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Introduction
One of the most important aspects of the state’s overall assessment is 

the impression it makes on the world arena. In this regard, it should be 
noted that in recent years, public diplomacy has begun to play an increas-
ingly active role. The concept of “public diplomacy” was first proposed in 
1965 by Edmund Gallion, the dean of the School of Law and Diplomacy, 
in Fletcher at Tufts University, to indicate the process by which subjects 
of international relations achieve foreign policy goals by exerting influ-
ence on the foreign public [1]. E. Gallion regarded “public diplomacy” as 
a synonym for the word “propaganda”. However, the term “propaganda” 
has a negative connotation in English, that is why having introduced the 
concept of “people’s diplomacy” the American scientist gave it a neutral 
coloring. At the official level, this term was first used at the meeting of 
the US Congress in 1977 in the report of the Murphy Commission on the 
organization of the foreign policy apparatus [2, p. 105].

After the end of the Cold War, when the ideological confrontation 
ceased, the role of public diplomacy significantly decreased. This is largely 
due to the fact that in 1990 it was replaced by the new term “soft power”. Its 
author is an American political scientist, professor at Harvard University, 
Joseph Nye. He suggested considering three dimensions of public diplo-
macy:

1. daily coverage of domestic and foreign policies and clarification of 
government decisions for the audience; 

2. “strategic communication” that is a focused discussion of the most 
important political issues for the state;

3. development of direct contacts with foreign public through exchange 
programs, scholarships, scientific conferences that allow foreign citizens 
to get acquainted with the culture and lifestyle of the country [3, p. 101-
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102]. Thus, the research carried out by J. Nye explained how public diplo-
macy should work.   

Let us now turn to the analogues of the translation of the English term 
“public diplomacy” into Russian. It appears that the English term “public 
diplomacy” to be translated into Russian both as “public diplomacy” and as 
“social diplomacy”. But to be frank, it should be noted here that there is no 
confusion due to the translation of  “public diplomacy” in different linguistic 
contexts, since in Russian science today there are two concepts: “public 
diplomacy” and “social diplomacy” that is archaically named “popular” [4, 
p. 5]. Other Russian scholars believe that in the Russian language one term 
“public diplomacy” has its three translation options, namely, public diplo-
macy, social diplomacy and popular diplomacy. As a rule, those who speak 
about public and social diplomacy do not mean difference between them 
and tend to believe that public and social diplomacy are variations of the 
translation of the English term “public diplomacy”, nevertheless, according 
to some researchers, it is not quite so [4, p. 5 ].

As a result, it turns out that it is “public” diplomacy that refers to the 
unofficial activities of individuals and legal entities, NGOs, various institu-
tions and movements that are not directly dependent on the government, 
but they can help improve interstate relations and establish cooperation 
between peoples. In order to choose the correct term for translating “pub-
lic diplomacy”, the translator must know the linguistic context in which 
this term is used in the original text.

It is also necessary to highlight another component of the termino-
logical phrase “public diplomacy”, namely “cultural diplomacy”, which in 
translation means the concept of “cultural diplomacy”. It is understood 
as a system of measures of governmental and non-governmental actors 
who seek to achieve certain foreign policy objectives using cultural mech-
anisms in their activities. This is realized in practice by organizing confer-
ences, exhibitions, festivals, thematic weeks devoted to national culture, 
literature, cinema, etc. [5, p. 87]. Cultural diplomacy plays an important 
role in relations between nation-states. By disseminating and populariz-
ing culture, science, education, literature and language abroad, one can 
achieve much greater results than through threats, intimidation and brib-
ery [5, p. 139].

Despite the fact that the term “cultural diplomacy” appeared relatively 
recently, in practice it has been used during the history of mankind, the 
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fact is evidenced by researchers, travelers, traders, teachers and artists, 
who can be considered as examples of “unofficial ambassadors” or “cul-
tural diplomats ”(for example, the establishment of permanent trade 
routes allowed and allows the exchange of information between traders 
and government representatives). This kind of cultural exchange can be 
defined as early examples of cultural diplomacy of communities, cultures 
or peoples, creating a solid foundation that allows the state to uphold and 
promote its national interests on the world arena. 

