actions but without having
certain formalized CSR procedures
within the company.

International research on the in-
tegration of CSR principles into SMEs
has shown that many small business-
es ,often unknowingly adopt social-
ly responsible practices”. Due to the
location and high level of integration
of small and medium enterprises in
the community, their adoption of a
socially responsible business model
can contribute to the development of
the community and enterprises. Ex-
amples of CSR practices among SMEs
can be: connecting to green energy
suppliers, identifying and encour-
aging charitable activities among
employees, sponsoring local sports
teams, direct donation to local char-
ities, integrating internal document
management in electronic format,
etc.

What are the benefits for SMEs?

In the conditions of an accelerated
growth of the economy, the image of
the enterprise depends not only on
the economic-financial indicators,
on the quality of the products, on
the newly created jobs, but it is also
considerably influenced by the way
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g. RSC nu este un "accesoriu”
optional al activitatilor principale ale
afacerilor - ci este vorba despre mo-
dul in care sunt administrate afacerile;

h. RSC nu este doar simpla dona-
tie In cadrul unor actiuni filantropice.
Ceea ce diferentiaza RSC de filantropie,
este faptul ca RSC presupune dezvolta-
rea unei strategii de implicare in comu-
nitate si un parteneriat din care compa-
nia are la randul sau de castigat.

1. Activitatile RSC orientate
catre angajati, sunt
caracterizate prin:

a. Imbunititirea conditiilor de
lucruy, aditional cerintelor legislatiei,
(inclusiv in domeniul sanatatii si se-
curitatii in munca) si a satisfactiei an-
gajatilor la locul de muncg;

b. Echilibrul dintre activitatea
profesionala si cea personala;

¢. Oportunitati egale si diversitate;

d. Instruirea si dezvoltarea perso-
nalului (inclusiv planificarea carierei);

e. Informarea si implicarea an-
gajatilor luarea deciziilor companiei;

f. Remunerare responsabila si
corecta si/sau sprijin financiar pentru
angajati (ex. Asigurare suplimentara
de pensii, de sandtate, imprumuturi
fara dobanda etc.).

2. Activitatile RSC orientate

cdtre comunitate

sunt caracterizate prin:

a. integrare sociala si/sau pe
piata muncii la nivel de comunitate;

b. imbunatatirea infrastructurii
locale;

¢. donatii In bani sau In natura
catre institutiile comunitatii locale
(ex. scoli, spitale, grupuri de mediu,
organizatii culturale, cluburi, sporti-
ve si de agrement etc.);

is about how business is managed;

h. CSR is not just a simple dona-
tion in philanthropic actions. What
differentiates CSR from philanthro-
py is the fact that CSR involves the
development of a strategy of com-
munity involvement and a partner-
ship from which the company in
turn has to gain.

1. Employee-oriented CSR

activities are:

a. Improving working conditions,
in addition to the requirements of
the legislation, (including in the
field of health and safety at work)
and employee satisfaction at work;

b. The balance between profes-
sional and personal activity;

c. Equal opportunities and diver-
sity;

d. Staff training and development
(including career planning);

e. Informing and involving employ-
ees in making company decisions;

f. Responsible and fair remuner-
ation and / or financial support for
employees (eg supplementary pen-
sion, health insurance, interest-free
loans, etc.).

2. Community-oriented CSR

activities are:

a. social and / or labor market in-
tegration at community level;

b. improving local infrastructure;

c. donations in cash or in kind
to local community institutions (eg
schools, hospitals, environmental
groups, cultural organizations, clubs,
sports and leisure, etc.);

d. support given to society in a
broader sense (eg the population of
developing countries).
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d. sprijin acordat societatii in-
tr-un sens mai larg (ex. populatiei
din tarile in curs de dezvoltare).

3. Activitatile RSC orientate catre

piata, sunt caracterizate prin:

Activitatile date vizeaza pe de o
parte clientii si, pe de alta parte, par-
tenerii de afaceri si/sau furnizorii:

a. Activitati ce tin de Imbunatati-
rea calitatii sau sigurantei produselor;

b. Furnizarea de servicii volunta-
re in beneficiul clientilor;

c. Politica a preturilor corects;

d. Publicitatea eticg;

e. Plata furnizorilor sau a parte-
nerilor de afaceri fara intarziere;

f. Contractarea partenerilor lo-
cali;

g. Respectarea standardelor in
ceea ce priveste lantul de furnizori;

h. Sprijinirea stabilirii aliantelor
de afaceri la nivel local /regional.

4. Activitatile RSC in domeniul
L fiului

se caracterizeaza prin:

a. Grija fata de mediu in pro-
iectarea produselor / proceselor de
productie;

b. Utilizarea eficienta a resurselor
naturale;

c. Reducerea deseurilor si a po-
luarii;

d. Reciclarea deseurilor;

e. Aplicarea unei “evaludri ecolo-
gice” a furnizorilor in ceea ce priveste
standardele lor de mediu;

f. Informarea partenerilor de afa-
ceri, a clientilor sau a societatii cu privi-
re la aspectele legate de mediu.

5 Activitati ale intreprinderi-

lor "verzi”, se caracterizeaza

prin:

a. Eficienta energetica si resur-
sele regenerabile;

3. Market-oriented CSR

activities are:

These activities target on the one
hand customers and, on the other
hand, business partners and / or
suppliers:

a. Activities related to improving
the quality or safety of products;

b. Providing voluntary services
for the benefit of customers;

c. Correct pricing policy;

d. Ethical advertising;

e. Payment of suppliers or busi-
ness partners without delay;

f. Contracting local partners;

g. Compliance with standards re-
garding the supply chain;

h. Supporting the establishment
of business alliances at local / re-
gional level.

4. CSR activities in the field

of environmental

protection are:

a. Care for the environment in
the design of products / production
processes;

b. Efficient use of natural re-
sources;

c. Reduction of waste and pollu-
tion;

d. Waste recycling;

e. Applying an ,environmental
assessment” of suppliers to their en-
vironmental standards;

f. Informing business partners,
customers or society about environ-
mental issues.

5 Activities of ,green” enter-

prises are:

a. Energy efficiency and renewa-
ble resources;

b. Reducing greenhouse gas emis-
sions;
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b. Reducerea emisiilor de gaze
cu efect de sera;

c. Reciclarea deseurilor;

d. Agricultura ecologica;

e. Achizitii publice durabile (APD);

f. Industria verde;

g. Educatia ecologica si educa-
tia pentru dezvoltare durabila, infor-
marea si constientizarea publicului.

O IMM - pentru a fi responsabila
social presupune, pe langa aplicarea
cu strictete a respectarii prevederilor
legale, o preocupare continua fata de
angajatii companiei, intr-o maniera
voluntara, pentru cresterea inves-
titiilor In capitalul uman, in mediul
inconjurator si in managementul re-
latiei cu toate partile interesate.

Consiliul National ,IMM - Mo-
del Sustenabil de Responsabi-
litate Sociala”, organizat pen-
tru IMM active din Republica
Moldova
Pentru imbunatatirea implicarii
intreprinderilor mici si mijlocii in ac-
tivitati de RSC si a promovarii acestei
filozofii pentru publicul larg, Organi-
zatia pentru Dezvoltarea Sectorului
Intreprinderilor Mici si Mijlocii im-
preund cu PNUD Moldova, ca promo-
tor al ODD-urilor si cu partenerii din
Reteaua Pactul Global din Moldova
educa un model responsabil de im-
plicare a IMM, in dezvoltarea comu-
nitatii si nu numai, promovand si
realizdnd cu succes competitia des-
tinata IMM: “IMM - Model Sustenabil
de Responsabilitate Sociald”.
Organizatia pentru Dezvoltarea
Sectorului Intreprinderilor Mici si
Mijlocii (ODIMM) anual organizeaza-
Concursului National ,IMM - Model
Sustenabil de Responsabilitate Socia-
13", pentru companiile active ce Isi des-

c. Waste recycling;

d. Organic agriculture;

e. Sustainable public procure-
ment (ODA);

f. Green industry;

g. Ecological education and edu-
cation for sustainable development,
information and public awareness.

An SME - to be socially responsi-
ble requires, in addition to the strict
application of legal provisions, a
continuous concern for the com-
pany’s employees, in a voluntary
manner, to increase investment in
human capital, the environment and
the management of the relationship
with all the stakeholders.

The National Competition
»SME - Sustainable Model of
Social Responsibility”, organ-
ized for active SMEs in the
Republic of Moldova

To improve the involvement of
small and medium enterprises in
CSR activities and to promote this
philosophy for the general public, the
Organization for the Development of
the Small and Medium Enterprises
Sector together with UNDP Moldova,
as a promoter of the SDGs and part-
ners in the Global Compact Network
in Moldova model responsible for the
involvement of SMEs, in the develop-
ment of the community and not only,
successfully promoting and realizing
the competition for SMEs: “SME -
Sustainable Model of Social Respon-
sibility”.

The Organization for the Develop-
ment of the Small and Medium En-
terprises Sector (ODIMM) annually
organizes - the National Competition
,SME - Sustainable Model of Social
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fasoara activitatea in Republica Mol-
dova. Concursul promoveaza obiecti-
vele dezvoltarii durabile si principiile
de Responsabilitate Social-Corpora-
tiva (RSC) in randul IMM-urilor drept
activitati esentiale de sporire a compe-

- competitia este deschisa pentru
toti agentii economici care sunt su-
biecti al articolului 2, din Legea nr.
179 din 21.07.2016 cu privire la in-
treprinderile mici si mijlocii (Moni-
torul Oficial Nr. 306-313 art nr : 651
), privind sustinerea sectorului intre-
prinderilor mici si mijlocii (Monitorul
oficial al Republicii Moldova, 2006,
nr.126-130, art.605),

- concursul este un eveniment des-
chis si gratuit, numarul de participanti
si aplicatii nu este limitat,

- castigatorii competitiei sunt in-
treprinderile din sectorul IMM - care
aplica activ principiile de responsa-
bilitate social-corporativd, obtinand
cele mai bune rezultate in activitatea
lor antreprenoriala pe parcursul anu-
lui precedent si aducand avantaje sus-
tenabile pentru societate si mediu.

Concursul National ,IMM - Model
de Responsabilitate Sociala” este or-
ganizat anual de ODIMM, incepand
cu 2010, cu scopul promovarii acestui
concept si diseminarii celor mai bune
practici ale IMM-urilor.

Participantii la concurs sunt com-
paniile care se Inscriu In categoria
IMM, desfasoara activitate economica
mai mult de 1 an, sunt rezidenti ai Re-
publicii Moldova si au realizat cel pu-
tin una dintre activitatile de Respon-
sabilitate Social-Corporativa.

Astfel, 1n perioada 2010 - 2020
au avut loc 11 editii ale concursului,
fiind premiati in total 51 de Intreprin-
deri dintre care: Integrarea sociala si

Responsibility”, for active companies
operating in the Republic of Moldova.
The competition promotes the objec-
tives of sustainable development and
the principles of Corporate Social Re-
sponsibility (CSR) among SME:s as es-
sential activities to increase competi-
tiveness.

- the competition is open to all eco-
nomic agents that are subjects of arti-
cle 2, of Law no. 179 0f 21.07.2016 on
small and medium enterprises (Offi-
cial Gazette No. 306-313 art. No: 651),
on supporting the small and medium
enterprises sector (Official Gazette of
the Republic of Moldova, 2006, no.
126-130, art. 605),

- the competition is an open and
free event, the number of participants
and applications is not limited,

- the winners of the competition
are companies in the SME sector -
which actively apply the principles of
social and corporate responsibility,
obtaining the best results in their en-
trepreneurial activity during the pre-
vious year and bringing sustainable
benefits to society and the environ-
ment.

The National Competition ,SME -
Model of Social Responsibility” is or-
ganized annually by ODIMM, starting
with 2010, in order to promote this
concept and disseminate the best
practices of SMEs.

The participants in the contest are
companies that register in the SME
category, carry out economic activity
for more than 1 year, are residents of
the Republic of Moldova and have per-
formed at least one of the activities of
Social-Corporate Responsibility.

In the period 2010 - 2020 there
were 11 editions of the competition,
being awarded a total of 51 compa-
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sprijinul acordat comunitatii - 11 in-
treprinderi, Protectia mediului Incon-
jurator -11 intreprinderi, Grija fata de
angajati - 11 intreprinderi, Grija fata
de piata - 5 intreprinderi, Activitati
de RSC pentru utilizarea unui model
de afacere verde si responsabila- 2 si
Premiul Mare - 11 Intreprinderi.

Responsabilitatea Sociald Corpora-
tivd reprezintd un concept, care incu-
rajeaza companiile sd ia in considera-
re interesele societdtii prin asumarea
responsabilitdatii pentru impactul pe
care-1 au activitdtile lor asupra comu-
nitatii, clientilor, angajatilor, actiona-
rilor si asupra mediului ambiant. Acest
angajament trece dincolo de obligatiile
Statutare pe care sunt reprezentate in
statutul intreprinderii.

BIBLIOGRAFIE:

nies, including: Social integration
and community support - 11 compa-
nies, Environmental protection - 11
companies, Care for employees - 11
companies, Caring for the market - 5
enterprises, CSR activities for the use
of a green and responsible business
model - 2 and the Grand Prize - 11 en-
terprises.

Corporate Social Responsibility is a
concept that encourages companies to
consider the interests of society by tak-
ing responsibility for the impact that
their activities have on the communi-
ty, customers, employees, shareholders
and the environment. This commit-
ment goes beyond the statutory obliga-
tions that are represented in the stat-
ute of the enterprise.
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https://www.nibusinessinfo.co.uk/content/corporate-social-responsibi-

lity-local-community
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te-social-responsibility
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Corporate Social Responsibility and Performance in SMEs: Scientific Cove-
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https://www.interregeurope.eu/fileadmin/user_upload/tx_tevprojects/li-

brary/file_1523518061.pdf

De la responsabilitate sociala catre antreprenoriat social, Paunescu, Car-
men. Bucharest Vol. 13, [ss. 129, (Aug 2012): 21-28.
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ANTREPRENORIAT SOCIAL IN MUSETESTI
SOCIAL ENTREPRENEURSHIP IN MUSETESTI

Drd. Marian
Academia de Studii Bucharest University
Economice din Bucuresti, RADOVIC], of Economic Studies,
Scoala doctorald - Economie Mihai Doctoral School - Economics
si afaceri internationale and international business
CHRISTOPHER

Rezumat. [n articolul Antreprenoriat social
in Mugetesti a fost prezentat faptul ca misiunea
sociala a societatii urmareste dezvoltarea si di-
versificarea serviciilor de agrement si petrecere a
timpului liber si facilitarea accesului persoanelor
din grupurile vulnerabile la aceste servicii pre-
cum §i la masurile de inovare sociald propuse.

In prima parte intitulati Intreprinderea so-
ciala — generalitati s-a argumentat ca o intre-
prindere sociald este un operator in economia
sociala al carui obiectiv principal este mai de-
graba crearea unui impact decat obtinerea unui
profit pentru asociafi si actionari.

In partea a doua intitulati Cooperarea
transfiontaliera — generalititi s-a prezentat ca
aceasta reprezintd o componenta esentiala a po-
liticii de dezvoltare regionala si are drept scop
principal asigurarea cresterii economice si dez-
voltarea echilibrata si durabila a regiunilor de
frontierd'.

In partea a treia intitulati S. C. Parc Aven-
turd Musetesti S. R. L.>, model de bund practica
si de inovare, care are un impact pozitiv in ca-
drul comunitatii si care poate sa fie replicat in
regiunea transfirontalierd Romdnia — Republi-
ca Moldova s-a prezentat ca investitia contribuie
la cresterea veniturilor pentru populatia rurald,
atat in mod direct, dar si in mod indirect, prin

U Catalin Silviu Sararu, Considérations sur les
accords de coopération transfrontaliéres entre
les unités administratives-territoriales limitro-
phes des zones frontalieres de la Roumanie et les
structures similaires dans les pays voisins, p. 92,
in ,,Curentul Juridic” nr. 2 (45), Targu Mures, Edi-
tura Universitatii ,,Petru Maior”, 2011, pp. 88-95.
8. C. Parc Aventurda Musetesti S. R. L. reprezen-
tantului legal al Intreprinderii sociale este domnul
lector universitar doctor Pasatoiu Florin lon.

