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Abstract 

The Iter Vitis Route, recognized as a certified Cultural Route by the Council of Europe since 

2009, celebrates the enduring cultural, historical, and social heritage of viticulture. By connecting wine-

producing regions, landscapes, and communities across Europe and beyond, it underscores the 

significant role of wine culture in shaping European identity. This study examines the Iter Vitis Route 

through a comprehensive literature review, shedding light on its historical, cultural, and contemporary 

importance. 

The Iter Vitis Route promotes sustainable cultural tourism by preserving vineyard landscapes, 

architectural heritage, and traditional practices while fostering education and economic growth. Its 

initiatives—ranging from workshops and tastings to community events—enhance public awareness and 

appreciation of wine culture. In line with the principles of the Faro Convention (Council of Europe, 

2005), the route serves as a platform for sustainable development and community engagement, 

supporting local economies and smaller producers. 
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Introduction 

The Iter Vitis Route, a certified Cultural Route of the Council of Europe since 2009, celebrates 

the rich heritage of viticulture and its profound cultural, historical, and social significance across Europe 

and beyond. It connects wine-producing regions, vineyards, and landscapes, highlighting their historical 

traditions, techniques, and influence on European identity. This narrative explores the Iter Vitis Route 

through a literature review and provides insights into its cultural, historical, and contemporary relevance. 

The Iter Vitis Route underscores the importance of wine culture as a unifying thread in European 

history. The cultivation of vines and wine production dates back thousands of years, influencing 

European societies, economies, and traditions. Literature on viticulture often ties it to the origins of 

civilization in the Mediterranean, particularly in Ancient Greece and Rome (Unwin, 1991). The spread 

of vineyards across Europe is attributed to Roman expansion and the subsequent role of monasteries in 

preserving viticulture during the Middle Ages. 

 

Results and discussions 

Viticulture landscapes such as those in Bordeaux, Burgundy, and Tuscany, many of which are 

recognized as UNESCO World Heritage Sites, serve as cultural and economic landmarks. They illustrate 

the intricate relationship between humans and nature, demonstrating how agricultural practices have 

shaped and been shaped by geographical, social, and political contexts (Platenkamp & Bottero, 2018). 

The Iter Vitis Route promotes sustainable cultural tourism while preserving and valuing the 

unique wine heritage of Europe. It spans multiple countries, including Italy, France, Portugal, Spain, and 

regions like the Balkans and the Caucasus. The route focuses on: 
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• Preservation of Cultural Landscapes: Iter Vitis emphasizes the protection of vineyard 

landscapes, traditional practices, and architectural heritage, such as wine cellars and ancient 

irrigation systems. 

• Education and Awareness: Through events, workshops, and tastings, the route fosters a deeper 

understanding of the cultural significance of wine, encouraging both locals and tourists to 

appreciate the history and diversity of winemaking. 

• Economic Development: Iter Vitis supports local economies by promoting wine tourism, 

enabling smaller producers to reach international audiences. 

The route aligns with the principles of the Faro Convention, emphasizing the role of cultural 

heritage in sustainable development and community well-being (Council of Europe, 2005). 

Cultural Routes of the Council of Europe are lauded as innovative frameworks for safeguarding 

and promoting heritage. Studies by Berti and Mariotti (2015) highlight their effectiveness in connecting 

cultural assets across national boundaries, fostering intercultural dialogue and regional collaboration. 

Iter Vitis exemplifies these goals by linking diverse wine traditions and promoting shared values of 

sustainability and community engagement. 

Wine is more than a beverage; it is a symbol of identity, tradition, and innovation. According to 

Charters and Pettigrew (2006), wine culture reflects regional characteristics and historical narratives. 

Iter Vitis not only celebrates the diversity of wine but also provides a lens to understand broader cultural 

exchanges in Europe. 

Iter Vitis is often cited in discussions on sustainable tourism. Research by Hall and Mitchell 

(2008) emphasizes the potential of wine tourism to create economic opportunities in rural areas, reduce 

urban-rural disparities, and preserve traditional landscapes. The route’s integration of local producers 

into the tourism economy exemplifies these benefits. 

Iter Vitis fosters education and participation through interactive experiences like vineyard tours, 

tastings, and historical site visits. This approach aligns with findings by Telfer and Hashimoto (2011), 

which suggest that active engagement in cultural activities enhances tourists’ understanding and 

appreciation of heritage. 

While Iter Vitis successfully bridges heritage preservation and tourism, it faces several 

challenges: 

1. Climate Change: The impacts of climate change on viticulture pose a significant threat to 

traditional practices and landscapes. Adaptation strategies, such as cultivating heat-resistant 

grape varieties, are essential for maintaining the route's authenticity and sustainability (Hannah 

et al., 2013). 

2. Overtourism and Authenticity: Popular wine regions risk losing their authenticity due to 

overtourism. Ensuring that tourism remains sustainable and respectful of local communities is 

critical for the route's success. 

3. Inclusivity and Accessibility: Making the route accessible to diverse audiences, including non-

drinkers and individuals with disabilities, can broaden its appeal and foster inclusivity. 

Several countries along the route offer exemplary case studies of its implementation: 

• Georgia: Often referred to as the "Cradle of Wine," Georgia plays a pivotal role in the Iter Vitis 

network. The country’s traditional qvevri winemaking technique, inscribed in UNESCO’s 

Intangible Cultural Heritage list, is a cornerstone of the route. 

• Italy: With its rich diversity of wine-producing regions, Italy showcases ancient vineyards, wine 

museums, and enological research centers. 