It is impossible not to note the significant role of translator as an inter-
mediator in getting to know different aspects of the national culture that 
are exchanged between representatives of different states and peoples. 
This is an exchange of scientific, educational and other achievements, 
translation of popular literary works, simultaneous and consecutive inter-
pretation of the news and cultural programs, speeches of participants at 
international conferences, festivals, forums, symposiums and meetings in 
summit international formats, etc. 

All these activities of translator contribute to the understanding of 
national culture of the country by a foreign people and the achievement 
of the state’s foreign policy goals thanks to the development of interna-
tional cultural cooperation. They can also be used by NGOs, diasporas and 
political parties abroad. These activities, as a rule, are not created by the 
state, but they are generated by representatives of certain cultures. Never-
theless, it is precisely the governments that most often contribute to the 
popularization of cultural achievements abroad. 

And again we return to the terminology of cultural diplomacy. For 
example, in France, several terms are used at once: they are “action cultur-
elle exterieure” (foreign cultural activity), “politique culturelle exterieure” 
(foreign cultural policy), “political culturelle internationale” (international 
cultural policy), “diplomatie culturelle” (cultural diplomacy). Anglo-Amer-
ican politicians and scholars use two terms, namely, “cultural diplomacy” 
or “public diplomacy”. For China, the term “people’s diplomacy” is more 
characteristic. In turn, German scholars completely refuse to use the term 
“cultural diplomacy”, since, in their opinion, exclusively foreign cultural 
policy can be directed at achieving political aims and propaganda goals. 
In Russian science there are discussions regarding the identity of the con-
cepts of “cultural diplomacy” and “foreign cultural policy”. Such an uncer-
tain situation arises in many respects due to the fact that these terms are 
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not legally defined and delimited in Russia [6, p. 277-280]. An experienced 
translator bypasses these linguistic traps and uses those terminological 
phrases that are characteristic for the target language in a particular lin-
guistic context.  

When reviewing materials on Russian public diplomacy in 2018-2019, 
we come across another term that is related to public diplomacy, it is “crea-
tive diplomacy” [4, p. 58]. This term defines the broader concept of public 
diplomacy with the inclusion of the media work and online information 
portals activities.

As a result, we conclude that public diplomacy has several compo-
nents and one of them is cultural diplomacy. Cultural diplomacy uses 
the elements of culture in order to carry out the process that is named 
in English by the terms “cross-cultural communication” or “intercultural 
communication”, when it is translated into Russian. By the way, they have 
their own direct translation calques as “cross-cultural communication” or 
“intercultural communication”. 

Intercultural communication is carried out with the help of the lan-
guage that renders thoughts in oral and written forms of communication 
between speakers of different cultures. As far as culture concerns, it is 
the set of the “codes” of human life and relationships that are fixed, for 
example, in the form of traditions, customs, beliefs of a certain group of 
people at a certain time. A cardinal issue, when considering culture in 
the aspect of intercultural communication, is the problem of interaction, 
mutual influence and interpenetration. It is quite right that a number of 
researchers believe that culture is able to exist only on the verge of cul-
tures, in dialogue with them, when the communication of cultures acts as 
their mutual generation [7, 8, 9].  

One of the forms of existence and preservation of culture are texts. 
Recently, in the study of foreign languages, more and more emphasis has 
been placed on the culturological basis, and the task of the translator 
in this regard is not only to convey the meaning of the text, but also to 
enable the receptor (listener or reader) to overcome the “cultural barriers” 
existing in the text. Linguistic and cultural barriers are closely intercon-
nected and are in continuous interaction. It is difficult to overestimate the 
role of the translator in overcoming cultural barriers, since each text has 
a certain cultural content belonging to a different culture, which requires 
a certain interpretation. The translator must go beyond the original text 
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and reflect the true situation described in it. This is the first stage of the 
translation process. The second stage is to describe the situation in the 
target language.

