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Welcome to the Journal of Research on Trade, Management and
Economic Development

The Journal of Research on Trade, Management and Economic Development
(JRTMED) focuses on theoretical, applied, interdisciplinary and methodological
researches in all areas of economics, trade, management and, more significantly, on
various interrelationships between trade and economic development at national and
international levels.

JRTMED was set out to promote research and to publish information on the
achievements in all areas mentioned above and to provide a way for researchers,
academics, policy makers, business practitioners and representatives of co-
operatives to exchange views and share information and new ideas.

The goal of JRTMED is to disseminate knowledge, to promote innovative thinking,
intellectual discussions, research analyses and pragmatic studies including critiques
regarding a wide area of economic sciences, as well as to facilitate communication
between academics, research experts, policy makers, business practitioners,
members of co-operatives, government agencies and executive decision makers.

JRTMED Editorial Board is inviting researchers, doctoral students, teaching staff
and professionals from the real sector of economy to collaboration, exchange of
experience and dissemination of the achieved research results.

Editorial Board

More information about the Journal of Research on Trade, Management and Economic
Development can be found on the journal’s homepage http://jrtmed.uccm.md/index.php/en.
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Abstract

Co-operatives play an increasingly important role in the society, due to the diversity of their activities and
their profound social character. The co-operative sector in the Republic of Moldova is represented in various forms:
consumer, production, entrepreneurial, housing, agricultural co-operatives and others, but the largest is the
consumer co-operative system.

Co-operative business model develops slower than other forms of economic activity in the country. The
internal need for change and nowadays challenges and require rethinking the co-operatives’ organization and
management, their domains of economic activity, their relationship with members, ownership relations and the
motivational system.

By signing the Republic of Moldova—European Union Association Agreement, Moldova has expressed its
adherence to the European values and focuses toward its integration into the European Economic Area. This
requires the adoption of new visions in the co-operatives development and in the implementation of European co-
operatives’ good practices.

The goal of this research consists in the analysis of the consumer co-operative system from the Republic of
Moldova, evaluation of challenges it meets and identification of the strategic directions for sustainable development
and strengthening the position on the domestic and foreign market. The research results were used in the elaboration
of the Strategy of Consumer Co-operatives’ Development for 2016-2019. Its implementation would boost the
consumer co-operatives’ development in the country.

Keywords: consumer co-operatives, strategic development modernization, optimization, economic efficiency.

1. Introduction

Consumer cooperatives, according to their mission and objectives, play an important economic
and social role in Moldovan society. Existing for over 147 years, this system has continuously
expanded its activity areas getting fully involved in the implementation of national programs for
social and economic development.

In order to ensure further development of national consumer cooperatives, strategic planning for
the medium and long term development of this sector has an important role focusing on
implementation of development policies, advanced modernization of the system, supporting
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increase of competitiveness as well as of consistent, efficient and sustainable development of
consumer cooperatives while fully meeting the needs of their members, employees and population
served.

Given the importance of this issue and based on the Law regarding consumer cooperatives no.
1252/2000 [3], at the request of the Central Union of Consumer Co-operatives from the Republic
of Moldova the research team of the Trade Co-operative University of Moldova elaborated the
Development Strategy of Consumer Co-operatives for 2016-2019 (hereinafter the Strategy), which
was approved by the XvI® Congress on February 12, 2016 and is being implemented currently.

2. The degree of investigation of the problem currently, and purpose of research

Cooperatives are an important segment in the social-economic system of many countries with
substantial contributions to the formation of macroeconomic indicators, development of priority
economic sectors, meeting the population’s consumption needs, enhancing the quality of life,
having a strong economic and social impact. According to the International Co-operative Alliance,
the number of cooperative members has exceeded one billion people worldwide. Cooperatives
offer about 250 million jobs, provide employment for 12% of total employment in G20 countries.
According to The third (2014) edition of the World Co-operative Monitor, turnover of the largest
300 cooperatives increased by 11,6% in the last 3 years to reach USD 2.2 trillion [5].

Taking into account the significance of cooperative development, the International Labour
Organization adopted in 2002 ILO Recommendation no. 193 concerning Promotion of
Cooperatives [5] which highlights the need to adopt and promote cooperatives in all countries
irrespective of their level of development, and to get their support from the public sector.
Governments should provide a supportive policy and legal framework consistent with the nature
and function of cooperatives.

This recommendation is also applicable for the Republic of Moldova, including the consumer
cooperatives sector. Consumer co-operative system is the largest among all forms of co-operatives
existing in the country.

The activity of cooperatives is influenced by both external factors and internal ones, the latter
having a particularly important role. To ensure economic growth, sustainable and stable
development, increase of the level of competitiveness, cooperatives must adopt and implement
strategies that, on the one hand, help achieving their mission and, on the other hand, ensure an
economic activity efficient and targeted towards the needs of its members and society as a whole.

Matters relating to strategic planning, concepts and fundamentals of strategic management, the
methodology for elaboration of development strategic documents are the subject of multiple
scientific research and are widely discussed in scientific publications. However, the issues of
cooperative activity, analysis of the legal framework regulating their functioning, diagnosis of
their evolution, evaluation of innovative visions regarding the development of this sector are the
subject of studies of a small circle of researchers only and are insufficiently addressed in the
specialty literature. Researches in this area, especially in what concerns the drafting of
development strategies for cooperatives, are episodic and sequentially, without being integrated
into a systemic, complex and integrated study.

In such circumstances it is required, as an objective necessity, to carry out research on the current
situation in the field of consumer cooperatives, identifying the challenges they face, assessing
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trends of cooperative development worldwide, identifying domestic needs for change and
developing a strategy based on sustainable, smart and inclusive development.

3. Methods and materials applied

Given the importance of the Strategy several steps have been undertaken for its development, such
as:
e studying of relevant evaluation documents (reports) regarding the implementation of
National Development Programs and recorded progress,
e analysis of the implementation of Consumer cooperatives development Program for 2012-
2015 [9],
e SWOT analysis of consumer cooperatives activity as well as of encountered challenges,
e social and economic analysis of rural environment where consumer cooperatives entities

operate,

e analysis of European regulatory and strategic development framework for consumer
cooperatives,

e analysis of national strategic development documents of the Republic of Moldova until
2020,

e analysis of statistical data, reviews, social and economic reports,

¢ identification of internal needs that are challenging the consumption cooperation system,
identification of stakeholders (members, employees, other beneficiaries of cooperative
services, authorities, etc.) needs and expectations [7, 8],

e analysis of strategies and programs for local (district and community) development of
consumer cooperatives in 2016-2019,

e consultation with sector’s key stakeholders (cooperatives and cooperative enterprises,
cooperative members, academics, researchers, farmers, processors and traders from rural
areas, local government).

The Strategy was developed based on Art. 74 (¢) of the Law on consumer cooperatives no. 1252 —
XIV of September 28, 2000 [3], on the priorities of social and economic development of the
Republic of Moldova established in the National Development Strategy "Moldova 2020",
approved through Law no.166 of 11/07/2012 [4], on European economic integration priorities
contained in the Republic Moldova - European Union Association Agreement [1], ratified by the
Moldovan Parliament on July 2, 2014 (Law no. 112 of July 2, 2014) and by the European
Parliament on November 13, 2014, on the Strategy "Europe 2020" providing for smart, sustainable
and inclusive growth [2], on national sectorial strategies for economic development, on other
policy documents according to international cooperative principles, Regulation (EC) no.
1435/2003 of the Council from July 22, 2003 on the Statute for a European Cooperative Society
(SCE) [6], the Promotion of Cooperatives Recommendation R193 of International Labour
Organisation, adopted by the ILO session no. 90 on June 20, 2002 [5], the international priorities
for the development of cooperatives promoted by International Cooperative Alliance (ICA) [10],
Cooperatives Europe (CoopsEurope — The European region of ICA) [11], sectoral international
organisations of cooperative activity fields, and to other relevant documents.

To achieve research quantitative and qualitative methods were used including bibliographic
documentation, induction, deduction, systemic method, statistical and economic-mathematical
methods, method of comparison, questioning, modelling, interviewing, brainstorming etc.
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The Strategy was developed on the basis of systemic, complex, problematic approaches and is
aimed towards boosting the development of Moldovan consumer cooperatives under increased
competition, economic globalization, development of information society.

4. Results obtained and discussions
4.1. The trends of consumer cooperatives development

During the last four years (2012-2015) consumer cooperatives continuously offered a wide range
of services and promoted various activities (retail and wholesale trade, purchase of agricultural
products and of agricultural products of animal origin, their processing, various services, including
educational, market, catering services), this activity depending on the interests of their members
and of the population from the activity area, thus providing service to about 57% of the population.

As a membership-based system, consumer cooperatives continuously choose community
strengthening and development of infrastructure, which currently includes:
e cooperative members — over 144 thousand,
e cconomic entities — 161, including consumer cooperatives — 98,
e trade units — 1930 with commercial area of 185 thousand m?,
e catering facilities — 230,
e Jocations where consumer cooperatives exist — 770,
e markets — 32 with 10850 places for sale,
e the production sector comprises 21 factories and bakeries, 14 confectionery-pastry
departments, 16 slaughterhouse, 29 agricultural products processing facilities, including
15 for sunflower seeds, 10 for grain, 2 sausage departments, 5 production enterprises,
e educational institutions — 3,
e employees — 4265.

Aiming for increased quality of services offered by cooperative enterprises, in the previous period
these focused on infrastructure modernization, on trade, manufacturing and service update. Thus,
in 2012-2015:
e 31 trade units were re-opened and put into service of the rural community, 190 stores were
re-designed and upgraded in terms of commercial technology,
e 54 catering facilities were refurbished,
e 2 companies and 15 specialized purchasing units and their branches were created in
different areas of the country,
e 12 bakeries within the system were refurbished and 5 cafeteria departments were re-
equipped,
e 12 commercial markets were refurbished.

Mobilization of domestic resources, employment of existing potential, development of cooperative
infrastructure favored growth of all areas of activity as well as of economic activity results during
2012-2015:
e in the mentioned period retail sales have grown up by 8.4%, wholesale sales - by 52.1%,
together registering 3,124.7 million lei and 383.5 million lei respectively;
e during the mentioned period, purchase of agricultural production, of animal type and other
production has grown by 13.2% recording 315.4 million lei;
e manufacturing of industrial production increased by 7.2%, totaling 238.5 million le1 for
the reference period;
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e from 2012 to 2015 payment-based services for the population have grown by 31.1%,
including market services by 27.1%, and accounted for 589.5 million lei;

e cxport volume amounted to 64.7 million lei, growing 3.8 times;

e domestic investment amounted 88.6 million lei;

e turnover (net sales) increased by 8.4% and amounted 3716.7 million let;

e net profit increased to 14,057 thousand lei in 2015 (compared with 45 thousand lei in
2012);

e increased contributions to the republican budget by 26.4%, accounting for about 431.8
million lei.

However, lack of financial resources is one of the main impediment factors for intensive and
extensive development of consumer cooperatives. Lack of required investment and
unattractiveness of the system for foreign investors remain an important barrier to sustainable
long-term development of consumer cooperatives.

4.2. SWOT analysis of consumer co-operatives activity

In order to design an overall view on the development of consumer cooperatives a SWOT analysis
of this system was conducted.

Strengths:

e social background of consumer cooperatives system consisting of cooperative members,
associated on the basis of free consent and contribution to their charter capital,

e the legal basis for the operation (national and international) of consumer cooperatives,

e organizational unity of consumption cooperative system,

e multidimensional (diversified) character of economic activities (trade, purchase-
processing, services, etc.),

¢ unified management system based on democratic principles and participatory management,

e image created by a socially oriented system,

e contribution to the implementation of several national development programs,

e experienced personnel for cooperative sector activity,

e cstablished sales market,

e decades-lasting working experience,

e cstablished domestic relations,

e own infrastructure (technical and material),

e investment in infrastructure upgrade,

e own educational system existing at various stages of professional education,

e available research potential,

e contribution to rural development,

e ubiquity of cooperatives worldwide and support of the cooperative activity worldwide,

e national consumer cooperatives system is part of the international cooperative system,

e transfer of experience and international best practices toward the national consumer
cooperatives.

Weaknesses:
e imperfection of the legislative and regulatory framework regarding consumer cooperatives,
e decreasing interest of cooperative members in support and development of cooperatives,
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imperfect mechanisms of members' co-participation in economic and administrative
activity of cooperatives and of cooperative members responsibility for the work of
cooperatives,

certain imperfect and inefficient elements of the organizational structure,

diminished responsibility of several managers and employees of cooperative entities for
financial and economic results,

partially obsolete, unused or inefficiently used infrastructure,

insufficient financial resources for the implementation of extensive programs of
infrastructure modernization, refurbishment and work expansion,

unattractiveness of consumption cooperation system for foreign investment due to the
nature and legal status of economic entities from this sector,

trend towards disintegration among several cooperative organizations,

positional decrease of cooperative enterprises and organizations within activity markets,
low profitability of economic activity in certain areas mainly caused by the social character
of cooperative benefits in rural regions,

imperfect motivational system,

insufficient public information on the benefits of consumer cooperatives.

Opportunities:

improvement of legislation, harmonization of domestic needs with the acquis
communautaire,

state structures’ support of consumer cooperatives activity, synergistic cooperation with
all-level public authorities,

increase of the credibility in front of foreign partners and of attractiveness for foreign
mvestment,

strengthening of cooperative members community and recruiting of new members,
enhancement of integration and associative processes,

optimization of cooperatives’ structure and management,

modernization of cooperative infrastructure,

diversification of the areas of cooperative activities according to the needs of society and to
international best practices,

entering new markets and domestic market niches (urban, regional, food products, etc.) as
well as entering external market,

cooperation with other cooperative areas and cooperatives types,

implementation of an informational system integrated into consumer cooperatives system,
rapid adaptation to constantly changing internal and external environment,

expansion and diversification of the supply of goods and enhancing the quality of goods
available to consumers,

enlargement of opportunities for attraction and employment of consumer purchasing funds,
increasing confidence, implementing customer loyalty programs.

Threats:

maintaining contradictions between the legislation on consumer cooperation and other
laws, including civil legislation,

substantial reduction of positions in segments of economic activity,

reduced interest for consumer cooperatives association,

uneven competitive environment for all economic players operating in the domestic
market, maintaining of unfair competition,
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underestimation by public authorities of the consumption cooperatives system and of the
role of businesses and organizations from this system for the achievement of state social
policies, lack of support for social-based cooperative activities in remote or low populated
regions,

amplification of the impact of economic and financial crisis,

destructive demographic trends from the country, labor migration, population and demand
decrease,

reduction of income and purchasing power of the population from service area,

variation of the structure of population consumption expenditure,

discrepancies between qualification levels of personnel and skills required for innovative,
effective consumer cooperatives activity,

low attractiveness of consumer cooperatives for youth enrollment in their work,

limited financial possibilities,

amplification of disintegration process.

4.3. Considerations on the vision, strategic lines and objectives of cooperative development

The vision consist in development of consumer cooperatives as a sustainable and competitive
system, resistant to internal and external challenges, ensuring welfare for its members and for the
population served as well as benefits for its employees.

Strategic lines are focused on:

development of consumer cooperatives as a unified system, economically strong,
strengthening the positions of consumer cooperatives system within the internal market
(rural) and entering other markets (urban), enhancing the competitiveness of consumer
cooperatives system, its economic growth,

amplification of integration and association processes in the consumer cooperatives,
expansion of these processes within internal and external dimensions,

synergistic cooperation with public authorities, potential investors, other stakeholders,
modernization and innovative development of cooperatives’ system,

integration into the international economic turnover.

According to this vision and strategic guidelines, the strategic objectives of consumer co-
operatives development are:

strengthening cooperative members’ community,

optimization of organizational structure and making the management of cooperatives’
system more effective,

optimization of traditional activities promoted by consumer cooperatives and
diversification of cooperative benefits,

ensuring financial stability, efficient and effective use of resources, ensuring the efficiency
of cooperative entities work,

development of internal potential and increase of system’s competitiveness on domestic
and foreign markets,

strengthening relations with external partners.

The strategy includes priority directions for the development of cooperative activity as well as
actions necessary for its successful implementation. The main directions are given below.
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Strengthening cooperative members’ community. The increase of the number of members
requires implementation of an effective incentives mechanism, motivation to support and develop
local cooperatives, stimulation of investment in the development of cooperatives, increase of
subscribed shares. Development of a motivational system for members has become urgent.

An effective tool in this regard would be the allocation of a part of the benefit obtained by
cooperative organizations to their members according to the subscribed capital.

In the following period it is necessary to implement an information system in order to keep record
of cooperative members and to timely renew the database.

Optimization of organizational structure and making the management of cooperatives’ system
more effective. Optimization of internal organization of consumer cooperatives system should
focus on integration (vertically and horizontally) and association processes, regardless of the
territorial area of operation and of the profile of economic activity (retail, wholesale, purchase-
processing-storage-distribution of agricultural products, etc.)

Organizational restructuring must be based on:
e diagnosis of the activity of cooperative economic entities across the country and re-
organization/disbanding of inefficient and legally non-conforming entities;
e support of economically strong cooperative organizations and integration of their
infrastructure into a single economic system,
e re-structuring of cooperative enterprises and their integration into structures specialized in
cooperative areas (trade, purchase, services, etc.) at republican and regional levels.

Managerial re-structuring must be based on the optimization of both vertical and horizontal
managerial hierarchy of consumer cooperatives through:
e reduction of hierarchical structure and transition to a two-level structure (consumer
cooperatives - Central Union),
e optimization of cooperative organizations’ management bodies,

e organizational re-structuring of internal management (cooperatives, enterprises).

Optimization of traditional activities promoted by consumer cooperatives and diversification of
cooperative benefits. Trade is the traditional economic activity area having a dominant share in
consumer cooperatives turnover. Within this area mapping and assessment of trade facilities in
terms of economic and social efficiency, of territorial location, of specialization profile, of the role
for community development is planned as well as the elaboration of a concept regarding the
development of cooperative trading system.

Has become urgent the need for a unified (integrated) trade system based on enterprises and on
available trade infrastructure of consumer cooperatives’ system (retail and wholesale trade), which
could compete with national and international networks operating on the domestic market.

In order to strengthen the image and to increase the visibility of consumer cooperatives it is
necessary to develop and promote own trademark(s) for products manufactured and/or sold
through consumer cooperatives networks and trade facilities.

Transport - and logistics-related constraints to trade directly and indirectly affect the
competitiveness of the sector. Establishment of a unified system for product distribution within
consumer cooperatives employing a modern logistics system will allow to reduce distribution
costs, lower prices for consumer goods, optimize expenses, and streamline the decision-making

process.
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An important role in promoting cooperative trade services further lies with expanding the
implementation of "CoopPrim" and "CoopPlus" stores formats, development and implementation
of new formats of trade facilities.

Special attention must be given to implementation of digital forms and instruments for sales
promotion, to initiation and development of electronic trade within consumer cooperatives.

Development of the sector for purchasing agricultural-, animal origin- and other products has
strategic importance for the development of cooperatives system. This activity area, similar to
trade, comes to support the state with the promotion of its social policy in rural regions, therefore
it requires support from authorities.

The development of this sector is hampered by shortage of funds, lack of a unified system for sale
of purchased production and for processing, unfair competition on the market of agricultural food
products, etc. In order to revitalize this sector evaluation of purchasing potential of the consumer
cooperatives’ system is imperative based on: agricultural specialization of republic’s regions and
districts, capacities of cooperative enterprises and organizations, investment needs and elaboration
of a long-term development program for the sector, attractive for both domestic and foreign
investment and involving stakeholders.

Lack of horizontal and vertical coordination of purchase chains within the consumption
cooperatives’ system, scattering of financial, logistical, human resources as well as information
deficiencies cause low competitiveness of this sector and justify the need and opportunity for
establishing a republican cooperative enterprise specializing in purchase-processing-trade-export.

Industrial sector development is an important source for creating cooperatives’ own resources and
product supply. Cooperative industry is mainly oriented towards the manufacture of essential
products, including bread and bakery products, confectionery and pastry, pasta, sausages,
beverages, etc.

Further development of the industrial sector and its economic efficiency can be achieved through
integration of production structures (enterprises, departments) into a single complex with the
centralization of certain functions (design and development of new products, joint information
infrastructure, joint distribution system, etc).

Development and launching of own co-operative production brand as well as its promotion will
increase the visibility of these products internally and externally and will increase consumer
confidence.

Services development and diversification will focus on the diversification of services, upgrade of
relevant infrastructure, expansion of services traditionally rendered by cooperative entities
(catering, marketing, educational and research, etc.) and increase of their quality as well as
beginning to render certain social services, services provided to farmers, advertising and other
services.

Ensuring financial stability, efficient and effective use of resources, ensuring the efficiency of
cooperative entities work 1is an important factor for sustainable operation of cooperative
organizations and enterprises, implementation of projects regarding modernization and expansion
of cooperative benefits, increase of service quality, rewarding of cooperative members and of
employees from the system.

Insufficient financial resources remain a significant barrier to the development of consumer
cooperatives, especially in areas where cooperative activity is unprofitable but needed by the
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population, primarily for ensuring products of first necessity. Since social mission is the
responsibility of public authorities, in order to maintain cooperative benefits in such regions and
improve the economic condition of cooperative entities urgent authorities’ support of such
cooperative activities, that can be achieved in various forms (grants, exemption or reduction of
location fees, etc.), is required.

As main external factors that can contribute to the improvement of economic activity of the
consumer cooperatives’ system, the following can be listed:

e development of economic activities, entering new markets, diversification and expansion of
cooperative services,

e modernization and upgrade of cooperatives’ infrastructure,

e establishment of internal audit units within the cooperatives’ structure,

e implementation of an integrated information system for recording economic and financial
results,

e improvement and streamlining of financial and economic activity management,
employment of financial management- and risk management tools for economic and
financial management of the system,

e cooperation with credit and investment organizations for financing consumer cooperatives
development programs,

e establishment of own consumer cooperatives’ financial institutions.

Further sustainable development of consumer cooperatives requires strengthening investment
potential through:

e attraction of external financial resources (loans, credits, deposits, etc.) from various third
parties without losing cooperative identity,

e attraction of monetary resources from members, cooperative employees and from the
population,

e application to microfinance and technical assistance projects,

e development and implementation of an effective investment reward system,

e accessing European funds for the development of cooperatives infrastructure.

Development of internal potential and increase of system’s competitiveness on domestic and
foreign markets. Given continuous economically and socially changing environment, increasing
competition on domestic and foreign markets, development of digital economy, in order to meet
these challenges the consumer cooperation must follow a process of continuous modernization,
implementation of innovations, development of its internal resources, expansion of partnerships
with stakeholders (internal, national and international) and with other beneficiaries.

Infrastructure development must focus primarily on three dimensions: expansion of cooperative
infrastructure, strengthening of material and technical basis of the cooperative system and
refurbishment of activities.

A major priority for increasing the competitiveness of consumer cooperatives’ system internally
and externally is the implementation of digital marketing tools (e-marketing) in cooperative
activity for better visibility and promotion of services.

Human resources are the key resource for ensuring sustainable development of each enterprise and
consumer cooperatives. Personnel employed in consumer cooperatives’ system, although
distinguished by loyalty and having great working experience, are characterized by an "aging"
process. This trend and the acute shortage of labor in rural regions urgently need a program
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regarding ensuring competitive human resources for consumer cooperatives in the medium and
long term.

Domestic and external economic environment, internal needs of cooperatives’ system require
imperative development and implementation of a corporate integrated information system within
consumer cooperatives for integration of all data and information flows, of all cooperative system
components and of its management, thus facilitating a more efficient and transparent decision-
making, resource optimization, efficiency of economic activities.

An important role for the future development of consumer cooperatives lies with employment of
opportunities offered by modern ICT for economic activity and beneficiaries’ information. In this
regard has become urgent: expansion of cooperative activities in cyberspace; implementation of
electronic forms for the trade and sale of goods, of B2C, B2B and B2A e-commerce models;
implementation of electronic payment methods, etc.

Internal change needs as well as European integration aspirations of the Republic of Moldova
determine the need to harmonize national legislation on consumer cooperatives with the acquis
communautaire to the extent ensuring maximal approximation with EU legislation.

Strengthening relations with external partners. To provide the population with goods,
particularly of primary need, consumer cooperation requires support from authorities at all levels
(from the central to local one). Partial compensation of expenses related to the implementation of
social projects in remote localities with small populations, and support of these activities can be
realized by:

e allocation of subsidies for economic activities conducted by consumer cooperation and
directed towards providing goods of vital importance (production and delivery of bread,
etc.) or partial coverage of the costs for transportation of such products;

e exemption of location taxes, local taxes, other tax of cooperative units entities in localities
where economic activity is unprofitable due to low number of population served,
difficulties related to goods supply.

Development of partnerships should be also extended on the dimension of cooperation with other
types and forms of cooperatives (manufacturing, agricultural, entrepreneurship etc.) in order to
promote projects of common interest, to modernize legislation, to amplify the potential of
promoting common interests and protection.

Cooperation on the external dimension will focus in the future on: implementing international best
practices regarding normative-legislative regulation of cooperative activity, organization of
cooperatives, attraction of members; extending cooperation with overseas cooperative
organizations in carrying out joint economic activities, commodity exchange; promoting export of
products purchased and processed by the consumer cooperatives in the country, benefiting from
advantages offered by the signed Deep and Comprehensive Free Trade Agreement etc.

5. Conclusions

Implementation of the Strategy will have an impact both economically, materialized in enhancing
the economic potential of cooperative system, creating favourable conditions of work, improving
the legal framework in the field, increasing investment in development, and socially, expressed in
improving the level of service to its members and to other categories of beneficiaries, affordability
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of cooperative services, consumers’ protection, contribution to the development of localities and
community.

Strategy implementation will contribute to achieving the following progress indicators:

e turnover increase by 3-5% annually,

e increase the income of cooperatives on average by 4-6% annually,

e attraction, at least, of 250 new cooperative members annually, implementation of incentive
mechanisms for them in developing consumer cooperatives at local, regional and
republican levels,

e increase of wages for employees working in consumer cooperatives, provision by 2019 of
a share of 75% of the average monthly salary in the country,

e organization of 500 new jobs during the Strategy period of action.

Development of consumer cooperatives will help increase the indicators characterizing the
economic and financial activity: retail sales will grow annually during the Strategy period of action
by 3-5%, wholesale sales will increase by 5-7%, purchasing of goods - by 4-7%, production of
goods - by 3-6%, provision of paid services - by 3-5%, sales revenue will increase by 3-5% and
net profit will increase by 3-6%.

Implementation of the Strategy will contribute to sustainable and intelligent recovery of the
consumer cooperatives potential in all its dimensions (institutional, infrastructural, human,
financial, informational, managerial, etc.), and will support progress in economic and social
development of this system.
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COOPERATIA DE CONSUM DIN REPUBLICA MOLDOVA: TENDINTE
EVOLUTIVE, PROVOCARI, ORIENTARI STRATEGICE DE
DEZVOLTARE

1. Introducere

Cooperatiei de consum din Republica Moldova, potrivit misiunii si obiectivelor sale, 1i revine un
rol economic si social important in societate. Pe parcursul existentei sale de peste 147 de ani, acest
sistem si-a extins continuu domeniile de activitate, inrolandu-se plenar in realizarea programelor
nationale de dezvoltare social-economica.

Un rol important in asigurarea dezvoltdrii in continuare a cooperatiei de consum din tara revine
planificarii strategice a evolutiei sectorului pe termen mediu §i lung, care trebuie sd se axeze pe
implementarea unor politici evolutive In domeniu, avansarea modernizarii sistemului, sprijinirea
cresterii competitivitatii i a dezvoltarii consecvente, eficiente si durabile a cooperativelor de
consum in conditiile satisfacerii ample a necesitatilor membrilor sdi, angajatilor si populatiei
deservite.

Avand in vedere importanta acestui aspect si bazandu-se pe prevederile Legii cooperatiei de
consum 1252/2000 [3], la solicitarea Uniunii Centrale a Cooperativelor de Consum din Republica
Moldova, echipa de cercetare din cadrul Universitatii Cooperatist-Comerciale din Moldova a
elaborat Strategia de dezvoltare a cooperatiei de consum pentru perioada 2016-2019 (in continuare
Strategia), care a fost aprobata de Congresul al XVI-lea, la 12 februarie 2016 si este in curs de
implementare.

2. Gradul de investigare a problemei la momentul actual, scopul cercetarii

Cooperativele reprezintd un important segment in sistemul economic-social al multor tari, cu
contributii substantiale la formarea indicatorilor macroeconomici, dezvoltarea sectoarelor
economice prioritare, satisfacerea necesitdtilor de consum ale populatiei, sporirea calitatii vietii,
avand un puternic impact economic si social. Conform datelor Aliantei Cooperatiste
Internationale, numarul membrilor cooperativelor a depasit un miliard de persoane in intreaga
lume. Cooperativele ofera cca 250 mil. locuri de munca, asigurd angajarea a 12% din totalul
populatiei ocupate in tarile G20. Conform The third (2014) edition of the World Co-operative
Monitor cifra de afaceri a celor mai mari 300 de cooperative a crescut cu 11,6% in ultimii 3 ani,
constituind 2,2 trillioane USD [5].

Avand in vedere semnificatia dezvoltarii cooperativelor, Organizatia Mondiald a Muncii a adoptat
in 2002 ILO Recomandarile no. 193 referitor la promovarea cooperativelor [5], care subliniaza
necesitatea adoptarii si promovarii cooperativelor in toate tarile indiferent de nivelul lor de
dezvoltare, sustinerea acestora din partea sectorului public. Guvernul ar trebui sa ofere o politica
de sustinere si cadrul legal in concordanta cu natura si functia cooperativelor.

Aceastd recomandare este aplicabild si pentru Republica Moldova, inclusiv pentru sectorul
cooperativelor de consum. Sistemul cooperativelor de consum este cel mai numeros dintre toate
formele de cooperative existente in tara.

Activitatea cooperativelor este influentata atat de factori externi, cat si cei interni, celor din urma
revenindu-le un rol deosebit de important. Pentru asigurarea cresterii economice, dezvoltarii
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sustenabile si stabile, sporirii nivelului de competitivitate, cooperativele trebuie sd adopte si sa
implementeze strategii, care, pe de o parte, sd contribuie la realizarea misiunii lor, iar, pe de alta
parte, sd asigure o activitate economica eficientd si orientata spre necesitdtile membrilor sai si
societatii In ansamblu.

Aspectele referitoare la planificarea strategica, conceptele si fundamentele managementul
strategic, metodologia de elaborare a documentelor strategice de dezvoltare constituie obiectul
multiplelor cercetari stiintifice si este amplu abordat in publicatiile stiintifice. Cu toate acestea
problematica activitatii cooperativelor, analiza cadrului legislativ de reglementare a acestora,
diagnosticul evolutiel lor, evaluarea viziunilor inovative de dezvoltare a acestui sector constituie
obiectul studiilor doar unui cerc restrans de cercetatori si este insuficient abordata in literatura de
specialitate. Cercetarile In aceasta sferd, in special in ceea ce vizeaza proiectarea strategiilor de
dezvoltare a cooperativelor, au un caracter episodic si secvential, fara a fi integrate intr-un studiu
sistemic, complex, integrat.

In asemenea conditii se impune ca o necesitate obiectiva realizarea unor cercetari privind situatia
actuald in domeniul cooperativelor de consum, identificarea provocarilor cu care se confrunta
acestea, evaluarea tendintelor de dezvoltare a cooperativelor pe plan international, identificarea
nevoilor interne de schimbare si elaborarea unei strategii, bazate pe o dezvoltare sustenabila,
inteligenta si favorabila incluziunii.

3. Metode si materiale aplicate

Data fiind importanta Strategiei, pentru elaborarea acesteia au fost initiate mai multe demersuri,
astfel:

a) studiul documentelor relevante (rapoartelor) de evaluare a implementdrii Programelor
Nationale de Dezvoltare si a progreselor inregistrate in domeniu,

b) analiza implementarii Programului de dezvoltare a cooperatiei de consum pentru a. 2012-
2015,

c¢) analiza SWOT a activitdfii cooperatiei de consum, a provocarilor cu care se confrunta,

d) analiza socio-economica a spatiului rural in care activeaza entitdfile cooperatiei de consum,

e) cadrul normativ si strategic european de dezvoltare a cooperativelor de consum,

f) documente strategice nationale de dezvoltare a Republicii Moldova pana in 2020,

g) date statistice, analize, rapoarte socio-economice,

h) identificarea nevoilor interne cu care se confruntd sistemul cooperatiei de consum, a
necesitatilor si asteptarilor partilor interesate (membri, angajati, alti beneficiari ai
serviciilor cooperatiste, autoritati s. a.),

1) strategiile si programele locale (raionale, comunitare) de dezvoltare a cooperativelor de
consum pentru 2016-2019,

J) consultarea actorilor cheie din domeniu (organizatii si intreprinderi cooperatiste, membri
cooperatori, cadre universitare, cercetdtori, fermieri, procesatori si agenfi economici din
spatiul rural, administratia publica locala).

Elaborarea Strategiei s-a bazat pe art. 74. lit.c) al Legii cooperatiei de consum, nr. 1252 — XIV din

28 septembrie 2000 [3], prioritdtile de dezvoltare social — economica a Republicii Moldova

stabilite in Strategia nationald de dezvoltare ,,Moldova 2020, aprobatd prin Legea nr. 166 din

11.07.2012 [4], prioritatile de integrare economica europeana punctate in Acordul de Asociere

Republica Moldova — Uniunea Europeana, ratificat de Parlamentul Republicii Moldova la 2 1ulie

2014 (Legea Nr. 112 din 2 iulie 2014) si de Parlamentul European pe 13 noiembrie 2014, Strategia
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”Europa 20207, care susfine cresterea inteligenta, durabild si favorabild incluziunii, strategiile
nationale sectoriale de dezvoltare economicd, alte documente de politici si se bazeaza pe
principiile cooperatiste internationale, Regulamentul (CE) nr. 1435/2003 al Consiliului din 22 iulie
2003 privind statutul societdfii cooperative europene (SCE) [6], Recomandarile R193 ale
Organizatiei Mondiale a Muncii privind promovarea cooperativelor, adoptate de sesiunea 90
OMM la 20 iunie 2002, prioritatile de dezvoltare a cooperativelor pe plan international, promovate
de Alianta Cooperatista Internationala (ACI), Cooperativele Europei (CoopsEurope - diviziunea
Europeand a ACI), asociatiile sectoriale internationale pe domenii de activitate cooperatista si alte
documente relevante.

Pentru realizarea cercetarii au fost utilizate metode cantitative si calitative de cercetare, inclusiv
documentarea bibliografica, inductia, deductia, metoda sistemica, metode statistice, economico-
matematice, metoda de comparatie, problematizarea, modelarea, intervievarea, brainstorming s. a.

Strategia este elaborata in baza abordarilor sistemice, complexe, problematice si este orientata spre
impulsionarea dezvoltarii cooperatiei de consum din Moldova in conditiile cresterii competitiei,
globalizarii economice, informatizarii societatii.

4. Rezultate si discutii
4.1. Tendinte de dezvoltare a cooperatiei de consum

In perioada ultimilor patru ani (2012-2015) cooperatia de consum a continuat oferirea unui spectru
larg de servicii si promovarea diferitor activitdfi (comert cu amanuntul si cu ridicata, achizitionarea
produselor agricole, de origine animaliera, procesarea acestora, prestarea diverselor servicii,
inclusiv celor educationale, de piatd, de alimentatie publicd), subordondndu-si activitatea
intereselor membrilor sdi si populatiei din aria sa de activitate, fiind in serviciul a cca 57% din
populatia tarii.

Fiind un sistem centrat pe membri, cooperatia de consum opteaza continuu pentru consolidarea
comunitatii i dezvoltarea infrastructurii sale, care n prezent include:

e membri cooperatori — peste 144 mii,

e agenti economici— 161, inclusiv cooperative de consum — 98,

¢ unitdfi de comerf — 1930 cu suprafata comerciala 185 mii m’,

¢ unitd{i de alimentatie publicd — 230,

e numar de localitd{i in care este prezenta cooperatia de consum — 770,

e piete — 32 cu 10850 locuri de desfacere,

e sectorul de productie cuprinde 21 fabrici si brutarii, 14 sectii de cofetarie-patiserie, 16
abatoare, 29 unitafi de procesare a produselor agricole, inclusiv 15 pentru seminte floarea
soarelui, 10 pentru cereale, 2 sectii de mezeluri, 5 intreprinderi de productie,

e institutii de invatdmant — 3,

e angajati - 4265 de persoane.

Optand pentru sporirea calitdfii serviciilor oferite de intreprinderile cooperatiste, accentul in
perioada anterioard a fost pus pe modernizarea infrastructurii, retehnologizarea activitailor
comerciale, de producere, de prestari servicii. Astfel, in a. 2012-2015 au fost:
e redeschise si puse in serviciul comunitatii rurale 31 de unitati de comert, modernizate in
aspect de design si tehnologii comerciale 190 de magazine,
e retehnologizate 54 de unitati de alimentatie publica,
e organizate 2 intreprinderi si 15 puncte specializate de achizifionare si filiale ale acestora in
diferite localitati din tara,
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e retehnologizate 12 brutarii din cadrul sistemului si reutilate 5 sectii de cofetarie,
e modernizate 12 piete comerciale.

Mobilizarea resursele interne, valorificarea potentialul existent, dezvoltarea infrastructurii
cooperatiste au favorizat cresteri in toate domeniile de activitate si a rezultatelor activitatii
economice in perioada 2012-2015:
e vanzarile cu amdnuntul sau majorat in perioada mentionata cu 8,4%, vanzarile angro — cu
52,1%, constituind cumulativ respectiv 3124,7 mln. lei si 383,5 mlin. lei;
e achizifionarea productiei agricole, de origine animalierd si de altd naturda cu 13,2 %,
alcatuind in perioada vizata 315,4 min. lei;
e fabricarea productiei industriale a crescut cu 7,2%, insumand 238,5 min.lei in perioada de
referinta;
e prestarea serviciilor cu platd populatiei cu 31,1%, alcatuind 589,5 miln lei in 2012-2015,
inclusiv a serviciilor de piata cu 27,1%,
e volumul exportului a constituit 64,7 min.lei, inregistrand o crestere de 3,8 ori,
e investitiile interne au constituit 88,6 min. lei,
e cresterea cifrei de afaceri (vanzarilor nete) cu 8,4 %, constituind 3716,7 min lei,
e majorarea profitul net, alcatuind 14057 mii lei in 2015 (in raport cu 45 de mii lei in 2012),
e majorarea contributiilor la bugetul consolidat cu 26,4%, inregistrand cca 431,8 min. lei.

Cu toate acestea, insuficienta resurselor financiare este unul din factorii principali care Impiedica
dezvoltarea intensiva si extensivd a cooperafiei de consum. Lipsa investitillor necesare i
neatractivitatea sistemului pentru investitorii externi ramane o bariera importanta pentru
dezvoltarea sustenabild a cooperatiei de consum pe termen lung.

4.2. Analiza SWOT a activitatii cooperativelor de consum

Pentru proiectarea unei viziuni de ansamblu asupra dezvoltarii cooperatiei de consum a fost
efectuata analiza SWOT a sistemului.

Puncte tari:
e baza sociala a sistemului cooperativelor de consum constituitd din membrii cooperatori,
asociati in baza liberului consimtdmant si subscrierii la capitalul social al acestora,
e baza legislativa de functionare a cooperatiei de consum (nationald si internationald),
e unitatea organizationald a sistemului cooperatiei de consum,
e caracterul multidimensional (diversificat) al activitatilor economice (comert, achizifionare-
procesare, prestari servicii etc.),
e sistem managerial unitar, bazat pe principii democratice si management participativ,
e imaginea formatd de sistem social orientat,
e contributie la implementarea unor programe nationale de dezvoltare,
e resurse umane cu experientd de activitate n sectorul cooperatist,
e piata de desfacere asigurata,
e cxperienta de activitate acumulata pe parcurs de decenii,
¢ relatii interne constituite,
e infrastructurd proprie (baza tehnico-materiala),
e investifii Tn modernizarea infrastructurii,
e sistem educagional propriu prezent prin diferite trepte de invafamant profesional,
e dispunere de potential de cercetare,
e contributie la dezvoltarea rurala,
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omniprezenta cooperativelor in intreaga lume si sustinerea miscarii cooperatiste la nivel
mondial,
sistemul cooperativelor de consum din tard este parte a sistemului cooperatist international,
transferul de experientd si de bune practici internationale catre cooperatia de consum
nationala.

Puncte slabe:

imperfectiunea cadrului legislativ-normativ privind cooperatia de consum,

diminuarea cointeresarii membrilor-cooperatori in sustinerea si dezvoltarea cooperativelor,
mecanisme imperfecte de coparticipare a membrilor in activitatea economica si
administrativd a cooperativelor si de responsabilizare a membrilor-cooperatori pentru
activitatea acestora,

anumite elemente ale structurii organizatorice sunt imperfecte si ineficiente,
responsabilitatea diminuatda a unor manageri si angajati ai entitatilor cooperatiste pentru
rezultatele activitatii economico-financiare,

baza tehnico-materiala partial invechita, neutilizata sau folosita ineficient,

insuficienta de resurse financiare pentru implementarea unor programe ample de
modernizare a infrastructurii, de retehnologizare si de extindere a activitatii,
neatractivitatea sistemului cooperatiei de consum pentru investitii externe datoritd naturii si
statutului juridic al subiectilor economici din acest sector,

tendinta spre dezintegrare a unor organizatii cooperatiste,

reducerea pozitionarii intreprinderilor si organizatiilor cooperatiste in pietele de activitate,
rentabilitatea scazuta a activitatii economice in unele domenii generatd preponderent de
caracterul social al prestatiilor cooperatiste in localitatile rurale,

sistem motivational imperfect,

informarea insuficientd a populatiei referitor la beneficiile oferite de cooperatia de consum.

