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In the financial-banking business environment, it is considered that approximately the last decade, from
the end of the 20th century and the beginning of the 21st, constituted a period of profound restructuring of the
entire world economy. Scientific, technological and industrial development, increasingly complex, led to the
internationalization of exchanges of goods and services. Important areas of the globe such as the Far East,
Oceania and Latin America experienced the influx of North American or Japanese capital and became, in turn,
strong economic areas, capable not only of taking their development into their own hands, but of seeks to
expand into neighboring or even more distant regions, as in the case of South Korea.

European countries have found a new identity, in the context of the European Union, trying, directly or
more covertly, not to lose their national specificity. The creation of a single market and the removal of some
legislative impediments allowed, however, the materialization of the objective inscribed in the Treaty of Rome
in which it is specified that the economic and monetary union involves the merger of their national markets,
which would ensure not only the free movement of goods within the community, but also of services and of
capital and labor, and the outward expansion of each of the countries, to be carried out, either by offering
services across borders, or by actually establishing economic activities in other countries.
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In mediul de afaceri financiar-bancar, se considerd ci aproximativ ultimul deceniu, de la sfarsitul
veacului al XX-lea si cel de la inceputul celui de al XXI-lea, au constituit o perioada de restructurare profunda
a intregii economii mondiale. Dezvoltarea stiintifica, tehnologica si industriala, tot mai complexa, au condus
la internationalizarea schimburilor de marfuri si servicii. Zone importante ale globului precum Extremul
Orient, Oceania si America Latind au cunoscut in fluenta capitalului nord american sau japonez si au devenit,
la randul lor, arealuri economice puternice, capabile, nu numai s a-si preia dezvoltarea in propriile lor maini,
dar sa caute sa se extinda 1n regiuni invecinate sau chiar mai indepartate, cum este cazul Coreei de Sud.

Tarile europene si-au gasit o noud identitate, in contextul Uniunii Europene, incercand, direct sau mai
voalat, sd nu-si piarda din specificul lor national. Crearea unei piete unice si Inlaturarea unor impedimente de
ordin legislativ au permis, totusi, materializarea obiectivului inscris in Tratatul de la Roma in care se specifica
faptul ca uniunea economica si monetara implica fuziunea pietelor nationale ale acestora, care sa asigure, nu
numai libera circulatie a marfurilor in cadrul comunitatii, ci i a serviciilor si a capitalurilor si fortei de munca,
iar expansiunea catre exterior, a fiecareia dintre tari, urmand sa se efectueze, fie prin oferirea serviciilor peste
granite, fie prin stabilirea efectivd a activitatilor economice in alte tari.
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