The translator is able to demonstrate knowledge of the basic principles 
and concepts in the field of the theory of intercultural communication. He 
has knowledge in the field both in theory and history of the main language 
and literature being studied, and in communication theory. And of course, 
he is aware of the social significance and responsibility of his profession.

The task of the translator is not as simple as it seems at first glance: 
linguistic and cultural differences become sources of translation problems, 
the so-called translation strategies serve to overcome them. The text as a 
result of complex and multi-level activity on it is subjected to mastering 
and inevitably acquires changes.

It is believed that different languages verbalize the ideas about their 
surrounding reality in different ways, creating culturally specific linguistic 
pictures of the world” [10, p. 151]. Of course, the cultural picture of the 
world is even richer than the linguistic one, but, in A.P. Sadokhin’s opinion, 
it is in the language that it “is realized, verbalized, stored and transmitted 
from generation to generation. In this process, words are not just names 
of objects and phenomena, but a piece of reality that passed through the 
prism of the cultural picture of the world and therefore it acquired specific 
features that are inherent in this people” [11].

Moreover, “the translator must know the reality that is reflected in the 
original, and he is to go there together with the author of the text, and 
having understood the author, he should also understand the reader, know 
the reader’s attitude and perception, and be able to convey the originality 
of the original in his translation” [12]. 

The determining factor for modern literary translation is the require-
ment of the most careful attitude to the object of translation and its recon-
struction as a work of art in the unity of content and form, in national 
and individual identity. Translation is not reduced to transcoding, but it 
also represents explanation and interpretation, and translation compe-
tence includes elements of two cultures that are in contact in the process 
of translation [13, p. 250]. Thus, when confronted with the peculiarities of 
two cultures, the translator must not only clearly understand their differ-
ence, but he should be able to accurately transmit information from the 
representative of one culture to the representative of the other.
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Training of a translator requires not only work on the language mas-
tery, but also a wide authentic acquaintance with the picture of the world 
of native speakers of the translation in different historical eras and in dif-
ferent social layers in order to achieve a high-quality and adequate trans-
lation, accessible for understanding by the listener or reader. For example, 
at the final stage of professional training, a graduate of the faculty of for-
eign languages with the major in “translator” should know:

- patterns of intercultural communication in a source text;
- styles, techniques and methods of translation;
- factors affecting the specifics of written translation;
- the main phonetic, lexical, morphological, syntactic, word-form-

ing phenomena and patterns of functioning of the language being 
studied;

- categories of various parts of speech in Moldavian/Romanian and 
Russian languages, grammatical forms and their meanings;

- grammatical forms and constructions that are typical for formal and 
informal registers of sociolization and written communication in 
the Moldovan/Romanian and Russian languages;

- methods of transmitting socially labeled language means during 
translation.

Further, the translator should be able to:
- carry out translation in compliance with the rules of lexical equiva-

lence and not violate grammatical, syntactic and stylistic norms;
- quickly and accurately determine the genre and style of the text;
- carry out written and oral translation of texts of various genres and 

styles at a professional level;
- properly choose a common translation strategy, taking into account 

the pragmatic attitude and type of text of the original;
- find adequate matches in the translated language;
- draw analogies and difference between the facts of the native and 

foreign languages and find the most appropriate translation solu-
tions;

- be prepared for the translation, including the search for information 
in reference and specialized literature;

- deal with multimedia tools;
- work with a computer as a means of obtaining, processing and 

managing information.
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A highly qualified translator always has:
- skills of sociocultural and intercultural communication, ensuring 

the adequacy of social and professional contacts;
- information on the cultural heritage of various countries and 

peoples;
- the methodology of pre-translation text analysis, contributing to 

the accurate perception of the original statement;
- a wide active vocabulary from different areas of knowledge;
- translation skills in compliance with the norms of lexical equiva-

lence, according to grammatical, syntactic and stylistic norms;
- the basics of modern information and bibliographic culture, the 

skills of searching for information in reference, specialized litera-
ture and computer networks;

- methods of analysis and synthesis, including the technique of situa-
tional, integrated and comparative analysis.