Summary. The article entitled Antrepreno-
riat Social in Mugetesti showcases and outlines
the ways in which the company achieves the so-
cial mission it has assumed. Also, there are pre-
sented the areas in which the company s activities
managed to produce long-lasting positive chang-
es in the community, amongst these being the
direct contribution to a substantial development
and expansion of recreational services offered
in its immediate vicinity. Furthermore, its pres-
ence facilitates the access of vulnerable groups
to these services, all while engaging them direct-
ly and helping them enter into the workforce, as
part of its social innovation measures.

Thus, in the first part, entitled Social Enter-
prise — generalities, the chapter is comprised of a
plenitude of arguments, which serve to showcase
the ways in which a social enterprise represents
an active operator, within the social s economy
logic, whose primary objective consists in the im-
plementation of added-value mechanisms, which
have high-impact and positive return rates for the
community, rather than profit-making ones, for
its main associates, board members or investors.

The second part, entitled Cross-border coop-
eration — generalities, consists of a summarized
overview, which presents how these processes
represent a central element of the regional devel-
opment policies and that its primary purpose is to
secure stable development and economic growth,
especially within the areas close to borders'.

! Catalin Silviu Sararu, Considérations sur les ac-
cords de coopération transfrontalieres entre les
unités administratives-territoriales  limitrophes
des zones frontalieres de la Roumanie et les struc-
tures similaives dans les pays voisins, p. 92, in
,,Curentul Juridic” nr. 2 (45), Targu Mures, Ed.
Universitatii ,,Petru Maior”, 2011, pp. 88-95.
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cresterea veniturilor altor prestatori (magazine
alimentare, restaurante etc.) aflate in comuna
Musetesti (judetul Gorj).

In Concluzii — sunt argumentate generalizd-
rile care se impun din investigatia realizata.

Bibliografia este variata, actuala si repre-
zentativa pentru problematica abordata si este
structuratd conform cerintelor academice, astfel:
1 Carti; II. Studii si articole; III. Pagini web/Sur-
se electronice.

Cuvinte cheie: Cooperarea transfrontalierd,
intreprinderea sociald, Republica Moldova, Ro-
mdnia, S. C. Parc Aventurd Musetesti S. R. L.

1. Intreprinderea sociald -

generalitati

Caracteristicile Intreprinderilor
sociale prezentate le confera valoa-
re de exemple care pot fi replicate in
comunitatile sarace: angajarea unor
persoane confruntate cu riscul exclu-
ziunii sociale; responsabilizarea fata
de valorificarea resurselor locale;
implicarea si sprijinirea comunitati-
lor; protectia mediului inconjurator;
dezvoltarea durabili. Intreprinderea
reprezinta un sistem care, cu ajuto-
rul mijloacelor fizice si umane, pro-
duce bunuri sau servicii destinate
vanzarii si este organizata de catre
un centru de decizie, dispunand de o
anumita autonomie.

Caracteristicile intreprinderii so-
ciale:

1. intreprinderea este o unitate
de productie (tehnico-productiva) -
aceasta trasatura este determinata
de faptul ca: produce bunuri (lucrari
si servicii); produce valoare (care se
adauga celei pe care o Incorporeaza
bunurile prelucrate); combina fac-
torii de productie pentru a obtine
produse si reinnoieste permanent
combinarile de factori; dispune de
conditii materiale necesare (cla-

The third part, named S. C. Parc Aventurd
Musetesti S. R. L.', an innovator model of good
practices, which has a positive impact in the
community and that can be replicated at the
cross-border region of Romania — Republic of
Moldova, there are showcased the mechanisms
through which such an investment contributes
to an increase in the rural population s revenue
streams, both directly and indirectly, by increas-
ing the financial flows coming from tertiary pro-
viders (markets, restaurants, gas stations etc.) in
Mousetesti village (Gorj County).

The Conclusions integrate both the general-
ized arguments and punctual elements, discov-
ered throughout the analysis process.

Lastly, the Bibliography, is comprised by a
large spectrum of up-to-date and relevant books,
articles and other documents, being structured
based on the academic exigences, in the follow-
ing format: I. Books, Il. Studies and Articles, III.
Webpages and other digital sources.

Keywords: cross-border cooperation, so-
cial entity, Republic of Moldova, Romania, S. C.
Parc Aventura Musetesti S. R. L.

L The social enterprise - General-
ities

The characteristics, which are spe-
cific to the above-mentioned social
enterprises, transforms them into rep-
licable or scalable examples, especial-
ly in underdeveloped communities.
Some of these include: the employ-
ment of persons which face high social
exclusion risks; the raised awareness
for efficient usage of local resources;
inclusion, involvement and support of-
fered within specific communities; du-
rable development and environmental
protection.

Furthermore, an enterprise repre-
sents a complex system which, through
the implementation of social means,
produces sale-oriented goods and

'S. C. Parc Aventura Musetesti S. R. L. — the
legal representative of the social enterprise is
Dr. Univ. Lecturer Pasatoiu Florin lon.
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diri, instalatii, utilaje, mijloace de
transport etc.); dispune de forta de
munca necesara in structura si ca-
lificarea potrivita obiectului sau de
activitate; are un sistem propriu de
documentare tehnica si economica;
are sectii, ateliere, locuri de munca
etc,;

2. Intreprinderea este o unitate
organizatorico-administrativa pen-
tru ca: are un colectiv unitar de ma-
nagement (conducere); are un sediu
si teritoriu precis stabilite; functio-
neaza pe baza unor reglementari;
intra in relatii cu furnizorii si cum-
paratorii, dar si cu alte institutii si
organisme;

3. Intreprinderea este o unitate
economica, deoarece: are un pro-
gram si o strategie bine determinate;
are o evidenta proprie; urmareste
cresterea eficientei economice; asi-
gura o modalitate de unire a resur-
selor materiale, tehnice, financiare
pentru a obtine rezultate economice
cat mai bune; face varsaminte la bu-
getul de stat; are relatii economice
cu alte Intreprinderi, cu statul si cu
propriu sau personal;

4. intreprinderea este o entitate
sociala, care trebuie sa aiba 1n ve-
dere caracteristicile grupului social.
Grupul este constituit din persoane
active, specializate. Selectia persoa-
nelor se face pe criterii de compe-
tenta functionald, fiind excluse ele-
mentele exterioare profesiei; grupul
are o organizare internad (ierarhie,
retea de comunicare); grupul este
eterogen, fapt care genereaza apari-
tia subgrupurilor™.

! Detaliile sunt disponibile la: https://ro.scri-
bd.com/doc/55201113/Definitia-Si-Caracte-

services. The former is organized into
decisional centres and possesses or ex-
erts various degrees of autonomy.

Building on this, from the perspec-
tive of a social enterprise, we can dis-
cover specificities such as:

1. the enterprise is a production unit
- this feature is present as a descriptor
as it: creates goods and services; gen-
erates value (added to the intrinsic one
present within the created elements);
combines production vectors as to
obtain new elements, all while perma-
nently renewing vectorial combina-
tions; possesses the necessary materi-
al conditions (buildings, installations,
machines, manufacturing lines, trans-
portation means etc.); encompasses
the necessary workforce in its struc-
ture, alongside specialty qualification
of said workforce; implements its own
system of technical or economical doc-
umentation; has sub-structures etc,;

2. the enterprise can be regarded
as an organizing and administrative
unit because: it has a unitary manage-
ment collective which leads its activi-
ties; function at pre-established head-
quarter and/or well-defined territory;
its functionality is rooted into clear
norms; enters into various relations
with a plenitude of organizations, insti-
tutions or structures (e.g. buyers, sup-
pliers, etc.);

3.the enterprise forms and econom-
ic unit due to the fact: it uses a strategy
and schedules its endeavours based
on it; creates its own developmental
logs; seeks to increase its economic
efficiency; ensures the application of
a unification method for its material,
technical and financial resources, as to
obtain optimal balance and maximize
the generation of added value; contrib-
utes to the state budget through its le-
gal obligations; is a generator of inter
or intra-organizational relations;
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In concluzie, o intreprindere soci-
ala ofera bunuri si servicii, Intr-o mo-
dalitate antreprenoriala si inovativa,
foloseste profitul pentru atingerea
obiectivelor sale sociale. Intreprin-
dere sociala este gestionata intr-o
maniera deschisd, transparenta si
responsabila implicand, In mod spe-
cial, angajatii, consumatorii si alte
grupuri de interes afectate de activi-
tatea sa comerciald. Intreprinderea
socialad este un operator in economia
sociala al carui obiectiv principal
este mai degraba crearea unui im-
pact decat obtinerea unui profit pen-
tru asociati si actionari.

II. Cooperarea

transfrontalierad - generalitati

Fiecare stat membru al UE?, de-a
lungul timpului, si-a dezvoltat pro-
priile abordari de cooperare trans-
frontaliera si transregionald. In ca-
litatea sa de stat membru al UE, pe
parcursul ultimului deceniu, Roma-
nia a institutionalizat o abordare de
cooperare transfrontaliera diferita
pentru Republica Moldova spre de-
osebire de formele de cooperare cu
alte state vecine. Aceasta abordare
poate fi derivata din trecutul istoric
si afinitatile etno-lingvistice ale co-
munitatilor beneficiare?.

,Principiul de baza al cooperarii
transfrontaliere este realizarea in ari-

risticile-Intreprinderii, accesat la 25.Septem-
brie.2021.

! Uniunea Europeana (abreviat: UE).

2 Jordan Gheorghe Barbulescu, Mircea Brie, Ni-
colae Toderas, Cooperarea transfrontaliera intre
Romania si Ucraina, respectiv intre Romdnia §i
Republica Moldova. Oportunitati si provocari in
perioada 2014-2020, Bucuresti, Editura Institu-
tului European din Romania, 2016, p. 22.

4. the enterprise is a social entity,
which needs to consider the precise
specificities of its associated social
group(s). For instance, the selection
of persons is made through functional
competence criteria, while excluding
elements that are outside of its field:
the group has an internal organizing
principle (hierarchy, communication
channels etc.); the group is heterogeny
constructed, aspect which allows the
emergence of sub-groups™.

In conclusion, a social enterprise of-
fers goods and services, in an innova-
tive entrepreneurial method, using its
profit margins to achieve its social ob-
jectives. The social enterprise is man-
aged in an open, transparent and re-
sponsible way, directly involving in its
activities employees, consumers and
other interest groups or ones affected
by its commercial activity. Thus, the
social enterprise is an operator with-
in the larger spectrum of social econ-
omy, whose primary objective is the
creation of durable positive outcomes
within certain communities rather
than constantly increasing net gains
for its associates and shareholders.

IL. Cross-border

cooperation - generalities

Each EU? member state has de-
veloped, over long periods of times,
its own approach to cross-border,
trans-regional and multi-national co-
operation. In its quality as a member
state, throughout the last decade, Ro-
mania has institutionalized a different
approach to cross-border cooperation
towards the Republic of Moldova, un-
like any of the cooperation forms it has

! Details are available at: https://ro.scribd.com/
doc/55201113/Definitia-Si-Caracteristicile-In-
treprinderii, accessed on25.September.2021.

2 European Union (abreviated EU)



110

ECONOMIE SocIALA, NR. 2/2021

ile frontaliere a unor spatii contrac-
tuale In scopul de a permite gasirea
de solutii comune la problemele si-
milare, entitatile statale neignorand,
fata de colectivitatile lor periferice,
particularitatea si specificul proble-
melor de vecindtate cu care acestea
se confrunta”.

Un document important in do-
meniul cooperadrii transfrontaliere
este Declaratia politicd de la Chisindu
privind cooperarea transfrontalierd
si interteritoriald intre statele din Eu-
ropa de Sud-Est, adoptata de Comite-
tul de Ministri al Consiliului Europei
(noiembrie 2003). Anexa Declaratiei
prevede principiile de baza si poten-
tialele sfere de activitate a Acorduri-
lor interstatale intre tdrile interesate
in cooperarea transfrontalierd din
Europa de Sud-Est si statele vecine. In
conformitate cu documentul, aces-
tea trebuie sa ia in consideratie, inter
alia, urmatoarele principii:

e cooperarea transfrontaliera si in-
terteritoriala ajutd la restabilirea
contactelor intre popoare si teritorii
separate de hotare internationale,
dar si pentru crearea de noi contacte;

e cooperarea transfrontaliera si in-
terteritoriala este un instrument
pentru dezvoltarea politicilor sec-
toriale ale comunitatilor sau auto-
ritatilor teritoriale;

e cooperarea transfrontaliera inten-
sifica coeziunea sociala si intelege-
rea Intre populatiile situate in zo-
nele de frontier3;

e cooperarea transfrontaliera si in-
terteritoriala este activitatea state-

! Charles Ricq, Manual de cooperare trans-
frontaliera pentru uzul colectivitatilor loca-
le si regionale in Europa, Bucuresti, Editura
Centrului de informare si documentare al Con-
siliului Europei, 2000, p. 10.

with other neighbouring countries.
This approach can be derived from
two main pillars: the shared historical
developments and ethno-linguistic af-
finity within beneficiary communities®.

»The base principle for cross-bor-
der cooperation is the implementation,
within the border areas, of contractual
spaces with the purpose to allow the
discovery of common solution to simi-
lar challenges, the state structures tak-
ing into account, in respect with their
specific peripheric communities, the
particularity and specificity of vicinity
problems which the latter face.”.

An important document, for the
field of cross-border cooperation, is
the Political declaration from Chisindu
regarding the cross-border and in-
ter-territorial ~cooperation between
states in South-East Europe, adopted
by the Council of Europe’s Ministries
Committee (November 2003). The
Declaration’s annexes encompass base
principles and lays the ground for po-
tential activity areas for Inter-statal
agreements between countries interest-
ed in cross-borer cooperation in South-
East Europe and neighbouring coun-
tries. Based on the document, these
agreements need to take into account,
inter alia, the following principles:
= Cross-border and inter-territorial co-

operation enables the establishment
of contacts between nation and ter-

! Jordan Gheorghe Barbulescu, Mircea Brie,
Nicolae Toderas, Cooperarea transfrontalierd
intre Romdnia si Ucraina, rvespectiv intre
Romania si Republica Moldova. Oportunitati si
provocari in perioada 2014-2020, Bucuresti, Ed.
Institutului European din Romania, 2016, p. 22.
> Charles Ricq, Manual de cooperare trans-
frontaliera pentru uzul colectivitatilor locale
si regionale in Europa, Bucuresti, Ed. Centru-
lui de informare si documentare al Consiliului
Europei, 2000, p. 10.
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lor si a comunitatilor, dar si a auto-
ritatilor lor teritoriale, la nivel local
si regional, in limita responsabilita-
tilor lor, dar si a principiului de sub-
sidiaritate;

e comunitadtile sau autoritatile terito-
riale trebuie sa aiba capacitatea de
a stabili contacte, Incheia acorduri
si conduce activitati, care tin de
cooperarea transfrontaliera si in-
terteritoriala cu partenerii pe care
si-i aleg, in conformitate cu legis-
latia nationald, dar si in raport cu
acordurile Incheiate cu alta autori-
tate sau comunitate teritoriald;

e orice masuri si politici noi privind
cooperarea transfrontaliera trebu-
ie sa completeze procesul de Stabi-
lizare si Asociere (SAP)".

e Initiativa privind institutionaliza-
rea cooperarii transfrontaliere in-
tre Republica Moldova, Romania si
Ucraina s-a materializat, in cadrul
Summit-ului de la Ismail (3-4 iulie
1997), prin semnarea de catre Pre-
sedintii Republicii Moldova, Roma-
niei si Ucrainei a Declaratiei privind
cooperarea transfrontalierd, 1a nivel
guvernamental, a protocolului de
cooperare trilaterala intre cele trei
tariz.