Oportunitati:

perfectionarea legislatiei in vigoare, armonizarea la necesitdtile interne si aquis-ul
comunitar,

sustinerea de catre structurile statale a activitdfii cooperatiei de consum, cooperarea
sinergica cu autoritatile publice de toate nivelele,

cresterea credibilitatii partenerilor straini si a atractivitatii pentru investifii externe,
consolidarea comunitatii de membri-cooperatori i recrutarea noilor membri,

amplificarea proceselor integrationiste si asociative,

optimizarea structurii $i a managementului sistemului cooperatist,

modernizarea infrastructurii cooperatiste,

diversificarea domeniilor de activitate cooperatista In functie de necesitatile societafii si
bunele practici internagionale,

penetrarea pe noi piete interne si nise de piatd (urband, regionald, a produselor
agroalimentare etc.) si pe piata externa,

cooperarea cu alte domenii de activitate cooperatista si tipuri de cooperative,
implementarea sistemului informational integrat in cadrul cooperatiei de consum,

adaptarea rapida la mediul intern si extern in continua schimbare,

extinderea si diversificarea ofertei de bunuri si sporirea calitdfii marfurilor puse la
dispozitia consumatorilor,

extinderea posibilitdfilor de atragere si valorificarea fondurilor de cumparare a
consumatorilor,

sporirea gradului de incredere, implementarea programelor de loialitate a consumatorilor.
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Amenintari:

menginerea contradictiilor dintre legislatia cu privire la cooperatia de consum si alte acte
legislative, inclusiv legislatia civila,

diminuarea substantiala a pozitiilor pe segmentele pe activitate economica,

reducerea interesului de asociere in cooperativele de consum,

mediu concurential neechitabil pentru toti subiectii economici ce opereaza in piata interna,
menginerea concurengei neloiale,

subaprecierea sistemului cooperatiei de consum de catre autoritdgile publice si a rolului pe
care 1l exercitd intreprinderile si organizatiile cooperatiei de consum 1in realizarea politicilor
sociale a statului, nesusfinerea activitatilor cooperatiste cu caracter social in localitatile
indepartate sau cu numar mic al populatiei,

amplificarea impactului proceselor de criza economico-financiara,

tendintele demografice distructive in tard, migratia forfei de munca, a populatiei si a cerertii,
reducerea veniturilor si a capacitatii de cumparare a populatiei deservite,

modificarea structurii cheltuielilor de consum ale populatiei,

discrepante dintre nivelul de calificare a personalului si competentele solicitate pentru
activitate inovativa, eficienta in cooperatia de consum,

nivel redus de atractivitate a cooperatiei de consum pentru inrolarea tinerilor in activitatea
acesteia,

posibilitdti financiare limitate,

amplificarea proceselor de dezintegrare.

4.3. Consideratii privind viziunea, directiile si obiectivele strategice de dezvoltare

Viziunea consta in dezvoltarea cooperatiei de consum in calitate de sistem durabil si competitiv,
rezistent la provocari interne si externe, care asigurd bundstarea membrilor sdi si a populatiei
deservite si beneficii angajatilor sai.

Directii strategice sunt focusate pe:

dezvoltarea cooperatiei de consum in calitate de sistem unitar, puternic economic,
consolidarea pozitionarii sistemului cooperatist de consum pe piata interna (rurald) si
penetrarea pe alte piete (urband), sporirea competitivitatii sistemului cooperativelor de
consum, cresterea economica a acestuia,

amplificarea proceselor integrationiste si asociative in cooperatia de consum, extinderea
acestor procese in aria interna si pe dimensiunea externa,

cooperarea sinergica cu autoritati publice, potentiali investitori, alte parti interesate,
modernizarea si dezvoltarea inovativa a sistemului cooperatist,

integrarea in circuitul economic international.

In conformitate cu viziunea si directiile strategice, obiectivele strategice de dezvoltare a
cooperativelor de consum sunt:

consolidarea comunitatii membrilor cooperatori,

optimizarea structurii organizatorice si eficientizarea managementului sistemului
cooperatist,

optimizarea activitdfilor traditionale promovare de cooperatia de consum si diversificarea
prestatiilor cooperatiste,

asigurarea stabilitatii financiare, utilizarea eficientd si eficace a resurselor, asigurarea
eficienfei activitatii entitatilor cooperatiste,
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e dezvoltarea potentialului intern si sporirea competitivitatii sistemului pe piata internd si
externa,
e consolidarea relatiilor cu partenerii externi.

Strategia contine directiile prioritare de dezvoltare a activitatii cooperatiste si actiunile de urmat in
scopul implementarii cu succes a acesteia. Cele mai principale sunt expuse mai jos.

Consolidarea comunitatii membrilor cooperatori, cresterea numarului de membri necesitd
implementarea mecanismelor eficiente de cointeresare a acestora, motivarea pentru susfinerea si
dezvoltarea cooperatiei la nivel local, stimularea investitiilor in dezvoltarea cooperativelor,
cresterea partilor sociale subscrise. Elaborarea unui sistem de motivare a membrilor a devenit
stringenta.

Un instrument eficient in acest sens ar constitui repartizarea unei parti din beneficiul obtinut de
catre organizatiile cooperatiste catre membrii lor proportional cu valoarea capitalului subscris.

In perioada viitoare este necesara implementarea unui sistem informational de evidenta a
membrilor cooperatori si a miscarii lor, de innoire oportund a bazei de date.

Optimizarea structurii organizatorice §i eficientizarea managementului sistemului cooperatist.
Optimizarea organizarii interne a sistemului cooperatiei de consum se va axa pe procese
integrationiste (pe verticala si orizontald) si asociative, indiferent de aria teritoriala de acfiune si
profilul de activitate economicd (comert cu amanuntul-comert angro; achizitionare—procesare—
pastrare-distributie a produselor agricole s. a.).

Restructurarea organizationald se va efectua in baza:

e diagnosticarii activitatii entitdfilor economice cooperatiste din 1intreaga tard si
reorganizarii/lichidarii celor ce activeaza ineficient si nu sunt conforme legislatiei;

e sustinerii organizatiilor cooperatiste puternice din punct de vedere economic si integrarea
mfrastructurii acestora intr-un sistem unic economic,

e restructurarii intreprinderilor cooperatiste si integrarea lor in structuri specializate pe
domenii de activitate cooperatistd (comerf, achizifionare, prestari servicii etc.) de nivel
republican, regional.

Restructurarea manageriald se va baza pe optimizarea ierarhiei manageriale pe intreaga verticala a
cooperatiel de consum, precum §i pe orizontala prin:
e reducerea structurii ierarhice si trecerea la structura pe doud nivele (cooperative de consum
— Uniune Centrald),
e optimizarea organelor de conducere a organizatiilor cooperatiste,
e restructurarea internd manageriald la nivel organizational (cooperative, intreprinderi).

Optimizarea activitdtilor traditionale promovate de cooperatia de consum si diversificarea
prestatiilor cooperatiste. Comertul este domeniul traditional de activitate economica si cu pondere
dominantd in cifra de afaceri a cooperatiei de consum. In acest domeniu se preconizeazi
cartografierea si evaluarea unitatilor de comert din punct de vedere al eficientei economice si
sociale, al amplasamentului teritorial, profilului de specializare, a rolului in dezvoltarea
comunitatilor si elaborarea unui concept de dezvoltare a sistemului comercial cooperatist.
Stringentda a devenit necesitatea credrii unui sistem unitar (integrat) comercial in baza
intreprinderilor si infrastructurii comerciale disponibile a sistemului cooperatiei de consum
(comert cu amanuntul si angro), care ar putea concura cu retelele internagionale si nagionale ce
opereaza pe piata interna.
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Pentru consolidarea imaginii i sporirea vizibilitdti cooperatiei de consum este necesara elaborarea
si promovarea marcii/marcilor comerciale proprii pentru produsele fabricate si/sau
comercializate prin intermediul retelelor si unitatilor comerciale ale cooperatiei de consum.

Constrangerile legate de transport si logisticd a comertului afecteaza in mod direct si indirect
competitivitatea sectorului. Instituirea unui sistem unic de distributie a marfurilor in cadrul
cooperatiei de consum cu un sistem logistic modern ar permite micsorarea costurilor de distributie,
reducerea preturilor la marfurile de consum, optimizarea cheltuielilor, eficientizarea procesului
decizional.

Un rol important In promovarea serviciilor comerciale cooperatiste in continuare revine extinderii
implementarii formatelor de magazine ,,CoopPrim” si ,,CoopPlus”, elaborarea si implementarea
noilor formate de unitati de comert.

O atentie sporita se va acorda implementarii formelor §i instrumentelor digitale de promovare a
vanzarilor, initierii si dezvoltarii comertului electronic in cadrul cooperatiei de consum.

Dezvoltarea sectorului de achizitionare a produselor agricole, de origine animaliera si de altd
naturd are o importan{a strategicd pentru dezvoltarea sistemului cooperatist. Acest domeniu de
activitate, la fel ca si cel comercial, vine In suport statului in promovarea politicii sale sociale in
mediul rural, de aceea ar trebui sa fie sustinut de autoritati.

Dezvoltarea acestui sector este impiedicata de insuficienta de mijloace financiare, lipsa unui
sistem unic de desfacere a productiei achizitionate si de procesate, concurenta neloiald pe piata
produselor agroalimentare §. a. Pentru relansarea acestui domeniu este stringent necesara evaluarea
potentialului de achizitionare a sistemului cooperatiei de consum in functie de: specializarea
agricold a regiunilor si raioanelor republicii, capacitatile intreprinderilor si organizatiilor
cooperatiste, necesitatile de investitii si elaborarea unui program de dezvoltare a sectorului pe
termen lung, atractiv pentru investifii interne si externe, cu implicarea partilor interesate.

Lipsa de coordonare pe orizontald si verticala a lanfurilor de achizitionare in cadrul sistemului
cooperatieil de consum, dispersarea resurselor financiare, logistice, umane, precum si deficientele
de ordin informational constituie o cauza a competitivitafii scazute a acestui sector si justifica
necesitatea §i oportunitatea instituirii unei intreprinderi cooperatiste republicane specializate in
achizifionare-procesare-comerf-export.

Dezvoltarea sectorului industrial reprezintd o sursd importantd pentru formarea resurselor si
ofertei de produse proprii ale cooperatiei. Industria cooperatistd este orientata prioritar spre
fabricarea produselor de prima necesitate, inclusiv a painii si a produselor de panificatie, de
cofetarie-patiserie, pastelor fainoase, a mezelurilor, bauturilor s. a.

Dezvoltarea in continuare a sectorului industrial, eficienfa economica a acestuia poate fi asigurata
prin integrarea structurilor de productie (intreprinderi, sectii) Intr-un complex unitar cu
centralizarea anumitor functii (proiectarea si elaborarea produselor noi, infrastructura
informationald comuna, sistem de distribufie comun etc.).

Elaborarea si lansarea unui brand propriu pentru productia cooperatista si promovarea acestuia va
spori vizibilitatea acestor produse pe plan intern si extern si increderea consumatorilor.

Dezvoltarea si diversificarea serviciilor se va axa pe diversificarea serviciilor prestate,
modernizarea infrastructurii in domeniu, extinderea serviciilor tradifional oferite de entitatile
cooperatiste (de alimentatie publica, de piatd, educationale si de cercetare s. a.) si sporirea calitagii
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acestora, precum si inifierea prestarii unor servicii sociale, servicii prestate antreprenorilor agricoli,
de publicitate si alte.

Asigurarea stabilitatii financiare, utilizarea eficientd si eficace a resurselor, asigurarea
eficientei activitatii entitatilor cooperatiste reprezinta un factor important pentru functionarea
sustenabild a organizatiilor §i Iintreprinderilor cooperatiste, implementarea proiectelor de
modernizare si de extensiune a prestatiilor cooperatiste, de sporire a calitatii serviciilor oferite,
recompensarii membrilor cooperatori si a angajatilor sistemului.

Insuficienta resurselor financiare ramane a fi o bariera importanta in dezvoltarea cooperatiei de
consum, in special in localitatile unde activitatile cooperatiste sunt neprofitabile, dar sunt solicitate
de populatie, prioritar pentru asigurarea cu produse de prima necesitate. Deoarece misiunea sociala
este in responsabilitatea autoritatilor publice, pentru mentinerea prestatiilor cooperatiste in
asemenea localitdti si ameliorarea situatiei economice a entitatilor cooperatiste este stringenta
sustinerea din partea autoritdfilor a astfel de activitati cooperatiste, care poate fi realizata in diferite
forme (subventii, eliberarea sau reducerea taxelor de amplasare s. a.).

Din cadrul factorilor interni principali care pot contribui la eficientizarea activitatii economice a
sistemului cooperatiei de consum pot fi listati:

e dezvoltarea activitdfilor economice, penetrarea pe noi piete, diversificarea si extinderea
serviciilor cooperatiste,

e modernizarea si retehnologizarea infrastructurii cooperatiste,

e instituirea serviciului de audit intern in cadrul cooperativelor;

e implementarea unui sistem informational integrat de evidentd a rezultatelor economico-
financiare,

e perfectionarea si eficientizarea managementului activitatii economico-financiare, aplicarea
instrumentelor managementului financiar, managementului riscurilor in gestiunea
economico-financiara a sistemului,

e cooperarea cu organizatii de creditare, investifionale pentru finantarea programelor de
dezvoltare a cooperatiei de consum,

e instituirea institutiilor financiare proprii ale cooperatiei de consum.

Dezvoltarea durabilad in continuare a cooperatiei de consum necesitd consolidarea potentialului de
investitii, prin:

e atragerea surselor financiare din exterior (imprumuturi, credite, depuneri etc.) de la diferiti

terti, fara a pierde identitatea cooperatista,

e atragerea resurselor banesti ale membrilor, angajatilor cooperativelor si a populatiei,

e aplicarea la proiecte de microfinantare, de asistenta tehnica,

e claborarea si implementarea unui sistem eficient de recompensare a investitiilor,

e accesarea fondurilor europene pentru dezvoltarea infrastructurii cooperatiste.

Dezvoltarea potentialului intern §i sporirea competitivititii sistemului pe piata internd i
externd. In conditiile unui mediu economico-social in permanenti schimbare, a cresterii
competitiei pe piata internd si externd, dezvoltarii economiei digitale, pentru a face fatd acestor
provocari cooperatia de consum trebuie sd se plaseze intr-un proces de modernizare continua, de
implementare a inovatiilor, de dezvoltare a resurselor sale interne, de extindere a parteneriatelor cu
partile interesate (la nivel intern, national si international) si alti beneficiari.

Dezvoltarea infrastructurald se va axa prioritar pe trei dimensiuni: extinderea infrastructurii
cooperatiste, consolidarea bazei material-tehnice a sistemului cooperatist si retehnologizarea
activitatilor.
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O prioritate majora pentru sporirea competitivitatii sistemului cooperatiei de consum pe plan intern
si extern constituie implementarea instrumentelor de marketing digital (e-marketing) in activitatea
cooperatistd pentru o mai buna vizibilitate si promovare a serviciilor.

Resursele umane constituie resursa cheie in asigurarea dezvoltdrii sustenabile a fiecarei
intreprinderi si cooperative de consum. Personalul ce activeaza in sistemul cooperatiei de consum,
desi se distinge prin fidelitate si are o mare experientd de activitate In domeniu, se caracterizeaza
printr-un proces de “imbatranire”. Aceasta tendinta, precum si insuficienta acuta a forfei de munca
in mediul rural impune stringent necesitatea elaborarii unui program de asigurare cu resurse
umane competitive a cooperatiei de consum pe termen mediu si lung.

Mediul economic intern si extern, necesitatile interne ale sistemului cooperatist impun imperativ
elaborarea si implementarea unui sistem informational integrat corporativ in cadrul cooperatiei de
consum, care ar integra toate datele si fluxurile informationale, toate componentele sistemului
cooperatist si al managementului acestuia, ce va facilita eficientizarea si transparenta procesului de
luare a deciziilor, optimizarea utilizarii resurselor, eficientizarea activitatilor economice.

Un rol deosebit de important pentru dezvoltarea viitoare a cooperatieci de consum revine
valorificarii oportunitatilor ce le oferd utilizarea TIC moderne in activitatea economicd si
informarea beneficiarilor. In acest sens a devenit stringenta: extinderea activitatilor cooperatiste in
spatiul virtual; implementarea formelor electronice de tranzactionare si de vanzare a marfurilor, a
modelelor de comert electronic B2C, B2B, B2A; implementarea tehnicilor de plafi electronice s.a.

Necesitatile interne de schimbare, precum si aspiratia de integrare europeand a Republicii Moldova
determina necesitatea armonizarii legislatiei nationale in domeniul cooperatiei de consum cu
aquis-ul comunitar in masura sd asigure o maxima aproximare cu legislatia UE.

Consolidarea relatiilor cu partenerii externi. Pentru asigurarea populatiei cu produse, in special
de prima necesitate, cooperatia de consum are nevoie de sustinere din partea autoritatilor la toate
nivelele (de la cel central pand la cel local). Compensarea partiald a cheltuielilor legate de
implementarea proiectelor sociale in localitati indepartate si cu numar mic al populatiei, sustinerea
acestor activitafi se poate valorifica prioritar prin:

e alocarea de subventii pentru activitdtile economice realizate de cooperatia de consum si
orientate spre asigurarea cu produse de importanta vitala (producerea si livrarea painii s. a.)
sau acoperirea unei parfi a cheltuielilor de transportare a asemenea produse;

e scutirea de taxe de amplasare, alte taxe locale, de impozite a entitatilor cooperatiste pentru
unitatile din localitdfile n care activitatea economicd este neprofitabild din cauza
numarului redus al populatiei deservite, dificultatilor de aprovizionare cu marfuri.

Dezvoltarea parteneriatelor trebuie extinsa si pe dimensiunea cooperarii cu alte tipuri si forme de
cooperative (de producere, agricole, de intreprinzitor s. a.) pentru promovarea proiectelor de
interes comun, modernizarea legislatiei, amplificarea potentialului de promovare a intereselor
comune, de protectie.

Cooperarea pe dimensiunea externd se va axa in viitor pe: implementarea bunelor practici
internationale de reglementare legislativ-normativa a activitatii cooperatiste, de organizare a
cooperativelor, de atragere a membrilor; de extinderea cooperdrii cu organizatii cooperatiste de
peste hotare in vederea desfasurarii activitdtilor economice comune, schimbului de marfuri;
promovarea exportului de produse achizitionate si procesate in cooperatia de consum din tara,
beneficierea de avantajele ce le ofera semnarea Acordului de Comer{ Liber Aprofundat si
Cuprinzator s. a.
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5. Concluzii

Implementarea Strategiei va avea impact atat economic, materializat in consolidarea potentialului
economic al sistemului cooperatist, crearea conditiilor favorabile de activitate, perfectionarea
cadrului legislativ iIn domeniu, sporirea investitiilor in dezvoltare, cat si social, exprimat in
imbunatatirea nivelului de deservire a membrilor si altor categorii de beneficiari, a accesibilitatii
serviciilor cooperatiste, protectia consumatorilor, aportului la dezvoltarea localitatilor si a
comunitatii.
Realizarea Strategiei va contribui la atingerea urmatorilor indicatori de progres:
e cresterea cifrei de afaceri cu 3-5 % anual,
e sporirea veniturilor sistemului cooperatist in mediu cu 4-6 % anual,
e atragerea cel pufin a 250 noi membri cooperatori anual, implementarea mecanismelor de
cointeresare a acestora in dezvoltarea cooperatiei la nivel local, regional si republican,
e majorarea retribuirii muncii angajatilor ocupati in cooperatia de consum, asigurarea catre a.
2019 a ponderii de 75 % din salariul mediu lunar pe tara,
e organizarea a 500 locuri noi de munca in perioada de actiune a Strategiei.

Dezvoltarea cooperatiei de consum va permite sporirea indicatorilor ce caracterizeaza activitatea
economica §i financiara: vanzarile cu amanuntul vor creste anual In perioada de actiune a
Strategiei cu 3-5%, vanzarile angro cu 5-7%, achizitionarea produselor cu 4-7%, a producerii de
marfuri cu 3-6%, a prestarii serviciilor cu plata cu 3-5%, veniturile din vanzari se vor majora cu 3-
5% si profitul net va creste cu 3-6%.

Implementarea Strategiei va contribui la valorificarea sustenabild si inteligentd a potentialului
cooperatiei de consum pe toate dimensiunile acesteia (institufionald, infrastructurald, umana,
financiara, informationald, manageriald s. a.), va sustine progresul in dezvoltarea economico-
sociald a acestui sistem.
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Rezumat

Cooperativele joaca un rol din ce in ce mai important in societate, gratie diversitatii activitatilor ce le
desfasoara si caracterului lor profund social. Sectorul cooperativelor in Republica Moldova este prezent in diferite
forme: cooperative de consum, de producere, de antreprenoriat, de locuinge, agricole §. a., cel mai numeros fiind
sistemul cooperatiei de consum.

Modelul de business cooperatist se dezvolta mai lent in raport cu alte forme de activitate economica.
Necesitatile interne de schimbare §i provocarile contemporane solicita regandirea modului de organizare si de
management a cooperativelor, a domeniilor lor de activitate, a relatiilor cu membrii sdi, a relatiilor de proprietate si
a sistemului motivational.

Prin semnarea Acordului de Asociere Republica Moldova-Uniunea Europeand, Moldova si-a exprimat ferm
adeziunea fata de valorile europene §i focusarea pe integrarea in Spatiul Economic Comunitar. Aceasta solicitd
adoptarea a unor noi viziuni de dezvoltare a cooperativelor si de implementare a bunelor practici europene in
domeniul cooperativelor.

Scopul cercetarii constd in analiza sistemului cooperativelor de consum din Republica Moldova, evaluarea
provocarilor cu care se confruntd acesta §i identificarea directiilor strategice de dezvoltare si de consolidare a
pozitiei pe piata internd si externd. Rezultatele cercetarilor au fost utilizate la elaborarea Strategiei de dezvoltare a
cooperatiei de consum din Republica Moldova pentru perioada 2016-2019. Implementarea acesteia va impulsiona
dezvoltarea cooperatiei de consum din tard.

Cuvinte-cheie: cooperative de consum, dezvoltare strategicd, modernizare, optimizare, eficientd economicd.

Annomauyus

Koonepamuewvt  ueparom 6cé oOonee 3smauumyro poav 6 obwecmee, 01az00aps pazHoooOpasuio
OCYIeCmBIsIeMblX BUO08 OEsIMEeNbHOCIU U UX 21yO0KOMY coyuanvHomy xapaxmepy. B Pecnybnuxe Monoosa
KOONepamuGHbvlll Cexmop NpeoCmasier pasiuyHblMy Qopmamu: HOmpeoumenbCcKumy, npou3Bo0CmMEeHHbIMU,
NPeONPUHUMAMENbCKUMU,  HCUTUUHBIMY, CIPOUMETbHbIMY, CElbCKOXO03SUCMBEHHLIMU KOONEPAMUSAMY U M.O.,
KpynHeuuiell si8semcs cucmema nompeoumenbckol Koonepayuu.

Koonepamusnas modens 6uzneca pazeusaemcsi 3HayumeaIbHo mMeoiennee, yem opyaue Uudbl IKOHOMUUECKOU
Odesmenvhocmu. Heobxooumocms 6HYMPEHHUX UMEHEHUNl U COBPEMEHHble 6bl3068bl MPeOyIom NepeoCMblCIeHUs.
opeanuzayuy U ynpaesieHust KOONepamueamu, nepecmomp ux cepvl 0esmerbHOCMU, 63aUMOOMHOWEHUL MedICOy ee
YIeHAMU, 8 MOM YUCTIe UMYUECHIBEHHBIX OMHOUEHUL U MOMUBAYUOHHOU CUCTHEMDL.

Tloonucas Coenawenue 06 Accoyuayuu PM-EC, Mondosa svipasuna céoo meepoylo NpUusepHCeHHOCHb
€BPONECKUM YEHHOCMAM U COCPEOOMOYEHHOCHb HA UHMEZPayulo 6 dKOHOMUKY coobujecmed. Dmom npoyecc
mpebyem HOB020 BUOEHUSL PA3GUMUS KOONEPAMUBOE U BHEOPEHUsL Neped0BbIX eBPONEiCKUX NPAKMUK.

Lenv Oannoco uccne0oganus 3aKIOYAEMCs 6 NPOGeOeHUl aHAIU3A CUCTEMbl  NOMPeOUmMenbCKux
Koonepamugog ¢ Monooge, 6 oyenke npodiem, ¢ KOMOPbIMU CHAIKUBAEHICS CUCEMA, U 8 ONPeOeleHUU CIpamezuti
pazeumus u yKpenjeHus eé no3uyull Ha 6HYMpeHHUX U 6HeUHUX puluKkax. Pezyrvmamer uccredosanus 3anodicuiu
ocnosy paszpabomku Cmpamezuu pazeumus nompedumensckol koonepayuu 8 Pecnybnuxe Monoosa na nepuoo
2016-2019 2e. Peamuzayusi OaHHOU cmpamecuu NO360IUM CIMUMYIUPOSAMb pPA3gumue Nnompeoumenrbckou
Koonepayuu 6 cmpane.

Kniouesvle cnosa: nompebumensckue KoOOnepamusnl, CIMpamezuieckoe paseumue, MoOepHU3ayUs, OnmumMu3ayus,
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Abstract

Study of the problems and directions of the development of the international cooperative movement is of
paramount importance in the conditions of economic crisis. Cooperatives are the most suitable viable organizational
and legal form of doing business, which enables businesses to survive in hard economic conditions.

The goal of the article is to show social role of cooperatives, their contribution in the solution of social and
economic problems of the society.

General scientific and special economic methods of research were used in the course of the study. While
using general scientific methods in the framework of logical approach we applied historic method of research,
methods of synthesis, induction and deduction.

The article shows social importance of cooperatives, their role in employment assurance, creation of jobs,
reduction of poverty; analyzes social functions of cooperatives. A special attention is given to the role of the UN and
the International Labor Organization (ILO) in implementation by cooperatives of social functions and social mission
of consumer cooperation in Russia. Cooperatives’ contribution in poverty reduction is shown on the grounds of the
basic principles of the World Bank (opportunity, security, creation of necessary conditions for active participation in
social life). Social role of cooperatives is considered on the basis of the analysis of global instruments, adopted by
the UN, the ILO.

Study of the social role of cooperatives, activity of social cooperatives and the role of cooperatives in
informal economy would provide for the extension of their social functions.

Keywords: cooperatives, social role, social functions, struggle against poverty, International Labor Organization.

1. Introduction

Sustainable socio-economic development determines the existence of a system of forms and
methods of state economic policy realization that is conducive to social stability. In this regard, it
1s necessary to define the place and role of each industry, infrastructure and businesses in the
implementation of social policies aimed at development of social sphere of society, increasing
prosperity, improving the conditions of life and work.

The crisis increases social role of cooperatives that have a social nature, the main advantage of

which is the combination of social and economic activities.
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2. The degree of investigation of the problem currently, and purpose of research

The degree of study of the problem. A study of the social role of cooperatives was done by
domestic and foreign scientists, including I. 1. Vokatch-Boldyrev, [1], E. V. Isaenko [2-4, 10, 20],
S. G. Itkulov [5], L. P. Nagovitsina [6], E. E. Tarasova [8, 9, 22], V. L. Teplov [10-14], L. E.
Teplova [15-17], D. S. Ternovsky [18], H. Henry [19], etc.

However, in conditions of economic crisis it is necessary to fully realize the potential of
cooperatives for realization of social mission, employment, fulfillment of social functions. In this
regard, the urgent task is the study of the experiences and social roles of cooperatives in different
countries and the contribution of the International Labor Organization in the social activities of
cooperatives.

The aim of the research is the study of social role of cooperatives in the society.

3. Methods and materials applied

The study used general scientific and special economic methods of research. When using scientific
methods within a logical approach we consistently applied historical research method, methods of
synthesis, induction and deduction. The use of special methods of economic research was based on
a combination of positive and normative analysis, which respectively explained the economic facts
of the formation of the social role of cooperatives and has established priorities for its
development.

4. Results obtained and discussions

The economic literature widely examines the problem of social economy. The contribution of
cooperatives to economic and social objectives of the society is shown in the works of Isaenko E.
V. [2; 3; 4], Tarasova E. E. [8; 9], and Teplov V. L. [10; 14]. The authors consider the historical
aspect of cooperative development, expansion of the social functions of cooperatives, domestic
and foreign experience of social activities of the societies, the social policy of consumer
cooperation organizations.

From the standpoint of understanding the social role of cooperatives in the present economic crisis
the historical aspect of research in the social economy is of particular interest.

Organizations of social economy can be defined as independent private businesses which primary
purpose is to provide quality economic and social services.

The goal of the companies of social economy is to be useful to the greatest number of people, the
provision of any benefits to all, but not to individuals, solidarity and social justice based on
democratic principles, the optimal combination of individual and group interests.

The influence of cooperative entrepreneurship in the development of social economy is by
involving members of cooperatives, socially active people, promote more efficient use of labor and
creative potential of the population, and reproduction of favorable conditions of life.

Social functions of cooperatives play an important role in the process of dynamic development of
regions. They solve problems of employment, specific social issues affecting the interests of the

wider community.
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The report "Promotion of cooperatives", prepared for the 89th session of the ILO (2001) [30]
states: "Cooperatives have always played an important role in mitigating the effects of important
unresolved social problems and their solution. They always contributed and continue to contribute
to the improvement of conditions of life and labor of workers of agriculture and industry
(particularly agricultural production and work cooperatives), and providing them with banking
services; small manufacturers and farmers, they provide consumer and business loans (savings and
credit cooperatives), carry out insurance of their production, health and life (cooperatives, created
by the indigenous population, agricultural, craft, supply and distribution, as well as insurance
cooperatives) and protect consumers from adulterated food products (consumer cooperatives). In
addition, today, cooperatives began to carry out a full range of social functions, that is, to care for
the elderly, children and handicapped, create jobs for vulnerable from a social point of view,
groups to introduce new technologies to deal with waste, to use renewable energy sources and to
take measures for the protection of the environment".

Another position expressed in the report is also significant: "Cooperatives also play a role of a
buffer between the forces conducting the liberalization, globalization and technological progress,
on the one hand, and the increasing marginalization of the population and reductions in social
security on the other hand" [30].

As a rule, new cooperatives have a tendency to appear where public social protection systems are
in crisis or unable to provide the full range of social services.

The same thing happens at the local level. Local authorities in conditions of financial resources
shortage are willing to pass on the right to provide social services to cooperatives under contract.

Contribution of cooperatives at the regional level is particularly important because of their
integration and knowledge of local social problems.

Social cooperative enterprises in cooperation with small and medium enterprises of other forms of
ownership are designed to create a flexible system of providing the population with goods and
services, to contribute to optimum employment and fuller use of the potential of members and
employees of cooperatives by promoting their entrepreneurial activity.

The extension of a network of small cooperative enterprises has two objectives: to fill free or
relatively free niche in meeting the needs of population in goods and services; to create new jobs
and on this basis to increase the level of employment, and income. Both of these goals are
interrelated.

It 1s important that many cooperative enterprises manufacturing products from local raw materials,
supplement the market with domestic products, often superior in quality to imported ones.

Cooperatives make a significant contribution in job creation, employment and hence incomes.

It is important that cooperatives offer goods to the public at reasonable and competitive prices. A
source for such socially-oriented pricing is the consistent implementation of the austerity reduction
to minimum units of product distribution, flexible use of sellers’ labor linked to the intensity of
customer flows.

When assessing the social performance of cooperatives it should be taken into account that, as a
law-abiding organizations, cooperatives contribute to the budgets, especially the local, heavily in
the form of taxes and fees.

To implement the cooperative principle of "concern for society" it is necessary to strive that the
society has the opportunity to properly evaluate the work of a cooperative.
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Social the role of cooperatives in the society gives them a reason to expect certain forms of state
support. The most effective are those forms of state support, which allow cooperatives to better use
their potential.

Cooperative organizations are ethically and democratically managed and controlled organizations:
cooperative principles and cooperative values as well as ethical values are the main objectives for
the implementation of the right to work.

As for job creation, employment, cooperatives are large employers in many countries (France,
Korea, USA, Germany etc.), creating direct, indirect employment, and self-employment. They
provide income through the payment of salaries to their employees and directly to the
shareholders. Cooperatives provide employment to other business sectors and promote the local
economy. For these reasons the ILO is committed to increasing jobs through the promotion of
cooperative organizations.

Cooperatives are associations of people and care about their shareholders, the social role of
cooperatives provides security in the broadest sense of the word. They have experience in
improving the conditions of living and working conditions of its stockholders. In recent time,
cooperatives perform a range of additional social functions. It is a social foundation of any
cooperative.

Finally, cooperatives as socially responsible and traditional partner organizations of employers and
workers create for their shareholders a platform to protect their interests at the local, regional,
national and international levels. This is an important condition of the cooperative movement. At
the national level, the highest body of the cooperative is a member of the employers' organizations
and therefore it is represented in the Advisory Committee on the implementation of the ILO
Program on decent work. Under this Program, cooperatives participate in the creation of jobs for
specific target groups, including women, youth and people with disabilities. Participation and
efficient operation of cooperatives in the framework of the Program on decent work will create
important conditions for social dialogue in each country.

The ILO supported the efforts of cooperatives in the creation of special conditions such as: rural
employment, youth employment, local economic development, food security, fair trade, crisis
overcoming, gender equality, child labor, etc.

In March 2002, they established the World Commission on the social dimension of globalization.
The report "Fair globalization. Creating opportunities for all" refers to the need to develop specific
recommendations and to proclaim decent work as a global goal. Cooperatives are recognized in
this report as "global power", based on its economic and social potential.

The dual nature of a cooperative is evident in its purposes: they are not merely economic in nature,
but they are aimed at solving primarily socio-economic challenges. Therefore, the mission of a
cooperative should be considered as social. Economic activities of a cooperative and, accordingly,
the receipt of entrepreneurial income, acts as a means to achieve social goals.
The social role of cooperatives can be considered on the example of consumer cooperatives of
Russia.

The Law "On consumer cooperation (consumer societies and their unions) in the Russian
Federation" [7] indicates that consumer cooperation is a system of consumer societies and their
unions, created to meet material and other needs of their members. Thus, the social mission of
consumer cooperation has legal recognition.
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Consumer cooperation is a socially oriented system. This means that, firstly, it implements a social
mission, and secondly, the social mission is the priority.

The mission of consumer cooperation in Russia is a participation in the development of social
infrastructure, primarily in rural areas, ensuring the sustainable development of the country's
consumer market through the satisfaction of needs and social protection, employment of the
population involved in the activity and service of consumer cooperation, strengthening the security
of Russia in the field of food security.

Social mission is the main strategic activity of consumer cooperative societies. The objective of
cooperative organizations is to focus on the social mission as the most important factor in the
growth of sustainable dynamics of economic activity, stabilization of the local budget, formation
of the monetary incomes of rural population, and increase of commodity resources.

The social role of cooperatives is primarily in the economic support of the shareholders and of the
rural population in the following forms:
— delivery of socially important goods to remote settlements and their sales at the prices of
the regional centers;
— the maintenance of unprofitable stores;
— services of budgetary organizations (schools, orphanages, shelters, hospitals, etc.);
— school meals;
— trade credit to the population (the release of goods under a contract for the purchase of
goods under entry);
— discounted tickets to members of the cooperative at the expense of cooperative payments;
— food packages, gifts for veterans;
— transport and other services [4; 10].

Social mission should be aimed at the entire rural population. Thus we form the image of
consumer cooperatives as socially oriented system, and create a possibility of cooperation, i.e.
strengthening of the social base.

Consumer cooperation attracts the population for temporary, seasonal work, part-time work,
reviving domestic work, and crafts. Consumer societies and unions must monitor the employment
of workers dismissed from the system during the crisis, the disabled, pensioners, the most
vulnerable population groups and to give them preference in employment [8; 9].

Along with the creation of jobs and employment cooperatives play an important role in reducing
poverty and in creating conditions for full participation in society.

Cooperatives and poverty reduction. To date, the eradication of poverty remains one of the most
pressing problems for the world community [11; 13].

Poverty is, in fact, a relationship between people, which reflects the social status. In practical
terms, poverty is the phenomenon in which entities or individuals lack enough resources or
opportunities to meet their needs.

At the Summit [27], dedicated to social problems, held in Copenhagen in 1995, fight against
poverty, with its consequent complete eradication was seen as the main task for the world
community. For the first time 117 heads of state and governments officially announced their
intention to conduct an active struggle against poverty. Also at the Summit, it was stated the desire
to fully exploit the potential of cooperatives in addressing this issue. In 1997, the UN General
Assembly adopted a resolution on the special attention to the activities of cooperatives in
addressing social and economic issues [25]. In the framework of the UN cooperatives are
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considered as an important means of poverty alleviation. In late 2001, the UN adopted a resolution
on the role of cooperatives in social development [28].

A cooperative enterprise is an organizational and legal form capable of solving all the issues
related to poverty. In a historical context, it is impoverished segments of the population which
invented the cooperative as an economic association of business entities that are able to cope with
poverty. The history of the development of cooperatives is a testament to their ability to provide
assistance to the poor. Cooperatives have the capacity to offer versatile solutions for this problem.

To study the contribution of cooperatives to poverty reduction is possible by considering the basic
principles of the World Bank: opportunity, security, and creating conditions for full participation
in society.

Opportunity. Cooperatives are full-fledged businesses and create opportunities for employment,
economic growth and decent income. Thanks to their ability to unite all sectors of the economy,
cooperatives help people classified as poor, to see and understand these opportunities. For
example, cooperatives provide an opportunity for small farmers, incapable to reach large markets
with their products, to come together and achieve financial success at the expense of scale. Thus, it
is possible to keep reasonable prices. Those individuals or entities that have been excluded from
classic financial systems, cooperatives give the opportunity to obtain loans on more favorable
terms and accumulate income. For those who do not have sufficient financial resources to purchase
basic food cooperatives offer these products at lower than market prices due to bulk purchases, etc.
moreover, cooperatives are a form of social capital, stimulating the collective self that is the
foundation of development. Working on your own small enterprises, small producers, workers and
the poor, especially in rural areas, receive the goods, access to markets and public services, making
conscious efforts to improve their own quality of life, and through self and mutual aid contribute
to raising the standard of living of the whole community.

Security. Cooperatives are associations of people and care about their members, the social role of
cooperatives reflects the concept of security in the broadest sense of the word. Cooperatives make
it possible to transfer individual risks to the category of collective enterprises by persons wishing
to obtain protection from the same risks at acceptable costs. In developed and developing
countries, insurance cooperatives have proved their effectiveness. The presence of risk and
vulnerability directly affect the poverty level: for example, the depletion of productive assets due
to unfavorable weather conditions or termination of school attendance of children whose families
have low production activity. Thus, making efforts to protect against risks or vulnerability,
cooperatives have a direct impact on poverty reduction.

Creating conditions for full participation in society. Cooperatives play an important role in
daily life. For their members they provide a platform to protect their own interests and learn to
engage in dialogue. Access to information, involvement in public processes and direct part in
them, contribute to a more active cooperative activities. For small agricultural producers '
cooperatives often provide an opportunity to use the potential of a more advanced group when
discussing more favorable conditions for continuing agricultural activities, the acquisition of the
necessary tools at lower prices or to gain access to the market for products.

The conditions for a full and normal life are also created by providing the members of the
cooperatives of services, such as vocational training and retraining, consultation, use of
information resources and technologies. Regarding the creation of opportunities for women,
cooperatives actively contribute to their participation in economic production, thereby contributing
to the growth of their economic independence and well-being.
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In the mid-2000s, the ILO has organized a number of workshops for African and Asian regions to
implement the above document and broaden understanding of the social role of cooperatives. As a
result of the work participants have come to the conclusion about significant role of cooperatives
in the implementation of strategies to combat poverty through the organization of these
populations and providing them with acceptable living conditions.

The emergence of such concepts as fair trade and global value chains is another opportunity for the
development of cooperatives. The concept of fair trade based on a partnership between producers
and consumers aimed at creating favorable conditions for small producers in developing countries
by determining the fair value of their products and strengthening the position of industrial
organizations.

The movement «For fair trade» [23] is developing and gaining strength in the global community,
the main objective of which is to provide manufacturers a favourable environment for their
activities. The principles of fair trade and global value chains are comparable to the principles of
cooperation. And those and others aspire to raise the standard of living of their employees. Small-
scale entrepreneurs, their families and whole communities, organized in cooperatives, are
recetving direct benefits in participation in these movements. The cooperative movement and its
development partners should fully exploit the potential of fair trade and global value chains to
improve living conditions and provide sources of income for small producers.

The Millennium Summit of 2000 confirmed that the outcome of the Summit on social issues 1995,
held in Copenhagen, proved to be correct. According to the results of the Summit, all UN agencies
have collectively identified the eight Millennium development goals, which together require the
aid and assistance to the poorest segments of the population. Goal No. 1 [26], namely, the
eradication of poverty and hunger, is directly linked to cooperatives, particularly in connection
with their activities in rural areas. Also this link is clearly seen with respect to other goals in
education, the status of women in society and the fight against diseases such as hepatitis, etc.

At the same time, the cooperative form of organization of management only won thanks to a
revival of interest in it. The fact that the cooperatives were the main actors in activities aimed at
the development of society both economically and socially, is recognized. Helping people learn to
help themselves, a cooperative venture is an effective means of combating poverty, and as a
consequence, the means of achieving the core Millennium Development Goals. However, many
people classified as "poor", have no idea of the opportunities that can be provided by cooperatives.