Researchers of the theory and practice of translation are interested 
both in the features of conceptualization and categorization of the world, 
and in the behavior model of individuals whose activity is associated with 
the need to solve multidirectional tasks in time-constrained conditions. 
This applies to simultaneous interpreters, who in the process of work 
experience a regular increased cognitive load, figuratively speaking, while 
crossing the border of languages and cultures when interpreting.

Today, the widespread, diverse and intensive introduction of the Eng-
lish language and culture into the public communicative environment of 
modern Russia is quite noticeable. Anglization has already attracted the 
attention of a considerable number of linguists, but often the matter is lim-
ited to the study of some narrow aspect that does not affect the issues of 
linguistic ideology and linguistic policy of the country, concerning all who 
speak and write, for example, in Russian. In the Russian-speaking commu-
nicative space, borrowing of English-language vocabulary does not look 
like the usual penetration of words in language contacts, but it takes place 
as an avalanche-like “pollution” of the Russian-speaking environment by 
elements of the English discourse; discursive hybridization is taking place. 
Moreover, the invasion of Anglicisms occurs in different modalities, that 
is, in oral speech, printed text, visual image or semiotic sign in advertising.

Linguists of Russia consider Anglicization from the point of view 
of linguistic and cultural ecology and urge in practice to preserve the 
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Russian-speaking identity and communication environment in the inter-
ests of native speakers of the Russian language. In the process of transla-
tion from English into any language, hybridization of discourse has always 
been considered a manifestation of a lack of professionalism [14].

So far, there is little research on the impact of globalization on the 
linguistic and cultural situation in the world, including in Russia in the 
long term. “Pollution” of speech by an Anglicized newspeak occurs not 
only in personal communication, but also in public (in the media, on the 
theater stage, in movies, in the speech of famous politicians and public 
figures).

The content of Englishization is manifested at various levels of both 
Russian-language speech and language. Here are just a few examples. 
These are borrowings:
• morpheme: for example, the root with the Russian suffix “ban” (forbid, 

especiallyon the Internet), the suffix with the Russian root “improve” 
(jargon of advertising managers); prefixal “inconsistency”;

• syntactic constructions and clichés: “In addition to social benefits, 
the bank is gradually expanding the citizen’s profile with important 
personal information” (radio commentary from Bin Bank’s project 
manager). The author of the quote clearly follows an English-language 
design that feels like an alien to a native Russian speaker;

• vocabulary in the form of recognizable barbarism (“геймификация”) 
and exoticism (“виски”, “хотдог”) and one-time, little-understood 
occasionalisms (“не коннектится”, “на опенэйрах”), as well as xeno-
doublets that supplant the existing ones in the Russian language for 
the concepts (“kebab house” instead of “шашлычная”, “coffee house” 
instead of “кофейня”, “developer” instead of “застройщик”, “goal-
keeper” instead of “вратарь”); at the same time, xenodoublets often 
exhibit great derivative activity (“девелоперский проект или рынок”, 
“геймифицировать”). Objectively, these doublets are not necessary, 
but for some reason they are preferred and used instead of their Rus-
sian counterparts;

• set collocations, for example, «панельная дискуссия»; 
• paralinguistic elements, for example, intonems, interjections: «Wow!» 

and others;
• cultural memes, that is, ideas, slogans, gestures, behaviors that are 

attractive to many and therefore replicated, for example, symbols: 
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“Вайн & бир”, abbreviations: instead of “Кузнецов против Мал- 
кина” – “Kuznetsov vs. Malkin, patterns of speech behavior: instead of 
«Я понял вас» – «Я вас уcлышал» from the American “I heard you”; 
«Я к вам вернусь», that is, «Я отвечу вам позже» from the English  
“I will get back to you” [14]. Leading Russian linguists sharply speak 
out against such a thoughtless use of English occasionalisms in Russian 
[14, p. 25-26].
We have to admit that the reason for Anglishization of the Russian-

speaking communicative space is the real globalization, more precisely, 
Americanization. The possibility of using the language to improve one’s 
socio-economic situation (the probability of getting a well-paid job, 
attracting clients using hybrid advertising), professional growth (access to 
wider information, the possibility of international cooperation) become 
powerful incentives for its study and application.