Cooperarea transfrontaliera pro-
dusa cu intentia solutionarii benefice

a dorintelor de cunoastere reciproca,

! Victor Saca, Nicolae Dandis, Corelatia coope-
rarii transfrontaliere cu procesul de integrare
europeand: abordari conceptuale, pp. 173-174,
in ,,Revista de Filosofie, Sociologie si Stiinte Po-
litice”, nr. 2 (153), Chisinau, Editura Universita-
tii de Stat din Moldova, 2010, pp. 166-178.

2 Detaliile sunt disponibile la: https://ibn.idsi.
md/sites/default/files/imag_file/23.Euroregiu-
nile Forme%20de%?20institutionalizare%20
ale%20cooperarii%?20transfrontaliere.pdf, ac-
cesat la 25.Septembrie.2021.

ritories separated by international
borders, but also helps the creation
of new contacts;
Cross-border and inter-territorial co-
operation represents an instrument
in the development of the communi-
ties or authorities’ sectorial policies;
Cross-border cooperation intensifies
social cohesion and understanding
between nations and communities
situated near borders;
Cross-border and inter-territorial co-
operation represents the activity of
states, communities and territorial
authorities, at the local and region-
al levels, within the boundaries of
their own responsibilities, all while
respecting the subsidiarity principle;
= Communities or territorial authori-
ties must have the capacity to estab-
lish contacts, sign agreements and
conduct activities, all of which relat-
ed to cross-border and inter-territo-
rial cooperation with the partners
they chose, in conformity with na-
tional regulation but also in respect
to other agreements signed with ex-
ternal territorial authorities or com-
munities;
= any new measures or policies, relat-
ed to cross-border cooperation, must
be complementary to the Stability
and Association (SAP)! processes.
The initiative, regarding the institu-
tionalization of cross-border coopera-
tion between Republic of Moldova, Ro-
mania and Ukraine, was materialized,
at the Ismail Summit (37-4" of July
1997), through the signing, by the

! Victor Saca, Nicolae Dandis, Corelatia
cooperarii transfrontaliere cu procesul de in-
tegrare europeand: abordari conceptuale, pp.
173-174, in ,,Revista de Filosofie, Sociologie
si Stiinte Politice”, nr. 2 (153), Chisinau, Ed.
Universitatii de Stat din Moldova, 2010, pp.
166-178.
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de efort comun, dezvoltare mai susti-
nuta, cu atingerea unor nivelului mai
bune ale bunastarii comune, toate
acestea au gasit intelegerea cuvenits,
cu acceptarea limitelor implicarilor
locale. Romania este parte la con-
stituirea euroregiunilor spre toate
punctele cardinale:

% la frontiera de est, fiinteaza
euroregiunile Dundrea de Jos, Si-
ret-Prut-Nistru si Prutul Superior.
Siret-Prut-Nistru a luat fiinta prin
semnarea Protocolului cooperdrii
transfrontaliere a Euroregiunii Si-
ret-Prut-Nistru in data de 18 sep-
tembrie 2002, la lasi, ca urmare a
initiativelor consiliilor locale din
Romania si Republica Moldova®. In
data de 4 decembrie 2002, la Un-
gheni (Republica Moldova), a fost
semnat Statutul de functionare a
Euroregiunii Siret-Prut-Nistru, cu
ocazia Reuniunii Forumului Prese-
dintilor?;

7

- la granita de vest, se pot evi-
dentia euroregiunile Bihor-Haj-
du-Bihar, Dundre-Cris-Mures-Tisa,
dar si Dundrea de Mijloc-Portile de
Fier;

< la frontiera de nord, este con-
stituita euroregiunea carpaticd, ce
cuprinde teritoriul apartindnd a
cinci state (Polonia, Republica Slo-
vacd, Ungaria, Ucraina si Romania);

< la granita sudica, se regasesc

Asociatia de cooperare transfronta-

" Ton Talaba, Romdnia si tematica euroregiu-
nilor, in Euroregiunile. Prezent si viitor, lasi,
Editura Performantica, 2005, p. 198.

% Felicia Dediu, Participarea Romaniei la rea-
lizarea unor initiative in domeniul cooperarii
transfrontaliere regionale, in ,,Buletinul Uni-
versitatii Nationale de Aparare Carol I”, nr. 4,
Bucuresti, Editura Universitatii Nationale de
Apadrare ,,Carol 17, 2007, pp. 221-222.

presidents of all three countries, of the
Declaration regarding cross-border co-
operation, and at a governmental level,
the ratification of the trilateral cooper-
ation protocol®.

Cross-border cooperation, con-
structed with the intention to positive-
ly impact knowledge sharing, common
efforts and solutions, sustainable de-
velopment, amongst many others, with
the purpose to increase or generate
common good, is welcomed and has
been profoundly promoted, but only if
itis in accordance with the acceptation
of local involvement limits. All of these
apart, Romania is involved in the con-
struction of euro-regions on all flanks:
o on the eastern border, the eu-

ro-regions Lower Danube, Siret-Prut-
Nistru and Superior Prut, exists. For
instance Siret-Prut-Nistru Euro-re-
gion was created based on the Proto-
col for cross-border cooperation in the
Siret-Prut-Nistru Euro-region, signed
on the 18" of September 2002, in Iasi,
as a direct derivate of the Romanian
and Moldavian local council’s initia-
tives?. As a follow-up, on the 4™ of De-
cember 2002, in Ungheni (Republic
of Moldova), the Functioning status of
the Siret-Prut-Nistru Euro-region, was
signed, with the occasion of the Pres-
idents Reunion Forum?;

! Details are available at: https://ibn.idsi.md/
sites/default/files/imag_file/23.Euroregiuni-
le Forme%?20de%20institutionalizare%20
ale%?20cooperarii%20transfrontaliere.pdf, ac-
cessed on25.September.2021.

% Jon Talaba, Romdnia si tematica eurore-
giunilor, in Euroregiunile. Prezent si viitor,
lasi, Ed. Performantica, 2005, p. 198.

* Felicia Dediu, Participarea Romdniei la re-
alizarea unor initiative in domeniul coopera-
rii transfrontaliere regionale, in ,,Buletinul
Universitatii Nationale de Aparare Carol 1”,
nr. 4, Bucuresti, Ed. Universitatii Nationale de
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lierd ,Dundrea 21” si euroregiunile
Dundrea de Sud, Giurgiu-Ruse, Da-
nubius si Dundre-Dobrogea’.

Obiectivele principale ale politicii
de cooperare transfrontalierda, cum
sunt stipulate in legislatia romaneas-
cd, sunt urmatoarele:

,a) promovarea cooperarii Intre
regiunile, comunitatile si autoritatile
situate de o parte si de alta a fronti-
erelor, In rezolvarea unor probleme
comune, prin conceperea si imple-
mentarea unor strategii transfronta-
liere si a unor proiecte, care sa con-
tribuie la dezvoltarea comunitatilor
respective sub aspectul cresterii ni-
velului de trai si a dezvoltarii econo-
mice;

b) promovarea bunei vecinatati, a
stabilitatii sociale si progresului eco-
nomic din regiunile de frontiera, prin
finantarea unor proiecte cu beneficii
vizibile pentru regiunile si comunita-
tile din aceste regiuni;

c) sprijinirea realizarii descentra-
lizarii responsabilitatii, prin promo-
varea initiativelor locale, realizate in
cadrul strategiilor locale”?.

O abordare similara asupra coo-
perdrii transfrontaliere o au statele
care nu sunt membre ale UE. Din per-
spectiva politicii Republicii Moldova
se pot identifica urmatoarele obiec-
tive pe termen lung ale cooperarii
transfrontaliere?: crearea mai multor

! Vasile Bogdan, Euroregiuni de cooperare
transfrontaliera ale Romdniei, Bucuresti, Edi-
tura Centrului tehnic-editorial al armatei, 2019,
pp. 103-175.

2 Detaliile sunt disponibile la: http://www.adr-
nordest.ro/user/file/library%201aw%20r0%?20
and%?20en/LEGE%20nr.%20315%20din%20
2004.pdf, accesat la 25.Septembrie.2021.

* Jordan Gheorghe Barbulescu, Mircea Brie,
Nicolae Toderas, op. cit., p. 1.

> at the western border, we
can underline the euro-regions of:
Bihor-Hajdu-Bihar, =~ Dundre-Cris-
Mures-Tisa, but also Middle Dan-
ube-Iron Gates;

o related to the norther border;
we can observe the construction of
the Carpathian euro-region, which
encompasses territories belonging
to five states (Poland, Slovakia, Hun-
gary, Ukraine and Romania);

» on the southern border we find
the Association of cross-border coop-
eration ,Danube 21” and the euro-re-
gions South Danube, Giurgiu-Ruse,
Danubic and Danube-Dobrogea’.

<> The principal objectives, of
cross-border cooperation policies, as
stipulated within the Romanian legal
framework, are as it follows:

»,a) the promotion of cooperation
between the regions, communities and
authorities situated on one side and
the other of borders, in regards to joint
problem-solving solutions, through the
conceptualization and implementation
of cross-border strategies and of pro-
jects, which contribute to the develop-
ment of the subsequent communities
as to increase living standards and eco-
nomic development;

b) promotion of good neighbour-
hood, social stability and economic
growth in frontier regions, through the
financing of some projects which bring
observable benefits to the regions and
their communities;

c) supporting the decentraliza-
tion of responsibility, through the
promotion of local initiatives, real-

Aparare ,,Carol 1, 2007, pp. 221-222.

! Vasile Bogdan, Euroregiuni de cooperare
transfrontaliera ale Romaniei, Bucuresti, Ed.
Centrului tehnic-editorial al armatei, 2019, pp. 103-
175.
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avantaje bilaterale; imbunatatirea in-
frastructurii fizice si economice; dez-
voltarea resurselor umane ale regiu-
nii; adancirea legaturilor culturale si
educationale; pregatirea pentru ade-
rarea la UE; protectia mediului etc.
In concluzie se poate spune ci
mostenirea comund etno-lingvistica
a populatiei Romaniei si Republicii
Moldova, constituie elemente favo-
rizante In procesul cooperarii trans-
frontaliere. Consolidarea colectivi-
tatilor locale ar constitui o premisa
pentru fortificarea potentialului lor
si le-ar facilita implicarea in proiecte
transfrontaliere cu colectivitatile te-
ritoriale similare din Romania.

II1. S. C. Parc Aventurd Musetesti
S. R. L., model de buna practica
si de inovare, care are un im-
pact pozitiv in cadrul comuni-
tatii si care poate sd fie replicat
in regiunea transfrontalierd
Romania - Republica Moldova
Intreprinderea sociald S. C. Parc
Aventurd Musetesti S. R. L. urmareste
dezvoltarea si diversificarea econo-
miei comunitatii locale rurale prin
crearea a sase noi locuri de munca
- locuri de munca cu program de
lucru partial, flexibil si variabil - in
concordanta cu fluxul si volumul
de activitate; prioritara, in selec-
tia personalului, a fost categoria de
persoane vulnerabile (tineri someri,
persoane cu venituri foarte mici,
persoane de etnie roma sau cele ce
trdiesc din ajutor social etc.); reali-
zarea infrastructurii de agrement
nepoluantd, dar si cresterea nu-
marului de persoane din grupurile
vulnerabile implicate in activitati si
servicii cu caracter social si econo-
mic (inclusiv grupurile vulnerabile

ized as part of local strategies””.

A similar approach, in relation
to cross-border cooperation, is also
shared by some of the EU’s non-mem-
ber states. From the perspective of the
Republic of Moldova, as long term ob-
jectives of cross-border cooperation,
we can identify the following?: increas-
ing bilateral opportunities and advan-
tages; updating physical and econom-
ical infrastructure; developing the
region’s human resources; strength-
ening cultural and educational ties; EU
adhesion preparedness; environmen-
tal protection, etc.

In conclusion we can observe that
the shared ethno-linguistic history,
between Romanians and Moldavi-
ans, constitutes favourable specs, for
cross-border cooperation processes.
Moreover, the consolidation of local
collectives would represent a premise
for the enhancement of their potential
and it could facilitate their involvement
in cross-border project and activities
with similar local communities from
Romania.

IIL S. C. Parc Aventurd Musetesti

S. R. L., a model of positive impact

in local communities, which can

be replicated in the cross-border
region of Romania - Republic of

Moldova.

The social enterprise S. C. Parc Aven-
turd Musetesti S. R. L. seeks to develop
and diversify the economic capabilities
of local rural communities through the
creation of six new workplaces - in a
flexible, variable, and partial schedule

! Details are available at: http://www.adrnor-
dest.ro/user/file/library%201aw%20r0%20
and%20en/LEGE%20nr.%20315%20din%20
2004.pdf, accessed on25.September.2021.

2 Jordan Gheorghe Barbulescu, Mircea Brie,
Nicolae Toderas, op. cit., p. 1.
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reglementate de Legea nr. 219 din 23
iulie 2015%).

Intreprinderea sociald S. C. Parc
Aventurd Musetesti S. R. L. contribuie
la cresterea veniturilor pentru popu-
latia rurald, atdt In mod direct, prin
veniturile suplimentare generate
pentru: angajati; SES? dar si in mod
indirect, prin cresterea veniturilor
altor prestatori (magazine alimenta-
re, restaurante, pensiuni etc.) aflate
in comuna Musetesti?, care pot sa isi
creasca veniturile prin comercializa-
rea serviciilor/produselor lor catre
clientii parcului recreativ de aventura.

In acest sens, prin intermediul
unui plan de afaceri s-a propus sa fie
investit aproximativ 83 % din buge-
tul alocat In achizitia de mijloace fixe,
obiecte de inventar si servicii specifi-
ce pentru executia investitiei de baza,
care sa deserveasca In mod direct ac-
tivitatea principala de petrecere pla-
cutd a timpului liber, de dezvoltare a
increderii de sine si educatie pentru
un mod de viata sanatos.

Infrastructura de agrement este re-
prezentata de un centru (parc) ame-
najat cu sase trasee suspendate cu
elemente diverse de dificultate, tiro-
liene, mobilier de exterior (bancute,
mese, dar si o constructie din lemn ce
gazduieste: spatiul de receptie; gru-
puri sanitare; depozit echipamente).

»2Aceasta investitie este rezultatul

! Detaliile sunt disponibile la: http:/www.
mmuncii.ro/j33/images/Documente/Legislatie/
L219-2015.pdf, accesat la 26.Septembrie.2021.
2 Societate cu Raspundere Limitata (abreviat: SES).
* Localitatea Musetesti a fost declaratd in 2006
»Sat European” fiind inscrisa in circuitul eu-
ropean, iar in ultimii ani a fost inclusa in lista
localitatilor cu potential turistic crescut. Co-
muna Musetesti este alcatuita din sapte sate,
situata in depresiunea subcarpatica olteana.

manner - in accordance with the flux-
es and the work volumes; as a priority,
in the process of candidates selection,
vulnerable persons were particular-
ly encouraged (including youngsters,
unemployed, low income households,
minorities, etc.); the implementation of
leisure infrastructure based on green
principles; and the increase of people
from vulnerable groups that are direct-
ly involved in activities and services
with socio-economic characteristics
(including wvulnerable groups speci-
fied in Law nr. 219 from the 23" of July
20153).

The social enterprise S. C. Parc
Aventurd Musetesti S. R. L. contributes
to the increase of revenue streams
for the rural population, both directly,
through supplementary income gen-
erated for: employees; SES* and indi-
rectly, through the increase in capital
flows for connex businesses (restau-
rants, hotels, markets etc.) situated in
Musetesti®, the later being capable to
maximize their own lucrative process-
es by engaging into commercial activi-
ties with the adventure park’s visitors.