• Portugal: The Douro Valley, renowned for port wine, integrates its spectacular landscapes with 

historical wine production sites, attracting tourists from around the globe. 

The Iter Vitis Route exemplifies how cultural routes can serve as powerful tools for preserving 

and celebrating heritage while promoting sustainable tourism. By intertwining history, culture, and 

economic development, the route strengthens Europe’s identity as a diverse yet interconnected region. 

However, addressing contemporary challenges like climate change and overtourism is essential to ensure 

its relevance and sustainability. 
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As both a cultural and economic initiative, Iter Vitis underscores the profound impact of viticulture 

on European heritage. It not only connects wine-producing regions but also fosters a deeper appreciation 

of the cultural narratives that wine embodies. 

Wine tourism has emerged as a dynamic and significant contributor to the global tourism industry, 

playing a crucial role in economic growth, job creation, and cultural preservation. As part of the broader 

travel and tourism sector, which contributed $9.5 trillion USD to global GDP in 2023 (10.4% of the 

world’s economic output), wine tourism is a specialized niche that combines cultural exploration with 

economic impact. 

The broader travel and tourism industry underscores the economic potential of wine tourism. With 

over 330 million jobs supported globally, representing 1 in 10 jobs worldwide, tourism is a cornerstone 

of global employment. Wine tourism, specifically, provides unique opportunities for employment in 

rural and remote areas where vineyards and wineries are located. By attracting international and 

domestic tourists, wine tourism supports a diverse range of sectors, including hospitality, retail, 

agriculture, and transportation. 

In 2023, international tourists spent nearly $1.7 trillion USD, benefiting a wide range of industries. 

Wine tourism contributes significantly to this spending through wine tastings, vineyard tours, 

accommodation in wine-producing regions, and the purchase of local wine products. This substantial 

flow of income enhances local economies, fosters entrepreneurship, and sustains traditional viticultural 

practices. 

Wine tourism is uniquely positioned to promote sustainable development. It helps preserve 

agricultural landscapes, supports local communities, and highlights the cultural significance of 

winemaking. Many wine regions focus on eco-friendly practices, such as organic farming and 

sustainable wine production, aligning with global efforts to reduce the tourism sector’s environmental 

impact. 

Moreover, wine tourism fosters inclusive growth by engaging local communities in tourism 

activities. Small-scale producers, family-run wineries, and artisanal businesses often benefit from wine 

tourism, ensuring that economic gains are distributed across the supply chain. This inclusivity is 

particularly impactful in developing regions, where wine tourism serves as a vital source of income and 

employment. 

Wine tourism offers travelers the chance to immerse themselves in the rich history and traditions 

of winemaking. Vineyards and wineries often serve as cultural landmarks, preserving centuries-old 

practices and connecting visitors with the heritage of the regions they explore. By emphasizing the 

unique characteristics of wine regions, such as their grape varieties, production methods, and local 

cuisines, wine tourism enhances the global appreciation of diverse cultures. 

The travel and tourism industry is projected to grow at a robust rate of 3.8% annually, outpacing 

the global economy's average growth rate. Wine tourism is well-positioned to leverage this trend, with 

increasing interest in experiential travel and gastronomic experiences. The demand for authentic, 

personalized journeys aligns perfectly with the offerings of wine tourism, which combines cultural 

immersion, leisure, and luxury. 

Digitalization and innovation also play a key role in driving wine tourism. Technology enables 

travelers to discover wine destinations, book unique experiences, and share their journeys through social 

media, further amplifying interest and accessibility. 

The Wine Route of Moldova is a strategic and cultural initiative that combines the promotion of 

viticultural traditions with showcasing national identity on the international stage. This thematic route, 

which includes renowned wineries, wine-producing regions, and cultural events dedicated to wine, plays 

a vital role in positioning Moldova within the European enotourism market. 

According to Hall and Sharples (2008), enotourism provides regions with winemaking traditions 

an opportunity to highlight their uniqueness. In this context, the Wine Route of Moldova capitalizes on 

its rich cultural heritage, spanning thousands of years, recognized for the quality of its wines and the 

authenticity of its experiences. Renowned wineries such as Cricova, Purcari, and Mileștii Mici are part 

of this route, attracting tourists from across Europe. 
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Smith (2009) emphasizes that thematic tourism, such as enotourism, contributes to promoting 

national identity and enhancing a country’s image on the international stage. The Wine Route reflects 

Moldova’s values – authenticity, tradition, and hospitality – and strengthens its position as an emerging 

destination for wine enthusiasts in Europe. 

Beyond its cultural significance, the Wine Route promotes sustainability by supporting the local 

economy. According to GSTC (2021), initiatives integrating local communities into tourism have a 

significant economic and social impact. Moldova’s enotourism generates jobs and income for rural areas, 

contributing to the sustainable development of wine-producing regions. 

As Richards (2020) argues, wine tourism can be a powerful tool for promoting a national brand. 

Events such as National Wine Day and the international recognition of Moldovan wines contribute to 

positioning Moldova as a competitive player in the European premium wine market. 

 

Conclusion 

Wine tourism is more than a leisure activity—it is an engine of growth, contributing to global 

GDP, creating jobs, and fostering cultural exchange. Its ability to connect people with the stories, 

traditions, and landscapes of wine-producing regions ensures its enduring appeal. As the tourism sector 

continues to expand, wine tourism will undoubtedly remain a vital component, delivering economic, 

social, and cultural benefits worldwide. 

By embracing sustainability, inclusivity, and innovation, wine tourism can shape a future where 

growth and preservation go hand in hand, enriching travelers' experiences while supporting the 

communities and traditions that make it possible. 
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