For this reason, on 10 February 2004 the ILO signed a Memorandum of Understanding with the
International Cooperative Alliance (ICA) [24]. Following the principles reflected in the
Memorandum of Understanding, the ILO and the ICA have joined forces and launched the Global
cooperative campaign to save the needy segments of the population from poverty.

The campaign activities were aimed at groups that are disadvantaged and do not have enough
resources to meet basic needs, as well as on those sections of society that have turned to
cooperatives as a means of improving the quality of life. Moreover, in the course of the campaign,
all public institutions (governmental, non-governmental (NGOs) and social ones, interested in
cooperatives and cooperative organizations, received strong support through increased awareness
and increased funding of the proposed programs and projects.

The campaign had two main objectives:

— to create favorable conditions for the development of cooperatives by drawing the attention
of stakeholders to the possibilities of the cooperatives and strengthen the capacity of
relevant organizations;
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— to demonstrate the importance of cooperatives in the implementation of projects developed
by the relevant local agencies for certain countries.

The above objectives are complementary to each other. Attracting attention of stakeholders to the
possibilities of cooperatives was necessary due to the fact that the level of understanding of the
activities of cooperatives is low, even among those states in which they exist and operate
successfully a large enough cooperative organizations. Raising awareness has become a
prerequisite in the fight against poverty, especially in the context of the Global cooperative
campaign, but it was not enough. In order to demonstrate the potential and possibilities of
cooperatives, it is necessary to develop and implement specific projects.

The ILO publication "Cooperatives against poverty. The Renaissance of the African cooperative
movement" [29] provides an overview of cooperative development in Africa, as well as a detailed
description of the program of fight against poverty in the region. This book was the result of the
activity of a Cooperative Fund for Africa (CoopAfrica), which realized the regional program of the
ILO for the development of cooperatives and contributed to the achievement of the Millennium
Development Goals.

To date, the international debate on development issues focus on further activities in this direction
after 2015, when the duration of the program « Main Objectives of the Millennium » is terminated.
In the outcome document adopted during the conference by the UN in June 2012 on sustainable
development they emphasize the role of cooperatives in sustainable development and their
contribution to social development and poverty reduction. Due to the fact that the role of
cooperatives continues to be obvious after 2015, then we can talk about the occurrence of an
important period for cooperatives in the framework of international discussions on development.

However, despite the high potential of cooperatives in poverty reduction, there are a number of
problems and limitations. Their influence on this process is significant, but still insufficient
compared to the scale of the problem. Sometimes there is the view that cooperatives do not
provide any assistance to the poor segments of society. However, by definition, cooperatives are
the organizations on the basis of open membership, which means that the poor and the
impoverished sections of the population can become members of cooperatives and must have the
motivation to organize their own cooperatives.

In 1976, Professor Hans Muenker made a report under the title "Cooperatives for the rich or the
poor?" [21]. Later, after conducting numerous studies of the degree of influence of cooperatives on
poverty, many of the findings of Muenkner were confirmed. Based on these studies, it was decided
that for the impoverished segments of the population it is necessary to create cooperatives of a
special type. In this, the most important is the fact that the poor are themselves aware of the
possibilities and potential of cooperatives and participate actively in the development process.

5. Conclusions

Thus, cooperatives play an important social role in society. They perform a social function, create
jobs, provide employment, reduce poverty and create conditions for full participation in society.

The study examines the social functions of cooperatives, shows the influence of cooperative
enterprise for the development of social economy; the role of cooperatives in providing
employment, creating jobs, reducing poverty. Special attention is paid to the role of the UN and
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the International Labor organization (ILO) to promote cooperatives social functions, with
demonstration of the social mission of consumer cooperation of Russia.

Study of the social role of cooperatives, a study of the activities of social cooperatives and the role
of cooperatives in the informal economy would contribute to the expansion of their social
functions.
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COLOUAJIBHAA POJIb KOOIIEPATUBOB

1. BBeaenmue

YcToiiunBoe COLMaIbHO-IKOHOMUYECKOE pa3BUTHE OOYCIIOBIMBAET HAJIUYUE CUCTEMbI, (GOpM U
METO/IOB pealn3alui SKOHOMHYECKON IMOJUTUKH TOCYIapCTBa, CIOCOOCTBYIOIIMX COLMAIbHON
cTabMIbHOCTH. B CBSI3W ¢ 3TUM HEOOXOIUMO OIPEICIICHHE MECTa W POJIM KaKJIOW OTpaciu,
UHQPACTPYKTYphl U XO3SHCTBYIOIIMX CYOBEKTOB B pealu3aldd COLMAJIbHOW MOJIUTUKH,
HalpaBJICHHOW Ha pPa3BUTHE COIMMAIBHON cQepbl 00IecTBa, MOBBIIMICHHE OJIATOCOCTOSHUSA,
yIIydllleHUE YCIOBHM KU3HU U TpyJa.

B ycnoBusx Kpusuca MOBBIIMIAETCS COLMATIbHAA POJIb KOONEPATUBOB, MMEIOIIMX COLHAIBHYIO
NpUpOAY, TJABHOE IPEUMYIIECTBO KOTOPBIX 3aKIIOYAETCd B COYETAHMM COLHAIBHOM U
XO3IUCTBEHHOU JIEATEILHOCTH.

2. CreneHb M 1e/Ib HCCJIEI0BAHUS NPOOJIEMbI

Crenenb uccjaen0Banus npoodJembl. lccinenoBanreM conraibHOM PO KOOTIEPATHBOB 3aHUMAITUCH
OTEYECTBEHHBIC W 3apyOekHbIe ydeHble, B umcie kotopeix: M. W.Boxau-bosmeipes, [1], E. B.
Ucaenko [2—4, 10, 20], C. I'. Utkynos [5], JI. I1. Haroumuna [6], E. E. Tapacosa [8, 9, 22], B. 1.
Temnnos [10-14], JI. E. Termosa [15-17], [. C. Tepunosckuii [18], I'. Xaren [19] u ap.

OnHako B yCJIOBUSIX 3KOHOMUYECKOTO KpHU3rca He0OXOIMMO B IOJTHOM Mepe peai30BaTh BO3SMOKHOCTU
KOOIIEpaTUBOB II0 pealu3allMi COLMAILHOM MHCCHH, OOECIIEUEHHIO 3aHSATOCTH, BBINOJHEHUIO
COIMANTBHBIX (PYHKIMA. B CBSI3M C 3TUM aKTyaIbHOM 3a/1aueil sIBISIETCSl N3yYeHUE OIbITA M COIMAIbHOM
POJIM KOOIIEPATUBOB B Pa3HbIX CTpaHaX M BKJIaAa MeXyHapOIHOM OPraHU3aluK TPY/AA B COLIMAIBHYIO
JEATENIBHOCTh KOOIIEPAaTHBOB.

He.]'lblO HCCIICIOBAaHUS ABJIACTCA U3YICHUC COIMATBHOM PO KOOIIEPATHUBOB B JKU3HU oOIecTna.

3. Meroabl uccjaeI0BaHuA

B X0J€ HCCIICA0OBaHUA HCIIOJIB30BAJIMCh O6H16Hay‘~IHBIC 1 Cri€yaJiIbHbIC DKOHOMHYCCKHUE MCETO/IBI
HUCCICIOBAaHUA. HpI/I HCIIOJIb30BaHHUH O6HICHay11HBIX MCTOJAOB B paMKax JIOTHYCCKOI'O IIOoAXOJa
MoCjacaAOBaTCIIbHO IMMPUMCHAINCH I/ICTOpI/I‘ICCKI/II\/’I METOJ HUCCICAOBaHHA, MCTOAbI CHHTE3a4,
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UHAYKIUUA U JenyKuuu. Mcrnonb3oBaHHue CHENHaIbHBIX SKOHOMHYECKUX METOJIOB MCCIIEI0BAaHUS
0a3MpoOBAJIOCh HA COYETAHWU MO3UTUBHOIO M HOPMATUBHOIO aHAU3a, MPU MOMOIIM KOTOPBIX
COOTBETCTBEHHO OOBACHSIUCH 3KOHOMHYECKHE (DaKThl (OPMUPOBAHUS COLMAIBHON poJin
KOOTIEpaTUBOB 1 000CHOBBIBAJIMCH IPUOPUTETHBIE HAIIPABIICHUS €€ PAa3BUTHSL.

4. Pe3yabTaThl HCCIEI0BAHNS

B sxoHOMUYECKOH IUTEpATYpE MHUPOKO UCCISTYIOTCS MPOOIEMBI COITMATBHOM SKOHOMHUKHU. Bxiaz
KOOIIEPAaTUBOB B PEIICHHE SKOHOMHMYECKHX M COLMAJIBHBIX 3a/ad oOIecTBa MOKa3aH B TpyAax
Ucaenxo E. B. [2; 3; 4], Tapacosoii E. E. [8; 9], TerutoBa B. W. [10; 14]. ABTOpHI paccMaTpHuBaroT
HMCTOPUYECKUHN aCTIEKT Pa3BUTHs KOOTIEPATUBHOTO ABUKEHUS, PACIITUPEHUE COMMABHBIX ()YHKITAN
KOOIIEPaTUBOB, OTEYECTBEHHBIN U 3apyOeKHBIN OMBIT COIUATBLHOM ICATEIHHOCTH KOOTIEPAIIHH,
COIMATBHYIO MOJUTUKY OPTraHU3aIiil TOTPEOUTEIHCKON KOOTIEPAIIUH.

C mo3uuuii OCMBICIIEHHUS COLIMAIILHOM POJIM KOOIEPATHBOB B HACTOSLIEE BpPEMS B YCIOBUSX
SKOHOMHUYECKOTO KpH3Hca OCOOBI MHTEPEC MPEACTaBIISIET UCTOPUYECKHUI aCIEKT MCCIEIOBAHUS
COLIUAIIBHON YKOHOMHKH.

OpFaHI/ISaHI/II/I COIII/IaJ'IBHOI\/’I OKOHOMHKHU MOXHO OIPCACTIAThE KaK YaCTHBIC CaMOCTOATCIbHBIC
MNpCaAnpuATH, TJIaBHOM LEJIBI0 KOTOPBIX ABJIACTCA OKa3aHUEC Ka4eCTBEHHOM YKOHOMMYECKON HIIN
COLIMAIBHOW YCIIYTH.

Lenbp npennpuatuil conuagibHON 3KOHOMHUKU — OBITh MOJIE3HBIMH BO3MOKHO OOJIBIIEMY YHCIY
JIOZIe, TMpeAoCTaBICHUE KaKUX-TMOO JBIOT BCEM, a HE OTHCJIbHBIM JIMLAM, JOCTH)KEHHE
COJINJIADHOCTH W COLMAJIBHOW CHPaBEAJIMBOCTH HA OCHOBE JEMOKPAaTUYECKUX IIPUHIIUIIOB,
ONTUMAJIBHOTO COYETAaHUS NHIMBHUYAIBHBIX U TPYNIIOBBIX HHTEPECOB.

Bmmsumne KOOIICPATUBHOI'O IMPCANPUHHUMATCIIBCTBA Ha Pa3BHUTUC COIII/IaJ'IBHOI\/II 3KOHOMMUHKHU
OKa3bIBACTCA ITYTEM BOBJICUCHHA B COCTAaB YJICHOB KOOIICPATHBOB COLHAJIBHO AKTHBHBIX J'IIO)ICI\/’I,
conerictBusl Oosiee 3(PEeKTUBHOMY HCIIOIB30BAHUIO TPYJOBOTO M TBOPUYECKOTO IOTEHIMAa
HACEJIEHHUs1, BOCIPOU3BOICTBA OJIarONPUATHBIX YCIOBUM KU3HU.

ConmanbHble (QYHKIHM KOOIEPAaTUBOB WrparOT BaXXHYIO pOJib B Ipoliecce AMHAMHYECKOTO
pa3BuTHs peruoHoB. OHU pemaroT MpoOJeMbl 3aHATOCTH HACEIEHMs, KOHKPETHbIE COLIUaIbHbIE
BOIIPOCHI, 3aTPAaruBarOIINe HHTEPECHI IIUPOKUX KPYTOB HACEIICHHUS.

B noxmane «CopaeiicTBre pa3BUTHIO KOOTIEPATUBOBY, MOArOTOBICHHOM K 89-if ceccunm MOT (2001
r.) [30], yka3piBaercs: «KoonepaTtuBbl Bcerja Urpaiyd BaKHYIO poJib B CMATYEHUU MOCIIEICTBUN
BaXHBIX HEPEIICHHBIX COIUAIBHBIX MpOoOJieM M B WX pemeHMH. OHU BCeraa COJNEHCTBOBAIHM U
MIPOJIOJKAIOT COJCHCTBOBATh YIYULIEHUIO YCIOBUM KM3HHM M Tpylda pPaOOTHHUKOB CEJIbCKOTO
X03s5IiCTBa M TMPOMBIIIIEHHOCTH (0COOEHHO CEIbCKOXO3SMCTBEHHbIE, IPOU3BOJICTBEHHBIE U
pabourie KOOMEpaTUBbI) M OKa3bIBAIOT MM OAaHKOBCKHE YCIYTH; MEJIKHUM IPOU3BOAUTEISIM H
3emJieZieNibllaM  OHM  MPEJOCTaBISAIOT MOTPEOUTEIBCKUE U IPOU3ZBOJICTBEHHBIE  KPEIAUTHI
(cOeperaTenbHble M KPEIUTHBIE KOOIEPATHBBI), OCYLIECTBIISIIOT CTPaXOBaHUE MX IPOU3BOJICTBA,
3JI0pPOBbSI U )KU3HU (KOOTIEPaTUBBI, CO3/jaBaeMble KOPEHHBIM HACEJICHUEM, CEIbCKOXO035HCTBEHHBIE,
peMeciieHHble, CHa0)KEHUECKUe U COBITOBBIE, a TAKXKE CTPAXOBBIE KOOMEPATHUBBI) M 3aAIIMUIIAIOT
noTpeduTeneit oT GpanbCcu(UIUPOBAHHBIX TPOAYKTOB MUTAHUS (MOTPEOUTEIBCKIE KOOIIEPATUBBI).
[TomuMoO 3TOrO, CEroAHsS KOOTEPATHBBHI HAYaldd BBIMOJHATH BECh CIEKTP JOMOJHHUTEIHHBIX
COLMANBHBIX (DYHKIHH, TO €CTh yXa)KUBATh 3a MPECTAPEIbIMHU, IETHMUA M MHBAJIHIAMH, CO3/1aBaTh
paboumne mMecrta sl yA3BHMBIX C COMMAIBHOW TOYKH 3PEHUS TPYI HACEICHHUsS, BHEAPSITh HOBBIC
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TEXHOJIOTUH, 3aHMMATbC YTHJIM3AallMEed OTXOJOB, HCIOJIb30BATh BO30OHOBIISIEMbIE HWCTOUYHUKU
SHEPrUM U MPOBOJUTH MEPONPUATHUS IO OXPAHE OKPYXKAIOIIEH Cpeabi».

CylllecTBEHHO U JIpyroe MoJIOKEHHE, BBICKa3aHHOE B JaHHOM jaokiaze: «Koomeparusbl UrparoT
Takke poyib Oydepa MEXIy CHIAMH, NPOBOMAIIMMHU JIMOEpaTU3aIuio, TriI00amu3anu ¢
TEXHUYECKUU MPOrpecc, ¢ OJHOM CTOPOHBI, U BO3PACTAIOLICH MAprUHAIM3ALUCH HACENICHUs U
COKpAIICHUSIMHU B COIMATILHOM O0ecniedeHu , ¢ apyroi» [30].

Kak mpaBuiio, HOBble KOOINEpaTHBbl UMEIOT TEHACHUUIO MOSABIATHCA TaM, IJ€ FOCyIapCTBEHHbIE
CUCTEMbI COIIMAJIbHOM 3aIllUThl MEPEkKHUBAIOT KPU3UC WM HE MOTYT OKa3bIBaTh BECh KOMILIEKC
COLIMAJIBHBIX YCIIYT.

To xe camoe MMPOUCXOJUT WU Ha MCCTHOM YPOBHC. MecTHEIE BJacTU B YCIOBUAX HEXBATKH
(bl/IHaHCOBBIX Cp€ACTB OXOTHO MEpCAArOT IIpaBO MNPCAOCTABJICHHA COLOUAJIBHBIX  YCIYyr
KOOIICpaTHBaM Ha YCJIOBHUAX IIOApAaaA.

Oco0OeHHO BaXk€H BKJIaJ KOOIEPAaTUBOB HA PETMOHATILHOM YPOBHE B CHJIY UX MHTETPUPOBAHHOCTHU
Y 3HAHUS MECTHBIX COLUAIBHBIX MPOOIIEM.

B couuanbHOM maHe KoOOIEpaTHBHbIE MPENNPHUITHS COBMECTHO C MAaJbIMH U CPEIHUMU
HOPEeNNpUATHAMU  JIpyruX ¢GopM COOCTBEHHOCTH MPHU3BaHbl CO3[aBaTh THUOKYI0 CHCTEMY
oOecrieueHHs] HaceJieHUsi TOBapaMU M yCIyraMu, COJEWCTBOBAaTh ONTUMAIBbHOM 3aHSATOCTU
HaceleHUs M Oojee IOJIHOMY HCIOJIb30BAaHMIO IOTEHIMAla WIEHOB, a TaKkKe PpaOOTHUKOB
KOOTIEpaTUBOB IMyTEM CTUMYJIUPOBAHUS X IPEIIPUHUMATEIbCKON aKTUBHOCTH.

Pacmmpenne ceTu MaibIX KOONEpPAaTUBHBIX MPEANPUATHN IpecieAyeT JABE LEIU: 3allOJHUTH
CBOOOHbBIE UM OTHOCUTEJIBHO CBOOOHBIE HUILHU B YJOBJIETBOPEHUH NOTPEOHOCTEN HAceNeHus B
HEOOXOJIMMBIX BHJAaX TOBapOB M YCIYr; CO3/aTh HOBble pabouuMe MecTa M Ha 3TOM OCHOBE
MOBBICUTH YPOBEHb 3aHATOCTU HAaceNeHus, ero 10xoabl. O0e 3TH LeIH B3aUMOCBSI3aHbL.

BaxxHO, 4TO MHOTME KOONEPATUBHBIE NPEANPUATHS, BBIIYCKas MPOAYKIIMIO U3 MECTHOTO CBIPbS,
IIOIOJIHSIFOT PBIHOK OTEYECTBEHHOW MPOAYKLIHUEH, HEPEIKO MPEBOCXOAIIEH 110 CBOEMY Ka4eCTBY
MMIIOPTHYIO.

3HAYUTENbHBINA BKJIaJl BHOCST KOOIIEPATUBEI B CO3JJaHUE PA00YMX MECT, 00ECTICUCHHE 3aHATOCTH H,
CJICAOBATEIILHO, JI0X0JI0B HACCIICHUSL.

Baxxno, yToOBI KOOTIEPATHBBI MpE/Iarajd TOBAPhl HACETIECHUIO M0 YMEPEHHBIM M HU3KUM II€HAM.
HcTounnkoM nas MOAOOGHOTO COLMAIBHO OPUEHTHUPOBAHHOTO IEHOOOpPA30BAHUS  CIIYXKUT
MOCJIEIOBATENIbHOE TMPOBEACHUE pPEXKUMa HSKOHOMHH, COKpAllleHHEe 10 MHHUMYyMa 3BCHBEB
TOBApOJABMKEHUS, THOKOE HCIOJb30BaHUE TpyAa MPOJABIIOB, YBS3aHHOE C WHTEHCHUBHOCTBHIO
MOKYNaTEIHCKUX TOTOKOB.

[Ipu onenke counanbHOU 3()PPEKTUBHOCTU NEATEIHHOCTH KOONEPATUBOB CJEAYET MPUHUMATH BO
BHHUMAaHUE, 4TO, OyAy4H 3aKOHOMOCIYIIHBIMUA OpPraHU3alusIMU, KOOTIEPATUBbI BHOCAT B OIOJIKETHI,
0COOEHHO MECTHBIE, 3HAaUUTEJIbHBIE CPEACTBA B BUJIE HAJIOTOB U COOPOB.

Jlist peanu3anui KOOTIEPATUBHOTO MPHHIMIA «3a00Ta 00 OOIIECTBE» HEOOXOAMMO CTPEMUTHCS,
9YTOOBI OOLIECTBO UMEIO BO3MOXKHOCTH JIOJDKHBIM 00pa30M OLIEHHMBATh padOTy KOOIepaTHaa.

CoumanbHasi pojb KOONEPAaTHBOB B OOIIECTBE JaeT WM OCHOBAaHWE pACCUMTHIBATH Ha
omnpenenaeHHbie (OpMBI TOCYAapCTBEHHOW moanepkku. Hawmbonee >pPexkTHBHBIMEU SBISIOTCS
Takue (OPMBI TOCYAAPCTBEHHOW TOMIEPKKH, KOTOPHIE TO3BOJISIIOT KOOIEpaTHUBaM JIy4Ile
HCII0JIb30BaTh COOCTBEHHBIN MOTEHIIHAI.
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KOOHCpaTI/IBHBIC opramu3aiivii — 3TO OTHUYCCKH W JCEMOKPATHUYCCKU  YIPABIACMBIC U
KOHTPOJIMPYEMBIC OpraHu3alru: KOOIICPATHBHBIC IMPHUHIOHWIIBI W KOOIICPATHBHBIC HCHHOCTH, a
TAKXKC O THYCCKUEC CHHOCTH ABJIAIOTCA OCHOBHBIMH LCIIAMUA JJId OCYIICCTBJICHHSA IIpaBa HA TPYM.

Uro kacaercsi co3gaHus pabOYUX MECT, 3aHATOCTH, TO KOOIEPATHUBBI SIBISAIOTCA KPYIHBIMU
pabortonarensmMu Bo MHorux crtpaHax (@panuus, Kopes, CILA, I'epmanus), coznaBas npsaMyro
3aHSTOCTb, HEMPSMYIO 3aHATOCTb U CaMO3aHATOCTb. OHU 00€CreYnBaIOT J10XOJ Yepe3 BhIIIATHI
3apaboOTHOM MJaThl CBOMM HAaeMHBIM paOOTHHMKAM U HEMOCPEACTBEHHO maifiukaM. Koomneparussl
o0ecneunBaroT 3aHATOCTh B PYTUX OM3HEC-CEKTOpax U MPOJBUralOT JIOKAIbHYIO 3KOHOMUKY. 1o
yka3zaHHbIM npuynHaM MOT cTpeMuTcs K yBeIMYEHHUIO pabouyux MecT Onaroaapsi cOIEHCTBHUIO
KOOTIEpPAaTUBHBIX OpraHu3aluil.

KOOHCpaTI/IBBI SIBJIAKOTCA aCCOIII/IaIII/ICI\/’I JIML, 1 3a00TATCSI O CBOUX HaﬁHlHKaX, convajibHas poJib
KOOIIEpaTHBOB 00ECTIeYnBaET OE30MIaCHOCTh B IIMPOKOM CMBICIIE 3TOTO clIoBa. OHU MMEIOT OTIBIT B
YIy4lICHHUHN YCJ'IOBI/II\/’I IMPOKUBAHUA U TPyJda CBOUX HaI7HIIHKOB. B IMOCJICAHEC BPEMS KOOIICPATHUBEI
BBITIOJIHAIOT IICJ'IBII\/’I CIICKTP JOMOJHUTECIIBHBIX COUAJIBHBIX (bYHKIII/II\/’I 9T0 — COoITMaJIbHbIE OCHOBBI
J000T0 KOONEpaTHBa.

W HakoHen, KoonepaTuBbl B Ka4ECTBE COLMAIBHO OTBETCTBEHHOIO M TPAJMIMOHHOTO IApTHEpa
opraHu3aiuii padboromaterned M TPYIAINIUXCS CO3MAIOT IS CBOUX MAWIIUKOB IUIAaTGOpMYy IO
3alUTE X UHTEPECOB HA MECTHOM, PETMOHAJIBHOM, HAIIMOHAJIBHOM M MEKIYHAPOJHOM YPOBHSX.
OT0 sBISETCS BaXXKHBIM YCIOBHEM KOOIEpaTHUBHOrO JBMKEeHHMs. Ha HalnmoHalibHOM YypOBHE
BBICIIMIA OpraH KooIllepaTHBa SBJIAETCS WWIEHOM OpraHu3aluu paboTojareneil U MO3TOMY
IIpEJICTaBJIeH B KOHCYJIbTAaTUBHOM KomuTeTe 1o peanusauuu [Iporpammer MOT o pocroiiHom
Tpyzae. B pamkax stoii [Iporpammsl koonepaTUBbI IPUHUMAIOT Y4acTUE B CO3/IaHUU pabOUnX MECT
Ui CHeU(pUUECKUX LIeJIEeBbIX TPYIII, BKIIOYas KEHIIUH, MOJIOJEKb U JIOJEH ¢ OrpaHMYEeHHBIMU
BO3MOXHOCTSAIMU. YyacTtue U 3pPeKTUBHAs eSTEIbHOCTh KOONIEPaTUBOB B pamkax [Iporpammsl o
JOCTOWHOM TPYZE CO34aAyT Ba)KHbIE YCIOBUS JUIsl COMAIIBHOTO JUAJIOra B KaKJI0M CTpaHe.

[Ipu momnepkke MOT ycunmsi KOONEpaTHBOB 3aKIIIOUYAIOTCS TAKXKE B CO3JAHUM CIEIHUATBHBIX
YCJIOBHM, TAKUX KAK: CEIbCKas 3aHATOCTh, 3aHATOCTh MOJIOJICKH, PA3BUTHE MECTHOM SKOHOMHKH,
MIPOIOBOJILCTBEHHAs] 0€30TIaCHOCTh, MPHUHIIMI CIIPABEJIMBOW TOPTOBIH, MPEOJOJICHUE KPHU3HUCA,
TE€HJIEPHOE PABEHCTBO U T.JI.

B wmapre 2002 roma Owuia cosmana Bcemupnas Komwuccuss 1o conuanbHOMY H3MEPEHUIO
rnobamm3anuu. B moxnane «CrpaBemnuBas riodanm3aius. Co3manne BO3MOXKHOCTEH I BCEX»
TOBOPUTCSI O HEOOXOJAMMOCTH pa3paboTaTb KOHKPETHbIE DPEKOMEHJAUUMU M IPOBO3IJIACHUTH
JOCTOMHBIN TPyl B KaudecTBe riobanbHON 1enu. KoomepaTtuBbl MpU3HAIOTCS B 3TOM JIOKJIaze B
KayecTBe «IJI00AJIbHOM CHIIbI», Oa3upylolleiics Ha CBOEM HSKOHOMHUYECKOM M COLMAIbHOM
MOTEHIIUAJIE.

JIBoiicTBeHHasl Mpupoja KooIlepaTHBa MPOSBISETCS B €ro LENAX: OHU HOCSIT HE HPOCTO
XO3SIICTBEHHBI  XapakTep, a HalpaBJieHbl Ha pELIeHHe, IMpPeXJe BCEro, COLHAIbHO-
HSKOHOMHYECKHUX 3a/1a4. [109TOMy MHCcCHIO KOOIepaTHBa CIEAYET pacCMaTpUBaTh UCKIIOYUTEIBHO
KaK COLIMaJIbHYI0. XO034WCTBEHHAsl JIEATEIbHOCTh KOOIEPaTUBA M, COOTBETCTBEHHO, IMOJIy4YE€HUE
MPeINPUHUMATENBCKOTO 10X0/1a, BHICTYNAET KaK CPEJICTBO JJISl JOCTHXKEHUS COLIMAIbHOM LIETH.

CounanbHyI0 pOJb KOOIMEPAaTUBOB PACCMOTPUM HA MPHUMEPE MOTPEOUTEIHCKONH KOOTEpaluu
Poccun.

B 3akone «O motpeOutenbckol Koomepamuu (IMOTPEOUTENbCKUX OOIIeCcCTBaX, WX COK03ax) B
Poccuiickoit ®denepanuny» [7] yka3pIBaeTcsi, YTO MOTPEOUTENIbCKAsE KOOIEpaIUs — 9TO CHUCTEMa
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MOTPEOUTENHCKUX OOIIECTB U UX COI030B, CO3JAHHBIX B LEISAX YJOBJIETBOPEHUSI MaTepUaIbHBIX U
UHBIX NOTpeOHOCTeH uX wWieHOB. TakuM o00pa3oMm, coluanbHas MHCCHUS TOTPEOUTENIbCKON
KOOIIEpALUU UMEET 3aKOHOAATEIIbHOE IIPU3HAHUE.

[ToTpebuTtenbckas kKoomnepanus — COLUAIbHO OPUEHTHPOBAHHAS cUcTeMa. DTO O3HAYaeT, YTo, BO-
NEPBBIX, OHA PEATU3YET COLMAIbHYIO MHCCHIO, BO-BTOPHIX — COLMAJIbHOM MHCCHUU OTAAETCS
MIPUOPHUTET.

Muccust noTpeOuTenbckod koomepauuu B Poccum — yyacTMe B pa3BUTUM  COLMAIbHOMN
UH(QpPacTpyKTypsl, B IMEpPBYIO oOdepelb Ha ceje, oOecrneyeHue CTa0WIbHOIO pa3BUTHUS
MOTPEOUTENHLCKOTO pPbIHKA CTPaHbl 3a CYET YJOBJIETBOPEHUS MOTPEOHOCTEH U COLMaIbHON
3alUThl, MOBBILIEHUS 3aHIATOCTH HACEJEHUS, BOBIEKAEMOI0 B JEATEIBHOCTh U 0OCITYKUBAEMOTO
MOTPEOUTENIbCKOM  KOomepanuen,  yKperuieHue — Oe3omacHocTd  Poccum B cdepe
IIPOJIOBOJILCTBEHHOI'O 00ECIIEUEHHUS.

ConumanbHasi MHUCCUSL SIBJISIETCSI IJIABHBIM ~CTPAaTErMUECKUM HAIpPaBIIEHUEM JIEATEIbHOCTU
NOTPEOUTENHLCKON KOoomepaluu. 3ajaya KOONEpaTUBHBIX OpraHU3aluil — COCPEAOTOUNTh YCUITUS
Ha COLMaJIbHOW MHUCCHM KaK Ba)KHEWIIEM (pakTope pocTa yCTONYMBON NMHAMUKH XO3SIHCTBEHHON
NESITEeIbHOCTH, CTAaOMIM3allUd MECTHOro Orojpkera, (OpPMHUPOBAHMS JIEHEXKHBIX JI0XOJOB
CEJIbCKOTO HACEJICHHUs, YBEIIMYCHHS TOBAPHBIX PECYPCOB.

CoumanbpHast poJib KOOIEPATHUBOB 3AKITIOYACTCS TPEXKIE BCETO B SKOHOMHYECKOW ITOIICPIKKE
MANIIINKOB M BCETO CEITLCKOTO HACETICHHS B CIICAYIOINX (hopmax:
— JIOCTaBKa COIHAJIbHO 3HAYMMBIX TOBAapOB B OTHAJCHHBIC HACEICHHBIC MYHKTHI M WX
peanu3alys 1Mo neHaMm paieHTPOB;
— 00ciy)XHBaHHE OFOJDKETHBIX OpraHM3anuii (IIKOJ, JETCKUX JOMOB, MPHIOTOB, OOJBHHIL U
T.1.);
— OpraHM3anus IMKOJIBHOTO MUTAHUS;
— TOBApHBIA KPEIUT HACEIICHUIO (OTIIYCK TOBapoOB IIOJ] JIOTOBOP HAa 3aKYIKYy TOBApOB M MO
3aIUCh);
— JBTOTHBIC ITyTEBKU WICHAM KOOIIEPATHUBA B CUET KOOTIEPATUBHBIX BHITLIAT;
— HaOOPHI MPOYKTOB, MOIAPKH BETEPaHAM;
— TpaHCHOpTHbIE U Apyrue yciayru [4; 10].

ConuanbHasi MHccHUs JOJDKHA ObITh HampaBieHa Ha BCE CENbCKOe HaceleHue. Tem caMbIM
dbopmupyeTcss HMHUIK MOTPEOUTENHCKOW KOOMEpPalMM KaK COLMAIBHO OPUEHTHPOBAHHOU
CHUCTEMBI, CO3/Ia€TCS BO3MOXKHOCTh KOOIIEPUPOBAHHMS, TO €CTh YKPETUICHHs COIIMAIBHON 0a3bl.

[Torpebutensckast Koomepanusi MPHUBJIEKAET HACEIEHHE HAa BPEMEHHYIO, CE30HHYIO paboTy, Ha
YCIIOBHSIX HEMOJHOTO pabodvero MHs, BO3POXKAACT HAJOMHBIA TPy, HApOJHBIC IPOMBICIEI.
[TorpeduTenbckue o0IIecTBa U COIO3BI JOIDKHBI OTCICKUBATH 3aHATOCTh PAOOTHUKOB, YBOJICHHBIX
U3 CHCTEMBI BO BPEeMsl KpU3HCa, HHBAJHJIOB, IICHCHOHEPOB, TO €CTh CAMBIX HE3AIIUIIICHHBIX TPYIIT
HacCeJIEHUs U OT/IaBaTh UM MPENOYTeHHE B TpyAoycTpoiicTse [§; 9].

Hapsiny ¢ co3manueM pabodnx MeCT M 00CCIICUYCHHEM 3aHATOCTH KOOIIEPATHUBBI MI'PAIOT BAXKHYIO
pOJ'IB B COKpaHICHI/II/I ypOBHfI 6CHHOCTI/I U B CO3JaHHUU YCJ'IOBI/II\/’I JJIs1 HOJ'IHOHpaBHOFO y‘IaCTI/IH B
JKA3HU OOIIIECTBA.

KooneparuBbl M coxkpaumieHue ypoBHs Oeanoctu. Ha cerogHsmHuil I€Hb HCKOPEHEHHE
0€eTHOCTU MO-IPEKHEMY SIBIISIETCS OJIHOM M3 CaMbIX aKTyalbHBIX IPOOJIEM ISl BCETO MUPOBOTO
coobmecTna [11; 13].
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bennocts, Mo cyru, mpeacTaBisieT cOOOM B3aMMOOTHOIICHHSI MEXKIY JIFOABMU U OHa OTPaKaeT
COIMAIBHBIM cTaTyc. B mpakTHdyeckoM II1aHe OETHOCTh — JTO SBIEHHUE, IMPU KOTOPOM
XO3SUCTBYIOIME CYOBEKTHl WM OTICNbHBIC JUIAa HE HMEIOT JOCTAaTOYHO PECYPCOB HIIH
BO3MOJKHOCTEH JUIsl YAOBJIETBOPEHUSI CBOMX MOTPEOHOCTE.

Ha Cammure [27], OCBSIIIEHHOM COIMAIBHBIM MPoOIeMaM, KOTOPBIN npoBoawiics B Konenrarene
B 1995 rony, 60pr6a ¢ O€JHOCTHIO C €€ MOCIEAYIOLIUM MOJHBIM UCKOPEHEHUEM paccMaTpUBalach
KaK OCHOBHasl 3aJlaua JJisi BCEro MHpoBoro cooOmiectBa. Bmepsbie 117 rmaB rocynapcts u
MPAaBUTENBCTB O(UIMANBEHO 3asBUJIM O CBOEM HAMEPEHHWH BECTH aKTHBHYIO OOphOYy MpOTHB
o6enqHoctu. Takke Ha CammuTe OBUIO 3asBI€HO O CTPEMJIEHMM IOJHOLIEHHO HCIOJb30BaTh
MOTEHITMAaJ KOOTIEPAaTUBOB B PEIICHUH JaHHOTO Bompoca. B 1997 rony 'enepanpHas AccamOnes
OOH npuHsia pe3oionnio 00 0cO0O0M BHUMAaHUU K JAEATEILHOCTH KOOIEPAaTUBOB B PEIICHUU
COLIMANIBHBIX U AKOHOMHUYECKUX BompocoB [25]. B pamkax OOH koornepaTtuBbl paccMaTpUBaOTCs
KaK BaKHOE cpelCcTBO IpeonoseHus oennoctu. B konue 2001 rona OOH npunsina Pezonronuio o
POJIM KOOIIEPaTUBOB B COI[MAIILHOM pa3BUTHUHU [28].

KoomnepatusHoe npeanpusitue siBisieTcs OpraHu3allioOHHO-IPaBOBON (popMOH, CrIOCOOHOM peliaTth
BOIIPOCHI, CBsI3aHHbIE C O€AHOCThIO. B mcTopuyeckoM KOHTEKCTE, UMEHHO OOEIHEBIIHE CJIOU
HaCeJIEHUs U300peNy KOOMepaTuB KaK aCCOLMALMIO0 SKOHOMHUYECKUX XO3SHUCTBYIOIIUX CYyOBEKTOB,
CIOCOOHBIX  CIpaBUThCS C OeaHocThio. Mcropust pa3BUTHS — KOOIEPAaTUBOB  SIBIISIETCS
CBUJETEIBLCTBOM UX BO3MOXKHOCTH OKa3bIBaTh IMOMOIIL O€AHBIM ciI0siM HacesieHus. KoonepaTtusbl
00J1a/1a10T 1O0CTATOYHBIM MOTEHLUATIOM, YTOOBI MPEUIOKUTh PA3HOCTOPOHHUE PEIICHUS Ul ATON
poOIeMBbI.

W3yunth peanpHBIM BKJIaJ] KOOINEPATHBOB B COKpAlleHHE OEIHOCTH MOKHO, paccMaTpuBas
OCHOBHbIE IPUHIUIIBEI BcemupHoro 6aHka: BO3MOXHOCTb, 0€301IaCHOCTh U CO3JJaHUE YCIOBUM JUIs
MIOJIHOTIPABHOT'O y4acTHs B KU3HU OOIIECTBA.

Bo3moxHocTb. KoomnepaTuBbl SIBISIOTCS IOJTHOLEHHBIMUA XO3SHUCTBYIOIIMMHU CYOBEKTaMU U
CO3al0T BO3MOXHOCTHU JJISl 3aHSATOCTH, SIKOHOMHUYECKOTO POCTa M JIOCTOMHOTO YpOBHS J0XOJa.
bnarogaps ux crnocoOHOCTH OOBEIUHATH BCE CEKTOPbl AKOHOMHUKH, KOOIEPATHUBBI IOMOTAIOT
JIOJSIM, OTHOCHMBIM K KaTeropuu O€IHBIX, YBHAETh M MOHSITH 3TH BO3MOKHOCTH. Hampumep,
KOOTIEpaTUBbl TMPEJOCTABISIOT BO3MOXKHOCTh MEJIKHM (epMepaM, HECIOCOOHBIM BBINTH Ha
KPYIHBIE PBIHKH CO CBOCH MPOAYKIIMEH, 0ObETUHUTHCS U JOOUTHCS (PMHAHCOBOTO OJIArOMOTydus
3a cueT pacimupeHuss MacmraboB. Takum 00pa3om, HOSIBISETCS BO3MOXKHOCTb YAEpKUBATh
npremJieMble LIeHbl. TeM J1iaM Wiu opraHu3alusM, KOTopble ObUIM NCKITIOYEHBI U3 KIIACCHUECKUX
(MHAHCOBBIX CUCTEM, KOOTIEPATUBBI JAIOT BOZMOXKHOCTh MOJIYYUTh KPEIUThl Ha 00Jiee BBIMOIHBIX
YCIIOBUSAX U HaKaIJIMBaTh AOXOJbl. JIJig TeX, KTO HE UMEET J0CTAaTOYHBIX (PMHAHCOBBIX PECYPCOB
U1 TPUOOPETEHUsI OCHOBHBIX MPOJYKTOB MUTAHUs, KOONIEPATUBBI MIpeiaraloT 3TU IPOIYKTHI 110
0oJiee HU3KKUM, YEM PHIHOYHBIE, [IEHAM 3a CUET ONTOBBIX 3aKYIOK U T.JI. bojee Toro, koonepaTuBbl
SBJIAIOTCS. (OPMOM OpraHM3allMd COLMAIBHOTO KaluTala, CTUMYIUPYIOLIEH KOJUIEKTHBHYIO
CaMOoIIOMOIllb, YTO SIBJISIETCS OCHOBOW pa3BUTHs. PaboTast Ha cOOCTBEHHBIX MaJbIX MPEIIPUITHSIX,
MEJIKUE MPOU3BOJUTENH, PAaOOTHUKU M O€THBIE CIOU HACEJIeHUs, OCOOCHHO MPOKMUBAIOIIKE B
CEJIbCKOM MECTHOCTH, IOJIYy4aloT TOBapbl, JOCTYH K pBIHKAM M TOCYJAapCTBEHHBIM YCIyram,
MpeANPUHUMAIOT 1€JIEHAIIPABJICHHbIE YCHIINS 110 YIYYIIEHUIO0 UX COOCTBEHHOTO YPOBHS KU3HHU, U
MIOCPEJCTBOM CaMO- M B3aUMOIIOMOIIM BHOCST BKJIaJ B IOBBIIICHUE YPOBHS >KM3HHM LEJIOTO
cooOuiecTna.