In this sense, through the ways in
which the business plan is construct-
ed, the company has assumed the goal
of investing approximatively 83% of
its base execution budget in acquiring
and developing its material base as to
properly serve its fundamental activi-
ties, which include pleasant alternative
time-spending, self-worth and trust

? Details are available at: http://www.mmuncii.
ro/j33/images/Documente/Legislatie/L219-
2015.pdf, accessed on26.September.2021.
*Society with Limited Liability (abbreviate: SES).
> The Musetesti village declared in 2006 ,,Eu-
ropean Village” being enrolled on an European
circuit and in the last years into the list of areas
with high touristic potential. It is composed of
seven settlements.
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unei finantdri nerambursabile prin
Programul Operational Capital uman
2014-2020. Este o investitie cu res-
pect si responsabilitate fata de eco-
sistem, fata de natura. Arborii nu au
fost abuzati de constructori. Nu este
vreun copac in care s-au batut cuie
sau in care sau introdus tije. Toate
echipamentele achizitionate sunt cu
respectarea ultimelor normative de
securitate de la nivel international”’.

Un hectar si jumatate este suprafa-
ta® pe care se intinde Aventerra Park
Musetesti, ,iar turistii care ajung se
pot aventura pe tiroliang, se pot dis-
tra Tn poligonul de tragere, cu pusti
airsoft sau se pot intrece in compe-
titii de paintball. Sunt, de asemenea,
sase trasee de catdrare conturate pe
dificultati diferite, pornind de la Ince-
pator si pana la avansat. Acestea au
indltimi Intre 1 si 4 metri si lungimi
intre 94 si 159 de metri, potrivite
pentru varste Incepand cu minimum
6 ani. ,Ideea a pornit de la aceasta
lipsa de servicii de agrement pen-
tru copii. Bineinteles ca pe parcurs

! Detaliile sunt disponibile la: https://adevarul.
ro/locale/targu-jiu/cel-mai-mare-parc-aventu-
ra-oltenia-s-a-deschis-intr-o-comuna-gorj-1
612503b55163ec42717ab6d7/index.html, ac-
cesat la 26.Septembrie.2021.

2 Terenul apartine unei persoane fizice, este li-
ber de orice sarcina si este acordat In baza unui
contract de comodat societatii. Terenul dispu-
ne de o suprafatd suficient de mare (%ha) — din
care s-a transferat prin contract de comodat o
portiune suficient de mare pentru a ,,gazdui”
centrul de agrement si echipamentele/bunurile
care doteaza investitia. Durata contractului de
comodat este de 5 ani, asigurand in acest mod
posibilitatea implementarii planului de afaceri
(18 luni) + 6 luni de sustenabilitate si inca 3
ani in care societatea este obligatda sa mentina
mijloacele fixe achizitionate.

development alongside education for a
healthier life habits.

The leisure infrastructure consists
of a centre (park) in which six suspend-
ed routes were set up, including ele-
ments of various difficulties, ziplines,
exterior furniture (tables, benches, art
installations, alongside a wood con-
struction which houses: a reception
desk, sanitary spaces, equipment de-
posit etc.).

,This investment is the result of a
non-reimbursable grant offered by the
Operational Program Human Capital
2014-2020. 1t is an investment with a
high degree of respect and responsi-
bility towards ecosystems and nature
in general. The trees have not been
degraded by the construction process.
For instance, there aren’t any trees in
which nails or rods would be insert-
ed. Also all the equipment that were
bought meet the latest safety regula-
tions at international levels.”".

One and a half hectare is the sur-
face? of the Aventerra Park Musetesti
,and tourists which arrive here can
enjoy their time on the ziplines, have
fun in a shooting range for airsoft guns
or try out paintball competitions. Fur-
thermore, there are six suspended
routes developed based on various
difficulties, starting from beginners to

! Details are available at: https://adevarul.ro/
locale/targu-jiu/cel-mai-mare-parc-aventu-
ra-oltenia-s-a-deschis-intr-o-comuna-gorj-
1 612503b55163ec42717ab6d7/index.html,
accessed on26.September.2021.

2 The terrain belongs to a non-juridical entity,
being contracted out to the company for a cer-
tain period of time. It disposes of a big enough
total size (9ha) from which a large enough part
was transferred in order to be able to house
the leisure centre and all of its equipment. The
contract period is five years, ensuring in this
way that the business plan can be fulfilled.
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aceastd idee a fost dezvoltata si ca un
raspuns la sedentarismul tinerilor si
al copiilor la lipsa lor de activitate. Iar
cei mici s-au Intrecut pe trasee. Mul-
ti dintre ei acum stau inchisi in case,
sunt pe gadgeturi si in felul acesta 1si
petrec timpul mai mult in aer liber si
impreuna. Saptamanal, zeci de elevi
ajung in parcul de aventura. Tinerii
cu posibilitati reduse beneficiaza de
reduceri dupa cum urmeaza: cei ce
provin din centre de plasament au
50% reducere, sau complet gratuit in
cazul organizarii grupurilor, cei din
mediul rural au 30% reducere. Gru-
purile de minimum 10 persoane be-
neficiaza de o reducere incepand cu
10%”, a spus Cristina Pasatoiu, admi-
nistratorul parcului’.

Pentru indeplinirea misiunii so-
ciale a societatii s-a asigurat imple-
mentarea unei varietati de activitati
si masuri sociale:

e acordarea de servicii gratuite (ac-
ces In parcul de agrement) pentru
persoanele vulnerabile (GT12) laun

! Detaliile sunt disponibile la: https:/www.
paginaolteniei.ro/articol/aventerra-park-mu-
setesti-locul-unde-te-reconectezi_6415.html,
accesat la 26.Septembrie.2021.

2 Tn conformitate cu Raportul cu privire la activi-
tatea desfasurata de directia generald de asisten-
ta sociala si protectia copilului Gorj in anul 2018,
categoriile si numarul persoanelor dezavantajate
(Grupul Tinta 1, abreviat: GT 1), beneficiare ale
serviciilor sociale furnizate de catre DGASPC,
persoane carora se adreseaza S. C. Parc Aventurd
Mugsetesti S. R. L. sunt urmatoarele:

- 93 de copii aflati in familii care nu le pot asi-
gura prin resurse proprii conditii corespunza-
toare de Ingrijire §i educare;

- 265 copii aflati n plasament la rude pana la
gradul 4;

- 212 de copii aflati cu masura de protectie
speciald la asistenti maternali profesionisti;

advanced.” These have heights ranging
from 1 and 4 meters and lengths span-
ning across 94 and 159 meters, ideal
for all ages, from 6 years onward. , The
idea started from this lack of leisure
activities oriented to kids. Of course,
along the way, this idea was developed
as an answer to sedentary behaviours
showcased by young people and kids
alike. Also, straight from the open-
ing moment the kids started playing
around on the suspended routes. This
is because nowadays many of them are
locked in the house and dependant on
using gadgets for entertainment pur-
poses, as such with this park they can
spend their free time in the middle of
the nature, while interacting with their
peers.

Weekly, we have tens of school
students who come to the adventure
park. Also, young people with reduced
possibilities can benefit of numerous
discounts as it follows: those from or-
phanages have 50% discount, or even
complete gratuity if there is an organ-
ized group, and those from the rural
areas have 30% discount. Groups of
minimum 10 persons benefit of dis-
counts starting from 10%" stated Cris-
tina Pasatoiu, the administrator of the
park™.

In order to properly ensure that the
social mission of the society is achieved
efficiently, there are numerous social
activities and measures that have been
implemented:

e offering a range of free services
(access at the leisure activities) for
people coming from vulnerable
backgrounds (GT1?) on a report of

! Details are available at: https://www.pag-
inaolteniei.ro/articol/aventerra-park-musetes-
ti-locul-unde-te-reconectezi_6415.html, ac-
cessed on26.September.2021.

% In conformity with the Report regarding the
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nivel de minim 5% din numarul cli-
entilor. Aceasta masura a asigurat o
corelare a numarului de beneficiari
din grupurile vulnerabile cu volu-
mul activitatii economice a societa-
tii, permitand in acest fel o gestiune
eficientd a resurselor disponibile;

e furnizarea de servicii la preturi re-
duse cu minim 30% pentru persoa-
nele cu domiciliul in zona rurala;

e incurajarea si facilitarea accesului
pe piata muncii a persoanelor din
grupurile vulnerabile;

e organizarea de tabere educationa-
le pentru persoanele vulnerabile
(GT1);

e organizarea de evenimente sociale
precum: campanii de sprijin; stran-
gere de fonduri pentru diferite cau-
ze sociale etc.;

e promovarea actiunilor sociale or-
ganizate de catre alte structuri din
regiune;

- 327 copii cu grad de handicap, din care: ac-
centuat - 130; mediu - 181; usor - 16;

- copii abuzati si care necesita gazduire si de
masuri de protectie speciale. Numarul acesto-
ra variaza in fiecare an, la nivelul anului 2018
fiind Inregistrate 63 de cazuri de copii ce au
necesitat gazduire si masuri de protectie speci-
ala, 97 cazuri de copii abuzati si 132 de cazuri
confirmate de abuz, neglijare, trafic, migratie
sau repatriere;

- 344 copii si 6 mame aflati in centrele/ com-
plexele rezidentiale ale GDASPC;

- 1083 copii ce provin din familii in care pa-
rintii sunt plecati la munca in strainatate;

- 4006 adulti fara venit beneficiari de prestatii
sociale conform art. 58 (4), Legea 448/2006,
sub forma de indemnizatie de persoana cu
handicap si buget complementar;

- 1447 cazuri noi persoane care beneficiaza de
prevederile Legii 448/2006, in perioada rapor-
tatd (01.01- 31.12.2018).

minimum 5% from the total num-
ber of clients. This measure ensured
a corelation between the number
of beneficiaries from vulnerable
groups with the volume of economic
activities undertaken by the entity,
thus allowing an efficient manage-
ment of available resources;

o offering services at a discounted rate,
with minimum 30%, for persons
coming from rural areas;

¢ encouraging and facilitating access
into the workplace for people com-

activity of the company deposed at the gener-

al direction for social intervention and child

protection in Gorj, for the year 2018, the cat-
egories and number of disadvantaged persons

(Target Group 1, abbreviated GT 1) beneficia-

ries of the services offered by the above-men-

tioned direction, that are the main focus group
of the Aventerra Park are:

- 93 children in family that cannot offer them
through their own resources satisfactory
conditions of healthcare and education;

- 265 children that are in placement at rela-
tives up to grade 4;

- 212 children in care at professional mater-
nal assistants;

- 327 children with handicap from which:
130- high level; 181 — medium; 16 — low;

- Children that are abused and in need of spe-
cial housing and protection. This number
varies yearly but in the last report they were
63 that needed housing, 97 abused, and 132
confirmed cases of abuse, negligence, hu-
man trafficking migration or repatriation;

- 344 children and 6 mothers in the residen-
tial centres or complexes of the authority;

- 1083 children that come from children that
have their families abroad;

- 4006 adults without income that based on
art. 58 (4) Law 448/2006 are entitled to
handicap indenisation and complementary
budget assistance;

- 1447 new cases of people that benefit from
the above-mentioned law during the report-
ed period (01.01- 31.12.2018).
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e finantare directd a activitatilor so-
ciale prin redirectionarea a 20%
din impozitul pe venit, dar si susti-
nerea directa a activitatilor sociale
prin cheltuirea/directionarea a mi-
nim 90% din profitul anual generat
de SES.

In concluzie, investitia propusa
prin planul de afaceri al S. C. Parc
Aventurd Musetesti S. R. L., este un
model de buna practica si de inova-
re, care are un impact pozitiv in ca-
drul comunitatii si care poate sa fie
replicat in regiunea transfrontaliera
Romania - Republica Moldova, se
adreseaza In mod direct nevoii soci-
ale identificate si raspunde acesteia
prin urmatoarele actiuni concrete:
<> dezvoltarea alternativelor de

petrecere a timpului liber prin in-
fiintarea acestui parc de agrement,
amenajat si dotat la cele mai inalte
standarde, cu echipamente acredi-
tate si profesionale;

<> dezvoltarea de activitati si
programe educationale pentru un
stil de viata sanatos precum si dez-
voltarea de competente sociale;

<> dezvoltarea si furnizarea de
servicii sociale si masuri de inovare
sociala pentru persoane din gru-
puri vulnerabile (GT1 si GT2);

Zona geografica cdreia se adresea-
za este Regiunea Sud-Vest Oltenia, in
general, dar si judetul Gorj, in special

! Dimensiunea acestui GT, din datele publi-
cate de Institutul National de Statistica rezul-
tad cd n 2019 populatia judetului Gorj era de
315494 locuitori. In ceea ce priveste repartiza-
rea pe medii mai mult de 52 % din populatie
traieste in mediul rural.

ing from vulnerable groups;

e organizing educational camps for
vulnerable groups (GT1)

e organizing various social events
such as: support campaigns, dona-
tion-driven events for social cases,
etc,;

e promoting social actions organized
by other structures in the region;

e direct financing of social activities
by redirecting 20% of income taxes,
and also supporting social activities
directly through the expenditure or
redirection of minimum 90% of the
company’s annual profits.

In conclusion, the investment
proposed in the S. C. Parc Aventurd
Musetesti S. R. L's business plan, is a
model of good practice and innovation,
which has a positive impact in the com-
munity, aspects that can be replicated
or scaled in the cross-border region
Romania - Republic of Moldova. Fur-
thermore, these elements address the
social needs identified and answers to
these challenge through various con-
crete actions:
<> the development of alternative

ways for spending time through the
creation of this leisure park, mod-
elled and constructed respecting the
highest standards of quality, through
the usage of accredited and profes-
sional equipment;

» the development of education-
al activities and programs regarding
a healthy lifestyle alongside the pos-
itive increase in social competencies;

X the development and provision
of social and innovatory services for
persons coming from vulnerable
backgrounds (GT1 si GT21);

1 The total size of this Target Group, based on
the data published by the National Statistics
Institute, in the Gorj County for the 2019 year
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(grupurile vulnerabile - GT1 si be-
neficiarii din GT2 vor fi din judetul
Gorj). In functie de evolutia activititii
economice si de numarul potential
de beneficiari ai programelor sociale,
va fi extins grupul tinta al persoane-
lor vulnerabile si In celelalte judetele
ale Regiunea Sud-Vest Oltenia.

CONCLUZII

Economia sociala reprezinta un
fenomen nou si complex care poate
oferi diferite oportunitati de angaja-
re si poate rezolva diferite probleme
socioeconomice la nivel national, re-
gional si local.

Conform datelor statistice se cre-
ioneaza in mod clar nevoia sociala de:
v promovare si incurajare a unui

mod de viata mai activ si mai sana-
tos;

v dezvoltare si furnizare de ac-
tivitati de petrecere a timpului liber,
alternative la utilizarea excesiva a
mediului online;

v dezvoltare de activitati care sa
diminueze ,deficitul de competente
sociale” si ,incompetenta” in comu-
nicarea directd, dar si interactiunea
sociala;

v dezvoltarea si implementarea
de activitati si masuri de inovare
sociala pentru grupuri vulnerabile.

Formele organizationale ale eco-
nomiei sociale sunt capabile sa inta-
reasca si sa sprijine dezvoltarea lo-
cala, deoarece ele pot functiona fara
limitarile legate de modelele de asis-
tenta sociala publice si traditionale.
Mai mult, datorita naturii lor, carac-
terizate ca fiind cvasipublica si cva-

The geographical area, on which
the business and social intervention
measures focus, is the South-West Olte-
nia Region, in general terms, with an
increase focus being given to the Gorj
County (from which both GT1 and GT2
will come). Based on this bottom-line
of development, in conjunction with
the evolution of economic activities
and the variation of potential benefi-
ciaries of the social programs that are
implemented, the group of vulnerable
persons will be expanded as to include
the other counties which form the
South-West Oltenia Region.

CONCLUSION

Social economy represents a new
and complex phenomenon which can
offer a plenitude of employment op-
portunities, alongside the solutioning
of various socio-economical problems
that are to be found at the national, re-
gional and local levels.