In addition to globalization, there are other reasons for using borrow-
ings. Here are just a few of them. In some cases of borrowing, the law of 
economy of speech efforts is in effect. Often the English-language ver-
sion of the concept is much more compact than the Russian-language one, 
representing a clear discrete unit, for example, “выездное ресторанное 
обслуживание мероприятий и торжеств, которое планируется и 
организуется предприятием общественного питания” sounds long and 
cumbersome, and “catering” is compact.

Anglization is rapidly progressing and bearing fruit. Numerous studies 
of Russian linguists show that English invades the functional space of the 
Russian language and in some cases even supplants it [15, p. 47]. One of 
the reasons for the Anglization of the Russian language is the fact that the 
sphere of linguistic contacts of youth has gone beyond the physical space 
and expanded due to electronic and virtual ones.  

However, in every country at the state and public level, good knowl-
edge of the mother tongue and love for it should be encouraged; also, we 
should educate young people and create conditions for the development of 
their linguistic taste on the example of folklore, the best examples of folk 
art of various kinds, as well as high-quality domestic literature.

One of the measures to counteract the Anglization of state languages is 
the state language protectionism, which not only regulates the use of for-
eign languages in the public space at the legislative level, but also protects 
the native language, as for example, in France.
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When we talk about the work of translators, we always evaluate the 
quality of the translation in accordance with the adequacy of the transla-
tion in style, literacy and purity of the language. From the standpoint of 
linguistic ecology, a foreign word is perceived by most as simply exotic 
one. When translating, the translator switches the language codes, and, as 
a rule, demonstrates the correct patterns of two languages within the same 
conversation or text, that is, it works at a certain level of bilingualism, 
which can only be welcomed.

The concept of translation standards. In recent years, disputes regard-
ing translation standards have not subsided. Translators, carrying out 
intercultural communication in various fields of activity, rely in their 
activities on the concept of translation that is based on one or another 
understanding of the adequacy and equivalence of translation. In order to 
achieve the highest possible degree of equivalence of the translation, the 
translator is forced not only to carefully select the translation equivalents 
of individual lexical and semantic units, but also to take into account vari-
ous aspects of the translation (textual, cultural, sociological, historical and 
cultural, etc.) [16].

Conclusion 
Cultural diplomacy as one of the components of public diplomacy 

manifests itself through communication between representatives of differ-
ent cultures both at the state, and at the public and personal levels. For the 
full realization of the goals of cultural diplomacy and the adequate transfer 
of information in the interaction of cultures, the work of a translator is 
difficult to overestimate.

A professional translator owns an entire arsenal of techniques and 
methods for the most complete transfer of information from one language 
to the other. In the language of fiction, a centuries-old culture of the 
people with all its specific features and characteristics is fixed. The task 
of the translator is to convey the entirety of the information to the reader 
or listener in the target language with all the characteristic features of the 
style and genre of the source text. The methods and methods of interpreta-
tion can be very different, but all of them are aimed at transmitting, where 
necessary, the national and cultural specifics reflected in the source text. 
At the same time, their effectiveness depends on the extent to which they 
use intercultural communication tools.
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It is desirable to note that the most significant reasons that impede 
communication processes in the scientific sphere are linguistic problems, 
they being linguistic and speech ones. In addition, the translation of scien-
tific and technical literature as an instrument of intercultural commu-
nication is currently gaining a critical importance. The most important 
problem of achieving the equivalence of the translation of scientific and 
technical texts remains the transfer of the original content of the text using 
the terminology of the source language.
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