Be3onacnocts. Koomnepartussl SBISAIOTCS 00bEIMHEHUSAMU JIOACH U MPOSIBISIOT 3a00Ty O CBOMX
WICHAX, HPH 3TOM COLMAIbHAs pPOJb KOOIEPATHBOB KAaK HEb3s JIYYllIe OTPaKaeT IOHATHE
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0€30I1aCHOCTH B CaMOM LIMPOKOM CMBbICIIE 3TOro ciioBa. KoonepaTtubl MO3BOJISAIOT MEPEBOAUTH
WHIUBUAYyaJIbHbIE PUCKU B Pa3psil KOJUIEKTUBHBIX MYTeM OOBEIUHEHHS JUL, HU3BSABISIOLINX
YKEJaHUE NOJIYYUTh 3aIIUTy OT OJMHAKOBBIX PUCKOB IIPU MPUEMIIEMBIX 3aTparax. Hainune puckos
U YA3BUMOCTb HANpSMYI BIMSIOT HAa POCT YPOBHS O€IHOCTH: HalpUMep, HCTOIIEHUE
MIPOM3BOJICTBEHHBIX AaKTUBOB BCJIEJICTBUME HEONArONpHUSITHBIX MOTOAHBIX  YCIOBUH WK
MIPEKpAIICHUE IOCEUICHUsI IIKOJbl JETbMH, YbHM CEMBH HMEIOT HU3KYH IPOHU3BOJCTBEHHYIO
aKTUBHOCTb. TakuM 00pa3oM, IpeanpUHUMas YCHIUS IO 3aIIUTE€ OT PUCKOB WM YSI3BHUMOCTH,
KOOTIEpaTUBbI HEMTOCPECTBEHHO BIUSIOT HA COKpAIllEHUE YPOBHS OETHOCTH.

Co3nanue yca0BHi VISl TIOJIHONIPABHOIO y4acTusl B KM3HHN o0mecTBa. Kooneparussl Urparot
BAYKHYIO POJIb B €XKETHEBHON >KM3HU oO1iecTBa. J[j1s1 CBOMX UIEHOB OHU CO3JAIOT IIaThopMy JUIs
3alIUTHl COOCTBEHHBIX MHTEPECOB M y4aT BecTH auaior. /loctyn Kk nHGOpMaIyy, BKIIOYEHHOCTD B
OOLIECTBEHHBIE MPOLIECCHl M HEMOCPEACTBEHHOE B HUX y4acTHE CIIOCOOCTBYIOT 0oJjiee aKTUBHOM
JEATENbHOCTH  KOOIMEpaTHBOB. [l MaibIX CEIbCKOXO3SHCTBEHHBIX —IpEIIpUHUMATENCH
KOOTIEpaTUBbl ~ 4YacTO MPEAOCTaBISIOT  BO3MOXHOCTh  HCIOJb30BaTh IMOTEHIHMal Ooiee
pacmMpeHHON TPYIIBI IPH O0O0CYKJICHUN 00Jiee BBITOJHBIX YCIOBUHN ISl TIPOJIOJDKCHHS BEICHHS
CEIbCKOXO3SMCTBEHHBIX Pa0OT, MPUOOPETEHHST HEOOXOAUMBIX MHCTPYMEHTOB IO 00Jiee HU3KUM
[IEHaM WJIA BO3MOXXHOCTH IOJIYYHTh JOCTYI Ha PHIHOK JUTS COBITA MTPOIYKITHH.

VcnoBus [Uid NOJTHOLEHHOM M HOPMAaJbHOM JKU3HEIEATENBHOCTH TAKXKE CO3IAIOTCA 3a CYET
IIPEJOCTaBICHUSl WIEHAM KOOINEpaTHBOB TAaKUX YCIYr, Kak IpogeccHOHalbHOE OOydeHHEe u
MePEenoroTOBKa, KOHCYJIbTAllMU, BO3MOXKHOCTh MOJIb30BaThCs MH(OPMALMOHHBIMU pecypcaMu U
TexHoJorusiMu. YTo KacaeTcsi cO3/laHus BO3MOXKHOCTEH ISl JKEHIIUH, KOOIEPaTUBbI AKTHUBHO
COJICHCTBYIOT UX YYacTUIO B SKOHOMHMYECKOM MPOU3BOJCTBE, TEM CAMBIM CIOCOOCTBYSI POCTY UX
SKOHOMMYECKOI HE3aBUCUMOCTHU U 0J1arocoCTOSHHUSL.

B cepemune 2000-x romoB MOT opranuzoBan psii MacTep-KIaccoB i adpUKaHCKOTO W
A3UATCKOT'0 PECTUOHOB IO pCaIM3allMH BBIIMICYKA3aHHOTO AJOKYMCHTA M paCIIMPCHUIO ITIOHUMAHUA
COITMAIBHOM POJIM KOOTIepaTUBOB. B pe3ynbrare pabOThl YYaCTHHKH MEPONPHUATAN TPHUILINA K
BBIBOJly O 3HAUMMOI POJM KOONEpPaTHUBOB B MPOLECCE pealu3alluy cTpaTeruil mo Ooprbe ¢
OCTHOCTBIO 3a CYET OpPraHW3allMd STHUX CJIOEB HACEJCHHUS W CO3JaHUs IS HUX MPUEMIIEMBIX
YCIOBHI )KU3HH.

Bo3HukHOBEHME  TakMX MOHATHH, Kak J0OpocoBecTHass TOProBiss U  TIJioOanbHbIE
HpOI/I3B0)ICTB6HHO-C6HTOBHC eI, CTaJIn CIIC O)IHOI\/II BO3MOXHOCTBIO JId pPa3BUTHUA
koorepaTuBoB. [loHATHE MOOPOCOBECTHOW TOPrOBIM OCHOBAHO HA MAPTHEPCKUX OTHOIICHHSIX
MCXKIAY MNPOU3ZBOJUTCIAMU H HOTpe6I/ITeJ'I$[MI/I, HaIIpaBJICHHBIX Ha CO3JaHUC 6HaFOHpH5[THBIX
YCIOBHUM JJIsI MENKHUX MPOU3BOAUTENEH B PA3BUBAIOIIMXCS CTPAHAX 3a CYET OIpPEACIICHUs
CHpaBGHJ'II/IBOI\/'I CTOUMOCTH HX MPOAYKIHMH H YKPCIUICHUA HO3I/IIII/II\/II IMPOHU3BOACTBCHHBIX
OpraHu3aiui.

JIBmwkenne «3a JT0OpPOCOBECTHYIO TOProBiio» [23] pa3BuBaeTcs M HaOMpaeT CUIy B paMKax
MHPOBOTO COOOIIECTBA, OCHOBHOM 3aJauell KOTOPOTO SIBIAETCA oOecrieueHrue MPOU3BOIAUTEIICH
6J'IaFOHpI/ISITHBIMI/I YCIOBUSAMHA IJId UX ACATCIIBHOCTH. HpI/IHIII/IHBI )106pOCOBCCTHOI\/II TOProBJin U
ri100aJIbHBIX HpOI/I3BOHCTBCHHO-C6BITOBBIX IICHCI\/’I BIIOJIHE COIIOCTaBHMMbI C IIPUHOUIIAMHA
koonepauuu. U te, u apyrue crpemsTcs MOAHATh YPOBEHb JKU3HH CBOMX paOOTHHUKOB. Memkue
MNpCAIIPUHUMATCIIN, UX CEMbU U LCJIBIC COO6IIICCTBa, OpraHru30BaHHBIC B KOOIICPATUBEI, ITOJIYYarOT
HCIMMOCPECACTBCHHYIO BBITOAY IIPHU YYAaCTHU B JAHHBIX JIBUKCHUAX. KOOHCpaTI/IBHOC ABUXKCHHUEC U UX
MapTHEPHl IO PA3BUTHIO JIOJDKHBI TIOJTHOIIEHHO HCIIOJB30BaTh IMOTEHIMAI J0OpPOCOBECTHOM
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TOPrOBJIM U TJI00ATBHBIX MPOU3BOJICTBEHHO-COBITOBBIX LIETICH IS YITYUIICHUSI YCIOBUM JKU3HU U
MPEAOCTABJICHHS HCTOYHUKOB 3apab0TKa JIJIsl MEJIKUX MMPOU3BOIUTEICH.

Cammur Teicsuenetust 2000 roga moAaTBepauiI, yTo UTOrM padboTsl CamMMHUTa MO COLMATbHBIM
npobinemam 1995 rona, mposenenHoro B KomeHrarene, 1oka3zajiu CBOI MPaBOMEPHOCTb U
uctuHHOCTh. [lo pesynbraram pabotel Cammuta, Bce mnoapaszaeneHuss OOH komnekTuBHO
ONpEeNeNuIN BOCEMb Li€Jeil pa3BUTHUS ThICAYENETHS, KOTOpble B CBOEH COBOKYIHOCTH
MPEANOJIaraloT TOMOIIs U COACUCTBHE OeHeHIUM ciosiM HaceneHus. Llens Ne 1 [26], a umeHHO,
HCKOPEHEHHE HULIETHI U I0JI0/1a, HEMOCPEACTBEHHO CBsI3aHa C KOOlepaTUBaMu, OCOOEHHO B CBSI3U
C HMX JESITENbHOCTBIO B CEIbCKMX oOnacTsx. Takxke 3Ta CBA3b SIBHO IMPOCIEKHBACTCS U B
OTHOIIEHUHU IPYTUX 1iesiel B 00nacTu 00pa3oBaHus, MOJOKEHUS KEHILUH B 00111ecTBE U OOPHOBI €
TaKUMHU 3a00JI€BaHUSIMU, KaK F€NaTUT U Jp.

B T0 e Bpems koomepaTuBHas ¢dopma OpraHU3alMM XO3SHUCTBOBAHUS TOJBKO BBIMTpaa
Onarogapsi BO3pOXKJICHHIO HMHTepeca K Hel. Tor (akT, 9TO KOOmepaTwBbl OBLIA OCHOBHBIMHU
YYaCTHUKAMH JICSITSIIbHOCTH, HAMPABJIICHHON HA pa3BUTHE OOIIECTBA KAK B IKOHOMUYECKOM, TaK U
B COIMAaTbHOM OTHOIICHHWH, SBJSIETCS oOmenpu3sHanHeiM. KoomepaTuBHOE TpeANpUsATHE
npencTaBisier coboil addexTuBHOE cpeacTBO OOPHOBI C OETHOCTHIO, M KaK CIEACTBUE, CPEJICTBO
noctukenns ocHOBHbBIX Lleneit Paszsutusa Treicsuenerus. [Ipu 3TOM MHOTrME JIFOAM, OTHOCUMBIE K
KaTeropuu «OemHbIe», HE MMEIOT MPEACTABICHUS O TE€X BO3MOXKHOCTAX, KOTOPBIE MOTYT OBITh
MPEAO0CTABJICHBI KOOTIEPATHBAMH.

Nwmenno no stoit mpuunae 10 deBpans 2004 roqa MOT moanucan MeMopaHIyM 0 TOHUMAaHHU C
MexnynapoansiM KoonepartuubiM AnbsincoM (MKA) [24]. Cneays npuHIMIaM, OTpaXKeHHbBIM B
Memopanayme o nonumanuu, MOT u MKA o6benunmim ycunus 1 opranuzoBanu ['noGanbHyro
KOOTIEPaTUBHYIO KaMIIaHUIO C 11eJIbI0 U30aBUTh HYKIAIOIIHUECS CIIOU HACEJIEHUS OT OETHOCTH.

HC?ITCJ'IBHOCTB KaMIaguu ObLIa HalpaBJICHA Ha TpPyHIbl HACCICHUA, HaXOoAAIIHUECA B
HEOJaronmpusATHOM TOJOXEHHM M HE HMEIONINE JIOCTaTOYHOTO KOJHMYECTBA PECYpCOB JUIS
YIOBJIETBOPEHUS] OCHOBHBIX MOTPEOHOCTEH, a TAKXKE HA T€ CJIOU OOIIECTBA, KOTOPBIE OOpAIaINCh
K KOOIICpaTHBaM KaK CPCIACTBY IIOBBIIICHUA YPOBHSA XKH3HMU. Bonee TOro, B XO0AC MNPOBCACHHA
KaMIIaHUHU BCC BUIBI O6HICCTBCHHBIX HHCTHUTYTOB, 3aMHTCPECCOBAHHLIC B pa60Te KOOIICpaTUBOB U
KOOIICPATUBHBIX OpFaHI/I?:aIII/II\/’I, IMOJIYYHJIM 3HAYUTCIBHYIO IOAACPIKKY 3a CUCT IOBBIIICHHA
OCBEIOMJICHHOCTH U YBEJTMYECHUS (PUHAHCUPOBAHUS NIPEAJIaraeMbIX IPOrPaMM U IPOEKTOB.

[IpoBenenne kaMaHuy MPECIeI0BANIO IB€ OCHOBHBIE LIEJH:

— co37aTh OJarompusTHBIE YCIOBHS [UIsl Pa3BUTHS KOOIMEPATHBOB IIyTEM IIPHUBJICUYCHHS
BHUMAaHUsI 3aMHTEPECOBAHHBIX JIUII K BO3MOXKHOCTSM KOOIEPATHBOB M YKPEIUICHUIO
MOTEHI[MAaja COOTBETCTBYIOIIUX OPraHU3AIIH;

— TIPOJIEMOHCTPUPOBATH 3HAYUMOCTH KOOIIEPATHBOB B IIPOIIECCE pEaTU3alMU IPOCKTOB,
pa3pabOTaHHBIX COOTBETCTBYIOIIMMHU MECTHBIMH OPTaHU3AMMSAMHU JUIsI OTPEIeTICHHBIX
CTpaH.

Brrmeykasannpie ey AOTMOJHSIOT APYr apyra. [IoBeIIIeHHEe YpOBHS OCBEIOMIIEHHOCTH CTao
HEOOXOMMBIM yCJIOBHEM B 0Ooppbe ¢ OenHOCThIO, OcCoOeHHO B paMkax [yoGanbHOMI
KOOIIepaTUBHOM  KaMIlaHWM, HO d3TOro ObwI0  HexocratroyHo. Jliug  Toro,  4TOOBI
MPOJEMOHCTPUPOBATh TMOTEHIIMAT W BO3MOKHOCTH KOOIEPAaTHBOB, HEOOXoIuMa pa3padoTka U
pcanrsanus KOHKPETHBIX ITPOCKTOB.

B ny6mukaunun MOT «KoonepatuBbl mnpoTuB OenHocTH. Bospoxaenune AdpukaHCKOTO
KOOIIEPAaTUBHOTO JABWXEHUs» [29] maercs 0030p pa3BUTHSA KOOMEPAaTUBOB B AdpHKe, a Takke
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MIPEJICTaBJICHO JIeTAIbHOE OMMCAaHHE MpOorpaMMbl OOpbObI C OETHOCTHIO B JIaHHOM peruoHe. Jra
KHMra sBWIach pe3yinbraroM JestenbHoctd  KoomepartuBHoro ¢onma s Adpuxu
(KOOITAdpuka), peanu3oBaBIIET0 peruoHaibHy0o mporpammy MOT 1o  pa3BuTHIO
KOOIEpAaTUBOB, KOTOpas BHECTA CBOM BKJIaJ B noctkeHue Llenein PazButusa Treicsuenerus.

Ha ceronusmnuii 1eHp MEXyHapOIHbIE TUCKYCCHH IO MpobiemMaM pa3BUTHUS COCPEIOTOUEHBI Ha
JAIBHEHNIIEN NeATeIbHOCTH B 3TOM HampasiieHHH nocie 2015 ronxa, xorjna 3akaHYMBAETCS CPOK
JEeUCTBUA NporpaMmMbl OCHOBHBIX Llenel Tricauenerusi. B UTOroBOM IOKyMEHTE, IPUHATOM B XOJI€
koH(pepenuuu, nposeneHHot OOH B urone 2012 rona nmo mpoGiemMaM yCTOMYMBOTO pPa3BUTHSA,
oAYepKUBaeTcsi 0colasi posib KOONEPAaTUBOB B YCTOWYMBOM Pa3BUTUU M UX BKIJIAJ B COI[MAIIBHOE
pa3BUTHE U CHIKEHUE YPOBHS O€IHOCTH. A Tak Kak pOJb KOOIEPAaTHBOB IPOJOJIKAET OBITH
oyeBuHOW u mocne 2015 roma, TO MOXKHO TOBOPUTH O HACTYIUIEHMH Ba)XHOTO MEpHUOJA IS
KOOTIEpaTUBOB B PaMKaX MEXIyHapOIHbIX AUCKYCCUH IO Mpo0ieMaM pa3BUTHSL.

Tem HE MeHee, HeCMOTPS Ha BBICOKUM TOTEHIIMAJ KOOIIEPATUBOB B OOpHOE ¢ OEAHOCTHIO, UMEETCSA
psaa mpoOiieM W OrpaHWuYeHHi. VX BIMSHHE HAa 3TOT MPOIECC 3HAYUTEIIBHO, HO TO-TIPEKHEMY
HEJO0CTAaTOYHO B CPAaBHEHHWH C MaciiTaboM caMoi mpoOiembl. MHOTa BO3HHMKAeT MHCHHE, YTO
KOOIIEpaTUBbl HE OKAa3bIBAIOT HHUKAKOTO COACUCTBHUS OemaHBIM ciiosiM oOmecTtBa. OmHAaKo TIO
OTIPEJICIICHUIO KOOTIEPATUBEI MTPEJICTABIISAIOT COO0I OpraHU3aIlii Ha OCHOBE OTKPBITOTO WICHCTBA,
9TO O3HA4YaeT, 4r0 W OeqHble, W OOHWIIABIIUE CJIOW HACEJICHUS MOTYT CTaTh WICHAMHU
KOOTICPAaTHUBOB | JIOJDKHBI UMETh MOTHUBAIIUIO OPraHU30BBIBATh COOCTBECHHBIE KOOIICPATHBEI.

B 1976 rony npodeccop I'anc MroHKep BBICTYNHII C JOKIAAOM IOJ 3arojioBKoM «KoomepaTussl
it 6orareix unu Oemabix?» [21]. [lo3ke, mocie mpoBeneHUss MHOTOUYMCICHHBIX MCCIIECIOBAHUN
CTENIEHU BIIMSHUS KOOIIEPATHBOB HAa YPOBEHBb OETHOCTH, MHOTHE BBIBOJIbI MIOHKEpaA HAIIUIM CBOE
noaTBepikaeHne. Ha ocHOBaHMM STHX HCCIIEIOBAaHUM OBUIO MPHUHSATO PEIICHHE O TOM, YTO IS
OOHMIIIABIIUX CJIOCB HACEJICHHS JOJDKHBI CO3/aBaThCsl KOOMEepaTuBbl ocoboro Tuma. [Ipu 3tom,
CaMbIM BaXXHBIM OcCTaeTcs (PaKkT, 4To OCIHBIE y)KE€ CaMU OCO3HAIOT BO3MOKHOCTH M TIOTCHIIHAI
KOOIIEPaTUBOB U MPUHUMAIOT aKTHBHOE YJacTHE B MIPOIIECCE PA3BUTHAL

5. 3akiaroudenue

TakuM oOpa3oM, KOOIMEpaTUBbI UIPAlOT Ba)KHYIO COLMAJIBHYIO POJb B KM3HU oOmiectBa. OHuU
BBINIOJIHSAIOT COLIMAJbHBbIE (YHKIMH, CO3Jal0T paboune MecTa, O0O0eCleyuBaIOT 3aHATOCTh
HAaCeJCHMs, CHOCOOCTBYIOT COKpAIlEHUIO YpPOBHA OEIHOCTH, CO3HAIOT  YCIOBHSA Ui
MIOJIHOTIPABHOT'O y4acTHs B KU3HH OOIIECTBA.

C uenpl0 BBIABICHHS BO3MOJKHOCTEH pACHIMPEHUs CONMAIBHBIX (YHKIHH KOOIIEPAaTHBOB
aBTOpaMH B XOJI€ MCCIICOBaHMs TIOKA3aHO BJIMSHUE KOOIMEPATHBHOTO IMPEIIPUHUMATEIHCTBA HA
pa3BUTHE COLMAIBHOW 3KOHOMHKH; OTIPE/EIeHa POJIb KOOIEPATUBOB B OOECIICYCHUN 3aHSITOCTH
HaceJIeHUs, CO3/IaHUH pabOvUX MECT, COKpaIlleHuu ypoBHs OemHocTH. Oco00e BHUMAHUE YACICHO
poiiu OOH u MexnyHaponHoit opranmzauuu Tpyna (MOT) B peanuzanuum KoonepaTuBaMu
COLIMANIBHBIX (PYHKIIMI, M0OKa3aHa COLMaIbHasi MUCCUS MOTPEOUTENbCKOM Koomnepauuu Poccun.

HccnenoBanue couuanbHOW pOJM  KOONEPATUBOB, HW3YyYEHUE JEATEIbHOCTH COLMAJIbHBIX
KOOIIEpaTUBOB U pOJIM KOONEPAaTUBOB B HEPOPMAIbHOM SKOHOMHKE OYJEeT CrocoOCTBOBATH
PacCIIUPEHUIO UX COLMANBbHBIX (YHKIIHUM.
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Rezumat

In conditiile crizei economice globale devine din ce in ce mai actuald cercetarea problemelor si directiilor
de dezvoltare a miscarii cooperatiste internationale. Cooperativele reprezinta cea mai acceptabila si viabila forma
organizatorico-juridica de gospodarire, care permite agentilor economici sa supravietuiascd in conditii economice
dificile.

Scopul acestui articol a constituit semnalarea rolului social al cooperativelor, contributiei acestora la
solutionarea problemelor sociale si economice ale societdtii. In procesul deruldrii cercetarii au fost aplicate metode
si principii stiintifice economice generale si speciale. Utilizarea metodelor stiintifice generale in abordarea logica a
informatiei a conceput aplicarea consecutiva a metodei istorice de cercetare, metodelor, precum: sinteza, inductia si
deductia.

Articolul pune in evidenta importanta sociala a cooperativelor, rolul lor in asigurarea ocuparii fortei de
muncd, crearea locurilor de munca, reducerea sardciei; functiile sociale ale cooperativelor si impactul afacerilor
cooperatiste asupra dezvoltarii economiei sociale. O atentie deosebita este acordata rolului Organizatiei Natiunilor
Unite si Organizatiei Internationale a Muncii (OIM) in realizarea functiilor sociale ale cooperativelor si misiunii
sociale a cooperatiei de consum din Federatia Rusd. Evaluarea contributiei cooperativelor in reducerea saraciei a
dat baza aplicarii principiilor fundamentale ale Bancii Mondiale (capacitate, securitate, creare a conditiilor pentru
participarea deplind in viata societatii). Rolul social al cooperativelor a fost abordat in baza actelor de ordin global,
adoptate de ONU, OIM.

Studiul rolului social al cooperativelor, cercetarea activitatii cooperativelor sociale si rolului
cooperativelor in economia nonformald va contribui la extinderea functiilor lor sociale.

Cuvinte-cheie: cooperative, rol social, functii sociale, combaterea saraciei, Organizatia Internationalda a Muncii.

Annomauyus

B ycnosusx muposozo 9KOHOMUHECKO20 KpU3UCA OCOOYI0 aKmMydalbHOCMb Hpuobpemaem uccied08amue
npobnem U HANpAGIeHUll pasgUmMuUsi MedCOYHAPOOH020 KoonepamusHo2o oeudicenus.. Koonepamuewl sensiomcs
Haubonee Npuemiemoll U HCUSHECHOCOOHOU OpP2AHU3AYUOHHO-NPABOBOU (OPMOU XO3AUCMB08aHUSL, NO360IsII0Ulel
XO3AUCMBYIOUUM CYOBEKMAM BbIJCUBAMY 8 CLONCHBIX IKOHOMUUECKUX YCLOBUSIX.

Lenv cmamvu — noxazamv COYUATbHYIO PONb KOONEPAMUGO8, UX 6KIA0 6 peuleHue COYUAIbHbIX U
IKOHOMUYECKUX npobrem obwecmsa. B xode uccredosanus UCHOIb308AMUCHy OOWeHAYUHble U CHeYUalbHble
IKOHOMUYECKUEe Memoodbl uccredoganus. Ilpu ucnonv3oeanuu oOWEHAYYHBIX MemOo008 8 PAMKAX JIO2UHECKO20
nooxo0a nocied08amenbHO NPUMEHSIUCH UCMOPUYECKUN MemoO UCCIe008aHUs, Memoobl CUHmMe3d, UHOVKYUU U
Odedykyuu.

B cmamve noxazanel coyuanvhas 3HA4UMOCMb KOONEpPAMuGo8, UX poib 6 00ecnedeHuu 3aHsmocmu
Hacenenus, CO30aHuu padboyux mecm, COKpAweHuUu YposHsi OEOHOCMU, pPACCMOMPEHbl COYUANbHbIE OYHKYUU
KOONepamugo8 U GIUsHue KOONEpamusHo20 npeonpuHUMamenbCmea Ha pazeumue coyudanbHol skonomuru. Ocoboe
sHumanue yoeneno poau OOH u Meocoynapoonou opeanuszayuu mpyoa (MOT) 6 pearuzayuu xoonepamusamu
COYUANbHLIX  (DYHKYULL U  COYUATLHOU Muccuu nompebumenvckoll koonepayuu Poccuu. Oyenxa exnaoa
KOOnepamugog 6 cokpawjenue OeoHocmu 0aia 643y UCHOIb308AHUSL OCHOGHBIX NpUHYUNos Bcemupnozo 6anka
(803MOHCHOCb, 6E30NACHOCH, CO30aHUe YCI08ULL 05l HOIHONPABHO20 yuacmus 6 dcusHu oowecmea). Coyuanvras
POJIb KOOREPAMUBOE PACCMOMPEHA HA OCHOBE AHAIU3A 2NI0DaNbHbIX oKyMmenmos, npunsimoix OOH, MOT.

Hccnedosanue coyuanvHoll poau Koonepamueog, usyyenue OesimenbHOCHu COYUAIbHbIX KOONepamugos u
POIU KOONEPAMUBO8 8 HEPOPMATLHOL IKOHOMUKE BYOem cnocoOCmeo8amys PACULUPEHUIO UX COYUATLHBIX DYHKYUIL

Knrouesvie cnosa: koonepamuenl, coyuanibHas posib, COyuaibivie QynKkyuu, bopbba c 6e0HoCmuio,
Mesicoynapoonas opeanuszayus mpyoa.
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Abstract

The commercial goods assortment management can only be accomplished by performing a number of
general, special and specific functions. The nomenclature of special and specific functions of commercial goods
assortment management is under development and specification and largely depends on clearly distinguishing of their
scope.

In order to shape the scope of each function of commercial goods assortment management, it is very
important to formulate and determine the content of each function definition that includes the elements purpose,
objectives (tasks) and the function thereof.

In this paper we will present the definitions and contents of special standardizing and planning functions of
commercial goods assortment management, as well as the specified and broad version of the special functions
nomenclature of the complex system of goods assortment management, the implementation of which would ensure the
efficient goods assortment management in the retail trade network.

Keywords: commercial goods assortment; commercial goods assortment management; special standardizing and
planning functions of commercial goods assortment management, content of special standardizing and planning
functions of commercial goods assortment management,; purposes, tasks and elements of special standardizing and
planning functions of commercial goods assortment management.

1. Introduction

The objective and critical need to guide (manage) the goods assortment in the retail trade network
is proved in a number of publications of scientists and specialists in the field [3, p. 17; 4, p. 77; 6,
p.21;7,p.8; 11, p. 5, p. 9].

Goods assortment management can be defined [6, p. 22; 7 p. 8) as developing and implementing
activity of aggregate (complex) interrelated organizational, technical, economic, social and
ideological set of measures (actions), governed by the laws and normative-technical
documentation in force, using the related means and methods, directed towards the formation and
permanent correction in the field of turnover of the assortment structure of consumer goods,
which would correspond to the structure of the consumer’s needs and society on the one hand, and
to the possibilities and interests of producers (suppliers) and society, on the other hand. Such
assortment of goods is called optimal assortment. So, the objective of commercial goods
assortment management is creating and maintaining permanently within the retail trade network of
optimal assortment of goods, and the goal is to maximum meet the consumer’s needs while
achieving the goods sellers interests.

Like any other, the commercial goods assortment management is done by implementing a number
of functions: general functions, special functions and specific functions, the nomenclature which is
under development and specification [6, p. 22]. Each of specific and special functions shall have
its specific content and its scope [2, p. 15; 6, p. 22-23].
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2. Degree of investigation of the problem at present, research purposes

The problem of forming the assortment of goods in retail trade network has always been in the
focus of specialists and researchers in the field of trade, especially in recent decades [1-3, 10, 11],
when the assortment of goods became extremely large and complicated in structure. However, at
present, the researches in the field and their results [1, 5, 14] are focused more on processes and
methods of forming the assortment and do not include the aggregate measures and actions which
determine and contribute to the formation and improvement, continuous maintenance of optimal
goods assortment in the retail trade network. The formation and permanent maintenance in retail
trade of optimal goods assortment can be provided only under a complex system of commercial
goods assortment management, which developing is currently at the initial stage.

The ultimate purpose of the investigation is to create and propose a complex system of goods
assortment management, and the purpose of this paper is to formulate the definitions and to
develop the content of special functions of standardizing and planning of commercial goods
assortment management, as well as filling in the nomenclature and specifying the classification of
special functions of this complex system of management.

3. Methods and materials applied

The research is performed using the following methods: comparative analysis, correlative analysis,
analogy, induction and deduction, expertise, practical experience etc. Definitions and content of
standardizing and planning functions, as well as the filling in of classification of some functions of
the complex system of commercial goods assortment management [6, p. 22-23] were nominated,
by orienting ourselves to the standard of production quality management in the field of turnover
[12, 13].

4. Results and discussions. Content of special functions of standardizing and planning of
goods assortment management

Goods assortment management is accomplished by performing a complex of functions, including a
number of special functions [6, p. 23]. Based on the study of standards [12, 13] and the experience
gained in the field of goods quality management we found the need to fill-in the nomenclature of
goods [6, p. 23] and specify the classifications of some special functions of the complex system of
goods assortment management.

This nomenclature, in our view, as regards the commercial goods assortment management,
includes the following special functions:
1) forecasting consumers’ needs and demands to commercial goods assortment;
2) standardization of demands to commercial goods assortment;
3) determining the necessity and directions of change (improvement) of nomenclature and
demands to the characteristics [8-9] of commercial goods assortment;
4) planning the change (improvement) of nomenclature and demands to the characteristics of
commercial goods assortment;
5) material-technical and financial provision of forming and continuous improvement of
commercial goods assortment;
6) staffing, special training in the field and continuous training of staff;
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7) providing technological formation and continuous improvement of commercial goods
assortment;

8) providing methodological formation and continuous improvement of optimal commercial
goods assortment;

9) providing legal formation and systematic improvement of commercial goods assortment;

10) providing informational formation and systematic improvement of commercial goods
assortment;

11) providing ideological formation and systematic improvement of optimal commercial goods
assortment;

12) organizing and performing timely forming, maintaining and changing (improving,
correcting) of optimal commercial goods assortment;

13) permanent internal and systematic external control of optimality of commercial goods
assortment;

14) periodic certification of commercial goods assortment;

15) stimulating the formation and maintenance of optimal commercial goods assortment in
retail trade network;

16) periodic certification of the complex system of management of commercial goods
assortment.

Depending on its nature, the special functions above can be grouped into:

a) special standardizing and planning functions, to which functions are assigned as follows:
forecasting consumers’ needs and demands to the commercial goods assortment;
standardizing the requirements to commercial goods assortment; determining the need and
directions to change (improve) the nomenclature and requirements to the characteristics [8-
9] of commercial goods assortment; planning of change (improvement) of the
nomenclature and requirements to the characteristics of commercial goods assortment;

b) special provision functions, to which functions are assigned as follows: providing material
and financial formation and continuous improvement of commercial goods; staffing,
special training in the field and continuous training of staff; providing technological
formation and regular improvement of commercial goods assortment; providing
methodological formation and regular improvement of optimal commercial goods
assortment; providing legal formation and regular improvement of commercial goods
assortment; providing informational formation and regular improvement of commercial
goods assortment; providing ideological formation and regular improvement of optimal
commercial goods assortment;

c) special organizational-stimulation functions, to which functions are assigned as follows:
timely organization and performance of formation, maintenance and change (improvement,
correction) of optimal commercial goods assortment; stimulating formation and providing
maintenance of optimal commercial goods assortment in retail trade network;

d) Special control and assessment functions, to which functions are assigned as follows:
continuous internal and regular external control of optimality of commercial goods
assortment; periodic certification of commercial goods assortment; periodic certification of
complex management system of commercial goods assortment.

Each of the functions listed above have their own definition and content that includes the purpose,
objectives (tasks) of function and elements thereof, which have not been normally developed yet.

The purpose of this paper is to formulate definitions and develop the content of special
standardizing and planning functions of the commercial goods assortment management.

53



ISSN 2345-1424 http://jrtmed.uccm.md ISSN 2345-1483

Based on the analysis of normative documentation [12-13] and specialty literature [1-5; 10-11; 14]
in the field of formation of commercial goods assortment and production quality management,
including in the sphere of turnover, there were formulated definitions and drafted the content of
special standardization and planning functions of the commercial goods assortment management
as follows:

The function “Forecasting consumer’s needs and demands to the commercial goods assortment”
is the activity of drafting and implementing of the aggregate organizational, methodological,
investigational measures and actions etc., using related methods and means, aiming at
investigating the dynamics and forecasting the quantitative and qualitative changes of consumers’
needs and demands to the goods assortment. The purpose of function is to set the nomenclature
and volume of consumers’ needs and demands to the goods assortment and drafting the forecast of
their quantitative and qualitative change for a defined future term.

The tasks of function are:

a) establishing the nomenclature of consumers’ needs and demands to commercial goods
assortment;

b) determining the nature of consumers’ needs and demands to goods;

c) determining the legalities of development (change) of consumers’ needs and demands to
goods;

d) establishing the trends of changing the nature and quantitative and qualitative change of
consumers’ needs and demands to the goods assortment for a defined future term;

e) determining the level of meeting the consumers’ needs and demands to goods assortment;

f) developing the forecast of consumers’ needs and demands quality and quantity to goods
assortment for a defined term.

The implementation of this function tasks consists of numerous elements: organizing the activity
of analyzing the consumers’ (buyers’) needs and demands to commercial goods assortment;
preparing the nomenclature of required information on consumers’ (buyers’) needs and demands
to commercial goods assortment; determining and selecting the required information sources;
establishing the information collection methods and means; developing the methodology and
organizing the activity of collection, processing, and storing of the required information;
developing the methodology and order and organizing the activity of drafting forecasts on the
dynamics of quantitative and qualitative change of consumers’ (buyers’) needs and demands to the
commercial goods assortment; drafting the methodology and order and organizing the use of
forecasts on the dynamics of quantitative and qualitative change of consumers’ (buyers’) needs
and demands to the commercial goods assortment; studying and periodic review of commercial
goods assortment of competitors; collecting and analyzing the users’ objections to forecasts
drafted; specifying and timely correcting the forecasts on commercial goods assortment, taking
into account the users’ objections etc.

The function “Standardizing the requirements to the commercial goods assortment” is the activity
of drafting and implementing the aggregate organizational, methodological, scientific, and
regulatory measures and actions etc., by using related methods and means, aiming at developing
the nomenclature of characteristics and quantitative indicators of commercial goods assortment
characteristics; drafting, testing, approving and ratifying, in the established manner, as well as
implementing and putting into practice the rules and requirements to the commercial goods
assortment characteristics.

The purpose of function - determining and approving the nomenclature of characteristics and
quantitative indices of commercial goods assortment characteristics; drafting, approving and
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putting into practice of rules (norms) of requirements to the commercial goods assortment
characteristics.

The tasks of function are:

a) drafting and approving in the established manner the scheme of complex classification of
consumer goods, adjusted and applicable accordingly within the management system of
commercial goods assortment;

b) drafting the nomenclature of qualitative characteristics of commercial goods assortment
properties;

c) nominating and delimiting the notions, drafting and approving the definitions of
commercial goods assortment characteristics;

d) drafting the nomenclature of quantitative indices of commercial goods assortment
characteristics;

e) drafting, approving and ratifying, in the established manner, of rules (norms) on
requirements to the characteristics indices of commercial goods assortment;

f) implementing and putting into practice of rules (norms) on requirements to the
characteristics indices of commercial goods assortment;

g) estimating and periodic improvement of values (limits) of rules (norms) of characteristics
indices of commercial goods assortment;

h) providing the entering into the normative-technical documentation of rules (norms) and
scientifically justified requirements to the characteristics indices of commercial goods
assortment;

1) providing the protection of consumer’s interests and rights in standardizing the demands
to the commercial goods assortment;

J) providing the selection of efficient nomenclature and optimal values (limits) of
quantitative indices of goods assortment characteristics;

k) preventing the decrease of quality and demands to the commercial goods assortment
characteristics;

1) providing regular assessment of quality and optimality of commercial goods assortment.

The implementation of tasks of the above function consists of numerous elements: drafting the
requirements to the consumer goods classification scheme, applicable within the management
system of commercial goods assortment; nominating, delimiting of notions, formulating, testing,
adopting and approving, in the established manner, of single definitions of classification levels of
consumer goods, to be used uniformly within the management system of commercial goods
assortment; establishing the order of drafting, coordinating, approving, ratifying, implementing
and using the consumer goods classification scheme; drafting and justifying, ratifying and using,
in the established manner, the complex classification scheme of consumer goods, applicable within
the complex management system of commercial goods assortment; detecting and highlighting of
goods assortment properties; establishing the order of drafting, coordinating, approving, ratifying
and implementing of rules (norms) of demands to commercial goods assortment; drafting the list
of varieties of required information on properties and characteristics of commercial goods
assortment and the factors thereof, as well as on regularities of change and significance of
commercial goods assortment properties for meeting the consumers’ needs and manufacturers’
(suppliers’) interests etc.; determining and selecting the required information sources; establishing
the information collection methods and means; drafting the methodology and organizing the
activity of collecting and storing the required information; drafting the methodology and order and
organizing the activity of processing and analyzing of collected information, as well as of drafting,
coordinating, approving and implementing of proposals on the subject matter; nominating,
delimiting of notions, formulating and approving the definitions of qualitative characteristics of
commercial goods assortment properties; preparing the nomenclature of characteristics of
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commercial goods assortment properties; developing and approving the quantitative indices of
characteristics of commercial goods assortment properties and expression units thereof; drafting
the methodology and organizing the activity of drafting, testing, coordinating, approving, ratifying
and implementing of rules (norms) on the values (limits) of quantitative indices of characteristics
of commercial goods assortment properties; drafting, testing, coordinating, approving and ratifying
of rules (norms) of indices values (limits) of characteristics of commercial goods assortment
properties; implementing the estimation of commercial goods assortment quality of rules (norms)
concerning quantitative indicators values (limits) of characteristics of commercial goods
assortment properties; regular assessment of practicability of rules (norms) in force of quantitative
indices values (limits) of characteristics of commercial goods assortment properties and timely
correction thereof; regular assessment of quality level and optimality of commercial goods
assortment etc.

The function “Determining the needs and directions of change (improvement) of the nomenclature
and requirements to the characteristics of commercial goods assortment” is defined as activity of
drafting and implementing of the aggregate organizational, methodological investigational etc.
related methods and means, aiming at determining the need and directions of change
(improvement) of the nomenclature and requirements to the characteristics of commercial goods
assortment. The purpose of function is justifying and providing the appropriate consistency
(correction) of nomenclature and normative requirements to the characteristics of commercial
goods assortment to the users’ (specialists’, buyers’, consumers’, etc.) needs and demands.

The tasks of function are:

a) revealing the nonconformity of nomenclature and normative requirements in force to the
characteristics of commercial goods assortment to users’ (specialists’, buyers’, consumers’,
etc.); needs and demands;

b) assessing, justifying, including economically and socially, and determining the need,
rationality and opportunity of change (improvement) of nomenclature and requirements to
the characteristics of commercial goods assortment;

c) determining the directions and ways of changing (improving) of nomenclature and
requirements to the characteristics of commercial goods assortment.

The tasks of this functions are implemented through numerous elements: drafting the methodology
of assessment and socio-economical justification of the need of change (improvement) of
nomenclature and requirements to the characteristics of commercial goods assortment; drafting the
methodology of change (improvement) of nomenclature and requirements to the characteristics of
commercial goods assortment; drafting the list of varieties of required information on users’
(specialists’, buyers’, consumers’, etc.) demands to the nomenclature and characteristics of
commercial goods assortment; determining and selecting the required information sources;
establishing the information collection methods and means; drafting the methodology and
organizing the activity of collecting and storing the required information; drafting the
methodology and order and organizing the activity of processing and analyzing of collected
information, as well as drafting, coordinating, approving and implementing of the proposals on the
subject matter; justifying, including economically and socially, and assessing the need, drafting
and submitting directions and ways of change (improvement) of nomenclature and requirements to
the characteristics of commercial goods assortment; coordinating, approving and implementing of
proposals drafted etc.

The function “Planning the change (improvement) of nomenclature and requirements to the
characteristics of commercial goods assortment” is defined as activity of drafting and
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implementing of the aggregate organizational, methodological, investigative, regulatory, etc.,
measure and actions, by using related methods and means, aiming at providing the complex
planning of multilateral activities of change (improvement) of the nomenclature and requirements
to the characteristics of commercial goods assortment, specifying the terms of execution and the
executors thereof, costs and funding sources, expected results and benefits.

The purpose of function - determining the consecutiveness and terms of efficient implementation
of measures of changing (improving) the commercial goods assortment, by specifying the sources
and mobilization, targeting the human, material, financial and information resources, in order to
timely implement the measures above, as well as the accountability of staff executing these
measures.

The tasks of function are:

a) rational ad efficient use of data collected by implementing the functions “Forecasting the
consumers’ needs and demands to the commercial goods assortment” and “‘Standardizing
the requirements to the commercial goods assortment”;

b) establishing the terms of change (improvement) of the nomenclature and implementation of
indices and new requirements to the characteristics of commercial goods assortment;

c¢) including the topic on changing (improving) the nomenclature and requirements to the
characteristics of commercial goods assortment in the plans of scientific developments of
the imstitutions;

d) phasing in real time and determining the consecutiveness of implementing the measures of
change (improvement) of commercial goods assortment;

e) determining the volumes and sources of human, material, financial and information
resources necessary for the implementation of planned measures;

f) establishing the terms of implementation of planned measures;

g) planning the costs and expected benefits by implementing each measure;

h) appointing the responsible persons for the timely implementation of planned measures;

1) providing monitoring of timely and qualitative implementation of planned measures.