Based on statistical data we can
clearly see the social need for:

v the promotion and support
for a healthier and active lifestyle;
v development and provision

of alternative leisure activities
for time-spending, especially in
non-digital ways;

v development of activities
which can attenuate ,the deficit of
social competencies” and the ,in-
competence” that can be seen in
direct communication or social in-
teractions;

v the development and imple-
mentation of activities and meas-
ures of social innovation for vulner-
able groups;

The organizational forms of the so-

showcases that there were 315494 inhabitants.
From these, over 52% lived in rural areas.
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siprivatd, ele sunt capabile sa aduca
inovatii sociale si pot administra cu
succes nevoile socioeconomice loca-
le, In principal, daca stabilesc retele
locale dinamice si construiesc parte-
neriate puternice. Valorile economiei
sociale includ in mare parte obiecti-
vele comune pentru incluziunea so-
ciala stabilite la nivelul UE (care nu
numai ca abordeaza saracia, dar ofe-
ra totodata tuturor acces la resursele,
drepturile si serviciile necesare par-
ticiparii active In societate).
Invitarea reciproci poate aju-
ta dezvoltarea economiei sociale
in regiunea transfrontaliera Roma-
nia - Republica Moldova, dar legile,
structurile si practicile nu pot fi pur
si simplu copiate de la o tard la alta;
acestea trebuie sa fie ajustate pentru
a lua in considerare diferitele culturi,
traditii si proveniente ideologice.
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IN TRUSESTI FACEM FAPTE BUNE CU PAINE
Asociatia Impact Trusesti - o asociatie din si pentru
comunitate/model de intreprindere sociala din mediul rural

“IN TRUSESTI WE DO CHARITABLE DEEDS WITH BREAD”/
Association Impact Trusesti - an association from and for the
community / model of social enterprise in rural areas

manager
intreprindere sociald

Paduret-Nechifor socialenterprise

manager

PETRU

Rezumat. In comuna Trusesti functioneazd
singura intreprindere Sociala acreditata din ju-
detul Botosani, infiintatd in anul 2014 in cadrul
unui proiect dezvoltat la nivel national de catre
Fundatia Soros — “RURES. Spatiul rural si eco-
nomia sociald in Romdnia”.

Asociatia ,, Impact Trusesti” este o asociatie
mica din mediul rural i are drept scop imbuna-
tatirea calitatii vietii grupurilor vulnerabile din
comunitate. A fost infiintata la initiativa unui
grup de oameni care prin profesie, valori si cre-
dinte personale impartasesc o misiune comund.
aceea de a fi solidari cu suferinta si de a spera
in solutii durabile si de impact pentru comuna
in care locuiesc. Cel mai important proiect al
nostru, care s-a dovedit a fi si sustenabil, este
intreprinderea sociala ,, Cuptorul de Basm”, o
brutarie care produce si comercializeaza pro-
duse autentice de panificatie §i patiserie, obti-
nute prin metode traditionale, realizate manual,
coapte pe vatra cu lemne, care nu contin adao-
suri, amelioratori sau grasimi vegetale. Impac-
tul acestei initiative se masoard prin rezultatele
obtinute si anume:

» cresterea ratei de ocupare a persoanelor din
grupuri vulnerabile (tineri, persoane varstni-
ce si femei) prin crearea de locuri de munca
stabile si permanente, dar si de oportunitati
de angajare/de suplimentare a veniturilor
pentru specialisti din comunitate (cadre di-
dactice, psihologi, asistenti sociali) in cadrul
proiectelor derulate.

» imbundtdtirea calitatii vietii persoanelor
varstnice, singure si care nu ifi pot satisface
nevoile de baza prin acordarea unui ajutor

Summary. Trusesti commune is the only
accredited social enterprise in Botosani county,
founded in 2014 as part of a project developed
at national level by Soros Foundation: Rural
space and the Social Economy in Romania
(RURES).

The Association ,,Impact Trusesti “ is a
small rural association that aims to improve
the quality of life of vulnerable groups. It was
founded at the initiative of a group of people
who through their profession, values and per-
sonal beliefs share a common mission: to be in
solidarity with those in need and to hope for
sustainable solutions and have an impact for
the commune where they live. Our most impor-
tant project that has proven to be sustainable
is the social enterprise ,,Cuptorul de Basm”, a
bakery that produces and sells authentic bakery
and pastry products, obtained by traditional
methods, handmade, baked on wood hearth, do
not contain additives, enhancers, or vegetable
fats. The impact of this initiative is measured by
the obtained results, namely:

- increase the employment rate of people from
vulnerable groups (voung people, elderly
people, and women) by creating stable and
permanent jobs but also employment op-
portunities/additional income for specialists
from the community (teachers, psychologists,
social workers) within the framework of the
carried-out projects.

- improve the quality of life of the elderly, lone-
ly and of those that are unable to meet their
basic needs by providing regular help in the
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periodic sub forma de produse de panificatie,
dar si alte alimente sau bunuri necesare lor.
» dezvoltarea unui program de sprijin educati-
onal pentru copiii care provin din medii defa-
vorizate, oferirea unor activitati de timp liber
si de socializare.
infiintarea unui Centru de voluntariat cu sco-
pul de a implica tinerii in actiuni civice §i de
a le dezvolta abilitati de viata independentd,
dar si cele care le sunt utile pentru inserfia
socio-profesionald.

In comuna Trusesti functioneaza
singura Intreprindere sociala, atesta-
ta, din judetul Botosani, Cuptorul de
Basm. Aceasta a fost Infiintata in anul
2014 la initiativa unui grup de oa-
meni care prin profesie, valori si cre-
dinte personale Impartasesc o misi-
une comuna: aceea de a fi solidari cu
nevoile grupurilor vulnerabile si de a
spera In solutii durabile, sustenabile
si de impact pentru acestea. Cupto-
rul de Basm a beneficiat de finantare
in cadrul proiectului ,Rures - Spa-
tiul Rural si Economia Sociala in Ro-
mania” al Fundatiei Soros Romania,
care a avut drept obiectiv sustinerea
antreprenoriatului social In mediul
rural. Intreprinderea sociala Cupto-
rul de Basm este cel mai important si
totodata sustenabil proiect demarat
de Asociatia ,Impact Trusesti” a ca-
rei viziune declarata este o comuni-
tate rurala moderna care ofera sanse
egale la dezvoltare personald, educa-
tie formald si nonformald, sanatate,
sigurantd si oportunitati de progres
economic si social tuturor membrilor
sai, dar mai ales copiilor si tinerilor,
si in care persoanele aflate 1n situatii
de risc sau de vulnerabilitate benefi-
ciaza de servicii integrate, accesibile,
vizibile, variate si care raspund nevo-
ilor reale si schimbarilor radicale din
societate. Sustinem si promovam eco-
nomia locala si mai ales antrepreno-
riatul social ca solutie pentru o eco-

form of bakery products but also other basic
foods or goods that are necessary.

- development of an educational support pro-
gram for children from disadvantaged back-
grounds, offering leisure and social activities.

- establishment of a Volunteer Centre to in-
volve young people in civic actions and de-
velop independent life skills but also those
that are useful for their socio-professional
integration.

In Trusesti commune operates
the only certified Social Enterprise
in the county of Botosani. In 2014,
a group of people founded Asociatia
Impact Trusesti, who by profession,
values and personal beliefs share a
common mission: to be in solidarity
with the needs of vulnerable groups
and to hope for sustainable and im-
pactful solutions for them. The asso-
ciation has received funding under
the project “Rures - Rural Space and
Social Economy in Romania” of the
Soros Foundation Romania which
aimed to support social entrepre-
neurship in rural areas. The social
enterprise ,Cuptorul de basm” is the
most important and sustainable pro-
ject started by the Association “Im-
pact-Trusesti” whose declared vision
is a modern rural community that of-
fers equal opportunities for personal
development, formal and non-formal
education, health, safety and op-
portunities for economic and social
progress to all its members but espe-
cially children and young people and
where people at risk or vulnerable
benefit from integrated services, ac-
cessible, visible, varied and respond-
ing to real needs and radical changes
in society. We support and promote
the local economy and especially so-
cial entrepreneurship as a solution
for a sustainable economy and for
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nomie durabila si pentru redresarea
zonelor rurale.

Intreprinderea noastria isi funda-
menteaza activitatea pe valori pre-
cum: responsabilate sociald, respect
fatad de traditie, stil de viatd sdndtos,
integritate, parteneriate reciproc
avantajoase, dar si pe respectarea si
promovarea principiilor care se rega-
sesc si in legislatia care reglementea-
za domeniul economiei sociale.

Domeniul principal de activitate
il reprezinta producerea si comerci-
alizarea produselor de panificatie si
patiserie, oferind clientilor o gama di-
versificata si completa: mai multe ti-
puri de paine, cozonac, placinte, chec,
tort si diverse prajituri.

Unicitatea produselor este data de
faptul ca sunt obtinute prin metode
traditionale, sunt realizate manual,
coapte pe vatra cu lemne, nu contin
adaosuri, amelioratori, premixuri
sau grasimi vegetale. Ne-am dorit sa
oferim celor care aleg sa cumpere de
la noi nu doar o paine, ci un produs
deosebit care sa le reaminteasca de
gustul bun de altadata, sa le aline do-
rul de cei dragi sau care nu mai sunt
printre noi, sa le aduca aminte de co-
pilarie si de mainile muncite ale bu-
nicilor, acea paine despre care clientii
nostri spun ca e asa de gustoasa, ca o
mananci goald”, pentru ca e ,asa cum
o facea bunica sau mama”.

Activitatea intreprinderii s-a com-
pletat frumos cu cea a organizatiei
generand un impact consistent si du-
rabil prin determinarea unor schim-
bari pozitive, imediate si reale, masu-
rate prin indicatori de performanta
si rezultate concrete, obtinute prin
furnizarea unui pachet de servicii in-
tegrate la nivel comunitar. Un factor
esential si decisiv pentru impactul si

the redevelopment of rural areas.

Our enterprise bases its activity
on values such as social responsibil-
ity, respect for tradition, healthy life-
style, integrity, mutually beneficial
partnerships and on the respect and
promotion of principles that are also
found in the legislation governing the
social economy.

The main field of activity is the
production and marketing of bakery
and pastry products, offering cus-
tomers a diversified and complete
range: several types of bread, cakes,
pies, cheesecake, cake and various
cakes.

The uniqueness of the products
lies in the fact that they are made
using traditional methods, are hand-
made, baked on a wood-burning
stove, contain no additives, improv-
ers, premixes or vegetable fats. We
wanted to offer those who choose to
buy from us notjustabread buta spe-
cial product that reminds them of the
good taste of yesteryear, to ease their
longing for their loved ones or those
who are no longer with us, to remind
them of their childhood and the
hard-working hands of their grand-
parents, that bread about which our
clients say that “it’s so tasty, you just
eat it without anything else”, because
it's “just like my grandmother or
mother used to make it”.

The work of the enterprise has
complemented the work of the or-
ganisation, which has generated a
consistent and sustainable impact by
bringing about positive, immediate
and real changes measured by per-
formance indicators and concrete
results achieved through the imple-
mentation of projects and actions that
have focused on a multidisciplinary
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sustenabilitatea demersurilor initiate
de asociatie, In comunitate, l-a repre-
zentat efortul comun si multisecto-
rial materializat prin parteneriatele
incheiate cu institutiile publice de la
nivel local, dar si judetean, respectiv
cu Primaria Trusesti (care ne-a pus la
dispozitie si spatiul pentru derularea
activitatii economice si sociale), insti-
tutii de invatamant (Liceul Demoste-
ne Botez), DGASPC Botosani, precum
si cu alte ONG-uri (Dorcas Aid Roma-
nia din Cluj, Asociatia Crestina pentru
Tine din Botosani, Organizatia Natio-
nala Cercetasii din Romania - centrul
local Suceava, Colegiul Sf. Nicole din
[asi).

Eforturile nostre au vizat in speci-
al doua categorii de persoane vulne-
rabile: varstnicii singuri si vulnerabili
din comunitate, dar si cei institutio-
nalizati in Cdminul pentru Persoane
Varstnice Trusesti, precum si copiii
aflati in situatii de risc, alaturi de ti-
nerii din comunitate, o prioritate inca
de la Inceputul activitatii noastre.
Conform datelor statistice, in comu-
na Trusesti, in perioada 2019 - 2020,
peste190 de copii provin din familii
care se afla in evidenta cu dosare ASF,
50 de copii provin din familii nume-
roase (cu peste 3, pana la 10 copii),
60 de copii provin din familii cu pro-
bleme deosebite (consum de alcool,
violenta domestica etc). Dintre copiii
inscrisi Intr-o forma de Invatamant,
40 sunt de etnie rom3, iar peste 100
au cel putin un parinte plecat in stra-
indtate, 118 provin din familii cu cel
putin un membru somer si 33 au o
dizabilitate. Nevoile si problemele cu
care se confrunta copiii si tinerii din
comuna Trusesti au fost identificate
si evaluate prin mai multe demersuri
realizate de institutiile locale (liceu,

and multisectoral approach through
a direct intervention model that pro-
poses the development of a package
of integrated services at community
level for vulnerable groups in order to
contribute to the reduction of social
exclusion. An essential and decisive
factor for the impact and sustainabil-
ity of the approaches initiated by the
association in the community was
the joint and multisectoral effort ma-
terialized through partnerships with
public institutions at local and coun-
ty level and with the Trusesti Town
Hall (which also provided us with the
space for economic and social activi-
ties), educational institutions (Dem-
ostene Botez High School), DGASPC
Botosani as well as with other NGOs
(Dorcas Aid Romania from Cluj,
Christian Association for You from
Botosani, National Scouts of Roma-
nia - local centre Suceava, College Sf.
Nicole in Iasi).

Our efforts have focused on two
categories of vulnerable people,
namely the lonely and vulnerable el-
derly in the community and those in-
stitutionalised in the Trusesti Home
for the Elderly as well as children at
risk and young people in the commu-
nity.

For us from the beginning, the pri-
ority has been especially children at
risk, according to statistical data from
2019-2020: more than 190 children
come from families with ASF files,
50 children come from large families
(with more than 3 to 10 children),
60 children come from families with
particular problems (alcohol con-
sumption, domestic violence, etc.),
of the children enrolled in education
40 are of Roma ethnicity, more than
100 have at least one parent living
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primarie), GAL ,Colinele Moldovei”,
ONG-Asociatia ,Impact Trusesti”, pre-
cum si prin colaborarea acestora cu
alte ONG-uri.

Un studiu mai complex a fost reali-
zat de Asociatia Dorcas Aid Romania
in parteneriat cu Primaria Trusesti,
in perioada 2018-2019, prin aplica-
rea unor chestionare, precum si prin
organizarea a patru focus grupuri la
care au participat factori de decizie
locali, reprezentanti ai institutiilor
cu atributii in domeniul educatiei,
sanatatii si a promovarii drepturilor
copilului, reprezentanti ai grupurilor
vulnerabile, tineri si lideri ai popula-
tiei rome, alaturi de reprezentanti ai
mediului de afaceri, cu scopul de a
identifica solutii pe termen lung prin
abordarea integrata a nevoilor identi-
ficate, in vederea prevenirii si depasi-
rii situatiilor de dificultate. In vederea
atingerii acestui obiectiv au fost core-
late date statistice si administrative
existente (recensamant, evidente ale
UAT, cercetare realizata de Gal Coline-
le Moldovei din care comuna Trusesti
face parte) cu informatiile obtinute
prin metodele participative si de con-
sultare mentionate.

Rezultatele acestui demers se ga-
sesc In documentul ,Raport privind
identificarea grupurilor vulnerabile si
a nevoilor acestora din comuna Tru-
sesti, judetul Botosani - noiembrie
2019” in care se detaliaza nevoile
identificate si se propune un model
de interventie integrata care necesi-
ta investitii masive de infrastructur3,
atat destinata furnizarii de servicii
sociale, medicale si educationale, cat
si dezvoltarii de noi intreprinderi
sociale (In acest sens, deja se fac de-
mersuri pentru Infiintarea a doua
noi intreprinderi sociale: una care va

abroad, 118 come from families with
at least one unemployed member
and 33 have a disability.

The needs and problems faced by
children and young people in Truses-
ti commune have been identified
and assessed through many actions
conducted by local institutions (high
school, town hall), GAL “Colinele
Moldovei”, NGO-Association “Impact
Trusesti” as well as through their col-
laboration with other NGOs. Even a
more complex study was conducted
by Dorcas Aid Romania Association in
partnership with Trusesti Town Hall
and was carried out in 2018-2019 by
applying questionnaires as well as or-
ganizing four focus groups attended
by local decision-makers, represent-
atives of institutions responsible for
education, health and the promotion
of children’s rights, representatives
of vulnerable groups, young people
and leaders of the Roma population
along with representatives of the
business environment with the aim
of identifying long-term solutions
through an integrated approach to the
needs identified in order to prevent
and overcome situations of difficulty.
In order to achieve this objective, ex-
isting statistical and administrative
data (census, TAU records, research
carried out by Gal Colinele Moldovei
of which Trusesti commune is a part)
were correlated with the information
obtained through the participatory
and consultation methods mentioned
above.

The results of this approach can
be found in the document “Report on
the identification of vulnerable groups
and their needs in Trusesti commune,
Botosani county - November 2019”
which details the identified needs
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avea ca obiect de activitate comerci-
alizarea de obiecte de imbracaminte
in regim second hand si una care se
afla In etapa de testare si care va avea
drept finalitate dezvoltarea unei re-
tele de colectare si distributie pentru
produse ale micilor producatori lo-
cali). Mentionam o parte dintre nevo-
ile identificate ca urmare a consultarii
comunitatii Tn cadrul acestui studiu
si anume, cele la care, impreuna cu
partenerii, colaboratorii si sponsorii
nostri am incercat sa le raspundem:
nevoia de dezvoltare personala si
a abilitatilor sociale (cresterea sti-
mei de sine, dezvoltarea inteligentei
emotionale, cresterea motivatiei pen-
tru invatarea, dezvoltarea de strategii
de control emotional inclusiv moda-
litati de a raspunde actelor de vio-
lenta sau fenomenului de bullying);
nevoia de instruire si dezvoltare
de competente cheie transversale:
competente de comunicare si scriere
(cresterea nivelului de lectura care
este foarte slab, diminuarea analfabe-
tismului functional, dezvoltarea spi-
ritului critic), competente digitale/
tehnologice, competente lingvistice/
limbi strdine, competente cultural-ar-
tistice (muzica, desen si pictura, arte
digitale, fotografie), competente an-
treprenoriale si de educatie financia-
ra, competente care privesc un stil de
viata sanatos; nevoia de incluziune
sociala (apartententa si responsa-
bilizare comunitara prin voluntariat
si actiuni civice, programe de Invata-
re incluzive; nevoia de orientare si
asistare in procesul de alegere pro-
fesionala cu focus pe constientizarea
avatanjelor economice pe termen
lung a continuadrii studiilor si pe ale-
gerea unei cariere congruente cu va-
lorile, interesele si abilitatile lor; ne-

and proposes an integrated interven-
tion model that requires significant
investments in infrastructure both
for the provision of social, medical
and educational services and the de-
velopment of new social enterprises
(in this regard, steps are already be-
ing taken to establish two new so-
cial enterprises: one which will be
active in the second-hand clothing
trade and one which is in the testing
phase and will aim to develop a col-
lection and distribution network for
the products of small local produc-
ers). We mention some of the needs
identified as a result of the commu-
nity consultation in this study, i.e.
those that we have tried to address
together with our partners, collab-
orators and sponsors, namely: the
need for personal development and
social skills (increasing self-esteem,
developing emotional intelligence,
increasing motivation for learning,
developing emotional control strat-
egies including ways of responding
to acts of violence or bullying); the
need for training and development of
transversal key competences: com-
munication and writing skills (in-
creasing the level of reading which is
very low, reducing functional illitera-
cy, developing critical thinking), dig-
ital/technological skills, language/
foreign language skills, cultural/
artistic skills (music, drawing and
painting, digital arts, photography),
entrepreneurial and financial liter-
acy skills, healthy lifestyle skills; the
need for social inclusion (communi-
ty involvement and empowerment
through volunteering and civic ac-
tion, inclusive learning programmes;
the need for guidance and assistance
in the process of professional choice
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voia de sprijin pentru insertia pe

piata muncii (cursuri de calificare/

recalificare, programe de mentorat,
consiliere, educatie antreprenoriala).

In ceea ce priveste tinerii, se re-
marca necesitatea dezvoltarii unei
infrastructuri adecvate pentru a asi-
gura furnizarea echitabild de servicii
si oportunitati; asigurarea credrii de
locuri de munca durabile si decente;
asigurarea participarii la procesul de
luare a deciziilor; asigurarea accesului
echitabil la educatie de nalta calitate;
protejarea traditiilor rurale. Pentru
noi, tinerii reprezinta o categorie va-
loroasa care merita investitii si sprijin
pe termen lung si din acest motiv ne-
am implicat activ in elaborarea poli-
ticilor de tineret (respectiv Rezolutia
Tinerilor 2020), prin participarea la
consultarile din cadrul Summit-ului
Tinerilor 2020, organizat de Guver-
nanta Capitalei Tineretului din Ro-
mania - Consiliul Tineretului din Ro-
mania (CTR), Federatia Tinerilor din
Cluj (FTC), Grupul PONT, BCR- Banca
Comerciala Romana.

De la data Infiintarii asociatei (anul
2012), am mobilizat resurse si am
initiat proiecte prin care am raspuns
nevoilor reale ale grupurilor tinta, ac-
tionand cu dedicare si perseverenta
pentru atingerea obiectivelor asuma-
te prin misiune si anume:

- cresterea ratei de ocupare a persoa-
nelor din grupuri vulnerabile (ti-
neri, persoane varstnice si femei),
prin crearea de locuri de munca
permanente (6 locuri de munca in
cadrul brutariei), dar si de oportu-
nitati de angajare/de suplimentare
a veniturilor pentru specialisti din
comunitate (cadre didactice, psiho-
logi, asistenti sociali, formatori), in
cadrul proiectelor derulate (peste

with a focus on awareness of the
long-term economic consequences of
further education and the choice of a
career congruent with their values,
interests and abilities; the need for
support in entering the labour mar-
ket (qualification/ retraining cours-
es, mentoring programmes, counsel-
ling, entrepreneurship education).

As regards to young people, there
is a need to develop adequate infra-
structure to ensure equitable provi-
sion of services and opportunities;
to ensure the creation of sustainable
and decent jobs; to ensure participa-
tion in decision-making; to ensure
equitable access to high quality ed-
ucation; to protect rural traditions.
For us, young people are a valuable
group that deserves long-term in-
vestment and support and for this
reason we have been actively in-
volved in the development of youth
policies (i.e. Youth Resolution 2020)
by participating in the consultations
within the Youth Summit 2020 or-
ganized by the Youth Capital Govern-
ance of Romania - Youth Council of
Romania (CTR), Youth Federation of
Cluj (FTC), PONT Group, BCR- Banca
Comerciala Romana.

Since the foundation of the asso-
ciation, i.e. 2012, we have mobilized
resources and initiated projects that
responded to the real needs of the
target groups, acting with dedica-
tion and perseverance to achieve the
objectives assumed by our mission,
namely:

- increasing the employment rate
of people from vulnerable groups
(young people, elderly people and
women) by creating permanent
jobs (6 jobs in the bakery) and also
employment opportunities / addi-
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25 de locuri de munca temporare);
- Imbunatatirea calitatii vietii pentru
un numar de peste 500 de persoa-
ne aflate in situatii de dificultate
(varstnici, copii, familii) si care nu
isi pot satisface nevoile de baza,
prin acordarea unui ajutor periodic
sub forma de produse de panifica-
tie, dar si alte alimente de baza sau
bunuri necesare lor. Pe perioada
stdrii de urgenta am raspuns nevoi-
lor grupurilor vulnerabile si am ofe-
rit, saptamanal, unui numar de 35
de persoane, un ajutor sub forma de
alimente de baza si produse de pa-
nificatie si/patiserie (intentia noas-
tra este de a continua acest demers
pe o perioada mai lunga de timp);
imbunatatirea performantelor sco-
lare si prevenirea abandonului sco-
lar pentru 100 de copii, care au be-
neficiat de un program de educatie
remediata pe termen lung (pe o pe-
rioada de minim 6 luni), sustinut de
doua cadre didactice care au oferit
asistenta si sprijin pentru recupera-
rea lacunelor la matematica si limba
si literatura romana;

garantarea recunoasterii si validarii
competentelor dobandite de tineri,
prin implicarea in actiuni de volun-
tariat si implicare civica In cadrul
Centrului de Voluntariat, infiintat in
anul 2015 printr-un proiect derulat
in parteneriat cu Primaria Comunei
Trusesti si finantat prin fonduri SEE
2009 - 2014;

dezvoltarea abilitatilor si incuraja-
rea spiritului artistic, precum si a
creativitatii, prin infiintarea unui
Club de creatie in cadrul caruia au
fost organizate diverse tipuri de
ateliere de creatie si hand made,
cursuri de pictura si desen, activi-
tati culturale la care au participat

tional income for specialists from
the community (teachers, psy-
chologists, social workers, trainers)
in the framework of the projects
(over 25 temporary jobs);
improving the quality of life for
more than 500 people in difficult
situations (elderly, children, fam-
ilies) who cannot meet their basic
needs by providing regular aid in
the form of bakery products and
other basic food or goods they
need. During the emergency period
we responded to the needs of vul-
nerable groups and provided week-
ly aid in the form of basic food and
bakery products to 35 people (our
intention is to continue this ap-
proach for a longer period of time);
improving school performance
and preventing school drop-out for
100 children who benefited from a
long-term remedial education pro-
gramme (minimum 6 months) sup-
ported by two teachers who pro-
vided assistance and support in the
recovery of deficiencies in mathe-
matics and Romanian language and
literature;

guaranteeing the recognition and
validation of the competencies ac-
quired by young people through
their involvement in volunteering
and civic engagement actions with-
in the Volunteer Centre established
in 2015 through a project conduct-
ed in partnership with the Munic-
ipality of Trusesti and financed by
EEA funds 2009-2014;
development of skills and encour-
agement of artistic spirit as well
as creativity through the establish-
ment of a Creative Club in which
several types of creative and hand-
made workshops, painting and
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peste 500 de copii si tineri;

- furnizarea de servicii de consiliere
si educatie parentala destinate pa-
rintilor;

- constientizarea membrilor comuni-
tatii si a factorilor de decizie cu pri-
vire la anumite probleme sociale cu
impact asupra calitatii vietii grupuri-
lor vulnerabile, prin organizarea de
evenimente de promovare, works-
hop-uri, dezbateri si mese rotunde;

- promovarea antreprenoriatului so-
cial prin participarea la evenimente,
alaturi de alte Intreprinderi sociale,
expozitii, cursuri, dezbateri, schimb
de experienta. De asemenea, sun-
tem parteneri si colaboratori pen-
tru initiativele de antreprenoriat
scial care urmeaza sa se dezvolte In
comunitatea noastra.

CONCLUZII:

Am avutindrazneala de a face ceea
ce era mai greu si anume, productie,
considerand ca acest tip activitate in-
seamna cu adevdrat o economie ,,sa-
natoasa”.

Desi a fost si este un proces ane-
voios, provocator si uneori frustrant
facem eforturi pentru a continua. Do-
rim sa aratam ca nu exista comunitati
prea mici sau lipsite de important3,
vrem sa construim In continuare pro-
iecte care sa uneasca generatii si care
sa ofere nu doar sperante, ci si opor-
tunitati pentru copii, pentru tineri,
pentru cei uitati, pentru cei carora
li s-a spus de prea multe ori, pe ne-
drept, ca nu vor beneficia de sansele
pe care le merita.

Vrem sa inspiram in continuare alti
oamenisialteorganizatiicareisi propun
saseimplice directin comunitatealor si
sa ajute, sa puna umarul la dezvoltarea
unor locuri frumoase si sa mizeze pe

drawing courses, cultural activi-
ties were organized and attended
by over five hundred children and
young people;

- provision of counselling and paren-
tal education services for parents;

- raising awareness among commu-
nity members and decision-makers
on specific social issues impacting
on the quality of life of vulnerable
groups through the organisation of
advocacy events, workshops, de-
bates, and round tables;

- promoting social entrepreneurship
by participating in events with oth-
er social enterprises, exhibitions,
courses, debates, exchange of ex-
perience. We are also partners and
collaborators for social entrepre-
neurship initiatives that will be de-
veloped in our community.

CONCLUSIONS:

We had the audacity to do, what
was harder, namely production, con-
sidering that this type of activity real-
ly means a “healthy” economy.

Although it has been and still is an
arduous, challenging and sometimes
frustrating process we are striving to
continue. We want to show that there
is no such thing as a community that
is too small or unimportant, we want
to continue to build projects that
unite generations and offer not just
hope but opportunities, for children,
for the young, for the forgotten, for
those who have too often been told,
unjustly, that they will not get the op-
portunities they deserve.

We also want to continue to in-
spire other people and other organ-
isations to get directly involved in
their community and help, to help
make beautiful places happen and to
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cel mai important lucru cu putintg, pe
OAMENIL.

Suntem multumi de realizarile
noastre si pentru ca ne-am mentinut
activitatea panain prezent. Sigur, poa-
te nu suntem cel mai bun model de
antreprenoriat social, dar daca cineva
ar dori sa invete ceva de la noi, ar fi
determinarea si optimismul care ne-a
facut,sa nu ne pierdem pe drum”.

Suntem mandri ca in comunitatea
noastra se gaseste acum o brutdrie, o
organizatie activa In comunitate, prin
care am strans legaturi, am unit oa-
meni, am bucurat inimi, am schimbat
destine. Ne bucuram ca putem Impar-
tasi din experienta noastra si suntem
deschisi spre comunicare si colabo-
rari care sa faciliteze dezvoltarea co-
munitard, precum si dezvoltarea an-
treprenoriatului social.

focus on the most important thing of
all, PEOPLE.

We are pleased with our achieve-
ments and for maintaining our work
to date. Sure, we may not be the best
model of social entrepreneurship,
but if anyone would like to learn an-
ything from us it would be the deter-
mination and optimism that made us
“not lose our way”.

We are proud that in our commu-
nity, there is now a bakery, an active
community organization, through
which we have bonded, united peo-
ple, gladdened hearts, and changed
destinies. We are happy to share our
experience and we are open to com-
munication and collaborations that
facilitate community development as
well as the development of social en-
trepreneurship.
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TINY LIFE - UN STIL MINUSCUL INTR-O VIATA IMPLINITA
TINY LIFE - A MINUSCULE STYLE IN A FULFILLED LIFE

Responsabil vanzari
Cdsute Colorate

Stelian
JUGANU

Sales Manager
of Colourful Tiny Houses

Rezumat. Cdasute Colorate este o intre-
prindere sociala de insertie infiintd la inceputul
anului 2021 in urma castigarii unei competitii
finantate prin Programul Operational Capital
Uman apelul ,,SOLIDAR — Sprijin pentru in-
fiintarea de intreprinderi sociale”. Activitatea
principald este asigurarea unei experiente uni-
de cazare intr-o casa pe rofi de tip ,,tiny hou-
se”. In cadrul Céisute Colorate sunt angajate
un numdr cinci persoane, dintre care doud pro-
vin din grupul vulnerabil (o persoand s-a aflat
in sistemul de protectie al copilului, iar alta
este cu dizabilitate locomotorie).

Brandul Tiny Life, reprezentat juridic
de Casute Colorate SRL s-a nascut din pasiu-
nea pentru oameni §i naturd, cu dorinta de a
multumi naturii pentru toate binefacerile pe
care aceasta ni le ofera zi de zi, pentru a oferi
posibilitatea si altor persoane de a se bucura
de ea din plin. Tiny Life este despre curajul de
a trai noi experiente, despre sacra legaturd a
omului cu natura, pundnd la dispozitie iubito-
rilor de frumos doua casute in mijlocul naturii,
cu o dimensiune de 27 mp complet utilate, la
marginea Padurii Faget, ce se afld la 7 km de
centrul orasului Cluj-Napoca.