The tasks listed above of this function are made by the following elements: drafting the planning
methodology of changing (improving) the nomenclature and requirements to the characteristics of
commercial goods assortment; drafting the list of varieties of required information for planning the
change (improvement) of nomenclature and requirements to the characteristics of commercial
goods assortment; determining and selecting the required information sources; establishing the
information collection methods and means; drafting the methodology and organizing the activity
of collecting and storing the required information; drafting the methodology and order and
organizing the activity of processing and analyzing the collected information, as well as drafting,
coordinating, approving and implementing the proposals on the subject matter; analyzing the data
obtained by implementing the functions “Forecasting the consumers’ needs and demands to the
commercial goods assortment”, “Standardizing the requirements to the commercial goods
assortment”, “Determining the need and directions of change (improvement) of the nomenclature
and requirements to the characteristics of the commercial goods assortment” and drawing proper
conclusions; formulating and assessing the aggregate measures to be planned needed to be
implemented, to provide the change (improvement) of the nomenclature and requirements to the
characteristics of commercial goods assortment according to the consumers’ needs and demands;
selecting and determining the consecutiveness of implementing the selected measures and included
in the plan (planned); assessing the complexity, volumes of works and establishing the terms of
implementation of each planed measures; determining the need in human, financial, material and
information resources for the implementation of each planned measure; calculating the costs of
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implementing each measure and the aggregate measures to change (improve) the nomenclature
and requirements to the characteristics of commercial goods assortment, according to consumers’
needs; determining the sources of human, material, financial and information resources required to
change (improve) the nomenclature and requirements to the characteristics of the commercial
goods assortment; selecting and appointing the responsible persons for the timely implementation
of each planned measures; establishing the forms and periodicity of submitting to the responsible
persons of reports on the progress of planned measures; determining the order and manner of
monitoring of implementation of the planned measures; selecting and appointing the responsible
persons for monitoring of implementation of each planned measure and the plan in full; calculating
and forecasting the expected benefits by changing the nomenclature and requirements to the
characteristics of commercial goods assortment; preparing and assessing, approving and ratifying,
in the established manner, the plan of change (improvement) of the nomenclature and
requirements to the characteristics of commercial goods assortment; assessing and regular
analyzing of progress of the implementation of plan and making the necessary corrections, etc.

5. Conclusions

The creation of the complex system of commercial goods assortment management in the retail
trade network is an objective and critical need. The successful management of goods assortment
requires the implementation of numerous special functions, the nomenclature of which is presented
broadly, completed by two special functions (functions no.11 and no.12), nominated for the first
time, and the nomination of some functions is specified (functions no. 2-6, 8, 10, 14 and 16).

In order to be effectively implemented, it is necessary to clearly delineate the scope of application
of each function, which shall arise from the definition of its content. The content of each functions
specified in the nomenclature includes the purpose, tasks and the specific elements of the related
function.

Drafting the definitions and contents of functions of commercial goods assortment management is
one of the objectives of the researches in the field. At the current stage, there are drafted and
presented for the first time the definitions and contents (purpose, tasks and specific elements) of
special standardizing and planning functions of complex system of commercial goods assortment
management, followed by investigations for drafting the definitions and contents of other special
functions, as well as of the specific functions of the complex system of commercial goods
assortment management.
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CONTINUTUL FUNCTIILOR SPECIALE DE NORMARE -
PLANIFICARE ALE MANAGEMENTULUI SORTIMENTULUI
MARFURILOR

1. Introducere

Necesitatea obiectiva si acutd de a dirija (managera) sortimentul de marfuri in refeaua comerciala
en-detail este demonstrata intr-un sir de publicatii ale savantilor si specialistilor in domeniu [3, p.
17;4,p.77;6,p.21;7,p.8; 11, p. 5, p. 9].

Managementul sortimentului marfurilor poate fi definit [6, p. 22; 7, p. 8] ca activitate de elaborare
si realizare a ansamblului (complexului) de masuri (actiuni) interconexe organizatorice, tehnice,
economice, sociale si ideologice, reglementate de legislatia si documentatia normativ-tehnica in
vigoare, cu utilizarea mijloacelor si metodelor corespunzatoare, directionate spre formarea si
corectia permanenta in sfera circulatiei a structurii sortimentului de marfuri, care ar corespunde pe
de o parte structurii necesitatilor consumatorilor §i societatii, iar pe de alta parte — posibilitdtilor i
intereselor producdtorilor (furnizorilor) si societatii. Astfel de sortiment de marfuri este numit
sortiment optimal. Deci, obiectivul managementului sortimentului comercial de marfuri este
crearea §i mentinerea permanentd in reteaua de comert en-detail a sortimentului optimal de
madrfuri, iar scopul — satisfacerea maximald a necesitatilor consumatorilor de marfuri concomitent
cu realizarea intereselor vanzatorilor.

Ca si1 oricare altul managementul sortimentului comercial de marfuri este efectuat prin realizarea
unui sir de functii: generale, speciale si specifice, nomenclatorul carora este in curs de elaborare si
precizare [6, p. 22]. Fiecare dintre functiile speciale si specifice trebuie sa aiba continutul sdu
specific si aria sa de aplicare [2, p. 15; 6, p. 22-23].
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2. Gradul de investigare a problemei la momentul actual, scopul cercetarii

Formarea sortimentului de marfuri in refeaua comerciald en-detail totdeauna a preocupat
specialistii si cercetatorii in domeniul comertului, in deosebi in ultimele decenii [1-3, 10, 11], cand
gama sortimentald de mirfuri a devenit extrem de numeroasa si complicata in structura. insa, la
momentul actual cercetdrile in domeniu si rezultatele acestora [1, 5, 14] sunt axate mai mult pe
procedeele si metodele formarii sortimentului si nu cuprind complexul de masuri si actiuni care ar
asigura formarea si perfectionarea sistematica, menfinerea in permanenta in reteaua comerciala en-
detail a sortimentului optimal de marfuri. Formarea si mentinerea in permanentd in reteaua de
comert cu amdnuntul a sortimentului optimal de marfuri de consum poate fi asigurata doar in baza
sistemului complex de management al sortimentului comercial de marfuri de consum, elaborarea
caruia in prezent este doar la stadiu incipient.

Scopul final al investigatiei este de a crea si propune sistemul complex de management al
sortimentului marfurilor, iar scopul prezentei lucrari este de a formula definitiile si de a elabora
continutul functiilor speciale de normare-planificare ale managementului sortimentului comercial
de marfuri de consum, precum si completarea nomenclatorului si precizarea nominalizarilor unor
functii speciale ale acestui sistem complex de management.

3. Metode si materiale aplicate

Cercetarea este efectuata utilizdnd metodele: analiza comparativa, analiza corelativa, analogia,
inductia si deductia, expertiza, experienta practicd etc. Definitiile si continutul functiilor de
normare-planificare, precum si completarea nomenclatorului si precizarea nominalizarilor unor
functii ale sistemului complex de management al sortimentului comercial de marfuri [6, p. 22-23]
sunt propuse orientandu-ne la standardele privind managementul calitdfii productiei in sferele
producerii si circulatiei [12, 13].

4. Rezultate si discutii. Continutul functiilor speciale de normare — planificare ale
managementului sortimentului marfurilor

Managementul sortimentului marfurilor este efectuat prin realizarea complexului de functii,
inclusiv a unui sir de functii speciale [6, p. 23]. In baza studierii standardelor [12, 13] si
experientei acumulate in domeniul managementului calitdtii marfurilor constatim necesitatea
completarii nomenclatorului [6, p. 23] si precizarii nominalizarilor unor functii speciale ale
sistemului complex de management al sortimentului marfurilor.

Acest nomenclator, in viziunea noastra, in cazul managementului sortimentului comercial de
marfuri de consum, include urmatoarele functii speciale:
1) prognozarea necesitatilor si cerintelor consumatorilor cétre sortimentul comercial de
marfuri de consum;
2) normarea cerintelor catre sortimentul comercial de marfuri de consum;
3) determinarea necesitatii si directiillor modificarii (perfectiondrii) nomenclatorului si
cerintelor catre caracteristicile [8-9] sortimentului comercial de marfuri de consum;
4) planificarea modificarii (perfectiondrii) nomenclatorului si cerintelor catre caracteristicile
sortimentului comercial de marfuri de consum;
5) asigurarea material-tehnica si financiara a formarii §i perfectiondrii sistematice a
sortimentului comercial de marfuri de consum;
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6) asigurarea cu personal, pregitirea speciald in domeniu si formarea profesionald continua a
cadrelor;

7) asigurarea tehnologica a formarii si perfectiondrii sistematice a sortimentului comercial de
marfuri de consum;

8) asigurarea metodologicd a formarii si perfectiondrii sistematice a sortimentului comercial
optimal de marfuri de consum;

9) asigurarea juridica a formarii si perfectiondrii sistematice a sortimentului comercial de
marfuri de consum;

10) asigurarea informationala a formarii i perfectionarii sistematice a sortimentului comercial
de marfuri de consum;

11)asigurarea ideologica a formarii si perfectionarii sistematice a sortimentului comercial
optimal de marfuri de consum;

12) organizarea si efectuarea formarii, menfinerii si modificarii (perfectionarii, corectiei)
oportune a sortimentului comercial optimal de marfuri de consum;

13) controlul permanent intern si sistematic extern a optimalitatii sortimentului comercial de
marfuri de consum;

14) atestarea periodica a sortimentului comercial de marfuri de consum;

15) stimularea formarii si asigurarii mentinerii sortimentului comercial optimal de marfuri de
consum 1n reteaua de comert en-detail;

16) certificarea periodica a sistemului complex de management al sortimentului comercial de
marfuri de consum.

In dependenta de caracterul siu functiile speciale enumerate pot fi grupate in:

a) functii speciale de normare-planificare, la care sunt atribuite functiile: prognozarea
necesitatilor si cerintelor consumatorilor catre sortimentul comercial de marfuri de
consum; normarea cerintelor catre sortimentul comercial de marfuri de consum;
determinarea necesitdfii si directillor modificarii (perfectionarii) nomenclatorului si
cerintelor catre caracteristicile [8-9] sortimentului comercial de marfuri de consum;
planificarea modificarii (perfectionarii) nomenclatorului §i cerintelor cétre caracteristicile
sortimentului comercial de marfuri de consum;

b) functii speciale de asigurare, la care sunt atribuite functiile: asigurarea material-tehnica si
financiara a formarii si perfectiondrii sistematice a sortimentului comercial de marfuri de
consum; asigurarea cu personal, pregatirea specialda in domeniu si formarea profesionala
continud a cadrelor; asigurarea tehnologica a formarii si perfectiondrii sistematice a
sortimentului comercial de marfuri de consum; asigurarea metodologica a formarii si
perfectiondrii sistematice a sortimentului comercial optimal de marfuri de consum;
asigurarea juridica a formarii si perfectiondrii sistematice a sortimentului comercial de
marfuri de consum; asigurarea informationald a formarii si perfectiondrii sistematice a
sortimentului comercial de marfuri de consum; asigurarea ideologicd a formarii si
perfectionarii sistematice a sortimentului comercial optimal de marfuri de consum;

c) functii speciale de organizare-stimulare, la care sunt atribuite functiile: organizarea si
efectuarea formarii, mentinerii §1 modificdrii (perfectiondrii, corectiei) oportune a
sortimentului comercial optimal de marfuri de consum; stimularea formarii si asigurarii
menginerii sortimentului comercial optimal de marfuri de consum in reteaua de comert en-
detail;

d) functii speciale de control §i evaluare, la care sunt atribuite functiile: controlul permanent
intern §i sistematic extern al optimalitd{ii sortimentului comercial de marfuri de consum;
atestarea periodicd a sortimentului comercial de marfuri de consum; certificarea periodica
a sistemului complex de management al sortimentului comercial de marfuri de consum.
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Fiecare din functiile enumerate are definifia sa si confinutul sau care include scopul, obiectivele
(sarcinile) si elementele functiei, care pana in prezent practic inca nu-s elaborate.

Scopul lucrarii prezente este formularea definifiilor si elaborarea continuturilor functiilor speciale
de normare-planificare ale managementului sortimentului comercial de marfuri de consum.

in baza analizei documentatiei normative [12-13] si literaturii de specialitate [1-5; 10-11; 14] in
domeniul formarii sortimentului comercial de marfuri de consum si managementului calitatii
productiei, inclusiv in sfera circulatiei, a fost formulate definifiile si elaborate continuturile
functiilor speciale de normare — planificare ale managementului sortimentului comercial de
marfuri de consum dupa cum urmeaza.

Functia ,, Prognozarea necesitatilor §i cerintelor consumatorilor catre sortimentul comercial de
marfuri de consum” este activitatea de elaborare si realizare a ansamblului de masuri §i actiuni
organizatorice, metodologice, de investigare etc., cu utilizarea metodelor si mijloacelor
corespunzatoare, ce au misiunea de a cerceta dinamica si a prognoza modificarile cantitative si
calitative ale necesitatilor si cerintelor consumatorilor catre sortimentul marfurilor.

Scopul functiei — stabilirea nomenclatorului si volumului de necesitati si cerinfe ale consumatorilor
fata de sortimentul marfurilor si elaborarea prognozei modificarii lor cantitative si calitative pentru
termenul de perspectiva stabilit.

Sarcinile functiei sunt:

a) stabilirea nomenclatorului necesitatilor si cerintelor consumatorilor catre sortimentul
comercial de marfuri;

b) determinarea caracterului necesitatilor si cerinfelor consumatorilor catre marfuri;

c) determinarea legitatilor dezvoltarii (modificarii) necesitatilor si cerintelor consumatorilor
catre marfuri;

d) stabilirea tendintelor modificarii caracterului si dezvoltarii cantitative si calitative a
necesitatilor si cerintelor consumatorilor catre sortimentul de marfuri pentru termenul de
perspectiva determinat;

e) stabilirea nivelului de satisfacere a necesitatilor si cerintelor consumatorilor catre
sortimentul marfurilor;

f) elaborarea prognozei cantitdfii si calitdtii necesitdfilor si cerintelor consumatorilor catre
sortimentul marfurilor pentru termenul determinat.

Realizarea sarcinilor acestei functii este constituita dintr-un sir de elemente: organizarea lucrarilor
de studiere a necesitatilor si cerintelor consumatorilor (cumparatorilor) catre sortimentul comercial
de marfuri; intocmirea nomenclatorului informatiei necesare privind necesitatile si cerintele
consumatorilor (cumparatorilor) catre sortimentul comercial de marfuri; determinarea si selectarea
surselor informatiei necesare; stabilirea metodelor si mijloacelor colectarii informatiei; elaborarea
metodologiei si organizarea lucrarilor de colectare, prelucrare si pastrare a informatiei necesare;
elaborarea metodologiei, ordinii si organizarea lucrdrilor de elaborare a prognozelor privind
dinamica modificarii cantitative si calitative a necesitatilor si cerintelor consumatorilor
(cumparatorilor) catre sortimentul comercial al marfurilor; elaborarea metodologiei, ordinii si
organizarea utilizarii prognozelor privind cantitatea §i calitatea necesitdfilor si cerintelor
consumatorilor (cumparatorilor) catre sortimentul comercial al marfurilor; studierea si analiza
periodica a sortimentului comercial de marfuri de consum la concurenti; colectarea si analiza
obiectiilor utilizatorilor privind prognozele elaborate; precizarea si corectia oportuna a
prognozelor privind sortimentul comercial de marfuri, {indnd cont de obiectiile utilizatorilor etc.

Functia ,, Normarea cerintelor catre sortimentul comercial de marfuri de consum” este activitatea
de elaborare si realizare a ansamblului de masuri si actiuni organizatorice, metodologice,
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stiintifice, de reglementare etc., cu utilizarea metodelor si mijloacelor corespunzatoare, ce au
misiunea de a intocmi nomenclatorul caracteristicilor si indicilor cantitativi ai proprietatilor
sortimentului comercial de marfuri; de a elabora, testa, aproba si omologa in modul stabilit,
precum si de a implementa si utiliza In practicdA normele si cerintele catre caracteristicile
sortimentului comercial de marfuri.

Scopul functiei — determinarea si omologarea nomenclatorului de caracteristici si indici cantitativi
ai proprietatilor sortimentului comercial de marfuri; elaborarea, omologarea si aplicarea practicd a
normelor (normativelor) de cerinte cdtre caracteristicile sortimentului comercial de marfuri.

Sarcinile functiei sunt:

a) elaborarea si omologarea in modul stabilit a schemei clasificarii complexe a marfurilor de
consum, adaptate corespunzator si aplicabile in sistemul de management al sortimentului
comercial de marfuri de consum;

b) elaborarea nomenclatorului de caracteristici calitative ale proprietatilor sortimentului
comercial de marfuri;

c) nominalizarea §i delimitarea nofiunilor, elaborarea s$i omologarea definitiilor
caracteristicilor sortimentului comercial de marfuri;

d) elaborarea nomenclatorului de indici cantitativi ai caracteristicilor proprietatilor
sortimentului comercial de marfuri;

e) elaborarea, aprobarea si omologarea in modul stabilit a normelor (normativelor) privind
cerintele catre indicii caracteristicilor sortimentului comercial de marfuri;

f) implementarea si utilizarea in practica a normelor (normativelor) privind cerintele catre
indicii cantitativi ai caracteristicilor sortimentului comercial de marfuri;

g) estimarea §i perfectionarea periodica a valorilor (limitelor) normelor (normativelor)
indicelor caracteristicilor sortimentului comercial de marfuri;

h) asigurarea includerii in documentatia normativ-tehnicdi a normelor (normativelor) si
cerintelor argumentate stiingific catre indicii caracteristicilor sortimentului comercial de
marfuri;

1) asigurarea protejarii intereselor si drepturilor consumatorilor in normarea cerintelor catre
sortimentul comercial de marfuri;

J) asigurarea selectarii nomenclaturii eficiente si valorilor (limitelor) optimale ale indicilor
cantitativi ai caracteristicilor sortimentului de marfuri;

k) prevenirea diminudrii calitatii si cerintelor catre caracteristicile sortimentului comercial de
marfuri;

) asigurarea evaludrii periodice a calitatii si optimalitafii sortimentului comercial de marfuri.
Procesul realizarii sarcinilor functiei examinate este constituit dintr-un sir de elemente: elaborarea
cerintelor cdtre schema clasificarii marfurilor de consum, aplicabile in sistemul de management al
sortimentului comercial de marfuri de consum; nominalizarea, delimitarea notiunilor, formularea,
testarea, adoptarea si omologarea in modul stabilit a definitiilor unice a nivelelor de clasificare a
madrfurilor de consum, pentru utilizarea uniformad in sistemul de management al sortimentului
comercial de marfuri de consum; stabilirea ordinii elaborarii, coordonarii, aprobarii, omologarii,
implementarii si utilizarii schemei clasificarii marfurilor de consum; elaborarea si argumentarea,
omologarea si utilizarea in modul stabilit a schemei complexe de clasificare a marfurilor de
consum, aplicabile in sistemul complex de management al sortimentului comercial de marfuri de
consum; descoperirea si evidentierea proprietdfilor sortimentului de marfuri; stabilirea ordinii
elaborarii, coordonarii, aprobarii, omologarii si implementarii normelor (normativelor) cerintelor
catre sortimentul comercial de marfuri; intocmirea listei varietatilor de informatie necesara privind
proprietatile si caracteristicile sortimentului comercial de marfuri de consum si factorii ce le
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conditioneaza, precum si privind legitatile modificarii s1 importanta proprietatilor sortimentului
comercial de marfuri pentru satisfacerea necesitdfilor consumatorilor si intereselor producatorilor
(furnizorilor) etc.; determinarea si selectarea surselor informatiei necesare; stabilirea metodelor si
mijloacelor colectarii informatiei; elaborarea metodologiei si organizarea lucrarilor de colectare si
pastrare a informatiei necesare; elaborarea metodologiei, ordinii si organizarea lucrarilor de
prelucrare si analizd a informatiei colectate, precum si de elaborare, coordonare, aprobare si
implementare a propunerilor privind subiectul in cauzd; nominalizarea, delimitarea notiunilor,
formularea si omologarea definitiilor caracteristicilor calitative ale proprietatilor sortimentului
comercial de marfuri; iIntocmirea nomenclatorului de caracteristici ale proprietdtilor sortimentului
comercial de marfuri; elaborarea si omologarea indicilor cantitativi ai caracteristicilor
proprietatilor sortimentului comercial de marfuri si unitdtilor de exprimare a lor; elaborarea
metodologiei si organizarea lucrarilor de elaborare, testare, coordonare, aprobare, omologare si
implementare a normelor (normativelor) privind valorile (limitele) indicilor cantitativi ai
caracteristicilor proprietatilor sortimentului comercial de marfuri; elaborarea, testarea,
coordonarea, aprobarea $i omologarea normelor (normativelor) valorilor (limitelor) indicilor
caracteristicilor proprietatilor sortimentului comercial de marfuri; implementarea in practica
estimdrii calitatii sortimentului comercial de marfuri a normelor (normativelor) privind valorile
(limitele) indicilor cantitativi ai caracteristicilor proprietdtilor sortimentului comercial de marfuri;
estimarea periodicd a practicabilitdtii normelor (normativelor) in vigoare ale valorilor (limitelor)
indicilor cantitativi ai caracteristicilor proprietatilor sortimentului comercial de marfuri si corectia
lor oportund; estimarea periodicd a nivelului calitatii s1 optimalitatii sortimentului comercial de
marfuri etc.

Functia ,, Determinarea necesitatii si directiilor modificarii (perfectionarii) nomenclatorului si
cerintelor catre caracteristicile sortimentului comercial de marfuri de consum” este definita ca
activitate de elaborare si realizare a ansamblului de masuri si actiuni organizatorice, metodologice,
de investigare etc., cu utilizarea metodelor si mijloacelor corespunzatoare, ce au misiunea de a
determina necesitatea si directiile modificarii (perfectiondrii) nomenclatorului si cerinelor catre
caracteristicile sortimentului comercial de marfuri.

Scopul functiei — argumentarea si asigurarea concordarii (corectiei) oportune a nomenclatorului si
cerintelor normative catre caracteristicile sortimentului comercial de marfuri necesitatilor si
cerintelor utilizatorilor (specialistilor, cumparatorilor, consumatorilor etc.).

Sarcinile functiei sunt:

a) relevarea neconformitatilor nomenclatorului si cerintelor normative in vigoare catre
caracteristicile sortimentului comercial de marfuri necesitatilor si cerintelor utilizatorilor
(specialistilor, cumparatorilor, consumatorilor etc.);

b) estimarea, argumentarea, inclusiv economico-sociala, si determinarea necesitatii,
rationalitatii si oportunitatii modificarii (perfectiondrii) nomenclatorului si cerintelor catre
caracteristicile sortimentului comercial de marfuri;

c) determinarea directiilor si cdilor modificarii (perfectionarii) nomenclatorului si cerintelor
catre caracteristicile sortimentului comercial de marfuri.

Sarcinile acestei functii sunt realizate printr-un sir de elemente: elaborarea metodologiei estimarii
s1 argumentarii economico-sociale a necesitatit modificarii (perfectiondrii) nomenclatorului si
cerintelor catre caracteristicile sortimentului comercial de marfuri de consum; elaborarea
metodologiei modificarii (perfectiondrii) nomenclatorului si cerintelor catre caracteristicile
sortimentului comercial de marfuri; intocmirea listei varietdtilor de informatie necesara privind
cerintele utilizatorilor (specialistilor, cumparatorilor, consumatorilor etc.) catre nomenclatorul si
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caracteristicile sortimentului comercial de marfuri; determinarea si selectarea surselor informatiei
necesare; stabilirea metodelor si mijloacelor colectdrii informatiei; elaborarea metodologiei si
organizarea lucrarilor de colectare si pastrare a informatiei necesare; elaborarea metodologiei,
ordinii §i organizarea lucrarilor de prelucrare si analizd a informatiei colectate, precum si de
elaborare, coordonare, aprobare si implementare a propunerilor privind subiectul in cauza;
argumentarea, inclusiv economico-sociald, §i estimarea necesitdfii, elaborarea si propunerea
directiilor i cailor modificarii (perfectionarii) nomenclatorului si cerintelor catre caracteristicile
sortimentului comercial de marfuri; coordonarea, aprobarea si implementarea in practicd a
propunerilor elaborate etc.

Functia ,, Planificarea modificarii (perfectionarii) nomenclatorului si cerintelor catre
caracteristicile sortimentului comercial de marfuri de consum” este definitd ca activitate de
elaborare si realizare a ansamblului de masuri si actiuni organizatorice, metodologice, de
investigare, de reglementare etc., cu utilizarea metodelor si mijloacelor corespunzatoare, ce au
misiunea de a asigura planificarea complexd a lucrdrilor multilaterale de modificare
(perfectionare) a nomenclatorului si cerintelor cétre caracteristicile sortimentului comercial de
marfuri, cu indicarea termenilor de executare si a executorilor, costurilor si surselor de finantare,
rezultatelor si beneficiilor scontate.

Scopul functiei — determinarea consecutivitatii si termenilor realizarii eficiente a masurilor de
modificare (perfectionare) a sortimentului comercial de marfuri de consum, indicarea surselor si
mobilizarea, directionarea resurselor umane, materiale, financiare si informationale spre realizarea
oportund a masurilor In cauza, precum §i responsabilizarea personalului executor al acestor
masuri.

Sarcinile functiei sunt:

a) utilizarea rationald si eficientd a datelor obtinute de la realizarea functiilor ,,Prognozarea
necesitatilor si cerintelor consumatorilor catre sortimentul comercial de marfuri de
consum’ si ,,Normarea cerintelor catre sortimentul comercial al marfurilor de consum™;

b) stabilirea termenilor modificarii (perfectionarii) nomenclatorului si implementarii indicilor
si cerintelor noi catre caracteristicile sortimentului comercial de marfuri;

c) includerea tematicii privind modificarea (perfectionarea) nomenclatorului si cerintelor
catre caracteristicile sortimentului comercial de marfuri in planurile elaborarilor stiingifice
ale institutiilor respective;

d) etapizarea in timp real si determinarea consecutivitatii realizarii masurilor de modificare
(perfectionare) a sortimentului comercial de marfuri de consum;

e) stabilirea volumelor si surselor resurselor umane, materiale, financiare si informationale
necesare pentru realizarea masurilor planificate;

f) stabilirea termenilor realizarii masurilor planificate;

g) planificarea costurilor si beneficiilor scontate de la realizarea fiecarei masuri;

h) nominalizarea responsabililor de realizarea oportuna a masurilor planificate;

1) asigurarea monitorizarii realizarii oportune si calitative a masurilor planificate.

Sarcinile enumerate ale functiei in cauza sunt realizate prin urmatorul sir de elemente: elaborarea
metodologiei planificarii modificarii (perfectionarii) nomenclatorului i cerintelor catre
caracteristicile sortimentului comercial de marfuri; intocmirea listei varietatilor de informatie
necesard pentru planificarea modificarii (perfectionarii) nomenclatorului si cerinfelor catre
caracteristicile sortimentului comercial de marfuri de consum; determinarea si selectarea surselor
informatiei necesare; stabilirea metodelor si mijloacelor colectarii informatiei; elaborarea
metodologiei si organizarea lucrdrilor de colectare si pastrare a informatiei necesare; elaborarea
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metodologiei, ordinii §i organizarea lucrarilor de prelucrare si analizd a informatiei colectate,
precum si de elaborare, coordonare, aprobare si implementare a propunerilor privind subiectul in
cauzd; analiza datelor obfinute prin realizarea functiilor ,,Prognozarea necesitatilor si cerintelor
consumatorilor catre sortimentul comercial de marfuri de consum”, ,,Normarea cerintelor catre
sortimentul comercial de marfuri de consum”, ,,Determinarea necesitatii si directiilor modificarii
(perfectionarii) nomenclatorului si cerinfelor catre caracteristicile sortimentului comercial de
madrfuri de consum” si formularea concluziilor adecvate; formularea si estimarea complexului de
masuri necesar de planificat pentru a fi realizat ca sa fie asigurata modificarea (perfectionarea)
nomenclatorului si cerintelor catre caracteristicile sortimentului comercial de marfuri conform
necesitatilor si cerintelor consumatorilor; selectarea si determinarea consecutivitatii realizarii
masurilor selectate si incluse in plan (planificate); estimarea complexitatii, volumelor de lucrari si
stabilirea termenilor realizarii fiecarei masuri planificate; determinarea necesitdfii in resurse
umane, materiale, financiare si informationale pentru realizarea fiecarei masuri planificate;
calcularea costurilor realizdrii fiecdrei masuri si complexului integral de masuri pentru
modificarea (perfectionarea) nomenclatorului §i cerintelor catre caracteristicele sortimentului
comercial de marfuri conform necesitatilor consumatorilor; determinarea surselor de resurse
umane, materiale, financiare si informationale necesare pentru modificarea (perfectionarea)
nomenclatorului si cerintelor catre caracteristicile sortimentului comercial de marfuri; selectarea si
nominalizarea responsabililor de realizarea oportund a fiecarei masuri planificate; stabilirea
formelor si periodicitatii prezentdrii de catre responsabili ale rapoartelor privind mersul realizarii
masurilor respective planificate; stabilirea ordinii si modurilor de monitorizare a realizarii
madsurilor planificate; selectarea §i nominalizarea responsabililor de monitorizarea realizarii
fiecarei masuri planificate si a planului integral; calcularea si prognozarea beneficiilor scontate in
rezultatul modificarii nomenclatorului si cerintelor catre caracteristicile sortimentului comercial de
marfuri; Intocmirea §i estimarea, aprobarea si omologarea in modul stabilit a planului modificarii
(perfectionarii) nomenclatorului si cerinfelor catre caracteristicile sortimentului comercial de
marfuri; estimarea si analiza sistematicd a mersului realizarii planului In cauza si efectuarea
corectdrilor necesare etc.

5. Concluzii

Crearea sistemului complex de management al sortimentului comercial de marfuri in reteaua de
comert en-detail este o necesitate obiectiva si acutd. Efectuarea reusita a managementului
sortimentului de marfuri necesita realizarea unui sir de functii speciale, nomenclatorul carora este
prezentat extins, completat cu doud functii speciale (functiile nr. 11 si nr. 12), nominalizate in
premierd, iar nominalizarea unor functii este precizata (functiile nr. 2-6, 8, 10, 14 si 16).

Pentru a fi realizate eficient, este necesar de a delimita clar aria aplicarii fiecarei functii, ceia ce
trebuie sa decurgd din definitia si continutul acesteia. Continutul fiecarei din functiile nominalizate
in nomenclator include scopul, sarcinile si elementele specifice functiei concrete.

Elaborarea definitiilor si continuturilor functiilor managementului sortimentului comercial de
marfuri de consum constituie unul din obiectivele investigatiilor in domeniu. La etapa curenta sunt
elaborate si prezentate in premiera definitiile si confinuturile (scopul, sarcinile si elementele
specifice) functiilor speciale de normare-planificare ale sistemului complex de management al
sortimentului comercial de marfuri de consum, urmand continuarea investigatiilor pentru a elabora
definitiile si continuturile altor functii speciale, precum si ale functiilor specifice ale sistemului
complex de management al sortimentului comercial de marfuri de consum.
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Rezumat

Managementul sortimentului comercial de marfuri de consum poate fi efectuat doar prin realizarea unui sir
de functii generale, speciale si specifice. Nomenclatorul functiilor speciale si specifice ale managementului
sortimentului comercial de marfuri este in curs de elaborare si precizare si, in mare masurd, depinde de claritatea
delimitarii ariilor lor de aplicare.

Pentru a contura aria aplicarii fiecarei functii a managementului sortimentului comercial de marfuri este
foarte important sa fie formulata definitia si determinat continutul fiecarei functii, care include scopul, obiectivele
(sarcinile) si elementele functiei.

In aceastd lucrare prezentam definifiile si confinuturile functiilor speciale de normare-planificare ale
managementului sortimentului comercial de marfuri, precum si varianta precizatd §i extinsa a nomenclatorului
functiilor speciale ale sistemului complex de management al sortimentului de marfuri, realizarea carora ar asigura
managementul eficient al sortimentului de marfuri in refeaua comerciald en-detail.
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Cuvinte-cheie: sortimentul comercial de marfuri; managementul sortimentului comercial de marfuri;
functiile speciale de normare-planificare ale managementului sortimentului comercial de marfuri; continutul
Sfunctiilor speciale de normare-planificare ale managementului sortimentului comercial de marfuri; scopurile,

sarcinile si elementele functiilor speciale de normare-planificare ale managementului sortimentului comercial de
marfuri.

Annomauus

Menedoicmenm mopeoeviM aAcCOpMUMEHMOM NOMPEOUMENbCKUX THOBAPOE MOJCEm Obimb  OCYYECMENEH
MONbKO uepe3 peamuzayuio paoa oOwux, CHeyuaivhvlx u cneyuguueckux @yuxyuti. Ilepeuwenv cneyuanvHvlx u
cneyughuueckux QyHKYUtl MeHeONCMEHmMa MopeobiM aAcCOPIMUMEHMOM MOBAPO8 HAXOOUMCS HA CMAdUll paspabomku
U YMOYHEHUsL U, 3HAYUMENbHO, 3A6UCUM OM YEMKOCMU PA32PAHUYEHUS 00JIacmel UX NPUMEHEHUS.

s ouepmanus obracmuU NPULONCEHUS KANCOOU (DYHKYUL MEHEONCMEHMA MOP2OGbIM ACCOPMUMEHTNOM
moeapos 0cob0 8adiCHbl GopmyIuUposanue onpedeneHuss U YCMAaHOSIeHUe COOEPIHCAHUsL KAXNCOOU (DYHKYUU, 6 MOM
yucne: yenu, 3a0ay U NeMeHIMo8 HYHKYUU.

B oanmnou pabome npedcmaensiem ONpeOeNeHUs U COOEPAHCAHUSL CHREYUATIbHBIX HOPMAMUBHO-NIAHOGHIX
DYHKYUL MEHEONCMEHMA MOP2OBLIM ACCOPMUMEHMOM MOBAPOS, A MAKIICEe YMOUHEHHBI U PACULUPEHHbII Nepeyetb
CReYUanbHblX DYHKYULL KOMIJIEKCHOU CUCTEMbl MEHEOICMEHMA ACCOPMUMEHMOM MOBAP08, Peanu3ayus KOmopblx
npu3sano obecneyums 3HHEKMuUSHbLIL MEHEONCMEHM ACCOPMUMEHMOM MOBAPO8 8 POSHUUHOU MOP20GOL Cemi.

Knwueswie cnosa: mopzoebnl accopmumenm moeapoes, MeHeoNCMeHm mop2oebim acCoOpmumMenmom moeapos,
cneyualibHvle HOpmamueHo-nianoesvle d)yHKquu MeHeoHcMeHma mop2oebim acCopmumeHmom moeapos, codepofcaHue
CneyuaibHblx HOpMamueHo-ni1aHo8blX ¢yHK14u12 MeHeOHCMEHma mop2oebim acCoOpmumMenmom moeapos, yeiu, 3a0ayu
U 31emeHmsvl CneYualbHblX HOPMAMUBHO-NJ1AHOBbLX ¢yHK14u12 MeHeOHCMeHma mop2oebim acCoOpmumMeHmom moeapoe.
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Abstract

In the article the different approaches to the economic essence of depreciation has been investigated, the
background and benefits of using a synergistic approach as a methodological basis for its determination have been
revealed. It has been established that the synergetic approach is a method of intercourse researches within the
systematic approach in the basis of which is the principle of development. The main approaches of researchers and
lawful regulatory requirements for determining of depreciation has been analyzed taking into consideration that its
calculation is the most important aspect of the circulation of non-current assets. It is suggested to consider a
depreciation as one that combines both the features of the expenditures that reduce retained earnings and the
features of income items and does not affect the cash flow.

Keywords: amortization, depreciation, fixed assets, method of accounting, synergetic approach, systemic approach.

1. Introduction

In the current economic conditions a well-organized accounting is essential for entrepreneurs - a
flexible set of economic actions that are constantly changing and improving. Today in Ukraine,
one of the most complex and controversial accounting issues is accounting of depreciation
withholdings of fixed assets.

The operations and accounting of depreciation charges in accordance with the laws and internal
documents of the entity providing consistency and accuracy in completing primary documents, the
calculation of depreciation of fixed assets, the control of operations, display operations in the
accounts and reports can significantly improve the reliability of ongoing operations at the site and
reduce the costs of accounting entity.

The presence of controversial issues and discussions on accounting amortization and depreciation
of fixed assets, namely the issue of harmonization of tax claims and financial accounting of
amortization and depreciation, the choice of the optimal useful life of fixed assets and establishing
of the residual value, the proof of identity or difference between the concepts of “wear and tear”
and “depreciation” and others indicate the relevance of the research topic.

Therefore, an objective need for a systematic study of the essence of depreciation regarding its
legal definition and economic nature in the context of making a clear approach to its definition,
due to the need to harmonize the financial accounting and tax legislation claims, the interests of
the state, enterprises and society as a whole has arisen. The lack of scientifically based and
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economically sound concept of depreciation can be explained by the ambiguity of many theoretical
and methodological provisions of accounting science that in practice causes the ambiguity in
choosing the optimal useful life of fixed assets and establishing of the residual value.

2. The degree of investigating the problem

The following scientists devoted their works to the issue of nature and accounting of amortization: N.
Vygovska, S. Golov, L. Horodyanska, Z.- MV Zadorozhnyy, V. Orlova, S. Khoma etc., Russian: B.
Averyanov, E. Bozhkova, E. Vinogradova, A. Goloshchapov, S. Grishina, T. Eremenko, K. Kostiukov,
A. Kuznetsov, A. Lisenkov, A. Sokolovskiy and other scientists.

Today there is a quite significant number of publications concerning the nature of the depreciation from
the legal and economic points of view, but there is no a single scientifically based approach to the
interpretation of the concept “depreciation” that affects the choice of methods of its record display and, in
turn, makes it difficult to take effective management decisions.

The purpose of writing the article is to study the conceptual approaches to determining the depreciation
of fixed assets and justification of the use of a synergistic approach to the research problems of its
definition that will take into account the multidimensional and complex nature of this category and agree
on the conceptual apparatus.

3. Materials and methods

In the article a synergetic approach to the investigation is used, because it can provide the basis for the
accuracy of extracting the objects of amortization and explore the relationship between them, taking into
account the impact of the environment on the system of financial control.

The synergetic approach is a method of interdisciplinary research within the system approach. The
system researches are a collection of scientific theories, concepts and methods in which the object of
study or simulation is considered as a system. The system approach is a scientific basis for the rational
investigation and efficient management of different systems, a set of methodological principles and
provisions allowing to consider the system as a whole with the agreement of all its subsystems. The
system principle or systemic approach to economic processes is the recognition of the fact that any
organization is a system that consists of parts, each of which has its own purpose. Therefore, to achieve
the common goals of the organization is possible only in case, when it is considered as a single system,
trying to understand and appreciate the interaction of all its parts and combine them on the indispensable
basis.

The system principle is put into the base of systematic analysis and the principle of development is in the
basis of self-organization theory. The development can be represented as the implementation of new
objectives, targeted changes; the process of adaptation to the environment; the contradictions in the
system. The economic system operates on the one hand, according to the established laws of its
development, rules and regulations, and, on the other hand, according to the taken management
decisions. The system of financial control allows to detect the growing contradictions and provides the
information to eliminate them. Consequently, there is an urgent need to study the economic and
accounting depreciation essence as an integral system for taking management decisions.
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4. Results and discussions
4.1. Determination of depreciation of fixed assets in the international and domestic
accounting practice

The etymology of the term ‘“amortization” and its historical development is going to be under
consideration. The etymology of the term “depreciation” is a borrowing formed from Greek and Latin
words. Despite this, in Russian this concept is borrowed not from Greek or Latin, but through German
language: the word ‘depreciation’ is borrowed in the nineteenth century from German. The German word
‘amortisation’ in the meaning of “weakening, muftling” is a suffix derivation from ‘amortisieren’ which
means “weaken, jamming”, that is reopening of French word ‘amortir’ - “weaken, soften, discharge, kill”
[1, p. 169-170].

Today the problem of interpretation of the nature and content of disclosure of economic nature of fixed
assets depreciation is quite relevant because still there is no a single approach to the definition of these
concepts. The concept of depreciation is the most controversial and ambiguous in categorical apparatus,
as the evidence is the lack of a unified approach to the interpretation of the concept.

The interpretations of the concept ‘amortization’, which are given in the economical literature, are
considered in the table (Table 1).

Table 1: The definition of “depreciation” on the basis of the literature

Ne Source Definition
1 2 3
Azriliyana A. | Depreciation is 1) bringing forward the value of gradually worn fixed
1 [2,p.19] assets on the cost of manufactured products; 2) targeted accumulation

of monetary financial assets and their subsequent application for
compensation of worn-out fixed assets

Baranov A. Depreciation is the process of gradually transferring the cost of
) [3,p. 112] labour means as deteriorated on the manufactured product and the use
' of this value for further reproduction (replacement, refurbishment) of
labour means
Biluha M. Depreciation is the process of gradual transferring of the value of
3 [4, p. 82] fixed assets and intangible assets taking into account the costs of
' acquisition, production or improvements under the rules of
depreciation established by legislative acts
Borisov A. Depreciation is a gradual wear of fixed assets and bringing forward
4. :
[5, p. 29] their value on manufactured products
Butinets F. Depreciation is a calculated wear of fixed assets in monetary terms in
5. . . .
[6, p. 103] the process of their implementation and production use

Galchinsky A., | Depreciation is a cash replacement of worn means of production by
6. | -Yeshchenko | gradual transferring of their cost per product produced

P.[7, p. 45]
Grabova N. Depreciation is a form of fixed assets wear and tear. Two forms of
[8, p. 23] physical and moral deterioration are distinguished. The first form of

physical deterioration occurs in the process of the appliances use
when their working units lose their qualities because of attrition.