Tiny Life si-a propus sa sustind din pro-
fiturile generate de minusculele casute, trei
programe sociale, primul este un program de
educatie parentald sugestiv numit ,, Familia
0 scoala fara vacante”. El urmareste sprijini-
rea mamelor cu un trecut dificil pentru a pune
bazele unor relatii echilibrate cu copiii lor. Al
doilea program, denumit “Pdrinte, copil, iu-
bire” vine in completarea primului si ofera
mamelor si copiilor lor ocazia de a petrece im-
preund un timp al regasirii si implinirii. Li se
ofera drumetiile in natura si popasul in casute.
Ultimul program “Vreau sa imi stiu copilul in
sigurantda” asigurd nevoile primare ale unor

de igiend pentru mame si copii.

Summary. Casute Colorate is a social in-
clusion start-up funded in the early 2021 fol-
lowing a successful grant awarding competi-
tion financed by the Human Capital Operation-
al Program, call for projects “SOLIDAR — Sup-
porting social start-ups”. The business concept
relies on providing accommodation services in
tiny houses on wheels while supporting five em-
ployees, out of which two represent vulnerable
groups (public childcare system and mobility
impaired).

Tiny Life is the brand promoted by the start-
up Casute Colorate SRL born out of passion
for nature and people aiming to celebrate all
natural wonders and gifis, and thus share this
Jjoy with others as well. Tiny Life is about be-
ing audacious to try new experiences, while
strengthening the bond between nature and
people with the two fully equipped 27m’ tiny
houses scattered near Fdget forest, 7 km away
from Cluj-Napoca city centre.

Tiny Life will support three social programs
following business generated profit. The first
one, “Family — a school without vacations”
is directed at parental education and supports
mothers with a complicated background to
build healthy relations with their children. The
second program, “Parent, child, love” com-
plements the previous program and prepares
mothers to nurture quality time during hiking
and tiny living. Finally, “I want to know my
child is safe” provides basic care products for
mothers and children with low income.

We view Tiny Life as a business model that
promotes people-nature communion, sustaina-
ble living, and eco-efficiency, therefore align-
ing with the “tiny house movement” to promote
social inclusion and social interventions.
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Consideram ca Tiny Life este un model de
business care promoveazd comuniunea om-na-
turd, locuire sustenabila si eco eficientd, ,,tiny
house movement” este destinat sustinerii eco-
nomiei sociale §i a interventiei sociale.

Cuvinte cheie: economie sociala, insertie
sociala; integrare sociala; grup vulnerabil;
program social; responsabilitate sociald; aso-
ciatie; cursuri; Tiny Life; natura; Tiny house.

In Cluj-Napoca avem unul dintre
cel mai active ONG-uri din regiune, un
participant de cursa lunga la dezvol-
tarea sustenabila a comunitatii, prin
implementarea de proiecte, dar si la
cresterea capacitatii mediului organi-
zational, prin accesarea de programe
cu finantiri nerambursabile. In calita-
te de promotor al principiului invatarii
pe tot parcursul vietii, prin activitatile
de formare sau programele de dezvol-
tare, A.LR. sustine imbunatatirea per-
formantei si dezvoltarea unor abilitati
specifice care sa asigure cresterea si
diversificarea competentelor profesi-
onale ale personalului ce activeaza in
domeniul accesarii, monitorizarii si
evaludrii proiectelor cu finantdri ne-
rambursabile.

Printre serviciile pe care A.LR. le
ofera celor care doresc sa se dezvolte
personal si profesional mentionam:
(1) informarea si oportunitatea de fi-
nantare; (2) informarea, consilierea si
medierea profesionala si (3) responsa-
bilitatea sociala. Asociatia si-a propus
sa formeze viitori angajati competitivi
prin punerea la dispozitia lor a unei
oferte de formare profesionald, aco-
perind o gama destul de larga de do-
menii de activitate, cum ar fi: inspector
resurse umane, manager proiect, com-
petente antreprenoriale, consilier ori-
entare privind cariera, manager imbu-
ndtdtire procese, specialist in economia

Keywords. social economy,; social inser-
tion; social integration;, vulnerable group;
social program, social responsability; associ-
ation; courses, Tiny Life; nature; Tiny house.

In Cluj-Napoca we have one of
the most active NGOs in the region,
being a long-term participant in the
sustainable development of the com-
munity through the implementation
of projects, but also in increasing the
capacity of the organizational envi-
ronment by accessing programs with
non-refundable funding. As a promot-
er of the principle of lifelong learning
through training activities or devel-
opment programmes, A.LR. advocates
the improvement of performance and
the development of specific skills that
ensure the growth and diversification
of professional competences of staff
working in the field of accessing, mon-
itoring and evaluating non-refundable
projects.

Among the services that the asso-
ciation offers to those who want to de-
velop on a personal and professional
level we mention: (1) professional in-
formation and funding opportunities;
(2) professional information, coun-
selling and mediation; and (3) social
responsibility. The association aims
to train future competitive employees
by providing them with opportunities
to participate in professional training
courses covering a fairly wide range
of fields of activity, such as: human
resources inspector; project manager;
entrepreneurial skills; career guidance
counsellor; process improvement man-
ager; social economy specialist; pub-
lic-private partnership expert/special-
ist; public procurement expert; IT skills;
communication in foreign languages
(English and German).
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sociald, expert/specialist in parteneriat
public-privat, expert achizitii publice,
competente informatice, comunicare in
limbi strdine (engleza si germand).

Pe langa formarea profesionala a vi-
itorilor profesionisti din mediul privat
sau cel public, A.LR. s-a implicat si in
diverse proiecte sociale, educationale
si de mediuy, initiate cu scopul de a re-
zolva problemele ivite Tn comunitate,
dovedindu-se un sprijin pentru aceas-
ta. Domeniile in care s-a implicat asoci-
atia in comunitate sunt cele pe resurse
umane (atat in mediul urban, cat si in
mediul rural), educatie si tineret (prin
programe de petrecere a timpului li-
ber in randul tinerilor), cultura, mediu
(demararea unor proiecte ce aveau ca
scop responsabilizarea comunitatii cu
privire la protejarea si respectarea na-
turii prin activitati de ecologizare) si
cooperarea transnationala.

Economia Sociala este cel de-al
treilea sector economic aflat la granita
dintre sectorul privat de business si cel
guvernamental, avand ca scop princi-
pal solutionarea inovatoare a proble-
melor din sectorul social, economic
sau de mediu. Ea poate fi vazuta si ca
o alternativa la dezvoltarea economica
bazata pe principiul eticii-solidarita-
tii democratice, dezvoltare personala
si profesionald, functionand aidoma
economiei de piatd, dar independent
fata de economia de stat (Lidia Do-
bre:2016).

Inceputul timid al Economiei so-
ciale din 2011 e urmat de dezvoltarea
unor modele de business cu tenta so-
ciala prin suportul adus comunitatilor
dezavantajati socio-economic, tran-
spunand practic filosofia de baza a
economiei sociale.

Asociatia A.LR. si-a propus sa aso-

In addition to the professional
training of future professionals in the
private or public sector, the entity
pursued involvement in various so-
cial-educational and environmental
projects that aimed to solve problems
encountered in the community, prov-
ing to be a support for it. The areas in
which the Association has been suc-
cessfully involved in the community
are those of human resources (both in
urban and rural settings), education
and youth (through youth leisure pro-
grammes among young people), cul-
ture, environment (initiating projects
aimed at empowering the community
to protect and respect nature through

environmentalization activities in
problematic areas) and transnational
cooperation.

The social sector is the third eco-
nomic sector that lies at the border be-
tween the private business sector and
that of the government sector; with the
main aim of innovatively solving social,
economic or environmental problems.
It can also be perceived as an alterna-
tive to economic development based
on the principle of democratic ethics
and solidarity, personal and profes-
sional development, functioning very
much like the market economy, yet
independent from the state economy
(Lidia Dobre: 2016).

The humble debut of the Social
Economy in 2011 is followed by the
development of the socially - oriented
business models by supporting com-
munities in reducing poverty among
the socio-economically disadvantaged,
practically transposing the basic phi-
losophy of the social economy.

Thus, the Association has proposed
to associate to the achieved profit the
benefits offered to the community
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cieze profitul realizat cu binele oferit
comunitatii unde isi desfasoara acti-
vitatea, infiintand o intreprindere so-
ciala ce are ca scop nu doar profitul,
ci transformarea lui Intr-o resursa
financiara viabila ce va putea sustine
viitoarele proiecte/programe sociale
destinate persoanelor din grupuri vul-
nerabile.

Intr-un mod foarte placut, organi-
zatia clujeana a Imbratisat cu convin-
gere filosofia de baza a economiei so-
ciale, tintind reducerea saraciei mult
mai concret prin Infiintarea intreprin-
derii sociale de insertie numita Casute
Colorate SRL, ce a luat fiinta in luna
februarie 2021, In urma castigarii unei
competitii finantate prin Programul
Operational Capital Uman apelul ,SO-
LIDAR - Sprijin pentru infiintarea
de intreprinderi sociale”. Activitatea
principald a Intreprinderii sociale de
insertie are ca scop principal asigura-
rea unei experiente unice, in mijlocul
naturii, prin oferirea posibilitatii de ca-
zare Intr-o casa pe roti de tip ,tiny hou-
se”, celor ce doresc sa scape de agitatia
cotidiana.

Intreprinderea sociald de insertie
a cdpatat contur la initiativa manage-
rilor asociatiei, mari iubitori de natura
si drumetii, din pasiunea pe care aces-
tia o au pentru oameni si frumos, cu
dorinta de a multumi naturii pentru
toate binefacerile pe care aceasta ni
le ofera zi de zi. Totodata, aceasta se
doreste a fi si 0 oportunitate mare ce
le este oferita si altor persoane de a se
bucura de aceasta experienta unica.

Brandul intreprinderii sociale este
despre curajul de a trai noi experiente,
despre sacra legatura a omului cu na-
tura, punand la dispozitie iubitorilor
de frumos trei casute construite din
lemn si alte materiale usoare, complet

where it carries out its activity, thus
establishing a social enterprise whose
aim is, among other things, not only
profitability, but its transformation
into a sustainable financial resource
that will be able to support future
social programmes/projects for the
more vulnerable.

Most pleasantly, the Cluj-based or-
ganisation has embraced with convic-
tion the basic philosophy of the social
economy, aiming to reduce poverty
much more concretely by establishing
the work integration social enterprise
called Casute Colorate, founded in
February 2021 as a result of winning
a competition financed by the Human
Capital Operational Programme “SOL-
IDAR - Support for the establishment
of social enterprises”. The main activi-
ty of the work integration social enter-
prise is to provide a unique experience
in the middle of nature, by offering
the possibility of accommodation in a
“tiny house” type house on wheels to
those who want to escape from the
hustle and bustle of everyday life.

The work integration social enter-
prise took shape at the initiative of the
Managers of the association, great lov-
ers of nature and hiking, from the pas-
sion they have for people and beauty,
with the desire to thank nature for all
the benefits it offers us on a daily ba-
sis. Moreover, it is also expected to be
a great opportunity offered to other
people in order to enjoy this unique
experience.

The brand of the social enterprise is
about the courage to live new experi-
ences, about the sacred bond between
man and nature, providing lovers of
beauty with three cottages made of
wood and other light materials, lo-
cated in the middle of nature, fully
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utilate, cu o dimensiune de 27 mp si
care sunt amplasate in mijlocul natu-
rii, la marginea Padurii Faget (7 km de
centrul orasului Cluj-Napoca). Ampla-
sarea celor trei casute s-a facut intr-o
zona naturala protejata, monument al
naturii de interes national, ce cuprin-
de arbori gorun si fag. Suprafata ariei
protejate este de 10 ha si conserva
specii naturale si habitate importante
din punct de vedere al faunei si florei.
Padurea Faget poate fi vizitata in scop
stiintific, educativ si de agrement, ofe-
rind posibilitati de turism si agrement
de weekend In Imprejurimile Clujului.

Contextul in care s-a dezvoltat in-
treprinderea sociala Casute Colorate
are la baza coroborarea documente-
lor strategice relevante existente la
nivel european/national/regional/
local cu informatiile concrete din ca-
drul analizei de nevoi realizate, da-
tele si informatiile culese, la care se
adauga experienta antreprenorului
in implementarea de proiecte in do-
meniul antreprenoriatului, domeniul
social si educatie.

In randul grupurilor vulnerabile
inactivitatea este strans legata de nive-
lul de educatie, de apartenenta etnica
(minoritatea roma) si de rezidenta in
mediul rural in comunitati dezavanta-
jate socio-economic.

Intreprinderea sociald de insertie
si-a propus ca prin obiectivele sale sa
ofere un sprijin real persoanelor dez-
avantajate, prin sprijinirea acestora
in a-si depasi situatia in care acestea
se afla. Entitatea clujeana contribuind
astfel la prevenirea si combaterea ris-
cului de excluziune sociala si la cres-
terea calitatii vietii, precum si la pro-
movarea incluziunii sociale a acestor
persoane.

Implementarea strategiei incluse in

equipped and measuring 27 square
meters, on the edge of the Faget For-
est, 7 km away from the Cluj - Napoca
city center. The location of the three
cottages was made in a protected nat-
ural area and a nature monument of
national interest, which includes dur-
mast oak and beech trees. The surface
area of the protected area is 10 ha, and
it preserves natural species and habi-
tats significant in terms of fauna and
flora. The Faget Forest can be visited
for scientific, educational and recrea-
tional purposes, offering possibilities
for tourism and week-end recreation
in the area surrounding Cluj.

The context in which this business
plan has developed is based on the
corroboration of relevant strategic
documents existing at European/na-
tional/regional/local level with the
concrete information from the needs
assessment carried out, the data and
information collected, as well as the
entrepreneur’s experience in imple-
menting projects in the field of entre-
preneurship, social and education do-
mains.

Among vulnerable groups inactiv-
ity is closely related to education at-
tainment, ethnicity (Roma minority)
and rural residence in socio-econom-
ically disadvantaged communities.

The work integration social enter-
prise aims through its objectives to be
a genuine support among disadvan-
taged people, by supporting them in
overcoming their situation.

The Cluj-based entity will contrib-
ute to preventing and combating the
risk of social exclusion, as well as to
increasing the quality of life and pro-
moting the social inclusion of these
people.

The implementation of the strategy
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planul de afacere are ca rezultat ser-
vicii sociale la nivelul judetului Zonei
Metropolitana Cluj care sa asigure abi-
litarea persoanelor, precum si a comu-
nitatilor pentru rezolvarea nevoilor
sociale, cresterea calitatii vietii pre-
cum si promovarea incluziunii sociale.
La nivelul regiunii Nord-Vest, Ca-
sute Colorate contribuie la indepli-
nirea obiectivelor prevazute in Planul
de Dezvoltare al Regiunii Nord-Vest
(2014-2020) care propune, la Prio-
ritatea de dezvoltare 3, cresterea ca-
litatii vietii locuitorilor din regiune,
realizabild prin cresterea calitatii ser-
viciilor in domeniul educatiei, sanata-
tii si a serviciilor sociale. Acest Plan de
Dezvoltare defineste contextul regiu-
nii Nord-Vest prin prisma faptului ca
potentialul resurselor umane nu este
deplin valorificat din cauza ratei mici
de participare la educatie a persoa-
nelor apartinand grupurilor vulnera-
bile (persoane care tradiesc In saracie,
rromi, femei in situatii de risc), dis-
paritatilor intre serviciile de educatie
oferite in mediul urban si in cel rural,
subfinantarii sistemului educational,
la care se adauga insuficienta masuri-
lor de incluziune active, de protectie si
asistentd sociala. Raportat la Priorita-
tea de dezvoltare 3, Casute Colorate,
prin obiectivele sale, previne si creste
nivelul de trai pentru 30 de persoane,
anual, pe fundalul diversificarii masu-
rilor de interventie, furnizarii de pro-
grame sociale de calitate, acordarii de
sprijin material, educational si creste-
rea motivatiei mamelor aflate in situa-
tii de risc prin actiuni inovatoare.
Pentru a prezenta contextul social
actual al Clujului, s-a facut apel si la
metode de cercetare empirice, cum ar
fi analizarea si interpretarea strategii-
lor de dezvoltare judeteana si munici-

included in the business plan results in
social services at the county level of the
Cluj Metropolitan Area that empower
individuals as well as communities to
solve social needs, increase the quality
of life and promote social inclusion.

At the level of the North-West re-
gion, the business plan of the social
enterprise from Cluj contributes to the
attainment of the objectives set out in
the Development Plan of the North-
West Region (2014-2020), which pro-
poses to the Development Priority 3
the improvement of the quality of life
of the inhabitants of the region, achiev-
able by increasing the quality of ser-
vices in the field of education, health
and social services. This Development
Plan defines the context of the North-
West region in the light of the fact that
the potential of human resources is
not fully exploited due to the low rate
of participation in education of people
belonging to vulnerable groups (poor,
Roma, women at risk), the disparities
between education services offered in
urban and rural areas, the underfund-
ing of the education system, to which
is added the insufficiency of active
inclusion, protection and social assis-
tance measures. In relation to Devel-
opment Priority 3, the business plan,
through its objectives, prevents and
increases the standard of living for 30
people on an annual basis by diversify-
ing intervention measures, providing
quality social programmes included in
the business plan, providing financial
and educational support and increas-
ing the motivation of mothers at risk
through innovative actions.

In order to present the current
social context of Cluj, empirical re-
search methods were also used, such
as the analysis and interpretation of
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pala dupa cum urmeaza: strategia ju-
deteana de dezvoltare a serviciilor so-
ciale Tn domeniul asistentei sociale si
protectiei copilului pe termen mediu
(2014 - 2016) si lung (pana in 2020);
strategia de dezvoltare a municipiu-
lui Cluj-Napoca 2014-2020; strategia
de dezvoltare a Judetului Cluj 2014-
2020; strategia integrata DE DEZVOL-
TARE URBANA PENTRU POLUL DE
CRESTERE CLUJ-NAPOCA, PENTRU
PERIOADA DE PROGRAMARE 2014-
2020 (2023). Pentru a avea o imagine
si mai clara a problemelor din comuni-
tate, s-a apelat inclusiv la date statisti-
ce oficiale pentru a putea fundamenta
planul de afacere sociala.

Intre priorititile enumerate al stra-
tegiei de dezvoltare a municipiului
Cluj-Napoca 2014-2020 se afla "cres-
terea calitatii infrastructurii si a servi-
ciilor in domeniul educatiei, sanatatii
si a serviciilor sociale” , "Promovarea
incluziunii sociale si combaterea sara-
ciei in zonele urbane si rurale”.

i ind Sociali de In-
sertie Casute Colorate se integreaza
perfect In contextul social si economic
al Clujului, propunand activitati de
promovare a ecoturismului in vederea
Zonei Metropolitane Cluj (ecoturismul
are un rol economic important cu in-
fluenta asupra ocuparii si este o prio-
ritate inclusa in Strategia pentru Com-
petitivitate Economica 2014-2020).

Asadar, prin activitatea economica
contribuim la integrarea armonioasa
si competitiva a turismului din judetul
Clyj in sistemul turistic regional, natio-
nal si european, prin crearea unei ofer-
te turistice complementare si compe-
titive, capabila sa motiveze si sa gene-
reze fluxuri turistice convergente si sa
satisfaca o cerere turistica potentiala

county and municipal development
strategies according to the following:
county strategy for the development
of social services in the field of social
assistance and child protection in the
medium (2014 - 2016) and long term
(until 2020); development strategy of
Cluj-Napoca municipality 2014-2020;
development strategy of Cluj County
2014-2020; integrated URBAN DE-
VELOPMENT strategy FOR CLUJ-NA-
POCA GROWTH POLE FOR THE
PROGRAMMING PERIOD 2014-2020
(2023).

In order to get an even clearer pic-
ture of the problems in the community,
official statistical data was also used to
substantiate the social business plan.

Among the priorities listed in the
development strategy of the munici-
pality of Cluj-Napoca 2014-2020 are
included “increasing the quality of in-
frastructure and services in the field of
education, health and social services”,
“Promoting social inclusion and com-
bating poverty in both urban and rural
areas”.

The business plan of the Work In-
tegration Social Enterprise Colour-
ed Cottages fits perfectly into the so-
cial and economic context of Cluj, pro-
posing an activity to promote ecotour-
ism in order to increase the economic
competitiveness of the Cluj Metropoli-
tan Area.

Ecotourism has an important eco-
nomic role in influencing occupa-
tion and is a priority included in the
Economic Competitiveness Strategy
2014-2020.

Through economic activity, we will
contribute to the harmonious and
competitive integration of tourism in
Clyj County in the regional, national
and European tourism system, by cre-
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diversificata ca necesitati, optiuni, exi-
gente, gusturi si posibilitati materiale.

Intreprinderea sociala de insertie
de la Clyj a integrat cu succes princi-
piile ce stau la baza economiei socia-
le: prioritate acordata individului si
obiectivelor sociale fata de cresterea
profitului, solidaritate si responsa-
bilitate colectiva, convergenta dintre
interesele membrilor asociati si inte-
resul general si/sau interesele unei
colectivitati; directionarea celei mai
mari parti a profitului financiar (90%)
pentru atingerea obiectivelor de inte-
res general ale unei colectivitati sau
in interesul personal nepatrimonial al
membrilor.

In cadrul intreprinderii sociale sunt
incurajati sa participe la buna dezvol-
tare a acestui model de business inclu-
siv beneficiarii acesteia - persoanele
ce se afla in grupul vulnerabil, fiind
totodata unul dintre principiile ce stau
la baza dezvoltarii afacerii sociale.

In ceea ce priveste activitatea eco-
nomica, aceasta este adresata in speci-
al turistilor romani sau straini ce au in
comun dragostea pentru naturd, Incli-
nare catre turismul ecologic sau cultu-
ral, acest model de business fiind unul
bine dezvoltat in Europa de vest si In
tarile nordice.

Daca activitatea intreprinderii so-
ciale a Tnceput cu o singura casuta pe
roti, din luna iulie a anului 2021 au
mai sosit alte doua astfel de casute, ce
asteapta iubitorii de natura sa le vizi-
teze. Si pentru ca lucrurile sunt facute
cu multa iubire Tn acest proiect, cele
trei casute au si nume pe masura, ce
au un design minimalist care emana
prospetime si vitalitate, dar in acelasi
timp o stare de bine, de liniste si im-
pacare, fiind asezate mai aproape de
liziera padurii.

ating a complementary and competi-
tive tourism offer, able to motivate and
generate convergent tourist flows and
to satisfy a potential tourist demand
diversified in terms of needs, options,
demands, tastes and financial possibil-
ities.

The work integration social en-
terprise in Cluj has successfully inte-
grated the principles underlying so-
cial economy, such as: priority given
to the individual and social objectives
over increasing profit, solidarity and
collective responsibility, convergence
between the interests of the associat-
ed members and the general interest
and/or the interests of a community;
directing the largest part of the finan-
cial profit (90%) to achieve objectives
of general interest, of a community or
in the personal non-patrimonial inter-
est of the members.

Within the social enterprise, the
beneficiaries - people in vulnerable
groups - are also encouraged to partic-
ipate in the good development of this
business model, being one of the prin-
ciples underlying the development of
social business in the region.

If at the beginning of this social
business the activity started with only
one tiny house on wheels, since July
2021, two more of them have arrived,
waiting for nature lovers to visit them.

In terms of economic activity, it is
mainly addressed to Romanian or for-
eign tourists who share fondness for
nature, an inclination towards ecolog-
ical or cultural tourism, this business
model being well developed in West-
ern Europe and the Nordic countries.

Because things are made with a lot
of love in this project, the three tiny
houses have fitting names, with a min-
imalist design that emanates fresh-
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Povestea ultimelor doua casute
se leaga de amintirea bunicelor celor
doi manageri ai intreprinderii sociale,
doua femei puternice si libere, care au
iubit natura sii-au Invatat ce inseamna
decenta, simplitatea si pofta de viata.
Numele lor sunt Elizabeth si Valentina.
Ele i-au invatat ocrotirea si au fost o
sursa de inspiratie atunci cand au de-
cis sa puna bazele a ceea ce este astazi
brandul intreprinderii sociale de
insertie: ajutorarea mamelor nevoite
sa 1si creasca singure copiii si a tineri-
lor din casele de copii si/sau cu diza-
bilitati, care isi gasesc mai greu un loc
de munca.

Pentru ca echipa ce a gandit acest
proiect minunat si-a dorit sa acorde
o sansa realda personelor vulnerabile
pentru a intra In campul muncii, in-
curajandu-le pe acestea sa se simta ca
facand parte din comunitate, respectiv
societate, aceasta s-a gandit si la cre-
area unor locuri de munca. Astfel c3,
in cadrul Casute Colorate SRL sunt
angajate un numar de cinci persoane,
dintre care doua provin din grupul
vulnerabil (o persoana ce s-a aflat in
sistemul de protectie al copilului, iar
cealalta, o persoana cu dizabilitate lo-
comotorie). Prin angajarea persoane-
lor ce provin din grupuri de risc ne-am
angajat direct in lupta Impotriva exclu-
ziunii, discriminarilor si a somajului in
randul acestor categorii de persoane.

Important de mentionat este faptul
cd, pe langa locurile de munca create
prin intermediul acestei intreprinderi
sociale de insertie, aceasta si-a propus
ca profitul generat din businessul so-
cial sa fie directionat si In programe
sociale menite sa reduca problemele
din comunitatea unde se alege sa se
intervina. Astfel, pe langa misiunea de
baza a economiei sociale, Casute Co-

ness and vitality, but at the same time
a sense of well-being, tranquility and
reconciliation, being placed closer to
the edge of the forest.

The story of the last two tiny hous-
es arrived is linked to the memory of
the grandmothers of the two Manag-
ers of this concept, two strong and free
women who loved nature and taught
them the meaning of decency, simplic-
ity and lust for life. Their names are
Elizabeth and Valentina. They taught
them about caring and were a source
of inspiration when they decided to
set up what is today the brand of the
work integration social enterprise:
helping mothers who have to bring up
their children alone and young people
in children’s homes and/or with disa-
bilities who find it difficult to find a job.

Because the team behind this won-
derful project wanted to give vulner-
able people a real chance to enter the
labour market, encouraging them to
feel part of both the community and
society, they also thought about creat-
ing jobs. Thus, within Casute Colorate
a number of five people are employed,
two of whom are from the vulnerable
group (one person who was in the
child protection system and another
person suffering from locomotor dis-
ability). By employing people from
at-risk groups, the fight against exclu-
sion, discrimination and unemploy-
ment among these groups is directly
addressed.

It is important to mention that, in
addition to the jobs created through
this work integration social enter-
prise, the profits generated from the
social business should also be directed
into social programs aimed to reduce
problems in the community where it
chooses to intervene. Thus, in addition
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lorate SRL a ales sa aiba si o misiune
socialg, fiind indreptata catre cupluri-
le mama-copil aflate in situatii de risc,
pentru a oferi sansa de a-si dezvolta
potentialul si de a-si construi o viata
demna si implinita.

Intreprinderea de insertie sociald
Casute Colorate SRL si-a propus ca
anual sa creasca calitatea vietii, prin
programele sale si prin actiuni specifi-
ce destinate unui grup tinta de minim
treizeci cupluri mama-copil aflate in
situatie de risc. Initiatorii acestui busi-
ness social, considera ca toti copiii au
dreptul la sanse egale de dezvoltare,
motiv pentru care se Incearca acoperi-
rea tuturor nevoilor de baza prin pro-
gramele pe care Intreprinderea sociala
le-a gandit pentru acestea.

Printre programele sociale deja im-
plementate prin intermediul acestui
model de antreprenoriat social amin-
tesc programul de educatie parentals,
sugestiv numit Familia, o scoala fara
vacante. El urmadreste sprijinirea ma-
melor cu un trecut dificil pentrua pune
bazele unor relatii echilibrate cu copiii
lor. Al doilea program, Parinte, copil,
iubire, vine in completarea primului
si ofera mamelor si copiilor lor ocazia
de a petrece impreund un timp al re-
gasirii si implinirii. Acestora li se ofera
drumetiile in natura si popasul in ca-
sutele Intrerpinderii sociale. Cel de-al
treilea program se numeste Vreau sa
imi stiu copilul in siguranta, ce are
ca scop asigurarea nevoilor primare
ale unor familii cu posibilitati reduse:
haine si produse de igiena personala
pentru mame si copii.

O alta activitate pe care ne-am
propus sa o desfasuram in perioada
urmatoare este aceea de a face cunos-
cute, Tn mod gratuit, prin intermediul
platformei www.tinylife.ro, si alte mo-

to the basic mission of social economy,
Casute Colorate has chosen to have a
social mission as well, being directed
towards mother-child families at risk,
in order to give them the chance to de-
velop their potential and build a digni-
fied and fulfilling life.

The Casute Colorate Work In-
tegration Social enterprise has pro-
posed to increase the quality of life
directly through its programs, annu-
ally, through specific actions aimed at
a target group of at least thirty moth-
er-child families at risk. The initiators
of this social business believe that all
children have the right to equal op-
portunities for development, which is
why they try to cover all basic needs
through the programmes that the
social enterprise has elaborated for
them.

Among the social programmes al-
ready implemented through this busi-
ness I would like to mention the par-
enting education programme sugges-
tively called Family, a school without
holidays. It seeks to support mothers
with a difficult background in laying
the foundations of a balanced relation-
ship with their children. The second
programme Parent, child, love com-
plements the first one and gives moth-
ers and their children the opportunity
to spend a time of reunion and fulfil-
ment together. They are offered the
opportunity of hiking in nature and
resting in the tiny houses of the social
enterprise. The third programme is
called I want to know my child safe,
which aims to provide for the basic
needs of families with limited means:
clothes and personal hygiene products
for mothers and children.

Another activity we plan to carry
out in the coming period is to pro-
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dele de antreprenoriat social. Suntem
de parere ca ne putem dezvolta mult
mai armonios si vom putea fi mai
aproape de cei in dificultate doar daca
ne vom aduna puterile si cunostintele
in aceasta directie. Pana la urma, din
acest ,parteneriat” castigul nu este
doar intr-o directie, ci in mai multe:
persoana vulnerabila este castigatorul
principal, pe urma reprezentantul afa-
cerii sociale si, pe urma, comunitatea
si societatea. Prin intermediul acestei
platforme ne dorim sa facem vizibile
cat mai multe astfel de intreprinderi
sociale din judetul Cluj pentru a iden-
tifica persoanele ce doresc sa sustina
astfel de initiative. Doar uniti vom pu-
tea avea rezultatele scontate!

CONCLUZIE

Brandul intrerpinderii sociale Ca-
sute Colorate este un model de busi-
ness care promoveaza comuniunea
om-naturg, locuire sustenabila si eco
eficientd, iar ,tiny house movement”
este destinat sustinerii economiei so-
ciale si a interventiei sociale.

SURSE:

mote other social business models
free of charge via the www.tinylife.ro
platform. It is our belief that we can
only develop in a more harmonious
way and be closer to those in need if
we pool our strengths and knowledge
in this direction. Ultimately, from this
“partnership” the gain is not only in
one direction, but in several: here the
main winner is the vulnerable person,
then the social business representa-
tive and then the community and soci-
ety. Through this platform we want to
make visible as many social enterpris-
es as possible in Clujcounty in order to
identify people who want to support
such initiatives. United only we will be
able to achieve the desired results!

CONCLUSION

I do believe that the brand of so-
cial enterprise in Cluj is a business
model that promotes human-nature
communion, sustainable housing and
eco-efficiency, the “tiny house move-
ment” is designed to support the social
economy and social intervention.

www.inceptusromaniaro, pagina accesata in data de 11.09.2021
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