The second form is associated with the underuse of labour appliances
when under the influence of natural and time factors the metal joints
and machine mechanisms and tools are getting rusted and the plastic
parts and rubber are getting “aged”.
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1 2 3
Zagorodny A. | Depreciation is a wear and tear of capital assets the calculating basis
8. ]9, p. 69] of which is the original value of fixed assets and their replacement
value at the time of wear, i.e. the cost of reproduction at the moment
Zadorozhnii Depreciation occurs as monthly compensation for shock absorption
9. | Z.-M. of fixed assets
[10, p. 169]
Kovalev V. Depreciation is wear, the basis for the establishment of standards of
10. | [11, p. 154] which is the replacement value of capital assets, which represents the
cost of their reproduction in modern prices
Len’ V. Depreciation is the deductions, the calculation of which should be
1 [12, p. 112] based on the real value of capital assets, i.e. renewable value and in
' determining depreciation rates it should be taken into account only the
costs of simple reproduction
12 Mocherny S. | Depreciation is the process of bringing forward the fixed assets value
" [13, p.87] on the finished product in the course of the physical and moral wear
Orlova V. Depreciation is a gradual decline in the value of fixed assets as a
Khoma S. result of wear and gradual transferring of their value to the
[14,p. 217] manufactured products with the purpose of accumulating funds for
13 their reproduction. Depreciation withholdings, being brought forward
' on the finished product, is the part of compensation previously
advanced for the purchase of fixed assets capital, which has moved
from the category of non-current assets in the category to the current
assets of the company.
Panchyshyn S. | Depreciation is the compensation in cash value of capital goods
[15,p.539] which correspond to their wear and tear (physical - from the use in
14. production - and moral - because of undercharging of existing
machines and mechanisms or appearance of their productive
analogues)
Pokropivny S. | Depreciation is the process of transferring the previously advanced
15. | [16, p. 35] cost of labour means to the cost of manufactured products with the
purpose of their full recovery
16 Rudenko  A. | Depreciation is a way to accumulate funds for reproduction of fixed
| [17, p. 216] assets
Tarasiuk G., Depreciation is a systematic allocation of the asset cost, which is
17. | Schwab L. amortized over the period of useful operation of the assets
[18,p. 220]
Chebanova N., | Depreciation is a systematic allocation of amortized amount of assets
18. | Vasilenko Yu. | over the term of their useful operation
[19,p.307]
Shegda A., Depreciation is the process of gradual reduction of fixed assets cost
19. | Litvinenko T. | to the value of the newly created products with the purpose of their
[20, p. 135] full recovery

Source: own development

Based on the data presented in the table it may be noted that most scientists believe that depreciation is
the calculating in monetary terms of wear and tear of fixed assets in the process of their implementation

and production use.
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The summary data show that:

v’ one group of scientists believe that depreciation is simply a monetary expression of wear
and tear of fixed assets 16,6 % (Boichyk 1., Hanin B.);

v’ —the supporters of the other position consider amortization to be nothing but a process of
transferring the depreciation cost of fixed assets to the production cost 50 % (Babich V.,
Bandurka V., Butynets’ F., Boliukh M., Popovych P., Poddieriogin A.);

v’ —the third group of scientists state that depreciation is a way and method of accounting 33,4
% (Koblianska O., Korobov M., Moshensky S., Sopko V.).

After analysing the concept of “depreciation”, we can conclude that four basic positions on this definition
are pointed out in the textbooks (Figure 1).

Depreciationis a
way or method
of accounting;

Targeted
accumulation of
funds; 29%

Depreciation
issimply a
monetary

expression of

wear and tear
of fixed assets;

18%

| Amortizationis
the process of
transferring the
depreciation
cost of fixed
assets to the
production cost;
41%

Figurel: Approaches to the interpretation of the essence of the concept of “depreciation”
Source: own development

Thus, scholars and practitioners’ opinions are divided. One group believe that depreciation is a monetary
expression of wear, the second - the process of transferring the wear and tear cost to the production
cost, the third - argue that depreciation is a way or method of accounting, and the fourth - it is a
targeted accumulation of assets (Figure 1) .

Scientist M. Chumachenko [21] remarks that in the current regulations on accounting, particularly

in paragraph 4 NAS 7 “Non-current Assets” [22] a simplified interpretation of the concept of fixed

assets depreciation for the term of their useful operation is presented, namely “the systematic

allocation of the cost that is depreciated”. He proves that this concept is much broader and it

should be understood together with a profit as the source of a simple reproduction of fixed assets,

and, accordingly, as an important factor in the implementation of innovative processes in the
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economy of Ukraine. Such approach to the concept of depreciation will affect the construction of
the entire state economic policy.

However, S. Golov [23] argues that the definition of amortization, shown in the NAS 7 “Non-
current Assets” [22], 1s used in most foreign sources and supplemented as follows: “Depreciation
for the accounting period is calculated directly or indirectly from the net profit or loss for a certain
period”.

These authors confirm the validity requirements of monitoring the implementation of investment
activity and use for these purposes depreciation withholdings. Also, S. Golov, agreeing in general
to M. Chumachenko’s idea on definition of depreciation, remarks that the reason for this
phenomenon is not the inertia or lack of knowledge about the requirements of market economy in
the domestic managers’ thinking, but non-flexible state fiscal policy which discourages the
investment activity of enterprises [23, 21].

Moreover, such diversity of views is characteristic not only for the initial period of the
development of depreciation theory, but also for the modern period. However, despite the
controversial interpretations of the concept of depreciation, there is not still a single point of view,
though the fundamental solution to this issue is very important. It is considered to be quite obscure
that most experts define the depreciation of fixed assets as a reimbursement of wear and tear of
non-current asserts, confusing these concepts to great extent. But this is not the point because these
two concepts differ from each other in the content and characteristics. Taking into account these
data we can conclude that the term “depreciation” used in accounting, is not as physical
deterioration or decrease in the market value of the object within the given time, but as a debiting
of the production assets cost during the period of their useful operation. The term is used to reflect
the gradual debiting of the fixed assets cost on expenditures.

4.2. Systematization of approaches to determining depreciation

Thus, there is no precision in the views of scientists to determine the economic essence of
depreciation. It is connected with the fact that the economic mechanism for identifying and
accruing of depreciation is being investigated within many sciences, particularly in economics,
accounting, analysis, planning, and law. The author’s approach to the definition of the studied term
allows us to focus on interdisciplinary nature of determining depreciation. It is fair to notice that
until recently the problem of determining depreciation was the subject matter of study for various
specialists. The identification and interpretation of economic essence of amortization was the
traditional object of study for experts in the field of accounting. The interest to the investigation of
the problems in defining and accounting display of the fixed assets depreciation has increased as
a result of the transition to the international standards in recent years. In this regard some
preconditions have occurred for implementation of the comprehensive study of issues on the
economic essence of depreciation taking into account the scientific achievements of different
expert groups.

Taking into account the diversity and complexity of issues on fixed assets depreciation, the
ambiguity of approaches to their determination, we consider that it is reasonable to use a
synergistic approach as an interdisciplinary research method for specifying this category and
harmonizing the conceptual apparatus.
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In the course of analysis of the definitions of “depreciation” we can summarize the main
approaches to the interpretation of this definition: accounting, economic, financial taking into
account the preconditions and benefits of using a synergistic approach as a methodological basis of
the study and present them in Figure 2.

The basic premise of using a synergetic
approach

The main advantages of using a
synergistic approach

Diversity of amortization;

Promotes the restoration of synergies

by means of using fixed assets and
their operation;

Has potential for
efficiency of their use;
The ability to take into account the

Integration of amortization with other
transactions and processes of using fixed
assets;

Complications of objects in depreciation
calculation and the emergence of new ones;
Complications of methods in depreciation

raising the

calculation and the emergence of new ones; interrelation  between  amortization
Enhancing the role of the human factor in .?md cher accounting systems of
making decisions on the choice of intangible assets;

depreciation methods and bases of its The possibility of investigation of the

depreciation process in dynamics and
determination of the cause-effect
connections.

calculation;
Limited resources and the need for their
sustainable use.

r R
Synergetic approach as a methodological basis of research the economic essence of

«Depreciation»

— -~

— . ~
< Accounting >

L

J

Depreciation is the process by means of which the value of
the assets is distributed during the term of their operation.
The purpose of depreciation is refunding of the original
cost of assets through this distribution

~~
N\

Depreciation reflects the real costs of fixed assets in
manufactured products (within the correct definition of the
useful operation of fixed assets object). They are returned
to the company in sales revenue without the levying of a
tax for reproduction of worn fixed assets

< Economy N

Depreciation is regarded as one of the major sources of
funds. One of the most available funds which are used to
invest in new assets is sinking fund. It can be used, first, to
replace worn-out and obsolete equipment and, secondly, in
the remaining part to acquire new assets or to pay the
income to the company owners.

—_ —_

- p—

Figure 2: Synergetic approach as a methodological basis of the study of depreciation as an

economic category
Source: own development

It has been found out through researches that the author considers depreciation from three main
points of view that is codified in Figure 2. These approaches to the interpretation of the essence of
the concept of “depreciation” give us a full and clear understanding of this phenomenon in the
company that makes management decisions effective.
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5. Conclusions

Examining definitions and approaches that have been proposed by various scientists, academics
and economic trends across time being, we have found that virtually none of the authors do not
provide a complete, more advanced and comprehensive definition of the term “depreciation”.

As a result of writing the article the following conclusions, that take into account the existence of
different points of view disclosed in the economic literature and summarize a large number of
views on certain aspects of depreciation, have been made:

1. Depreciation is the most important aspect of the circulation of non-current assets.

2. Discussion on determining of depreciation is related to its interdisciplinary integration with
other sciences. The study of the evolution of the formation of the term “depreciation”
allowed us to point out three main conceptual approaches: economic, financial, accounting.

3. Taking into account the multidimensional and complex control, the ambiguity of
approaches to its definition, for specifying this category and harmonizing the conceptual
apparatus, it is proposed to use a synergistic approach as interdisciplinary research method
that will ensure the accuracy of distinguishing the objects of depreciation accrual and
explore the interconnection between them, taking into account the environmental impact,
identify synergistic effect of depreciation and amortization accrual and efficient use of
fixed assets and suggest the ways to strengthen it.

4. Some authors equate the concept of “depreciation” with the concept of “depreciation
withholdings”. But depreciation is a process of transferring the cost of labour means to the
re-established product, and depreciation withholdings are financial value of the lost value
of fixed assets in the process of production and as a result of their obsolescence.

5. Depreciation combines in the same time both the features of expenditures that reduce
retained earnings and features of income items and does not affect the cash flow. In the first
case the depreciation stands as an element of production costs not associated with the funds
outflow in the form of depreciation withholdings, which are included in the cost of
production. In the second case, depreciation is a part of the proceeds from the sale of
products which does not bring additional cash inflow.

6. Due to depreciation as an economic process the lost value of fixed assets in the process of
production is not being lost but is being stored, accumulating in the sinking fund.
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Rezumat

In articol sunt cercetate diverse aborddari aferente continutului economic al amortizarii, sunt dezviluite
fundamentele si prioritatile aplicarii abordarii sinergice ca baza metodologica pentru conturarea acesteia. Ca
rezultat s-a stabilit ca, abordarea sinergica este o metoda sau principiu metodic de cercetare interdisciplinara, ca
parte integranta a unei abordari complexe, bazata pe principiul evolutiv de dezvoltare. Sunt studiate principalele
tratamente ale cercetdtorilor si prevederile reglementatorii normativ-legislative referitoare la depreciere-
amortizare, considerind ca calculul acesteia este cel mai important moment al rotatiei activelor imobilizate. Se
propune examinarea amortizarii ca fenomen care combind caracteristici aferente cheltuielilor, ce reduc profitul din
bilant, precum si ca elemente de venituri, si care in acest context nu afecteaza numerarul.

Cuvinte-cheie: amortizare, uzurd (depreciere), active imobilizate, metoda de evidenta, abordare sinergica, abordare
sistemica.

Annomauyus

B cmamve uccnedosanvl paznuunvie no0xXo0bl K ONPeOeneHIUI0 IKOHOMUYECKOU CYWHOCIU aMOPMU3AYUL,
PACKpLINbL NPEONOCHLIKU U NPEUMYUWECEd UCHOIb308AHUS CUHEP2ETNUYECKO20 NO0X00a KAK MEemoO0I02U4ecKoll
OCHOBbL OJIs1 ee OnpeoeieHUs. YCMAaHOBIeHO, YMo CUHEPeemUHecKull NOOX00 3MO MemoO MeHCOUCYUNTUHADHBIX
UCCe008AHUTI 8 PAMKAX CUCHEMHO20 N00X00d, 6 OCHO8e KOMOpo2o - npunyun pazeumus. IIpoananusuposanvi
OCHOBHDBIE NOOX00bL YUEHbIX U HOPMAMUBHO-NPABOSble MPEOOBAHUS NO ONPEOCeHUIO AMOPMUIAYUL, YHUMbBLEAS, YMO
ee Hauucienue AGNAeMcs Haubonee GaANCHbIM MOMEHMOM Kpy2oobopoma ocHO8HbIX cpedcms. I[Ipednosicerno
paccmampueams amMOpPmu3ayUIo, Kax maxylo, 4mo 0OHOBPEMEHHO COYemaem 4epmvl cmamell pacxo0os, Komopbie
VMeHbuarm 6ailancosyio npudbLib U Yepmovl cmametl 00X00d U Npu IMOM He GIUSem HA OBUNCEHUE OCHENCHLIX
cpeocme.
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Abstract

The problem of food security of the population crosses all other problems - social, economic and living
standards, the development of agro-industrial sector, infrastructure of transportation, storage, distribution, sales, and
the import-export policy of the individual state.

In this context, the aim of this paper is to show that food security is one of the most important components of
the internal economic security, and there are enough reserves on a global scale in order to ensure that food cease to
be one of the main problems of the modern world economy.

For carrying the research, normative and comparative economic analysis methods were used, empirical
analysis, synthesis and statistical grouping.

The article reviews the concept of food security from the Individual to National and Global levels, taking into
consideration the policies and strategies of the state. Based on the research, there are assessed certain parameters of
food security at global scale and presented development forecasts of this important problem which humanity faces.

Keywords: food security, agricultural production, acces to the food, poverty, export-import of wheat.

1. Introduction

The problem of food security of the population crosses all social, economic and living standards,
the development of agro-industrial sector, infrastructure of transportation, storage, distribution,
sales, and the import-export policy of the individual state. In the modern economy, the food
security is seen as a determinant of the national economic security, in general.

Food security represents an extremely actual concern both on global scale, as well as for the world
countries regarded separately, as it addresses one of the fundamental needs of people - nutrition as
a source of survival, but also as an essential component of ensuring a decent quality of life at the
adequate standards levels of the contemporary world. The main source of food production is
agriculture, which is simultaneously considered as industry providing jobs, income and goods for
foreign trade.

A variety of factors influence the food security. Among them a decisive role has the most
traditional factor - the land resource, agricultural areas, which are widely analyzed in scientific
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studies in the field. In addition to agricultural land important factors, influencing the growth of
agricultural production, are as use of chemicals in agriculture; irrigation of croplands, pastures,
perennial plantations; scientific selection, which allowed the creation of hybrids and varieties of
genetically modified agricultural plants.

In this context, the aim of this paper is to show that food security is one of the most important
components of the internal economic security, and globally there are sufficient reserves to ensure
food has ceased to be one of the main problems of the modern world economy.

Normative and comparative economic analysis methods, empirical analysis, synthesis and
statistical grouping were used to carry outresearch.

The article reviews the concept of food security from the Individual to National and Global levels,
taking into consideration the policies and strategies of the state. Based on the research, there are
assessed certain parameters of food security at global scale and presented development forecasts of
this important problem which humanity faces.

2. The investigation degree of the problem

Food security is a relatively a new concept. Starting from its appearance in the 1970s of the
twentieth century, the concept of food security has been continuously developed and enriched with
new aspects. Below (Table 1) it is shown a comparative analysis of the evolution of food security
definitions, which clearly demonstrates the dynamics and the term saturation.

Table 1: A comparative analysis of the evolution of food security definitions

Definition Source

“availability at all times of adequate world food supplies of
basic foodstuffs to sustain a steady expansion of food
consumption and to offset fluctuations in production and prices”

United Nations. 1975. Report of the
World Food Conference, Rome 5-16
November 1974. New York

“ensuring that all people at all times have both physical and

FAO, 1983. World Food Security: a

economic access to the basic food that they need” Reappraisal of the Concepts and
Approaches.  Director ~ General’s

Report. Rome
“access of all people at all times to enough food for an active, | World Bank, 1986. Poverty and

healthy life”

Hunger: Issues and Options for Food

Security in Developing Countries.
Washington DC
“Food security, at the individual, household, national, regional | FAO.1996. Rome Declaration on

and global levels [is achieved] when all people, at all times,
have physical and economic access to sufficient, safe and
nutritious food to meet their dietary needs and food preferences
for an active and healthy life”

World Food Security and World Food
Summit Plan of Action. World Food
Summit, 13-17 November 1996. Rome

“Food security [is] asituation that exists when all people, at all
times, have physical, social and economic access to sufficient,
safe and nutritious food that meets their dietary needs and food
preferences for an active and healthy life”

FAO. 2002. The State of Food
Insecurity in the World, 2001. Rome.

Source: elaborated on indicated sources
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Some Romanian authors define food security as "the number of products required to individual in
order to meet the physiological equilibrium and 3 types of consumption: to grow, to content and to
provide labor activity" [3, p. 23].

A large scientific and practical importance of food security is find in the researches promoted also
in the Republic of Moldova [7, pp. 106-117].

We would like also mention the role of agricultural areas as main resource and factor for the food
security and safety, which is analyzed in some sources of specialty literature in the field [5, pp.
139-140; 6, pp. 195-206]. So, land resources are the starting point of the process of agricultural
production and food security. Global Land Fund (the earth's surface area, from which the area
occupied by the glaciers of the Arctic and Antarctic is subtracted) is 134 milion km” or 26 % of the
total global area of the planet. In turn, on cultivated land (arable land, gardens, plantations)
account for 11%; meadows, pastures — 26 %; forests, bushes - 32%; land for residential sector,
industry, transport - 3% of low-production or non-production environments (swamps, deserts and
areas with extreme climatic conditions) — 28 %. Total agricultural land of use (cultivated areas,
meadows, pastures) make up only 37 % of the total land fund, 4.8 billion ha. The areas under
arable land in the structure of agricultural land make up 28 % (1.3 billion ha), pastures - 70% (3.3
milliard ha), the area under perennials - 2%. China, Australia, the United States, the Russian
Federation are the countries with the greatest agricultural areas.

Along with an increase in population on the earth agricultural area per capitais is decreasing. In
1980, the figure was 0.3 ha of cropland, in 1994 - 0.24 ha, and in 2004 - 0.21 ha. The average per
capita - 3.0 ha of arable land in Australia, in Canada - 1.5 ha, Russian Federation - 0.9 ha in the
United States - 0.7 ha, Japan - 0.03 ha. With regard to agricultural land, falling per capita
employed in the industry, this figure is in Australia - 671 ha, in the United States - 155 ha, in New
Zealand - 69 ha. In Latin America the figure is 13.8 ha, in Western Europe - 12 ha. Globally, the
average per person employed in agriculture accounts for 3.7 ha of agricultural land.

But the topic of food security is dealt extensively by the international community in various
treaties, regulations, laws, especially those developed by FAO, the UN, EC.

Thus, at the present time specialists believe the determining criterion of food security, all people
and in all times should have social and economic access to food products - in sufficient quantity
and befitting quality - to ensure their needs and food preferences, and in order to maintain an
active and a healthy lifestyle.

Based on the above, we can state that the modern concept of food security is a complex concept,
with many aspects. And it takes into account not only objective aspects (needs, quantity, quality,
accessibility), but also subjective aspects such as preferences, which are consistent with the value
system of modern society.

3. Methods and materials applied

The research methodology used in this paper, had as its starting point the qualitative analysis of

the literature. Theoretical and methodological basis of research and results consists of the methods

and the fundamental principles of economic theory, particularly the systemic methodology, such as

analysis and synthesis, induction and deduction, historical and logical methods. Also, positive

economic methods of analysis were used as well as regulatory, comparative and empirical
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analysis. To elucidate the qualitative and quantitative aspects of the researched subject, data was
processed using mathematical and statistical methods, using the following processes: data
grouping and tabular representation.

In the paper, the authors resorted to existing scientific approaches in economic theory and global
economic relations practice, that allow understanding of the content, features and determinants
factors of food security.

4. Results and discussions
4.1. Levels of food security

The concept of food security has evolved gradually, accumulating a lot of definitions. Each of
these definitions is of some importance for the perception. The original concept of security is
derived from the Latin word - securitas, - atis, which has the following definition or description:
“to be safe; feel confident and relaxed realizing that no danger awaits for you; security, self-
defense”. English tern — “food security” - has double translation- as food security and security

The production of grain is considered to be as a reference for the assessment of food safety, as
crops provide, directly or indirectly, 50% of the energy consumed by a human. In the scientific
literature, food safety is divided into:

a) food security at an individual level;

b) food security at the household level;

¢) food security of society within a particular region;

d) food security at the national level;

e) food security at global or world level.

Food security at the individual level means the ability to have a relatively secure access to
adequate and quality nutrition to maintain a healthy lifestyle. In 1963, the FAO notes that the level
of food security of individual is identified with the human right to food, and this is nothing but
guaranteed access to high-quality and adequate food for everyone, according to individual needs.

The concept of food security of households has parallelly been developed, which is a guaranteed
way to access to adequate and quality nutrition for the whole family, including referring to specific
consumer needs of each of its members.

Food security of society means moving the focus from the individual level and the family level to
the integrated level of the regional society, bearing in mind the food possibilities of society,
through the inclusion of own resources of local agriculture in economic turnover with the
appropriate storage infrastructure, transportation, sale, according to supply and demand proposal,
the income of the population of a given society, etc..

Food security at the national level is ensuring self-efficiency in food products by developing
their own agriculture and related infrastructure for the storage, warehousing, transportation,
processing and sale of food products in order to adequately supply the population. The country can
ensure its food security by determining the level of self-sufficiency in food products daily
necessities and critical levels of food imports, production of which in the the given country is
objectively impossible or ineffective. Meeting the food consumption of the population of the
country does not mean that the state should necessarily self-satisfy requirements by means of an
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integral production of the product in the country, but also using their financial and economic
capacity to import from the international market of the missing products that are not produced by
its own national economic complex.

Food security at global or world level depends on a number of factors, it is fragile and difficult to
implement. With the exception of developed countries and some developing countries, where
certain categories of the population with high incomes can afford even the consumption in terms of
the amount of food, the practice of food security at the global level indicates, as a rule, even in the
most productive years, on the qualitative and quantitative differences. In cases where food
production is not sufficient, it does not have adequate quality structure. In fact, when the volume
of the necessary products, as well as the computed reserves are available, food security at the
global level is provided only with respect to, in general, the detriment of many regions and poor
countries.

4.2. Trends in food security at the global level

The dynamics of grain production at the global level was not sufficiently satisfactory in 2004-
2007. According to FAO data, in 2004 the volume of grain amounted to 632 million tons, in 2005-
626 million, in 2006 - 602 million and in 2007 - 612 million. The food crisis in 2007-2008
complicated the situation even more due to the rise in prices due to the reduction of wheat reserves
in the world. This is explained by the production of grain lower than consumption level in 2004-
2007, 2010-2011, 2012-2013 (Table 2).

Table 2: Wheat production, consumption, reserves at the global level, million tonnes

2007/ 2009/ 2010/ 2011/ 2012/ 2013/ 2014/2015 | 2015/2016
2008 2010 2011 2012 2013 2014 estimate forecast

Production 607 679 653 697 654 710 729 733
Consumpttion 603 652 656 693 682 692 711 723
Reserves 132 199 196 196 172 182 199 205

Source: elaborated on FAO data [10, 11]

We can see that immediately after the crisis, in 2009-2010, global wheat reserves increased by
50.8%, while prices decreased by 54%.The following year, 2010-2011, the price suddenly rose
again (+ 79%), primarily due to the reduction of global production (- 4%) and an increase in
consumption, which led to a deficit of 3 million tonnes. FAO forecasts for 2011-2012, did not
come true because of the catastrophic drought of summer 2012. Therefore, production of wheat
increased only by 6.7%, a global wheat reserves remained at the same level as in 2010-2011. Due
to the increase in global production in 2013-2014 and in 2014-2015 production of wheat and
reserves increased again. Projections for the 2015-2016 years are more optimistic, and show an
increase in production by 6.5%, increase in reserves at 7.7% and the decline in prices by 20.4%.

Therefore, we can conclude that if the global economic crisis led to a deepening of poverty and
reduce the income of the population, while food crises hit by higher prices, which poses a threat to
food security of 1/7 of the world's population, which, according to the FAO and the WB, itself
estimates as the most vulnerable in the context of poverty and ensuring food supply. The statistics
relating to the first 10 countries - the largest wheat producers in the world, are of interest (Table 3).

82



ISSN 2345-1424 http://jrtmed.uccm.md ISSN 2345-1483

Table 3: 10 leading countries of wheat production in 2009 and 2014

Quantity, million tonnes
Country 2009 2014
China 115.11 126.21
India 80.68 94.48
Russian Federation 61.74 59.71
USA 60.36 55.4
France 38.33 38.97
Canada 26.85 29.28
Germany 25.19 27.78
Pakistan 24.03 25.98
Australia 21.66 25.3
Ukraine 20.99 24.11
Total 10 countries 474.95 507.22
Global production 686.96 729.0

Source: elaborated on FAO data [8, 11]

According to the FAO data, it can be noted that these 10 countries produced 474.9 million tons of
wheat, or 69.1% of global production in the amount of 686.96 million tonnes in 2009. China, the
biggest producer of wheat, reached 16.8% of the world total production, India - 11.7%, the
Russian Federation and the United States - 8.8%, France - 5.6%. It should be noted that the first 5
largest producers of wheat produced 51.7% of the total world's annual output. During 2014 these 5
states also lead in wheat priduction: China - 17.3% of the world total production, India - 13.0%,
Russia - 8.2%, USA - 7.6%, France - 5.3%.

In addition, the production of wheat in large quantities allows these countries to export surplus
wheat without risk to national food security. Excluding China and India, which produce the largest
amounts of grain in the world, but their domestic consumption is also high due to the large number
of people. Others are the largest producers of grain - exporting in large volumes. From the
foregoing, it appears that States which produce the greatest amount of grain are also the most
prosperous in terms of food, as these states create their own large reserves and do not depend on
imrort and changes in world prices. Table 4 shows the top 10 countries - the largest wheat
exporters. As noted above, most major grain producers are not the largest exporters because of
high domestic consumption (for example in China and India). In this context, we can not say that
the food security of these countries is provided, in spite of the fact that they occupy the first two
places in the world production of products. Other countries, producing in smaller amounts, can
export more due to lower internal consumption. Australia, for example, according to data in Table
2, ranks 9" among the leading producers of wheat, however, according to the data in Table 3, takes
3rd place on the export volumes. Ukraine occupies 10" place among the producers and the 5t
place in 2009, gt place in 2011 among exporters.

According to this table, the share of US exports in world exports was 14.7% in 2009 and 22.1% in
2011; Canada - 13% and 11% accordingly; Australia - 11.7% and 11.9%; France - 11.3% and
13.7%; Russian Federation - 11.2% and 10.2%. It should be mentioned that the first five states that
are the largest exporters in 2011, carry out 69% of total exports (61.9% in 2009). According to the
data of 2014, the share of the 10 largest of the cereal-exporting countries accounted for 82.8% of
the world total. These countries are the United States, Canada, Russia, France, Australia,
Germany, Ukraine, Romania, Kazakhstan and India.
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2009 2011 2014

Country Quantity, mil. Country Quantity, mil. Country Quantity, mil.
tonnes tonnes tonnes

USA 21.9 USA 32.8 USA 25.6
Canada 19.3 France 20.3 Canada 24.1
Australia 17.5 Australia 17.7 Russian Federation 22.1
France 16.9 Canada 16.3 France 20.4
Russian 16.8 Russian 15.2 Australia 18.2
Federation Federation
Ukraine 12.9 Argentina 8.4 Germany 11.0
Germany 9.7 Germany 6.2 Ukraine 10.5
Argentina 5.1 Ukraine 4.1 Romania 5.0
Kazakhstan 3.2 Kazakhstan 2.9 Kazakhstan 42
Great Britain 2.5 Great Britain 2.3 India 3.9
Global export 149.3 Global export 148. 3 Global export 175.2
total total total

Source: elaborated on FAO data [9, 10]

In this context the largest importers of wheat may be noted too. These countries do not produce
sufficient quantities to meet domestic consumption, for various reasons, both natural (due to lack
of the necessary conditions for the cultivation of wheat and other crops) and feasibility (because of
the low level of productivity, production organization, poor management, that is, under conditions
where more profitable to import). States in this category are more vulnerable and strategically
dependent on other countries exporters. And they can not isolate themselves from changes in
world prices, jeopardizing their food security. However, underdeveloped states are the most
vulnerable. Any price increase affects primarily the poor, as they spend most of their income to the
obtain food products, which is typical of the Republic of Moldova [7]. Table 5 shows the countries
that imported the largest quantity of wheat in 2009, in 2011 and in 2014.

Table 5: The leading countries importing wheat in 2009, in 2011 and in 2014

2009 2011 2014

Country Quantity, mil. Country Quantity, mil. Country Quantity, mil.
tonnes tonnes tonnes

Egypt 9.1 Egypt 9.8 Egypt 9.5
Italy 6.5 Algeria 7.4 Italy 7.5
Spain 6.4 Italy 7.3 Indonesia 7.4
Algeria 5.7 Japan 6.2 Algeria 7.4
Iran 5.5 Brasil 5.7 Iran 7.1
Brasil 54 Indonesia 5.6 Brasil 5.8
Netherlands 5.0 Turkey 4.7 Japan 5.7
Japan 4.7 Germany 4.4 Turkey 5.3
Indonesia 4.7 Spain 4.4 Marocco 5.1
Germany 4.1 Mexic 4.0 Spain 4.8
Nigeria 3.8 Nigeria 4.0 Mexix 4.5
Belgium 3.6 Netherlands 3.9 Netherlands 4.5
Turkey 34 Marocco 3.7 Germany 43
Mexic 2.8 Belgium 34 Bangladesh 2.9
Bangladesh 2.4 Bangladesh 3.1 Nigeria 2.6
Global import 146.3 Global import |147.2 Global import |163.3
total total total

Source: elaborated on FAO data [9, 10]
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It is important to note that the advanced countries, such as Italy, Spain, Japan, Germany, Holland,
although they are in the top importing countries, in some years they are wheat exporters too. These
states are better off with a food point of view. And first of all, due to the fact that the population of
these countries has a high income compared with the underdeveloped countries, and agriculture is
highly developed. In this context, referring to the incomes of the population and the level of
development of agriculture, the most vulnerable are such countries as Algeria, Iran, Indonesia,
Egypt, Bangladesh, Nigeria, and others. According to international practice, in the evolution of
food security, it is considered to be the optimum import quota at a level of up to 30% of total
consumption. A larger quota increase strategic dependence on other countries.

In 2000, in New York, 147 heads of states and governments signed the “Millennium Declaration
of the United Nations: the development of mankind - a goal of paramount importance”, which
briefly stated development goals for the next millennium (MDGs). The first objective is to reduce
by half the number of hungry people in the period of 2000-2015. However, this number is not only
not decreased, but even increased by 15% (about 150 million people) and the first time in the
history of over 1 billion people. The main reason for hunger and malnutrition in the world is
poverty. According to World Bank statistics, 20% of the world population is considered
particularly poor; their incomes are spent mainly on obtaining food products (more than 70-80% of
the total income in the poorest countries).

5. Conclusions

The main conclusion is that the lack of food security on a global scale is not a consequence of the
depletion of the world's agricultural potential, and is due to the lack of adequate modern industrial
and financial resources for social and economic development of underdeveloped countries. This
development makes hundreds of thousands of people suffer hunger and malnutrition. On the other
hand, the industrialized countries, which spend huge funds for agriculture, are interested to
maintain high prices on the world market, in order to obtain the expected profit. Such prices are
unacceptable for many poor countries. The contradictions between developed and poor countries
lead to support and development of food security in many countries. In addition, the actual
situation of the deterioration is due to the negative impact of environmental problems, as a result
of the intensive development of agriculture, such as the erosion of the land fund, accumulation in
the soil of pesticides, herbicides, fungicides, other substances and chemicals, reducing the
groundwater level, landslides and others. We can therefore conclude that the level of food security
on a global scale in the period up to 2050 will probably not have been improved.

Based on these realities, contemporary concerns related to food security, regardless of geographic
location, it is a complex issue and joint efforts to resolve it can bring a significant contribution to
the overall goal of improving the quality of life.
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Rezumat

Problema securitatii alimentare a populatiei tangentiaza cu un ansamblu larg de alte probleme - sociale,
economice, standardele de viata si dezvoltarea sectorului agroindustrial, infrastructura de transport, depozitarea,
distributia, vanzarile, politica de import-export a unui stat.

In acest context, obiectivul acestei lucriri este de a ardta cd securitatea alimentard este una dintre
componentele importante ale securitatii economice interne si la scara globala exista suficiente rezerve pentru ca
asigurarea cu produse alimentare sa inceteze a fi una dintre principalele probleme ale economiei mondiale
contemporane. Pentru realizarea cercetarii au fost utilizate metode de analiza economica normativa si comparativd,
analiza empiricd, sintezd, gruparea statisticd.

Articolul analizeaza conceptul de securitate alimentara de la nivel individual la cel national si global, luand
in considerare politicile si strategiile statului. In baza cercetarilor, sunt apreciati anumiti parametri ai securitatii
alimentare la nivel global si sunt prezentate pronosticuri ale evolutiei acestei probleme importante cu care se
confruntd omenirea.

Cuvinte-cheie: securitate alimentard, productie agricola, acces la hrana, sardcie, export-import de grau.

Annomauus

Ipobnema npodosorbCmMEeHHOU 6e30NACHOCIIU HACELeHUsL NePeceKaemcst ¢ MHONCECMEOM Opyaux npoonem -
COYUANbHBIX, IKOHOMUUECKUX, YPOGHS OJICUSHU, DA3GUMUSL ASPONPOMBIULICHHO20 KOMIIEKCA, UHDPACMpPYKmypol
MPAHCROPMa, Xpanerust, PAcnpeoeeHusi, NPoOadic, NOAUMUKY UMROPMA-IKCROPMA 20CY0apCmea.

B smom xonmexcme, yenvio 0anHOU pabomol 6158emcs ROKA3amp, Ymo NPoO08OLbCMECHHAS 6e30nACHOCb
MO OOUH U3 BAJICHEUUIUX KOMNOHEHMOS8 GHYMPEHHEU IKOHOMUUECKOU 0e30nacHoCcmu, a 8 2n06aibHoM macumade
cyugecmayem 00CMAmoyHo pe3epsos 0Jisi Mmoo, Ymobwl obecneuenue npooooibCmseuem nepecmaio 0vl Obims 0OHOU
U3 OCHOBHBIX NPOOIEM COBPEMEHHOU MUPOBOT IKOHOMUKU.

s nposedenuss uccred08anus asmMopvl UCHONb308ANIU HOPMAMUGHBIE U CPAGHUMENbHBIE Memoobl
IKOHOMUHECKO20 AHANU3A, IMNUPULECKUT AHANU3, CUHME3 U CIAMUCTRUYECKYIO 2PYRNUPOGKY.

B cmamve paccmampueaemcss nousmue nPOOOSONbCMEEHHOU 0e30NACHOCHU, OM YPOGHS OMOEIbHO2O
yenoeeKka 00 YPOSHs HAYUOHATLHOO U 2NIOOAILHO20, NPUHUMASL 60 GHUMAHUE NOJUMUKY U CIPAMESUU 20CYO0apCcmed.
Ha ocnosanuu uccnedo6anus, oyeHenvl HeKOmopbvle Napamempvl npoo00GOIbCMEEHHOU 6e30nACHOCU 8 2100AIbHOM
Mmacwmabe U NPeOCMAGLEeHbl NPOSHO3bL  IGOMOYUU IMOU  GAJICHOU NPOOAeMbl, € KOMOPOU CMAIKUBAEMCS
Yenoeeyecmeo.
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Abstract

Microencapsulation is a new technology that has been used in various fields: food industry, cosmetics,
detergents, textiles, photography, chemical, medical and pharmaceutical, agricultural, electronics, drawing and
painting, waste treatment and biotechnology.

Microencapsulation offers a variety of opportunities, such as: labile compounds protection (lipid and vitamin
protection against oxidation processes, probiotic protection), facilitation of handling (intelligent and interactive
packaging), mixing the immiscible components (the microencapsulation of essential oils and their introduction as
microcapsules in a liquid medium),transforming a liquid component in a powder (powders are obtained from liquid
components by microencapsulation in cyclodextrin), masking the unpleasant taste and smell (the unwanted smell of
fish or the bitter taste of amino acids, the strong odour of allyl isothiocyanate) and providing a controlled slow
release of bioactive substances (the aroma compounds microencapsulation).

The general objective of the authors is consulting a database required to establish a work plan needed to
achieve the project research and the thesis.

The authors hope that the scientific information presented in this paper could be useful for food industry
specialists, and other professionals who want to know and to strengthen their scientific framework regarding the
benefits of microencapsulation.

Keywords: microencapsulation, food industry, human nutrition, encapsulant, encapsulated, flavour.

1. Introduction

Encapsulation is a process that involves the coating and enclosing a core (encapsulated) in a
membrane (encapsulant), until the core is losing it's identity [1, p. v]. Encapsulation is focused on
isolation, protection, transport and controlled release of the active substance (encapsulated) [1, p.
2; 2, p. 3]. Nowadays, the dietary habits of the world's population are in a state of permanent
change. To satisfy consumer requirements, the microencapsulation of food ingredients has become
a topic of current interest for the products availability, to providing nutrients, ensuring innocuity,
energy supply and products packaging. Microencapsulation is applicable on a broad spectrum of
food and drinks, ranging from the health aspect, for creating specific taste and flavour, to the range
of possible interactions and food packaging [3, p. 543]. The general objective of this paper is
consulting a database required to establish a work plan need it to achieve the research project and

the doctoral thesis. The authors hope that the scientific information presented in this paper could
87



ISSN 2345-1424 http://jrtmed.uccm.md ISSN 2345-1483

be useful for food industry specialists, and other professionals who want to know and to strengthen
their scientific framework regarding the benefits of microencapsulation.

2. Applied methods and materials

Method applied was a descriptive exploratory research. Operational objectives were (i) to provide
a better knowledge about the phenomenon of microencapsulation, (ii) the clarification of certain
concepts, (ii1) suggesting some research directions through the establishment of the work plan. The
used instrument was the existing data analysis via exploitation the results obtained by other
researchers from different sources, such as: ISI or BDI online journals, books, chapters in books,
doctoral thesis.

3. Results and discussions
3.1. Aspects concerning microencapsulation and its role in industry

In the scientific literature, the term encapsulation is often confused with immobilization, the
encapsulation is considered by some researchers to be an immobilization technique. The difference
between those two processes is concerned with the relationship between the active substance and
the encapsulant material. Through encapsulation the core is totally covered by the encapsulant
material, while by immobilisation the active substance is adsorbed on the support material, so the
nutrient can leave the system and distroy it [4, p. 295; 5, p. 31].

The term microcapsules covers several configurations that differ by morphology and size (Table

1.

Table 1: The main types of products obtained by microencapsulation operation
Products type Characteristics Schematic illustration
They are obtained by coating a core liquid with a
solid membrane. They have micrometric dimensions.

Microcapsules

They present the same structure as microcapsules, but

Nanocapsules L .
P are smaller, they have nanometric dimensions.

These are products that possess both a solid core and
solid membrane. Mostly, there is no clear distinction

Microspheres or between the core and the membrane. The membrane

microparticles acts as a porous matrix by absorbing the active
substances. They have micrometric dimensions.
Nanospheres or They present the same structure as microspheres, but
nanoparticles are smaller, they have nanometric dimensions.
Products represented by a lipid membrane, consisting
most often of phospholipids and cholesterol. They are
Liposomes represented by two subtypes: unilamellar and F; ~.
multilamellar, and they have micrometric ' ).
dimensions.
Products with a similar structure to liposomes, but o~
) witch differ by the membrane composition, which is '{"m. j
Niosomes ur

made of synthetic amphiphilic molecules. It have
nanometric sizes.

Sources: [1, p. 2; 6, p. 8]
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Microencapsulation has a wide application spectrum in industry [1, p. 3; 7, p. 221] (Table
2).

Table 2: Fields and examples of industrial applications of microencapsulation

Field Examples
Flavours, essential oils, colorants plant extracts, antioxidants, minerals,
Food industry preservatives, essential fatty acids, amino acids, enzymes, microorganisms,
vitamins
. Insecticides, acaricides, nematicides, herbicides, fungicides, pheromones,
Agriculture

fertilizers, micronutrients, microbial bioinsecticides

Immobilized enzymes, complex multienzymatic, microorganisms living cells, cell
Biotechnology complex hybrid tissue, culture mononuclear antibodies, markers, ADN and ARN,
nutritional compounds, food for aquaculture, chromatographic materials

Catalysts and enzymes, oxidants and reductants agents, fireproof materials,

Chemical industry adhesives, dyes, perfumes, lubricants, hygroscopic and chromatographic materials

Perfumes, enzymes, chelating agents, decolouring agents, bleaching activators,

Detergent industry antistatic, bleaches, abrasives

Materials that can be subject to phase transition, dyes, pigments, perfumes,

Textile industry waterproofing agents, color stabilizers

Drawi d paints Dyes, revelatory, pigments, perfumes, organic solvents, adhesives, photosensitive
rawing and pamting compounds, heat-sensitive compounds, toners, liquid crystals

Silver halides, pigment colorants photographic emulsions, photopolymerizable

Ph . ..
oto compounds, film-potting compounds, colors, plasticizers

Microorganisms, substrates, enzymes, catalysts, detoxifying, liquid waste,

Waste treatment radioactive waste, industrial waste with high perceived risk

Liquid crystal materials that can be subject to phase transition, semiconductor
Electronics materials, adhesive agents, drying agents, fireproofing agents, antistatic agents,
repellent substances

Antibiotics, analgesics, sedatives, prostaglandin inhibitors, contrast substances,
hydrocortisone, cytostatics, alkaloids, detoxifying, hemoglobin, contraceptives,
insulin

Pharmaceutical and
medical industry

Perfumes, antiperspirants, essential oils, agents humectants, bronzing agents,

Cosmetics sunscreens, capillary dyes, depilatory substances

Sources: [6, p. 9; 8]

The capsules are cell-like. The cell membrane plays a decisive role in the existence of the cell by
the delimitation of extracellular and intracellular space, protecting cell components from external
aggression, allowing permanent communication with the outside environment through the transfer
of mass, energy and information [1, p. v].

The same functions need to be activated also on the encapsulation of active substances in food
systems: the capsule core delimitation from the external environment via stabilization and
protection from external factors, such as (oxygen, moisture, light, chemical hazards, biochemical
and microbiological) and the membrane's permeable property and to provide a controlled release
of the active substance with a controlled speed in the right place and at the right time [1, p. v].

In the food industry, encapsulation is used for the stabilization of food ingredients and to increase
their bioavailability; to prevent the evaporation and degradation of volatile components; to mask
the undesirable taste and odour; mixing immiscible compounds; for preventing the reaction
between biocomponents and various substances from the food matrix during storage; converting a

powder compound into a liquid; providing a slow, controlled release of the active substance and
89



ISSN 2345-1424 http://jrtmed.uccm.md ISSN 2345-1483

it's protection against the aggressiveness of physical factors such as temperature, pH, oxygen,
enzymes, light, and moisture [4, p. 293, p. 300; 5, p. 3, p. 4].

3.2. Aspects concerning the use of microencapsulated food in human nutrition

Because of the convenience or the lack of time resources required for food preparation, consumers
are focused on foods that do not require so much time and energy to cook. By using
microencapsulation techniques, a whole range of products ready to eat (RTE), food and drinks, are
offered on the market [9, p. 42; 10, p. 3]. In the poultry meat industry, microencapsulation
accomplishes the improvement of food security, mainly through controlled delivery of salts of
organic acids in meat, such as lactate and sodium diacetate, substances that determine an increased
resistance against the bacteria growth of the genus Listeria, Clostridium, Salmonella and
Lactobacillus [3, p. 543]. In the case of raw fish such as salmon RTE, through microencapsulation
the controlled release of astaxanthin pigment for ensuring the reddish-orange colour and providing
the antioxidant activity can be accomplished [11, US Patent 2010/0319077A1].

The main applications of microencapsulation for human nutrition are shown in Figure 1.

taste odour and flavour

always changing | the role of | | .hea,lth |
consumer demands microencapsulation mteraFm-a ingredients
techniques convenience and low cost
packaging

Figure 1: The main applications of microencapsulation for human nutrition
Source: [3, p. 543-546]

New microencapsulation technologies have led to a whole series of industrial applications in terms
of enhancing the flavour, the introduction of odour masking, maintaining the flavour for a longer
period of time, or release rapid onset and stabilization flavour [3, p. 545]. In the case of hot drinks
the lipid matrices with a high melting point are used to ensure the capture and the flavour
protection, but to low enough melting points for release only after the application of hot water,
especially for coffee products, tea, milk or chocolate.

Other uses of the techniques of microencapsulation are based on the pH value, using alginate
especially calcium alginate, by coacervation of the polyelectrolytes with different electrical loads,
in which case it will release the flavour after it has been exposed to certain pH conditions. Some
researchers, like Nedovic and his team, Deepak and his collaborators have developed
microencapsulation technologies to mask unpleasant tastes and aromas. The microcapsules are
designed to protect the active substance so that it does not come into contact with taste receptors
on the tongue [12, p. 108; 13, p. 1806]. Another application of microencapsulation of flavouring
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compounds is with regards to its release over a long period of time, in particular gum, sweets and
bakery products. There are certain brand of chewing gum which have the capacity to release aroma
during mastication, or at the breaking moment, as well as nutrient and medical substances (e.g.
teeth whitening agents) [14, p. 678; 15, p. 323; 16, p. 546; 17, WO Patent 2012/145611; PCT/US
Patent No. 2012/034427]. In general, the compounds used must have a high solubility in organic
solvents and poor solubility in water (e.g. ethyl cellulose), which are capable of the slow release of
flavour [3, p. 545]. Other researchers, like Ko and his colleagues investigated the applicability of
allyl isothiocyanate (AITC) to increase the validity period and maintaining the quality of Kimchi.
AITC is a very useful antimicrobial agent, but its use in foods is limited because it has a strong
odour and high volatility. Microencapsulation is used to decrease the volatility and mask the
undesirable odour, but also increase product validity. The encapsulated materials that were used
are arabic gum and chitosan. By adding the microencapsulated AITC (<0.1%), Kimchi has a
longer shelf life, whilst maintaining its quality [18, p. 92]. The new trend in health refers to
functional foods. Through microencapsulation, the active substances were introduced into foods
easily, especially for teas made ready-to-drink, drinks for athletes, beverages based on milk, water
and fortified snacks, baked products, foods with a low sodium level, dietary supplements, chewing
gums, candies [3, p. 545]. Microencapsulation techniques allows for the protection of probiotics
and also for oxidation susceptible compounds, such as: vitamins, unsaturated lipids and other
functional active substances [19, p. 3; 20, US Patent 2011/0217410 Al, p. 1; 21, US Patent
2011/0020520A1, p. 5; 22, p. 126; 23, US Patent 2012/0195868 Al; 24, US Patent
2012/10120156330 Al; 25 p. 214]. The microencapsulation of omega-3 fatty acids plays an
important role in reducing lipid oxidation and permit its use for a form easy to assimilate.
Complex coacervation and spray-drying are the most commonly used methods [26, p. 1]. Nicolo
Della Rosa et al studied the feasibility of fortified fish snacks with seaweed extract as a natural
antioxidant and polyunsaturated fatty acids long-chain (n-3 LCPUFAs) as a source of high quality
lipids as cod liver oil and fish oil. The samples enriched with omega-3 fatty acid showed oxidation
levels higher than the controls and by microencapsulation of fish oil the oxidation process was
greatly diminished. The products quality was not affected by adding algae extracts. The sensorial
properties did not change. The lipid quality and its oxidation were determined by chemical
analysis namely peroxide value (PV), the test thiobarbituric acid (TBARS) and by sensory analysis
(descriptive analysis) after a storage period of 28 days in refrigeration conditions [27, p. 746]. The
sensitive ingredients microencapsulated in functional food include caffeine, taurine, D-ribose,
vitamin B, aroma compounds, essential electrolytes (sodium, potassium, chloride, calcium,
phosphate and magnesium salts), antioxidants, colorants, sweeteners, prebiotics and probiotics,
stabilizers, fruit extracts, and whey protein hydrolyzate.

To mask the unwanted smell of fish or the bitter taste of amino acids, microencapsulationof aroma
compounds is used [3, p. 545]. Wen-Ching Ko and his team have studied an optimum method of
curcumin microencapsulation, a compound soluble in the oil phase using y polyglutamic acid, a
natural polymer, water soluble, biodegradable and non-toxic. The use of Span80 (sorbitanoleate)
increased the efficiency of encapsulation [28, p. 497]. Nowadays, via microencapsulation, the
consumers can be pampered with a lot of new products, foods and beverages with interactive
properties. For example, in the case of candies, high pressure CO, is encapsulated in a glassy
polymer matrix food. After the introduction of the candy to the mouth, there is a sharp noise as the
CO; is released [29, US Patent 7,122,215B2]. In the case of candies for children, when the
microcapsules come into contact with saliva, the tongue changes colour, it turns to green, blue,
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yellow or red. With some breakfast cereals when the grain oatmeal is introduce into milk, a change
of colour also occurs [3, p. 546]. In the beverage industry, gas infusion or the injection of
microcapsules which are capable of causing the product to begin foaming when it is combined
with water, milk or other suitable liquid is used. The suitable products for this type of
microencapsulation are instant soft drinks, instant cappuccino, coffee mixes, or instant milkshake
[30, US Patent 2010/0278995 Al; 31, US Patent 2010/0092629 Al, p. 1; 32, US Patent
7,713,565B2]. The introduction of the microcapsules which respond to movement in a drink has
also been carried out [29, US Patent 7,122,215B2]. Norris and his collaborators studied a delivery
system with a small explosion with a very intense flavour when drinkers come into contact with
the beverage container [33, US Patent 8,042,356B2]. Concerning packaging, microencapsulation
technologies are focused on creating intelligent and interactive packaging. Specially designed
intelligent packaging are incorporating nanoparticles with a role in the relationship between both
with the external environment and also with the food. Thus, the packaging contributes to
improving food safety, to preservation of the food and an increase in food consumption [34, p.
496]. Edible films, increasingly being a new trend used, incorporates the flavour compounds and
let them become free upon contact with saliva by total dissolution. The main constituents of
soluble edible films are pullulan, starch, cellulose derivates, proteins and derivatives resulting from
different mixtures [3, p. 546]. In the case of telescopic straws, the active ingredient, such as a
probiotic is suitably mounted in an adherence agent on the interior wall of the straw. The fitobiotic
is consumed when the water or drink is drawn through the straw. By the same principle, the
bioactive compound is protected by a thin aluminum foil which is situated on the lid of the drink.
By unscrewing the lid of a bottle of water, the aluminum foil is broken and the active substance is
released into the water. Through this method the products can be enriched with moisture-sensitive
functional ingredients, such as flavour, colour compounds or, probiotics, because the active
ingredient is protected and released immediately during use [3, p. 546].

The general objective of the authors is consulting a database required to establish a work plan
necessary to achieve the project research and the thesis.

4. Conclusions

Microencapsulation is a process that involves the coating and potting of a core in a membrane
until the encapsulated loses its identity, and it has applications in many fields, in many industries.
In this study we summarized some aspects of microencapsulation and its role in the industry, and
some aspects concerning the use of microencapsulated food in human nutrition.
Microencapsulation is not the same with immobilisation. The relationship between the active
substance named also encapsulated material and the encapsulant material make the difference
between those two processes. A database about the actual situation in microencapsulation for
human nutrition was created. The studies have been being focused in two directions, such as: (i)
microencapsulation of citrus essential oils and bring flavour for cocktails published on Ist
International Conference named Essential Oils in Aromatherapy — Food Industry — Cosmetic,
which took place on March, 2016, in Galati, Romania and (i1) microencapsulation of oregano oil
for fish nutrition in recirculating aquaculture systems. There have been several preliminary tests
with different coloured capsules which indicated that the red colour was preferred and the Great
sturgeon need wet capsules, while Nile tilapia preferred dry capsules.The authors hope that the
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scientific information presented in this paper could be useful in the food industry by specialists,
and other professionals who want to know and to strengthen the scientific framework regarding the
benefits of microencapsulation.
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Rezumat

Microincapsularea este o noua tehnologie, utilizatd in varii domenii: alimentar, cosmetic, al detergentilor,
textil, al fotografiei, chimic, medical si farmaceutic, agricol, electronic, pentru desen si pictura, tratarea deseurilor si
biotehnologic.

Microincapsularea ofera o varietate de oportunitati, cum ar fi: protectia compusilor labili (protectia
lipidelor si a vitaminelor impotriva proceselor de oxidare, protectia probioticelor), facilitarea manipularii
(ambalajele inteligente si interactive), amestecarea componentelor nemiscibile (microincapsularea uleiurilor
esentiale si introducerea acestora sub forma de microcapsule in mediu lichid), transformarea unui component lichid
intr-o pulbere solida (prin microincapsularea in ciclodextrine a componentelor lichide se obtin pulberi), mascarea
gustului si mirosului neplacut (mirosul nedorit de peste, gustul amar al aminoacizilor, mirosul nepldacut si puternic al
izotiocianatului de alil), oferind o eliberare lenta si controlata a substantelor bioactive (prin microincapsularea
compusilor de aroma).

Obiectivul general al lucrarii este consultarea datelor stiintifice actuale in vederea intocmirii unei baze de
date bibliografice necesara pentru derularea planului de lucru obligatoriu proiectului de cercetare si realizarii tezei
de doctorat.

Autorii spera ca informatiile stiintifice prezentate in aceasta lucrare ar putea fi utile studentilor, tinerilor
cercetatori dar si specialistilor din industria alimentara si altor categorii de profesionisti care doresc sa cunoasca si
sa-si consolideze informatiile stiintifice cu privire la beneficiile tehnicilor de microincapsulare.

Cuvinte-cheie: microincapsulare, industria alimentara, alimentatie umand, incapsulat, incapsulant, aromd.

Annomauyus
Mukpounkancynayus 2mo HO8AsE MEXHONO2US, UCHONb3YeMAs 6 PAasIUdHbIX O00NACMAX: NUWeEBOl,
KOCMemu4ecKol, MOIOWUX cpeocms, mekcmuis, omozpaguu, Xumuueckou, MeOUyuHCKol U Qapmayenmuyeckot,
CeNbCKOXO3AUCMBEHHOU, INEKMPOHHOU, PUCOBAHUS U HCUBONUCU, 0OPAOOMKU OMX0008 U 8 OUONEXHOLOSUU.
Mukpounkancynayus npeoocmasisiem MH0O2000pasue G03MONCHOCMEN, MAKUX KaK: 3auuma 1aOuibHO20
coeouneHus. (3awuma Iunuoo8 U SUMAMUHO8 OM NPOYeccOo8 OKUCIEHUS, 3auuma npoouomukos), obiecuenue
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06pabomky  (UHMENNeKMYANbHAsl U UHMEPAKMUSHASL YNAKOGKA), CMeUUBaHue HeCMeuu8aemMvlx KOMNOHEHMO8
(MUKDOUHKANCYAYUST IDUPHBIX MAcell U UX GHeOpeHue 6 8uoe MUKDOKANCYL 6 JICUOKYIO cpedy), npespawyeHue
HCUOKO2O KOMNOHEHMA 6 mEepoblll NOPOWOK (nymem MUKPOKANCYIUPOBAHUS  JHCUOKUX KOMNOHEHMO8 6
YUKTOOEKCMPUH NOJYYAIOM NOPOUIKU), MACKUPOBKY HEeNPUSMHO20 6KYCA U 3anaxa (3anaxa pwlovl, 20pbKo2o 6Kyca
AMUHOKUCTIOM, CUMbHO20 U HENpUsimHO20 3anaxa ailuIu30muoyuanama), MeoneHHoe U  KOHMpPOIUpyemoe
8b1C6060JICOCHUE DUOTIOZUYECKU AKMUBHBIX 6eUjeCms (Yepe3 MUKPOKANCYIUPOGAHUE aPOMAMUYECKUX COCOUHEHUIL).

OcHogHas yenb OAHHOU pabomvl 3aKTOUAEMCS 6 UCCLeO08AHUU AKMYATbHbIX HAYUHBIX O0CMUICCHUI O
cocmasnieHusi 6asvl OUOIUOZPAPUUECKUX OAHHDBIX, HEOOXOOUMBIX O/ HAOAEHCAue20 8bINOJIHEeHUs. paboye2o NIaHa no
UCCTIEO08AMENLCKOMY NPOEKMY U Peanu3ayuil OUCCEPMayuu.

Aemopbl Hadeiomcsi, Ymo HayuHask UHGOPMayUst, NPedCMAasIeH Al 8 OAHHOU pabome, Modicem Oblmb NoNe3HA
cmyoeHmam, MoJI0ObIM YUeHbIM U CReyUaIucmam 6 061acmu RUWesol NPOMbIULICHHOCIU U OpYyeUM KAMe2opusim
CReyuanucmos, 3auUHMeEPecOGAHHbIX 6 Y2IYOICHUU CEOUX HAYUHBIX NOZHAHUL O NPeuMyujecmeax Memooos
MUKDOUHKANCY YU,

Knwueswie cnosa: MUKPOKancyauposarue, nuujeeds npomovlullieHHoOCmb, npOdmebl numaHus, uHKanchlupoeaHanZ,
UHKancyJisitnm, apomam.
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Abstract
The paper proposes a new methodical approach in order to assess the competitiveness of enterprises in
domestic trade and in consumer cooperation as a necessary condition for improving their activity on the market, it
pays a special attention to indicators of enterprise’s competitiveness based on the marketing principles, choosing the
criteria of evaluating the product’s competitiveness by calculating the indicators of probability on the basis of using
the Delphi method of experts’ questionnaires, calculating the domain’s indicators that reflect the level of competition
in domestic trade and in consumer cooperation of the Republic of Moldova.

Keywords: enterprise’s competitiveness, product competitiveness, domestic trade, consumer cooperation, fields’
indicators, Delphi method, SWOT analysis, integral competitiveness indicator.

1. Introduction

Currently there has not yet been developed a unique method of assessing the company's
competitiveness on the basis of field’s indicators that would reflect the level of competition in
domestic trade and consumer cooperation because each economic agent uses his own strategy and
tactics of activity to extend his goals.

The competitiveness is based on a set of indicators reflecting primarily the level of product’s
competitiveness, and secondly the company's overall competitiveness. To assess the
competitiveness of an economic agent, it is required to compare the data, which must meet certain
requirements, including: measurability parameters of products and market segments which these
products are intended to, measurability phases of the product’s lifecycle and environment in which
the business operates, etc.

2. The degree of investigating the issue at the present moment, the aim of research

The need of developing and implementing a method of evaluating the company's competitiveness
is due to the enterprises’ characteristics within domestic trade and consumer cooperatives that are
influenced by a number of factors. The results of the evaluation will enhance the company's

96



ISSN 2345-1424 http://jrtmed.uccm.md ISSN 2345-1483

competitiveness if it accounts for an important criterion as product competitiveness and there will
be taken into consideration factors which form the economic conditions of businesses from
domestic trade and consumer cooperation.

3. Applied methods and materials

In the present research, there have been applied analysis methods that reflect the level of products’
competitiveness and of companies as a whole, the sales volume of the product taking into account
the competitiveness of the enterprise on the market. The authors pay attention to the necessity of
choosing the criteria that would reflect the level of competition in domestic trade and consumer
cooperation taking into account the specific economic activity. The comparative method used in
research, SWOT analysis, Delphi method, grouping method on assessing the effectiveness and
running businesses within the domestic trade and consumer cooperation.

4. Results and discussions

4.1. Specifics of developing methods for evaluating enterprise’s competitiveness

In the specialty literature methods of assessing enterprise’s competitiveness based on the theory of
competitive advantages, described by A. Curno, M. Porter and P. Samuelson [6], are widely met.

In these works it is stated that to ensure the economic competitiveness of the subject it is necessary
to use more efficiently the material, human and financial resources. The competitive advantages of
the company are those, which create certain advantages of production factors over its competitors.

Also the methods of evaluating competitiveness, described in the specialty literature, have some
drawbacks because they cannot take into account the compliance of the company's manufactured
products to real consumers’ demand.

The important thing is the use of structural and functional approaches in determining the level of
enterprise’s competitiveness. The structural approach enables the company to assess the situation
on the market, given the level of competition and the possibility of its positioning on the market.
Functional approach involves making comparisons of economic indicators of the companies with
the ones of the competing firms, characterizing the efficiency of all enterprises in various fields:
the use of fixed and circulating capital, ratio of sales to working capital, ratio of profit to the
working capital, ratio of working capital to current liabilities and other indicators characterizing
the financial activity.

At the same time, structural and functional approaches to measure the level of competitiveness of
the company should be completed with product competitiveness based on marketing principles. To
this end, it is necessary to make marketing applied researches that will determine the main
products’ parameters evaluated by consumers to determine the competitive level of competing
products depending on quality and price indicators. In our view, this approach objectively reflects
the company's competitiveness in the market and competition in domestic trade that is known that,
the higher the product’s competitiveness is, the higher both the company’s competitiveness and
competition in the branch are.
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4.2. The evaluation of enterprise and product competitiveness

The method of evaluating the enterprise’s competitiveness based on the marketing principles has
advantages because it takes into account an important criterion influencing enterprise’s
competitiveness — product’s competitiveness. But the results of the assessment will increase if they
take into account factors influencing economic conditions of enterprise’s activity, strengths and
weaknesses in their company based on SWOT analysis and Delphi method, as well as normative
acts, their implementation to improve competitiveness [1, 2].

Product competitiveness can be assessed on the basis of the analysis of the quality indicators’
importance and comparative economic indicators of the product evaluated against consumer needs.
Therefore, product competitiveness is ensured only by fulfilling the conditions of its priority by
the consumer to the basic product taken as a model, sample. On the definite market as a model can
be analyzed specifically the product with the largest share of sales volume or the product which is
mostly demanded by consumers as a result of the field survey.

The process of evaluating enterprise’s competitiveness is based on the following methodical
approach:
1. Calculating the indicators which characterize competitiveness / competition / product;
2. Calculating the unique / full / product competitiveness indicator;
3. Calculating the indicator characterizing the product sales volume corrected by the indicator
of product competitiveness and market image of the company;
4. Calculating the benchmark assess of the effectiveness of running business activity, etc. [4,
5,6, 7]

Simultaneously, we highlight the factors influencing the competitiveness of enterprises which
should be taken into consideration [8]:

1. Limit the number or range of suppliers: there may be situations when an exclusive right is
the only way to ensure that a service reaches the market. However, the regulating
authorities should understand that alternatives that restrict less the competition are
impracticable before tackling such a right.

2. Establishing a license or authorization as an operation condition: a license to practice, the
size of the restriction imposed on the entry can be high because the qualifying conditions
are often complemented with additional elements. Other common conditions for licensing
include the need on minimum working capital. Qualification assessment of practitioners
can be justified in cases where consumers cannot make a decision on the competences of a
practitioner/ the damages suffered by consumers / making a weak decision are serious and
irreversible.

3. An important factor influencing enterprise’s competitiveness is significantly increasing the
cost of entry or exit of businesses on the market: the regulations that set strict standards for
product testing may be justified when there is significant risk of occurrence of adverse
effects associated with customers’ use of the product. In some cases, alternatives such as
providing more information or the terms of disclosing the product’s characteristics can be
taken into account to enable consumers to make more informed decisions.

4. Restricting the flow of goods and services in domestic trade: geographically limiting the
flow of goods and services which are imposed where trade would be feasible technically
and economically, has the effect of artificially reducing the size of the goods or services
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market. By reducing the size of the market, there are more negative effects on competition:
likelihood the degree of market’s concentration grows to the point where producers reach
out and use their market power; a smaller and more isolated market may be associated with
lower levels of innovation, product’s differentiation and others. Thus, consumers can be
served at a lower level in terms of quality.

4. Controlling the selling prices of goods or services: when minimum tariffs are established,
the suppliers with the lowest cost are prevented to gain the market share by offering better
tariffs to consumers. Legislation on minimum tariff has the disadvantage of reducing the
total economic efficiency and encourages inefficient producers to remain on the market,
thus preventing the use of resources in other more productive, alternative areas.

5. Limitation of advertising and marketing: even if sometimes there are limited situations
where advertising restrictions are justified for certain goods or services, each situation must
be carefully analyzed in terms of cost / benefit. Such restrictions almost always reduce
economic efficiency and harms consumers. When excess consumption should be
encouraged, alternative approaches to advertising restrictions include information
campaigns and consumption taxes. They represent more direct means, effectively solving
the identified problem.

The process of assessing the competitiveness of domestic trade enterprises and consumer
cooperatives involves using complex approach to all economic, technological, social,
organizational, environmental factors and others related to enterprise’s competitiveness, which are
described in the specialty literature.

4.3. Peculiarities of domestic trade development, new amendments and changes
in the Law on Domestic trade

Domestic Trade is a system that stimulates small business development with a much faster pace
than other sectors of the economy. According to the National Bureau of Statistics and the State
Registration Chamber in 2015 out of all enterprises registered in the country’s economy 43% work
in the sphere of domestic trade. The specifics of domestic trade activity lies in the fact that it is
easier to organize business in trade in comparison to other branches of the economy and requires
less initial capital. Through domestic trade a profit can be obtained in a relatively short time,
which allows faster recovery of investments than in other types of activity.

Domestic trade actively participates in creating GDP. Thus, if in 2006 it was for 11.5% of
domestic trade in GDP, then in 2012 its share was about 14%, positioning among the main
branches of the gross value added (GV A). During 2006-2012 GV A in domestic trade has increased
about 2.4 times from 5.145 billion lei to up to 12.25 billion lei [9].

According to the data on investment in the economy from 2012 the domestic trade is ranked the
fourth in total investment, with a share of about 12.5% (after transport and communications
sectors, real estate sector and manufacturing sector).

Also, in 2015 the sales volume in retail trade (apart from selling cars and motorcycles) according
to the National Bureau of Statistics of Moldova decreased by 6.4% (in comparable prices)
compared to 2014 [9] because of the influence of a reason number of negative factors. The index
noted that actual payment (but not nominal) of labor payment in December 2015 was only 94.5%
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compared to December 2014. If we calculate the dollar value of Moldova's GDP in 2015 which
was only 6.2 billion dollars against 7.14 billion in 2014, i.e. Moldovan economy fell by almost a
billion dollars a year. If the systemic reforms are not speeded up, the banking-financial, justice and
energy sectors, Moldova is likely to remain in a state of amorphous future growth.

In the coming years, the competitiveness of the economy remains to be affected on the ground that
labor productivity’s growth over the past decade was slower than the increase of wages. In 2016
Moldovan economy could stagnate in case of internal and external constraints since 2015 will
remain valid for the current year. Thus, the main negative constraints in budgetary-fiscal domain
in the view of the authors are:
1. Mainting the blockage of external financial assistance;
2. Increasing the costs of State’s debt servicing;
3. The risk of over indebting as a result of conversion the emergency loans in bankrupt banks
in government securities;
4. Economic instability further diminishes the confidence of the business in market which
erodes business confidence in the future.

Volume reduction in retail sales in 2015 compared to 2014 is caused by a decrease in remittances
of money sent home by people who work abroad. Thus, those working in the West have lost any
hope that the situation will improve in Moldova and have started to bring their families. On the
other hand, those working in the Russian Federation due to the deepening crisis in this country are
forced to return home because of lack of jobs. As a result, money remittances from Russia fall
further.

In this situation, the authors propose to change the paradigm of development of the domestic trade
and economy as a whole from the model based on the export of labor model of attracting
remittances, satisfying consumption needs, improve the functioning of state institutions by
changing the orientation of development programs from consumption to production investment
and exports through higher rates than imports today.

Development of domestic trade in their vision is hampered by other main factors such as:
rendering poor services, inefficient activity of the business environment, lack of product
competitiveness and business competitiveness, poor quality of governance at all levels of leading
the commercial agents, corruption growth in trade followed by inadequate tax legislation.

To improve the situation in domestic trade it is necessary to implement a set of measures:
implementation of anti-corruption initiatives and reforms to streamline the state institutions,
streamlining procedures for moving the goods from the producer to the consumer by improving
transport and logistics services; facilitate domestic trade through building better roads and
attracting public investments.

According to the strategy of developing the domestic trade for 2014-2020 it is foreseen that the
Action Plan provides an increase in retail sales by about 3-4% annually, which will reduce the
disproportion between supply and demand and trade infrastructure between urban and rural areas
by 10-15%. The strategy foresees expanding commercial network by 50 units annually and the
growth of modern trade format to retail sales to 45%.

The strategy of developing the domestic trade will be implemented in two stages. At the first stage
during 2014-2016 were foreseen actions to improve the legal and institutional framework that are
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not effectively implemented in practice and the creation of booths for territorial licensing of
trading activities. At the second stage of implementation for the period 2017-2020 actions related
to the improvement of trade’s infrastructure and upgrading forms of products’ and services’
distribution are envisaged.

Currently, a series of amendments on developing the strategy of domestic trade have been
developed; among them - the Law on Domestic Trade [1] to optimize the licensing requirements in
the field of domestic trade (exact establishment of control powers of Local Public Authorities
(LPAs) and Central Public Authorities (CPA) involved in the authorization and supervision of the
trade; excluding the acts which are currently required by LPAs, which are not necessary in the
process of approval in domestic trade; determining when LPAs is entitled to refuse the issue,
suspend or withdraw the authorization of functioning, inclusion of standard acts that will be
applied at issuing the operation authorization, shortening the period for issuing the operating
license, extending the validity term of the operation authorization, maintaining the conditions of
free release of operating license, regulate the matters related to the fees paid by merchants for
holding the operating license, etc.). In the future, an information system will be developed
allowing the automation of issuing process of operating permits and will be offered to all local
public authorities (LPA), which will ensure the establishment of single window mechanism of
issuing licenses.

The new amendments provide essential reduction of the term for obtaining the authorization,
exclude pre-opinions without the necessity to establish a reduced set of documents required to be
submitted for authorization, to reduce the involvement in authorizing process of authorities which
must do the checks in force, reduce the need to obtain the operating license repeatedly every year.
Taking into account that the domestic trade is very important to organize the competition and
equal conditions for economic entities, it is necessary to take over European practices in the
harmonization of legislation related to the establishment of requirements which must be met by the
merchant to obtain authorization to operate in the domestic trade.

A special place in amending the Law on domestic trade belongs to targeted measures to support
internal producers. The authors consider that it is necessary to allocate a quota of 1/3 surfaces of
commercial shopping centers and Metro Cash shops for exposing local products on the condition
that there is consumer’s demand and supply from domestic producers. It is necessary to cap the
size of financial advantages (discounts, bonuses) offered to traders by the supplier in the amount of
6% from the selling price of foodstuffs and 2% from the sale price of socially important food
products.

Currently domestic producers will not withstand competition with producers in Ukraine on selling
the dairy products in the commercial network. This is explained by the fact that production costs
are higher for dairies in Moldova in the absence of an effective style of directing enterprises’
resources than in Ukraine.

The authors consider unclear the State’s interference in introducing changes in the nomenclature of
socially important goods for the population from 29 to 14 items by reducing trade margins. We
believe that the State should stimulate the business environment and develop competitive
advantages in selling the first necessity products.

We believe that stores should pass to quick payment to the producers of perishable products up to

two weeks from the day of delivery. Discounted sales must be regulated to prevent and counteract

unfair trade practices (by setting conditions for fulfilling discounted sales, including liquidation
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sales, clearance, promotion sales etc.). At the same time it is necessary to set clearance periods
when accelerated sales of stock-sized cargo to seasonal products autumn-winter for 3-4 months in
the first half, and for spring-summer products is rational to set 3-4 months for second semester. To
calculate whether real or price reduction is not necessary, it is rational to establish ,reference
price”, or reporting the price reduction to the reference price. In case the rules of discounted sales
are violated, it is necessary to establish sanctions or differentiated penalties or fines depending on
the violation of the law.

In our view, all these proposals of amendment and improvements of Domestic trade law will
stimulate the activity of small and medium enterprises which currently hold a share of over 50%
from trade.

4.4. The characteristic features of consumer cooperatives enterprises in the Republic of
Moldova and possibilities for evaluating its competitiveness

Consumer cooperatives provide goods and services to rural population by fulfilling cooperative
principles. The economic-financial activity results for the years 2012-2015 to 2008-2011 were
examined at the XVI™ Congress of Consumer Cooperatives of the Republic of Moldova [3] where
it was stated that the retail sector has increased by 108.4% over 4 years. Essential increases were
observed in wholesale trade, a growth by 152% in 2012-2015. The increases are evident in
catering services where the growth was by 108.1% compared to the previous four years. In
marketing the growth over the four years was by 127%. Procurement volume of activity at current
prices increased by 113.2% during 2012-2015 and production taken from the population stands at
315.4 million lei [3]. A more modest increase was observed in the processing industry by 107.2%,
which requires greater support of agricultural activity for services of processing agricultural
products. These figures can provide a positive impetus to the Congress participants and confidence
in the future development of consumer cooperatives. At present in the consumer cooperatives
system operate 63 units of "CoopPrim" concept and two units of the "CoopPlus" type in
settlements from 18 districts of the country [3].

To boost the activity of cooperative organizations and enterprises in the future it is necessary to
achieve a set of measures related to: organizing a more efficient procurement activity, retail trade
and rendering services; fulfilling development projects in providing profitable activities in all areas
of consumer cooperatives; enhancing the role of wholesale trade in development retail trade by
transmitting trading units which are stationed at wholesaler cooperative enterprise’s balance
sheets; efficient management of financial and economic costs and efficient use of cooperative
heritage; supporting co-operative members and landowners in the agricultural works, in organizing
different agricultural services and purchases of agricultural products; programming financial and
economic activity by strengthening the role of each unit of revenue and expenditure as an
important tool for the development strategies of current activities of each economic agent.

The assessment of commercial enterprises and consumer cooperatives competitiveness should be
based on the social significance of trade and the specific economic functioning in the republic's
economy. The main directions for corporate social activity should be focused on meeting the needs
of the population in goods and services, to bring to a normal state the consumers’ goods’ market
based on the potential use from inside, enhancing the competitiveness of enterprises and
organizations.
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5. Conclusions

Formation of competitiveness of domestic trade enterprises’ and consumer cooperatives is
influenced by a number of internal and external factors conditioned by the specifics of their
development in the republic's economy.

In the paper there was researched the specifics of training competitiveness of enterprises in the
domestic trade and consumer cooperation, which is based on the interaction output of the
enterprise, its internal resources and efficiency, influence of external factors of the republic’s
economy.

The authors proposed the methodical assessment approach of competitiveness based on calculating
field’s indicators characterizing the financial situation, effectiveness of work, including marketing
activities, the ability to react to market’s needs, product competitiveness, efficiency and running
the enterprise, the observance of the six conditions described above. The authors'
recommendations are:

1. Relevant ministries will introduce an appropriate process to identify some of the existing
policies that restrict competition unduly and to develop specific criteria for assessing
competitiveness in trade [8];

2. To subject to competition assessing the policies in trade which aim to promote competition
policy (restricting monopolies held by companies in the market; introduction of a
regulatory scheme to strengthen the competitiveness of enterprises etc.);

3. To revise the policies that restrict trade’s competitiveness by achieving the following
measures (the introduction of proper public review of state policies that restrict unduly
competitiveness; adoption of some measures which observe the objectives related to the
costs and benefits of implementing public policies);

4. To assess competitiveness by observing the specified methodology and implementation of
a work plan on reforming the economy of the Republic of Moldova, adjusting the
institutional and regulatory frameworks for the management and prevention of economic
crisis related to economic and consumption activities.
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Rezumat
In lucrare este propusd o noud abordare metodicd in vederea evaludrii competitivitaii intreprinderilor in
comertul interior §i cooperatia de consum ca o condifie necesard in perfectionarea activitatii acestora pe piafd, se
acorda o deosebita atentie indicatorilor competitivitatii intreprinderii in baza principiilor marketingului, alegerii
Delphi de chestionare a expertilor, calcularii indicatorilor sectoriali ce ar reflecta nivelul concurentei in comertul
interior §i cooperatia de consum a Republicii Moldova.

Cuvinte-cheie: competitivitatea intreprinderii, competitivitatea produsului, comerful interior, cooperatia de consum,
indicatori sectoriali, metoda Delphi, analiza SWOT, coeficient integral al competitivitatii.

Annomauus

B cmamuve npeonoosicen nosvlil Memoouueckuii n0OX00 K OYeHKe KOHKYPEHMOCNOCOOHOCMU NpeOnpusimutl
GHYMPEHHel MOopP2o6IU U NOMPeOUMENbCKOU KOONEpayuy 6 Kaiecmee HeoOXo0umMo20 yCiogus Ol YIYUUIEHUsT UX
OesimenvHOCmU HA pblHKe, VOeleHO 0coboe GHUMAHUE NOKA3AMeNsM KOHKYPEHMOCHOCOOHOCIU Npeonpusimus,
OCHOBAHHBIX HA NPUHYUNAX MApPKemuHed, 6bloopy KpUumepueé OYEHKU KOHKYPEHMOCHOCOOHOCU RpOOYKYul
nocpedcmeom pacuema YOeibHuIX Kod@@uyuenmos coziacho memooy Delphi no onpocy skcnepmos, pacuemy
OMPACiesvlX NOKA3AMeNel, OMpPaNCAouUx YPOGeHs KOHKYDEHYUU 60 GHYMPEHHEU MOop2ogie U NnompetumenbcKoll
xoonepayuu Pecnybnuxu Monooswi.

Knrouegsle cno6a: KOHKYpeHmMOCnocobHOCHb NPeOnpusmus, KOHKYPEeHMOCHOCOOHOCTIb NPOOYKYULL, GHYINPEHHSIS.
mopeoeéisl, nompebumenbckas Koonepayus,ompaciegvie nokazamenu, memoo Delphi, SWOT ananus, unmezpanvrbiii
nokazamesib KOHKYPEeHMOCHOCOOHOCMU.
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Abstract

The concept of competition in economic literature is associated with the engine of economic development,
which contributes to the increase of competitiveness, efficiency, innovation and creation of new jobs. However,
competition in the banking system is a controversial concept and widely discussed by experts in the field, because
competition can cause the bankruptcy of economic entities that are not competitive in the market. In these conditions,
ensuring financial system stability is a main priority of policymakers, because financial crises cause considerable
damage on economic development. The core problem is outlined in finding a balance between promoting competition
in the banking system and financial stability. Economic experts have different opinions about the impact of banking
competition on the development of the financial system. Some argue that competition in the banking sector generates
crises and financial instability, the promoters of so-called “competition-fragility” hypothesis. The other group of
economists promotes “‘competition-stability” hypothesis and argue that competition helps to ensure financial stability.
In this work, we intend to present the main arguments and theories developed by the economists about the linkage
between competition and financial stability.

Keywords: competition, financial stability, concentration, banking consolidation.

1. Introduction

In a market economy, competition is the engine of economic development, which aims to increase
competitiveness and create new jobs. In the market, each entity is interested in gaining a more
advantageous position compared to other participants.

As a result, healthy competition is a factor of progress, efficiency and welfare. In order to ensure a
stable, competitive environment, regulatory framework prohibits the activities of unfair
competition, abuse of dominant position and agreements between companies that could reduce the
rivalry between economic entities.

Competition in the financial market is a distinct sector, which requires the establishment of
specific rules. The financial market is the driving force of the real economy because it provides
access to financial products to economic entities and households.

Thus, the economic growth of a country is directly linked to financial market performance.
However, the economic literature argues that too much competition in the financial market may
cause financial instability. In this context, competition policy for banking sector must take into
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account the link between competition and financial instability. From a static view, high
competition may be good for efficiency, but can damage financial stability.

The specialized literature contains different views about the importance of competition in the
banking system and its impact on financial stability. In this article, we intend to present the most
important views of the theoreticians that focus on the link between banking concentration,
competition and financial stability.

Thus, experts share two main views. Some argue that competition has a negative impact on
financial stability, the promoters of the so-called competition-fragility hypothesis. Researchers
who support this hypothesis are: John H. Boyd, Edward Prescott, Arnoud Boot, Anjan V. Thakor,
Franklin Allen, Douglas Gale, etc.

The other group of economic researchers argues that competition results in greater financial
stability, they support competition-stability hypothesis. Some representatives are: Federic S.
Mishkin, Andre Uhde, Ulrich Heimeshoff, etc. In addition, the financial literature provides
information about the third group of experts who claim that a direct and close connection between
competition and financial stability does not exist (Antonio Ruiz-Porras).

2. The investigation degree of the problem, the research purpose

Competition and financial stability are two key economic concepts. Economic experts have studied
in detail the connection between these two concepts, especially due to the importance of each
notion on economic development. The competition promotes efficiency, innovation and economic
growth, while financial stability is a precondition for sustainable economic development and
avoiding financial crises is a desideratum for any economic system.

However, competition in the financial market means the exit of market participants who do not
satisfy the market conditions, being created premises for financial instability. Under these
conditions, economists of all times tried to find an answer on how to establish a balance between
promoting competition in the banking sector and financial stability. The research purpose is to
synthesize and present the main economic theories and arguments regarding the impact of
competition in the banking sector on the financial stability.

3. Applied methods and materials

In preparing the research, we have used different research methods, with emphasis on comparative
and logical methods. Also, to identify key concepts included in the paper the results of some
publications, articles made by economic experts, which is an important source of arguments and
facts based on empirical data were used.

4. Results and discussions
4.1. Approaches about the role of competition policy and financial stability in banking
sector

One of the basic questions that arise when competition in the banking sector is analyzed is: “What

is the optimal level of competition to ensure financial stability?” Thus, policymakers in developing
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financial policies are guided by the need to find a balance between promoting competitiveness and
avoiding financial crises.

Experts affirm that the banking system is more vulnerable to instability in comparison with other
sectors, as banks exercise the function of financial intermediation, by transferring funds from those
who have a surplus to those who have a deficit. In terms of active operations, commercial banks
specialize in assessing the viability and profitability of the projects submitted by entrepreneurs to
finance them. Thus, financial instability can be caused by excessive risk-taking in providing loans
by commercial banks, aggravated by the existence of safeguard measures in order to cover losses
of depositors in case of bank failure. In terms of passive operations, according to the traditional
concepts, commercial banks attract deposits, which are used to finance long-term projects.

Maturity mismatch between assets and liabilities operations trigger risks in the financial system,
which is the starting point for financial instability. In addition, commercial banks are deeply
involved in managing the interbank lending and payment system. These deepen the links between
financial market participants. Thus, the bankruptcy of a bank could influence the activity of
another bank, creating a systemic risk, because of close ties, asymmetric information and the lack
of measures to protect the financial system.

In this context, economists Allen and Gale in the paper “Competition and Financial Stability” cited
the research made by Glenn Hoggarth, Ricardo Reis and Victoria Saporta “Cost of banking
instability: some empirical evidences” in order to present the high costs of financial instability.

The study was developed based on empirical data on economic crises that occurred during 1977-
1998. According to the results, the average cumulative output loss recorded, because of financial
instability for all crises, represents about 16.9% of GDP.

The cumulative loss caused by monetary and banking system crises were about 29.9% of GDP and
loss caused by banking crises represented only around 5.6% of GDP. In addition, loss caused by
financial crises is much higher in developed countries compared to the emerging countries.
According to the research, the loss in developed countries equals to 23.8% of GDP, while in
emerging countries - 13.9% of GDP [1, p. 454].

Taking into account the extremely high costs of financial crises, it is logical that financial stability
is one of the main priorities for policymakers. In contrast, the difficulty in measuring the loss of
efficiency because of bank mergers suggests that ensuring a competitive environment has a low
degree of importance for policymakers.

The ambiguity about the efficiency costs of reduced competition in the financial market and the
need to ensure a balance between competition and financial stability, force policymakers to give
priority to financial stability by supporting banking consolidation. However, this subordination of
competition policy to financial stability can be irrational because of some arguments.

First, the costs of financial instability are quite large, but it does not mean that is necessary to
reduce competition in the banking sector to ensure financial stability. In addition, a number of
studies show that gains obtained because of encouraging competition on the market are much
higher than cost reduction registered because of banking consolidation.

Moreover, financial crises occur approximately every 10 years, while the costs of banking
concentrations are born every day.In this context, we aim to present the economists’ views on the
link between banking concentration, competition and financial stability.
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4.2. Theoretical concepts about harmful impact of competition on financial stability

The specialized literature contains some opinions about the negative effects of competition on
financial stability. Proponents of this theory have established the “competition-fragility”
hypothesis. According to the “competition-fragility” hypothesis, too much competition in the
financial market erodes the market power, reduces marginal profits and result in reduced charter
value, which encourage excessive risk-taking by banks.

One of the basic arguments about the negative impact of competition on financial stability is
“charter value hypothesis”. Referring to the paper of Elena Carletti, among the first who studied
this theory was Michael C. Keeley, who in his publication “Deposit Insurance, Risk and Market
Power in Banking” explained the indirect relationship between competition and bank’s charter
value. Thus, due to increased risks regarding banking assets and reduced capitals, the risk of bank
failures increases. In his work Keeley found that increased market competition, deregulation,
followed by relaxation of legislation on opening branches in the USA in 1980 generated an erosion
of the monopoly rents and resulted in a wave of banking bankruptcies [6, p. 19].

Citing the paper of Doll, Guttentag and Herring in the article “The Insolvency of Financial
Institutions: Assessment and Regulatory Disposition” define the concept of charter value as “the
present value of the net revenue that a bank could gain from new businesses if they keep only the
headquarters, employees and consumers” [7, p. 12].

In other words, the concept of charter value means the present value of future earnings that banks
could obtain based on its reputation, market and information about consumers. For banks, charters
value is an intangible asset and the easiest method to measure it is by the ratio of the bank’s market
value and book value of tangible assets.

Moreover, Thomas F. Hellman, Kevin C. Murdock, Joseph E. Stiglitz in their paper
“Liberalization, Moral Hazard in Banking and Prudential Regulation: Capital Requirements Are
Enough?” concluded that financial liberalization increases competition in the financial market and
reduces the bank’s charter value.

Thus, a deregulation of the financial markets allows banks to determine how to allocate the assets
and value of interest rates, resulting in outlining the problem of moral hazard and assuming
excessive risks by banks. In addition, they studied the role of charter value in an environment
where capital requirements are established.

The capital requirements are forcing banks to hold more risk capital when they invest in risky
activities. They call this effect the “risk capital” effect. However, they argue that there is another
effect of capital requirements concerning banks’ attempts to take risks, so-called “future franchise
value effect”. The capital requirements act as a tax on the banking system. Therefore, they erode
bank profitability and reduce the bank charter value and as a result, increase rather than decrease
the bank’s intentions to take risks [8, p. 27].

Competition on deposit market tends to increase interests paid to depositors. This is due to “market
stealing” effect. Banks will offer a higher interest rate compared to its competitors to attract more
funds. This kind of competition erodes bank’s profitability and reduce the banking charter value.
In addition, such situation encourages banks to assume risky activities. The market stealing effect
is a common feature of the credit market. Franklin Allen and Douglas Gale, economic experts,
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showed that because of the increase in the number of banks, each bank would attract a smaller
amount of deposits in their research [7, p. 13].

As a result of the increasing number of banks, on the market was outlined the features of perfect
competition, where companies were encouraged to develop their business until the expected profits
are positive. The bank profit would tend to zero because of competition, so banks would be
engaged in increasingly risky actions to gain profit.

Another argument supporting the “competition — fragility” hypothesis is the relationship between
banks and interbank contagion. This theory is closely related to charter value theory. Among those
who developed this idea were Franklin Allen and Douglas Gale, who stressed the importance of
the interbank market as a source of financial contagion. The interbank market connects different
regions and sectors and financial shocks could spread to other sectors of the financial system. In
the paper “Competition and Financial Stability”, Allen and Gale developed an econometric model
that argued that a relatively small shock, initially affecting a small area or only a few institutions,
could spread throughout the financial system and cause a financial crisis [1, p. 477].

Several types of contagion were outlined in the specialized literature. The first is contagion
through the channels between banks and financial institutions. The second type is contagion that
occurs within monetary crisis, and the third type is the contagion through financial markets. The
concept of financial fragility is closely linked to the concept of contagion. Thus, when the financial
system is weak, a small shock can cause a big effect. In the model developed by Allen and Gale,
they demonstrated that perfect competition is one the factors that could cause financial system
contagion. A small shock in the liquidity demand in a particular region may cause a systemic risk.
Although the shock is small, it could cause a bank failure. The bank that went bankrupt, in turn,
could cause failure of the banks, which held deposits in it. The bank, which faced liquidity
problems, was insignificant for maintaining balance in the financial market, so, no other bank,
would take measures to support it. Referring to the paper by Allen and Gale, Lawrence Saez and
Xianwen Shi, in 2004, showed that in a financial market with a limited number of banks, market
participants would act strategically and provide liquidities to the problematic institutions. These
actions will prevent contagion and ensure the avoidance of a financial crisis [1, p. 477].

Another argument in favour of the “competition-fragility” hypothesis is the importance and
duration of relationship banking. Competition can affect the length and quality of the relationship
established between the bank and its customers. The economic researcher Arnoud Boot defines the
relationship banking as the provision of financial services by a financial intermediary that:

1) invests in obtaining customer-specific information, often proprietary in nature;
i1) evaluates the profitability of these investments through multiple interactions with the same
customer over time and/or across products [3, p. 10].

Intense competition in the banking sector reduces the extent and duration of relationship banking.
A short connection between banks and consumers may reduce the information credibility about the
debtors. Relationship banking could make the banking system more stable, because it would
reduce the level of non-performing loans. Citing the paper of Doll, experts Saurina and Jimez
demonstrated the empirical link between the probability of failure in bank lending and the
relationship banking in Spain. According to the results, they concluded that banks would finance
risky loans, especially if they had a close and long-term relationship with the client [7, p. 14].
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Although, relationship banking refers to the link between the bank and customer, competition in
the deposit market also may reduce the relationship between bank and depositors. Strong
competition and the battle for market share could increase liquidity risk. Economic experts Iyer
and Puri analysed the depositor behaviour during the banking crisis. Thus, they concluded that
depositors, which have a long relationship with the bank, are less likely to panic [7, p. 15].

Therefore, if the competition reduced the length of the relationship between banks and consumers,
the probability of banks to face liquidity problems would increase. The effectiveness of banking
regulation is another argument, which supports the “competition-fragility” hypothesis. Along with
the direct effects of competition in the banking system, competition and market structure may
influence the effectiveness of prudential supervision. Citing the paper of Doll, according to
Thorsten Beck, a concentrated market with a small number of banks facilitates actions of
supervisory authority on financial supervision and financial stability. Supporters of the same
argument are researchers Franklin Allen and Douglas Gale, who argued that the creation of a
financial system with a large number of banks and other financial institutions is inappropriate from
the viewpoint of the efficiency of the banking supervision system [7, p. 15].

In order to support the competition-fragility hypothesis, researchers Franklin Allen and Douglas
Gale in their paper “Competition and Financial Stability” published in 2004, analyzed the link
between competition and financial stability using spatial competition model [1, p. 468].

The spatial competition model analyses the competition between companies with different
products. Spatial dimension can be interpreted as the presence of banks in different localities or the
existence of qualitative differences in their services. In the paper, researchers analysed the
importance of competition in unitary banking and branch banking. Unitary banking means a
banking system where each bank representative is an individual institution.

This model consists of three characteristics: the lock-in effect; limited information and product
diversity. The first two refer to the asymmetric information. Thus, the lock-in effect is a fixed cost
that is charged when the client changes the bank. In this context, it is well known that the cost of
switching to another financial institution offers to the bank some monopoly power.

Limited information refers to the lack of information on prices and services offered by the bank
after the relationship between banks and consumers was established. In fact, if the bank was small,
it is less likely that the bank’s reputations would be a suitable source of information about the
quality and the price provided to consumers. A third feature of the model lies in the diversity of
products. Once customers have different preferences, depending on the location of the branch, a
bank with multiple branches would offer a large spectrum of services adjusted to consumer
preferences. Analyzing these three features in the model, experts Allen and Gale concluded that
banking concentration would lead to greater efficiency in the banking system.

The affirmation means that small banks with few services and limited presence in different
locations would exploit the lock-in effect, manifested in particular by the possibility to charge
monopoly prices for banking services. According to the paper of Elena Carletti, experts Michael
D. Bordo, Angela Redish and Hugh Rockoff conducted a research in 1994 and got some empirical
evidences concerning branch banking and unitary banking, based on the analysis of the banking
system in the United States and Canada between 1920 and 1980. During this period, the system in
Canada was branch banking; while in the US was unitary banking. The results demonstrated that
Canada’s banking system was more efficient compared to the US [6, p. 28].
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The results consist of several important factors. In Canada, the interest rates on deposits were
higher and income received by securities holders were slightly higher than in the USA. In addition,
the interest rates on loans were at similar levels in both states. Finally, the return on capital was
higher in Canada. In the end, the researchers concluded that branch banking is more efficient and
competitive comparing to unitary banking. Another argument in favour of the “competition —
fragility” hypothesis is the Schumpeterian model [1, p. 473].

Joseph Schumpeter is an economic researcher, who in his works analyzed the importance of
competition for economic development. In 1950, Schumpeter pointed out that perfect competition
undermines the intention to innovate because of weak intellectual property rights. In this context,
imperfect competition could be more efficient than perfect competition. Therefore, they argued
that any company wants to gain a monopoly position. Monopoly rents are a strong reason for
companies to innovate and holding exclusive rights conferred by a patent of intent justify the
expenditures spend for innovation. Thus, imperfect competition would stimulate innovation and
economic progress. This model can be applied to the banking system. If banks were oriented to
innovation, they would expand their market share and eliminate inefficient banks from the market.
Competition according to Schumpeter’s model may be associated with financial instability, based
on the concept of “creative destruction”.

4.3. Theories about the positive effects of competition on financial stability

Over the past decades, economists have questioned the accuracy of “competition-fragility”
hypothesis and developed models and theories that competition in the banking system increases
the financial stability. Proponents of this theory have established the “competition-stability”
hypothesis.

One of the basic arguments of this hypothesis is the adverse selection and moral hazard in the
credit market. According to the theory, banks with greater market power would charge higher
costs for market services. Among the first who proved this theory were Joseph Stiglitz and
Andrew Weiss in 1981, who demonstrated that higher interest rates would increase the risk of loan
portfolio due to adverse selection and moral hazard risks.

Thus, high costs discourage certain borrowers and banks would select the risky borrowers and
likely would face high levels of non-performing loans, which could undermine bank stability [11,
p. 408].

Recently, in 2005, economic researchers Gianni Nicolo and John Boyd claimed that large market
power would destabilize the financial system and worsen the financial stability. In addition, they
argue that banks in determining the allocation of assets based on profitability and price, disregard
the information asymmetry that is a common feature of financial markets.

They argue that optimal contracting problem, which means that the debtor's intentions are
unobservable or observable at certain costs, is a better description of the environment in which
banks operates [4].

Their model takes into account that banks compete in both, deposits and loans market. Less
competition in the credit market means banks’ probability to charge higher interest rates.
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As interest rates are high, the risk of bankruptcy of companies that were credited by banks
increase. Moreover, high interest rates lead to adverse selection and moral hazard. Both effects
contribute to increase probability of bankruptcy. Thus, more competition in the credit market may
reverse the relationship described above between competition and financial stability.

Other researchers that support competition-stability hypothesis are Ramona Caminal and Carmen
Matutes. In their paper “Market power and banking failure” in 2002, they demonstrated that it is
not the case that the increase of competition would increase the financial instability [5, p. 1355].
They argue that banks in a monopoly environment are prone to monitor borrowers, compared to
banks in a competitive environment. These banks have monopolistic market power and the ability
to transfer the monitoring costs.

Thus, in a monopolistic environment, banks rely less on credit rationing than banks in a
competitive environment. Lack of rationing in the lending process increases aggregate portfolio
risk exposure or non-diversified risk, which increases the failure probability of the bank.

In addition, citing the work of Doll, in 1995 experts Petersen and Rajan argued that banks in a
concentrated system are prone to finance companies with small loans because later banking
relationships gives them the opportunity to exploit gains due to the relationship established [7, p.
16]. The literature said that financing small companies is more risky than providing loans to large
companies. Therefore, activity of banks in a concentrated system may be more risky than banks
operating in a competitive environment.

Another argument in favour of the “competition — stability” hypothesis is the systemic risk and
efficiency of regulations. Some of the researchers that provided some evidences in their works are
Thorsten Beck and Federic S. Mishkin.

The “competition-fragility” hypothesis claims that small number of banks allow the supervisory
authority to monitor better the activities of banks. However, some researchers have different
opinions concerning this. Thorsten Beck, in his paper published in 2008, “Bank competition and
financial stability: friends or foes?” argued that the benefits of competition are huge for an
efficient financial system and regulatory and supervisory policies should encourage measures
compatible with the financial system.

In the last period, a wave of banking consolidation has occurred worldwide, which intensified the
concerns of policymakers about the banking concentration. Thus, many foreign banks have
broadened their marketplace in developing countries and took place a large number of mergers in
the financial market worldwide.

The financial consolidation resulted in the creation of financial conglomerates which offer loans
and deposits, insurance and pension funds. Beck argued that the creation of such complex
institutions could undermine the proper regulation and supervision from consumers and
authorities. Also, the large size of financial institutions would create difficulties for supervisors to
intervene in case of bankruptcy, outlining the “too-big-to fail” problem.

In conclusion, he argues that competition does not harm financial stability. Policies associated
with a competitive financial system with fewer restrictions, reduced barriers to entry, open foreign
banks - are associated with ensuring financial stability. However, the authorities should take the
necessary steps to obtain the maximum competition’s benefits.
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Thus, Beck argued that unbridled competition could lead to fragility in a weak institutional
environment. In this context, it is important that supervisory authorities improve the regulatory and
relief measures, rather than limit competition in the market [2, p. 18].

Another proponent of this theory is Federic S. Mishkin, who in his paper “Financial
Consolidation: dangers and opportunities” demonstrates that the creation of large financial
institutions is dangerous for the financial system soundness since the failure of a large financial
institutions exposes the entire financial system to a systemic risk [9, p. 5].

Thus, Mishkin argues that banking consolidation puts pressure on policy makers to follow “too-
big-to fail” policy, where both depositors and creditors are protected. Financial institutions are
aware of the policymaker actions to avoid the failure of a big bank and as a response, the moral
hazard problems deepen.

Once depositors and creditors are aware that public authorities will not allow the bankruptcy of a
large bank, they undertake fewer efforts to monitor institutions and withdraw funds when the bank
takes too much risk.

Due to lack of monitoring, financial institutions take excessive risks and risk of bankruptcy is
imminent. As solutions for reducing the risks caused by the intensification of too-big-to-fail
problem and moral hazard,

Mishkin suggests to undertake action in order to enhance vigilant surveillance and safety actions
of policymakers with an adequate amount of constructive ambiguity. The constructive ambiguity
would introduce some uncertainties in the government actions to rescue the problematic banks.
Therefore, the financial institutions may not be aware if the government would rescue them in case
of bankruptcy.

In addition, John H. Boyd and Mark Gertler supported the assumption that the bankruptcy of a
large financial institution could cause a systemic risk empirically. They demonstrated that the main
pressure on the financial system wasn’t the large number of bank failures, but low performance of
large banks [7, p. 16].

5. Conclusions

Both, the promotion of a competitive environment in the financial market and ensuring financial
stability are important priorities of policymakers. However, economic researchers constantly try to
find answers to the question about the optimal level of competition in the banking system that will
not harm the stability of the financial system. By the present work, we intend to present a
summary of the main arguments of the theories concerning the impact of competition on financial
stability.

Among the basic arguments in favour of the “competition-fragility” hypothesis, which argues that
competition is harmful to financial stability are:
1) Assumption of reducing charter value, due to a large number of banks and finally, such
banks are prone to undertake risky activities in order to increase profits;
i1) Interbank contagion risks, which refers to the lack of safeguard measures in order to
support small banks in difficulties, which could cause a systemic risk and financial crisis;
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1i1) Weakness of relationship banking, which reduces the quality of information about the
bank’s client credibility and could increase the level non-performing loans;

iv) Effectiveness of bank regulations, which says that is much easier to monitor a small
number of banks;

v) Results of spatial competition model, which shows that branch banking is more efficient
than unitary banking;

vi)Results of Schumpeterian model, showing that competition promotes innovation and as a
result, the failure of uncompetitive banks.

The other group of economists has made the following arguments in favour of “competition-
stability” hypothesis:

1) Adverse selection and moral hazard risk, which claims that a small number of banks, which
hold a higher market power, would charge higher costs for its services, which would
increase the customers’ bankruptcy risks;

1) Systemic risk and efficiency regulations, which are relate to the impact of big bank failure
on the financial system stability and the difficulties in supervising large banks, which result
in complex financial institutions because of banking consolidation.

In conclusion, we would like to mention that the financial literature does not have a right answer
about the relationship between competition and financial stability. Each financial system contains
certain features which are essential in determining the balance between financial stability and
competition policy. The policy makers should take into account the importance of each priority for
economic development and welfare of society in setting development priorities.
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Rezumat

Conceptul de concurentd, in literatura de specialitate este asociat cu motorul de dezvoltare economica, care
contribuie la sporirea competitivitatii, eficientei, inovarii si crearea de noi locuri de muncd. Totusi, concurenta in
sistemul bancar este o notiune controversata si discutatd pe larg de catre expertii in domeniu, deoarece concurenta
poate provoca falimentul entitatilor economice care nu sunt competitive pe piatd. In aceste conditii, asigurarea
stabilitatii sistemului financiar este o prioritate de baza a factorilor de decizie, deoarece crizele financiare produc
pagube considerabile asupra dezvoltarii economice. Nucleul problemei se contureaza in gasirea unui echilibru intre
promovarea concurentei in sistemul bancar si asigurarea stabilitatii financiare. Totusi, cercetatorii economici au
pareri impartite privind impactul concurentei bancare asupra dezvoltarii sistemului financiar. Unii considera ca
concurenta in sistemul bancar este catalizatorul crizelor si instabilitatii financiare, fiind promotorii ipotezei
“concurenta-fragilitate”. Celalalt grup de economisti promoveazd ipoteza “concurentd-stabilitate” si sustin cd
concurenta contribuie la asigurarea stabilitdtii financiare. In lucrarea datd, ne propunem sa prezentim principalele
argumente si teoriile dezvoltate de economisti privind legatura dintre concurenta si stabilitatea financiard.

Cuvinte-cheie: concurentd, stabilitate financiard, concentrare, consolidare bancard.

Annomauyus

B axonomuueckoii aumepamype Komyenyus KOHKYPEHYUU ACCOYUUPYEMCS C pPblua2OM IKOHOMUUECKO2O
pazeumus, KOMopwvlil cCnoco6Cmayem pocmy KOHKYPeHmOCNOCOOHOCmU, (P gexmusnocmu, UHHOBAYUL U CO30aHUIO
HOBbIX paboyux mecm. B mooice epemsi, 6 6ankogckoii cucmeme, KOHKYPEHYUsL A6I5EMCsL NPOMUBOPEHUBHIM HOHAMUEM,
WUPOKO 06CYIHCOAeMbIM IKCHEPMAMU 8 IMOLL 00IACHU, MAK KAK MONICEMm NPUBECHL K OAHKPOMCMEY XO035UCTNEYIOUUX
CcyOvbeKmos, KOmopbvie He SGIAI0MCs  KOHKYPEHMOCHOCOOHbIMU HA pbiHKe. B amux ycnosusx, obecheueHue
YCMOUUU80Cmu (YUHAHCOBOU CUCTEMbL AGTISLEMCs. OCHOBHIM NPUOPUMEMOM 20CYOUPCMEEHHOU NOTUMUKY, HOCKOLbKY
Qunancosvie Kpusucbl HAHOCAM 3HAYUMENbHBIL Yuepb SKOHOMUYECKOMY pazeumuio. B amoil cessu, ocnosnas
npobnema COCMoum 6 HAXONCOEHUU DPABHOBECUSl MediCOy NOOWPEeHUeM KOHKYPeHYul 6 OAHKOBCKOU cucmeme u
obecneyenuem uHancosoll cmadburbHOCmu cucmemsl. B mooice pems, cneyuanucmol 6 061acmu IKOHOMUKU, UMEIOM
pasnvle MHeHUsi 0 GIUAHUU KOHKYPEHYUU 8 OaHKOBCKOU cepe Ha pazeumue punancosol cucmemvl. Hexomopuie
VUEHHble YMEEepAHCcOaIom, Yo KOHKYPEeHYUsi 6 OAHKOBCKOM CeKmope SGIAemcss Kamauiuzamopom Kpusucos u
unancosoll necmabuibHOCU, AGIASACH 08USAMENEM, MAK HA3LIBACMOU SUNOme3bl "KOHKypeHyus-Heycmouuusocms ",
Hpyaas epynna sxonomucmog npooguzaem sunomesy "KOHKYpeHyus-cmabuibHocmy ", ymeepoicods, 4mo KOHKYpeHyus
cnocobcmeyem obecneuenuio QUHAHCOB0U cmabuibHocmu. B 0annou cmamve, asmopvi CMpemMuiucs ompasunmbs
OCHO8HbBIE pazpabomantble IKOHOMUCTHAMU MEOPUU O 83AUMOCEA3U KOHKYPEHYUU U (PUHAHCOBOU CMAOUIBHOCTIU.
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Abstract

A balance, thoughts and reflections concerning 516597-TEMPUS-1-2011-1-FR ,,CREATION RESEAU
UNIVERSITIES NUMERIQUES THEMATIQUES EN SCIENCES APPLIQUEE ET SCIENCES ECONOMIQUES EN
MOLDAVIE” project implementation within the Trade Co-operative University of Moldova.

This project has been implemented in collaboration with nine universities of the country and with support of
other seven universities from European Union, which had large experience in the domain. The main scope of the
project is modernization of higher education through renovation of teaching-learning-evaluating methods with
emphasis on electronic education on the base of “Moodle” platform.

We succeeded to provide basic knowledge to pedagogical staff and students concerning methodology of
electronic courses design and implementation, to provide them training on realization of the online education, to
perform tests and improvements of the courses designed. There were created the prerequisites and conditions
necessary for development, implementation of mass online education at the University. But efforts, concentration and
support are still required.

Keywords: e-learning, information and communications technology (ICT), Moodle platform, educational process
management and quality assurance.

1. Introduction

Evolution of economy and society is greatly influenced by the quality of education. Accumulation
of the intellectual capital, acquisition of professional and operational skills on the base of this
capital, lead to the development and materialization of society, individual, community. All this
becomes possible through professional growth, through continuous training, constant education,
online education, e-learning.

In the proper sense of the word, under electronic education we understand the whole totality of
educational activities and processes which use information and communications technology tools
(ICT).

At the moment, there exists a large variety of electronic materials which help the teacher to
provide, with better quality, young people with theoretical and practical knowledge from the
designed educational courses: electronic books, didactical films, encyclopedias, different forms of
presentations, tests, software tools designed to acquire skills, simulators, models, games and so on.
Computers and electronic materials, being modern tools of communication, became an essential
support in teaching, learning, evaluating and researching activities. E-learning represents a new
paradigm of knowledge acquisition and professional skills development.

E-learning presumes implementation of different kinds and forms of trainings by massive use of
the theory of information and communications: course presentation, independent work with
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electronic sources, distance interaction with educational staff (tutors), creation of educational
network.

TCUM (UCCM), as well as many other universities, has been involved into implementation of the
electronic education. This happened simultaneously with the 516597-TEMPUS-1-2011-1-FR
,CREATION RESEAU UNIVERSITIES NUMERIQUES THEMATIQUES EN SCIENCES
APPLIQUEE ET SCIENCES ECONOMIQUES EN MOLDAVIE” project, which started on
October 2011.

The general objective of the given project was modernization of the higher school education in the
Republic of Moldova, with renovation of teaching—learning—evaluating methods by reference to
the electronic education based on the “Moodle” platform. The project targeted on the creation of
the Inter-University digital network, which provided online trainings for the fundamental and
applied sciences, economics and management.

This project has involved nine universities from Moldova (MD), TCUM being one of them, which
educate 85% of the whole number of students in the country, and seven universities from the
European Union (EU) (from Belgium, Spain, France, Italy and Romania), which are very
experienced in e-learning in different domains and can provide their competences to Moldova
partners.

However, the institutions involved in the project, have proposed and specific objectives, namely:

v Informing MD teachers and students with e-learning methodology and techniques.
Implementation of the project was accompanied by creation of specialized functional
structures in the MD institutions;

v" Providing to MD teachers training on implementation of the online education, through joint
working groups MD-EU;

v Experimentation and dissemination of online education with help of training coordinators;

v Developing the synthesis and the appropriateness assessment of the methods used in
relation to the training requirements of students;

v Improvement and dissemination of the results.

2. Activities, results
2.1. Project promotion

On December 7, 2012, by decision of the TCUM senate, the plan for the implementation of the
above mentioned project within the University has been approved, among which we can mention
the following issues:
v To define the members of pilot group for project implementation within TCUM;
v To train the staff coordinating the project and persons involved into the development of
electronic courses;
v To organize courses for pedagogical staff training in the domain of electronic education:
a) Development of “e-learning” training program with modules:
e introduction to e-learning;
e design of a University course in the electronic format;
e ¢-learning platforms;
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b) Deployment of lifelong training courses involving prepared training coordinators from
other universities;

v Anticipated development of online courses by pedagogical staff involved into the subject-
oriented working group: Economy and Management - Mrs. C. Melinte and Applied
Mathematics — Mr. V. Seiciuc;

v To ensure conditions for the first trial period of the online developed courses. To evaluate
results;

v To evaluate potential of the departments for identification of persons to be involved into e-
learning courses development and management. To select responsible persons for each
discipline, who will develop electronic courses and to ensure their continuous learning in
the domain of electronic education and information technologies;

v' To create the Center for Information and Documentation on electronic education and
information technologies;

v' To provide necessary equipment for the Inter-University digital network connection
(Moodle network in Moldova);

v' To create a set of courses in electronic format and, after their certification in the agreed
mode, to store them in digital Library.

As we can see above - good intentions and prudent steps, but what has been really done?

2.2. Creation of the Center

The first - with the financial support of this project, it has been created a specialized e-learning
Center, equipped with advanced appliances (20 modern personal computers), multi-media
blackboard, projector, laptop, video camera, where the courses with use of information
technologies and electronic communications are held. On the basis of the Center training for
pedagogical staff was organized on implementation of e-learning. All teachers were supplied with
advanced hardware and software resources (computers, projectors, printers).

2.3. Pedagogical staff training

Further — under the aegis of the TEMPUS project 9 people (including 2 specialists in the field of
information technology and 7 teachers) participated in different courses on getting “e-learning”
competencies, organized by the Technical University of Moldova (TUM).

At the same time, TCUM has organized theoretical and practical seminars on e-learning regarding
the formation of professional competences of pedagogical staff with participation of Continuous
Training Center for teaching staff at the State University from Bal{i —prof., dr. V. CABAC, assoc.
prof., dr. E. CABAC (December 2012) and at ASEM — assoc. prof., dr. S. PORTARESCU
(November 2013, March 2014 and June 2015). 32 teachers out of 66 total have been trained in
these seminars. The course’s curriculum contains — Course Design, E-learning and Learning
platform MOODLE.

Also, the TCUM teaching staff participated in the TUM Informative Seminars on the given project
and followed the learning cycles on the Development and use of support materials for multimedia
learning, moderator Gabriel JALAM, Agrocampus, Rennes, France (January 2012, February 2013
and May 2014).
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What about formation of e-learning competences? It can be mentioned that TCUM participated in:

v' The training for the representatives of Moldovan universities at Santiago de Compostella
University, Spain, on March 25-29, 2012 (Mr. S. MUSTEATA, assoc. prof., dr., vice-
rector);

v The theoretical and practical formation of the concept, use and maintenance of on-line
courses in lasi, Romania (Mr. V. SEICIUC, prof., dr.);

v" The training on the development of on-line courses, University of Rennes 1, France (Mrs.
C. MELINTE, assoc. prof., dr., Mr. V. SEICIUC, prof., dr.).

2.4. Online courses development and implementation

During the process of project implementation, the TCUM pedagogical staff initiated 26 electronic
courses. The courses can be accessed following the link www.elearning.uccm.md.

Among these courses, we have:

- 3 courses: Mathematics applied to economics, Enterprise economy and European
Environment of Business which contain the Presentation course, Resourse course (PDF,
PPT), Practical tasks, Self-assessment tests, Bibliography, Students survey and have been
tested in the process of educational activities with students:

e Mathematics applied to economics (2 semesters);

e Enterprise economy (3 semesters, the first semester was on ASEM portal);

e FEuropean Environment of Business (1 semester);
- 7 advanced courses, which include - Presentation course, Resourse course (PDF, PPTX,
some courses — links to video resourses), Practical tasks, Self-assessment tests, Bibliography.

Achievements and current problems concerning creation of electronic courses, were reflected in
the scientific works of TCUM authors and presented at national and international scientific
Conferences:
Larisa SAVGA, Claudia MELINTE
The experience and opportunity of implementation of research-based academic education
at Trade Co-operative University of Moldova. Journal of Research on Trade, Management
and Economic Development, VOLUME 1, ISSUE 1/2014.
Claudia MELINTE, Claudia TCACIUC
The Experience and the Opportunity of Implementation of Research- Based Academic
Education on Corporate Social Responsibility of Co-Operative Enterprises. International
scientific and professional conference, Contemporary Issues In Economy & Technology,
CIET, Split, Croatia, 19 -22 June, 2014, s. 82-91, ISBN 978-953-7220-15-0.
Vladislav SEICIUC, Victor SEICIUC
Moodle platform implementation in teaching subject “Theory of probability and
mathematical statistics”. The TCUM Jubilee International Scientific Conference, June 21-
22,2013.
Vladislav SEICIUC”, Victor SEICIUC’, Eleonora SEICIUC™
* Trade Co-operative University of Moldova, Chisinau
** Moldova State University, Chigindu.
About the use of Moodle platform in the development of the course: ,,Theory of
probability and mathematical statistics” for distance education. The 20th International
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Conference on Applied and Industrial Mathematics (CAIM-2012), dedicated to the
academician Mitrofan Ciobanu. Communications in Education. Chisindu, August 22-25
2012, p. 201-202.
Vladislav SEICIUC”, Victor SEICIUC, Eleonora SEICIUC™
About Moodle platform architecture of the University course ,,Theory of probability and
mathematical statistics”. The 21st International Conference on Applied and Industrial
Mathematics (CAIM-2013). Bucharest, Romania, September 19-22 2013, p. 108-109.
Simion MUSTEATA
The pedagogical management of e-learning in TCUM. Scientific Annals of the TCUM,
vol. X, Chisindu, 2012.

TCUM provides moral and material support for the designed electronic courses: 100 hours (time
reserved for training-methodical activity), material encouragements, rewards.

TCUM collaborates with all national partners within the above mentioned project in the domain of
online education.

In the framework of another project TEMPUS 530181-2012-INURE: ,INTEGRATED
UNIVERSITY MANAGEMENT SYSTEM: EU EXPERIENCE ON NIS COUNTRIES
GROUND”, which now is being implemented in the university, we cooperate with other
institutions of higher education from Germany, Holland, Poland, Ukraine, Belarus, Moldova and
Georgia in the field of Integrated Informational Systems in University Management (S.I.I.M.U.)
(online education being the component part of S.I.I.LM.U.).

Also, on December 6-7, 2010, TCUM participated in the international scientific-practical seminar
«JluCTaHIIMOHHBIE TEXHOJOTUU 00pa30BaHUs B BBICUIMX Y4E€OHBIX 3aBEJICHUSX MOTPEOUTETHCKOM
koomeparum» (,,Distance education technologies in the institutions of higher education on
consumer co-operation”) which took place in Poltava University of Economics and Trade,
Ukraine. Representatives of co-operate universities from Ukraine (Poltava, Vinita, Hmelnifc and
Lvov), Russian Federation (Belgorod and Novosibirsk), Republic of Moldova, Belarus and
Kazakhstan participated in this seminar. TCUM has been represented by S. MUSTEATA, A.
GRADINARU and P. PAVALACHI, who presented the ways of e-learning implementation within
TCUM and got acquainted with the experiences in the field of implementation of electronic
education in the educational institutions of Ukraine, Russian Federation, Belarus and Kazakhstan.

2.5. Results and Reflections

By means of a series of training seminars provided for the teaching staff from partner institutions,
the implementation of this project made it possible to create the prerequisites for large scale
implementation of e-learning, development and use of support materials for media trainings in
these institutions, creation of Inter-University partnerships in the given field, improvement of
material and technical base of partner universities necessary for the implementation of new ICT in
education.

The impact is, obviously, positive. Moodle platform offers to teaching staff a possibility to
diversify materials provided for course (narrative materials, PowerPoint presentations, video
materials, recent articles and so on...) and to offer these materials to students in a quick mode.
Students obtain possibility to work individually, and in case of necessity, to work in group with
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other students as well as with the professor. We have many electronic courses elaborated, but not
all of them are functional.

In the process of students’ evaluation of the courses placed on the Moodle platform, it has become
obvious that this project had a positive impact on the development of online education in the
University. This survey on a sample of 337/221 people showed that students appreciate very much
the courses hosted by the platform, as they have constant access to course resources from any
location (home, University, campus, etc.), can get access to the tests for self-assessment that
allows them to move faster and, at the same time, increasing student motivation for learning.

Very positive feedback has been provided by the part-time students, and those from TCUM branch
at Soroca, as well as master degree students. Moodle platform provides quick feedback between
the teacher and student, at least in the case of individual and group projects, developed by the
students within a course. In our opinion, the courses got quite high appreciation (positively
appreciated - 80-85 %) due to the diversification of learning tools that Moodle platform can offer
to students.

From those well-known and implemented, we can conclude that: new information and
communications technologies change the educational practice perspective by completing
educational framework with modern teaching methods, specific to the information society.
Currently, e-learning has become a viable alternative to traditional methods of education, so that it
was adopted by many educational institutions, especially because of the advantages to obtain
better quality in professional training provided to young specialists and to those people, who are
offered opportunities of continuous training.

Higher education introduces more and more new technologies, reporting positive experiences in
possibilities of training by means of on-line libraries, systems for distance learning courses via
Internet, student support via on-line forums and via informational learning management systems.

However, in parallel, the other details can be observed. For some teachers, use of e-learning
represents an attribute, imposed by fashion, rather than the realization of the fact that it is a reliable
way to improve quality of getting professional skills.

During training of future developers of electronic courses the emphasis is set on technical aspects
of e-learning. Learning platform is often considered only as means of content delivery, and
electronic course — as digital version of traditional course.

Educational reserves and potential are not valued at their fair value. The accent is set on the
informative aspect, to the detriment of the forming one. Many courses represent deposit of
information. All “crumbles” because of low-quality course developed - the course designed
without main deck - directing the learning activities of students.

Courses are implemented without going through an official certification procedure. Moreover,
such procedures are not developed. There are no even elementary regulations developed for
electronic education, for distance learning, with exception of simple declaration in a word of
distance education in the Education Code. Best practices from European Universities remain
unassimilated. We are 2-3 decades away from advanced practices of the European Universities in
the domain of information technologies, distance learning and electronic education. Millions of
students and pupils all over the world take advantage of electronic education services, employees
of many companies develop new concepts and technologies in the workplace through e-learning.
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3. Conclusions

However, we do not go into despair. Necessary prerequisites for mass deployment of electronic
education (infrastructure, pedagogical staff training, experience got in design, development and
management of e-courses) are already created. This process needs to be undertaken by the heads of
Universities and to be included in the strategic development plan of the University. It is necessary
to have the development program, approved by Senate, assisted by the corresponding support
(financial, informational, methodological, employee incentive and so on).
This is at the institutional level (the lower one), what about national level — it should be
determined by the Ministry, Government.
Implementation starts with change of pedagogical and management staff mentality.
Implementation model should be based on the below principles:

v Awareness of the fact that changes should be done;

v' Desire to achieve the changes planned;

v Getting necessary knowledge for implementation of changes (any change starts with a

training);
v’ Ability to implement the proposed technology;
v Motivation / call to action.

All of us should acknowledge the reality that e-learning penetrated in the formal and informal
education, at home, both in the city and in the rural areas. Electronic education is spread
everywhere, we can conclude that this is education without borders - it affects everyone and
represents an essential component of each transformation.
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Rezumat

Un bilant, ganduri si reflectii ale implementarii proiectului 516597-TEMPUS-1-2011-1-FR ,,CREATION
RESEAU UNIVERSITIES NUMERIQUES THEMATIQUES EN SCIENCES APPLIQUEE ET SCIENCES
ECONOMIQUES EN MOLDAVIE” in cadrul Universitatii Cooperatist-Comerciale din Moldova.

Acest proiect, implementat in parteneriat cu noud universitati din tara si cu sprijinul altor sapte universitati
din Uniunea Europeand cu bune practici in domeniu, are drept obiectiv major modernizarea invatamintului superior
prin renovarea metodelor de predare-invdtare-evaluare, fiind axat pe invatamintul electronic in baza platformei
,Moodle”.

S-a reugit cunoasterea cadrelor didactice si studentilor cu metodologia elaborarii si implementarii cursurilor
in format electronic, instruirea lor in realizarea invatamintului on-line, experimentarea cursurilor elaborate si
imbunatatirea lor. S-au creat premise si conditii necesare pentru elaborarea, implementarea in masa a invagamintului
on-line in universitate. Insa se cer eforturi, concentrare §i sustinere.

Cuvinte-cheie: e-learning, tehnologii informationale si comunicatii (TIC), platforma Moodle, managementul
si asigurarea calitatii procesului didactic.
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Annomauyus

Hmoeu, mvicnu u paccysxcoenus no emeopenuro npoexma 516597-TEMPUS-1-2011-1-FR ,,CREATION
RESEAU UNIVERSITIES NUMERIQUES THEMATIQUES EN SCIENCES APPLIQUEE ET SCIENCES
ECONOMIQUES EN MOLDAVIE” ¢ Koonepamueno-Topeosom Yuusepcumeme Monoogoi.

Jannulii npoexm, peanuszosanHblii 6 NAPMHEPCMEe ¢ 0eAMbIO0 YHUBEPCUMEMAMU CMPAHbL U NPU COOCUCMEUU
Opyaux cemu YHUBEPCUMENO08 ¢ nepedosoll NPpakmuKol 6 Konkpemuou ooracmu uz Eeponeiickoeo Coiosa, npeciedyem
OCHOBHYIO Yelb — MOOEPHUZUPOBAHUE BbICULE20 0OPA306AHUsL NYmeM Npeodpa308anHusl y4eOHO-0YEeHOUHbIX MeMo008, ¢
opuenmayuell Ha 1eKmpoHHoe obyuenue Ha baze niamgopmol ,, Moodle”.

Yoanocv osnaxomums oudaxmuueckue xaopvl u cmyoewmos ¢ memooonocuell paspabomku u GHeopeHusl
KYpCco8 6 91eKmpOHHOU opme, ux obyuenue 6 oOIACMU OHIAUH NPEnoodAaHUs, IKCHEPUMEHMUPOBAHUE C
paspabomannviMu Kypcamu u ux ycosepuiencmeosanue. Co30anbl NpeOnoculiKu U YCIo8usi Osi pazpabomku,
MAcco8020 6HeOpPeHUsl INEKMPOHHO20 00pasosanus 8 ynusepcumeme. Ho neobxooumbl ewge ycunus, cocpedomoyenue
u noodoepoicka.

Knroueewte cnosa: e-learning, ungpopmayuonnvie u kommyHnuxkayuonnsie mexwonrocuu (MKT), nramgopma Moodle,
YApasieHue yueGHbIM NPOYEccom U 0becneyerue e2o Kawecmad.
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